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From literary theory to social anthropology, the influence of Freud runs through every part of the human and social
sciences. In The Lure of Dreams, Harvie Ferguson shows how Freud's writings and particulary The Interpretation of
Dreams contribute, both in their content and in the baroque and dream-like forms in which they are cast, to our
understanding of the character of modernity. This novel and stimulating approach to Freud and to the dilemmas of
modernity and postmodernity will fascinate everyone with an interest in the development of the modern consciousness.
The Construction of Social RealitySimon and Schuster
Social constructivism is one of the most prominent theoretical approaches in the social sciences. This volume celebrates
the 50th anniversary of its first formulation in Peter Berger and Luckmann’s classic foundational text, The Social
Construction of Reality. Addressing the work’s contribution to establishing social constructivism as a paradigm and
discussing its potential for current questions in social theory, the contributing authors indicate the various cultural
understandings and theoretical formulations that exist of social construction, its different fields of research and the
promising new directions for future research that it presents in its most recent developments. A study of the importance of
a work that established a paradigm in the international sociology of knowledge, this book will appeal to scholars of
sociology with interests in social theory, the history of the social sciences and the significance of social constructivism.
Direct, combative and wide-ranging, John Searle's philosophy has made fundamental and lasting contributions to
thinking in language, mind, knowledge, truth and the nature of social reality. His account of language based on speechacts, that mind is intentional, and the Chinese Room Argument, are just some of his most famous contributions to
philosophical thinking. In this - the first introduction to John Searle's philosophy - Nick Fotion provides clear and assured
exposition of Searles' ideas, while also testing and exploring their implications. The book begins by examining Searle's
work on the philosophy of language: his analysis of speech acts such as promising, his taxonomy of speech acts and the
wider range of indirect speech acts and metaphorical uses of language. The book then moves on to cover the philosophy
of mind and outlines Searle's ideas on international states. It introduces his notions of 'background' and 'network', his
claims for the often unrecognized importance of consciousness, and examines his attacks on other philosophical
accounts of mind, such as materialism, functionalism and strong AI. The final section examines Searle's later work on the
construction of social reality and concludes with more general reflections on Searle's position vis-a-vis ontology,
epistemology, scepticism and the doctrine of 'external realism'.
Social Construction of National Reality: Taiwan, Tibet and Hong Kong applies Peter Berger’s theory of social
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construction of reality to explain the origins of national identity and the process of nation building. Professor Fu-Lai Tony
Yu and Diana S. Kwan examine how everyday life experiences, as a result of socialization, germinate ingroup and
outgroup which differentiate nationals and foreigners. Using this theory to advance an understanding of conflicts between
national groups, Yu and Kwan analyze how national consciousnesses have precipitated the Taiwan Strait Crisis,
upheavals in Tibet, and Hong Kong’s Umbrella Movement.
Narration can be conceptualized as conveying two or more events (or an event with a situation) that are logically
interrelated and take place over time and have a consistent topic. The concept includes every storytelling text. The
advertisement is one of the text types that includes a story, and the phenomenon conceptualized as advertising narration
has gained new dimensions with the widespread use of digital media. The Handbook of Research on Narrative
Advertising is an essential reference source that investigates fundamental marketing concepts and addresses the new
dimensions of advertising with the universal use of digital media. Featuring research on topics such as branding, mobile
marketing, and consumer engagement, business professionals, copywriters, students, and practitioners will find this text
useful in furthering their research exposure to evolutionary techniques in advertising.
"Adapted from Popular Culture: A User's Guide, Third Edition [published in 2014 by Nelson Education]."
This book presents an integrated account of how humans 'construct' reality through interaction with the social and
physical world around them.
Originally published: Self-traps: the elusive quest for higher self-esteem. New York: W.H. Freeman, 1996.
John Searle’s The Construction of Social Reality and Hernando de Soto’s The Mystery of Capital shifted the focus of
current thought on capital and economic development to the cultural and conceptual ideas that underpin market
economies and that are taken for granted in developed nations. This collection of essays assembles 21 philosophers,
economists, and political scientists to help readers understand these exciting new theories.
Social psychologists have always been concerned with two-person interactions and the factors enabling one person to
gain dominance. Although social psychology has devised a revolutionary set of techniques to investigate the
phenomenon of power, hypotheses are too often ambiguously stated, research programs end in cul-de-sacs, and
experiments take on the character of one-shot studies. In an attempt to stimulate new directions in research and to
provide cumulative emphasis on the development of scientific theory in the area of power relations, Tedeschi has
assembled original and path breaking essays from a dozen outstanding scholars and researchers in the behavioral
sciences. More tightly integrated than leading books in the field of power relations, The Social Influence Processes
focuses on two-person interactions. A full explanation of the terms "power" and "influence" is followed by an analysis of
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the major variables in connections between two persons that must be taken into account in a scientific theory of social
influence. The subsequent chapters respond to the categories established, attempting a comprehensive construction of
social reality and offering suggestions and techniques for measuring and ordering its complexity. Particular areas of
research and theory are isolated for consideration in depth--such topics as personality as a power construct (Power and
Personality by Henry L. Minton), influence in exchange theory (The Tactical Use of Social Power by Andrew Michener
and Robert W. Suchner), and leadership through charisma (Interpersonal Attraction and Social Influence by Elaine
Walster and Darcy Abrahams). In the final chapter, Tedeschi, Thomas Bonoma, and Barry R. Schlenker attempt to
provide a general theory of social influence processes as they affect the target individual by reviewing the research
literature in their own theoretical terms. This remarkable volume will be of interest to students as well
The central focus of this volume is social constructionism in all its dimensions, including its sociological, ontological,
epistemological, methodological, ethical, and pragmatic features. It pays particularly close attention to the social
construction of reality as a communicative action, extending this area to include social pragmatics. It also interprets social
action as a discursive-seductive strategy of exercising power in the public space, utilising a constructionist
understanding, in which public space is represented by any part of the co-construction of reality through social or
communicative action. In addition, at the methodological level, the book proposes a new semiotic strategy, called “fractal
constructionism”, which analyses the interpretative drift of certain key concepts that are valued as social constructs.
This book explores how news media construct social issues and events and thereby convey certain perceptions within
the scope of framing theory. By operationalizing media framing as a process of interpretation through defining problem,
diagnosing causes, making moral judgments and suggesting solutions, the book proposes a systematic and transparent
approach to images in news discourse. Based on a frame analysis, it examines how German news media framed a list of
China-related issues and events, and thereby conveyed particular beliefs and opinions on this country. Moreover, it
investigates whether there were dominant patterns of interpretation and the extent to which diverse views were evident
by comparing two major daily newspapers with opposite political orientations - the FAZ and the taz. Motivated by the
relationship between image and reality, the book explores image formation and persistence from media construction of
meaning and human cognitive complexity in perceiving others. Media select certain issues and events and then interpret
them from particular perspectives. A variety of professional and non-professional factors behind news making may result
in biased representations. In addition, from a social psychological perspective, inaccurate perceptions of foreign cultures
may arise from categorical thinking, biased processing of stimulus information, intergroup conflicts of interest and ingroup favoritism. Accordingly, whether media coverage deviates from reality is not the main concern of this book; instead,
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it emphasizes the underlying logics upon which the conclusions and judgments were drawn. It therefore contributes to a
rational understanding of Western discourse and holds practical implications for both Chinese public diplomacy and a
more constructive role of news media in promoting the understanding of others.
There are few more important philosophers at work today than John Searle, a creative and contentious thinker who has
shaped the way we think about mind and language. Now he offers a profound understanding of how we create a social
reality--a reality of money, property, governments, marriages, stock markets and cocktail parties. The paradox he
addresses in Making the Social World is that these facts only exist because we think they exist and yet they have an
objective existence. Continuing a line of investigation begun in his earlier book The Construction of Social Reality, Searle
identifies the precise role of language in the creation of all "institutional facts." His aim is to show how mind, language
and civilization are natural products of the basic facts of the physical world described by physics, chemistry and biology.
Searle explains how a single linguistic operation, repeated over and over, is used to create and maintain the elaborate
structures of human social institutions. These institutions serve to create and distribute power relations that are pervasive
and often invisible. These power relations motivate human actions in a way that provides the glue that holds human
civilization together. Searle then applies the account to show how it relates to human rationality, the freedom of the will,
the nature of political power and the existence of universal human rights. In the course of his explication, he asks whether
robots can have institutions, why the threat of force so often lies behind institutions, and he denies that there can be such
a thing as a "state of nature" for language-using human beings.
Founding this book on Berger and Luckmann's sociology of knowledge, A.-K. Hornidge assesses knowledge society as a
social construction of reality that orients and motivates actors to the effect that they finally create what they conceive as
being objective. This process of construction is redrawn with reference to Germany and Singapore by assessing state
activities and their inherent, country-specific definitions of knowledge society. The book ends with a discussion of the
construct as economic and technological programme as well as new focal point of collective identity that reduces felt
insecurities and risks within the second modernity. Anna-Katharina Hornidge is senior researcher at the Center for
Development Research, University of Bonn (Germany), where she coordinates a research group on Culture, Knowledge
and Development. She has done extensive field research on Singapore's science policy and is now concentrating her
research on renewable energies.
Transmedia storytelling is defined as a process where integral elements of fiction get dispersed systematically across
multiple delivery channels to create a unified and coordinated entertainment experience. This process and its narrative
models have had an increasing influence on the academic world in addressing both theoretical and practical dimensions
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of transmedia storytelling. The Handbook of Research on Transmedia Storytelling and Narrative Strategies is a critical
scholarly resource that explores the connections between consumers of media content and information parts that come
from multimedia platforms, as well as the concepts of narration and narrative styles. Featuring coverage on a wide range
of topics such as augmented reality, digital society, and marketing strategies, this book explores narration as a method of
relating to consumers. This book is ideal for advertising professionals, creative directors, academicians, scriptwriters,
researchers, and upper-level graduate students seeking current research on narrative marketing strategies.
In this collection of previously published essays, Sally Haslanger draws on insights from feminist and critical race theory and on the resources
of contemporary analytic philosophy to develop the idea that gender and race are positions within a structure of social relations. Explicating
the workings of these interlocking structures provides tools for understanding and combatting social injustice.
NT 1083
‘A stimulating, elegant yet pugnacious essay’—Observer In this highly acclaimed seminal work, Edward Said surveys the history and nature
of Western attitudes towards the East, considering Orientalism as a powerful European ideological creation—a way for writers, philosophers
and colonial administrators to deal with the ‘otherness’ of Eastern culture, customs and beliefs. He traces this view through the writings of
Homer, Nerval and Flaubert, Disraeli and Kipling, whose imaginative depictions have greatly contributed to the West’s romantic and exotic
picture of the Orient. In the Afterword, Said examines the effect of continuing Western imperialism.
How do people think about the world? How do individuals make sense of their complex social environment? What are the underlying
mechanisms that determine our understanding of the social world? Social cognition - the study of the specific cognitive processes that are
involved when we think about the social world - attempts to answer these questions. Social cognition is an increasingly important and
influential area of social psychology, impacting on areas such as attitude change and person perception. This introductory textbook provides
the student with comprehensive coverage of the core topics in the field: how social information is encoded, stored and retrieved from
memory; how social knowledge is structured and represented; and what processes are involved when individuals form judgements and make
decisions. The overall aim is to highlight the main concepts and how they interrelate, providing the student with an insight into the whole
social cognition framework. With this in mind, the first two chapters provide an overview of the sequence of information processing and
outline general principles. Subsequent chapters build on these foundations by providing more in-depth discussion of memory, judgemental
heuristics, the use of information, hypothesis-testing in social interaction and the interplay of affect and cognition. Social Cognition will be
essential reading for students and researchers in psychology, communication studies, and sociology.
This short treatise looks at how we construct a social reality from our sense impressions; at how, for example, we construct a ‘five-pound
note’ with all that implies in terms of value and social meaning, from the printed piece of paper we see and touch. In The Construction of
Social Reality, eminent philosopher John Searle examines the structure of social reality (or those portions of the world that are facts only by
human agreement, such as money, marriage, property, and government), and contrasts it to a brute reality that is independent of human
agreement. Searle shows that brute reality provides the indisputable foundation for all social reality, and that social reality, while very real, is
maintained by nothing more than custom and habit.
In spite of their differing rhetorics and cognitive strategies, sociology and literature are often concerned with the same objects: social
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relationships, action, motivation, social constraints and relationships, for example. As such, sociologists have always been fascinated with
fictional literature. This book reinvigorates the debate surrounding the utility of fiction as a sociological resource, examining the distinction
between the two forms of writing and exploring the views of early sociologists on the suitability of subjecting literary sources to sociological
analysis. Engaging with contemporary debates in this field, the author explores the potential sociological use of literary fiction, considering the
role of literature as the exemplification of sociological concepts, a non-technical confirmation of theoretical insights, and a form of empirical
material used to confirm a set of theoretically oriented assumptions. A fascinating exploration of the means by which the sociological eye can
be sharpened by engagement with literary sources, Fiction and Social Reality offers a set of methodological principles according to which
literature can be examined sociologically. As such, it will appeal to scholars of sociology and literary studies with interests in research
methods and interdisciplinary approaches to scholarly research.
This volume advocates a shift from the social constructivism found in the work of Thomas Luckmann and Peter Berger, to a communicative
constructivism that acknowledges communication as an embodied form of action in its own right, according to which social actors, in
engaging in communicative action, construct a material social reality that guides, delimits, and enables actions. A study of the importance of
understanding the role of communication in an age in which digitization and mediatization have extended the reach of communication to a
global level and brought about the emergence of the communication society, The Communicative Construction of Reality shows how
communication society does not merely replace modern society and its hierarchical institutions, but complements it in a manner that
continually results in conflicts leading to the refiguration of society. As such, it will appeal to scholars of sociology with interests in the
sociology of knowledge, communication, and social theory.
In 1995 John Searle published The Construction of Social Reality, a text which not only promises to disclose the institutional backdrop
against which speech takes place, but initiate a new "philosophy of society." Since then The Construction of Social Reality has been subject
to a flurry of criticism. While many of Searle's interlocutors share the sense that the text marks an important breakthrough, he has time and
again accused critics of misunderstanding his claims. Despite Searle's characteristic crispness and clarity there remains some confusion,
among both philosophers and sociologists, regarding the significance of his proposals. This book traces some of the high points of this
dialogue, leveraging Searle's own clarifications to propose a new way of understanding the text. In particular, Joshua Rust looks to Max
Weber in suggesting that Searle has articulated an ideal type. In locating The Construction of Social Reality under the umbrella of one of
sociology's founding fathers, this book not only makes Searle's text more accessible to the readers in the social sciences, but presents Max
Weber as a thinker worthy of philosophical reconsideration. Moreover, the recharacterization of Searle's claims in terms of the ideal type
helps facilitate a comparison between Searle and other social theorists such as Talcott Parsons.
Integrating the perspectives of a number of disciplines, this work examines social referencing in infants within the broader contexts of
cognition, social relations, and human society as a whole.
The contributions in this volume result from discussions on and with John R. Searle, containing Searle's own latest views - including his
seminal ideas on Rationality in Action. The collection provides a good basis for advanced seminar debates in philosophy of language,
philosophy of mind, and social philosophy, and will also stimulate some further research on all of the three main topics.
Originally published in 1972, this book clarifies ‘ethical’ concepts such as ‘values’, ‘norms’ and ‘precepts’. It begins with a discussion of
the conceptual problems faced by any inquiry into moral codes. The author looks in particular at the numerous ways of specifying the ‘moral’
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component in human affairs and at the need for a definition appropriate to the requirements of social research. He then examines these
questions from amore empirical viewpoint, and emphasis is put on the interplay between concepts and methods in social research. The
important issues of ethical relativism and its relation to sociological inquiry is also raised. In this way, some of the possible ethical implications
of sociology itself, both as an empirical discipline and as an organizing perspective, are critically examined.
`This is an admirable book which can be recommended to students with confidence, and is likely also to become an indispensable source of
reference for those researching fact construction' - Discourse & Society How is reality manufactured? The idea of social construction has
become a commonplace of much social research, yet precisely what is constructed, and how, and even what constructionism means, is often
unclear or taken for granted. In this major work, Jonathan Potter offers a fascinating tour of the central themes raised by these questions.
Representing Reality overviews the different traditions in constructionist thought. Points are illustrated throughout with
Social theory needs to be completely rethought in a world of digital media and social media platforms driven by data processes. Fifty years
after Berger and Luckmann published their classic text The Social Construction of Reality, two leading sociologists of media, Nick Couldry
and Andreas Hepp, revisit the question of how social theory can understand the processes through which an everyday world is constructed in
and through media. Drawing on Schütz, Elias and many other social and media theorists, they ask: what are the implications of digital
media's profound involvement in those processes? Is the result a social world that is stable and liveable, or one that is increasingly unstable
and unliveable?
The classic work that redefined the sociology of knowledge and has inspired a generation of philosophers and thinkers In this seminal book,
Peter L. Berger and Thomas Luckmann examine how knowledge forms and how it is preserved and altered within a society. Unlike earlier
theorists and philosophers, Berger and Luckmann go beyond intellectual history and focus on commonsense, everyday knowledge—the
proverbs, morals, values, and beliefs shared among ordinary people. When first published in 1966, this systematic, theoretical treatise
introduced the term social construction,effectively creating a new thought and transforming Western philosophy.
Reassesses the sociological approach to the observation and interpretation of modern life, and looks at the problems of studying other
cultures, the bonds of society, and social engineering
John R. Searle’s 1995 publication The Construction of Social Reality is the foundation of this collection of scholarly papers examining
Searle's philosophical theories. Searle’s book sets out to reconstruct the ontology of the social sciences through an analysis of linguistic
practices in the context of his celebrated work on intentionality. His book provided a stimulating account of institutional facts such as money
and marriage and how they are created and replicated in everyday social life. The authors in this collection provide a critical appraisal of
these and other ideas presented in Searle’s original publication. The editors' introduction clearly outlines the main issues in the debate and
provides a useful introduction to Searle's contributions to social science.

What does it mean that we can be reached on our mobile phones wherever we are and at all times? What are the cultural
consequences if we are informed about ‘everything and anything important’ via television? How are our political, religious and
ethnic belongings impacted through being increasingly connected by digital media? And what is the significance of all this for our
everyday lives? Drawing on Hepp’s fifteen-year research expertise on media change, this book deals with questions like these in
a refreshingly straightforward and readable way. ‘Cultures of mediatization’ are described as cultures whose main resources are
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mediated by technical media. Therefore, everyday life in cultures of mediatization is ‘moulded’ by the media. To understand this
challenging media change it is inappropriate to focus on any one single medium like television, the press, mobile phones, the
Internet or other forms of digital media. One has to capture the ‘mediatization’ of culture in its entirety. Cultures of Mediatization
outlines how this can be done critically. In so doing, it offers a new way of thinking about our present-day media-saturated world.
Andreas Hepp takes an integrative look at one of the biggest questions in media and communications research: how digital media
is changing society. Often, such questions are discussed in isolation, losing sight of the overarching context in which they are
situated. Hepp has developed a theory of the re-figuration of society by digital media and their infrastructures, and provides an
understanding of how profound today’s media-related changes are, not only for institutions, organizations and communities, but
for the individual as well. Rooted in the latest research, this book does not stop at a description of media-related change; instead, it
raises the normative challenge of what deep mediatization should look like so that it might just stimulate a 'good life' for all.
Providing original and critical research, the book introduces deep mediatization to students of media and cultural studies, as well
as neighboring disciplines like sociology, political science and other cognate disciplines.
"Drawing on the philosophy of speech acts as well as interpretive theory, Rosen shows how, for the people of this Muslim
community, reality consists of the network of obligations formed by individuals out of a repertoire of relational possibilities whose
defining terms are comprised by a set of essentially negotiable concepts. He thus demonstrates that the bonds of family, tribe, and
political alliance take shape only as the bargains struck in and through the malleable terms that describe them take shape that
statements about relationship are no more true than a price mentioned in the marketplace until properly validated that the relations
between men and women, Arabs and Berbers, Muslims and Jews test the limits of interpersonal negotiation and that the concepts
of time, character, and narrative style are consonant with a view of reality as bargained-for network of obligations"--From the
publisher's description.
Social reality is currently a hotly debated topic not only in social science, but also in philosophy and the other humanities. Finn
Collin, in this concise guide, asks if social reality is created by the way social agents conceive of it? Is there a difference between
the kind of existence attributed to social and to physical facts - do physical facts enjoy a more independent existence? To what
extent is social reality a matter of social convention. Finn Collin considers a number of traditional doctrines which support the
constructivist position that social reality is generated by our 'interpretation' of it. He also examines the way social facts are
contingent upon the meaning invested in them by social agents; the nature of social convention; the status of social facts as
symbolic; the ways in which socially shared language is claimed to generate the reality described, as well as the limitations of
some of the over-ambitious popular arguments for social constructivism.
Argues that versions of realist and social constructionist ways of thinking about the social world are compatible with each other.
Lost in the raging debate over the validity of social construction is the question of what, precisely, is being constructed. Facts,
gender, quarks, reality? Is it a person? An object? An idea? A theory? Each entails a different notion of social construction, Ian
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Hacking reminds us. His book explores an array of examples to reveal the deep issues underlying contentious accounts of reality.
Especially troublesome in this dispute is the status of the natural sciences, and this is where Hacking finds some of his most telling
cases, from the conflict between biological and social approaches to mental illness to vying accounts of current research in
sedimentary geology. He looks at the issue of child abuse—very much a reality, though the idea of child abuse is a social product.
He also cautiously examines the ways in which advanced research on new weapons influences not the content but the form of
science. In conclusion, Hacking comments on the “culture wars” in anthropology, in particular a spat between leading
ethnographers over Hawaii and Captain Cook. Written with generosity and gentle wit by one of our most distinguished
philosophers of science, this wise book brings a much needed measure of clarity to current arguments about the nature of
knowledge.
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