Where To Download Strategic Sports Event
Management Olympic Edition

Strategic Sports Event Management
Olympic Edition
Never HIGHLIGHT a Book Again! Virtually all of the
testable terms, concepts, persons, places, and
events from the textbook are included. Cram101 Just
the FACTS101 studyguides give all of the outlines,
highlights, notes, and quizzes for your textbook with
optional online comprehensive practice tests. Only
Cram101 is Textbook Specific. Accompanys:
9780080949628 9781856175234 .
Contemporary sport is big business. Major teams,
leagues, franchises, merchandisers and retailers are
in fierce competition in a dynamic global
marketplace. Now in a fully revised and updated
second edition, International Cases in the Business
of Sport presents an unparalleled range of cuttingedge case studies that show how contemporary
sport business is done and provides insight into
commercial management practice. Written by a team
of international experts, these case studies cover
organisations and events as diverse as the NBA, the
Americas Cup, the Tour de France, the PGA tour,
FC Barcelona and the Australian Open tennis. They
explore key contemporary themes in sport business
and management, such as broadcast rights, social
media, strategic development, ownership models,
mega-events, sports retailing, globalisation,
corruption and financial problems. Each case study
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also includes discussion questions, recommended
reading and links to useful web resources.
International Cases in the Business of Sport is an
essential companion to any sport business or sport
management course, and fascinating reading for any
sport business professional looking to deepen their
understanding of contemporary management.
Event and cultural tourism as a social practice is a
widespread phenomenon of global socio-economic
importance. The purpose of the book is to bring
together current thinking on contemporary issues
relating to the management and marketing of cultural
events and attractions. The contributions to the book
provide interesting perspectives on a number of
topics including innovation in festivals, destination
and event image, cultural events and national
identity, religious festival experiences, effective
management and marketing of events. The book is
divided into two broad themes: event tourism and
cultural tourism. The Cultural Tourism theme covers
issues such as: socio-cultural and environmental
impacts of tourism development; tourist experiences,
motivations and behavior; development of cultural
tourism; hosts and guests; Community participation;
living heritage; and destination image and branding.
The Event Tourism theme covers issues such as
economic, socio-cultural and environmental impacts;
tourist experiences, motivations and behavior;
development of event tourism; event management
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and sponsorship; destination image and branding;
and planning and marketing hallmark events. The
book is in response to the increasing demand for
empirically-based case studies on event and cultural
tourism and will appeal to both academics and
practitioners. Case studies are also ideal as teaching
material for both undergraduate and postgraduate
programmes internationally. This book is a special
double issue of the Journal of Hospitality Marketing
and Management.
Strategic Sports Event ManagementThird
editionRoutledge
Sports marketing is heralded as one of the most
prestigious, exciting, and popular fields in
contemporary marketing. The number of related
programs in colleges and universities has exploded,
and companies tied with sports marketing handle
thousands of avid career hopefuls each year. The
Ultimate Guide to Sports Marketing is the first book
to go behind the scenes and outline a strategic,
integrated approach to effective and innovative
sports marketing. Completely revised and
repackaged to provide detailed strategies on
entering the sports marketing field, acquiring
funding, managing event logistics and more, this
comprehensive guide covers a wide range of topics
including: - Use of the Internet as a sports marketing
tool - Negotiations and contracts with sponsors and
suppliers - Specifics of licensing deals
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Cities and regions around the world increasingly
capitalize on a series of events aimed at optimizing
their reach and outcomes. How then can a series of
different events be developed and harnessed? What
are the conditions and the means by which
synergies and collaboration among different events
and their stakeholders can be fostered? This book
for the first time explores how managers and host
communities can synergize sport, cultural and other
planned events in a portfolio in order to attain,
magnify and sustain their outcomes. The
incorporation of different events into a portfolio
requires an integrative way of viewing the different
community purposes that they serve in unison. This
book elaborates on this holistic approach by
developing an integrative theoretical framework for
conceptualizing event portfolios, and examining their
challenges and prospects as well as potential as
tools for sustainable development. It therefore
presents the foundations of event portfolio planning,
the patterns of inter-organizational relationships
within collaborative events networks that foster the
conditions for community capacity-building and the
requirements for the design and development of
event portfolios. Topics are considered from varying
perspectives and examples of emerging event
portfolios from a range of geographical regions are
integrated throughout. Uniquely providing a holistic
framework for planning and managing a series of
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events this is essential reading for all those
interested in Events Policy, Planning and
Management.
????:????????????????;???????????;????????????;
????????????
"An accessible and different guide for students and
practitioners alike... I'm sure that it will become a
standard reference text for sports management" Peter Taylor, Sport Industry Research Centre,
Sheffield Hallam University "A must have
introductory reference guide for graduate and
undergraduate sport management students" - Paul
M. Pedersen, Indiana University "Provides students,
practitioners and researchers in the field of sport
management with a valuable compilation of
sensitizing concepts, definitions and interesting
references" - Michel van Slobbe, European Sport
Management Quarterly Sharp, clear and relevant
this book meets the needs of those studying and
researching within the growing discipline of sport
management. The intelligently cross-referenced
entries provide a concise overview of the key
concepts in the field guiding you through the
important debates, sources and research methods in
the management and delivery of sport. The book
introduces readers to the concepts at the centre of
their studies; it suggests relevant further reading and
thoughts for future research and applies academic
theory to business and organizational problems in a
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real-world context. Written for students, academics
and practitioners the entries are designed to meet
study needs and include: Clear definitions
Comprehensive examples Practical applications
Effective research methods.
Contemporary sport could not function without the
involvement of voluntary organizations, from local
grass-roots clubs to international agencies such as
the International Olympic Committee. Management
of this sector continues to undergo profound change,
largely in response to the challenges of
professionalization and increasing expectations in
terms of transparency, accountability and ethical
behaviour. This book fills a significant gap in the
literature on sport management by setting out the
principles and practices necessary for effective
management of voluntary sport organizations around
the world. In addition to applying and adapting
established management strategies and techniques
to voluntary sport organizations, this book is the first
to fully relate mainstream organizational theory to
this important sector of sport management. With
contributions from an international team of
researchers and management practitioners, the book
explores key functional areas such as: governance
strategy and planning human resources finance
managing change marketing event management risk
management. Each chapter discusses best practice
and includes case study material, self test questions
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and guides to further reading. As the only book to
outline a professional, theoretically informed and
practically focused curriculum for voluntary sport
management, this book is essential reading for all
students of sport management and all managers
working in or alongside the voluntary sector.
Sport in the Middle East has become a major issue
in global affairs. The contributors to this timely
volume discuss the intersection of political and
cultural processes related to sport in the region.
Eleven chapters trace the historical
institutionalization of sport and the role it has played
in negotiating "Western" culture. Sport is found to be
a contested terrain where struggles are being fought
over the inclusion of women, over competing
definitions of national identity, over preserving social
memory, and over press freedom. Also discussed
are the implications of mega-sporting events for host
countries, and how both elite sport policies and
sports industries in the region are being shaped.
Sport, Politics and Society in the Middle East draws
on academic disciplines from the humanities and
social sciences to offer in-depth, theoretically
grounded, and richly empirical case studies. It
employs diverse research methodologies, from
ethnography and in-depth interviews to archival
research, to make a lasting contribution to this
critical subject.
This is a core text for all those on Sport Management
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and Sports Studies courses. It examines both
traditional business elements and the new functional
areas of management in sport. Key chapters on
marketing, finance, entrepreneurship, and event
management are included, and the book as a whole
provides a critical understanding of the complex and
dynamic relationship between sport, business and
management. The reader is supported through
accessible theoretical explanation, real-life examples
and case studies, learning activities and guidance on
further study.
"Sport has become a global business. There is no
corner of the Earth that isn't reached by coverage of
global sporting mega-events such as the Olympics
or the World Cup, events managed by international
governing bodies such as the IOC and FIFA that
operate like major international businesses.
Companies such as Nike now design, produce,
distribute and market their products across every
continent, while an increasingly important part of
every country's sport market is now international in
terms of its influences and opportunities. This book
is the first to examine the economics of
contemporary sport using the global market as the
primary unit of analysis. Starting with a survey of the
changing nature of the sports market over the last
hundred years, the book explores the difficulties of
measuring the true scale and impact of the global
sports economy, employing a wealth of empirical
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data to define and analyze the sports market and all
its sub-sectors. Drawing on case studies from the
UK, North America, Europe, the Far East and
beyond, the book concludes with a look forward over
the next twenty years, offering a powerful forecast
for the evolution of the global sports market. This
book is essential reading for any student or
professional with an interest in the economics of
sport"-This volume explores sports event management
from a Caribbean, small island, developing state
perspective, using the Cricket World Cup 2007 as a
case study through which to identify best practices
and potential improvements for the future. The
conclusions drawn offer significant lessons in sports
event management for both the Caribbean region
and the world.
This authoritative and comprehensive introduction to
the theory and practice of sports management helps
to explain the modern commercial environment that
shapes sport at all levels and gives clear and
sensible guidance on best practice in sports
management, from elite sport to the local level. With
useful features included throughout, such as chapter
summaries and definitions of key terms, and with
each chapter supported with real-world data and
examples, this book is essential reading for all
students of sport management and sport business.
The hosting of major sporting events can be a key
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tool in the development of cities and countries
around the world. If carried out effectively these
events can not only bring prestige to an area but can
leave the local population with a legacy of improved
infrastructure and facilities. Managing Major Sports
Events: Theory and Practice is a complete
introduction to the principles and practical skills that
underpin the running and hosting of major sports
events, from initial bid to post-event legacy. The
book draws closely on the authors' personal practical
experiences of day-to-day management during the
2010 Winter Olympics in Vancouver, now widely
regarded as the gold standard of Olympic
organisation. Drawing on the latest research from
across multiple disciplines, it covers every key area
in the event management process, including:
Bidding, leadership and planning Venue
implementation Communications (e.g., media,
marketing and sponsorship, technology) Functional
area considerations (e.g., sport, protocol, security
and risk management) Games-time considerations
Ceremonies Legacy and sustainability. Each chapter
contains a unique combination of theory, practical
decision-making exercises and case studies of major
sports events from around the world, helping
students and practitioners alike to understand and
prepare for the reality of executing major events on
an international scale. A companion website includes
self-test quizzes and flashcards for students, links to
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110 useful websites, 173 summary slides, plus 45
essay questions and extended decision-making
exercises for lecturers. Managing Major Sports
Events: Theory and Practice is an essential textbook
for any course on sports event management or
international sports management and an invaluable
resource for all sport management researchers and
professionals.
Running a successful sporting event—whether it’s a
local event, state championship, or international
competition—requires the knowledge and skills to
plan, organize, promote, lead, and communicate
effectively. Managing Sport Events, Second Edition
With Web Resource, will prepare readers to manage
events with ease, guiding them through the entire
process, from event conception to postevent
evaluation. Merging research findings with best
practices, Managing Sport Events, Second Edition,
presents the key principles of event management to
prepare students to enter the field with the skills
needed to immediately engage in event production
and evaluation. With updated references throughout,
the second edition emphasizes practical application
by offering plenty of contemporary examples and
learning opportunities for students: New industry
profiles at the beginning of each chapter showcase
professionals putting theory into practice Added
sections address emerging trends and topics, such
as sustainability and event security Examples show
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how new technologies can be utilized for event
management and event presentation Scenarios
highlighting recreational and community events
better represent smaller-scale events such as a local
5K run or a youth basketball tournament Case
studies and learning activities at the end of each
chapter allow students to put theory into practice A
new web resource offers mini case studies with
multiple-choice questions that provide immediate
feedback to help students gauge their
comprehension Managing Sport Events, Second
Edition, leads students through the reality of what it
takes to conduct a successful event. Starting with
event conception and development, the text then
addresses key planning areas, including staffing,
budgeting, marketing, promotion, sponsorship, and
legal and risk management. It then moves into key
operational areas such as services, logistics, and onsite management, and it concludes the process with
postevent duties and considerations. Managing
Sport Events, Second Edition, integrates the
traditional business segments of sport management
with the unique requirements of event management.
This guide is an essential resource for current and
future professionals working in parks and recreation,
tourism and hospitality, and sports at all
levels—youth, high school, college, amateur, minor
league, professional, and international competition.
Although there is significant research on large events
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that take place within athletics, small-scale events are
largely ignored, in part due to the lack of press that they
generate. However, these events require planning and
preparation in the same way that larger sporting events
do. This disparity between the effort that goes into the
event and the attention the event draws allows for a gap
in strategy or information available to those planning
smaller scale athletic events. Principles and Practices of
Small-Scale Sport Event Management is a cutting-edge
reference publication that examines the successful
organization and planning of small-scale sporting events.
Featuring a wide range of topics such as community
engagement, event planning, and sports management,
this book is ideal for event planners, sports managers,
marketers, academicians, practitioners, industry
professionals, researchers, event
organizers/coordinators, and students.
Contemporary events management is a diverse and
challenging field. This major new introductory textbook is
the first to fully explore the multi-disciplinary nature of
events management and to provide all the practical skills
and professional knowledge students need to succeed in
the events industry. The book covers every type of event
studied on an Events Management course, including
sports, music, the arts, corporate events, tourism, and
the public and voluntary sectors. It introduces the key
issues facing the contemporary events industry, from
health, safety and risk management to sustainability to
developing a market-oriented business, with every topic
brought to life through case-studies, personal
biographies and examples of best practice. Written by a
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team of authors with many years of industry experience,
it introduces the practical skills required in every core
area of events management, including marketing,
finance, project management, strategy, operations, event
design and human resources. A companion website for
the book includes a dazzling array of additional features,
including self-test questions, audio interviews with key
industry figures, additional case-studies and PowerPoint
slides for each chapter. Events Management: An
Introduction is the essential course text for any events
management program.
This book provides events management students with an
accessible and essential introduction to project
management. Written by both academics and industry
experts, Events Project Management offers a unique
blend of theory and practice to encourage and
contextualise project management requirements within
events settings. Key questions include: What is project
management? How does it connect to events
management? What is effective project management
within the events sector? How does academic theory
connect to practice? The book is coherently structured
into 12 chapters covering crucial event management
topics such as stakeholders, supply chain management,
project management tools and techniques, and financial
and legal issues. Guides, templates, case study
examples, industry tips and activity tasks are integrated
in the text and online to show practice and aid
knowledge. Written in an engaging style, this text offers
the reader a thorough understanding of how to
successfully project manage an event from the creative
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idea to the concrete product. It is essential reading for all
events management students.
Contemporary Sport Management returns with a new
edition that makes this popular introductory text stronger
and more applicable than ever for students who plan to
enter, or are considering entering, the field of sport
management. The sixth edition of Contemporary Sport
Management offers the knowledge of 58 highly
acclaimed contributors, 25 of them new to this work.
Together, they present a wide array of cultural and
educational backgrounds, offer a complete and
contemporary overview of the field, and represent the
diversity that is noteworthy of this profession. This latest
edition offers much new and updated material: A new
chapter on analytics in the sport industry New and
updated international sidebars for each of the book’s 21
chapters, with accompanying questions in the web study
guide New professional profiles showcasing the diversity
in the field Streamlined chapters on sport management
history and sociological aspects of sport management,
emphasizing the issues most relevant to today’s sports
managers Updated sidebars and learning features,
including Historical Moment sections, chapter objectives,
key terms, social media sidebars, sections on applied
practice and critical thinking, and more In addition,
Contemporary Sport Management offers an array of
student and instructor ancillaries: A revamped web study
guide that contains over 200 activities, presented
through recurring features such as Day in the Life, Job
Opportunities, and Learning in Action An instructor guide
that houses a sample syllabus, instruction on how to use
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the web study guide, a section on promoting critical
thinking in sport management, lecture outlines, chapter
summaries, and case studies from the journal Case
Studies in Sport Management to help students apply the
content to real-world situations A test package and
chapter quizzes that combine to offer 850 questions, in
true/false, fill-in-the-blank, short answer, and multiple
choice formats A presentation package of 350 slides
covering the key points of each chapter, as well as an
image bank of the art, tables, and content photos from
the book This new edition addresses each of the
common professional component topical areas that
COSMA (the Commission on Sport Management
Accreditation) considers essential for professional
preparation: sport management foundations, functions,
environment, experiential learning, and career
development. Contemporary Sport Management is
organized into four parts. Part I provides an overview of
the field and the important leadership concepts
associated with it. Part II details the major settings in
which many sport management positions are carried out.
In part III, readers learn about the key functional areas of
sport management, including sport marketing, sport
consumer behavior, sport communication, sport facility
and event management, and more. And in part IV,
readers examine current sport management issues,
including how sport management interfaces with law,
sociology, globalization, analytics, and research. Every
chapter includes a section or vignette on international
aspects of the field and ethics in sport management. This
text particularly focuses on the ability to make principled,
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ethical decisions and on the ability to think critically.
These two issues, of critical importance to sport
managers, are examined and analyzed in detail in this
book. Contemporary Sport Management, Sixth Edition,
will broaden students’ understanding of sport
management issues, including international issues and
cultures, as it introduces them to all the aspects of the
field they need to know as they prepare to enter the
profession. With its up-to-date revisions and new
inclusions, its internationally renowned stable of
contributors, and its array of pedagogical aids, this latest
edition of Contemporary Sport Management maintains its
reputation as the groundbreaking and authoritative
introductory text in the field.
This four-volume set introduces, on the management
side, principles and procedures of economics, budgeting
and finance; leadership; governance; communication;
business law and ethics; and human resources
practices; all in the sports context. On the marketing side
this reference resource explores two broad streams:
marketing of sport and of sport-related products
(promoting a particular team or selling team- and sportrelated merchandise, for example), and using sports as a
platform for marketing non-sports products, such as
celebrity endorsements of a particular brand of watch or
the corporate sponsorship of a tennis tournament.
Together, these four volumes offer a comprehensive and
authoritative overview of the state of sports management
and marketing today, providing an invaluable print or
online resource for student researchers.
Olympic Event Organization is the first text to address a
Page 17/30

Where To Download Strategic Sports Event
Management Olympic Edition
number of important questions in contemporary megaevent management: Which organizations are involved in
the Olympic Movement and in what capacity? What are
the interorganizational flows of authority and finance
between them? How is work grouped, in what unit sizes,
how specialized and formalized are work processes?
How complex, dynamic, diversified, or friendly is their
environment? What are the power issues and how do the
technological processes affect these organizations? How
do the OCOGs evolve in their life cycle, what pressures
shape their structures and management processes and
how is work co-ordinated? The examination of the
Olympic Games event organization in the 10-year period,
from bidding to post-games closing down, draws material
from host cities to explore the types of interorganizational
flows that take place at various stages for the Olympic
Games to be delivered. Knowledge transfer from one
host city to the next and an established organizational
field also means that management practises sometimes
follow some externally imposed organizing logics. The
challenges faced by organizers are discussed and the
tensions that a strong management template from the
IOC creates are also examined. Finally, the issue of
sustainability of the Olympic Games is identified along
with an analysis of the ways in which the concepts of
impact are appropriated by the various stakeholders
involved with the Olympic Games as they attempt to
influence public opinion. Written in an accessible and
insightful manner Olympic Event Organization is
essential reading for both academics and practitioners
alike.
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From the Olympic Games to community-level
competitions, sports events can be complex and pose a
particular set of managerial challenges. The Routledge
Handbook of Sports Event Management surveys the
management of sports events around the world of every
size and scale, from small to mega-events, including oneoff and recurring events, and single-sport and multi-sport
events. The book adopts a unique stakeholder
perspective, structured around the groups and
individuals who have an interest in and co-create sports
events, including organising committees, promoters,
sport organisations, spectators, community groups,
sponsors, host governments, the media and NGOs.
Each chapter addresses a specific stakeholder, defines
that stakeholder and its relationships with sports events,
describes the managerial requirements for a successful
event, assesses current research and directions for
future research, and outlines the normative dimensions
of stakeholder engagement (such as sustainability and
legacy). No other book takes such a broad view of sports
event management, surveying key theory, current
research, best practice, and moral and ethical
considerations in one volume. With contributions from
leading sport and event scholars from around the world,
the Routledge Handbook of Sports Event Management is
essential reading for any advanced student, researcher
or professional with an interest in sport management,
sport development, sport policy or events.
This book comprehensively describes, explains, critiques
and refines our current perspectives of event leveraging
and, in so doing, provides an analytic account of the
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subject area as a whole, as it concerns the strategic
pursuit of attaining and magnifying benefits that derive
from events. Encompassing all events including sport,
cultural and business, it also covers all kinds of benefits
that can be leveraged and lead to sustainability through
triple-bottom-line assessment. The book takes an
interdisciplinary approach to cross boundaries and
creates linkages among the parent disciplines (sport
management; events, hospitality and tourism; leisure
studies, parks and recreation) and general disciplines
(management, marketing, sociology, anthropology, urban
and regional planning). Building a truly global and
transdisciplinary framework, the author provides direction
and possibilities that can lead to new forms of
leveraging, making this an excellent resource for
researchers, practitioners and students interested in
event management and policy, sport management,
recreation and leisure, and hospitality, tourism and
festival management.
Sport is an essential part of community structure,
membership and identity. Whether on the field of play, in
stadia, or on the streets, sport has consistently brought
together disparate individuals to share culture, values and
memories. Nowadays these relationships are being rewritten
through the effects of global socio-economic practices, the
interventions of government, the impact of cultural
imperialism and, at the local level, through the actions of
individuals and new constituencies that are emerging in
response. Furthermore, this generates discourse on matters
of regional and national identity. This themed issue presents
a range of essays that examine the relationship between
sport and society through the conceptual lenses of
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community, mobility and identity. Drawing upon insights from
contemporary history and current political phenomena from
leading academic specialists in the field, the issue addresses
cross-cutting themes such as loyalty and allegiance,
migration and integration, identity and collective memory, and
the politics of resistance and change, which will be of interest
to the political scientist, the contemporary historian and sport
scholar alike. This book was previously published as a special
edition of the journal Sport in Society.
For nearly thirty years George Torkildsen's classic textbook
has been the most comprehensive and engaging introduction
to sport and leisure management available to students at all
levels. Now in a fully revised sixth edition, it is still the only
textbook that covers all the key topics taught within
contemporary sport and leisure management courses. This
new edition includes expanded coverage of the practical
managerial skills that students must develop if aiming for a
career in the sport and leisure industry, from planning and
managing people to marketing and entrepreneurship. It
includes five completely new chapters on leisure in the home,
financial management, quality management and law and
enterprise, reflecting important developments in
contemporary sport and leisure. This edition retains the
hallmark strengths of previous editions, including in-depth
discussion of the social and cultural context of sport and
leisure, full analysis of the public, private and voluntary
sectors, and a review of key products and services, including
sport, tourism, the arts, play and leisure in the natural
environment. Richly illustrated throughout with up-to-date
evidence, data, case-studies and international examples,
each chapter also contains a range of useful pedagogical
features, such as discussion questions, practical tasks and
structured guides to further reading and resources. For the
first time, a dedicated companion website offers additional
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teaching and learning resources for students and lecturers.
Visit the companion website at
www.routledge.com/textbooks/taylor
International Sport Management is the first comprehensive
textbook devoted to the organization, governance, business
activities, and cross-cultural context of modern sport on an
international level. As the sport industry continues its global
expansion, this textbook serves as an invaluable guide for
readers as they build careers that require an international
understanding of the relationships, influences, and
responsibilities in sport management. Through a systematic
presentation of topics and issues in international sport, this
textbook offers a long-overdue guide for students in this
burgeoning subfield in sport management. Editors Li,
MacIntosh, and Bravo have assembled contributors from all
corners of the globe to present a truly international
perspective on the topic. With attention to diversity and
multiple viewpoints, each chapter is authored by distinguished
academics and practitioners in the field. A foreword by
esteemed sport management scholar Dr. Earle Zeigler
emphasizes the importance of a dedicated study of the issues
in international sport management. All chapters in the text
use a global perspective to better showcase how international
sport operates in various geopolitical environments and
cultures. The text is arranged in five parts, each serving a
unique purpose: •To outline the issues associated with
international sport management •To examine sport using a
unique perspective that emphasizes its status as a global
industry •To introduce the structure of governance in
international sport •To examine the management essentials
in international sport •To apply these strategies in the
business segments of sport marketing, sport media and
information technology, sport facilities and design, sport event
management, and sport tourism Written to engage students,
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International Sport Management contains an array of learning
aids to assist with comprehension of the material. It includes
case studies and sidebars that apply the concepts to realworld situations and demonstrate the varied issues,
challenges, and opportunities affecting sport management
worldwide. Chapter objectives, key terms, learning activities,
summaries, and discussion questions guide learning in this
wide-ranging subject area. In addition, extensive reference
sections support the work of practitioners in the field. With
International Sport Management, both practicing and future
sport managers can develop an increased understanding of
the range of intercultural competencies necessary for success
in the field. Using a framework of strategic and total-quality
management, the text allows readers to examine global
issues from an ethical perspective and uncover solutions to
complex challenges that sport managers face. With this
approach, readers will learn how to combine business
practices with knowledge in international sport to lead their
current and future careers. International Sport Management
offers readers a multifaceted view of the issues, challenges,
and opportunities in international sport management as well
as the major functional areas that govern international sport.
The text provides students, academics, and practitioners with
critical insights into the practice of business as it applies to
international sport.
Mega-events represent an important moment in the life of a
city, providing a useful lens through which we may analyse
their cultural, social, political and economic development. In
the wake of the International Olympic Committee’s (IOC’s)
concerns about ’gigantism’ and wider public concerns about
rising costs, it was imperative in the C21st to demonstrate the
long term benefits that arose for the city and nations from
hosting premier sporting events. ’London 2012’ was the first
to integrate the concept of legacy from the moment a bid to
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host the Olympic and Paralympic Games was being
considered. London proposed an ambitious programme of
urban renewal for East London. Subsequent host city bids
have adopted the ’legacy narrative’ and, as this book
demonstrates, aligned this to major schemes of urban
development and renewal. Bringing together scholars,
practitioners and policy makers, this book focuses upon the
legacies sought by cities that host major sports events. It
analyses how governments, the IOC and others define and
measure ’legacy’. It also focuses upon the challenges and
opportunities facing future host cities of mega-events, looking
at their aspirations and the intended impact upon their
domestic and international development. It questions what
the global shift in geographical location of mega-events
means for sports development and the business of sport,
what the attractions are for cities seeking to harness the
hosting of a mega-event, and whether there may be longer
term consequences for the bidding and hosting major
sporting events in the wake of the widespread social unrest
that accompanied the preparations in Brazil for hosting the
FIFA World Cup (2014) and the summer Olympics (2016) and
in Turkey, where there was significant opposition to bid for the
2020 summer Olympiad.
Explains why cities dig deep in their pockets to host the
Olympics and countries breed teams for success on the world
soccer stage.
Publisher Description
This book undertakes a critical examination of commercial
rights to sports mega-events (focusing on sponsorship), the
exclusivity of such rights and the legal implications of the
modern mega-event sponsorship model. It examines ambush
marketing of events and the law’s treatment of ambushing
(specifically in the form of sui generis event legislation) in a
review of 10 major jurisdictions selected on the basis of the
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importance of the events they are to host in the near future or
have hosted recently, and the relevant domestic legislation. It
critically examines the legitimacy of such commercial rights
protection by means of the use of laws in the context of
accepted principles of intellectual property law, competition
law and human rights law. Specifically, it questions the
legitimacy of the creation of statutory ‘association rights’ to
mega-events, and considers potential future developments in
respect of the law’s treatment of mega-event
commercialisation. Valuable for practitioners and academics
(in the fields of sportslaw/sponsorship/marketing/intellectual
property law); sports administrators (sports governing
bodies); corporate sponsors of sports and other events;
potential mega-event host governments and law-makers; civil
rights organisations.
The hosting of sports events – whether large international
events, or smaller niche interest events – has huge and longlasting impacts on the local environment, economy and
industry. Strategic Sports Event Management: Olympic
Edition provides students and event managers with an insight
into the strategic management of sports events of all scales
and nature. The framework offers a planning process that can
be used to understand the importance of a strategic
approach, and shows how to implement strategies that can
achieve successful sports events over the short and longterm. The text uses international case studies throughout to
offer real-world insight in both larger and smaller events. Plus,
in this new Olympic edition, a case study from the Beijing
Olympiad is included in each chapter. Through this topical
and timely addition to the text, we can understand the lessons
to be learned by events mangers of events of all sizes.
Written by an experienced author and using first-hand
research the text looks at: the organizations involved such as
the IOC, FIFA and IAAF, and their interactions with charities,
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the media and promoters the short-term and long-term
benefits of the planning process evaluating the event, its
impacts and legacies operational strategies including finance,
ticketing, transport, venues, IT, communications, equipment
and personnel the bidding process and what is required for a
successful bid Strategic Sports Event Management: Olympic
Edition builds on the substantial success of the first edition
and is vital reading for students and practitioners alike.
The hosting of sports events – whether large international
events, or smaller niche events – can have a significant and
long-lasting impact on the local environment, economy and
society. Strategic Sports Event Management provides
students and event managers with an insight into the
strategic management of sports events of all scales and
types, from international mega-events to school sports.
Combining a unique conceptual framework with a practical,
step-by-step guide to planning, organising, managing and
evaluating events, the book explains the importance of
adopting a strategic approach, showing how to implement
strategies that lead to successful outcomes over the short
and long-term. This fully revised and updated third edition
uses international case studies in every chapter, from the
NBA and NFL to Formula One and the English Premier
League, offering real-world insight into both larger and
smaller events. In addition, woven throughout the book are a
series of in-depth studies of the London Olympic Games, the
ultimate sporting event and an important point of reference for
all practising and aspiring event managers. The book covers
every key aspect of the sports event management process,
including sports organizations, such as the IOC, FIFA and
IAAF, and their interactions with event partners, the media
and promoters short-term and long-term benefits of the
planning process event impact and legacy operational
functions including finance, ticketing, transport, venues, IT,
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human resources, and security marketing and
communications, including social networking and new media
the bidding process research and evaluation. Strategic Sports
Event Management is the leading sports event management
textbook and is now accompanied by a companion website
containing a range of additional teaching and learning
features. The book is important reading for all students of
sport management or event management, and all practising
event managers looking to develop their professional skills..
"The Handbook of the London 2012 Olympic and Paralympic
Games is the definitive, officially-licensed account of the
world's greatest sporting mega-event. It tells the complete
story of the 2012 Games from inception, through the
successful bidding process and the planning and preparation
phase, to delivery, aftermath and legacy. Written by a worldclass team of international Olympic experts, sports
researchers and writers, the book offers comprehensive
analysis of the full social, cultural, political, historical,
economic and sporting context of the Games. From the
political, commercial and structural complexities of organizing
an event on such a scale, to the sporting action that holds the
attention of the world for three thrilling weeks, this book
illuminates every aspect of the 2012 Games, helping us to
better understand the vital role that sport and culture have in
contemporary global society. The book is divided into two
volumes. This, the first volume, examines the build up to
London 2012, covering key topics such as: - the bidding
process - planning and decision making - financing the
Games - developing the Olympic infrastructure - engaging
national and international governing bodies of sport engaging the UK public - engaging a global public developing a legacy programme - the cultural Olympiad.
Richly illustrated with the personal accounts of key
stakeholders, from sports administrators and politicians to
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athletes and spectators, and including essential data and
evocative visual material, this book is essential reading for
anybody with a personal or professional interest in the
Olympic Games, global culture or the development of sport"-Cultural heritage is perceived as the glue that keeps
individuals together and makes them feel a part of something
larger. It is the past that allows individuals to understand their
present and move towards the future. In networked society, it
is impossible to think about cultural heritage and its
preservation and maintenance without including the digital
processes and ICT systems, as well as its impact on territorial
innovation. The Handbook of Research on Cultural Heritage
and Its Impact on Territory Innovation and Development is a
critical and comprehensive reference book that analyzes how
preservation and sustainability of cultural heritage occurs in
countries, as well as how it contributes to territorial
innovation. Moreover, the book examines how technological
tools contribute to its preservation and sustainability, as well
as its dissemination. Highlighting topics that include public
policies, spatial development, and architectural heritage, this
book is ideal for cultural heritage professionals, government
officials, policymakers, academicians, researchers, and
students.
Events Management is the must-have introductory text
providing a complete A-Z of the principles and practices of
planning, managing and staging events. The book: introduces
the concepts of event planning and management presents
the study of events management within an academic
environment discusses the key components for staging an
event, covering the whole process from creation to evaluation
examines the events industry within its broader business
context, covering impacts and event tourism provides an
effective guide for producers of events contains learning
objectives and review questions to consolidate learning Each
Page 28/30

Where To Download Strategic Sports Event
Management Olympic Edition
chapter features a real-life case study to illustrate key
concepts and place theory in a practical context, as well as
preparing students to tackle any challenges they may face in
managing events. Examples include the Beijing Olympic
Games, Google Zeitgeist Conference, International Confex,
Edinburgh International Festival, Ideal Home Show and
Glastonbury Festival. Carefully constructed to maximise
learning, the text provides the reader with: a systematic guide
to organizing successful events, examining areas such as
staging, logistics, marketing, human resource management,
control and budgeting, risk management, impacts, evaluation
and reporting fully revised and updated content including new
chapters on sustainable development and events,
perspectives on events, and expanded content on marketing,
legal issues, risk and health and safety management a
companion website: www.elsevierdirect.com/9781856178181
with additional materials and links to websites and other
resources for both students and lecturers
This book evaluates why cities choose to bid for the
Olympics, why Olympic bids fail, and whether cities can
benefit from failed bids. Attention is shifted away from host
cities (or winners), to consider the impact of the bidding
process on urban development in losing cities. Oliver and
Lauermann show that bidding is often a politically strategic
exercise, as planning ideas are recycled from one bid project
to the next. As Olympic bids become more deeply embedded
in urban development and bid teams engage in legacy
planning, Oliver and Lauermann demonstrate that bid failure
is rarely definitive and is often a desirable result. This volume
adds a new and innovative perspective to Olympic Studies
and mega-events more broadly, with appeal to a variety of
other disciplines including geography, urban planning, spatial
politics and sport and civic policy.
Tourism is much more than an economic sector, it is also a
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social, cultural, political, and environmental force that drives
societal change. Understanding, responding to, and
managing this change will inevitably require knowledge
workers who are able to address a range of problems
associated with tourism, travel, hospitality, and the
increasingly complex operating environment within which they
exist. The purpose of this Handbook is to provide an insightful
and authoritative account of the various issues that are
shaping the higher educational world of tourism, hospitality
and events education and to highlight the creative, inventive
and innovative ways that educators are responding to these
issues. It takes as its central focus a dynamic curriculum
space shaped by internal and external factors from global to
local scales, a variety of values and perspectives contributed
by a range of stakeholders, and shifting philosophies about
education policy, pedagogy and teaching practice. A
benchmark for future curriculum design and development, it
critically reviews the development of conceptual and
theoretical approaches to tourism and hospitality education.
The Handbook is composed of contributions from specialists
in the field, is interdisciplinary in coverage and international in
scope through its authorship and content. Providing a
systematic guide to the current state of knowledge on tourism
and hospitality education and its future direction this is
essential reading for students, researchers and academics in
Tourism, Hospitality, Events, Recreation and Leisure Studies.
The Olympic Games are the world's most complex and
challenging sport mega-event to organize. Managing the
Olympics is the first ever attempt to bring together the world's
leading Olympic management researchers in one book and
draws on the latest research into the management challenges
faced by the organizers and key stakeholders of the Games.
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