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Is the pen truly mightier than the sword, or are these timeless words mere hyperbole? The pen and the sword are literal
instruments for dealing with the world around us. But they also are metaphors for shaping our actions by brain or brawn,
wit or muscle. Whether one chooses pen or sword may depend on whether one believes knowledge is power. That belief,
in turn, may hinge on how knowledge is defined and power understood. Can the expression of ideas move others as
swiftly, as effectively, as permanently as the use of force or the lure of riches? Does truth--or simply the command of
ideas--provide leverage over others? Are ideas weapons? Conversely, can force inspire and persuade or only coerce? If
strategy is ultimately about effectively exercising power, the answers to these questions may convey a good deal about
our faculty to think strategically; and that ability, especially among military officers, may reveal even more about the future
of the U.S. military and America's place in the world. Based on recent events, there is ample ground to conclude that our
ability simply to cope with--much less shape--a future of pronounced complexity, uncertainty, and turbulence will depend
in large measure on the prevalence of strategic thinkers in our midst. Ideas and the ability to generate them seem
increasingly likely, in fact, to be more important than weapons, economic potential, diplomatic acumen, or technological
advantage in determining who exercises global leadership and enjoys superpower status. Thus it is imperative to
develop, nurture, and engage strategic thinkers at all levels--critical, creative, broadgauged visionaries with the intellect to
dissect the status quo, grasp the big picture, discern important relationships among events, generate imaginative
possibilities for action, and operate easily in the conceptual realm. Almost by definition, strategic thinkers are broadly
educated, not narrowly trained.
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Traditional Chinese edition of "The era of low IQ" by Kenichi Ohmae. This is a wake up call for those who believe in:
simple, fast, and those who give up on exploring deeper meaning - the "if they couldn't find it on Internet search, it doesn't
exists mentality." Kenichi Ohmae contents that a society touting these values are opening themselves up for stiff
competition. Dumbing down its citizens is the quickest road to a society's decline. Kenichi was a senior partner in
McKinsey & Company, and the authority of M-shape Society. In Traditional Chinese. Distributed by Tsai Fong Books, Inc.
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This book cuts through the strategy verbiage to get to the fundamentals of business strategy—its meaning, formulation,
and implementation. Challenges to understanding strategy are examined, including institutions and national culture.
Strategy theories are not just explained but assessed in terms of their validity, limitations, and applicability across
countries, cultures, and organisations. The thinking and works of major strategists like Ohmae, Mintzberg, Porter,
Rumelt, Barney, Prahalad, Hamel, Peng, Kim, and Mauborgne are reviewed in the context of strategic thinking, strategy
formulation, and strategy implementation. The confusion and consensus in strategy are highlighted. While not
prescriptive in terms of telling the corporate leader how to formulate strategy, for there is no one best strategy or one best
way to formulate strategy, the book does identify broad approaches to corporate strategy formulation and implementation
and the underlying principles. To this extent, corporate leaders and students and instructors of business and
management will find the book informative and instructive.
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Traditional Chinese edition of by Emily St. John Mandel's Station Eleven, the National Book Award finalist, PEN/Faulkner Award
Finalist, and an Amazon Best Book of the Month, September 2014. In Traditional Chinese. Annotation copyright Tsai Fong Books,
Inc. Distributed by Tsai Fong Books, Inc.
Aditya, an IAS aspirant, psychology enthusiast, and election strategist, had so many breakups that he believed love isn't in his
destiny. So does Preeti, who hates patriarchy, works for women empowerment, and aspires to be a politician someday. All three
were big Nos for girls in the society she lives, They come together for the University Polls that Preeti wins with Aditya's clever
strategies. Love blossoms as Preeti aspired for a bigger role in state politics with Aditya's help. Her dream crashes' And Aditya
fails in the IAS mains exam.. Hurt by their losses and driven by their passion, they part ways, Until they get a second chance at
their relationship' Don't fail to have a glass of water by your side, While I present you a spicy Indian curry of murky politics amidst a
hopeful Romance.
A guide to the strategic planning techniques used by Japanese business executives explains how to identify the customer's needs,
evaluate the strengths of the company, and overcome competition
Simplified Chinese edition of 12 Rules for Life: An Antidote to Chaos
The book considers how the concept of corporation and the "theory of the business" adopted by Kalabari Incorporated influenced
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its management style. The firm was driven by the purpose-process-people philosophy of management - not the strategy-structuresystems framework. The purpose-process-people discipline emerges as the central act that defined what the company did, the
decisions its management made, and the shape of the organization.
The sweetest moment of start-up life is the first big success. The very same moment is the most dangerous, too: start-up pops up
on the competitive radar screens, and the competitive "killing blow," such as pricing war or patent litigation, is swift and
inevitable.First volume of OutCompete Innovation Series discusses the business strategies that help a start-up to prepare ahead
of time to this "killing blow" and withstand it. These strategies were extracted from experiences of Casio, Microsoft and many other
strategic successes and failures.
Unicist Strategy for Business Architects provides the fundamentals that are needed to design and develop businesses.This book is
about how the mind of a strategist can influence reality in the business world. It will give you access to the basic laws of business,
the structural characteristics of strategists and the ways to avoid the building of parallel realities that drive to failure and defeat.It is
part of the Unicist Architecture Collection of Peter Belohlavek, which synthesized the structural-functionalist approach to business
architecture. This book covers, among other subjects: the unicist approach to strategy, the mind of the strategist: the strategic
attitude, the strategic ideology, the strategic action, the basic laws of Unicist Business Strategy, Fears: the strategy killers, limits of
the possibilities for strategy building, responsibility avoidance: the anti-strategic approach and the antidote to anti-strategies. It
provides the fundamentals to understand and respect the nature of the strategist to build and implement successful strategies.
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The Mind Of The Strategist: The Art of Japanese BusinessMcGraw-Hill Education
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In the twenty-first century, the global community constantly strives to bring structure and order to the world through strategic means. From the
highest levels of governments and militaries to multilateral institutions, NGOs, and corporations, a strategy for the future of a company,
region, country, or even the world is tantamount to success. Yet few understand what strategy actually is and how it can be developed,
planned, and implemented. Strategy for the Global Market combines a fundamental study of the theory of strategy with its practical
applications to provide a new approach to the global emerging market. Due to the technological transformations in communications and
transportation, and the birth and development of both the global community and the global marketplace over the past twenty years, the
world’s population and corporations are in much closer contact with their counterparts across the globe than ever before. This has led to
increasing competition and even rivalries. Understanding the strategic environment, as well as solving problems either through amicable
means or conflict, requires the powerful instrument of strategy to remain efficient and to triumph. Features of this book include: Methodology
and practical recommendations for all stages of developing and implementing strategy. A comprehensive guide with explanations and
descriptions, for the preparation and orderly compilation of all necessary strategy documents. Real-world examples taken from corporate,
government, and military strategizing practices in emerging market countries and the global marketplace. This book should be on the desk of
every national, regional, and military leader, corporate executive, manager, and student of strategy.
The word "strategy" pervades American conversation and our news media and is most often used as a general term for a plan, a concept, a
course of action, or a "vision" of the direction in which to proceed at the personal, organizational, and governmental--local, state, or
federal--levels. Such casual use of the term to describe nothing more than "what we would like to do next" is inappropriate and belies the
complexity of true strategy and strategic thinking. This "little book" talks about big strategy, strategy at the highest levels of the nation-state. It
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is applicable to grand strategy, national security strategy, national military strategy, and regional or theater strategy. The monograph does not
propose a strategy for the United States; rather, it provides a framework for considering strategy at any of the levels mentioned above. It is an
examination of theory, exploring those aspects of strategy that appear to have universal application. The theory also may have application to
the strategy of nonstate actors, institutions, and businesses, but the explicit purpose and perspective offered herein focus on the nation-state.
The high-return, low-risk strategies that money manager Ong expounds on will help investors maneuver through risks while achieving
extraordinary investment returns.
Discover a compendium of knowledge on the strategist – INTJ personality type! As you explore this book, you will find the answer to a
number of crucial questions: * How do strategists think and what do they feel? How do they make decisions? How do they solve problems?
What makes them anxious? What do they fear? What irritates them? * Which personality types are they happy to encounter on their road
through life and which ones do they avoid? What kind of friends, life partners and parents do they make? How do others perceive them? *
What are their vocational predispositions? What sort of work environment allows them to function most effectively? Which careers best suit
their personality type? * What are their strengths and what do they need to work on? How can they make the most of their potential and avoid
pitfalls? * Which famous people correspond to the strategist’s profile? * Which nation displays the most features characteristic of this
personality type? This book is part of the ID16 Personality Types series. ID16 is a personality typology which draws on the theory developed
by Carl Gustav Jung. Typologies formulated on the basis of Jung’s theory are widely used in teaching, training, coaching and human
resource management, as well as in career and relationship counselling. They also form a basis for numerous programmes supporting
personal development and improving interpersonal relationships. The majority of global businesses employ Jungian personality tests as a
standard tool in their recruitment procedures and vocational development processes.
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