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Without effective execution, no business strategy can
succeed. Unfortunately, most managers know far more
about developing strategy than about executing it -- and
overcoming the difficult political and organizational
obstacles that stand in their way. In this book, leading
consultant and Wharton professor Lawrence Hrebiniak
offers the first comprehensive, disciplined process model
for making strategy work in the real world. Drawing on
his unsurpassed experience, Hrebiniak shows why
execution is even more important than many senior
executives realize, and sheds powerful new light on why
businesses fail to deliver on even their most promising
strategies. Next, he offers a systematic roadmap for
execution that encompasses every key success factor:
organizational structure, coordination, information
sharing, incentives, controls, change management,
culture, and the role of power and influence in your
business. Making Strategy Work concludes with a startto-finish case study showing how to use Hrebeniak's
ideas to address one of today's most difficult business
execution challenges: ensuring the success of a merger
or acquisition.
Strategic Management: Concepts 2e by Frank T.
Rothaermel combines quality and user-friendliness with
rigor and relevance by synthesizing theory, empirical
research, and practical applications in this new edition,
which is designed to prepare students for the types of
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challenges they will face as managers in the globalized
and turbulent business environment of the 21st century.
With a single, strong voice that weaves together classic
and cutting-edge theory with in-chapter cases and
strategy highlights, to teach students how companies
gain and sustain competitive advantage.
OneBook...OneVoice...OneVision
Looks at advertising during the 1960s, focusing on the
relationship between the counterculture movement and
commerce.
Strategic Management: ConceptsMcGraw-Hill Education
Project management has been practiced for thousands
of years, but only recently have organizations begun to
apply systematic management tools and techniques to
manage complex projects. The Story of Managing
Projects showcases cutting-edge research conducted
around the world on emerging practices in project
management. Covering an enormous spectrum of
subjects and industries--from an upgrade of the Greek
railway system to infrastructure reconstruction in
Kuwait--the authors explore the full range of interpersonal, technical, and organizational dynamics of
project management, contributing new insights to its
theory and application.
This is the 2nd edition of Technological Innovation.
Profiting from technological innovation requires scientific
and engineering expertise, and an understanding of how
business and legal factors facilitate commercialization.
This volume presents a multidisciplinary view of issues in
technology commercialization and entrepreneurship.
Research methods present the strategic management
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field with opportunities and challenges. This second
volume describes challenges and opportunities inherent
in particular content areas, examines key ontological and
epistemological issues in the strategic management
context and also describes how strategy researchers can
use particular methods.
Strategic Management, 4e by Frank T. Rothaermel is the
fastest growing Strategy title in the market because it uses a
unified, singular voice to help students synthesize and
integrate theory, empirical research, and practical
applications with current, real-world examples. His approach
not only offers students a learning experience that uniquely
combines rigor and relevance, but also provides tight linkage
between the concepts and cases. Rothaermel 4e prepares
students with the foundation they need to understand how
companies gain and sustain competitive advantage, while
developing students’ skills to become successful future
leaders capable of making well-reasoned strategic decisions.
What I Didn't Learn in Business School is a compelling
read---whether you're a recent business school grad
struggling to apply your new knowledge or an experienced
leader who already knows that no strategy is created in a
vacuum. --Book Jacket.
For undergraduate and graduate level Strategic Management
courses. Get straight to the heart of important strategic
management concepts. This brief text offers a concise
explanation of the most important concepts and techniques in
strategic management. Further, cases and simulations are a
perfect supplement to Essentials of Strategic Management,
while its brevity also makes it suitable for use in corporate
and executive training programs. This edition contains new
information to reflect the latest changes in the discipline while
remaining brief and to the point.
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This annual series presents research on the theory and
practice of management. Volume 9 includes papers
presented at the 2003 joint conference of the International
Conference on Advances in Management (ICAM) and Korean
Association of Public Administration. This volume exemplifies
ICAM's comparative orientiation in its broad scope of
management perspectives, in its diverse locations of its
research as well as its application, and in its comparisons of
findings, methodologies, and operational definitions. Part 1,
"Organization Theory, Change, and Effectiveness," discusses
the relationship between ethical orientation and crisis
management, before and after the World Trade Center
attacks, and high success rates of organizational
development and modern Hindu work ethics. Part 2,
"Behavior and Attitudes in Organizations," offers a nuanced
perspective on organization's behavior, academic wisdom
versus practical realities in organization, and regulatory focus
as a determinant of occupational status. Part 3, "Business
and Society, Ethics and Values," looks at crises in
corporations and government due to corruption and unethical
behavior. Part 4, "International and Cross-Cultural
Management," looks at studies on leader power and how it is
associated with subordinates' conflict-management strategies
and propensity to leave a job in four countries, the role of
commitment to change as it is associated with reaction to
organizational change in India, and effective management of
interdepartmental conflict in Greece. Part 5 looks at the
number of levels in multi-level organizational research. This
volume will be of particular interest to corporate executives,
economists, and labor studies specialists.
Statistical Models for Strategic Management offers practical
guidance in the use of statistical models for empirical
research in strategic management. The contributions in this
edited volume come from distinguished researchers in the
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field of Strategic Management, and provide illustration of most
statistical models that are relevant for strategy research. The
book is divided into four major topical areas: Strategic
Analysis and Firm Strategies; The Resource-Based View of
the Firm; Transaction Costs, Agency Theory, and the
Boundaries of the Firm; and Corporate Alliances, Acquisitions
and Networks.
The New York Times bestseller Shortlisted for the 2020
Financial Times & McKinsey Business Book of the Year
Netflix cofounder Reed Hastings reveals for the first time the
unorthodox culture behind one of the world's most innovative,
imaginative, and successful companies There has never
before been a company like Netflix. It has led nothing short of
a revolution in the entertainment industries, generating
billions of dollars in annual revenue while capturing the
imaginations of hundreds of millions of people in over 190
countries. But to reach these great heights, Netflix, which
launched in 1998 as an online DVD rental service, has had to
reinvent itself over and over again. This type of
unprecedented flexibility would have been impossible without
the counterintuitive and radical management principles that
cofounder Reed Hastings established from the very
beginning. Hastings rejected the conventional wisdom under
which other companies operate and defied tradition to instead
build a culture focused on freedom and responsibility, one
that has allowed Netflix to adapt and innovate as the needs of
its members and the world have simultaneously transformed.
Hastings set new standards, valuing people over process,
emphasizing innovation over efficiency, and giving employees
context, not controls. At Netflix, there are no vacation or
expense policies. At Netflix, adequate performance gets a
generous severance, and hard work is irrelevant. At Netflix,
you don’t try to please your boss, you give candid feedback
instead. At Netflix, employees don’t need approval, and the
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company pays top of market. When Hastings and his team
first devised these unorthodox principles, the implications
were unknown and untested. But in just a short period, their
methods led to unparalleled speed and boldness, as Netflix
quickly became one of the most loved brands in the world.
Here for the first time, Hastings and Erin Meyer, bestselling
author of The Culture Map and one of the world’s most
influential business thinkers, dive deep into the controversial
ideologies at the heart of the Netflix psyche, which have
generated results that are the envy of the business world.
Drawing on hundreds of interviews with current and past
Netflix employees from around the globe and never-beforetold stories of trial and error from Hastings’s own career, No
Rules Rules is the fascinating and untold account of the
philosophy behind one of the world’s most innovative,
imaginative, and successful companies.
Frank's Roadmap to Career Success is a must read for every
working individual who desires to maximize their success at
work. This insightful book walks through specific scenarios
and how to manage relationships. It covers topics such as
resumes, interview

In this smart, practical, and research-based guide,
Harvard Business School professor Frank Cespedes
offers essential sales strategies for a world that
never stops changing. The rise of e-commerce. Big
data. AI. Given these trends (and many others),
there's no doubt that sales is changing. But much of
the current conventional wisdom is misleading and
not supported by empirical data. If you as a manager
fail to separate fact from hype, you will make
decisions based on faulty assumptions and, in a
competitive market, eventually fall behind those with
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a keener grasp of the current selling environment. In
this no-nonsense book, sales expert and Harvard
Business School professor Frank Cespedes
provides sales managers and executives with the
tools they need to separate the signal from the
noise. These include how to: Hire and deploy the
right talent Pay and incentivize your sales force
Improve ROI from your training programs Create a
comprehensive sales model Set and test the right
prices Build and manage a multichannel approach
Brimming with fascinating examples, insightful
research, and helpful diagnostics, Sales
Management That Works will help sales managers
build a great sales team, create an optimal strategy,
and steer clear of hype and fads. Salespeople will be
better equipped to respond to changes, executives
will be able to track and accelerate ROI, and readers
will understand why improving selling is a social as
well as an economic responsibility of business.
Binder Ready Loose-Leaf Text – (9780077497712)–
This full featured text is provided as an option to the
price sensitive student. It is a full 4-color text that’s
three whole punched and made available at a
discount to students.
Companies and financial institutions are employing
operational information systems in an efficient way.
While they have consolidated a strong level of
knowledge in management information systems,
there is still a lack of knowledge on the right way to
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apply customer relationship management (CRM)
systems under a business perspective. Most of the
companies are still having problems in evaluating
how CRM can meet with the expected results. The
level of complexity is perceived both under a
technological and organizational point of view. A
complete innovation process and heavy change
management initiatives should be ensured in order
to have effective and successful systems. This book
offers a solid theoretical and practical perspective on
how to face CRM projects, describing the most
appropriate technologies and organizational issues
that have to be considered. Some explaining cases
have been included as well.
The fourteenth edition of Strategic Management
continues to emphasize on planning for domestic
and global competition that is integral to strategic
decision-making. This revised edition is specially
designed to accommodate the needs of strategic
management students worldwide. The unique
pedagogy reflects strategic analysis and innovation
at different organizational levels. Real business
situations from around the world, in both large and
small entrepreneurial companies, are evident in the
form of 25 globally engaged cases, 57 Global
Strategy in Action (NEW), 35 Strategy in Action
(NEW) modules. Salient Features: - Globalization as
a central theme - Focus on business ethics and
corporate social responsibility - Special sections
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covering regulations in India such as Consumer
Protection Act, Environment Protection Act, etc. Innovation and entrepreneurship frameworks to
guide strategic decisions that accelerate
Aiming to bridge the gap between theory and
application, this work focuses on strategic
management.
Mergers and acquisitions (M&As) are events that
attract considerable interest from academics and
practitioners, and much research has been
conducted into their impact on individuals,
organizations and societies. Yet, despite all the
existing research and the varied theoretical and
methodological approaches employed, there
remains more to learn about M&As. The Routledge
Companion to Mergers and Acquisitions takes a
detailed look at this multifacted subject using a novel
framework of four domains – substantive issues,
contextual issues, methodological issues and
conceptual issues. Drawing on the expertise of its
international team of contributors, the volume
surveys the state of the field, including emerging and
cutting-edge areas such as social network analysis
and corporate branding. This Companion will be a
rich resource for students, researchers and
practitioners involved in the study of M&As, and
organizational and strategic studies more widely.
Thorough yet concise, ESSENTIALS OF
STRATEGIC MANAGEMENT, Third Edition, is a
Page 9/21

Download Free Strategic Management By Frank T
Rothaermel
brief version of the authors' market-leading text
STRATEGIC MANAGEMENT: AN INTEGRATED
APPROACH. Following the same framework as the
larger book, ESSENTIALS helps students identify
and focus on core concepts in the field in a more
succinct, streamlined format. Based on real-world
practices and current thinking, the text's presentation
of strategic management features an increased
emphasis on the business model concept as a way
of framing the issues of competitive advantage.
Cutting-edge research, new strategic management
theory, and a hands-on approach allow students to
explore major topics in management, including
corporate performance, governance, strategic
leadership, technology, and business ethics. In
addition, a high-quality case program examines
small, medium, and large companies--both domestic
and international--so that students gain experience
putting chapter concepts into real-world practice in a
variety of scenarios. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
“Refreshingly thought-provoking...” – The Financial
Times The essential playbook for the future of your
business What To Do When Machines Do Everything is
a guidebook to succeeding in the next generation of the
digital economy. When systems running on Artificial
Intelligence can drive our cars, diagnose medical
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patients, and manage our finances more effectively than
humans it raises profound questions on the future of
work and how companies compete. Illustrated with realworld cases, data, and insight, the authors provide clear
strategic guidance and actionable steps to help you and
your organization move ahead in a world where
exponentially developing new technologies are changing
how value is created. Written by a team of business and
technology expert practitioners—who also authored Code
Halos: How the Digital Lives of People, Things, and
Organizations are Changing the Rules of Business—this
book provides a clear path to the future of your work.
The first part of the book examines the once in a
generation upheaval most every organization will soon
face as systems of intelligence go mainstream. The
authors argue that contrary to the doom and gloom that
surrounds much of IT and business at the moment, we
are in fact on the cusp of the biggest wave of opportunity
creation since the Industrial Revolution. Next, the
authors detail a clear-cut business model to help leaders
take part in this coming boom; the AHEAD model
outlines five strategic initiatives—Automate, Halos,
Enhance, Abundance, and Discovery—that are central to
competing in the next phase of global business by
driving new levels of efficiency, customer intimacy and
innovation. Business leaders today have two options: be
swallowed up by the ongoing technological evolution, or
ride the crest of the wave to new profits and better
business. This book shows you how to avoid your own
extinction event, and will help you; Understand the untold
full extent of technology's impact on the way we work
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and live. Find out where we're headed, and how soon
the future will arrive Leverage the new emerging
paradigm into a sustainable business advantage Adopt a
strategic model for winning in the new economy The
digital world is already transforming how we work, live,
and shop, how we are governed and entertained, and
how we manage our money, health, security, and
relationships. Don't let your business—or your career—get
left behind. What To Do When Machines Do Everything
is your strategic roadmap to a future full of possibility and
success. Or peril.
The first comprehensive tool-kit for coastal planners and
those aiming to achieve effective coastal management
worldwide. Coastal Planning and Management provides
a link between planning and management tools and thus
includes all stages in the process, from development
through evaluation to implementation. Drawing on
examples of successful coastal planning and
management from around the world, the authors provide
clear and practical guidelines for the people who make
daily decisions about the world's coastlines. Coastal
Planning and Management is an invaluable resource for
professionals in environmental and planning
consultancies, international organizations and
governmental departments, as well as for academics and
researchers in the local and international fields of
geography, marine and environmental science, marine
and coastal engineering and marine policy and planning.
From the creator of the popular website Ask a Manager
and New York’s work-advice columnist comes a witty,
practical guide to 200 difficult professional
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conversations—featuring all-new advice! There’s a
reason Alison Green has been called “the Dear Abby of
the work world.” Ten years as a workplace-advice
columnist have taught her that people avoid awkward
conversations in the office because they simply don’t
know what to say. Thankfully, Green does—and in this
incredibly helpful book, she tackles the tough
discussions you may need to have during your career.
You’ll learn what to say when • coworkers push their
work on you—then take credit for it • you accidentally
trash-talk someone in an email then hit “reply all” •
you’re being micromanaged—or not being managed at all
• you catch a colleague in a lie • your boss seems
unhappy with your work • your cubemate’s loud
speakerphone is making you homicidal • you got drunk
at the holiday party Praise for Ask a Manager “A mustread for anyone who works . . . [Alison Green’s] advice
boils down to the idea that you should be professional
(even when others are not) and that communicating in a
straightforward manner with candor and kindness will get
you far, no matter where you work.”—Booklist (starred
review) “The author’s friendly, warm, no-nonsense
writing is a pleasure to read, and her advice can be
widely applied to relationships in all areas of readers’
lives. Ideal for anyone new to the job market or new to
management, or anyone hoping to improve their work
experience.”—Library Journal (starred review) “I am a
huge fan of Alison Green’s Ask a Manager column. This
book is even better. It teaches us how to deal with many
of the most vexing big and little problems in our
workplaces—and to do so with grace, confidence, and a
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sense of humor.”—Robert Sutton, Stanford professor and
author of The No Asshole Rule and The Asshole Survival
Guide “Ask a Manager is the ultimate playbook for
navigating the traditional workforce in a diplomatic but
firm way.”—Erin Lowry, author of Broke Millennial: Stop
Scraping By and Get Your Financial Life Together
Offers advice on how to lead an organization into
change, including establishing a sense of urgency,
developing a vision and strategy, and generating shortterm wins.
Do you have the right strategy to lead your company into
the future? Get more of the management ideas you
want, from the authors you trust, with HBR's 10 Must
Reads on Strategy (Vol. 2). We've combed through
hundreds of Harvard Business Review articles and
selected the most important ones to help you combat
new competitors and define the best strategy for your
company. With insights from leading experts including
Michael E. Porter, A.G. Lafley, and Clayton M.
Christensen, this book will inspire you to: Choose a
strategy that meets the demands of your competitive
environment Identify the signals of disruption and take
steps to avoid it Understand lean methodology and how
it is changing business Transform your products and
services into platforms Instill your strategy with creativity
and purpose Generate value for your company, while
also contributing to society This collection of articles
includes "Your Strategy Needs a Strategy," by Martin
Reeves, Claire Love, and Philipp Tillmanns; "Transient
Advantage," by Rita Gunther McGrath; "Bringing Science
to the Art of Strategy," by A.G. Lafley, Roger L. Martin,
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Jan W. Rivkin, and Nicolaj Siggelkow; "Managing Risks:
A New Framework," by Robert S. Kaplan and Anette
Mikes; "Surviving Disruption," by Maxwell Wessel and
Clayton M. Christensen; "The Great Repeatable
Business Model," by Chris Zook and James Allen;
'Pipelines, Platforms, and the New Rules of Strategy," by
Marshall W. Van Alstyne, Geoffrey G. Parker, and
Sangeet Paul Choudary; "Why the Lean Start-Up
Changes Everything," by Steve Blank; "Strategy Needs
Creativity," by Adam Brandenburger; "Put Purpose at the
Core of Your Strategy," by Thomas W. Malnight, Ivy
Buche, and Charles Dhanaraj; "Creating Shared Value,"
by Michael E. Porter and Mark R. Kramer.
STRATEGIC MANAGEMENT: Creating Competitive
Advantages, 3/e, by Dess, Lumpkin, and Eisner,
responds to the demands of today’s rapidly changing
and unpredictable global marketplace that students will
face when they enter the business world. The conceptsonly text provides students with a timely, rigorous, and
relevant book written in an engaging manner to spur their
interest and excitement. This book provides a solid
treatment of traditional topics in strategic management
as well as contemporary topics such as
entrepreneurship, knowledge management, and ecommerce and internet strategies. Numerous
applications from business practice plus sidebars
(approximately six per chapter) bring key concepts to life.
Instructors can create their own case volumes for use
with Strategic Management 3rd Edition from a variety of
source- pre-selected case packets, customizing from a
recommended set which have been carefully mapped to
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the chapter concepts, or from the entire Primis database
which features cases from Harvard, Darden, INSEAD,
Ivey, and other reputable sources.
In today’s fast-changing business environment, those
firms that want to remain competitive must also be
innovative. Innovation is not simply about developing
new technologies into new products or services, but in
many cases, finding new models for doing business in
the face of change. It often entails changing the rules of
the game. Strategic Innovation demonstrates to students
how to create and appropriate value using new game
strategies to gain competitive advantage. The book
begins with a summary of the major strategic frameworks
and showing the origins of strategic innovation. Next,
Afuah gives a thorough examination of contemporary
strategy from an innovation standpoint, including: how to
develop strategy in the face of change a detailed
framework for assessing the profitability potential of a
strategy or product consideration of how both for-profit
and non-profit organizations can benefit from new game
strategies. With a wealth of quantitative examples of
successful strategies, as well as descriptive cases,
Strategic Innovation will complement courses in strategy,
and technology and innovation.

Strategic Management, 3e by Frank T. Rothaermel
continues to synthesize and integrate theory,
empirical research, and practical applications with
current, real-world examples. This approach not only
offers students a learning experience that uniquely
combines rigor and relevance, but it also prepares
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them for the types of challenges they will face as
managers in the globalized and turbulent business
environment of the 21st century. Examples profile
the products and services of companies that
students are familiar with such as Facebook,
Google, Starbucks, Apple and Uber. In its
characteristic single, strong voice, Strategic
Management provides students with the foundation
they need to understand how companies gain and
sustain competitive advantage, as well as how to
become managers capable of making well-reasoned
strategic decisions.
OneBook...OneVoice...OneVision
"Books and articles come and go, endlessly. But a
few do stick, and this book is such a one.
Organizational Strategy, Structure, and Process
broke fresh ground in the understanding of strategy
at a time when thinking about strategy was still in its
early days, and it has not been displaced since."
—David J. Hickson, Emeritus Professor of
International Management & Organization, University
of Bradford School of Management Originally
published in 1978, Organizational Strategy,
Structure, and Process became an instant classic,
as it bridged the formerly separate fields of strategic
management and organizational behavior. In this
Stanford Business Classics reissue, noted strategy
scholar Donald Hambrick provides a new
introduction that describes the book's contribution to
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the field of organization studies. Miles and Snow
also contribute new introductory material to update
the book's central concepts and themes.
Organizational Strategy, Structure, and Process
focuses on how organizations adapt to their
environments. The book introduced a theoretical
framework composed of a dynamic adaptive cycle
and an empirically based strategy typology showing
four different types of adaptation. This framework
helped to define subsequent research by other
scholars on important topics such as configurational
analysis, organizational fit, strategic human resource
management, and multi-firm network organizations.
Organizational flirts and marriages alliances,
mergers and acquisitions are dramatic examples of
how soft cultures can produce hard facts of success
or failure. Decisions born from human vanity can
lead to destruction of human capital. The chapters
selected by Ulijn, Duysters and Meijer illustrate the
many facets of organizational family life for the
scholar and, hopefully, for the decision-maker who
considers another move. Geert Hofstede, author of
Culture s Consequences This unique book focuses
on the link between different types of culture
(national, corporate, professional) and the success
of strategic alliances, mergers and acquisitions. Over
the past decades we have seen a significant
increase in the number of strategic alliances,
mergers and acquisitions. Despite this proliferation
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many recent studies have reported high failure rates.
This failure is often attributed to cultural differences
between partners, which has led to a growing body
of literature on the subject. To date, most of these
studies have focused on national and corporate
culture, whereas this book also places particular
emphasis on the importance of culture at the
professional level. The authors clearly show that all
three levels of culture may have a profound impact
upon the ultimate success or failure of alliances,
mergers and acquisitions. Researchers in the field of
international business, strategic management, and
strategic alliances, mergers and acquisitions will find
this book to be of invaluable interest. Managers in
multinational corporations and international business
students should also not be without this important
resource.
Combining quality and user-friendliness with rigor
and relevance, Frank T. Rothaermel synthesizes
theory, empirical research, and practical applications
in a breakthrough new text designed to prepare
students for the types of challenges they will face as
managers in the globalized and turbulent business
environment of the 21st century. This new textbook,
written with a single, strong voice, weaves together
classic and cutting-edge theory with in-chapter cases
and strategy highlights, to teach students how
companies gain and sustain competitive advantage.
OneBook...OneVoice...OneVision
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Strategic Management delivers an insightful, clear,
concise introduction to strategy management
concepts and links these concepts to the skills and
knowledge students need to be successful in the
professional world. Written in a conversational
Harvard Business Review style, this product sparks
ideas, fuels creative thinking and discussion, while
engaging students via contemporary examples,
innovative whiteboard animations for each chapter,
outstanding author-produced cases, unique Strategy
Tool Applications with accompanying animations and
Career Readiness applications through author
videos.
Explains how Billy Beene, the general manager of
the Oakland Athletics, is using a new kind of thinking
to build a successful and winning baseball team
without spending enormous sums of money.
"The best sales book of the year" —
strategy+business magazine That gap between your
company’s sales efforts and strategy? It’s real—and
a huge vulnerability. Addressing that gap, actionably
and with attention to relevant research, is the focus
of this book. In Aligning Strategy and Sales, Harvard
Business School professor Frank Cespedes equips
you to link your go-to-market initiatives with strategic
goals. Cespedes offers a road map to articulate
strategy in ways that people in the field can
understand and that will fuel the behaviors required
for profitable growth. Without that alignment, leaders
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will press for better execution when they need a
better strategy, or change strategic direction with
great cost and turmoil when they should focus on the
basics of sales execution. With thoughtful, clear, and
engaging examples, Aligning Strategy and Sales
provides a framework for diagnosing and managing
the core levers available for effective selling in any
organization. It will give you the know-how and tools
to move from ideas to action and build a sales effort
linked to your firm’s unique goals, not a generic
selling formula. Cespedes shows how sales efforts
affect all elements of value creation in a business,
whether you’re a start-up seeking to scale or an
established firm looking to jump-start new growth.
The book provides key insights to optimize your
firm’s customer management activities and so
improve selling and strategy.
Copyright: 6a333334c27abeec3d6a65a8f20c2f06

Page 21/21

Copyright : hmshoppingmorgen.hm.com

