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Businesses are nowadays expected to act sustainably; it is also in both society's and
the company's own interest if opportunities to develop more sustainable products or
services can be fully grasped. Leading international companies may already be moving
in this direction, but many (especially smaller companies) are often held back by a lack
of personnel or know how. This book has been written to overcome this deficit by
providing a convenient 'one-stop-shop' where readers (whether they be business staff,
university or business school students) can understand personally what the
sustainability issue is about, and appreciate the many areas where companies can
respond to the challenge of a more sustainable world. Based on a successful 'Green'
Management of Technology Masters introduced in Japan in 2008, this book explains in
non-specialist language why current economic systems under which firms operate do
not lead to sustainable outcomes, provides the background to the evolution of concerns
over sustainability, and also provides sufficient understanding of key environmental and
social issues to support informed debate, encouraging readers to consider working for a
more sustainable organisation and society. Focusing on the implications of
sustainability for business, the book provides an overview of both the internal business
issues raised by concerns over sustainability, and the many external opportunities
which exist for innovation and development of new products and services which can
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contribute to both company viability and a sustainable future for society. It can either be
used as a basis for self-study and learning, or as a textbook to support a course in an
MBA, MOT or similar business-oriented course. It includes educational feedback from
the course students (mostly working in local businesses), which may encourage
readers to explore the interactions between sustainability and business, and help
teachers planning and implementing similar courses. It also blends together case
studies from both UK and Japan providing a genuinely trans-national perspective.
Marketing IT Products and ServicesCRC Press
Increasing pressures to produce new products faster and cheaper are resulting in huge
efforts to streamline and restructure the traditional new product development (NPD)
process. The purpose of the book is to describe, assess and apply the latest constructs,
methods, techniques and processes to enable managers, professionals, and
practitioners to be more effective in designing, developing and commercializing new
products and services. It provides guidance and support in formulating and executing
NPD programs for business practitioners and MBA students. The book is written from
an Integrated Product Development (IPD) perspective, linking all aspects of marketing,
costing and manufacturing into the development process even before the first prototype
is built. It covers the advanced tools necessary to achieve this such as virtual
prototyping and fully integrated business systems, and explains the changes needed to
organizational structure and thinking.
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The Tao of Innovation is the first book to blend Eastern philosophy with tried-and-true
innovation strategies. It presents a holistic, intuitive and practical approach to
developing game-changing innovation. Having over 30 years of real-world global
corporate, entrepreneurial, and consulting experience, and more than 10 years of
teaching innovation and entrepreneurship to thousands of students in the East and
West, the authors have distilled the most influential thinking on innovation into a holistic
set of nine key innovation questions that every innovator must answer throughout the
innovation cycle. These provocations apply to any business or organization and
illuminate fundamental principles and practices of successful innovation. The Tao of
Innovation's use of nature's fundamental elements and the yin-yang's balance of
opposing forces as metaphors, provide simple ways to navigate the complexities of
business and innovation. They blend art, science, and Eastern and Western
philosophies of what it takes to be an innovator. This book is written for individuals who
have a passion for initiating change but struggle to find a process or methodology that
helps them translate their dream into practical action steps that will get them through
implementation. It aims to help organizations of all types proactively stay ahead in a
rapidly changing world and change the world for the better. In short, this book is a fresh
East-meets-West approach to innovation, helping readers develop a strategy to
implement real change and ultimately achieve their innovation dream. Contents:How is
the Nature of Your Business Going to Change?How Do You Know When There is an
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Opportunity for Innovation?How Do You Compete to Outsmart Established
Players?How Do You Move Beyond the Status Quo?How Do You Put Yourself in the
Right Place at the Right Time?How Do You Craft a Strong and Lasting Go-to-Market
Strategy?How Do You Know Whether Your Idea Can Survive in the Real World?How
Do You Scale Successfully?What is the Deeper Purpose that Drives You to Innovate?
Readership: General readers interested in innovation strategy, business and
management. Key Features:Synthesizes multiple theories into a practical framework to
serve as a roadmap for innovationAddresses the complexities of real-world
implementation and how to overcome organizational resistance to changeThe full-color
layout and graphics will help readers grasp complex concepts quickly, perform
educational exercises, and thus, learn by
doingKeywords:Innovation;Strategy;Business;Management;Innovation
Culture;Business Redesign;Design-ThinkingReviews: "This unusual and useful
workbook patiently takes readers from evaluating an opportunity to scaling a business
... The authors take readers through a complex process, sprinkling hints and do-ityourself exercises throughout each chapter ... anyone willing to try a new flavor of
business innovation will be richly rewarded." Publishers Weekly "The Tao of Innovation
offers a fresh East-meets-West perspective on how organizations and individuals can
live up to their creative best." Tom Kelley Partner, IDEO best-selling author of The Art
of Innovation and Creative Confidence "Dr Teng-Kee Tan and his co-authors, Dr Hsien
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Seow and Sue Tan Toyofuku have a powerful grasp on what it takes to become a
highly successful innovator. For those who have the courage, commitment and passion
to innovate, this book will support them on their journey to transform the world." Tom
Bloch Former President and CEO of H&R Block, Inc. Co-Founder, University Academy
"This is an excellent business and innovation book using a simple and intuitive
framework to capture nine key questions all innovators must ask. The authors identified
important dilemmas in each innovation question and proposed solutions to help
reconcile the dilemmas we often face in the world of innovation. They talk about
'Innovation with Purpose' which deals with what drives and sustains innovation which I
think is very important to advance human civilization in our global environment. I
strongly recommend this book for learners, doers and enablers of innovation." Henry W
Bloch Co-Founder, H & R Block "Drawing on his decades of experience in business
and education, Dean Teng-Kee Tan shows the way to innovation. This is an invaluable
read from a remarkable individual." Robert L Virgil Retired Partner, Edward Jones Dean
Emeritus, John M Olin School of Business, Washington University in St. Louis "This
remarkable book deals with using 'human centered — design thinking' as an important
innovation process and mindset to help develop consumer insights and identify higher
order needs which is often unarticulated. It is a must read for entrepreneurs, startups,
innovators from all industries, for profit or non-profit enterprises. I strongly recommend
it." Shuming Zhao Chair Professor and Honorary Dean, School of Business, Nanjing
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University, China “The insights provided by The Tao of Innovation are transformative
and indispensable. It is a superb textbook for innovation management courses.” Dr
Michael Song Ranked as World's No. 1 Innovation Management Scholar “This is an
expression of Teng Kee's vision for incorporating design thinking and experiential
learning in innovation that has attracted attention from all disciplines of higher education
and corporations.” Steve McDowell President BNIM Architects AIA Award Winner “This
book reconciles real-world tensions in innovation that can be applied immediately.”
Charles Hampden-Turner Senior Research Associate, Judge Business School,
University of Cambridge
Seminar paper from the year 2016 in the subject Business economics - Marketing,
Corporate Communication, CRM, Market Research, Social Media, grade: 1,3,
University of applied sciences, Cologne, language: English, abstract: The purpose of
this assignment was to analyze the market and sales strategy of Tesla and to identify
its Model 3 customers. After ten years of waiting, Tesla's CEO Elon Musk has
presented Tesla Model 3 to the public for the first time in an evening show at the end of
march 2016. Unveiled at the company's design studio in Hawthorne, California in front
of a crowd of whooping and cheering customers and journalists, Model 3 is the most
affordable Tesla so far, hoped to bring electric cars to the mass market. Musk stated
that the car will deliver at least 215 miles of range beginning at just 35.000 dollar. Musk
is "fairly confident" that deliveries will begin by the end of 2017, and "you will not be
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able to buy a better car for 35.000 dollar, even with no options." Also it will be one of
the safest cars in the world, according to Musk. Even before Tesla unveiled its new
middle-class model, there were more than 115,000 people who had paid already 1.000
dollar to reserve one of the highly-anticipated electric cars. These early buyers didn't
know what the car would look like or that it would have a starting price of exactly 35.000
dollar. They also didn't know how long the production and delivery would take.
Marketing Communications: A Brand Narrative Approach is a mainstream, studentdriven text which gives prominence to the driving force of all Marketing
Communications: the imperative of Branding. The book aims to engage students in an
entertaining, informative way, setting the conceptual mechanics of Marketing
Communications in a contemporary, dynamic context. It includes key current trends
such as: Brand narrative approach - Cases such as Dove, Harley-Davidson, Nike and
World of War Craft feature real-life, salient examples which are engaging for students
and reflect the growth of co-authored brand ‘stories’ to help build and maintain brands
by customer engagement through meaningful dialogues. Media neutral/multi-media
approach - This text has a sound exploration of online and offline synergy combining
one-message delivery and multi-media exposures, through examples of companies and
political campaigns using ‘non-traditional’ media to reach groups not locking into
‘normal channels’. This brand new text features an impressive mixture of real-life
brand case studies underpinned with recent academic research and market place
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dynamics. The format is structured into three sections covering analysis, planning and
implementation and control of Marketing Communications. Using full colour examples
of brands, and student-friendly diagrams, the book acknowledges that the modern
student learns visually as well as through text.
This succinct textbook takes students through the key stages of strategic management:
analysis, formulation, and implementation, with an emphasis on providing students with
the essential tools of analysis.
Enough about the oil problem. Here?s the solution.Over a few decades, starting now, a
vibrant US economy (then others) can completely phase out oil. This will save a net $70
billion a year, revitalize key industries and rural America, create a million jobs, and
enhance security.Here?s the roadmap ? independent, peer-reviewed, co-sponsored by
the Pentagon ? for the transition beyond oil, led by business and profit.
Introduce today's students to management and highlight the power of innovation in the
workplace with Griffin's MANAGEMENT, 11E. This dynamic book, known for its cutting
edge research and memorable examples, takes a functional approach to the process of
management with a focus on active planning, leading, organizing and controlling. This
book's exceptionally reader-friendly approach examines today's emerging management
topics, from the impact of technology and importance of a green business environment
to ethical challenges and the need to adapt in changing times. This latest edition builds
on proven success to help your students strengthen their management skills with an
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effective balance of theory and practice. Numerous new and popular cases and
learning features highlight the challenges facing today's managers. Hundreds of wellresearched contemporary examples, from the large Wegmans to the innovative
Snopes.com, vividly demonstrate the importance of strong management to any type of
organization. Leading Aplia online student engagement tools and CengageNOW for
MANAGEMENT course solutions provide integrated multimedia resources to draw
students into your course and further ensure interaction and comprehension.
CourseMate online resources and a complete eBook offer additional concept support to
help you prepare your students for management and business career success.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Phil Edmonston, Canada's automotive "Dr. Phil," pulls no punches. He says there's
never been a better time to buy a new car or truck, thanks to a stronger Canadian dollar
and an auto industry offering reduced prices, more cash rebates, low financing rates,
bargain leases, and free auto maintenance programs. In this all-new guide he says:
Audis are beautiful to behold but hell to own (biodegradable transmissions, "rodent
snack" wiring, and mind-boggling depreciation Many 2011-12 automobiles have "chin-tochest head restraints, blinding dash reflections, and dash gauges that can't be seen in
sunlight, not to mention painful wind-tunnel roar if the rear windows are opened while
underway Ethanol and hybrid fuel-saving claims have more in common with Harry
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Potter than the Society of Automotive Engineers GM's 2012 Volt electric car is a
mixture of hype and hypocrisy from the car company that "killed" its own electric car
more than a decade ago You can save $2,000 by cutting freight fees and
"administrative" charges Diesel annual urea fill-up scams cancost you $300, including
an $80 "handling" charge for $25 worth of urea Lemon-Aid's 2011-12 Endangered
Species List: the Chinese Volvo, the Indian Jaguar and Land Rover, the MercedesBenz Smart Car, Mitsubishi, and Suzuki
Strategy implementation - or strategy execution - is a hot topic today. Managers spend
significant resources on consulting and training, in the hope of creating brilliant
strategies, but all too often brilliant strategies do not translate into brilliant performance.
This book presents new conceptual models and tools that can be used to implement
different strategies. The author analyses how market leaders have benefitted from
successful strategy implementation and provides the reader with a comprehensive and
systematic framework to tackle strategy implementation challenges. Have clear
strategic choices been made? Are actions aligned with the strategy? What’s the
organizational context for the strategy? In answering these simple questions, the book
provides students of strategic management, along with managers involved in designing
and implementing strategies, with a valuable resource.
As the global demand for natural and organic products continues to grow, making and
marketing greener products is becoming an imperative. The old stereotype of green
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products’ sub-par performance has been shattered as large multinational corporations
prove that you can develop and win in the marketplace with a naturals-based product
platform. And the pull for sustainably minded products is not limited to consumer
marketing—business-to-business marketing of greener products has also increased due
to customer demand from all business sectors. The Case for Greener Products Making
a compelling business case for why companies must provide greener, more sustainable
products, Greener Products: The Making and Marketing of Sustainable Brands shares
best practices for the design and marketing of greener products. The book examines
ecosystem and regulatory pressures as well as market pressures from
customers—consumers, business customers, and government purchasers—who have
created a demand on manufacturers to bring more sustainable brands to market. How
Are Greener Products Made? Through case studies of green design from companies
such as GE (EcomaginationTM), Timberland (Green Index®), Philips, Apple Inc.,
Seventh Generation, Procter & Gamble, BASF, and others, the author explores
initiatives in areas ranging from product design, sustainable sourcing, and packaging to
energy efficiency, recycling, and end-of-life management. A contribution from guest
author James A. Fava, one of the leading thinkers and practitioners in developing
greener products, presents a toolbox of environmental management systems,
programs, and tools for the development of greener products. Three Keys to Successful
Green Marketing Campaigns Providing the backbone for the author’s analysis of green
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marketing, a contribution from guest authors Lee Ann Head, Karen Barnes, and
Suzanne Shelton of the Shelton Group analyzes market trend data and helps marketers
understand their customers and what moves them. The author then looks more closely
at drivers for green marketing, outlining three keys for successful green marketing
campaigns and using them to evaluate the approaches of several leading companies.
He also offers advice on how to avoid "greenwashing," create successful causemarketing partnerships, and use eco-labels wisely. Throughout the book, the author
shares best practices and lessons learned from leaders in the field across various
industry sectors. Written by the senior director of product stewardship for Johnson &
Johnson, this timely book offers real-world experience, valuable insights, and practical
tools for the effective design and marketing of greener products. The Best Days of
Green Marketing Are Still Ahead See what Al Iannuzzi has to say about making and
marketing greener products in an interview at Greenbiz.com.
The 7th edition of Management is once again a resource at the leading edge of thinking
and research. By blending theory with stimulating, pertinent case studies and innovative
practices, Robbins encourages students to get excited about the possibilities of a
career in management. Developing the managerial skills essential for success in
business—by understanding and applying management theories--is made easy with
fresh new case studies and a completely revised suite of teaching and learning
resources available with this text.
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In the world of Facebook, Twitter and Yelp, water-cooler conversations with co-workers
and backyard small talk with neighbors have moved from the physical world to the
digital arena. In this new landscape, organizations ranging from Fortune 500 companies
to government agencies to political campaigns continuously monitor online opinions in
an effort to guide their actions. Are consumers satisfied with our product? How are our
policies perceived? Do voters agree with our platform? Measuring online opinion is
more complex than just reading a few posted reviews. Social media is replete with
noise and chatter that can contaminate monitoring efforts. By knowing what shapes
online opinions, organizations can better uncover the valuable insights hidden in the
social media chatter and better inform strategy. This book can help anyone facing the
challenge of making sense of social media data to move beyond the current practice of
social media monitoring to more comprehensive use of social media intelligence.
Review of the Research Program of the Partnership for a New Generation of Vehicles
reviews the Partnership for a New Generation of Vehicles (PNGV). The PNGV program
is a cooperative research and development (R&D) program between the federal
government and the United States Council for Automotive Research (USCAR). A major
objective of the PNGV program is to develop technologies for a new generation of
vehicles with fuel economies up to three times (80 miles per gallon [mpg]) those of
comparable 1994 family sedans. At the same time, these vehicles must be comparable
in terms of performance, size, utility, and cost of ownership and operation and must
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meet or exceed federal safety and emissions requirements. The intent of the PNGV
program is to develop concept vehicles by 2000 and production prototype vehicles by
2004. This report examines the overall adequacy and balance of the PNGV research
program to meet the program goals and requirements (i.e., technical objectives,
schedules, and rates of progress). The report also discusses ongoing research on
fuels, propulsion engines, and emission controls to meet emission requirements and
reviews the USCAR partners' progress on PNGV concept vehicles for 2000.
This book is the sixth volume of the successful book series on Robot Operating
System: The Complete Reference. The objective of the book is to provide the reader
with comprehensive coverage of the Robot Operating Systems (ROS) and the latest
trends and contributed systems. ROS is currently considered as the primary
development framework for robotics applications. There are seven chapters organized
into three parts. Part I presents two chapters on the emerging ROS 2.0 framework; in
particular, ROS 2.0 is become increasingly mature to be integrated into the industry.
The first chapter from Amazon AWS deals with the challenges that ROS 2 developers
will face as they transition their system to be commercial-grade. The second chapter
deals with reactive programming for both ROS1 and ROS. In Part II, two chapters deal
with advanced robotics, namely on the usage of robots in farms, and the second deals
with platooning systems. Part III provides three chapters on ROS navigation. The first
chapter deals with the use of deep learning for ROS navigation. The second chapter
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presents a detailed tuning guide on ROS navigation and the last chapter discusses
SLAM for ROS applications. I believe that this book is a valuable companion for ROS
users and developers to learn more ROS capabilities and features.
The Seventh Edition of Production and Operations Analysis builds a solid foundation for
beginning students of production and operations management. Continuing a long
tradition of excellence, Nahmias and Olsen bring decades of combined experience to
craft the most clear and up-to-date resource available. The authors’ thorough updates
include incorporation of current technology that improves the effectiveness of
production processes, additional qualitative sections, and new material on service
operations management and servicization. Bolstered by copious examples and
problems, each chapter stands alone, allowing instructors to tailor the material to their
specific needs. The text is essential reading for learning how to better analyze and
improve on all facets of operations.
This book is about how societies around the world can accelerate innovation in
sustainable transport. It examines the relationship between policy change and the
development of technological innovations in low carbon vehicle technologies, including
biofuels, hybrid-electric vehicles, electric vehicles and fuel cells. Examining this
relationship across countries and regions that are leaders in vehicle manufacturing and
innovation, such as the European Union, Germany, Sweden, China, Japan, Korea and
USA, the books aims to learn lessons about policy and innovation performance.
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Covering all the core elements that business students need to know about the
economic dimension of strategy, this text offers a fresh approach by also placing
strategy in its social, political, and organizational context. Students are introduced to the
links between strategic management and strategizing processes on the one hand and
organizational politics and power relations on the other. The book integrates concerns
about ethics and globalization, and corporate social responsibility and sustainability, to
provide a provocative and critically engaged approach to understanding strategy in the
post-financial crisis world.
PRINCIPLES OF RESPONSIBLE MANAGEMENT offers an international, scientifically
sound, and strictly practice-related perspective. It is the first official textbook of the
United Nations for the Principles for Responsible Management Education (PRME)
academic network, and a reference book for companies of the United Nations Global
Compact Initiative. It is a primary text for traditional business and society, business
ethics, corporate social responsibility, and sustainability courses, or may serve as a
practitioner handbook. Contributors are renowned academic professionals in their
respective chapter topics as well as distinguished business practitioners who contribute
highly relevant practice cases. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
This handbook focuses on Data Envelopment Analysis (DEA) applications in operations
analytics which are fundamental tools and techniques for improving operation functions
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and attaining long-term competitiveness. In fact, the handbook demonstrates that DEA
can be viewed as Data Envelopment Analytics. Chapters include a review of crossefficiency evaluation; a case study on measuring the environmental performance of
OECS countries; how to select a set of performance metrics in DEA with an application
to American banks; a relational network model to take the operations of individual
periods into account in measuring efficiencies; how the efficient frontier methods DEA
and stochastic frontier analysis (SFA) can be used synergistically; and how to integrate
DEA and multidimensional scaling. In other chapters, authors construct a dynamic threestage network DEA model; a bootstrapping based methodology to evaluate returns to
scale and convexity assumptions in DEA; hybridizing DEA and cooperative games;
using DEA to represent the production technology and directional distance functions to
measure band performance; an input-specific Luenberger energy and environmental
productivity indicator; and the issue of reference set by differentiating between the
uniquely found reference set and the unary and maximal types of the reference set.
Finally, additional chapters evaluate and compare the technological advancement
observed in different hybrid electric vehicles (HEV) market segments over the past 15
years; radial measurement of efficiency for the production process possessing multicomponents under different production technologies; issues around the use of
accounting information in DEA; how to use DEA environmental assessment to establish
corporate sustainability; a summary of research efforts on DEA environmental
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assessment applied to energy in the last 30 years; and an overview of DEA and how it
can be utilized alone and with other techniques to investigate corporate environmental
sustainability questions.
Revised edition of the authors' Finance.
Today's managers are increasingly expected to successfully oversee and understand
information systems -- even when it is an area in which they have had little formal
training or expertise. INFORMATION TECHNOLOGY FOR MANAGERS is targeted at
these future managers who are expected to understand the business implications of
information technology. Real world examples show future managers how information
technology can be applied to improve their organization. INFORMATION
TECHNOLOGY FOR MANAGERS provides a framework for managers to understand
their important role vis-a-vis information technology and it emphasizes the importance
of working effectively with all members of the organization to achieve results. Important
Notice: Media content referenced within the product description or the product text may
not be available in the ebook version.
Outlines a series of essential principles and steps that managers can use to foster a
culture of innovation and creativity within their own companies that can be used to
develop an organization that consistently delivers value to its customers. 35,000 first
printing.
Seminar paper from the year 2010 in the subject Business economics - Business
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Management, Corporate Governance, grade: 1.0, University of Sunderland, course:
Contemporary Developments in Business and Management, language: English,
abstract: 2 Introduction to Report on the Toyota Company 2.1 Introductory Information
Report on the Engel and Voelkers Company Prepared for: CEO of the Toyota Company
Prepared by: Arkadi Borowski, registered student at the University of Sunderland,
United Kingdom Subject: Contemporary Developments in Business and Management
of the Toyota Company Distributed: April 9th, 2010 2.2 Introduction The CEO of the
Toyota Company Mr. Akio Toyoda has asked me, Arkadi Borowski, to prepare a
business report that addresses the internal and external influences as well as the global
political changes to which the Toyota Company is subject to. To be able to present a
high-quality business report, I did detailed research on the company and its business
environment. The information was gathered from: the company’s Annual Report
2008/2009, the official website of Toyota and internal know-how of the company. The
sources and the additional professional literature are quoted in the references at the
end of the document. 2.3 Executive Summary The present report deals with the
analyses of the internal and external business environment, for this purpose the
“PESTLE” analysis and the “Porter ?s five forces model” were used. It also gives a
short overview of the company and the type of business it is involved in. The second
part of the report is an in depth analysis of how global political changes affect Toyota ?s
policies and decision-making. There is also an evaluation of the effectiveness of the
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company’s response and the demonstration of areas for improvement.
Characterized by lightning quick innovation, abrupt shifts in technology, and shorter
lifecycles, the marketing of IT products and services presents a unique set of
challenges and often requires IT managers and developers to get involved in the
marketing process. Marketing IT Products and Services is written to help busy IT
managers and marketing m
A fresh approach to succeeding with innovation, grounded in insights about rapidly
changing customers, competitors and technologies Written by a director at the awardwinning global innovation firm frog design, this vital book shows business leaders and
managers how to accomplish truly effective innovation in today's disruptive climate.
Richardson shows how business is filled with "X-problems"- tough new challenges that
present massive innovation opportunities, but also risks. Thriving in a world of Xproblems requires harnessing four specific approaches: Immersion, Convergence,
Divergence, and Adaption. Combining frog design's approaches with insightful analysis
of companies such as Apple, BMW, Clif Bar, Google, Maxtor, and Salesforce.com,
Richardson illustrates how to envision and realize successful new business ventures,
products, and services. Provides a process for translating customer insights into
relevant innovations, accompanied by case studies (many of them richly described from
frog's own experiences) For the first time, gives real guidance on connecting products,
software and services into ecosystems that are actually compelling to customers Shows
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how to facilitate bringing multiple perspectives to understanding a problem domain, as
well as how to manage an innovation portfolio over time Innovation X is an essential
guide for companies seeking to create growth and differentiation in increasingly
competitive markets.
Adeptly address today’s business challenges with this powerful new book from web
analytics thought leader Avinash Kaushik. Web Analytics 2.0 presents a new framework
that will permanently change how you think about analytics. It provides specific
recommendations for creating an actionable strategy, applying analytical techniques
correctly, solving challenges such as measuring social media and multichannel
campaigns, achieving optimal success by leveraging experimentation, and employing
tactics for truly listening to your customers. The book will help your organization
become more data driven while you become a super analysis ninja! Note: CDROM/DVD and other supplementary materials are not included as part of eBook file.
Research and Development is the vehicle by which organizations and economies
create opportunity, innovation and secure a stream of future products and
services.These outcomes are all critically important sources of sustainability in a world
that is changing faster than most companies can keep up.The challenge behind them is
the fundamental unpredictability of R&D; which is why effective project management is
so important. Ron Basu's Managing Projects in Research and Development explains
how and why project management can provide a means of helping to plan, organise
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and control multi-disciplinary research activities without stifling innovation. Combining
research with practical examples and experience from a career that has included blue
chip organizations such as GSK, GlaxoWellcome and Unilever, Ron Basu offers a
rigorous guide to the fundamentals of R&D project management including project
lifecycle management, risk management, cost, time quality and other success
measures as well as the keys to operational excellence in this complicated world.
This edited monograph collects theoretical, empirical and political contributions from
different fields, focusing on the commercial launch of electric mobility, and intending to
shed more light on the complexity of supply and demand. It is an ongoing discussion,
both in the public as well as in academia, whether or not electric mobility is capable of
gaining a considerable market share in the near future. The target audience primarily
comprises researchers and practitioners in the field, but the book may also be
beneficial for graduate students.
This exciting new book has grown from a need to provide practical advice to managers
who deal with contemporary human resource and change issues. A crucial role of a
manager is to respond in the best interests of the organisation and at the same time
retain talent. Skill shortages and ageing populations in developed economies and the
need for emerging economies to develop their workforce coincide to present managers
with unique challenges. Human Resource Management and Change: A practising
managers guide offers a timely overview of recent environmental and economic
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changes as depicted by the DELTA forces of change. These include demographic,
environmental, legal, technical and attitudinal changes that are in part the product of
globalization, and the Global Financial Crisis (GFC). The fundamental strategies for
managing change and implementing human resource practices are clearly explained.
End of chapter study guides further explain the topics of the chapters by providing case
studies and review and discussion questions as well as further reading. The text
reflects the everyday challenge managers face in a turbulent environment and focuses
on providing practical guidelines to managers who may not have higher academic
qualifications to help them manage people and change.
As U.S. and Canadian automakers and dealers face bankruptcy and Toyota battles
unprecedented quality-control problems, Lemon-Aid guides steer the confused and
anxious buyer through the economic meltdown unlike any other car-and-truck books on
the market. Phil Edmonston, Canada's automotive "Dr. Phil" for more than 40 years,
pulls no punches. In this all-new guide he says: Chrysler's days are numbered with the
dubious help of Fiat. Electric cars and ethanol power are PR gimmicks. Diesel and
natural gas are the future. Be wary of "zombie" vehicles: Jaguar, Land Rover, Saab,
and Volvo. Mercedes-Benz -- rich cars, poor quality. There's only one Saturn you
should buy. Toyota -- enough apologies: "when you mess up, 'fess up."
Environmental concerns can greatly affect business success, regardless of whether a
business person or corporation shares those concerns. Today's corporate managers
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must understand the power of environmental issues, and shift their mindset from one
focused on environmental "management" to one focused on strategy.Competitive
Environmental Strategy examines the effects of environmentalism on corporate
management, explaining how and why environmental forces are driving change and
how business managers can think about environmental issues in a strategic way. The
author discusses: the evolving drivers of corporate environmental strategy, including
regulators, shareholders, buyers and suppliers, insurers, investors, and consumers how
environmentalism alters basic conceptions of competitive strategy and organizational
design how external institutions create both opportunity and limitations for
environmental strategy how environmental threats can be incorporated into risk
management, capital acquisition, competitive position, and other management
concerns The book ends with an overall discussion of competitive environmental
strategy and draws connections to the emerging issue of sustainable development.
Each chapter features insets that ask fundamental questions about the relationship
between environmental protection and business strategy, and ends with a list of
additional recommended readings. Every individual who wishes to engage in business
management in the 21st century will need an appreciation for the implications of
environmental issues on corporate activities, and vice-versa.Competitive Environmental
Strategy offers a valuable overview of the subject, and provides a wealth of real-world
examples that demonstrate the validity and applicability of the concepts for business
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people, clearly showing how managers are turning an understanding of environmental
issues to competitive advantage.
The two volumes IFIP AICT 414 and 415 constitute the refereed proceedings of the
International IFIP WG 5.7 Conference on Advances in Production Management
Systems, APMS 2013, held in University Park, PA, USA, in September 2013. The 133
revised full papers were carefully reviewed and selected for inclusion in the two
volumes. They are organized in 4 parts: sustainable production, sustainable supply
chains, sustainable services, and ICT and emerging technologies.
In the new millennium the increasing expectation of customers and products complexity
has forced companies to find new solutions and better alternatives to improve the
quality of their products. Lean and Six Sigma methodology provides the best solutions
to many problems and can be used as an accelerator in industry, business and even
health care sectors. Due to its flexible nature, the Lean and Six Sigma methodology
was rapidly adopted by many top and even small companies. This book provides the
necessary guidance for selecting, performing and evaluating various procedures of
Lean and Six Sigma. In the book you will find personal experiences in the field of Lean
and Six Sigma projects in business, industry and health sectors.
Global warming and climate change present complex interlocking issues of public
policy, multilateral negotiation, and technological advancement. This book explores
both the problems and the opportunities presented by international agreements, and
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examines the technological developments and policy goals that can be pursued to
effect the changes necessary. Specific steps are proposed in the form of a list of
priorities. This book represents a cooperative enterprise between two authors of
different backgrounds - engineering and international relations - and is directed to an
educated but non-professional lay audience without any formal training in either science
or international relations. The points of view of negotiators from both developed and
developing nations are presented and compared. Each topic is presented from both
technical and policy perspectives as a means to evaluate the variety of proposals that
have been offered as remedies to global warming. The text is supported by illustrations
and tables where appropriate, including a list of References at the end of each chapter.
This title provides a thorugh overview of the issues high-tech marketers must address,
and provides a balance between conceptual discussions and examples; small and big
business; products and services; and consumer and business-to-business marketing
contexts.
A typical consumer underestimates the benefits of future energy savings and
underinvests in energy efficiency, relative to a description of the socially optimal level of
energy efficiency. To alleviate this energy-efficiency gap problem, various programs
have been implemented. In recent years, many governments have started providing
consumers with subsidies on the purchases of eco-friendly products such as hybrid
cars and energy efficient appliances. This book conducts a comprehensive analysis of
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the environmental subsidy programs conducted in Japan and examines their impacts
on consumer product selection, consumer product use, and environmental outcome.
The book also proposes recommendations for future environmental and industrial
policies. The book's empirical findings will be of interest to those who are researching
on and policymakers of environmental and industrial policies.
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