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Media
This hands-on guide offers practical advice on all aspects of science communication. It
features a tightly interwoven fabric of issues: product types, target groups, written
communication, visual communication, validation processes, practices of efficient workflow,
distribution, promotion, advertising, and much more. Extremely practical, the guide provides
the necessary "shortcuts" to produce outreach products of high quality. All concepts are
explained with simple terms and illustrative examples while check lists and short "to-the-point"
overviews enable rapid progress and quick results. New science communicators as well as
seasoned presenters will find this guide both helpful and inspirational.
Do you want to sell more books and reach more readers? Do you want to discover how to build
an author career for the long-term as well as spike your book sales right now? If you don’t
know much about marketing, don’t worry. We all start with nothing. I’m Joanna Penn and
back in 2008, I had no book sales, no audience, no website, no social media, no podcast, no
email list. No nothing. Now I’m a New York Times and USA Today bestselling author of
thrillers and non-fiction. My books have sold over 600,000 copies in 162 countries, and I’m an
award-winning creative entrepreneur and international speaker, making a multi-six-figure
income with my writing. Learning how to market my books and my personal brand changed my
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life. Yes, you need to write an awesome book, but you also need to know how to get it in front
of the right readers. How to Market a Book is for authors who want to sell more books, but it's
also for those writers who want to think like an entrepreneur and build a long-term income. It's
for traditionally published authors who want to take control of their future, and for self-published
authors who want to jump-start a career. There are short-term tactics for those who want to
boost immediate sales, but the focus of the book is more about instilling values and marketing
principles that will help your long-term career as a writer. It's also about going beyond just the
book, because these methods can take you from being an author into making money from
other products, professional speaking, and creating opportunities that you can't even imagine
yet. In this completely updated Third Edition, you’ll discover: Part 1: Marketing Principles Book
marketing myths, how discoverability works, and the polarities of marketing that will determine
what you choose to implement Part 2: Your Book Fundamentals Prerequisites for success,
how to optimise your book for online sales, categories and keywords, exclusivity, pricing and
use of free, box-sets and bundling, and writing series Part 3: No Platform Needed. Short-term
Marketing How to get customer reviews and find book bloggers, paid advertising with email
blasts, paid advertising with Facebook, Amazon Ads and ad stacking, algorithm hacking, big
data, and production speed Part 4: Your Author Platform. Long-term Marketing Building an
author brand, author website, list-building and email marketing, content marketing, blogging,
audio and podcasting, video and book trailers, social networking, professional speaking,
marketing audiobooks, PR and publicity, TV, radio and traditional media Part 5: Launching
Your Book Why launching is different for indie authors, soft launch, launch spikes, post-launch,
how to relaunch backlist books. Includes an example book marketing strategy and launch plan
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checklist.
Today’s inflammatory headlines come to satiric life in this convoluted tale of self-serving
hustlers as Detective Lawrence Striker and FBI Special Agent Cassandra Cassidy put their
heads (and other things) together to weave their way through the violent eruptions of racial
animosities and the rabble-rousing buzzards who feast on those divisions. There are crimes to
solve but as the story evolves the layers of the fetid onion are peeled away to expose the
maggots of deception and double-dealing. In an early morning shootout on the mean streets of
River City two African-American teenagers are gunned down by the cops and that heralds the
emergence of the devious and race-baiting Reverend Abraham Castille to media-driven,
national prominence as he, with incendiary rhetoric, escalates civil protest into open warfare.
As flames threaten to consume the city a kindly old lady who was witness to the shootout is
murdered, the city’s police commissioner is assassinated, and the rioting spins inexorably out
of control and spreads with lethal effect to other parts of the country. Striker and Cassidy are
sucked into a cesspool of evil doings that include a drug trafficking network that reaches from
River City all the way to Russian mobsters in Chicago. In this miasma of duplicity everyone is
sworn to different agendas and Striker’s resolve is put to yet another cruel and life-changing
test. With a comedic and jaundiced eye, Branon depicts how today’s warped selfrighteousness and avaricious self-aggrandizement have squandered the nonviolent legacies of
those who led the civil rights movement of the 60s, a movement that wanted an equal
opportunity for a seat at the table but didn’t intend to burn the house down while they
courageously pursued the invitation. All this wrapped inside a page-turning thriller, a jigsaw
puzzle of nefarious motives and end games.
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Corporate citizenship refers to the way a company integrates basicsocial values with everyday
business practices, operations andpolicies. A corporate citizenship company understands that
its ownsuccess is intertwined with societal health and well being.Therefore, it takes into
account its impact on all stakeholders,including employees, customers, communities,
suppliers, and thenatural environment. This handbook draws from the author?s experience
crafting andimplementing philanthropic and volunteer strategies with companiessuch as IBM,
Exxon, Mobil, 3M, and General Mills. A step-by-stepprimer on creating a comprehensive
corporate citizenship program,The Good Corporate Citizen lays out how companies can
maximize thisexciting new trend. Doris Rubenstein (Minneapolis, MN) has worked for over 25
yearswith some of America?s most respected nonprofit organizations.
Love helping other people improve their physical fitness? Become a certified trainer, start your
own business, and grow your client base with this user-friendly and practical guide Want to
turn your passion for fitness into a lucrative career? Each year, more than 5 million Americans
use personal trainers to take their workouts to the next level—and this plain-English guide
shows you how to get in on the action. Whether you want a part-time job at the gym or a fulltime personal training business, you’ll find the practical, proven advice you need in Becoming
a Personal Trainer For Dummies. If you want to become a certified personal trainer and start
your own business—or if you’re a certified trainer looking to grow your existing practice—you’re
in the right place. This practical guide has a thorough overview of what it takes to get certified
and run a successful business, complete with expert tips that help you: Find your training niche
Study for and pass certification exams Attract, keep, and motivate clients Interview, hire, and
manage employees Update your training skills Expand your services div style="margin: 0px;
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padding: 0px; user-select: text; -webkit-user-drag: none; -webkit-tap-highlight-color:
transparent; overflow: visible; cursor: text; clear: both; position: relative; direction: ltr;" A userfriendly guide with unique coverage of personal trainer certification programs, Becoming a
Personal Trainer For Dummies includes tips on selecting the right program and meeting the
requirements. You’ll learn to develop your training identity as well as practice invaluable skills
that will make you a great personal trainer. Inside you’ll discover how to: div style="margin:
0px; padding: 0px; user-select: text; -webkit-user-drag: none; -webkit-tap-highlight-color:
transparent; position: relative;" Choose the right fitness equipment, for you and your clients
Create a business plan, a record-keeping system, and a marketing campaign Perform fitness
assessments Develop individualized exercise
Science communication is a rapidly expanding area and meaningful engagement between
scientists and the public requires effective communication. Designed to help the novice
scientist get started with science communication, this unique guide begins with a short history
of science communication before discussing the design and delivery of an effective
engagement event. Along with numerous case studies written by highly regarded international
contributors, the book discusses how to approach face-to-face science communication and
engagement activities with the public while providing tips to avoid potential pitfalls. This book
has been written for scientists at all stages of their career, including undergraduates and
postgraduates wishing to engage with effective science communication for the first time, or
looking to develop their science communication portfolio.
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Selling Your Story in the MediaCreatespace Independent Publishing Platform
How to create a profitable, sustainable business developing and marketing
iPhone apps iPhone apps are hot; the average app is downloaded more than
30,000 times. If you have some great apps in mind, Starting an iPhone
Application Business For Dummies will show you how to produce and market
them effectively. Starting an iPhone Application Business For Dummies provides
clear, reliable business information to help developers and entrepreneurs create
a profitable, sustainable business in this new and exciting market. Identifies what
goes into a successful iPhone application business Helps you find the market
niche your applications can fill, market and promote your business, and build
your brand Explains how to develop a pricing strategy, build your applications
efficiently, and get them into the App Store Explores finding a sustainable
revenue model, including free trials, social media models, ad-based revenue
models, and subscription models Demonstrates effective ways to provide service
and support to customers Written by a team that combines knowledge of iPhone
app development with sound business experience Starting an iPhone Application
Business For Dummies can help you turn your ideas into income.
A handbook created for practitioners working in health and well-being who want
to build a thriving, sustainable practice, their way. Whether they are new or have
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been in practice for years, many find marketing and running a business
overwhelming. This book simplifies the process and supports practitioners in
making the right choices for themselves. By creating their own recipe for their
business based on their values, strengths, and the people they help, they can
succeed where others fail. Exercises and action points help them move through
the process and address any mindset challenges as they go.
This is a new edition of Strategic Communications for Nonprofits, which was first
published in 1999. It is an up-dated, nuts-and-bolts guide to helping nonprofits
design and implement successful communications strategies. The book offers a
unique combination of step-by-step guidance on effective media relations and
assistance in constructing and developing an overall communications strategy
aimed at creating social or policy change. It first explains the basic principles of a
strategic communications strategy that will define the target audiences you need
to reach and tells how to develop the messages and messengers you use to
reach them. The book then goes on to address specific issues like earning good
media coverage, building partnerships to increase available resources, handling
a crisis, and more. This second edition builds on the earlier work and includes
new case studies, new trends in media and branding, ethnic media issues, and
trends in technology.
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Do you want to learn how to reach millions of potential buyers for your business
using the power of social media? There is no denying the sense of freedom and
potential for success you get in owning your own business. Not only will you have
the ability to be your own boss but the amount that you could earn has no limits.
But you need to understand that Visibility is an important factor in becoming
successful in business, especially online. And this visibility can be made certain
through proven marketing strategies. Social Media is growing at an exponential
rate and is quickly becoming the best and cheapest way for businesses to
advertise on. Reaching potential customers through social media sites is fairly
straightforward and you don’t need a marketing degree to learn how. As of 2018,
there are an estimated 2.46 billion social media users around the world
distributed to sites like Facebook, Instagram, Twitter, and even YouTube. With
such a wide potential market, it would be foolish not to tap into this new segment!
But like anything else you’re learning for the first time, social media marketing
can be like traversing the Wild West. There are common mistakes that you want
to avoid, and the mistakes could be costly. This book will help you master the art
of social media marketing. It will guide you through the most important aspects
which includes: The basics of social media marketing How to set up your social
media pages correctly The difference between organic (free) and paid marketing
Page 8/21

Online Library Your Press Release Is Breaking My Heart A Totally
Unconventional Guide To Selling Your Story In The Media
strategies, and which one is best for you Optimizing marketing results How to
integrate public relations to your social media marketing strategies Cutting-edge
brand building strategies How to reach millions of potential customers for your
business Stories and case studies of how the best online marketers used social
media to grow their businesses And much more! Every essential bit of
information you will need will be covered - simply, straight to the point, and
absolutely no filler. What are you waiting for? Scroll up, click “Buy Now” and
let’s dive right into the weird, wild, and always exciting world of Social Media
Marketing!
Transmedia Marketing: From Film and TV to Games and Digital Media skillfully
guides media makers and media marketers through the rapidly changing world of
entertainment and media marketing. Its groundbreaking transmedia approach
integrates storytelling and marketing content creation across multiple media
platforms – harnessing the power of audience to shape and promote your story.
Through success stories, full color examples of effective marketing techniques in
action, and insight from top entertainment professionals, Transmedia Marketing
covers the fundamentals of a sound 21st century marketing and content plan.
You’ll master the strategy behind conducting research, identifying target
audiences, setting goals, and branding your project. And, you’ll learn first-hand
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how to execute your plan’s publicity, events, advertising, trailers, digital and
interactive content, and social media. Transmedia Marketing enlivens these
concepts with: Hundreds of vibrant examples from across media platforms – The
Hunger Games, Prometheus, The Dark Knight, Bachelorette, The Lord of the
Rings, Despicable Me 2, Food, Inc., Breaking Bad, House of Cards, Downton
Abbey, Game of Thrones, Top Chef, Pokémon, BioShock Infinite, Minecraft,
Outlast, Titanfall, LEGO Marvel Super Heroes, Halo 4, Lonelygirl15, Annoying
Orange Real-world advice from 45 leading industry writers, directors, producers,
composers, distributors, marketers, publicists, critics, journalists, attorneys, and
executives from markets, festivals, awards, and guilds Powerful in-depth case
studies showcasing successful approaches – A.I. Artificial Intelligence, Mad Men,
Lizzie Bennet Diaries, Here Comes Honey Boo Boo, and Martin Scorsese
Presents the Blues Extensive Web content at www.transmediamarketing.com
featuring a primer on transmedia platforms – film, broadcast, print, games, digital
media, and experiential media; expanded case studies; sample marketing plans
and materials; and exclusive interviews With Transmedia Marketing, you’ll be
fully versed in the art of marketing film, TV, games, and digital media and primed
to write and achieve the winning plan for your next media project.
Dr. Alexandr Polnikov is guilty of the sin of cloning people which he started in the
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1970s. With his newly-learned faith in God, he sets out to free four key political
figures who are held captive in Russia while their Soviet-trained clones replace
them.
The second edition of this comprehensive guide introduces new marketing,
advertising, sales and public relations techniques to the 1,500 proven ideas from
the first edition. It adds dozens of new high-tech strategies required to stay one
step ahead in today’s highly competitive global marketplace. Off- and online
resources have been updated and new ones—including blogs and new
websites—have been added.
This book is the businessperson's guide to influencing government decisions
without incurring the cost of a professional lobbyist, at a time when those
decisions are, increasingly, a key to survival. * Real-world advocacy examples *
Tip sheets, including "How to Work a Public Meeting," "Setting Expectations for
Your Lobbying Effort," and "Don't Waste Your Money" * "For Example" sidebars,
such as "Time-Wasters and Turnoffs" and "The 5 Biggest Mistakes" * "You Try It"
exercises * Model advocacy materials, including letters, emails, scripts,
testimony, press releases, and more * Sample laws, policies, and forms * A
"Learn the Language" glossary decoding some of the key jargon used in local
and state government * Resource guides for small businesses seeking
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government contracts
Small business owners have limited resources and often forego publicity, which
is vital for establishing credibility in their industry. Appearing in the media gives
the business owner a third party endorsement and can be influential in gaining
new clients and customers.
This is Your Complete Manual of Digital Marketing Magic. How do you stay out in
from when everything’s moving so fast? The internet and social media have
changed how we do our jobs beyond recognition. Sometimes it’s exciting; other
times it’s just frightening. Online Marketing has all the answers. Murray
Newlands tells you everything you need to know; how to do it; how to do it even
better; and what the future might hold. With this book you’ll get closer to your
customers, increase conversions, learn more about the tools, understand digital
brands, and become better networked. What more could you want?
Shines a light on the emerging field of law dedicated to responding to and
resolving the crises of the twenty-first century In an increasingly globalized world,
a complex and interlocking web of nations, governments, non-state actors, laws,
and rules affect human behavior. When crisis hits—whether that be extrajudicial
detention, unprompted deportation, pandemics, or natural disasters—lawyers are
increasingly among the first responders, equipped with the knowledge necessary
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to navigate the regulations of this ever more complex world. Crisis Lawyering
explores this phenomenon and attempts to identify and define what it means to
engage in the practice of law in crisis situations. In so doing, it hopes to sketch
out the contours of the emerging field of crisis lawyering. Contributors to this
volume explore cases surrounding domestic violence; dealing with immigrants in
detention and banned from travel; policing in Ferguson, Missouri; the kidnapping
of journalists; and climate change, among other crises. Their analysis not only
serves as guidance to lawyers in such situations, but also helps others who deal
with crises understand those crises—and the role of lawyers in them—better so
that they may respond to them more effectively, efficiently, collaboratively and
creatively. Crisis Lawyering shines a light on the emerging field of law dedicated
to responding to and resolving the complex crises of the twenty-first century.
Have you ever wanted to get exposure for your business, website, charity or
project but not sure what hook or story angle would interest the media?Well, The
Ultimate Press Release Swipe File is the solution.Filled with over 199 hooks and
headlines that you can swipe and implement into your next press release, this
guide has been designed to help eliminate any procrastination or mental blocks
you might have when coming up with a new angle for your media exposure
campaigns.Just sit down, turn to one of the pages of the book and you will be
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presented with a newsworthy headline, hook, rationale as to why this is a killer
story idea, and examples that you can legally swipe and use today.It's just like
having your own publicist on retainer feeding you new story ideas every day.
Everything you need to know about the psychology, rhetoric and tactics of writing
grant proposals and articles in biomedical sciences.
Are you struggling to get the attention of journalists? How many times have you
emailed a journalist and not heard anything back? Then, you give up before
realising the power that media publicity can bring to your business. Nowadays,
building strong relationships with journalists is as important as growing an email
list. Learn how you can get the attention of journalists and create lasting
relationships so you can grow your business. How would it feel if you knew how
to find your story and how to pitch it in a way that starts conversations with
journalists? Wouldn't you like to have a guide that shows you how to start and
continue to get featured in the media? When you are struggling to get ideas and
don't know where to start, this guide will kickstart your thought process and you
will have plenty of ideas to help you to get going again. Don't become the person
whose email gets the bin every time you send in a story pitch. Don't be that
person who has a great story but sadly it doesn't get published because it hasn't
been told to a journalist in a way that gets their attention. Get a guide that is
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written by a journalist with 17 years of experience and someone who knows what
you need to do to stay on the Yes list. Be that person who helps the journalist
write and tell good stories. Be the person the journalist wants to hear from and
will want to contact anytime they need expert advice. Leveraging the captive
audience a journalist already has at their disposal is one of the quickest and
valuable ways to build your business. Come back to this book time and time
again when you need inspiration, have a launch, need to hire a photographer or if
you need some motivation to find your way again. This publicity guide offers you:
Ways to get to the starting blocks if you are feeling stuck All the routes you can
take (not just a press release or email, there are so many more ways you may
not have thought of or know about) The ingredients you need to be successful An
insider's look at the newsroom and how it helps you get inside the mind of a
journalist Extensive help to generate story ideas Insights into how to perform your
best in interviews Reasons why you should seriously consider supplements as a
publicity tool All the reasons why you don't hear back and what you can do to
change this 8 types of press release and a proven way to write one 10 pitch
email types with example templates that you can copy and paste Tips on what
makes a great press photo Ways to perform a memorable launch (with a great
example of a small premises who did an ingenious job with their launch) Advice
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on dealing with rejection and all the emotions that you will experience in this
journey and A BONUS! A Media Publicity Checklist for getting started and set up
in the best possible way Don't let another opportunity to get featured go by
because you didn't know how best to pitch your story. Get your copy of this book
and start to see how getting featured is a real possibility for you.
Get your business showered in referral income in as little as 90 days! Creating
and sustaining a small business is tough when you're going it alone. This book is
a primer for those who want to massively increase their financial bottom line
while installing a turn-key marketing system. Many small business owners want
to receive practical strategies, tips and support on growing, and staying profitable
in their businesses. The author gives you tools and tactics that allow you to
generate massive increases in small areas of your business that could make the
difference between success and failure. The materials are short and concise. All
concepts are reduced to its simplest form to facilitate quick and easy
comprehension. You don't have time to go through long-winded lectures. This
book is a primer for setting up a successful small business venture.
Digital marketing now represents 25% of the marketing spend in the UK and this
is predicted to move to 50% or higher within the next three years. Understanding
Digital Marketing looks at the world of digital marketing: how it got started, how it
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got to where it is today, and where the thought leaders in the industry believe it is
headed in the future. This authoritative title demonstrates how to harness the
power of digital media and use it to achieve the utmost success in business, now
and in the future.Understanding Digital Marketing deals with every key topic in
detail, including:search marketing,social media, Google, mobile marketing,
affiliate marketing, e-mail marketing, customer engagement and digital marketing
strategies. Essential reading for both practitioners and students alike, and
including real-world examples of digital marketing successes and expert
opinions, Understanding Digital Marketing provides you with tools to utilize the
power of the internet to take your company wherever you want it to go.
Written by the features editor of the leading UK weekly for PR professionals,
PRWeekand featuring contributions from journalists, PR professionals and small
business owners, this book shows you how to successfully use PR to promote
yourself and your business. Coveringevery aspect of public relations, from
identifying your compelling proposition, pitching a story and writing a press
release, through to mastering social media and executing a good campaign, it is
packed full of insider stories, sample press releases and examples of good PR,
so you’ll find out how to make a winning impact. Brilliant Outcomes : Learn how
to present yourself or your business to the public Understand the elements of a
Page 17/21

Online Library Your Press Release Is Breaking My Heart A Totally
Unconventional Guide To Selling Your Story In The Media
PR campaign and how to pitch to the media Find out how to manage a crisis
Discover the power of social networking and how to get noticed online
Praise for Master the Media to Attract Your Ideal Clients "This book is a marketing
masterpiece. It should be required reading for all financial professionals." -Janine Wertheim,
Chief Marketing Officer Securities America, Inc. "Marketing is the lifeblood of any practice. The
media is the most effective and cost-efficient way to market. Unfortunately, most practitioners
only dream of media attention. No more-Derrick Kinney delivers on his promise to help you
'master the media.'" -Harold Evensky, CFP author, Wealth Management "This fast-moving,
practical book gives you a step-by-step process to multiply your results and dramatically
increase your exposure and name recognition. A classic!" -Brian Tracy, President, Brian Tracy
International author, Create Your Own Future "Kinney offers an easy and effective 'how-to'
approach for financial producers to gain recognition and credibility by becoming media
sources. If you want to take your business to the next level, this book can help you get there."
-Gail S. Waisanen, CLU, Editor, Life Insurance Selling "Derrick Kinney has built an effective
marketing system that every advisor can use to help grow their business and attract more
profitable clients." -John J. Bowen Jr., CEO, CEG Worldwide, LLC columnist for Financial
Planning
Welcome to ShowSmarts - a one-of-a-kind 'how-to' resource that makes the process of putting
on a show 'much easier' than it seems, with results 'more successful' than imagined! "Much
easier" because it's an A - Z blueprint of how to organize any kind of show. It's full of
checklists, definations, step-by-step directions, time-saving secrets, show job quick tips,
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production theme ideas , do's & don'ts, cost-cutting suggestions, and SO much more! "More
successful" because of the useful words of advice, help and inspiration (penned especially for
ShowSmarts) from special book contributors like former first lady, Barbara Bush; green day
drummer, Tre' Cool; comedian George Carlin, and 53 others. ShowSmarts has earned an
Editor's Choice Award. It's written in everyday language. It's easy to use. You won't find a lot of
'how-to prose' to read. You will find a lot of 'how-to pointers' to use. Immediately! Now you CAN
say with confidence, "I'll do that" when your organization needs a show director. Now you CAN
think, "No problem" when your teaching position requires directing the school play. Now your
decision "To be part of your school, church or community's theater production team" really will
be easier to make. ShowSmarts is dedicated to keeping the performing arts in school, and
written for those 'everyday heros' who step forward to direct a show and don't know how.
ShowSmarts is perfect for · Schools, churches and communities performances · PTA and PTO
sponsored activities · Camp, Fairs, Festivals and Cruise Ship programs · City & Neighborhood
Youth organizations · Homeschooling groups · Children's libraries and Museums · Military
bases and International schools ShowSmarts Table of Contents Think time Volunteerism Show
jobs Writing a Class Play Writing a Variety Show Family Funny Monologues Narration
Organizing a Talent Show Show Rules Auditions Script-to-Stage projects Coaching Character
Rehearsals Homemade Props and Sound Effects Fund Raising Publicity Tickets Programs
Makeup and Costumes Showtime Saying, "Thank you"
Want to get your business featured in national newspapers, magazines, and on radio and TV?
Of course you do. As does every other entrepreneur, coach, or consultant out there. Which is
why traditional PR strategies, which revolve around sending journalists press releases, just
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don't work. With 15 years' experience as a national newspaper journalist and editor, Janet
Murray knows a thing or two about what makes a great media story-and what doesn't. And it
breaks her heart to see people like you wasting their time and money on pointless PR tactics.
Your Press Release Is Breaking My Heart is a practical guide to selling your story in the mediawithout hiring a PR company or even writing a single press release.
Museums exist to serve their audiences; however, the scope of this charge is constantly being
challenged and changed. This book looks at new roles small museums have taken as they find
ways to become irreplaceable members of the community, engaging with and advocating for
their audience—from large-scale marketing and public relations efforts to welcome signs and
entrances. Book Five encourages small museums to examine their audiences and make them
comfortable, program to their needs and interests, and spread the word about the museum’s
good work. It also features several case studies of successful evaluation programs, sample
press releases, accessibility checklists, visitor experience checklists and more.
Want to write but don't feel you have the time? Or maybe you do have the time, but you don't
know what to do with it? Stop staring at your computer screen, willing the words to come out.
Stop getting frustrated because you want to write, but work, family, health problems, and social
commitments get in the way. Start forging your writing routine. Start being the productive writer
you know you can be. In Productivity for Writers, you'll learn: - How to put yourself – and your
writing – first - How to defeat writer's block - What to do when you're stuck in a rut - How to
channel your creativity... - ...or find it again - The best times and places to write - How to free
write - How to get over self-doubt - How to stop starting at your computer screen and finally
start writing again Whether you've got five minutes or five hours a day to write, Productivity for
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Writers will help you make the most of your writing time. Are you ready to start writing?
Download your sample or click buy now today.
Everything aspiring authors need to write, publish, and sell a children's book Everyone loves a
children's book—and many dream about writing one. But is it actually possible for an
unpublished writer—armed with a good story idea and a love of kids—to write, sell, publish, and
promote a book? Yes, it is! Clearly and concisely written with straightforward advice and a
plethora of specific up-to-date recommendations, Writing Children's Books For Dummies
provides step-by-step information on everything aspiring children's book authors need to
know—from researching the current marketplace to developing story ideas, strengthening
writing skills, dealing with editors, and submitting proposals and manuscripts to agents and
publishers. Updated and improved writing exercises All new content on social media and
establishing an online presence as an author Fresh, updated content on publishing via hard
copy and all the e- platforms From setting down that first word on paper to doing a successful
publicity tour, Writing Children's Books For Dummies gives you the confidence and the
insiders' know-how to write and sell the story you've always wanted to write.
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