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Tourism Development Handbook A Practical Approach To
Planning And Marketing
Pelancongan adalah salah satu sektor ekonomi yang berupaya menjadi pemangkin terhadap
pemerkasaan komuniti luar bandar. Terdapat pelbagai ciri tarikan yang boleh dibangunkan
sama ada berkonsepkan alam sekitar fizikal mahupun budaya. Berdasarkan potensi ini,
komuniti di luar bandar dapat diperkasakan melalui pembangunan pelancongan terutamanya
produk yang berasaskan komuniti. Di Malaysia, pembangunan pelancongan di luar bandar
boleh diteliti daripada pelbagai perspektif dan fokus kajian. Antaranya peranan wanita,
penglibatan koperasi dalam menjayakan pelancongan berasaskan komuniti, sumbangan dan
pengaruh program homestay serta beberapa isu khusus seperti perana komuniti nelayan,
pembangunan pelancongan warisan berasaskan kearifan komuniti, peluang dan cabaran
penglibatan komuniti dalam pembangunan pelancongan sukan dan ekopelancongan.
Sehubungan itu, keperluan terhadap penerbitan hasil karya ilmiah dalam bidang ini adalah
relevan dan signifikan. Buku Pemerkasaan Komuniti Luar Bandar melalui Pelancongan ini
menghimpunkan dua belas artikel dengan memberikan tumpuan kepada dua isu iaitu
pemerkasakan komunti dan pembangunan pelancongan. Buku suntingan ini sesuai dijadikan
sebagai sumber rujukan kepada pihak yang terlibat dalam bidang pendidikan pengajian tinggi
seperti pensyarah, penyelidik, pelajar pascasiswazah dan prasiswazah mahupun mereka yang
terlibat dalam pengurusan dan pelaksanaan dasar yang berkaitan dengan bidang
pelancongan, pembangunan pulau dan pelancongan pulau. Buku ini turut sesuai untuk bacaan
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umum dan rujukan tambahan kepada pelbagai pihak yang terlibat dalam industri pelancongan
pulau termasuklah pendidik dan pelajar sekolah menengah.
"This book examines theoretical and practical approaches on the role of tourism in achieving
sustainable development goals"-Tourism is an astonishingly complex phenomenon that is becoming an ever-greater part of life
in today’s global world. This clear and engaging text introduces students to this vast and
diverse subject through the lens of geography, the only field with the breadth to consider all of
the aspects, activities, and perspectives that constitute tourism.
This book provides an invaluable guide to undertaking development fieldwork in both the
developing world and in western contexts. It takes you through all the key stages in
development research and covers: Research design and the roles of quantitative and
qualitative methods. Research using archival, textual and virtual data, along with using the
internet ethically. Practical as well as personal issues, including funding, permissions,
motivation and attitude. Culture shock, ethical considerations and working with marginalized,
vulnerable or privileged groups, from indigenous peoples through to elites and corporations.
How to write up your findings. Sensitive, engaging and accessible in tone, the text is rich in
learning features; from boxed examples to bullet-pointed summaries and questions for
reflection. Development Fieldwork is the perfect companion for students engaged in research
across development studies, geography, social anthropology or public policy.
This Handbook offers an up-to-date and comprehensive overview of core themes and
concepts in community-based tourism management. Providing interdisciplinary insights from
leading international scholars, this is the first book to critically examine the current status of
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community-basedtourism. Organised into five parts, the Handbook provides cutting-edge
perspectives on issues such as Indigenous communities, tourism and the environment,
sustainability, and the impact of digital communities. Part 1 introduces core concepts and
methodologies, and distinguishes community products from other tourism and hospitality
goods. Part 2 explores communities’ attitudes towards tourism development and their
engagement with and ownership of the process. It also delves into the role of communitybased tourism, under the influence of governmental policies, in the economic and social
development of a region. In Part 3 various management, marketing, and branding initiatives
are identified as a means of expanding the tourism business. Part 4 examines the negative
impacts of mass tourism and its threats to culture, tradition, identity, the built environment, and
natural heritage. In the final and fifth part, future challenges and opportunities for communitybased tourism initiatives are considered, and research-based sustainable solutions are
proposed. Overall, the book considers engaging local populations in tourism development as a
way of building stronger and more resilient communities. This Handbook fills a void in the
current research and thus will appeal to scholars, students, and practitioners interested in
tourism management, tourism geography, business studies, development policy and practice,
regional development, conservation, and sustainability.
Sustainability is a dominant theme in tourism practice. Increasingly, research and education of
tourism stakeholders is also necessary in improving sustainable tourism practice. This book
pays systematic attention to education for sustainability in tourism, and is thus a valuable
resource for sustainable tourism educators and scholars. The book is divided into four parts.
Part I provides a reference for educators seeking to understand core knowledge areas, ethics,
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corporate social responsibility and governance. Part II examines issues and processes
relevant to understanding tourism and sustainability in the formal educational sector, including
universities, vocational training and school settings. Part III explores learning and sustainable
tourism in non-institutional settings, including destination communities, coaching and
mentoring and visitor learning. The final part provides a collection of cases to illustrate the use
of different pedagogies and assessment approaches in education for sustainability in tourism.
The book will be accompanied by instructor resources to assist educators teaching in the field.
Stressing the interconnectedness of tourism and culture, this valuable handbook explores what
tourism industry professionals need to know to succeed. Globalization, landmark attractions,
and cultural heritage are among the topics discussed from both international and local
perspectives. Each chapter also concludes with a comprehensive series of self-assessment
questions and a proposed task that professionals and students can do to enrich their cultural
learning experience.
Consumer behaviour is one of the most explored topics in tourism and hospitality marketing,
interchangeably denoted by the terms ‘traveller behaviour’, ‘tourist behaviour’ or ‘guest
behaviour’. Consumer behaviour acts as an origin for every tourism and hospitality marketing
activity. It offers an understanding of why people tend to choose certain products or services
and what sort of factors influence them in making their decision. The decision process of
buying tourism products or services takes time, because they are mostly intangible in nature
due to which there are many risks involved in their buying process. The Routledge Handbook
of Consumer Behaviour in Hospitality and Tourism aims to explore and critically examine
current debates, critical reflections of contemporary ideas, controversies and pertinent queries
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relating to the rapidly expanding discipline of consumer behaviour in hospitality and tourism.
The Handbook offers a platform for dialogue across disciplinary and national boundaries and
areas of study through its diverse coverage. It is divided into six parts: Part I offers an overview
of consumer behaviour; Part II focuses on the service quality perspectives of consumer
behaviour; Part III deliberates on customer satisfaction and consumer behaviour linkages; Part
IV explores the re-patronage behaviour of consumers; Part V addresses the vital issues
concerning online consumer behaviour; and Part VI elaborates upon other emerging
paradigms of consumer behaviour. Although there is no dearth of empirical studies on different
viewpoints of consumer behaviour, there is a scarcity of literature providing conceptual
information. The present Handbook is organised to offer a comprehensive theoretical body of
knowledge narrating consumer behaviour, especially for hospitality and tourism businesses
and operations. It attempts to fill this research gap by offering a 'globalised' volume comprising
chapters organised using both practical and academic approaches. This Handbook is essential
reading for students, researchers and academics of Hospitality as well as those of Tourism,
Marketing, International Business and Consumer Behaviour.

This thought-provoking Handbook considers the impact and challenges that
social tourism has on people’s lives, integrating case studies from around the
world. Showcasing the latest research on the topic and its role in tackling the
challenges of tourism development, chapters explore the opportunities presented
by social tourism and illustrate the social imperative of tourism as a force for
good.
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Festival and Events Management: an international perspective is a unique text
looking at the central role of events management in the cultural, tourism and arts
industries. With international contributions from industry and academia, the text
looks at the following: * Events & cultural environments * Managing the arts &
leisure experience * Marketing, policies and strategies of art and leisure
management Chapters include exercises, and additional teaching materials and
solutions to questions are provided as part of an accompanying online resource.
This text provides concise introduction to all the core topics of tourism
management. Covering both key theory and practice it introduces students to
general management issues across the whole tourism sector in an accessible
and manageable way. It integrates the themes of sustainability, internationalism,
technology and globalization throughout to provide a thoroughly modern
approach to the study of tourism.
Tourism, one of the world’s leading industries, has propelled countries into
recovery from economic recession. As a multi-disciplinary, multi-sectoral, holistic,
and systemic industry, tourism also uniquely placed to address the concerns of
the United Nations’ Sustainable Development Goals (SDGs). While the
relationships between tourism, sustainability, and sustainable development are
the subjects of deep study, the direct positive effects of tourism on SDGs remain
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underdiscussed. The Handbook of Research on the Role of Tourism in Achieving
Sustainable Development Goals is a collection of innovative research that
explores sustainable practices within the tourism industry. While highlighting a
broad range of topics including economic growth, education, and production
patterns, this book is ideally designed for engineers, entrepreneurs,
policymakers, executives, advocates, researchers, academicians, and students.
Understanding how places, particularly cities and towns, are marketed to and
consumed by tourists, is vital to anyone working in the tourism industry. By
creating and promoting a unique branded destination, the successful marketer
can attract new visitors to their city or tourism attraction. With the rise of social
media, there is even more scope to explore how tourism marketers can use their
own and other social media sites to communicate with today’s tech connected
traveler. In a new updated volume, Tourism Marketing for Cities and Towns
provides thorough and succinct coverage of place marketing theory specific to
the tourism industry. It focuses on clearly explaining how to develop the branded
destination with special emphasis on product analysis, promoting authenticity
and, new to this edition, the use of social media to create the personalized
experiences desired by visitors. In addition, it contains a wide range of
international examples and perspectives from a large variety of different
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stakeholders, alongside discussion questions and strategic planning worksheets.
This book provides both practical advice with real-world application and a
theoretical background to the field as a whole. Written in an engaging style, this
book will be valuable reading for upper level students and business practitioners
of Tourism, Marketing, Urban Studies, Business Management and Leisure
Studies.
The behavior of tourists - what their motivations are, what impact their behavior
has on the places they visit, the decisions they make - is a fundamental aspect in
understanding the tourism industry as a whole. Contemporary Tourist Behaviour
provides an in-depth examination of how and why tourists behave as they do,
and how this is perceived by hosts and outside agencies, covering national
characteristics of tourists from around the world, effects of everyday events and
governmental and environmental factors, and tourists' consideration of
sustainable principles.
A guide to tourism marketing. This second edition is aimed at anyone seeking to
promote a tourist "product" or service. It offers practical information and advice
directly related to the tourism industry, which can be easily applied. Examples
and checklists are included.
This book highlights the challenges and trends resulting from the relationship
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between tourist motivations, World Heritage Sites and local cultural uniqueness.
With a special focus on Portugal and Brazil, several chapters refer to
international cultural heritage experiences and destinations in Belgium, Cuba,
Croatia, Italy, Japan, South Africa, Spain and Turkey. The volume shows that
there is some crossover between tangible and intangible cultural heritage, and
explores themes such as festivals and events, marketing, branding,
sustainability, authenticity, preservation, wine tourism, ethnic tourism, religious
tourism, literary tourism, museology and garden tourism. It will appeal to readers
interested in tourism management, quality of the tourist offer, tourism heritage
products, and characteristics of the tourism demand in the scope of cultural
heritage.
Destination branding and marketing form the backbone of tourism industry growth, but it is
increasingly important that the strategies employed consider and promote sustainable
solutions. This book provides a comprehensive set of tools and techniques for branding and
marketing for sustainable tourism development. It blends tourism and marketing strategies with
practical, innovative information technology solutions and a psychological perspective,
providing illustrative case studies and examples to aid understanding. Addressing opportunities
and challenges across the field, it also reviews how different types of tourism such as
community based, accessible, film, agricultural and cultural-heritage tourism entail unique
issues for development.
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Tourism Routes and Trails plunges into the world of 'extended' tourism, offering an exploration
of the 'routes' phenomenon whereby tourism is no longer for a given destination, but extends
over multiple sites, a territory or landscape. Covering how such routes are created, often as
ways of clustering experiences, it also reviews their effects on tourism businesses, local
populations and other stakeholders. Emphasising the critical role of local communities,
volunteers and small businesses, as well as those who provide strategic direction and funding,
the book: - Is based in tourism theory, but focuses on the models and practice of route
formation; - Includes a rich selection of contemporary examples and cases, showing the reader
best practice as well as illustrating challenges and risks; - Covers both strategic issues of
concern to nations, regions and local authorities, and the complex dynamics occurring on the
ground, such as the role of grass-roots organisations and local communities. Routes allow
destinations to diversify their offer and spread the economic and social benefits of tourism.
With tourist behaviour increasingly shifting to thematic experiences, this book shows how to
create these in a way that is both meaningful for visitors and beneficial for the destination.
Suitable for tourism policy makers, economic development agencies and local stakeholders, it
is also a vital resource for the next generation; students of tourism, sociology, local politics and
economic development.
"The authors begin by offering a concise account of the changing nature of tourism and its
impacts, and then proceed to explain aspects of planning and marketing that are designed to
get the best out of tourism without destroying the destination. Key elements of the book
include: organization and development objectives; aspects of supply and demand; marketing;
customer care; and monitoring and evaluation." "Individual planners, marketers and decisionPage 10/20
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makers in both the public and private sectors will find the book straight-forward, addressing key
issues in tourism destination development. It is also a valuable text for students of tourism
planning and marketing."--BOOK JACKET.Title Summary field provided by Blackwell North
America, Inc. All Rights Reserved
"The global tourism industry is a growing, dynamic mega industry, despite the temporary
setbacks it has faced from time to time due to political and natural elements. This book
approaches tourism development through a critical prism. The collection of articles by experts
in international tourism relooks at the complex phenomenon of tourism development within a
multidisciplinary framework."--BOOK JACKET.
The Tourism Development HandbookA Practical Approach to Planning and MarketingBurns &
Oates
Tourism Routes and Trails plunges into the world of 'extended' tourism, offering an exploration
of the 'routes' phenomenon whereby tourism is no longer for a given destination, but extends
over multiple sites, a territory or landscape. Covering how such routes are created, often as
ways of clustering experiences, it also reviews their effects on tourism businesses, local
populations and other stakeholders.
The Tourism Development Handbook describes steps and activities relevant to places either
just beginning to develop tourism, or seeking to enhance their tourism product. It examines the
changing nature of tourism and its impact, showing how planning and marketing can maximize
revenue without destroying the destination.
This book provides the latest research in the application of innovative technology to the tourism
industry in Bangladesh, covering the perspectives, theories, issues, complexities, as well as
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opportunities and the challenges present. This book provides a blend of comprehensive and
cross disciplinary as well as international insights from contributors to cover the various
technologies in tourism. This book focuses on the importance of technologies in tourism,
specifically the application and practice of such technologies including the relevant niches in
tourism. This book also comprehensively highlights technologies that are impacting the tourism
industry in Asia as well as reveals the specific constraints. The contents of this book deal with
distinct topics such as mobile computing, new product designs, innovative technology usages
in tourism promotion, technology-driven sustainable tourism development, location-based
apps, mobility, accessibility and so on. This book is a significant contribution towards the very
limited knowledge and under published area of tourism in Bangladesh. This book is designed
to accommodate readers that from both both qualitative and quantitative research theory and
practices. This book identifies specific examples of the existing tourism products and services
in order to better promote and boost the tourism industry by suggesting tourism products and
services available in Bangladesh. This book addresses a number of key issues and solutions
by examining the products and services and the need for improved tourism marketing and
development in Bangladesh as the central themes.

Tourism has become one of the largest and fastest growing sectors in the world
economy. Increasingly, research on tourism destinations has been at the centre
of debates concerning destination competitiveness, governance, policies and
destination management and marketing. This book investigates tourist
destinations from two different perspectives. First, it approaches destinations
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using the concept of tourist clusters and investigates their role in competitiveness
and firm performances. The second perspective studies the development of
models of competitiveness and governance. It also develops an international
benchmarking system of 15-EU countries, with an additional focus on Italy, UK
and United States. The book will appeal to academics, scholars and practitioners
in tourism studies, management, urban and regional studies and economic
geography, etc.
Describes steps and activities relevant to places either just beginning to develop
tourism, or seeking to enhance their tourism product. It examines the changing
nature of tourism and its impact, showing how planning and marketing can
maximize revenue without destroying the destination.
An in-depth investigation of the complex relationships among food, culture, and
society in Korea, Communicating Food in Korea presents diverse interpretations
of food's economic, political, and sociocultural relevance. Grounded in a variety
of disciplines, the chapters research the ways food intersects with social issues in
Korean society.
Provides practical advice on the use of quantitative techniques used in tourism.
Thoroughly revised and updated, the new edition includes new guidelines for
domestic and international statistics produced by the World Tourism
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Organization. The book provides practical tools for both market planning as well
as for product assessment, especially regional and environmental planning.
This book is an outcome of the 2011 UNWTO Ulysses Forum and shares the
state of the art in issues of development, climate change, and governance
vis--vis tourism. It fosters a multidisciplinary reflection on scientific, technological,
and procedural approaches to tourism policy, establishing principles and
guidelines for governance agendas concerning tourism. The book facilitates a
framework for tourism research, codes and voluntary standards as essential
instruments for tourism theory and practice, concerning both the public and
private sectors, as well as the host communitiesthe ultimate beneficiaries of
tourism. The book assists in developing a roadmap for knowledge formation and
its transfer, hence the theme of bridging theory and practice of the book.
Globally the hospitality and tourism industry is evolving and undergoing radical
changes. The past practices are now advancing through the rapid development
of knowledge and skills acquired to adapt and create innovations in various ways.
Hence, it is imperative that we have an understanding of the present issues so
that we are able to remedy problems on the horizon. Current Issues in Hospitality
and Tourism: Research and Innovations is a complilation of research in the broad
realm of hospitality and tourism. This book is divided into eight sections covering
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the following broad themes: – Training and education (hospitality students
learning); – Organization and management (practical issues and current trends in
the hotel, catering and tourism industry); – Product and food innovation; –
Marketing; – Islamic hospitality and tourism issues; – Gastronomy; – Current
trends; – Tourism The contributions, from different parts of the globe, present a
new outlook for future research, including theoretical revelations and innovations,
environmental and cultural exploration aspects, tourist destinations and other
recreation and ecotourism aspects of the hospitality and tourism industry. Current
Issues in Hospitality and Tourism: Research and Innovations will be useful as a
reference for academics, industry practitioners and policy makers, and for those
with research interests in the fields of hotels, tourism, catering and gastronomy.
Routledge Handbook of Tourism and Sustainability from C. Michael Hall, Stefan
Gössling, Daniel Scott is one of the winners of the ITB BookAwards 2016 in the
category Specialist tourism literature! Sustainability remains one of the major
issues in tourism today. Concerns over climate and environmental change, the
fallout from the global economic and financial crisis, and the seeming failure to
meeting UN Millennium development goals have only reinforced the need for
more sustainable approaches to tourism, however they be defined. Given the
centrality of sustainability in tourism curricula, policies, research and practice it is
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therefore appropriate to prepare a state of the art handbook on the relationship
between tourism and sustainability. This timely Handbook of Tourism and
Sustainability is developed from specifically commissioned original contributions
from recognised authors in the field, providing a systematic guide to the current
state of knowledge on this area. It is interdisciplinary in coverage and
international in scope through its authorship and content. The volume
commences with an assessment of tourism’s global environmental, e.g. climate,
emissions, energy use, biodiversity, water use, land use, and socio-economic
effects, e.g. economic impacts, employment and livelihoods, culture. This then
provides the context for sections outlining the main theoretical frameworks and
constructs that inform tourism and sustainability, management tools and
approaches, and the approaches used in different tourism and travel industry
sectors. The book concludes by examining emerging and future concerns in
tourism and sustainability such as peak-oil, post-carbon tourism, green economy
and transition tourism. This is essential reading for students, researches and
academics interested in the possibilities of sustainable forms of tourism and
tourism’s contribution to sustainable development. Its assessment of tourism’s
global impact along with its overviews of sectoral and management approaches
will provide a benchmark by which the sustainability of tourism will be measured
Page 16/20

Bookmark File PDF Tourism Development Handbook A Practical Approach
To Planning And Marketing
for years to come.
Explaining how to develop a patient-centered medical tourism program, the
Handbook of Medical Tourism Development is the ideal guide for any hospital,
clinic, hotel, spa, or ancillary facility wishing to become a medical tourism
provider. From high-cost surgery, transplants, diagnostics, and preventive
wellness checkups, to medical and wellness spa retreats, patient follow up, and
outcomes measurement, this book covers the gamut of related issues. Details
the elements necessary for a successful system Addresses contracting issues
likely to arise Includes access to additional resources on the book’s website
Maria K. Todd prepares readers to build the medical tourism service line,
integrate physicians and other service providers, develop a safe and effective
quality and patient-centered infrastructure, document processes and workflows,
determine pricing, evaluate reimbursement contracts, and measure outcomes.
She offers useful nuts-and-bolts guidance on confidentiality, documentation,
quality and safety, hospital accreditation schemes, revenue implications, and
contracting. Sharing time-tested insights, the book will help readers avoid
common pitfalls when working with U.S. and international health insurance
companies, case managers, professional facilitators, and multinational
employers. Read a recent a href="http://www.prlog.org/11757451-medical-touris
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m-expert-breaks-down-step-by-step-medical-tourism-program-development-forproviders.html " press release about the Handbook of Medical Tourism Program
Development: http://www.prlog.org/11757451-medical-tourism-expert-breaksdown-step-by-step-medical-tourism-program-development-for-providers.html
For millennia people have travelled to religious sites for worship, initiatory and leisure
purposes. Today there are hundreds, if not thousands, of religious pilgrimage routes
and trails around the world that are used by pilgrims as well as tourists. Indeed, many
religious pilgrimage routes and trails are today used as themes by tourism marketers in
an effort to promote regional economic development. An important resource for those
interested in religious tourism and pilgrimage, this book is also an invaluable collection
for academics and policy-makers within heritage tourism and regional development.
The Routledge Handbook of Tourism Research is a compendium of some of the most
relevant issues affecting tourism development today. The topics addressed in this book
provide some new thinking for those involved in tourism research. This book takes the
reader from the beginnings of tourism research to a discussion of emerging forms of
tourism and selected examples of tourism development. The underlying theoretical
dimensions are reviewed, analysed and discussed from a number of perspectives. This
book brings together leading researchers, many of whom are members of the
International Academy for the Study of Tourism, to discuss tourism today and its future.
The works included in this volume are diverse, in terms of geographical context,
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research methodology, root discipline, and perspective. This book represents studies
based in Europe, North America, Oceania, and Asia. Research methodologies include
both quantitative and qualitative. Both macro and micro issues are discussed from the
economic, psychological, sociological, political science, marketing, and other
perspectives, which reflect the interdisciplinary nature of tourism studies. This book is
divided into 6 sections. Section 1 considers the foundations for tourism research.
Section 2 discusses the implications for destination management and section 3
discusses planning for tourism development. Section 4 covers human capital for
tourism development. And finally, section 5 evaluates emerging forms of tourism and
then section 6 offers insights into tourism evolution. It offers the reader a
comprehensive synthesis of this field, conveying the latest thinking and research. The
text will provide an invaluable resource for all those with an interest in tourism research.
This is essential reading for students, researchers & academics of Tourism as well as
those of related studies in particular Leisure, Hospitality & Development Studies.
Fully revised, Tourism, 2nd edition covers aspects of tourism from a modern
perspective, providing students with a range of theoretical and research-based
explanations, supported by examples, case studies and unique insights from industry
representatives. Covering topics such as policy and planning, heritage management,
leisure management, event management and hospitality management, the book tackles
the practical elements of academic tourism such as infrastructure management and
Page 19/20

Bookmark File PDF Tourism Development Handbook A Practical Approach
To Planning And Marketing
economic development, together with other important contemporary issues such as
sustainable development and post-tourists.
This book considers cultural heritage and the sustainable development of tourism from
an African perspective, with Botswana as the main point of reference. Within the African
context, Botswana is renowned for its abundance of cultural heritage and appeal to
tourists. The collection reconciles the growing demand to commodify cultural heritages,
the quest for cultural heritage preservation and management, and the focus on
sustainable tourism development in Botswana. As such, the book is an appraisal of,
and meditation on, the business-side of cultural heritage management and the value
that cultural heritage resources have at a personal, local and national level. It is an
exploration of the nature of Botswana’s cultural heritage, the politics and policies that
underpin that heritage, the development of cultural heritage tourism as a sustainable
business, the country’s cultural heritage experiences and products, and a confrontation
of the hard questions about cultural heritage and the future. As an introductory text, the
book gives tourists, tourism students and academics, as well as tourism entrepreneurs,
policymakers, and practitioners a basis on which to make decisions.
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