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Digital Media and Wireless Communication in Developing Nations: Agriculture,
Education, and the Economic Sector explores how digital media and wireless
communication, especially mobile phones and social media platforms, offer
concrete opportunities for developing countries to transform different sectors of
their economies. The volume focuses on the agricultural, economic, and
education sectors. The chapter authors, mostly from Africa and India, provide a
wealth of information on recent innovations, the opportunities they provide,
challenges faced, and the direction of future research in digital media and
wireless communication to leverage transformation in developing countries. The
volume provides important research on digital media and wireless communication
within the context of developing countries that will be very useful for professionals
from academia, government agencies, NGOs, technologists, entrepreneurs and
investors, and others.
Emerging technologies enable a wide variety of creative expression, from music
and video to innovations in visual art. These aesthetics, when properly explored,
can enable enhanced communication between all kinds of people and cultures.
The Handbook of Research on Digital Media and Creative Technologies
considers the latest research in education, communication, and creative social
expression using digital technologies. By exploring advances in art and culture
across national and sociological borders, this handbook serves to provide artists,
theorists, information communication specialists, and researchers with the tools
they need to effectively disseminate their ideas across the digital plane.
Digital Media Tools is a clearly focussed introduction to the major software tools
used for creating digital graphics, multimedia and Web pages. There are
substantial chapters on each of the industry-leading applications such as
Photoshop or Flash, plus an introductory chapter on the common interface
elements. Readers will acquire a basic fluency with these important tools, learn
what they do best and what their limitations are. The book is lavishly illustrated
throughout, and files are provided on the supporting web site for students to work
through all the major examples themselves. The approach is highly practical and
founded in the authors’ extensive experience with these tools, but also
supported by a thorough understanding and explanation of the technical and
theoretical issues underpinning their use. Digital Media Tools is designed to be
the perfect practical companion text to the authors’ latest course Web Design: A
Complete Introduction. This edition brings this very successful book up to date
and provides information on the latest versions of Photoshop, Flash, Illustrator
and Dreamweaver, along with new coverage of Bridge. This 3rd edition
introduces a wide range of new teaching and learning features both in the book
itself and on the new supporting Web site www.digitalmediatools.org
Drawing on research from multiple disciplines and international case studies, this
book provides a comprehensive and up-to-date understanding of online
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disinformation and its potential countermeasures. Disinformation and
Manipulation in Digital Media presents a model of the disinformation process
which incorporates four cross-cutting dimensions or themes: bad actors,
platforms, audiences, and countermeasures. The dynamics of each dimension
are analysed alongside a diverse range of international case studies drawn from
different information domains including politics, health, and society. In elucidating
the interrelationship between the four dimensions of online disinformation and
their manifestation in different international contexts, the book demonstrates that
online disinformation is a complex problem with multiple, overlapping causes and
no easy solutions. The book’s conclusion contextualises the problem of
disinformation within broader social and political trends and discusses the
relevance of radical innovations in democratic participation to counteract the posttruth environment. This up-to-date and thorough analysis of the disinformation
landscape will be of interest to students and scholars in the fields of journalism,
communications, politics, and policy as well as policymakers, technologists, and
media practitioners. This research received funding from the European Union’s
Horizon 2020 research and innovation programme under grant agreement No
825227.
This book presents the user-facing aspects of digital media, from the web and
computer games, to mobile technologies and social media, and demonstrates
how these are continuously growing and developing. The convergence of IT,
telecommunications, and media is bringing about a revolution in the way
information is collected, stored, accessed and distributed. Rae Earnshaw's book
explores the principal factors driving this and the ways in which social and
cultural contexts are affected by media content. This is Professor Earnshaw's
fourth book in a series that focuses on digital media and creativity, and through
the use of Case Studies; the theoretical, practical and technical aspects of digital
media are examined. Readers are informed about how the user as content
creator, publisher and broadcaster is changing the traditional roles of news
media, publishers and entertainment corporations. Topics such as the evolution
of digital imaging and the phenomenon of social media are discussed in relation
to this. Professor Earnshaw also demonstrates how changes in technology
produce shifts in the ways that consumers utilize it, in an increasing variety of
application domains such as e-books, digital cameras, Facebook and Twitter.
State of the Art in Digital Media and Applications will be invaluable for readers
that want a comprehensive look at how emerging digital media technologies are
being used, and how they are transforming how we create, consume, exchange
and manipulate media content.
This book presents an overview of the technical underpinnings in the field of
digital media. This includes theory, imaging, big data, interaction, and the
research and development that is needed in order to make digital media
interfaces more natural and easy to use. Grant funding sources for R & D are
detailed and current priority areas are summarized. Developments in the relevant
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commercial areas are also reviewed. This is Professor Earnshaw’s fifth book in
the series on digital media and its applications and creative uses. These books
explain the significance and importance of digital media and how it has
developed and advanced.They also explore the impact digital media is having on
a range of domains including art and design, the creative industries, visual
analytics, big data, and digital humanities.The convergence of IT,
telecommunications and media is bringing about a revolution in the way
information is being collected, stored, accessed and distributed. Digital media is
expected to play an increasing role in these processes. State of the art digital
technologies are increasingly utilized in order to deliver to the user requirements
and also to be effective and efficient in this delivery, given the increasing
demands by users and other third parties involved in the content creation and
service delivery pipeline. Research and Development in Digital Media will be
invaluable for readers that want a summary of the technical research and
development aspects of digital media, how such work is being funded, and the
kind of changes in digital media provision that may result.
Emerging new technologies such as digital media have helped artists to position
art into the everyday lives and activities of the public. These new virtual spaces
allow artists to utilize a more participatory experience with their audience. Digital
Media and Technologies for Virtual Artistic Spaces brings together a variety of
artistic practices in virtual spaces and the interest in variable media and online
platforms for creative interplay. Presenting frameworks and examples of current
practices, this book is useful for artists, theorists, curators as well as researchers
working with new technologies, social media platforms and digital culture.
"This timely and innovative book encourages us to ‘flip the classroom’ and
empower our students to become content creators. Through creating digital
media, they will not only improve their communication skills, but also gain a
deeper understanding of core scientific concepts. This book will inspire science
academics and science teacher educators to design learning experiences that
allow students to take control of their own learning, to generate media that will
stimulate them to engage with, learn about, and become effective communicators
of science." Professors Susan Jones and Brian F. Yates, Australian Learning and
Teaching Council Discipline Scholars for Science "Represents a giant leap
forward in our understanding of how digital media can enrich not only the learning
of science but also the professional learning of science teachers." Professor Tom
Russell, Queen’s University, Ontario, Canada "This excellent edited collection
brings together authors at the forefront of promoting media creation in science by
children and young people. New media of all kinds are the most culturally
significant forms in the lives of learners and the work in this book shows how they
can move between home and school and provide new contexts for learning as
well as an understanding of key concepts." Dr John Potter, London Knowledge
Lab, Dept. of Culture, Communication and Media, University College London, UK
Student-generated Digital Media in Science Education supports secondary
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school teachers, lecturers in universities and teacher educators in improving
engagement and understanding in science by helping students unleash their
enthusiasm for creating media within the science classroom. Written by pioneers
who have been developing their ideas in students’ media making over the last 10
years, it provides a theoretical background, case studies, and a wide range of
assignments and assessment tasks designed to address the vital issue of
disengagement amongst science learners. It showcases opportunities for
learners to use the tools that they already own to design, make and explain
science content with five digital media forms that build upon each other—
podcasts, digital stories, slowmation, video and blended media. Each chapter
provides advice for implementation and evidence of engagement as learners use
digital tools to learn science content, develop communication skills, and create
science explanations. A student team’s music video animation of the Krebs
cycle, a podcast on chemical reactions presented as commentary on a boxing
match, a wiki page on an entry in the periodic table of elements, and an
animation on vitamin D deficiency among hijab-wearing Muslim women are just
some of the imaginative assignments demonstrated. Student-generated Digital
Media in Science Education illuminates innovative ways to engage science
learners with science content using contemporary digital technologies. It is a
must-read text for all educators keen to effectively convey the excitement and
wonder of science in the 21st century.
In many professions daily work life has become unthinkable without the use of a
computer with access to the Internet. As technological innovations progress
rapidly and new applications of interactional media are invented, organizational
behaviour continues to change. The central theme of this book is how new media
affect organizational behavior and employee well-being. A variety of topics are
considered: applications of new media in both personnel psychology and
organizational psychology tools to improve selection and assessment issues
arising in the context of training, learning and career development the use of
online games for education and recreation the impact of mobile devices on
organizational life the implications of new forms of collaboration by means of
virtual teams. The research documented in this volume consists of high quality,
quantitative studies illustrated by lively practical examples. The combination of
science and practice ensures that new insights supported by empirical studies
are translated into practical implications. The book will be essential reading for
researchers and students in organizational psychology and related disciplines.
Producing New and Digital Media is your guide to understanding new media,
diving deep into topics such as cultural and social impacts of the web, the
importance of digital literacy, and creating in an online environment. It features an
introductory, hands-on approach to creating user-generated content, coding,
cultivating an online brand, and storytelling in new and digital media. This book is
accompanied by a companion website—designed to aid students and professors
alike—that features chapter-related questions, links to resources, and lecture
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slides. In showing you how to navigate the world of digital media and also
complete digital tasks, this book not only teaches you how to use the web, but
understand why you use it. KEY FEATURES For students- a companion site that
features research resources and links for further investigation For instructors- a
companion site that features lecture slides, a sample syllabus, and an
Instructor’s Manual. Features a unique approach that covers media studies
aspects with production and design tutorials. Covers up-to-date forms of
communication on the web such as memes, viral videos, social media, and more
pervasive types of online languages.
In this clear and highly accessible book, Tony Feldman provides an account of
the evolution and application of digital media. Clarifying its underlying
technologies, he identifies its immense commercial and human potential. Using
as a starting point a simplification which considers new media in two distinct
sectors; packaged 'off-line' media such as CD-ROMs; and the world of
transmitted media which includes digital broadcasting and interactive online
services, Feldman provides a comprehensive overview of the digital media
landscape. Focusing on multimedia and the entertainment media he describes
and analyses the spectacular rise of CD-based information and the equally
revolutionary development of the Internet and online services. Set within a
commercial context, readers can identify the potential to generate revenue and
profit from the new media. An Introduction to Digital Media concludes with a
strategic assessment of the implications of going digital for individuals,
companies and corporations.
"The book provides an overview of existing theoretical discussions and field
research on the role of digital technology, the internet, and social media in social
transformations, civic culture, and protests"-Media are fundamental to our sense of living in a social world. Since the
beginning of modernity, media have transformed the scale on which we act as
social beings. And now in the era of digital media, media themselves are being
transformed as platforms, content, and producers multiply. Yet the implications of
social theory for understanding media and of media for rethinking social theory
have been neglected; never before has it been more important to understand
those implications. This book takes on this challenge. Drawing on Couldry's
fifteen years of work on media and social theory, this book explores how
questions of power and ritual, capital and social order, and the conduct of political
struggle, professional competition, and everyday life, are all transformed by
today's complex combinations of traditional and 'new' media. In the concluding
chapters Couldry develops a framework for global comparative research into
media and for thinking collectively about the ethics and justice of our lives with
media. The result is a book that is both a major intervention in the field and
required reading for all students of media and sociology.
What are we to make of our digital social lives and the forces that shape it?
Should we feel fortunate to experience such networked connectivity? Are we
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privileged to have access to unimaginable amounts of information? Is it easier to
work in a digital global economy? Or is our privacy and freedom under threat
from digital surveillance? Our security and welfare being put at risk? Our politics
undermined by hidden algorithms and misinformation? Written by a distinguished
group of leading scholars from around the world, the Routledge Handbook of
Digital Media and Communication provides a comprehensive, unique, and
multidisciplinary exploration of this rapidly growing and vibrant field of study. The
Handbook adopts a three-part structural framework for understanding the
sociocultural impact of digital media: the artifacts or physical devices and
systems that people use to communicate; the communicative practices in which
they engage to use those devices, express themselves, and share meaning; and
the organizational and institutional arrangements, structures, or formations that
develop around those practices and artifacts. Comprising a series of essaychapters on a wide range of topics, this volume crystallizes current knowledge,
provides historical context, and critically articulates the challenges and
implications of the emerging dominance of the network and normalization of
digitally mediated relations. Issues explored include the power of algorithms,
digital currency, gaming culture, surveillance, social networking, and connective
mobilization. More than a reference work, this Handbook delivers a
comprehensive, authoritative overview of the state of new media scholarship and
its most important future directions that will shape and animate current debates.
Media are poetic forces. They produce and reveal worlds, representing them to
our senses and connecting them to our lives. While the poetic powers of media
are perceptual, symbolic, social and technical, they are also profoundly moral
and existential. They matter for how we reflect upon and act in a shared,
everyday world of finite human existence. The Poetics of Digital Media explores
the poetic work of media in digital culture. Developing an argument through close
readings of overlooked or denigrated media objects – screenshots, tagging,
selfies and more – the book reveals how media shape the taken-for-granted
structures of our lives, and how they disclose our world through sudden moments
of visibility and tangibility. Bringing us face to face with the conditions of our
existence, it investigates how the ‘given’ world we inhabit is given through
media. This book is important reading for students and scholars of media theory,
philosophy of media, visual culture and media aesthetics.
There is a contradiction at the heart of digital media. We use commercial
platforms to express our identity, to build community and to engage politically. At
the same time, our status updates, tweets, videos, photographs and music files
are free content for these sites. We are also generating an almost endless supply
of user data that can be mined, re-purposed and sold to advertisers. As users of
the commercial web, we are socially and creatively engaged, but also labourers,
exploited by the companies that provide our communication platforms. How do
we reconcile these contradictions? Feminism, Labour and Digital Media argues
for using the work of Marxist feminist theorists about the role of domestic work in
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capitalism to explore these competing dynamics of consumer labour. It uses the
concept of the Digital Housewife to outline the relationship between the work we
do online and the unpaid sphere of social reproduction. It demonstrates how
feminist perspectives expand our critique of consumer labour in digital media. In
doing so, the Digital Housewife returns feminist inquiry from the margins and
places it at the heart of critical digital media analysis.
The Science of Digital MediaPrentice Hall
"This book bridges the gap between professional and academic perceptions of
advertising in new media environments, defining the evolution of consumerism
within the context of media change and establishing the practical issues related
to consumer power shifts from supplier to user"--Provided by publisher.
Welcome to the new future of involvement. Forming groups is easier than its
ever been: unpaid volunteers can build an encyclopaedia together in their spare
time, mistreated customers can join forces to get their revenge on airlines and
high street banks, and one man with a laptop can raise an army to help recover a
stolen phone. The results of this new world of easy collaboration can be both
good (young people defying an oppressive government with a guerrilla ice-cream
eating protest) and bad (girls sharing advice for staying dangerously skinny) but
its here and, as Clay Shirky shows, its affecting well, everybody. For the first
time, we have the tools to make group action truly a reality. And theyre going to
change our whole world.
In the age of "complex Tv", of social networking and massive consumption of
transmedia narratives, a myriad short-lived phenomena surround films and TV
programs raising questions about the endurance of a fictional world and other
mediatized discourse over a long arc of time. The life of media products can
change direction depending on the variability of paratextual materials and
activities such as online commentaries and forums, promos and trailers,
disposable merchandise and gadgets, grassroots video production, archives, and
gaming. This book examines the tension between permanence and
obsolescence in the production and experience of media byproducts analysing
the affections and meanings they convey and uncovering the machineries of their
persistence or disposal. Paratexts, which have long been considered only
ancillary to a central text, interfere instead with textual politics by influencing the
viewers’ fidelity (or infidelity) to a product and affecting a fictional world’s "life
expectancy". Scholars in the fields of film studies, media studies, memory and
cultural studies are here called to observe these byproducts' temporalities (their
short form and/or long temporal extention, their nostalgic politics or future
projections) and assess their increasing influence on our use of the past and
present, on our temporal experience, and, consequently, on our social and
political self-positioning through the media.
This book provides a comprehensive overview on the theories, processes, and
solutions relevant to effectively creating, using, and managing digital media in a
variety of instructional settings. In the first section of the book, the authors
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provide an overview of the theories, development models, and principles of
learning with digital media. In the second section, the authors detail various
digital media solutions, including: Instructional Videos, Instructional Simulations
and Games, Online Learning, Mobile Learning, and Emerging Learning
Technologies. Overall, this book emphasizes the theoretical principles for
learning with digital media and processes to design digital media solutions in
various instructional settings. The readers are also provided with multiple case
studies from real world projects in various instructional settings.
Death and Digital Media provides a critical overview of how people mourn,
commemorate and interact with the dead through digital media. It maps the
historical and shifting landscape of digital death, considering a wide range of
social, commercial and institutional responses to technological innovations. The
authors examine multiple digital platforms and offer a series of case studies
drawn from North America, Europe and Australia. The book delivers fresh insight
and analysis from an interdisciplinary perspective, drawing on anthropology,
sociology, science and technology studies, human-computer interaction, and
media studies. It is key reading for students and scholars in these disciplines, as
well as for professionals working in bereavement support capacities.
International Perspectives on Digital Media and Early Literacy evaluates the use
and impact of digital devices for social interaction, language acquisition, and
early literacy. It explores the role of interactive mediation as a tool for using digital
media and provides empirical examples of best practice for digital media
targeting language teaching and learning. The book brings together a range of
international contributions and discusses the increasing trend of digitalization as
an additional resource in early childhood literacy. It provides a broad insight into
current research on the potential of digital media in inclusive settings by
integrating multiple perspectives from different scientific fields:
(psycho)linguistics, cognitive science, language didactics, developmental
psychology, technology development, and human–machine interaction. Drawing
on a large body of research, it shows that crucial early experiences in
communication and social learning are the basis for later academic skills. The
book is structured to display children’s first developmental steps in learning in
interaction with digital media and highlight various domains of early digital media
use in family, kindergarten, and primary schools. This book will appeal to
practitioners, academics, researchers, and students with an interest in early
education, literacy education, digital education, the sociology of digital culture
and social interaction, school reform, and teacher education.
Collins’ Cambridge International AS & A Level Digital Media & Design Student’s
Book is the only resource written specifically for the new Cambridge International
A & A level Digital Media & Design 9481. Written by experts in the media and
design field, this resource provides in-depth coverage of this exciting area of
study.
This book offers a clearly written and engaging introduction to the basics of interactive
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digital media. As our reliance on and daily usage of websites, mobile apps, kiosks,
games, VR/AR and devices that respond to our commands has increased, the need for
practitioners who understand these technologies is growing. Author Julia Griffey
provides a valuable guide to the fundamentals of this field, offering best practices and
common pitfalls throughout. The book also notes opportunities within the field of
interactive digital media for professionals with different types of skills, and interviews
with experienced practitioners offer practical wisdom for readers. Additional features of
this book include: An overview of the history, evolution and impact of interactive media;
A spotlight on the development process and contributing team members; Analysis of
the components of interactive digital media and their design function (graphics,
animation, audio, video, typography, color); An introduction to coding languages for
interactive media; and A guide to usability in interactive media. Introduction to
Interactive Digital Media will help both students and professionals understand the
varied creative, technical, and collaborative skills needed in this exciting and emerging
field.
Sharing is an important form of communication, and one that is championed in
contemporary digital culture. This book asks what is sharing, and what roles do our
digital devices and the platforms we use such as Facebook and Twitter play in these
practices? Drawing on original empirical data, this timely book reveals detailed
descriptions of the symbolic processes of sharing in digital culture and the complexities
that arise in them. It draws out the relationship of sharing to privacy and control, the
laboured strategies and boundaries of reciprocation, and our relationships with the
technologies which mediate sharing practices.
The difficulties in determining the quality of information on the Internet--inparticular, the
implications of wide access and questionable credibility for youth andlearning.
This book demystifies the essential mathematics, algorithms, and technology that are
the foundation of digital media tools. It focuses clearly on essential concepts, while still
encouraging hands-on use of the software to create digital media projects. The book
covers the essentials of digital media – digital imaging, video, audio, and multimedia
authoring – from the perspective of computer science and mathematical concepts.
Software-specific videos show how to use popular digital media applications. For
anyone interested in learning the basics of digital media.
Social media and digital technologies are transforming what and how we read. Books
and Social Media considers the way in which readers and writers come together in
digital communities to discover and create new works of fiction. This new way of
engaging with fiction stretches the boundaries of what has been considered a book in
the past by moving beyond the physical or even digitally bound object to the
consideration of content, containers, and the ability to share. Using empirical data and
up-to-date research methods, Miriam Johnson introduces the ways in which digitally
social platforms give rise to a new type of citizen author who chooses to sidestep the
industry’s gatekeepers and share their works directly with interested readers on social
platforms. Gender and genre, especially, play a key role in developing the communities
in which these authors write. The use of surveys, interviews, and data mining brings to
the fore issues of gender, genre, community, and power, which highlight the push and
pull between these writers and the industry. Questioning what we always thought we
knew about what makes a book and traditional publishing channels, this book will be of
Page 9/13

Get Free The Science Of Digital Media By Jennifer Burg
interest to anyone studying or researching publishing, book history, print cultures, and
digital and contemporary literatures.
This book explores how digital media can extend care practices among friends and
peers, researching young people’s negotiations of sexual health, mental health,
gender/sexuality, and dating apps, and highlighting the need for a multifocal approach
that centres young people’s expertise. Taking an "everyday practice" approach to
digital and social media, Digital Media, Friendship and Cultures of Care emphasises
that digital media are not novel but integrated into daily life. The book introduces the
concept of "digital cultures of care" as a new framework through which to consider
digital practices of friendship and peer support, and how these play out across a range
of platforms and networks. Challenging common public and academic concerns about
peer and friendship influences on young people, these terms are unpacked and
reconsidered through attention to digital media, drawing on qualitative research findings
to argue that digital and social media have created important new opportunities for
emotional support, particularly for young people and LGBTQ+ people who are often
excluded from formal healthcare and social support. This book and its comprehensive
focus on friendship will be of interest to a range of readers, including academics,
students, health promoters, educators, policymakers, and advocacy groups for either
young people, LGBTQ+ communities, or digital citizenship. Academics most interested
in this book will be working in digital media studies, health sociology, critical public
health, health communication, sexualities, cultural studies, sex education, and gender
studies.
From the punch card calculating machine to the personal computer to the iPhone and
more, this in-depth text offers a comprehensive introduction to digital media history for
students and scholars across media and communication studies, providing an overview
of the main turning points in digital media and highlighting the interactions between
political, business, technical, social, and cultural elements throughout history. With a
global scope and an intermedia focus, this book enables students and scholars alike to
deepen their critical understanding of digital communication, adding an understudied
historical layer to the examination of digital media and societies. Discussion questions,
a timeline, and previously unpublished tables and maps are included to guide readers
as they learn to contextualize and critically analyze the digital technologies we use
every day.
This book provides a strong universal foundation in the core concepts and practice that
are applicable in digital media. For a more in-depth look at digital media, the series
includes two other books which each take either a technical or artistic perspective. The
book covers the essentials of digital media – digital imaging, video, audio, and
multimedia authoring. Analogies drawn from everyday life are used to explain abstract
concepts. Software-specific videos show how to use popular digital media applications.
For anyone interested in learning the basics of digital media.
With mobile devices and easy access to the internet, people are now in constant
connection with news and entertainment, as well as contributing to content through
social media. This book focuses on the unique effects these digital media have, making
students aware of media's omnipresence in their lives.
New and updated English translation of the highly successful book on digital media This
book introduces readers to the vast and rich world of digital media. It provides a strong
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starting point for understanding digital media’s social and political significance to our
culture and the culture of others—drawing on an emergent and increasingly rich set of
empirical and theoretical studies on the role and development of digital media in
contemporary societies. Touching on the core points behind the discipline, the book
addresses a wide range of topics, including media economics, online cooperation, open
source, social media, software production, globalization, brands, marketing, the cultural
industry, labor, and consumption. Presented in six sections—Media and Digital
Technologies; The Information Society; Cultures and Identities; Digital Collaboration;
Public Sphere and Power; Digital Economies—the book offers in-depth chapter
coverage of new and old media; network infrastructure; networked economy and
globalization; the history of information technologies; the evolution of networks; sociality
and digital media; media and identity; collaborative media; open source and innovation;
politics and democracy; social movements; surveillance and control; digital capitalism;
global inequalities and development; and more. Delivers a reliable, compact and quick
introduction to the core issues analyzed by digital culture studies and sociology of
information societies Interweaves main topics and theories with several examples and
up-to-date case studies, often linked to our everyday lives on the internet, as well as
suggestions for further readings Anchors examples to discussions of the main
sociological, political, and anthropological theoretical approaches at stake to help
students make sense of the changes brought about by digital media Uses critical
sociological and political theory alongside every day examples to discuss concepts
such as online sociality, digital labor, digital value creation, and the reputation economy
Clear and concise throughout, Introduction to Digital Media is an excellent primer for
those teaching and studying digital culture and media.
Bodies in Code explores how our bodies experience and adapt to digital environments.
Cyberculture theorists have tended to overlook biological reality when talking about
virtual reality, and Mark B. N. Hansen's book shows what they've been missing.
Cyberspace is anchored in the body, he argues, and it's the body--not high-tech
computer graphics--that allows a person to feel like they are really "moving" through
virtual reality. Of course these virtual experiences are also profoundly affecting our very
understanding of what it means to live as embodied beings. Hansen draws upon recent
work in visual culture, cognitive science, and new media studies, as well as examples
of computer graphics, websites, and new media art, to show how our bodies are in
some ways already becoming virtual.
This book answers the question, "What is the value of using streaming and digital
media for my business and what can I expect in return?" The Business of Steaming and
Digital Media gives you a concise and direct analysis of how to implement a scalable,
profitable venture, as well as the common and hidden pitfalls to avoid in your business.
By focusing on both the business implications and technical differences between rich
media and traditional broadcast distribution, you will learn how to gain significant timeto-market and cost-saving advantages by effectively using streaming and digital media
technologies.
Steaming and Digital Media gives you a concise and direct analysis to understand a
scalable, profitable venture, as well as the common and hidden pitfalls to avoid in your
business. By focusing on both the business implications and technical differences
between online video and traditional broadcast distribution, you will learn how to gain
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significant time-to-market and cost-saving advantages by effectively using streaming
and digital media technologies. As part of the NAB Executive Technology Briefing
series, the book is geared towards the manager or executive and no technical
prerequisite is required. You can quickly learn the technical speak as well as the market
and business implications. New In The Book: - Consumer generated content and
portals - Distribution of full-length video content - New distribution outlets for delivering
content (Sling, TiVO, IPTV) - Addition of Flash streaming technology and Podcasting Up-to-date market research and data - New industry pricing data
Multimedia processing demands efficient programming in order to optimize
functionality. Data, image, audio, and video processing, some or all of which are
present in all electronic devices today, are complex programming environments.
Optimized algorithms (step-by-step directions) are difficult to create but can make all
the difference when developing a new application. This book discusses the most
current algorithms available that will maximize your programming keeping in mind the
memory and real-time constraints of the architecture with which you are working. A
wide range of algorithms is covered detailing basic and advanced multimedia
implementations, along with, cryptography, compression, and data error correction. The
general implementation concepts can be integrated into many architectures that you
find yourself working with on a specific project. Analog Devices' BlackFin technology is
used for examples throughout the book. Discusses how to decrease algorithm
development times to streamline your programming Covers all the latest algorithms
needed for contrained systems Includes case studies on WiMAX, GPS, and portable
media players
Advances in digital communication have affected the relationship between society,
journalism and politics within different contexts in varied ways and intensities. This
volume, combining interdisciplinary academic and professional perspectives, assesses
the impact of the digital media environment on citizens, journalists and politicians in
diverse sociopolitical landscapes. The first part evaluates the transformative power of
media literacy in the digital age and the challenges that journalism pedagogy
encounters in global and fragmented environments. The second part critically examines
the methods in which social media is used by politicians and activists to communicate
during political campaigns and social protests. The third part analyses the impact of
digitalization on professional journalism and news consumption strategies. The fourth
part offers a range of case studies that illustrate the significant challenges facing online
media regarding the framing and representation of communities in crisis and shifting
contexts. The book is intended to introduce readers to the crucial dynamic and diverse
challenges that affect our societies and communitive practices as a result of the
interplay between digital media and political and societal structures.
This companion presents the newest research in this important area, showcasing the
huge diversity in children’s relationships with digital media around the globe, and
exploring the benefits, challenges, history, and emerging developments in the field.
Children are finding novel ways to express their passions and priorities through
innovative uses of digital communication tools. This collection investigates and critiques
the dynamism of children's lives online with contributions fielding both global and hyperlocal issues, and bridging the wide spectrum of connected media created for and by
children. From education to children's rights to cyberbullying and youth in challenging
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circumstances, the interdisciplinary approach ensures a careful, nuanced, multidimensional exploration of children’s relationships with digital media. Featuring a highly
international range of case studies, perspectives, and socio-cultural contexts, The
Routledge Companion to Digital Media and Children is the perfect reference tool for
students and researchers of media and communication, family and technology studies,
psychology, education, anthropology, and sociology, as well as interested teachers,
policy makers, and parents.
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