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Responding to the newly-emerging trend of organisations hiring journalists to create content on their behalf, Brand Journalism is the first
comprehensive, practical guide to this hybrid form of traditional journalism, marketing and public relations. This textbook takes a direct and
practical approach to the subject, showing journalists and journalism students how they can apply their skills to working for a brand, and
showing those who work for non-media organisations how their organisation can acquire the skills necessary to become a multimedia
publisher. Areas covered include: • Establishing the audience your brand wants to engage with • Identifying your organisation’s business
goals • Developing a brand journalism strategy to help deliver those business goals • Measuring the results of your brand journalism strategy
The book also features a wealth of case studies on the subject and offers an invaluable companion website - www.brand-journalism.co.uk.
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The digital era’s new consumer demands a new approach to PR Inbound PR is the handbook that can transform your agency’s business.
Today’s customer is fundamentally different, and traditional PR strategies are falling by the wayside. Nobody wants to feel “marketed to;” we
want to make our own choices based on our own research and experiences online. When problems arise, we demand answers on social
media, directly engaging the company in front of a global audience. We are the most empowered, sophisticated customer base in the history
of PR, and PR professionals must draw upon an enormous breadth of skills and techniques to serve their clients’ interests. Unfortunately,
those efforts are becoming increasingly ephemeral and difficult to track using traditional metrics. This book merges content and measurement
to give today’s PR agencies a new way to build brands, evaluate performance and track ROI. The ability to reach the new consumer, build
the relationship, and quantify the ROI of PR services allows you to develop an inbound business and the internal capabilities to meet and
exceed the needs of the most demanding client. In this digital age of constant contact and worldwide platforms, it’s the only way to
sustainably grow your business and expand your reach while bolstering your effectiveness on any platform. This book shows you what you
need to know, and gives you a clear framework for putting numbers to reputation. Build brand awareness without “marketing to” the
audience Generate more, higher-quality customer or media leads Close the deal and nurture the customer or media relationship Track the
ROI of each stage in the process Content is the name of the game now, and PR agencies must be able to prove their worth or risk being
swept under with obsolete methods. Inbound PR provides critical guidance for PR growth in the digital era, complete with a practical
framework for stimulating that growth.
The ability to create insights that grab the attention of clients and the media has become one of the most important marketing challenges for
businesses selling high-value services. Yet there is even less advice available on how to create the all-important stream of great ideas. This
book fills the gap.
Social Care Leadership influences nations by creating and operating social enterprises and services that meet the practical needs of a
society. This book provides time tested and proven principles for aspiring and existing social visionaries and entrepreneurs to take their
greatest ideas from concept to reality. The wisdom in its pages will be enough to fuel many great social ventures into reality. It is destined to
be a classic and a resource manual to millions of social leaders
The newest edition of the bestselling book on educationalleadership This expanded and thoroughly updated edition of the popularanthology
contains the articles, book excerpts, and seminal reportsthat define and drive the field of educational leadership today.Filled with critical
insights from bestselling authors, educationresearch, and expert practitioners, this comprehensive volumefeatures six primary areas of
concern: The Principles ofLeadership; Moral and Trustworthy Leadership; Culture and Change;Leadership for Learning; Diversity and
Leadership; The Future ofLeadership. Offers a practical guide for timeless and current thinking oneducational leadership Includes works by
Peter Senge and Tom Sergiovanni From Jossey-Bass publishers, a noted leader in the fields ofeducation and leadership This important
resource includes relevant and up-to-datearticles for leaders today on gender, diversity, globalperspectives, standards/testing, elearning/technology, andcommunity organizing.
The secrets of modern business success can be found within the bloodstream of an organisation. When innovation circulates deep within,
market-changing products and services get launched, often to great admiration. When social responsibility courses through corporate veins,
lives can change as hope is granted. All of this is wonderfully opportunistic and worth aspiring to, provided that the bloodstream isn't infected
by business poison, rendering the organisation unable to function properly. Business poison is incorrect reasoning in argumentation, resulting
in a dangerous misconception. Unfortunately the risk is so high that even the most successful companies are sometimes riddled with
business poison that infects multiple parts of the organisation, yet often masquerades as standard business practice. Business poison is
subtle, secretive and smart. Throughout decades in business, I've witnessed the wisest executives ingest and digest the worst possible
poisons, without even realising the inherent damage they cause to their business. Sadly, I too have been fooled in the past by a range of
mistaken beliefs that have had an extraordinarily negative impact on my own businesses. In this book the poisons and infections will be
isolated from the bloodstream and paraded in broad daylight for all to see. From experience it is unlikely that any company is totally immune
to this range, yet hopefully you may recognise the signs early enough to combat the damage. In this effort, a number of potential antidotes
are on offer that can be used to neutralise the poisons and limit the risk of infections spreading. As business poison is so far-reaching and
infection spreads so quickly, now is definitely the right time to read this book in order to keep those business ailments at bay.

Discover the secret to business success--leading with emotional intelligence Success requires more than hard work and good
ideas: you need to be able to understand, inspire, and motivate those around you. Emotional Intelligence for the Modern Leader
helps you hone your emotional intelligence (EQ)--the ability to be aware of, control, and express your emotions, as well as handle
interpersonal relationships empathetically--and enhance your ability to lead. Building off proven research, this user-friendly guide
teaches you the pillars of high-EQ leadership. Whether it's developing self-awareness or bolstering empathy, discover simple and
easy-to-use exercises that you can make use of on your own. You'll even learn about emotionally intelligent leaders and how
they've utilized this skill as part of their successes. Emotional Intelligence for the Modern Leader includes: Emotionally intelligent
leadership--Find out what it means to lead with high EQ and how you can make it part of your organization's culture. Your
leadership style--Determine what your professional leadership style is and how that affects the people around you. Growing your
emotional intelligence--Take advantage of exercises and self-assessment tools that allow you to effectively and efficiently improve
your abilities. Become the leader you've always wanted to be with this emotional intelligence enhancing guide.
The five volumes of this ultimate resource recognize the inherent unity between business ethics and business and society, that
stems from their shared primary concern with value in commerce. This Encyclopedia spans the relationships among business,
ethics, and society by including more than 800 entries that feature broad coverage of corporate social responsibility, the obligation
of companies to various stakeholder groups, the contribution of business to society and culture, and the relationship between
organizations and the quality of the environment.
Better Leadership Workbook guides you on an intimate leadership journey so that you can apply the concepts of Better Leadership
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to make a difference in your business, community, and family. It shows you how to lead so that people want to follow you and so
that they know they are useful, serve a purpose and that they too can make a difference.
This book is written for those who are new to Business Continuity Management (BCM) and also as a reference for practitioners,
who are assigned to initiate the BC Planning (BCP) project in their organization using the ISO22301 Standard for Business
Continuity Management System (BCMS). It applies the author's experiences in getting several clients' organizations to
successfully achieve their ISO22301 BCMS certification. This book is also for seasoned BCM professional to guide you through
the BCM implementation process.
The explosion of social media blogs, social networking sites, and video sharing sites has ushered in a new era of digital
transparency that puts the power to enhance or destroy a reputation in the hands of the consumer. This timely and practical book
shows you how to harness the power of social media with crucial, proven tactics and strategies for every phase of online
reputation management. Using step-by-step instruction and tested techniques, the expert authors unveil a detailed blueprint for
building, managing, monitoring, and repairing your reputation.
A new edition of the essential guide to nonprofit management This intensely practical, comprehensive guidebook is for both
leaders new to the nonprofit sector looking for a quick primer on all the issues that matter, as well as established veterans looking
to understand how all the pieces fit together. Showcasing practical tips and takeaways, this how-to manual and resource guide
provides easy to implement solutions for organizations seeking to expand impact and meet mission. Seasoned veterans including
Van Jones, Fair Trade founder Paul Rice, Lynne Twist, Kay Sprinkel Grace, Joan Garry, and more share knowledge and useful
insights on all aspects of nonprofit management, including: Fundraising from individuals, companies, and foundations Online
fundraising, social networking, and effective use of technology Marketing, public relations, and events Board and volunteer
engagement Human resources and career planning Lobbying and advocacy Legal and financial management Leadership and
strategic planning This is essential reading for anyone in the nonprofit sector looking for the latest information in the field.
This book outlines perspectives of emerging and established African scholars on what one could describe as the debate on
leadership and the articulation of the life of the mind in Africa's socio-economic, political and cultural life from the time of
independence to date. The papers contained in the book cover the following thematic areas: Alternative Leadership Paradigm for
Africa's Advancement; African Perspectives on Globalisation and international relations; Pan-Africanism and the African
Renaissance; Scientific, Technological and Cultural Dimensions of African Development. The first section deals with alternative
leadership paradigms for Africa's advancement. It also debates the 'thin line' separating management studies from leadership
studies and untangles the hermeneutic complexities in the term 'leadership'. Section two examines among other things, the crucial
challenge of globalisation and public ethics and others African perspectives. The section also interrogates the current complexities
and credibility deficits in the global governance of trade and towards the end engages philosophical questions about conscience
and consciousness in African development and progress. The debates in section three continue to section four and focus on the
overall issues of language and liberation, the significance of Multi-, Inter and Trans-Disciplinary Approaches in the analysis of the
African continent, appropriate indigenous paradigms for promoting the African renaissance as well as a series of debates on the
meaning and prospects of regional integration in Africa's renewal. This provides just a snapshot of a very wide ranging and
interesting debate contained in the publication.

The BioMechanics Method for Corrective Exercise enables health and fitness professionals to identify common
musculoskeletal imbalances in their clients and apply appropriate corrective exercises to swiftly eliminate muscle and
joint pain and improve physical function.
Effect better outcomes with a robust coaching program The CCL Handbook of Coaching in Organizations deals with the
practical, ethical, and political challenges of coaching within an organization. From coaching superiors to coaching
business teams, this book outlines the Center for Creative Leadership (CCL) approach to professional coaching to help
readers better manage leadership development and talent management program outcomes. With expert guidance on the
key functions of human resources, learning and development, and organizational development, readers will gain insight
into the issues associated with coaching program implementation and management, and the use of internal versus
external coaches. Coverage includes a wide range of coaching-based services used in most large organizations, with
practical advice on creating the right programs for maximum impact within the available budget. Professional
development is a hot topic and plays a key role in attracting and retaining the best talent. Coaching is a broad area within
the field, encompassing a range of services and goals, with varied expectations and requirements. This book provides
actionable guidance for those designing, initiating, and implementing coaching programs, with new approaches and
techniques that drive better outcomes. Provide direct coaching within an organization Manage coaching systems and
programs Initiate and lead mentoring and peer-coaching programs Manage external coaches, and deal effectively with
coaching suppliers An ideal coaching program must balance need with budget and be tailored to the requirements and
resources of both the organization and the participants. It's a complex undertaking, but the right strategy and planning
can lead to even better than expected outcomes. For the human resources professional who wants to strengthen an
organization's coaching program, CCL Handbook of Coaching in Organizations is a thoughtful reference for a specialized
function.
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Do you aspire to be a more effective leader who guides your team or organization to higher levels of lasting success?
Would you like to look forward to each day and know that you are having a positive impact on the world around you? This
is possible for everyone, regardless of your title or position. In fact, Serve to Be Great: Leadership Lessons from a Prison,
a Monastery, and a Boardroom will train you to make this a reality. Although it’s not an easy process, it is a worthwhile
one. By making a shift in your approach to leadership, you can become a highly effective leader who enjoys your work
and makes the world a better place. The shift is simply a matter of gradually becoming more focused on how you can
serve others and increase your capacity to do so. Being an extraordinary leader does not require a MBA or PhD. The
reality is that anyone can be a great leader. Author Matt Tenney has survived – and thrived – in situations where most
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people would have been quickly broken. In Serve to Be Great, he offers his life experiences and unique insights to help
leaders apply the powerful principles of servant leadership. Servant leaders are not weak or timid. Motivated by the
aspiration to serve, they achieve true power by empowering others to achieve excellence. This is a practical guide to
becoming a leader people want to follow. By shifting focus from short-term gain to serving others, leaders can create
great workplace cultures that deliver superior, long-term results. Serve to Be Great is the perfect playbook for realizing
the ultimate in personal and business success. In keeping with the spirit in which Serve to Be Great was written, all
author proceeds from the sale of the book will be donated to charity.
Understand what mentoring really is and how to do it well The Mentoring Manual is based on methods developed - and
proven - in business, this highly practical book will show you how mentoring works, take you step-by-step through
everything you need to know and do, and show you how both parties can get the best from the relationship. Get the most
from mentoring: help your mentee, develop your skills and make a positive difference.
These proceedings represent the work of researchers participating in the 6th International Conference on Innovation and
Entrepreneurship (ICIE 2018) which is being co-hosted by Georgetown University and George Washington University
and is being held at The University of the District of Columbia (UDC) on 5-6 March 2018.
"This book presents a comprehensive collection of the most current research on various aspects, roles, and functions of
digital enterprises"--Provided by publisher.
Socratic Moments: How the Socratic Method Engenders Authentic Educational Encounters explicates how educators learn to
implement the Socratic Method in various teaching and learning situations. The author investigates ways teachers leverage this
instructional strategy to enhance critical thinking, learning styles, leadership, and social and emotional learning for today’s
students.
Given recent financial crises and scandals, the rise of corporate social responsibility and the challenge of environmental
sustainability, few would disagree that the role of ethics has taken centre stage in the management of organizations. In reality,
however, organizations have found it extremely difficult to promote successful, ethical behaviour as this rarely results in short-term
gains which can be appraised and rewarded. By and Burnes bring together leading international scholars in the fields of
organizational change and leadership to explore and understand the context, theory and successful promotion of ethical behaviour
in organizations. By focusing on real world examples, contributors analyze the issues and challenges that hinder ethical change
leadership which can lead to sustainable organizations. This unique volume brings together the worlds of organizational change,
leadership, business ethics and corporate social responsibility, resulting in a book that will be valuable reading in all four fields.
With contributions from leading scholars, including David Boje, Dexter Dunphy, Suzanne Benn and Carl Rhodes, Organizational
Change, Leadership and Ethics is a must-read.
The coaching and leadership techniques of Marshall Goldsmith, teaching executive coaching, behavioral change, teamwork and
teambuilding, for every manager and employee.
The most successful organisations are those with the most diverse and engaged workforces. Studies show an 80% improvement
in business performance among those with high diversity levels. When people feel included and able to reach their full potential,
they are more engaged, more productive and often more creative. Inclusive Leadership will help you drive culture change using
organisational development principles. It takes you through the key components of leading change throughout the employee
lifecycle, your supply chain, and through product development. Crucially, it will help you make a genuine impact on your business,
through your people, both now and in the future.
Learn to design, implement, measure, and improve DevOps programs that are tailored to your organization. This concise guide
assists leaders who are accountable for the rapid development of high-quality software applications. In DevOps for Digital
Leaders, deep collective experience on both sides of the dev–ops divide informs the global thought leadership and penetrating
insights of the authors, all three of whom are cross-portfolio DevOps leaders at CA Technologies. Aruna Ravichandran, Kieran
Taylor, and Peter Waterhouse analyze the organizational benefits, costs, freedoms, and constraints of DevOps. They chart the
coordinated strategy of organizational change, metrics, lean thinking, and investment that an enterprise must undertake to realize
the full potential of DevOps and reach the sweet spot where accelerating code deployments drive increasing customer satisfaction,
revenue, and profitability. Digital leaders are charged to bridge the dev–ops disconnect if their organizations are to survive and
flourish in a business world increasingly differentiated by the degree to which dynamic application software development
harmonizes with operational resilience and reliability. This short book applies the DevOps perspective to the competitive
challenge, faced by every high-performance IT organization today, of integrating and automating open source, cloud, and
enterprise tools, processes, and techniques across the software development life cycle from requirements to release. What You
Will Learn: Remove dependencies and constraints so that parallel practices can accelerate the development of defect-free
software Automate continuous delivery across the software life cycle to eliminate release bottlenecks, manual labor waste, and
technical debt accumulation Generate virtualized production-style testing of applications through real-time behavioral analytics
Adopt agile practices so operations teams can support developer productivity with automated feedback, streamline infrastructure
monitoring, spot and resolve operations issues before they impact production, and improve customer experience Identify the
DevOps metrics appropriate to your organization and integrate DevOps with your existing best practices and investment Who This
Book Is For: IT leaders in large companies and government agencies who have any level of responsibility for the rapid
development of high-quality software applications. The secondary readership is members of development and operations teams,
security professionals, and service managers.
The 7 Secret Weapons of Successful CEOs Unveiled Within! Mike Myatt, America's Top CEO Coach has filled the pages of this
book with a definitive road map which incorporates everything that it takes to become a great CEO. Whether you're an existing or
aspiring chief executive, the insider secrets shared in this book will provide you with a clear strategic advantage. If you want to
develop the savvy and sophistication of the world's greatest business leaders enabling you to successfully navigate the ever
changing and complex world of a CEO then this book is a must-read. See what others are saying about "Leadership Matters..The
CEO Survival Manual"
Written for architects and the design and construction team, this is a comprehensive guide to an integrated design process to
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create more sustainable buildings. The book is organized in a sequence similar to that employed by conventional design, so that it
can be utilized as a real-world guide. Learning how to shift into the mindset essential to implementing integrated design, readers
will explore into such processes as systems thinking, appreciative inquiry, non-hierarchical leadership, holistic mapping, and linear
versus integrated architectural design progression. Multiple case studies are incorporated to provide concrete examples of
successful integrated design implementation.
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