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The Funnel Approach To Questioning
And Eliciting Information
In this enterprising new text, Ted Glenn equips fledgling
public sector communications professionals with the
information they need to be successful in their new roles.
Leveraging his years of experience in this growing field,
Glenn discusses how to present policy goals to different
audiences and tailor messages to their needs, write
gripping speeches, and use digital media in a world
where one ill-phrased tweet can sink a career. Chapters
are enriched with activities that walk students through
the many responsibilities of public service professionals
and encourage them to think strategically in quickly
evolving situations. Professional Communications in the
Public Sector is indispensable reading for students of
public administration, communications, policy studies,
media studies, and advertising.
`Wengraf provides a comprehensive theoretical and
practical guide to the planning, conduct, and
interpretative analysis of data by semi-structured
interviewing methods. Forthright and frank in his
comments about the limitations and practical implications
of varying choices which investigators have to make in
designing their research projects. Reading this text is like
having a tough but expert and caring mentor who wants
you to do the best research possible, but will not hesitate
to tell you when your ideology and assumptions skew
that possibility' - Vincent W Hevern, Le Moyne College,
USA Unique in its conceptual coherence and the level of
practical detail, this book provides a comprehensive
Page 1/20

Read Online The Funnel Approach To
Questioning And Eliciting Information
resource for those concerned with the practice of semistructured interviewing, the most commonly used
interview approach in social research, and in particular
for in-depth, biographic narrative interviewing. It covers
the full range of practices from the identification of topics
through to strategies for writing up research findings in
diverse ways.
Practical advice is offered on conducting formal
employee interviews. "The book is primarily aimed at
human resource professionals, but is written in such an
easy to read style that it will form a ready guide to assist
all . . . [A] must have book for any
manager."--Management Services.
It will give experts the confidence they need to be
comfortable in court, and give you the skills necessary to
emphasize the credibility of your experts. You can avoid
pitfalls such as unintentional signals, inappropriate
demeanor and appearance, and awkward body language
by using Expert Testimony: A Guide for Expert
Witnesses and the Lawyers Who Examine Them, Third
Edition as your guide. Elizabeth Boals and Steve Lubet
coauthored the Third Edition of Expert Testimony: A
Guide for Expert Witnesses and the Lawyers Who
Examine Them expanding and amplifying the original
book with: New guidance on the development and
presentation of expert testimony in the digital age,
including discussion of visual aids and electronic
discovery, Updated analysis of the Federal Rules of
Evidence and Federal Rules of Civil Procedure, Updated
discussion of the ethical rules governing expert retention
and testimony, Examples of expert witness examinations
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and detailed discussion of techniques for coping with
lawyer questioning, Checklists for quick reference. The
collaborative effort of Professors Lubet and Boals has
resulted in a Third Edition that is worthwhile to both the
expert witnesses and the lawyers who examine them.
Dispute Management is an introduction to dispute
processes. It is a vital resource for students, lawyers and
dispute practitioners.
Get 12 months FREE access to an interactive eBook*
when you buy the paperback! (Print paperback version
only, ISBN 9781473915688) Grounded in actual
research and supported by the author’s 25 years of
experience teaching business and management
students, this book is designed especially for students
and researchers in business looking to do practical
research, and introduces them to the reality of
conducting research for the classroom or the boardroom.
The reader is guided through each step of the research
process including all the tools they need to collect,
analyse and present data and are given advice on how
to identify, design and complete appropriate projects,
enabling them to develop their own research and
maximize its impact. Global examples are included
throughout from international markets and across the
Business and Management discipline. Packed full of
learning features and complemented by a free interactive
eBook* that includes author video chapter introductions,
top tips and skills, real world advice, templates and
examples of published research, real world data sets,
MCQs, PowerPoint slides, student exercises and journal
articles, as well as employability advice and guidance on
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different types of assessment and dissemination,
allowing access on the go and encouraging learning and
retention whatever the reading or learning style. Suitable
for anyone intending to conduct research in a variety of
business contexts such as Management, Marketing,
HRM and Organizational Studies *interactivity only
available through Vitalsource eBook
Writing for Visual Media looks at the fundamental
problems a writer faces in learning to create content for
media that is to be seen rather than read. It takes you
from basic concepts to practice through a seven-step
method that helps you identify a communications
problem, think it through, and find a resolution before
beginning to write. Through successive exercises,
Writing for Visual Media helps you acquire the basic
skills and confidence you need to write effective films,
corporate and training videos, documentaries, web sites,
PSAs, TV shows, nonlinear media, and other types of
visual narratives. You'll explore your visual imagination
and try out your powers of invention. The companion
web site enriches the content of the printed book with
video, audio, and sample scripts. It includes scripts and
the video produced from them; visual demonstrations of
concepts; and an interactive, illustrated glossary of terms
and concepts. Please visit
www.focalpress.com/cw/friedmann-9780240812359 click
on the Interactive Content tab, and follow the registration
instructions.
Credible Checklists and Quality Questionnaires starts off
with an examination of the critical but commonly
overlooked checklist method. In the second chapter,
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questionnaires and surveys are discussed. Asking
questions sounds simple, but the hard truth is that asking
questions (and designing questionnaires) is a difficult
task. This chapter discusses being mindful of the choice
of words, order of questions and how early questions
influence later questions, answer scales and how they
impact the user response, questionnaire design, and
much more. The final chapter provides examples of
some common questionnaires (both free and fee-based)
for assessing the usability of products. After reading this
book, readers will be able to use these user design tools
with greater confidence and certainty.

Can a book actually help you close more sales? Yes it
can! Sales Success is the book that shapes sales
careers. While reading this sales fable, learn sales
strategies used and recommended by members of the
sales hall of fame including Zig Ziglar, Tom Hopkins and
Scott McKain. In Sales Success, you will discover why
sales success happens for the earnest student…and why
it doesn’t for the rest.
Come along with master storyteller, Mark Bowser, as he
takes you on a journey of discovering ultimate sales
success. In Sales Success, you will meet Digger Jones,
the mentor we all wished we had. Follow along as Digger
teaches, motivates, and inspires his young protégé from
failure to the heights of sales achievement...and how you
can apply these lessons to your own sales journey.
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An introduction for undergraduates to every stage of
sociological research, showing how to deal effectively
with typical problems they might encounter. The book is
fully updated to include examples from the LA riots and
the 1992 presidential elections.
Make the ConnectionImprove Your Communication at
Work and at HomeRutgers University Press
Why is BASIC MARKETING RESEARCH the bestselling marketing textbook? It is a best seller because it's
written from a student's perspective. Authors Brown,
Suter, and Churchill know that for a marketing textbook
to be effective, students have to be able to understand it.
And they've achieved that time and again. This edition is
packed with the features that made it a best-seller in the
first place, from study tools to updated content to an
easy-to-read writing style. Plus, in this volume you'll
learn more about how experts gather data and how to
use it yourself to turn greater profits. Important Notice:
Media content referenced within the product description
or the product text may not be available in the ebook
version.
Become a life coach-for yourself and others-with this
practical, informative guide If you're interested in doing
away with negative beliefs, making a significant change
in your life, and, finally, create-and live-the life you want,
life coaching is the key. In this practical introduction, you
will learn the empowering techniques essential to life
coaching-including putting together an action plan,
getting your priorities straight, staying focused, defining
true success, overcoming common obstacles, and
coaching yourself to happiness. With more information
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than ever before, this new updated edition includes
material on emotional intelligence and active listening
With insights on what to expect from life coaching and
how to develop your own life coaching techniques, the
book offers sound advice on what it takes to become a
professional life coach. If you simply want to create more
balance in your life, become more productive, and enjoy
a more fulfilling existence, Life Coaching For Dummies
holds the answer.
Concrete tips and tools for everyone looking to improve
their professional and personal relationships are
provided in this collection of essays that delve into the
factors that motivate people to act and respond the way
that they do.
This book supports primary trainees and their in school
mentors to understand the complex nature of effective
learning and teaching in primary schools. It explores the
key skills required, helping trainees begin use them in
their teaching, reflect on their development of these skills
(with their mentors) and evaluate their impact on
learning. This book supports and challenges primary
trainee teachers and their mentors (both school based
and university/SCITT based) by offering a range of
approaches, strategies and perspectives to aspects of
primary teaching. This new edition: · Includes practical
guidance for building resilience · Explores the latest
teaching approaches being trialled in schools · Supports
trainees to work with their in school mentor · Includes
new chapterss on professional identity and professional
responsibilities
This is the leading textbook for students taking the CIPD
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Certificate in Personnel Practice, and has been fully
revised and rewritten to take account of the new
academic standards that will be taught from September
2002. The CIPD's Certificate in Personnel Practice is the
ideal course for all newcomers to the profession.
The Handbook of Marketing Research comprehensively
explores the approaches for delivering market insights for factbased decision making in a market-oriented firm.
The Industrial Revolution favored the growth of supply, until
its surplus with regards to demand led to the paradigm shift
from focusing on the product (“a good product sells itself”), or
production (“a cheap product sells itself”), to the emphasis
on customer relationships (“understanding consumer needs
through market research”). Therefore, economic and
technological development facilitated the incorporation of the
business research discipline into the process of decision
making —in the beginning— and business intelligence
processes —these days— in order to make well informed
decisions at lower economic risks (Méndez del Río, 2006).
Thus, this book provides managers and students alike, with a
clear analysis of business research methods, combining the
knowledge, understanding and skills necessary to complete a
successful research project. Readers will learn from proven
examples and case studies based on real life situations,
which complement theoretical concepts and clearly illustrate
how to do an appropriate market research. With each
chapter, the reader is guided through all the stages of a
market research process -from problem recognition to final
report writing. This book offers both a deep understanding
and at the same time permits judgment and analysis from a
financial-audit perspective. It reviews and develops easy-tofollow theoretical and practical concepts in a simple, concise
and clear structure that facilitate the application of business
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research methods to a wide variety of business sectors.
Contents Introduction.- PART I: GATHERING THE DATA.
Nature and Characteristics of Marketing Research.Marketing Research Organization and Planning.- Sources
and Tools of Market Research Data.- Measurement Scales
and Questionnaire.- Surveys.- Panels.- Marketing
Experimental Research.- Observation.- Qualitative Tools.Theory and Practice of Sampling.- Fieldwork.- PART II:
ANALYSING THE DATA. Survey Code and Tabulation.Hypothesis Testing.- PART III: THE REPORT. The Report.Figure Index.- Table Index .
This book addresses collaboration as a style, with
accompanying knowledge and skills, which guides practices
in many education efforts. As a result, future teachers learn
how teams of school professionals- special educators,
general educators and related services professionals-can
effectively work together to provide a necessary range of
services to students with special needs.
Financial inclusion is one of the important pillars of a highly
diversified developing economy like India. As per World Bank
(2017) estimates, nearly half of India’s population is
financially excluded. According to the Inclusive Growth and
Development Report (2017) India’s Inclusion Rank is only 67
while our neighbouring countries like China (53), Nepal (56),
Bangladesh (61), Srilanka (33) and Pakistan (44) have a
much better position. It is really heartening to observe that
Digital India initiative has given the biggest boost to the
efforts for financial inclusion in the country. The recent
mission of Reserve Bank of India is to improve the availability
of formal financial services in unbanked areas with the goal of
ensuring access to financial services for all is praiseworthy.
We live in an era when most litigation parties never see the
inside of a courtroom. Cases are resolved by motion practice,
by informal settlement, or by formal procedures such as
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arbitration and mediation. Rarely does an attorney get to say,
“Ladies and gentlemen of the jury . . . .” Does this change
render deposition practice obsolete? Quite the
opposite—depositions are more important than ever. Instead
of a battle between attorneys who are trying to hide their
evidence for trial, depositions are the place to put your best
case forward, establish your case theories, explore the
strengths and weaknesses of your case, and prepare your
disposition strategy, be it a motion for summary judgment, a
settlement offer, or mediation. Taking effective depositions in
this changed environment involves a new paradigm, a whole
new way of thinking about the discovery process. This book
will guide you through that process, from interviewing and
preparing your client through theory building and expert
testimony. It also deals with concrete issues like creating a
clean, understandable deposition record that will benefit your
case throughout the litigation process. With its Q&A format
and its many examples, The Deposition Tutorial will become
the book you want on your desk for quick reference.
Managing change is a vital skill in any forward-thinking
organization. 10 Steps to Successful Change Management
outlines a 10 step approach to handle any type of change.
This book will help you understand why change happens,
assess the different impact scenarios, assemble the right
change management team, put a strategy in place, measure
success, and more.
Introduction to Paralegal Studies: A Critical Thinking
Approach frames concepts and practice within the authors’
trademark design for learning that fosters critical thinking and
analysis. This comprehensive, intelligent text offers an
introduction to law and legal concepts combined with practical
information about what paralegals actually do in the legal
system. A critical thinking approach is used to introduce
students to the study of law, encouraging them to interact
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with the materials through hypotheticals, examples, and
discussion questions. New to the Seventh Edition: Several
organizational changes make the book even easier to use:
Criminal Law and Procedure was split into two chapter. This
change made the chapters more manageable for students to
read and understand. The authors made it easier to compare
and contrast Criminal Law and Criminal Procedure with Civil
Litigation and Torts by grouping these chapters together. This
also provides a more natural flow to the topics that follow in
the chapter on Specialized Practice Areas. Thorough updates
throughout with new and expanded topics and discussions of
recent court decisions. Includes changes that have occurred
in the legal profession due to COVID-19. New Legal
Reasoning exercises, Discussion Questions, Review
Questions, and updated the Web Exercises. Enhanced
section on executive power Updated to cover the 21st edition
of The Bluebook (published July, 2020.) Professors and
student will benefit from: Comprehensive coverage of all the
key topics typically included in the introductory course, in four
parts: Part I: Paralegals and the American Legal System; Part
II: Substance of the Law; Part III: Legal Analysis and
Research; Part IV: Paralegals and the Work World. Critical
thinking approach teaches students not only the facts about
the law, but also how to apply it. Pedagogy includes ethics
alerts, marginal definitions, reasoning exercises,
hypotheticals, and examples. Coverage of specialized
practice areas such as business, employment, immigration,
real estate, and family law. Paralegal profiles provide context
and real-world perspective. Well-written, teachable book with
comprehensive coverage and thoughtful pedagogy. Text is
readable without talking down to students. Structure of
chapters ensures that students understand and learn the
material. Author team brings a wealth of experience to the
book. Strong ancillary materials enhance the book’s carefully
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crafted content.
The Encyclopedia of Epidemiology presents state-of-the-art
information from the field of epidemiology in a less technical
and accessible style and format. With more than 600 entries,
no single reference provides as comprehensive a resource in
as focused and appropriate manner. The entries cover every
major facet of epidemiology, from risk ratios to case-control
studies to mediating and moderating variables, and much
more. Relevant topics from related fields such as biostatistics
and health economics are also included.

In this new, updated edition of Advanced Negotiation
and Mediation Theory and Practice, Paul Zwier and
Thomas Guernsey present a strategic planning and
integrated systematic approach to negotiation, which
recognizes that both adversarial and problem-solving
strategies have distinct advantages and that lawyers
need to combine styles and strategies to achieve the
best results for their clients. Zwier and Guernsey
provide attorneys with an outline to plan and
implement effective negotiation techniques, using upto-date situations throughout the book to
demonstrate how understanding negotiation theory
and practice can help them partner with their clients
to make better strategic use of negotiation. The
authors break down the counseling process into
stages and show what information the client needs
to make an informed decision. They then suggest
and give examples of the techniques and skills that
might be used to implement that decision in a
negotiation and or mediation setting.
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This book covers the fundamentals of research,
including all the basic elements of method,
techniques and analysis. The presentation is from
primarily a pragmatic and user-oriented perspective
which aides the student to evaluate the research
presented to them. It explores cutting-edge
technologies and new horizons while assuring
students have a thorough grasp of research
fundamentals. It: contains a wealth of modern
methods and techniques not found in competing
texts; provides numerous illustrative cases at the
end of each section; integrates international
marketing research throughout instead of placing it
in a separate chapter; has a full chapter devoted to
the essential topic of online research.
The Effective Deposition will prepare you to
successfully take, defend, and use the deposition to
its greatest advantage. Advocates and law students
have long relied on The Effective Deposition to get
essential know-how for the most critical step in
discovery. In this updated fifth edition, Peter Hoffman
carries on the tradition he and his co-author, the late
David Malone, established of using their expertise as
attorneys and educators to bring you critical
information and insight. Hoffman explains new
discovery rules in evidence and civil procedure, and
discusses the impact of continuing technological
developments, including e-discovery and digital
transcription, on your practice. This edition cites to
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the Federal Rules of Civil Procedure, as amended to
December 2017. Depositions remain a critical
element of your practice, regardless of whether you
face trial or alternative dispute resolution. With the
increasing trend toward non-trial resolutions,
depositions are being used more and more in
motions, negotiated settlements, mediations,
arbitrations, and dismissals. Be prepared for it all
with The Effective Deposition.
"Doing Oral History is considered the premier
guidebook to oral history, used by professional oral
historians, public historians, archivists, and
genealogists as a core text in college courses and
throughout the public history community. The recent
development of digital audio and video recording
technology has continued to alter the practice of oral
history, making it even easier to produce and
disseminate quality recordings. At the same time,
digital technology has complicated the preservation
of the recordings, past and present. This basic
manual offers detailed advice for setting up an oral
history project, conducting interviews and using oral
history for research, making video recordings,
preserving oral history collections in archives and
libraries, and teaching and presenting oral history"-A core issue for professionals responsible for
addressing sexual abuse is how to correctly identify
cases. Interviewing Children About Sexual Abuse:
Controversies and Best Practice critically reviews the
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research and practice on the spectrum of issues
related to interviewing the sexually abused child. Its
chapters cover all the most important topics that
interviewers must keep in mind, from the accuracy of
children's memories to appropriate types of
questions to include to the use of interview aids, and
within each chapter is a comprehensive review of
research and practice, leading to conclusions that
can be used to guide practice in this most sensitive
of assignments.
This text has been written for adult learners,
research students and teachers who are beginners
in research methods and for the experienced who
will like to keep in touch with the fundamentals of
research methods. The uniqueness of the text is the
holistic approach to the understanding of research
methods and its role not only in a scholastic setting
but very much so in a social setting. Academics and
community organizer can easily grasp the concerns
and possible solutions for everyday issues that affect
the effectiveness and happiness of their lives.
Market information is critical for any organisation to
meet their strategic goals, and this textbook equips
students with the necessary skills to undertake
market research themselves or manage and oversee
research projects undertaken by others. Keeping
digital data and internet research at its heart, this
textbook details the main stages of the research
process with both quantitative and qualitative
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methods and includes a plethora of international
case studies and examples. This accessible
textbook is the ideal companion for students of
marketing research at diploma, undergraduate,
postgraduate and MBA levels. This book is also
written to support The Market Research Society’s
Diploma Module: Principles of Market and Social
Research and Information.
With its focus on critical thinking and applied
learning, Doing Social Research provides a unique
approach to conducting social research. The book is
organised according to the broad chronology of
developing and conducting a typical student
research project and provides coverage of key
theories alongside exercises, case studies and
scenarios.Written specifically for students in South
Africa and the developing world and drawing on
examples from a range of fields in the social
sciences, the book brings research methods to life.
Publisher description
In Designing Research Questionnaires, Yuksel Ekinci guides
you through origins, types of questionnaire, basic
components, types of questions and properties of
measurement scales, how to design a questionnaire,
sequence of questions, layout decisions and pilot testing,
examples and strengths and limitations. Ideal for Business
and Management students reading for a Master’s degree,
each book in the series may also serve as reference books
for doctoral students and faculty members interested in the
method. Part of SAGE’s Mastering Business Research
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Methods Series, conceived and edited by Bill Lee, Mark N. K.
Saunders and Vadake K. Narayanan and designed to support
researchers by providing in-depth and practical guidance on
using a chosen method of data collection or analysis. Watch
the editors introduce the Mastering Business Research
Methods series.
RESEARCH METHODOLOGY CONCEPT AND CASES
provides a comprehensive and stepwise understanding of the
research process with a balanced blend of theory, techniques
and Indian illustrations from a wide cross-section of business
areas. This book makes no presumptions and can be used
with confidence and conviction by both students and
experienced managers who need to make business sense of
the data and information that is culled out through research
groups. The conceptual base has been provided in
comprehensive, yet simplistic detail, addressing even the
minutest explanations required by the reader. The language
maintains a careful balance between technical know-how and
business jargon. Every chapter is profusely illustrated with
business problems related to all domains—marketing, finance,
human resource and operations. Thus, no matter what the
interest area may be, the universal and adaptable nature of
the research process is concisely demonstrated.
Assessment and evaluation is particularly difficult when
assessment strategies and tools must be designed from
scratch and evaluation processes must be established within
the context of existing evaluation processes and within
complex models of service delivery. Practical Evaluation for
Collaborative Services answers the call for help wherever
assessment and evaluation are being considered as schools
and community service agencies work to establish and
evaluate broad-based community collaborative initiatives.
This book is unique in that specific evaluation instruments are
provided in a format that can be immediately copied and
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used. This factor alone will save many hours of development
by local service providers and managers trying to design
evaluation from scratch.In particular, readers will find an
approach to monitor and measure parent/guardian
involvement and coordination of multiple agency services.
The instruments and processes were developed and used
within large and small communities to assess collaborative
service arrangements between public schools and service
agencies such as public health, mental health, human
services, etc. The authors believe the information
complements existing national initiatives to develop and
evaluate full-service schools.
Research Methods For Business, 8th Edition explains the
principles and practices of using a systematic, organized
method for solving problematic issues in business
organizations. Designed to help students view research from
the perspective of management, this popular textbook guides
students through the entire business research process.
Organized into six main themes—Introduction, Defining the
Management and the Research Problem, Theory, Collecting
Information, Drawing Conclusions, and Writing and
Presenting the Research Report—the text enables students to
develop the skills and knowledge required to successfully
create, conduct, and analyze a research project. Now in its
eighth edition, this popular textbook has been thoroughly
updated to incorporate substantial new and expanded
content, and reflect current research methods and practices.
The text uses a unique blended learning approach, allowing
instructors the flexibility to custom-tailor their courses to fit
their specific needs. This innovative approach combines the
face-to-face classroom methods of the instructor with internetbased activities that enable students to study what they want,
when they want, at their own pace.
The Twentieth Edition takes The Agricultural Notebook intoits
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third century; it has been thoroughly revised and updated
toreflect the considerable changes in agricultural and
ruralpractices and policies which have taken place since
publication ofthe previous edition. The book is divided into
four parts: Crops,Management, Animal Production, and Farm
Equipment. New sectionsadded to this edition include: 1) A
Marketing Perspective onDiversification, 2) Organic Farming,
and 3) Farming andWildlife. Since the first edition was
compiled by Primrose McConnell in1883, The Agricultural
Notebook has become established asthe standard work of
reference for all those in the farmingindustry. With each
edition it has evolved and changed in such away as to
provide agricultural scientists, students of agricultureand
related subjects, farmers, farm managers and land agents
withan abundance of current information on all aspects of the
businessof farming. Many comments received from lecturers
and students who have usedprevious editions of the book
have been taken into account inproducing the twentieth
edition. The thirty contributing authorshave fully updated
chapters, a new clearer layout has been adoptedand much
new information is included in easy-to-use tables andfigures.
The Agricultural Notebook is an essential purchase forall
students of agriculture, countryside, and rural
studies.Professionals such as farmers, land agents,
agriculturalscientists, advisers, suppliers to the agriculture
industry and allthose with a connection and interest in the
agricultural communitywill find a huge wealth of information
within the book’scovers. All libraries within universities,
colleges and researchestablishments where agricultural and
rural sciences are studiedand taught should have multiple
copies of this important newedition on their shelves.
In 2001, the late Murray Kleiner and an array of experts
contributed to the Handbook of Polygraph Testing, published
by Elsevier, which examined the fundamental principles
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behind polygraph tests and reviewed the key tests and
methods used at that time. In the intervening thirteen years,
the field has moved beyond traditional polygraph testing to
include a host of biometrics and behavioral observations. The
new title reflects the breadth of methods now used. Credibility
Assessment builds on the content provided in the Kleiner
volume, with revised polygraph testing chapters and chapters
on newer methodologies, such as CNS, Ocular-motor, and
behavioral measures. Deception detection is a major field of
interest in criminal investigation and prosecution, national
security screening, and screening at ports of entry. Many of
these methods have a long history, e.g., polygraph
examinations, and some rely on relatively new technologies,
e.g., fMRI and Ocular-motor measurements. Others rely on
behavioral observations of persons in less restricted settings,
e.g., airport screening. The authors, all of whom are
internationally-recognized experts associated with major
universities in the United States, United Kingdom, and
Europe, review and analyze various methods for the
detection of deception, their current applications, and major
issues and controversies surrounding their uses. This volume
will be of great interest among forensic psychologists,
psychophysiologists, polygraph examiners, law enforcement,
courts, attorneys, and government agencies. Provides a
comprehensive review of all aspects of methods for deception
detection Includes methods being used in credibility, such as
autonomic, CNS, fMRI, and Ocular-motor measures and
behavioral and facial observation Edited by leaders in the
field with over 25+ years of experience Discusses theory and
application
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