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For courses in Strategic Management and Business Policy. Utilize a strategic
management model to learn and apply key concepts through cases Picking up
where the popular previous editions left off, Strategic Management and Business
Policy: Globalization, Innovation and Sustainability, 15th Edition further sharpens
and modernizes this classic text's approach to teaching strategy with an
emphasis on globalization, innovation, and sustainability. Throughout, the
authors equip students with the strategic concepts they will need to know as they
face the issues that all organizations must build upon to push their businesses
forward. In this edition, Alan Hoffman and Chuck Bamford bring a fresh
perspective to this extraordinarily well-researched and practically crafted lesson.
Also included is a new chapter on Global Strategy, along with new vignettes and
comprehensive, real-world case studies. Pearson MyLabTM Management not
included. Students, if Pearson MyLab Management is a
recommended/mandatory component of the course, please ask your instructor
for the correct ISBN and course ID. Pearson MyLab Management should only be
purchased when required by an instructor. Instructors, contact your Pearson rep
for more information. Pearson MyLab Management is an online homework,
tutorial, and assessment product designed to personalize learning and improve
results. With a wide range of interactive, engaging, and assignable activities,
students are encouraged to actively learn and retain tough course concepts.
Strategic Management and Business Policy are changing fast and it generates
new ideas, innovative strategies, practically managing the core resources and the
establishment of the key platform for the development of business and brand.
This book exceptionally fills the gap between theory such as generic, grand,
diversification, functional, turnaround, value chain and tailoring strategy and
application of various Models to facilitate the practical use of strategies as a
strategic tactic to a weapon to deliver world-class performance in Business. This
book helps the common man who identifies the key competitor, core products,
services and able to decide and determine appropriate policy and choices for
formulating, implementing and control. And become key strategy consultant for
business. This book is specially designed for those who are the students of
Business, MBA, PGDM & Executives. IT management, businessmen,
entrepreneurs, operating managers, middle-level managers across the
management consultant, business executives and business professionals such
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as director of forecasting and planning, forecast manager, director of strategic
planning, director of marketing, sales manager, advertising manager, CFO,
financial officer, controller, treasurer, financial analyst, production manager,
brand/product manager, new product manager, supply chain manager, logistics
manager, material management manager, purchasing agent, scheduling
manager, and director of information systems.
Corporate Strategy : Managing The Business book useful to business men,
managers, business school faculties and students, entrepreneurs, CEO, board of
directors, executives who are managing a business. A common man can know
how to be the development of strategy, implementation, control and monitoring of
strategy with live case studies of Microsoft, Google, Samsung, IBM and Apple
etc. When you read this book, you have to get numerous ideas and techniques
for development platform such as technology, social networking, distribution
channels, new products and services, development of brand, sustainable value,
survival, growth, restructuring and expansion of business operations across the
globe.
For Strategic Management and Business Policy courses. Class-tested approach
to Strategy with new focus on environmental sustainability. Wheelen and
Hunger's class-tested approach to teaching Strategy is brought into sharper
focus with a new theme: environmental sustainability. By bringing the
sustainability theme into focus, this text equips students with the strategic
concepts they will need to know as they face issues such as climate change,
global warming and energy availability. This thirteenth edition provides students
with an array of timely, well-researched, and class-tested cases--nineteen of
which are new or revised.
For courses in Strategic Management and Business Policy. Utilize a Strategic Management
Model to learn and apply key concepts Picking up where the popular previous editions left off,
Concepts in Strategic Management and Business Policy: Globalization, Innovation and
Sustainability, 15th Edition further sharpens and modernizes this classic text’s approach to
teaching strategy with an emphasis on globalization, innovation, and sustainability.
Throughout, the authors equip readers with the strategic concepts they will need to know as
they face the issues that all organizations must build upon to push their businesses forward. In
this edition, Alan Hoffman and Chuck Bamford offer a fresh perspective to this extraordinarily
well¿-researched and practically crafted lesson. Also included is a new chapter on Global
Strategy. Also available with MyLab Management MyLab™ Management is an online
homework, tutorial, and assessment program designed to work with this text to engage
students and improve results. Within its structured environment, students practice what they
learn, test their understanding, and pursue a personalized study plan that helps them better
absorb course material and understand difficult concepts. Note: You are purchasing a
standalone product; MyLab Management does not come packaged with this content. Students,
if interested in purchasing this title with MyLab Management, ask your instructor for the correct
package ISBN and Course ID. Instructors, contact your Pearson representative for more
information. If you would like to purchase both the physical text and MyLab Management,
search for: 0134619382 / 9780134619385 Concepts in Strategic Management and Business
Policy: Globalization, Innovation and Sustainability Plus MyLab Management with Pearson
eText -- Access Card Package Package consists of: 013452215X / 9780134522159 Concepts
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0134527917 / 9780134527918 MyLab Management with Pearson eText -- Access Card -- for
Strategic Management and Business Policy: Globalization, Innovation and Sustainability
For Strategic Management and Business Policy courses. Class-tested approach to Strategy
with new focus on environmental sustainability. Wheelen and Hunger's class-tested approach
to teaching Strategy is brought into sharper focus with a new theme: environmental
sustainability. By bringing the sustainability theme into focus, this text equips students with the
strategic concepts they will need to know as they face issues such as climate change, global
warming and energy availability. MyManagementLabfor Strategic Management and Business
Policy is a total learning package. MyManagementLab is an online homework, tutorial, and
assessment program that truly engages students in learning. It helps students better prepare
for class, quizzes, and exams-resulting in better performance in the course-and provides
educators a dynamic set of tools for gauging individual and class progress. This program will
provide a better teaching and learning experience-for you and your students. Here's how:
Improve Results with MyManagementLab: MyManagementLab delivers proven results in
helping students succeed and provides engaging experiences that personalize learning.
Environmental Sustainability Theme Focused: Present students with critical topics such as
climate change, global warming, and energy availability. Help Students Apply Concepts to RealLife Scenarios: A Strategic Management Model provides structure for content and case
analysis. Note: You are purchasing a standalone product; MyManagementLab does not come
packaged with this content. If you would like to purchase both the physical text and
MyManagementLab search for ISBN-10: 0133254186/ISBN-13: 9780133254181. That
package includes ISBN-10: 0133126145/ISBN-13: 9780133126143 and ISBN-10:
0133123685/ISBN-13: 9780133123685. MyManagementLab is not a self-paced technology
and should only be purchased when required by an instructor.
For courses in Strategic Management and Business Policy. Utilize a strategic management
model to learn and apply key concepts Picking up where the popular previous editions left off,
Concepts in Strategic Management and Business Policy: Globalization, Innovation and
Sustainability, 15th Edition further sharpens and modernizes this classic text's approach to
teaching strategy with an emphasis on globalization, innovation, and sustainability.
Throughout, the authors equip students with the strategic concepts they will need to know as
they face the issues that all organizations must build upon to push their businesses forward. In
this edition, Alan Hoffman and Chuck Bamford offer a fresh perspective to this extraordinarily
well-researched and practically crafted lesson. Also included is a new chapter on global
strategy. Pearson MyLabTM Management not included. Students, if MyLab is a
recommended/mandatory component of the course, please ask your instructor for the correct
ISBN and course ID. MyLab should only be purchased when required by an instructor.
Instructors, contact your Pearson rep for more information. MyLab is an online homework,
tutorial, and assessment product designed to personalize learning and improve results. With a
wide range of interactive, engaging, and assignable activities, students are encouraged to
actively learn and retain tough course concepts.
Business Policy 1 – 15 2. Strategy And Strategic Management 16 – 42 3. Competitive
Advantage And Strategies 43 – 70 4. Business Environment 71 – 101 5. Strategic Planning
102 – 120 6. The Strategy Hierarchy Or Level Of Strategy 121 – 235 7. Stakeholder, Corporate
Governance And Csr, Leader 236 – 270 8. Strategic Change, Decision Making And
Formulation 271 – 315 9. Strategic Control And Evaluation 316 – 343 10. Strategy
Implementation 344 – 406
A class-tested approach to Strategy with new focus on environmental sustainability.
Introduction to Strategic Management and Business Policy; Scanning the Environment;
Strategy Formulation; Strategy Implementation and Control; Introduction to Case Analysis;
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in Strategic Management This text equips
readers with the strategic concepts they will need to know as we face issues such as climate
change, global warming and energy availability.
ALERT: Before you purchase, check with your instructor or review your course syllabus to
ensure that you select the correct ISBN. Several versions of Pearson's MyLab & Mastering
products exist for each title, including customized versions for individual schools, and
registrations are not transferable. In addition, you may need a CourseID, provided by your
instructor, to register for and use Pearson's MyLab & Mastering products. Packages Access
codes for Pearson's MyLab & Mastering products may not be included when purchasing or
renting from companies other than Pearson; check with the seller before completing your
purchase. Used or rental books If you rent or purchase a used book with an access code, the
access code may have been redeemed previously and you may have to purchase a new
access code. Access codes Access codes that are purchased from sellers other than Pearson
carry a higher risk of being either the wrong ISBN or a previously redeemed code. Check with
the seller prior to purchase. -- This text equips readers with the strategic concepts they will
need to know as we face the future consequences such as climate change, global warming
and energy availability. 0133052591 / 9780133052596 Concepts in Strategic Management and
Business Policy: Toward Global Sustainability Plus NEW MyManagementLab with Pearson
eText -- Access Card Package Package consists of: 0132153351 / 9780132153355 Concepts
in Strategic Management and Business Policy: Toward Global 0132478129 / 9780132478120
NEW MyManagementLab with Pearson eText -- Access Card -- for Strategic Management &
Business Policy: Achieving Sustainability

The new edition of this successful strategic management text continues its broad &
balanced coverage of the field of strategy, while incorporating cutting-edge topics &
issues. The authors' well-known strategic management model runs throughout the core
chapters as a unifying concept. With a new experiential exercise at the end of each
chapter, students have the opportunity to apply their knowledge to real-world situations.
Offering 26 new cases, 16 of which are exclusive to their book, & most of which are
based on companies that students will recognize, this new edition makes learning more
interesting. New topics discussed include: * Hypercompetition & competitive strategy *
Corporate governance in the context of ethics & social responsibility * Resource-based
core & distinctive competencies * Parenting as a corporate strategy * Mass
customization * Value Chain Analysis & activity based costing * Entrepreneurial
Ventures * The firm as a learning organization Features * New "21st Century Global
Society" & "Global Issues for the 21st Century" features highlight how international
issues are & will affect strategic management. * Over 25 NEW & 16 EXCLUSIVE case
studies include profiles on Microsoft, Reebok, Disney/ABC, Dell Computer, HarleyDavidson, & Vermont Teddy Bear. * New Global Perspective in every chapter
integrates international issues throughout the book. * New "PASSPORT TO THE WEB"
walks students through web sites associated with the text & helps students navigate the
web. * New "Strategy in a Changing World" feature shows strategy at work in actual
organizations. * New Web Site contains links to companies covered in the cases. * A
new, state-of-the-art Instructor's Resource CD-ROM contains PowerPoint Slides,
Computerized Test Bank & Instructor's Manual. Supplements Text Instructor's
Resource Manual, Case Instructor's Manual, Instructor's Resource CD-ROM, Video &
Web Site.
A class-tested approach to Strategy for Strategic Management and Business Policy
courses ¿ Wheelen and Hunger’s class-tested approach to teaching Strategy is
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emphasis on globalization, innovation, and
sustainability . This text equips students with the strategic concepts they will need to
know as they face the issues that all organizations must build upon to push their
businesses forward. ¿ For the first time in 30 years, the 14th edition has added two new
authors to the text. Alan Hoffman, a major contributor to the 13th edition, is a former
textbook author and world-renowned author of strategy business cases, and Chuck
Bamford, who was a student of Tom Wheelen and David Hunger back in 1980 at the
University of Virginia (McIntire School of Commerce), has authored four other
textbooks. They join J. David Hunger and bring a fresh perspective to this
extraordinarily well-researched and practically crafted text. ¿ MyManagementLab for
Strategic Management and Business Policy is a total learning package.
MyManagementLab is an online homework, tutorial, and assessment program that truly
engages students in learning. It helps students better prepare for class, quizzes, and
exams—resulting in better performance in the course—and provides educators a dynamic
set of tools for gauging individual and class progress. ¿ This program will provide a
better teaching and learning experience—for you and your students. Here’s how:
Improve Results with MyManagementLab: MyManagementLab delivers proven results
in helping students succeed and provides engaging experiences that personalize
learning. Focus on Globalization, Innovation, and Sustainability: These three strategic
issues comprise the cornerstone that all organizations must build upon to push their
businesses forward Help Students Apply Concepts to Real-Life Scenarios: A Strategic
Management Model provides structure for content and case analysis. ¿ Note: You are
purchasing a standalone product; MyManagementLab does not come packaged with
this content. If you would like to purchase both the physical text and
MyManagementLab search for ISBN-10: 0133254186/ISBN-13: 9780133254181. That
package includes ISBN-10: 0133126145/ISBN-13: 9780133126143 and ISBN-10:
0133123685/ISBN-13: 9780133123685. ¿ MyManagementLab is not a self-paced
technology and should only be purchased when required by an instructor.
Strategic management involves formulation and implementation of the major goals and
initiatives taken by a company's top management on behalf of owners, based on
consideration of resources and an assessment of the internal and external
environments in which the organization competes. Strategic management provides
overall direction to the enterprise and involves specifying the organization's objectives,
developing policies and plans designed to achieve these objectives, and then allocating
resources to implement the plans. Academics and practicing managers have developed
numerous models and frameworks to assist in strategic decision making in the context
of complex environments and competitive dynamics. Strategic management is not static
in nature; the models often include a feedback loop to monitor execution and inform the
next round of planning. Table of Contents: Introduction 7 2 Why Strategy 8 3 The
Formulation of Strategy 9 4 Schools of strategy 11 5 Levels of strategy 13 6 Process of
strategy 16 7 Types of Strategy 24 8 Stakeholder theory 29 External Analysis 33 10
Internal Analysis 39 11 Integration 44 12 Human resources management HRM 47 13
Culture 51 14 SWOT Analysis 63 15 Generic Strategy 66 16 Managing change 72 17
Growth and Decline 81 Globalization and International Strategy 90 19 The Basis of
Strategy: Structure 98 20 References 113
This book on Strategic Management and Business Policy has been designed
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covering, by and large, all the relate topics. This book presents the fundamental
concepts of Strategic Management with current examples and illustrations in simple,
lucid and student friendly manner. The book, along with other topics, covers (a)
Business Vision, Mission and Objectives (b) Environmental and Internal Analysis (c)
Corporate, Business, Functional, Global and e-Business Strategies (d) Strategic
Analysis and Choice (e) Strategic Implementation: Issues (f) Strategic Evaluation and
Control (g) Case Study Methodology The main feature of this book is a comprehensive
coverage of popular analytical frameworks, such as: (i) SWOT Analysis (ii) Porter's Five
Forces Model (iii) Ansoff's Product/ Market Grid (iv) Value Chain Analysis (v) BCG
Matrix In addition, concepts like core competence, competitive advantage, customerdriven strategy, etc., are elaborated extensively in the book. The book is very useful for
the courses, such as MBA, PGDBA, BBA, BBM and other professional programmes at
graduate and postgraduate level.
Now in its sixth edition, Business Policy and Strategy: An Action Guide, Sixth Edition
provides students with an analysis of how basic functions - such as marketing, finance,
production, operations, R & D, and human resources are coordinated to develop
business policy. The authors demonstrate the how-tos of formulating, implementing,
and evaluating corporate strategy. Students will understand strategic management - its
decision-making processes, interface with environmental change, formulation of
strategic alternatives, executive decision making, and built-in synergy. The importance
of business policy and strategy has surged to the forefront of the business world.
Internationalization of business, deregulation, mergers, acquisitions, strategic alliances,
and international joint ventures - coupled with a new emphasis on shareholder value contribute to a feeling of uncertainty in the global marketplace. On top of this, the
constantly changing e-commerce environment makes strategic planning even more
essential. Students need to know how to function in this business environment. The
authors provide a concise review of basic and alternative policies in strategy
formulation. They use a case study of business situations that give students a powerful
tool and efficient tool for mastering strategy development. The book blends practicality
and realism - based on the authors' years of experience in corporate industry and
management development - with advances in theory. The definitive supplementary text,
Business Policy and Strategy: An Action Guide, Sixth Edition captures the business
curriculum in one action packed volume.
For courses in Strategic Management and Business Policy. Utilize a strategic
management model to learn and apply key concepts Picking up where the popular
previous editions left off, Concepts in Strategic Management and Business Policy:
Globalization, Innovation and Sustainability, 15th Edition further sharpens and
modernizes this classic text’s approach to teaching strategy with an emphasis on
globalization, innovation, and sustainability. Throughout, the authors equip students
with the strategic concepts they will need to know as they face the issues that all
organizations must build upon to push their businesses forward. In this edition, Alan
Hoffman and Chuck Bamford offer a fresh perspective to this extraordinarily well-researched and practically crafted lesson. Also included is a new chapter on global
strategy. Pearson MyLabTM Management not included. Students, if MyLab is a
recommended/mandatory component of the course, please ask your instructor for the
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instructor. Instructors, contact your Pearson rep for more information. MyLab is an
online homework, tutorial, and assessment product designed to personalize learning
and improve results. With a wide range of interactive, engaging, and assignable
activities, students are encouraged to actively learn and retain tough course concepts.

The knowledge of business policy and techniques of strategic management is the
need of the hour to prospective business managers. The present competitive
environment has brought several drastic changes in policy making and strategic
management. Hence, there is necessity of theoretical understanding about the
business policy as well as strategic management. Most of the organizations have
started adopting strategic management system. This book focuses on conceptual
approach to the subject as well as some select case studies, which make a
foundation to the knowledge of strategic management.
This innovative introduction to business policy and strategic management,
covering both the illustrative cases and conceptual foundation, offers
authoritative approaches to strategic leadership in emerging markets. Among its
many unique features, this comprehensively updated and revised second edition
is structured to help students think strategically. The major organizational issues
in strategy development are covered through an analytical study of: Nine different
perspectives on organization to capture the rich history of the discipline and
enlighten the nature of strategy. The concept of strategic intent to guide action.
9-M model to analyze strategies in functional areas of manpower, materials,
methods, money, manufacturing, machine, marketing, motivating, and
manipulating. Competitive gaming model to strategize different types of market
structures. Internetworking model to develop high-performance Internet ventures.
Strategic business model to unfold hidden value into new directions. Value model
to explain strategic elements of innovation and technology management. Ethical
and international issues in the context of corporate governance. Strategic
leadership model relevant to the emerging market ground realities. Strategic
control model (both balanced and extended scorecard) to explore the influence of
environmental and cultural contexts on effective performance. The text is well
supported by more than one thousand sources of international research, Indiafocused case studies and experiential assignments. This comprehensive text on
theory and practice of strategic management is a must read for management
students as well as business practitioners and consultants.
This book contains the latest research and examples of well-known and not-sowell known companies dealing with complicated strategic issues. A Strategic
Management Model that runs through the first eleven chapters and is made
operational through the Strategic Audit, a complete case analysis in terms of
external and internal factors and takes the student through the generation of
strategic alternatives and implantation programs.
Corporate Strategy provides a valuable source of information to a person, who
can know how to manage and run a company with profitability, value creation,
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growth, development and expansion of business. When you read ‘Corporate
Strategy’ you know how to define mission and vision, how to formulate and
implement strategy in a business, how to frame long and short term objectives for
accomplishing superior goals of a company, how to face competitor products and
services in the business and find how to apply generic strategy in a business and
get a clear idea when will go to diversification of business and its strategies and
to know the grand strategy structure for the business.
This comprehensive book offers an engaging look into new and traditional
strategic management topics. Its thorough coverage helps readers develop an
understanding of the wide range of theories and research available in this
field—from competitive strategy and industry analysis to environmental trends and
ethics. Integration of international issues throughout provides an essential
understanding of global economics and its impact on business activities in any
location. Chapter topics explore basic concepts in strategic management;
corporate governance and social responsibility; environmental scanning and
industry analysis; internal scanning and organizational analysis; strategy
formulation; strategy implementation; evaluation and control; and strategic issues
in managing technology and innovation, entrepreneurial ventures, small
businesses, and not-for-profit organizations. For Strategic Planners and Chief
Executive Officers.
For courses in Strategic Management and Business Policy. Utilize a strategic
management model to learn and apply key concepts through cases Picking up
where the popular previous editions left off, Strategic Management and Business
Policy: Globalization, Innovation and Sustainability, 15th Edition further sharpens
and modernizes this classic text’s approach to teaching strategy with an
emphasis on globalization, innovation, and sustainability. Throughout, the
authors equip students with the strategic concepts they will need to know as they
face the issues that all organizations must build upon to push their businesses
forward. In this edition, Alan Hoffman and Chuck Bamford bring a fresh
perspective to this extraordinarily well-researched and practically crafted lesson.
Also included is a new chapter on Global Strategy, along with new vignettes and
comprehensive, real-world case studies. Pearson MyLabTM Management not
included. Students, if Pearson MyLab Management is a
recommended/mandatory component of the course, please ask your instructor
for the correct ISBN and course ID. Pearson MyLab Management should only be
purchased when required by an instructor. Instructors, contact your Pearson rep
for more information. Pearson MyLab Management is an online homework,
tutorial, and assessment product designed to personalize learning and improve
results. With a wide range of interactive, engaging, and assignable activities,
students are encouraged to actively learn and retain tough course concepts.
This Book, Structured Around The Strategic Management Process Model, Focuses On
Conceptual Understanding Of Process And Articulation Of Strategies. Uptodate And
Well Researched, It Includes Many Case Studies, Numerous Exhibits And Boxed
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For Strategic Management and Business Policy courses. Class-tested approach to
Strategy with new focus on environmental sustainability. Wheelen and Hunger’s classtested approach to teaching Strategy is brought into sharper focus with a new theme:
environmental sustainability. By bringing the sustainability theme into focus, this text
equips students with the strategic concepts they will need to know as they face issues
such as climate change, global warming and energy availability. MyManagementLabfor
Strategic Management and Business Policy is a total learning package.
MyManagementLab is an online homework, tutorial, and assessment program that truly
engages students in learning. It helps students better prepare for class, quizzes, and
exams–resulting in better performance in the course–and provides educators a dynamic
set of tools for gauging individual and class progress. This program will provide a better
teaching and learning experience–for you and your students. Here’s how: Improve
Results with MyManagementLab: MyManagementLab delivers proven results in helping
students succeed and provides engaging experiences that personalize learning.
Environmental Sustainability Theme Focused: Present students with critical topics such
as climate change, global warming, and energy availability. Help Students Apply
Concepts to Real-Life Scenarios: A Strategic Management Model provides structure for
content and case analysis. Note: You are purchasing a standalone product;
MyManagementLab does not come packaged with this content. If you would like to
purchase both the physical text and MyManagementLab search for ISBN-10:
0133254186/ISBN-13: 9780133254181. That package includes ISBN-10:
0133126145/ISBN-13: 9780133126143 and ISBN-10: 0133123685/ISBN-13:
9780133123685. MyManagementLab is not a self-paced technology and should only be
purchased when required by an instructor.
In today's rapid-fire, global economy, insightful business policy and on-target strategy
are essential for a corporation's survival. Business globalization, deregulation, mergers,
acquisitions, strategic alliances, and international joint ventures-along with the new
emphasis placed on shareholders-contribute to feelings of uncertainty throughout the
marketplace. Add to that the constantly changing e-commerce environment and staying
current with plans and procedures becomes even more crucial. By analyzing corporate
functions such as marketing, production, operations, and finance, Business Policy and
Strategy: The Art of Competition, Seventh Edition teaches students how to successfully
formulate, implement, and evaluate corporate strategy. The textbook reviews basic and
alternative strategy policies and provides students with an understanding of strategic
management-how to deal with environmental change and formulate strategic
alternatives. Expertly blending theory with practicality, the authors provide the tools
necessary to navigate through the current highly competitive business environment.
For courses in Strategic Management and Business Policy. Utilize a strategic
management model to learn and apply key concepts through cases Picking up where
the popular previous editions left off, Strategic Management and Business Policy:
Globalization, Innovation and Sustainability, 15th Edition further sharpens and
modernizes this classic text's approach to teaching strategy with an emphasis on
globalization, innovation, and sustainability. Throughout, the authors equip readers with
the strategic concepts they will need to know as they face the issues that all
organizations must build upon to push their businesses forward. In this edition, Alan
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Hoffman
and Chuck
bring
a fresh
perspective to this extraordinarily
well-researched and practically crafted lesson. Also included is a new chapter on
Global Strategy, along with new vignettes and comprehensive, real-world case studies.
Also available with Pearson MyLab(tm) Management MyLab Management is an online
homework, tutorial, and assessment program designed to work with this text to engage
students and improve results. Within its structured environment, students practice what
they learn, test their understanding, and pursue a personalized study plan that helps
them better absorb course material and understand difficult concepts. NOTE: You are
purchasing a standalone product; MyLab does not come packaged with this content. If
you would like to purchase both the physical text and MyLab, search for: 0134618572 /
9780134618579 Strategic Management and Business Policy: Globalization, Innovation
and Sustainability Plus MyManagementLab with Pearson eText -- Access Card
Package, 15/e Package consists of: 0134522052 / 9780134522050 Strategic
Management and Business Policy: Globalization, Innovation and Sustainability
0134527917 / 9780134527918 MyManagementLab with Pearson eText -- Access Card
-- for Strategic Management and Business Policy: Globalization, Innovation and
Sustainability
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