File Type PDF This Business Of Concert Promotion And Touring A Practical Guide To Creating Selling
Organizing And Staging Concerts

This Business Of Concert Promotion And Touring A Practical Guide To Creating
Selling Organizing And Staging Concerts
The new Eighth Edition of the Music Business Handbook and Career Guide maintains the tradition of this classic text as
the most comprehensive, up-to-date guide to the $100 billion music industry. This new Eighth Edition expands on hotbutton music business issues such as digital downloads, piracy, and record company transformations. Thoroughly
revised, the Eighth Edition shares a particular emphasis on online music and its impact on the rest of the industry. The
Eighth Edition also includes complete coverage of all aspects of the music industry, including songwriting, publishing,
licensing, artist management, promotion, retailing, media, and much more.
Publisher information from iPage.IngramContent.com.
The economic geography of music is evolving as new digital technologies, organizational forms, market dynamics and
consumer behavior continue to restructure the industry. This book is an international collection of case studies examining
the spatial dynamics of today’s music industry. Drawing on research from a diverse range of cities such as Santiago,
Toronto, Paris, New York, Amsterdam, London, and Berlin, this volume helps readers understand how the production
and consumption of music is changing at multiple scales – from global firms to local entrepreneurs; and, in multiple
settings – from established clusters to burgeoning scenes. The volume is divided into interrelated sections and offers an
engaging and immersive look at today’s central players, processes, and spaces of music production and consumption.
Academic students and researchers across the social sciences, including human geography, sociology, economics, and
cultural studies, will find this volume helpful in answering questions about how and where music is financed, produced,
marketed, distributed, curated and consumed in the digital age.
You can make as much as you choose in the concert business. The concert business can be enjoyable as well as an
experience of a lifetime. The opportunity to meet your favorite artist and hang out with your music idol is not just
something you can dream about, but much more obtainable than you think. Imagine hearing your favorite song that you
heard on the radio or recently witnessed the latest music video on MTV or BET -- you can get that hot artist and make the
money you want to make!
When people want to "work in Hollywood" what do they really mean? Unfortunately, not everyone can be a director,
producer or actor. The good news is there are hundreds of little-known jobs in Hollywood. Each one of these jobs makes
a unique and valuable contribution to the production of any television programme or movie. Author and freelance
cameraman, Brian Dzyak (whose credits include Evan Almighty and West Wing) explores over 35 of these jobs, in-depth,
from boom operator to key grip. He untangles various jobs within different departments and explains how they all interact
with one another. For each crew member, a "day in the life" is explored and explained. Find out what each job title really
means, how to get it, how to do it and how to move up to the next level.
In today’s fast-moving music industry, what does it take to build a life-long career? Now more than ever, all those
working in music need to be aware of many aspects of the business, and take control of their own careers.
Understanding the Music Business offers students a concise yet comprehensive overview of the rapidly evolving music
industry, rooted in real-world experiences. Anchored by a wealth of career profiles and case studies, this second edition
has been updated throughout to include the most important contemporary developments, including the advent of
streaming and the shift to a DIY paradigm. A new "Both Sides Now" feature helps readers understand differing opinions
on key issues. Highly readable, Understanding the Music Business is the perfect introduction for anyone seeking to
understand how musical talents connect to making a living.
The Music Business and Recording Industry is a comprehensive music business textbook focused on the three income
streams in the music industry: music publishing, live entertainment, and recordings. The book provides a sound
foundation for understanding key issues, while presenting the latest research in the field. It covers the changes in the
industry brought about by the digital age, such as changing methods of distributing and accessing music and new
approaches in marketing with the Internet and mobile applications. New developments in copyright law are also
examined, along with the global and regional differences in the music business.
Create, Produce, Consume explores the cycle of musical experience for musicians, professionals, and budding
entrepreneurs looking to break into the music industry. Building on the concepts of his previous book, Making Money,
Making Music, David Bruenger provides readers with a basic framework for understanding the relationships between the
artist and audience and the producer consumer by examining the methods underlying creation-production-reception and
creation-consumption-compensation. Each chapter offers a different perspective on the processes and structures that
lead listeners to discover, experience, and interact with music and musical artists. Through case studies ranging from
Taylor Swift’s refusal to allow her music to be streamed on Spotify to the rise of artists supported through sites like
Patreon, Bruenger offers highly relevant real-world examples of industry practices that shape our encounters with music.
Create, Produce, Consume is a critical tool for giving readers the agile knowledge necessary to adapt to a rapidly
changing music industry. Graphs, tables, lists for additional reading, and questions for further discussion illustrate key
concepts. Online resources for instructors and students will include sample syllabi, lists for expanded reading, and more.
This Business of Concert Promotion and TouringA Practical Guide to Creating, Selling, Organizing, and Staging
ConcertsBillboard Books
In its 114th year, Billboard remains the world's premier weekly music publication and a diverse digital, events, brand,
content and data licensing platform. Billboard publishes the most trusted charts and offers unrivaled reporting about the
latest music, video, gaming, media, digital and mobile entertainment issues and trends.
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Featuring articles written by music industry professionals, this comprehensive primer guides readers through every
aspect of the music business.Covers all aspects of the music industry ranging from songwriting, recording, and
performing, to copyright law, record labels, marketing and promotion, and more.For musicians and future music
professionals who want a comprehensive overview of the music industry.
Think BIG—capture the global music market. Worldwide tours, internet downloads, international album distribution–the
global market for music is expanding with lightning speed, and that means big opportunities for everyone in the music
business. The main obstacle? Lack of knowledge. The world market is packed with opportunity, but it's also full of
cultural, regulatory, administrative, legal, political, and logistical pitfalls. This Business of™ Global Music Marketing offers
a map of the world, with full information on how to break into the global market, how to distribute records abroad, how to
find an audience, how to package records to appeal to local markets, how to establish partnerships with foreign
businesses, how to deal with different rules of trade, and much more. A companion volume to author Tad Lathrop's topselling This Business of™ Music Marketing and Promotion, This Business of™ Global Music Marketing offers everyone in
the music business a chance to go global.
The maxim in the music industry has always been “You can’t make it on talent alone,” and withThis Business of Music Marketing
& Promotion, you don’t have to. In language that is simple and direct, author Tad Lathrop details promotional skills, publicity
plans, royalty guidelines, and more, all supported by real-life examples. He shows how the Web and other technological
developments have revolutionized not only how music is made, but how it is marketed and promoted. The old rules still
apply—create a marketing plan, know your copyrights, be familiar with the laws of commerce—but there are a host of new ones as
well, along with new strategies on how to give your recording the exposure it deserves. This streamlined, reorganized, and
updated edition features an all-new chapter (“Twenty-Five Profile-Building Ideas to Use Right Now”), which will help readers get a
running start in the recording business. They’ll also find completely updated material about Internet sales and promotion
techniques, the latest information available on integrated marketing and e-marketing strategies, and brand-new listings of
information resources. • New edition focuses on the full integration of online sales and promotion into the standard music
marketing mix • Expanded coverage of new Internet marketing techniques and opportunities • First edition sold over 30,000
copies
This guide is designed for musicians and music professionals who wish to hone their knowledge of the music business. It is
intended as a practical tool to help composers, performers and all those involved in the music world get into the specifics of the
management of their intellectual property rights. The guide aims to provide instructive advice on how to build a successful career
in music in both developed and developing countries, by generating income from musical talent.
The only book that looks at the business of concert promotion. Concerts are part art, part party—and a big part business. This
Business of Concert Promotion and Touring is the first to focus on that all-important business aspect, from creating a show, to
selling a show, to organizing the show, to staging the show. Working with venues, personnel, booking, promoting, marketing,
publicity, public relations, financial management, and much more are covered in this indispensable one-volume resource. And the
ideas and techniques explained here can be used for every type of concert promotion, including college shows, artist showcases,
club gigs, as well as major events handled by local promoters, nationwide promoters, and worldwide promoters. Concert
promoters and tour managers at every level need to know This Business of Concert Promotion and Touring
This is a complete business plan for a Concert Promoter. Each of our plans follows a 7 chapter format: Chapter 1 - Executive
Summary - This part of the business plan provides an introduction for the business, showcases how much money is sought for the
company, and acts as a guideline for reading the rest of the business plan. Chapter 2 - Financing Summary - The second section
of the business plan showcases how you intend to use the financing for your business, how much of the business is owned by the
Owners, who sits on the board of directors, and how the business could be sold in the future. Chapter 3 - Products and Services This section of the business plan showcases the products/services that you are selling coupled with other aspects of your
business operations. Chapter 4 - Market Analysis - This is one of the most important sections of your business plan. Each of our
plans includes complete industry research specific to the business, an economic analysis regarding the general economy, a
customer profile, and a competitive analysis. Chapter 5 - Marketing Plan - Your marketing plan will showcase to potential investors
or banks how you intend to properly attract customers to your business. We provide an in depth analysis of how you can use your
marketing plan in order to drive sales. Chapter 6 - Personnel Summary - Here, we showcase the organizational structure of your
business coupled with the headcount and salaries of your employees. Chapter 7 - Financial Plan - This is the most important part
of your business plan. Here, we provide a three year profit and loss statement, cash flow analysis, balance sheet, sensitivity
analysis, breakeven analysis, and business ratios.
The first reference book all about the business side of gospel and urban music. Hip-hop and R&B hold 25 percent of the consumer
music market. Another 20 percent is held by religious (gospel and Christian) music, soul, disco, dance, and jazz. Here’s the first
reference book to offer sound business and legal advice specifically tailored to these areas of the music industry. Securing a
record deal, starting a label, publishing music, marketing and promoting—this is the information that today’s musicians need. With
insightful examples, quotes, and anecdotes from dozens of top artists and executives, This Business of Urban Music is
entertaining as well as informative. Author James J. Walker, Jr., is a leading entertainment lawyer, representing such well-known
clients as Cole, Jamie Foxx, DMX, and many others. Now he brings his years of professional expertise in litigation, business,
intellectual property, and corporate law to This Business of Urban Music—at a price every aspiring musician can afford.
The maxim in the music industry has always been “You can’t make it on talent alone,” and withThis Business of Music Marketing
& Promotion,you don’t have to. In language that is simple and direct, author Tad Lathrop details promotional skills, publicity plans,
royalty guidelines, and more, all supported by real-life examples. He shows how the Web and other technological developments
have revolutionized not only how music is made, but how it is marketed and promoted. The old rules still apply—create a marketing
plan, know your copyrights, be familiar with the laws of commerce—but there are a host of new ones as well, along with new
strategies on how to give your recording the exposure it deserves. This streamlined, reorganized, and updated edition features an
all-new chapter (“Twenty-Five Profile-Building Ideas to Use Right Now”), which will help readers get a running start in the
recording business. They’ll also find completely updated material about Internet sales and promotion techniques, the latest
information available on integrated marketing and e-marketing strategies, and brand-new listings of information resources.
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From the concert stage to the dressing room, from the recording studio to the digital realm, SPIN surveys the modern musical
landscape and the culture around it with authoritative reporting, provocative interviews, and a discerning critical ear. With dynamic
photography, bold graphic design, and informed irreverence, the pages of SPIN pulsate with the energy of today's most innovative
sounds. Whether covering what's new or what's next, SPIN is your monthly VIP pass to all that rocks.
BLACK ENTERPRISE is the ultimate source for wealth creation for African American professionals, entrepreneurs and corporate
executives. Every month, BLACK ENTERPRISE delivers timely, useful information on careers, small business and personal
finance.
For everyone in the music industry—record labels, managers, music publishers, and the performers themselves—it is important to
understand the world music marketplace and how it functions. Yet remarkably little has been written about the music business
outside of the U.S. The Global Music Industry: Three Perspectives gives a concise overview of the issues facing everyone in the
international music industry. Designed for an introductory course on music business, the book begins with an introduction to the
field around the world, then focuses on global issues by region, from bootlegging and copyright to censorship and government
support. It will be a standard resource for students, professionals, and musicians.
Artist Management for the Music Business, Second Edition provides key industry insight for both new and experienced artist
managers, plus exclusive planning guidance, current management tools, and successful career strategies for managers and the
artists they manage. You will learn to prepare yourself for a career in artist management and become skilled with the tools to
coach, lead, organize time, manage finance, market an artist, and carve out the successful career path for both yourself and your
clients. The book features profiles of artist managers, an exclusive and detailed template for an artist career plan, and samples of
major contract sections for artist management and record deals. I think this is a great book, and currently it is the only book of its
kind that completely meets the objectives of a college-level artist management course textbook. ---Kai Thietje, Course Director,
Full Sail University I know young managers who should own this book. ---Wayne Patton, former Senior VP of Music Publishing for
CBS and SBK This is essential reading for managers, students, and artists in the music business.
"All of the entries are readable and interesting...and many of the people found here are not covered in standard biographical
works. This unique reference should find its place in all major academic and public library collections." Reference Books Bulletin
"An easy-to-read, easy-to-understand, strategic, experienced packed, industry trade guide filled with the knowledge every gospel
artist, group or choir needs to effectively understand the gospel music industry and progress their music ministry"--Cover.

Provides instruction and advice on cultivating a career in the music industry, focusing on networking, self-marketing and
promotion, and interview techniques.
A strong, successful, fiercely independent and sometimes confrontational promoter. It would be easy to label Michael
Schivo as one of a lost breed, but he is a true original. In an era of consolidation and commercialization of the concert
industry, Michael sees beyond the dollars and cents in order to produce successful shows. His perspective on the touring
industry, while not always popular is often correct and his survival is testament. ~ Fred Hansen, Agency for the
Performing ArtsI never knew where this guy was gonna show up. One time he showed up at a concert I was promoting
and proceeded to take the stage at the break and announce his own shows. Chutzpah??thats what he had! ~ Norman
Cheney, Competing Rock PromoterLasting 5 decades in the concert promotion business is a milestone. His
achievements are substantial having proven himself to be one of the most prolific promoters in Smooth Jazz, promoting
nearly every major Jazz act in his multiple markets of top venues inclusive of his legendary Jazz Festivals in Nevada,
California and Washington. ~ Cliff Gorov, All That JazzA man and his music. The quintessential promoter for the
generations that made a change in our lives, thats Michael Schivo. ~ Tim Sage, Wynn ResortsA backstage pass back
into Michael Schivo whacky life as a consummate promoter. Michael helped give legitimacy to the music industry linking
the business community and the rock world together that allowed the two factions to work side by side maturing the raw
scene into a profitable business. ~ Calamity Jayne, Performer, Promoter and Venue Operator Michael was one of the
original Nevada concert promoters who had to endure all the hardships and challenges of the first groundbreakings,
hostile city commissioner meetings and problematic venue situations. A true music pioneer who brought in the greatest
legendary talents of our day and paved the way for the rest who now take it all for granted. His creative genius, tenacity,
vision and talent would change our stages forever. ~ Laurie Buckley, daughter of humorist Lord Buckley
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