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Made famous by the Italian mathematician Leonardo De Pisa, the Fibonacci
number series holds a Golden Ratio that is universally found in nature and used
by architects, plastic surgeons, and many others to achieve “perfect” aesthetic
proportions. Now, in this groundbreaking guide, noted technical trading advisor
Carolyn Boroden shows you how Fibonacci pattern studies can be used as an
extremely effective method for achieving greater profitability in stocks, futures,
and Forex markets. Fibonacci Trading provides a one-stop resource of reliable
tools and clear explanations for both identifying and taking advantage of the trade
setups naturally occurring in the markets that will enable you to reach the highest
rate of profitable trades. Inside, you'll find a unique trading methodology based
on Fibonacci ratios, and the author's personal experience analyzing and setting
up the markets in real time, which makes this practical volume invaluable to the
self-directed investor. Complete with detailed charts and insightful graphics in
each chapter, Fibonacci Trading features: Dependable guidance for determining
important support and resistance levels, along with expert advice for using them
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to maximize profits and limit losses Step-by-step processes for using Fibonacci
analysis to predict turning points in the market far enough in advance to generate
substantial profit Valuable tips for using Fibonacci analysis to establish optimal
stop-loss placement Revealing coverage on how Fibonacci relationships can
create a roadmap for the trader based on high percentage patterns Fibonacci
Trading also provides a four-step formula for applying the covered techniques in
a highly effective approach. Flexible enough for all markets and trading styles,
the formula helps you focus your newly developed knowledge and skill sets into a
solid trading methodology, defined trading plan, successful trading mindset, and
disciplined trading approach that stacks the odds for profit in your favor. This
hands-on guide is packed with a wealth of actual trading situations, setups, and
scenarios that bring the four-step formula to life so you can immediately use it in
the real world.
Technical analysis is defined as the tracking and prediction of asset price
movements using charts and graphs in combination with various mathematical
and statistical methods. More precisely, it is the quantitative criteria used in
predicting the relative strength of buying and selling forces within a market to
determine what to buy, what to sell, and when to execute trades. This book
introduces simple technical analysis tools like moving averages and Bollinger
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bands, and also advanced techniques such as wavelets and empirical mode
decomposition. It first discusses some traditional tools in technical analysis, such
as trend, trend Line, trend channel, Gann's Theory, moving averages, and
Bollinger bands. It then introduces a recent indicator developed for stock market
and two recent techniques used in the technical analysis field: wavelets and the
empirical mode decomposition in financial time series. The book also discusses
the theory to test the performance of the indicators and introduces the MATLAB
Financial Toolbox, some of the functions/codes of which are used in our
numerical experiments.
Corporate finance is a complex field composed of a broad variety of subdisciplines, each involving a specific skill set and nuanced body of knowledge.
This text is designed to give you an intuitive understanding of the fundamentals
to provide a solid foundation for more advanced study.
Covers financial engineering techniques for corporations: identifying risk,
comparing alternative hedging strategies and managing the contractual tools of
their investment positions. Includes extensive, step-by-step illustrative case
studies showing actual business strategies in changing market environments.
Covers all types of businesses. Discusses legal, regulatory, accounting and tax
considerations. Provides sample contracts.
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A comprehensive look at creating pricing strategies that work in both good
economic times and bad Written by three preeminent pricing experts at McKinsey
& Company, the Second Edition of The Price Advantage is a practical pricing
guide for the executive or pricing practitioner who wants to identify, capture, and
sustain substantial pricing gains in their business. Pricing is by far the most
powerful profit lever that managers can influence. Yet few companies approach
pricing in a way that fully capitalizes on its value. This Second Edition, a major
revision and extension of the first book, shows you what it takes to achieve the
price advantage in today's competitive and complex business environments.
Based on in-depth, first-hand experience with thousands of companies, this book
provides managers with a pragmatic guide through the maze of pricing issues. It
reinforces why pricing excellence is more critical than ever today and then
explains state-of-the-art approaches to analyzing and improving your own pricing
strategy and execution. Explores the fundamental role of pricing infrastructure in
achieving the price advantage Includes new topics such as software and
information products pricing, lifecycle pricing, custom-configured products pricing,
pricing of high-count product lines, pricing in distributed sales environments,
"razor/razor blades" pricing, and tiered products and services pricing Revisits the
full range of classic McKinsey pricing tools, including the pocket price waterfall
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and value maps Engaging and informative, the Second Edition of The Price
Advantage will put this essential discipline in perspective.
Strategic Marketing Management (8th Edition) outlines the essentials of marketing theory and
offers a structured approach to identifying, understanding, and solving marketing problems.
This book delineates a comprehensive framework for articulating sound marketing strategies to
guide business decisions involving product and service design, branding, pricing, sales
promotion, communication, and distribution. The concepts, principles, and frameworks
advanced in this book apply to a wide range of organizations, from startups to established
market leaders, from packaged-goods manufacturers to value-added service providers, from
nonprofit entities to for-profit corporations.
This book presents an overview of the risks involved in modern electricity production, delivery
and trading, including technical risk in production, transportation and delivery, operational risk
for the system operators, market risks for traders, and political and other long term risks in
strategic management. Using decision making under uncertainty as a methodological
background, the book is divided into four parts, with Part I focusing on energy markets,
particularly electricity markets. Topics include a nontechnical overview of energy markets and
their main properties, basic price models for energy commodity prices, and modeling
approaches for electricity price processes. Part II looks at optimal decisions in managing
energy systems, including hydropower dispatch models, cutting plane algorithms and
approximative dynamic programming; hydro-thermal production; renewable; stochastic
investments and operational optimization models for natural gas transport; decision making in
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operating electricity networks; and investment in extending energy production systems. Part III
explores pricing, including electricity swing options and the pricing of derivatives with volume
control. Part IV looks at long-term and political risks, including energy systems under aspects
of climate change, and catastrophic operational risks, particularly risks from terrorist attacks.
Publisher Description
The Valuation DCF Model, 7th Edition is a vital companion to the seventh edition of Valuation,
containing an expert guide and the renowned discounted cash flow (DCF) valuation model
developed by McKinsey's own finance practice. The DCF Model can be used to value real
companies in real-world situations, and includes detailed instruction and expert guidance on
how to use it. The advantage of the ready-made model is that allows users to focus on
analyzing a company's performance instead of worrying about computation errors.
Explores, in the global context, the conditions and environment necessary to promote
innovation, creativity, and knowledge transfer at all levels--individual, team, organization, and
regional/national economies.
Considers S. 838 and related S. 839, to supplement the Sherman Antitrust Act and the Federal
Trade Commission Act by preventing automobile manufacturers from financing and insuring
the motor vehicles they manufacture.
"Inspiring and packed full of tips. Gets you excited about charging what you're worth." -Linda
McDermott, author of How to Get Free Publicity! Are you self-employed and lacking the
confidence, skills, or knowledge to charge what you really want and deserve? Have you been
so keen to win business that you slash prices and give away most of your profits? For those
who have unwillingly undercharged or felt annoyed when someone less competent earns
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more, then Price Yourself Right is the definitive tool needed to help overcome these selfimposed limitations. This practical guide will help demystify the art of pricing by addressing the
fundamental issues that most marketing texts or self-help books don't mention. Price Yourself
Right discusses the following essential topics: Mental pitfalls to charging what you're worth
Gaining insight into your customers' money mentality Practical skills needed to charge what
you are worth Motivation to price yourself right Pricing issues and asking for money can be an
emotional maze-but you're not alone in wondering how to overcome it. Let Price Yourself Right
propel you toward success!
Presents the thinking from preeminent pricing thought leaders from North America, Europe,
and Asia who originally came together many years ago to encourage the development of
pricing. In this book, they assess the present and future destiny of pricing, pricing innovation,
and pricing paradigms that are influencing the evolution of pricing.
Do you want to know how a traditionally French brand expands into an international market,
how a department store can channel its business online, or how any organization can
incorporate social media into their communication campaigns? What can you learn from these
practices, how do theyincorporate sustainability and ethical practice, and how could it influence
your career, whether in marketing or not? Incorporating the big brand case studies, unique
expert insights, and engaging learning features of the best-selling Marketing by Baines, Fill,
and Rosengren, Fundamentals of Marketing is the most complete resource for students
looking for a briefer guide to help build their theoreticalunderstanding of marketing into skilful
practice. Covering the most essential theories and latest trends, this book take you from the
traditional marketing mix to the cutting-edge trends of the discipline, with a particular focus on
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sustainability, ethics, and digitalization. With cases featuring international companies such as
YouTube, Kopparberg,and Nestle, and exploring issues such as greenwashing, guilt appeals,
and responsible branding, the book goes beyond marketing theory to illustrate marketing at
work in the business world, and how it can be used to promote a company's success. Review
and discussion questions conclude each chapter, prompting readers to examine the themes
discussed in more detail and critically engage with the theory. Links to seminal papers
throughout each chapter also present the opportunity to take learning further and read in depth
on selected topics. A fully integrated Online Resource Centre allows you to learn from real-life
marketers whose video interviews expand on the book's Case Insights to offer a more in-depth
view of their world. From Withers Worldwide to Aston Martin, Lanson International to Spotify,
household names as well as SMEs andonline businesses discuss their real-life marketing
dilemmas and how they navigated their way to a positive outcome. Test bank questions,
internet activities, and web links also allow you to test your learning and explore key concepts
further. Fundamentals of Marketing has all you need to begin your journey into the fascinating
world of marketing. The book is accompanied by an Online Resource Centre that features: *
For everyone:* Case Insight videos* Library of video links* WorksheetsFor students:* Author
audio podcasts* Multiple-choice questions* Flashcard glossaries* Employability guidance and
marketing careers insights* Internet activities* Research insights* Web links For lecturers:*
VLE content* PowerPoint slides* Test bank* Essay questions* Tutorial activities* Marketing
resource bank* Pointers on answering the discussion question at the end of each chapter of
the book* Figures and tables from the book in electronic format* Transcripts of the Case
Insight videos
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This book examines what lies behind the uncertainties surrounding the fuel and power
markets. Exploring the role of renewables and how they potentially disrupt or create
opportunities, it challenges widely accepted wisdoms in investment. The author asks questions
such as: Are “business as usual” strategies that favour fossil fuels the best route to future
prosperity? What prospects do firms face when their competitors diversify into renewables?
Why do generous subsidies to renewables often fail to achieve wide-scale deployment?
Illustrating how real options and option games reasoning yield vastly different insights from
those gained from NPVs, Energy Investments offers case studies and simulations to
demonstrate how firms can benefit from the methods it showcases.
Interest in Financial Services Marketing has grown hugely over the last few decades,
particularly since the financial crisis, which scarred the industry and its relationship with
customers. It reflects the importance of the financial services industry to the economies of
every nation and the realisation that the consumption and marketing of financial services
differs from that of tangible goods and indeed many other intangible services. This book is
therefore a timely and much needed comprehensive compendium that reflects the
development and maturation of the research domain, and pulls together, in a single volume,
the current state of thinking and debate. The events associated with the financial crisis have
highlighted that there is a need for banks and other financial institutions to understand how to
rebuild trust and confidence, improve relationships and derive value from the marketing
process. Edited by an international team of experts, this book will provide the latest thinking on
how to manage such challenges and will be vital reading for students and lecturers in financial
services marketing, policy makers and practitioners.
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With the exponential growth of program trading in the global financial industry, quantum
finance and its underlying technologies have become one of the hottest topics in the fintech
community. Numerous financial institutions and fund houses around the world require
computer professionals with a basic understanding of quantum finance to develop intelligent
financial systems. This book presents a selection of the author’s past 15 years’ R&D work
and practical implementation of the Quantum Finance Forecast System – which integrates
quantum field theory and related AI technologies to design and develop intelligent global
financial forecast and quantum trading systems. The book consists of two parts: Part I
discusses the basic concepts and theories of quantum finance and related AI technologies,
including quantum field theory, quantum price fields, quantum price level modelling and
quantum entanglement to predict major financial events. Part II then examines the current,
ongoing R&D projects on the application of quantum finance technologies in intelligent realtime financial prediction and quantum trading systems. This book is both a textbook for
undergraduate & masters level quantum finance, AI and fintech courses and a valuable
resource for researchers and data scientists working in the field of quantum finance and
intelligent financial systems. It is also of interest to professional traders/ quants & independent
investors who would like to grasp the basic concepts and theory of quantum finance, and more
importantly how to adopt this fascinating technology to implement intelligent financial forecast
and quantum trading systems. For system implementation, the interactive quantum finance
programming labs listed on the Quantum Finance Forecast Centre official site (QFFC.org)
enable readers to learn how to use quantum finance technologies presented in the book.
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Strategische Rahmenbedingungen des Preismanagements Analysephase
Entscheidungsphase Umsetzungsphase Preis-Controlling (Preis-Monitoring)
Branchenspezifisches Preismanagement

Everything Today?s CPA Candidates Need to Pass the CPA Exam Published
annually, this comprehensive four–volume paperback reviews all four parts of the
CPA exam. Many of the questions are taken directly from previous CPA exams.
With 3,800 multiple–choice questions, these study guides provide all the
information candidates need to master in order to pass the computerized Uniform
CPA Examination. Complete sample exam in business environment and
concepts The most effective system available to prepare for the CPA
exam–proven for over thirty years Timely–up–to–the–minute coverage for the
computerized exam. Contains all current AICPA content requirements in auditing
and attestation Unique modular format–helps you zero in on areas that need
work, organize your study program, and concentrate your efforts Comprehensive
questions–over 3,800 multiple–choice questions and their solutions in the four
volumes Covers the new simulation–style problems Guidelines, pointers, and
tips–show you how to build knowledge in a logical and reinforcing way Wiley CPA
Exam Review 2010 arms test–takers with detailed outlines, study guidelines, and
skill–building problems to help candidates identify, focus on, and master the
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specific topics that need the most work.
For courses in strategy and strategic management. Core strategic management
concepts without the excess. Just the essentials, Strategic Management and
Competitive Advantage:Concepts strips out excess by only presenting material
that answers the question: does this concept help students analyze real business
situations? This carefully crafted approach provides students with all the tools
necessary for strategic analysis. MyManagementLab for Strategic Management
and Competitive Advantage: Concepts is a total learning package.
MyManagementLab is an online homework, tutorial, and assessment program
that truly engages students in learning. It helps students better prepare for class,
quizzes, and exams–resulting in better performance in the course–and provides
educators a dynamic set of tools for gauging individual and class progress. This
program will provide a better teaching and learning experience–for you and your
students. Here’s how: Improve Results with MyManagementLab:
MyManagementLab delivers proven results in helping students succeed and
provides engaging experiences that personalize learning. Help Students Develop
Critical Thinking Skills: Proven pedagogy geared towards ensuring students
grasp the concepts. Present Specific Issues in a Flexible Format: Each chapter
has four short sections that present specific issues in more depth, allowing the
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professor and the student to adapt the text to their particular needs. Please note
that the product you are purchasing does not include MyManagementLab.
MyManagementLab Join over 11 million students benefiting from Pearson
MyLabs. This title can be supported by MyManagementLab, an online homework
and tutorial system designed to test and build your understanding. Would you like
to use the power of MyManagementLab to accelerate your learning? You need
both an access card and a course ID to access MyManagementLab. These are
the steps you need to take: 1. Make sure that your lecturer is already using the
system Ask your lecturer before purchasing a MyLab product as you will need a
course ID from them before you can gain access to the system. 2. Check
whether an access card has been included with the book at a reduced cost If it
has, it will be on the inside back cover of the book. 3. If you have a course ID but
no access code, you can benefit from MyManagementLab at a reduced price by
purchasing a pack containing a copy of the book and an access code for
MyManagementLab (ISBN:9781292058405) 4. If your lecturer is using the MyLab
and you would like to purchase the product... Go to www.mymanagementlab.com
to buy access to this interactive study programme. For educator access, contact
your Pearson representative. To find out who your Pearson representative is,
visit www.pearsoned.co.uk/replocator
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This is the first text that has been developed specifically to examine what
revenue managers in the hospitality industry must know and do to be successful.
Numerous cases and practical examples are used to illustrate revenue
management concepts. Chapter ending questions and problems help them
perform the calculations and practice the decision-making skills that are used in
the field. RM in Action shows how the revenue management principles can be
clearly illustrated using real-world examples reported in various news outlets. RM
on the Web offers sites listed on the Internet to provide supplemental information
about a topic or issue. Revenue managers will then gain hands-on skills to
effectively manage their inventories and prices.
Pricing: The New Frontier by Gábor REKETTYE and Jonathan LIU Published:
May 2018 The importance of pricing and price management is growing all over
the world, primarily due to the turbulent economic situation, accelerating
technological development, the saturation of markets and the globalization of
competition. All these trends affect the achievement of company objectives, place
prices, pricing and price management in a context that differs greatly from what
has been known before. In developing and fast moving economies like India,
getting the pricing strategy right is a necessity for the short and long term future
of the firm. The pricing decision will impact on the profitability and ultimately on
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the performance of the firm. Executives and managers responsible making
pricing decisions will find this book useful and informative in shedding light on an
area that is complicate and complex. – Dr M.K. Nandakumar, Associate
Professor of Strategic Management, Indian Institute of Management, Kozhikode,
India. Leading technological development across the world requires an in-depth
understanding of the impact of the pricing decision and business strategy. This
book will give its readers a clear understanding of impact of the pricing decision
on the industry, the customer and its competitors. I fully recommend and endorse
this book. – Jeff C.K. Lim, BU Deputy CEO at ASM Pacific Technology Ltd.
Singapore. Pricing of goods and services is a critical decision that creates
immediate competitive advantage. This book explains the principles of pricing
clearly and concisely. It seamlessly knits concept and practice. It is a useful text
book but also useful to practicing managers charged with challenging task of
pricing goods and services. I strongly recommend the book to practitioners and
students. – Professor Abby Ghobadian FBAM, FAcSS, CCMI, Professor of
Management, Henley Business School, United Kingdom. At a time when almost
continuous change is disrupting nearly all industries and the internet is putting
ever more power in the hands of the customer, a book that treats pricing with
substance and foresight is a welcome addition to the market. – Professor John R.
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Schermerhorn, Jr., O’Bleness Professor Emeritus, Ohio University, United
States In contemporary business pricing is much more than just the money
equivalent of the product value. This book provides a high-quality review of
different concepts and issues regarding pricing from different stakeholders’
perspectives. It can be recommended both as students’ textbook as well as a
managers’ toolkit for making strategic and tactical pricing decisions. – Professor
Mirna Leko Šimi?, Professor of Marketing at Faculty of Economics at J.J.
Strossmayer University of Osijek, Croatia Price is the value that is attached to a
product or service and is usually the result of complex set of calculations,
research and risk analysis. This book provides comprehensive and
understandable strategies and tactics that one may use to price a product or
service in our current the multi-faceted operating environment. It is a great
resource for both practitioners and academics. – Dr Dolores Rinke, CPA,
Professor Emerita, Purdue University, United States In a fast-changing world with
fierce competition, pricing has been increasingly the new frontier and battle field
for business operations. Dynamic pricing needs to be deployed as the brand new
strategy for global organizations to gain competitive advantages and sustainable
profit growth. This book provides insightful knowledge of the dynamics of setting
price in a networked global context, and enables academics and professionals to
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have a clear understanding of the principle and practice. – Dr Xinping Shi,
Associate Professor of Information and Operations Management, Hong Kong
Baptist University, Hong Kong SAR China. Getting the pricing of products and
services right is challenging and difficult. It is more complicated in a globalized
world and further challenging when it is across different types of economies. This
book will offer guidance in setting and negotiating prices for trading across
borders and on the digital platform, and will prove useful for practitioners and
students. I highly recommend the book. – Professor Vincent XG Qi, PhD, FRAI,
Wolfson College, University of Cambridge; Marcel Mauss Chair Distinguished
Professor of Global Supply Chain Management and Business Anthropology,
Anshan Normal University in China. Contents PART 1. PRICING BASICS
Chapter 1. PRICING IN FOCUS Chapter 2. THE ECONOMICS OF PRICING
Chapter 3. CUSTOMERS’ PRICE PERCEPTION Chapter 4. PRICES, COSTS
AND PROFIT Chapter 5. METHODS OF PRICE SETTING PART 2.
STRATEGIES AND TACTICS OF PRICING Chapter 6. PRICING STRATEGY
Chapter 7. PRODUCT LIFE CYCLE PRICING Chapter 8. DYNAMIC PRICING
Chapter 9. PRODUCT LINES PRICING Chapter 10. PRICE BUNDLING PART 3.
INTERMEDIARY PRICING Chapter 11. PRICING ACROSS THE MARKETING
CHANNELS Chapter 12. RETAIL AND WHOLESALE PRICING Chapter 13.
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PRICING IN INTERNATIONAL MARKETS Chapter 14. SUCCESSFUL PRICE
NEGOTIATIONS Bibliography Index Product Details: ISBN: 9781910781944
Publisher: Transnational Press London Published: 23 May 2018 Language:
English Pages: 320 Interior Ink: Black & white Weight (approx.): 0.65 kg
Dimensions (approx.): 18.9cm wide x 24.59cm tall
FINANCE Created by the experienced author team of Frank Fabozzi and Pamela
Peterson Drake, Finance examines the essential elements of this discipline and
makes them accessible to a wide array of readers—from seasoned veterans
looking for a review to newcomers needing to get their footing in finance. Divided
into four comprehensive parts, this reliable resource opens with a detailed
discussion of the basic tools of investing and financing decision-making—financial
mathematics and financial analysis. After this informative introduction, you'll
quickly become familiar with the three primary areas of finance—capital markets
(Part II), financial management (Part III), and investment/asset management
(Part IV)—and discover how these different areas are interconnected. Finance is a
well-rounded guide to this dynamic field. The straightforward insights found here
will put you in a better position to understand what the principles of modern
finance are and how they can be used to make the right decisions when
managing risk and return in today's complex financial environment.
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Completely revised for the new computerized CPA Exam Published annually, this
comprehensive, four–volume study guide for the Certified Public Accountants
(CPA) Exam arms readers with detailed outlines and study guidelines, plus
skill–building problems and solutions that help them to identify, focus, and master
the specific topics that need the most work. Many of the practice questions are
taken from previous exams, and care is taken to ensure that they cover all the
information candidates need to pass the CPA Exam. Broken down into four
volumes–Regulation, Auditing and Attestation, Financial Accounting and
Reporting, and Business Environment and Concepts–these top CPA Exam
review study guides worldwide provide: More than 2,700 practice questions
Complete information on the new simulation questions A unique modular
structure that divides content into self–contained study modules AICPA content
requirements and three times as many examples as other study guides
Computers -- Computer operating systems -- Monitors -- Computer peripherals -Printers -- Scanners -- Servers -- Server operating systems -- Networking
hardware -- Miscellaneous hardware -- Productivity software -- Security software
-- Case management -- Billing software -- Litigation programs -- Document
management -- Document assembly -- Collaboration -- Remote access -- Mobile
security -- More about Macs -- Unified messaging and telecommunications -Page 19/23
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Utilities -- The legal implications of social networking -- Paperless or paper LESS
-- Tomorrow in legal tech.
Over the last few years, we have witnessed the enormous success of corporate social
responsibility and business all over the world. These developments, including those in which
governments foster both growth through entrepreneurship and achievement of sustainable
development by creating tools for worldwide impact to reconcile business interests with the
demands of communities, have been unequivocal concerning job and wealth creation.
Replacing short-term visions, however, has become instrumental to business success
throughout the industry. Conceptual and Theoretical Approaches to Corporate Social
Responsibility, Entrepreneurial Orientation, and Financial Performance is a pivotal reference
source that explores corporate social responsibility through the lens of entrepreneurship and
firm performance in an effort to change the approach towards long-term growth. While
highlighting topics such as risk management, stewardship theory, and CEO duality, this
publication explores contributions to societal welfare and methods of business creation. This
book is ideally designed for managers, executives, human resources professionals,
entrepreneurs, developers, academicians, researchers, industry professionals, and students.
Pricing and Profitability Management touches virtually every corner of a businessùMarketing,
Sales, IT, Operations, Finance, Accounting, and Executive Leadership. The more an
organization can focus on setting and achieving profitable prices, the better it will be able to
respond effectively to changing customer, competitive environment, and market conditions.
When properly implemented, the strategies discussed in this book can dramatically improve
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how a company views and operates its entire business. -This textbook presents a coherent and robust structure for integrated risk management in the
context of operations and finance. It explains how the operations-finance interface jointly
optimizes material and financial flows under intricate risk exposures. The book covers financial
flexibility, operational hedging, enterprise risk management (ERM), supply chain risk
management (SCRM), integrated risk management (IRM), supply chain finance (SCF), and
financial management of supply chain strategies. Both qualitative and quantitative approaches
– including conceptualization, theory building, analytical modeling, and empirical research – are
used to assess the value creation by integrating operations and finance. “This book provides a
comprehensive description of the interactions between finance and operations and of how
managers can best make decisions in recognition of these effects.” John R. Birge, University
of Chicago“Supply chain finance is an emerging area where innovations can unlock great
values to complement the advances in information and physical flows of supply chain.” Hau L.
Lee, Stanford University“This book provides an excellent overview of supply chain finance and
its most recent advances.” Jan A. Van Mieghem, Northwestern University“This book is
indispensable for advanced students as well as practitioners when looking for a pedagogical
sound and scientific rigorous approach to Supply Chain Finance.” Ralf W. Seifert,
IMD/EPFL“The book advances our knowledge on the interface between operations and
finance and provides managerial guidelines for effective risk management in the supply chain.”
Xiande Zhao, CEIBS
A guide for individuals and organizations navigating the complex and ambiguous Future of
Work Foreword by New York Times columnist and best-selling author Thomas L. Friedman
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Technology is changing work as we know it. Cultural norms are undergoing tectonic shifts. A
global pandemic proves that we are inextricably connected whether we choose to be or not. So
much change, so quickly, is disorienting. It's undermining our sense of identity and challenging
our ability to adapt. But where so many see these changes as threatening, Heather McGowan
and Chris Shipley see the opportunity to open the flood gates of human potential—if we can
change the way we think about work and leadership. They have dedicated the last 5 years to
understanding how technical, business, and cultural shifts affecting the workplace have
brought us to this crossroads, The result is a powerful and practical guide to the future of work
for leaders and employees. The future can be better, but only if we let go of our attachment to
our traditional (and disappearing) ideas about careers, and what a "good job" looks like.
Blending wisdom from interviews with hundreds of executives, The Adaptation Advantage
explains the profound changes happening in the world of work and posits the solution: new
ways to think about careers that detach our sense of pride and personal identity from our job
title, and connect it to our sense of purpose. Activating purpose, the authors suggest, will
inherently motivate learning, engagement, empowerment, and lead to new forms of pride and
identity throughout the workforce. Only when we let go of our rigid career identities can we
embrace and appreciate the joys of learning and adapting to new realities—and help our
organizations do the same. Of course, making this transition is hard. It requires leaders who
can attract and motivate cognitively diverse teams fueled by a strong sense of purpose in an
environment of psychological safety—despite fierce competition and external pressures.
Adapting to the future of work has always called for strong leadership. Now, as a pandemic
disrupts so many aspects of work, adapting is a leadership imperative. The Adaptation
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Advantage is an essential guide to help leaders meet that challenge.
An introductory guide to the world of finance The Basics of Finance is an accessible book for
those who want to gain a better understanding of this field, but lack a strong business
background. It covers essential concepts, tools, methods, and strategies in finance without
delving too far into theory. Written by the experienced author team of Frank Fabozzi and
Pamela Peterson Drake, this reliable resource discusses everything from financial instruments
and markets to portfolio management techniques, understanding and analyzing financial
statements, and different types of corporate financial strategy, planning, and policy. Explores,
in a basic way, topics such as cash flow analysis, asset valuation, capital budgeting, and
derivatives Provides a solid foundation in the field of finance, which you can quickly build upon
Explains concepts in various areas of finance without getting too complicated The Basics of
Finance offers essential guidance on financial markets and institutions, corporate finance,
portfolio management, risk management, and much more. If you're looking to learn more about
finance, this is the best place to start.
Copyright: 989acdf46e36a2687bfa8451f065aed5

Page 23/23

Copyright : hmshoppingmorgen.hm.com

