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Strategic Entrepreneurship
Interest in and attention to entrepreneurship has exploded in
recent years. Nevertheless, much of the research and
scholarship in entrepreneurship has remained elusive to
academics, policymakers and other researchers, in large part
because the field is informed by a broad spectrum of
disciplines, including management, finance, economics,
policy, sociology, and psychology, often pursued in isolation
from each other. Since its original publication in 2003, the
Handbook of Entrepreneurship Research has served as the
definitive resource in the field, bringing together contributions
from leading scholars in these disciplines to present a holistic,
multi-dimensional approach. This new edition, fully revised
and updated, and including several new chapters, covers all
of the primary topics in entrepreneurship, including
entrepreneurial behavior, risk and opportunity recognition,
equity financing, business culture and strategy, innovation,
and the impact of entrepreneurship on economic growth and
development. Featuring an integrative introduction, extensive
literature reviews and reference lists, the Handbook will
continue to serve as a roadmap to the rapidly evolving and
dynamic field of entrepreneurship.
The first book to look at innovation/entrepreneurship from an
international perspective, Managing Innovation and
Entrepreneurship: A Global Perspective provides a step-bystep process for managing innovation and entrepreneurship
in an organization in both turbulent and stable economic
times. Authors Robert D. Hisrich and Claudine Kearney
demonstrate how to manage innovation on a day-to-day
basis—using a wide range of real world scenarios, theories,
principles, best practices, case studies, and modern
examples. The book provides detailed coverage of each
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aspect of the process of innovation required to achieve
success, including what it takes to build an innovative and
entrepreneurial organization, how to develop innovation and
entrepreneurship in both individuals and teams, how to
manage and operationalize innovation and entrepreneurship,
how to develop a global business plan, and more.
Covering both practical and theoretical aspects of strategic
management, this three-volume work brings the complex
topic down to earth and enables readers to gain competitive
business advantages in their marketplace.
This book celebrates the contributions of David B. Audretsch,
Distinguished Professor at the School of Public and
Environment Affairs (SPEA) at Indiana University (USA), cofounder and co-editor of Small Business Economics, and
former Director of the Entrepreneurship, Growth and Public
Policy Group at the erstwhile Max Planck Institute of
Economics (Jena, Germany). For his pioneering work, which
explores the links between entrepreneurship, government
policy, innovation, economic development, and global
competitiveness, he has received the 2001 Global Award for
Entrepreneurship Research from the Swedish Foundation for
Small Business Research and the 2011 Schumpeter Prize
from the University of Wuppertal (Germany). This volume
features original contributions from over 50 leading scholars
to map, analyze and evaluate the impact of Audretsch’s
research on a broad spectrum of research fields, ranging from
economics to entrepreneurship and geography. The
development and evolution of key ideas which have
significantly shaped theory and future research across these
fields are also explored.
Entrepreneurial finance is a discipline that studies financial
resource mobilization, resource allocation, risk moderation,
optimization in financial contracting, value creation, and value
monetization within the context of entrepreneurship. However,
Page 2/24

Where To Download Strategic Entrepreneurship
without proper strategic consideration the discipline is
incomplete. This book examines how the activity of
entrepreneurial finance can be enhanced via a concentration
on value creation and through improved strategic decisionmaking. The most unique feature of the book is its focus on
value creation. For entrepreneurs, value creation is not a oneoff activity, but rather a continuous cycle of incremental
improvements across a wide range of business activities.
Entrepreneurial value creation is described in four
comprehensive stages: value creation, value measurement,
value enhancement, and value realization, referred to as the
C-MER model. This book focuses on what creates value
rather than merely presenting value creation in a straight
accounting framework. At the same time, deliberate and
tactical planning and implementation ensure that the firm
does not ignore the components necessary for it to survive
and flourish.Vigorous strategic deliberations maximize the
entrepreneurial firm’s chances of making the right business
decisions for the future, enable the firm to manage its
available financial and non-financial resources in the most
optimal manner, ensure that the necessary capital is secured
to progress the development of the firm to its desired
development level, and build value. While financial
considerations are important, the field of strategic
entrepreneurial finance represents a fusion of three
disciplines: strategic management, financial management,
and entrepreneurship. This orientation represents a natural
evolution of scholarship to combine specific domains and
paradigms of naturally connected business disciplines and
reflects the need to simultaneously examine business topics
from different perspectives which may better encapsulate
actual entrepreneurial practices.
Entrepreneurship: Theory/Process/Practice focuses on AsiaPacific entrepreneurial development with an overarching
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commitment to environmental and sustainable entrepreneurial
practice as well as social and ethical responsibility. Its strong
theoretical framework is coupled with an emphasis on the
experiential, through a wealth of scenarios, case studies,
feedback questionnaires and business plans. This edition has
an emphasis on lean entrepreneurship and the business
model canvas, which promotes experiential practice aligning
with the online material.
Drawing on empirical case-study research carried out in the
Bangalore software industry, this book explores the role of
network relationships in the internationalization of small
knowledge-intensive firms. Using a conceptual framework, it
looks at a range of key themes. These include: networks
knowledge technology. Highlighting the propensity of small
knowledge-intensive firms to develop and leverage network
relationships and thereby, the resourcefulness with which
entrepreneurial firms can (and do) internationalize, this book
is essential reading for academics and students with an
interest in the intersection between international business and
entrepreneurship.

The result of the application of strategic
management philosophy to the nexus of
entrepreneurship, innovation, and economy,
strategic entrepreneurship fosters sustainable
development and competitiveness. This volume
provides an introduction to the theories of strategic
entrepreneurship and accounts of their real-world
applications in the entrepreneurial sector. The book
is divided into three parts. Chapters in Part I discuss
strategic entrepreneurship dynamics and
mechanisms. Chapters in Part II focus on strategic
entrepreneurship concepts
and theories. Chapters in
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Part III provide global examples of strategic
entrepreneurship practices in action. Presenting a
view of strategic entrepreneurship across diverse
sectors and industries, this edited volume will be
attractive to researchers and students interested in
management, entrepreneurship, economics, public
administration, and public policy, as well as
corporate strategists, managers, and policymakers
looking to integrate the principles of strategic
entrepreneurship.
Due to the 2008-2009 crisis, the United Nations
2030 agenda for sustainable development, and the
COVID-19 pandemic, the role of entrepreneurship
has become more critical in most economies.
Moreover, emerging protectionist policies are further
encouraging the emergence of new entrepreneurial
projects, particularly to replace goods and services
traditionally provided by other countries.
Understanding current challenges and best practices
in nascent entrepreneurship is integral for the
successful launching of new ventures to support the
revitalization of economies and achieve
sustainability. The Handbook of Research on
Nascent Entrepreneurship and Creating New
Ventures is a crucial reference source that covers
the latest empirical research findings in the field of
entrepreneurship and addresses the obstacles
entrepreneurs face in these recent challenging
times. The book embraces a pluralistic perspective
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from academicians currently navigating nascent
entrepreneurship and key concepts for launching
successful new ventures. Covering topics that
include government support programs, spin-off
companies, leadership, strategic entrepreneurship,
and crowdfunding, this book is targeted towards
entrepreneurs, professionals, academicians,
researchers, and students.
In this engaging and practical book, authors Lisa K.
Gundry and Jill R. Kickul uniquely approach
entrepreneurship across the life cycle of business
growth—offering entrepreneurial strategies for the
emerging venture, for the growing venture, and for
sustaining growth in the established venture. Written
from the point of view of the founder or the
entrepreneurial team, the book offers powerful and
practical tools to increase a venture's potential for
success and growth.
A great deal of research has been conducted on
creativity, innovation, and entrepreneurship.
Although highly interrelated, these three areas have
developed largely independently of one another.
The importance of entrepreneurship in established
organizations has grown significantly in past
decades. One way of addressing this phenomenon
is through the concept of strategic entrepreneurship.
Organizing renewal through entrepreneurial and
strategic processes is crucial for organizations to be
dynamic and flexible towards changes in the market
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and society.
Most small businesses fail to make it big even after
identifying gaps in the market. The reason often
being their inability to integrate opportunity-seeking
and advantage-seeking behaviors to sustain a
competitive advantage. Thus this study applies
Ireland et al.'s (2003) model of strategic
entrepreneurship to a software company in India,
Infynita Inc., in an attempt to identify where SMEs
such as Infynita Inc. go wrong after they successfully
identify entrepreneurial opportunities. The study
holds focus in four key areas, as per Ireland et al.'s
(2003) model, namely: (1) entrepreneurial mindset,
(2) entrepreneurial culture and entrepreneurial
leadership, (3) managing resources strategically and
(4) applying creativity and developing innovation.
Along with this, the research attempts to indicate the
usefulness of the model, which is primarily based on
a literature review. The study can't make
generalisations on all SMEs in the software industry
in India, however it indicates the prime areas of
failure in the particular case of Infynita Inc. The study
also suggests potential gaps in the model and further
areas of development that would ease future direct
implementation of the model.
This book is concerned with strategy formulation
issues in the relatively neglected field of
entrepreneurial firms. It raises questions, such as
what is the strategic role of entrepreneurship in small
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businesses? How does the top management in small
firms perceive the processes associated with
strategy formulation? How are business strategies
formulated and implemented in SMEs and
importantly, are there lessons that can be learnt by
large corporations from the smaller ones? Using a
sample covering a wide range of entrepreneurial
firms in the UK, the author addresses the lack of
strategic thinking in the management of small firms
and provides recommendations for effective strategic
management processes.
"This book explores areas such as strategy
development, service contracts, human capital
management, leadership, management, marketing, egovernment, and e-commerce"--Provided by
publisher.
Examine strategic management with the marketleading text that sets the standard for the most
intellectually rich, yet thoroughly practical, analysis of
strategic management today. Written by highly
respected experts Hitt, Ireland, and Hoskisson,
STRATEGIC MANAGEMENT: COMPETITIVENESS
AND GLOBALIZATION, CONCEPTS AND CASES,
Eleventh Edition, combines the latest cutting-edge
research and strategic management trends with
ideas from some of today's most prominent scholars.
This is the only text that integrates the classic
industrial organization model with a resource-based
view of the firm to give you a complete
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understanding of how today's businesses use
strategic management to establish a sustained
competitive advantage. A strong global focus and
examples from more than 600 emerging and leading
companies place ideas into context within an inviting,
practical presentation. A wealth of learning features
and more than 30 all-new compelling cases examine
a broad range of critical issues confronting
managers today. Engaging video cases,
CengageNOW online learning tools, and a complete
electronic business library help keep your study
current and relevant. STRATEGIC MANAGEMENT:
COMPETITIVENESS AND GLOBALIZATION
provides the solid understanding you need to
effectively apply strategic management tools and
techniques for increased performance and
tomorrow's competitive advantage. Important Notice:
Media content referenced within the product
description or the product text may not be available
in the ebook version.
Behavioral strategy continues to attract increasing
research interest within the broader field of strategic
management. Research in behavioral strategy has
clear scope for development in tandem with such
traditional streams of strategy research that involve
economics, markets, resources, and technology. The
key roles of psychology, organizational behavior,
and behavioral decision making in the theory and
practice of strategy have yet to be comprehensively
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grasped. Given that strategic thinking and strategic
decision making are importantly concerned with
human cognition, human decisions, and human
behavior, it makes eminent sense to bring some
balance in the strategy field by complementing the
extant emphasis on the “objective” economicsbased view with substantive attention to the
“subjective” individual-oriented perspective. This
calls for more focused inquiries into the role and
nature of the individual strategy actors, and their
cognitions and behaviors, in the strategy research
enterprise. For the purposes of this book series,
behavioral strategy would be broadly construed as
covering all aspects of the role of the strategy maker
in the entire strategy field. The scholarship relating to
behavioral strategy is widely believed to be
dispersed in diverse literatures. These existing
contributions that relate to behavioral strategy within
the overall field of strategy has been known and
perhaps valued by most scholars all along, but were
not adequately appreciated or brought together as a
coherent sub-field or as a distinct perspective of
strategy. This book series on Research in Behavioral
Strategy will cover the essential progress made thus
far in this admittedly fragmented literature and
elaborate upon fruitful streams of scholarship. More
importantly, the book series will focus on providing a
robust and comprehensive forum for the growing
scholarship in behavioral strategy. In particular, the
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volumes in the series will cover new views of
interdisciplinary theoretical frameworks and models
(dealing with all behavioral aspects), significant
practical problems of strategy formulation,
implementation, and evaluation, and emerging areas
of inquiry. The series will also include
comprehensive empirical studies of selected
segments of business, economic, industrial,
government, and non-profit activities with potential
for wider application of behavioral strategy. Through
the ongoing release of focused topical titles, this
book series will seek to disseminate theoretical
insights and practical management information that
will enable interested professionals to gain a
rigorous and comprehensive understanding of the
subject of behavioral strategy. Entrepreneurship and
Behavioral Strategy contains contributions by
leading scholars in the field of entrepreneurship with
an interest in researching behavioral perspectives.
The 10 chapters in this volume deal with a number of
significant issues relating broadly to the behavioral
aspects of entrepreneurship, covering topics such as
entrepreneurial process orientation, a machine
learning approach to reviewing the intersection of the
entrepreneurship and behavioral strategy literatures,
the temporalities of entrepreneurial risk behavior,
entrepreneurs under ambiguity, disruptive business
model innovations, international attention,
entrepreneurial team formation, building alliances in
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new and small ventures, the role of insight in
entrepreneurial action, and the effects of foreign
competition on entrepreneurship activities. The
chapters include empirical as well as conceptual
treatments of the selected topics, and collectively
present a wide-ranging review of the noteworthy
research perspectives on the confluence of
entrepreneurship and behavioral strategy.
The concept of strategic entrepreneurship has
received increased attention over the past ten years.
Viewed as the intersection of entrepreneurship and
strategy, this field of research is populated by
conceptual studies which focus mainly on the nature
and perceived benefits of strategic entrepreneurship.
Similarly, the study of entrepreneurship in a public
sector context has gained increasing support in
recent years, but also remains underexplored. To
address these gaps, this thesis considers: What are
the underlying elements and financial implications of
strategic entrepreneurship in New Zealand s stateowned enterprises [SOEs]? New Zealand s SOE
sector, comprising 17 government-owned,
commercially focused organisations, is considered to
be a prime subject for this research. Well known for
their implementation of new public management
[NPM], many New Zealand SOEs have also been
publicly recognised as both innovative and
entrepreneurial. The research question is addressed
by first developing a preliminary framework of
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strategic entrepreneurship from literature on
entrepreneurship and strategy. This framework is
then examined in the context of case studies on
activity.
This edited volume discusses the contextual nature
of strategic entrepreneurship. It unfolds the concept
of context in strategic entrepreneurship and
demonstrates how entrepreneurial strategies differ
among various countries, societies, and
entrepreneurial ecosystems. Written by global
experts in strategic entrepreneurship research,
chapters discuss emerging issues in the field such
as barriers to strategic entrepreneurship,
entrepreneurial resourced-based view, mixed
embeddedness, social media marketing,
competitiveness in small enterprises, strategic
learning, and the triple helix approach to universitybusiness-government strategic cooperation.
Affirming that strategic decisions, planning, and
formulations are greatly context-related endeavors
and hence any true understanding of entrepreneurial
strategy starts with appropriate understanding of
relevant context, this volume makes a vital
contribution to the discussion of strategic
entrepreneurship.
An up-to-date, accessible and rigorous examination
of the theory, research and practice of
entrepreneurship in all types and sizes of
organization.
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Written by a team of leading international scholars,
this new book treats entrepreneurship as an everevolving social phenomenon, and explores the
recent trends that impact it, such as: digitisation;
disruptive technologies; the rise of the 'gig' economy
and; the growing importance of community-based
and social entrepreneurship. Including a mixture of
case studies, examples, consideration of policy
issues and exercises, this text provides practical
perspectives of Entrepreneurship in support of key
theory, while discussion questions, suggested
reading and assignments help situate and test
understanding.
Discover the knowledge and tools that today's most
successful firms use to build business and
consistently outperform the competition when you
open the latest edition of Ireland/Hoskisson/Hitt's
UNDERSTANDING BUSINESS STRATEGY
CONCEPTS PLUS, Third Edition. This concise,
hands-on approach by recognized leaders in
business strategy clearly demonstrates how solid
management strategy equals the decisive,
responsive action that prosperous firms use to
create sustainable competitive advantage. This
edition guides you, step-by-step, through creating
strong strategy, planning for success, implementing
responsive action, competing effectively with
strategy, analyzing the environment and firm, and
improving upon results. The authors clearly connect
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strategy concepts to the real business world, giving
you the unique opportunity to examine and learn
from strategy that has worked as well as strategy
that has failed within familiar companies. The latest
research and insights from global business leaders,
extensive examples, and practical cases help equip
you with the hands-on skills and career tools for your
own superior performance and strategic
management success. Important Notice: Media
content referenced within the product description or
the product text may not be available in the ebook
version.
A future of entrepreneurship research : domain,
data, theory and impact -- Entrepreneurship as a
process : empirical evidence for entrepreneurial
engagement levels -- Types and roles of productive
entrepreneurship : a conceptual study -- Towards a
theory of entrepreneurial behavior -- The psychology
of entrepreneurship: a selective review and a path
forward -- Tools entrepreneurs need for making
converting dreams to reality - and achieving success
-- Creativity and entrepreneurship : a process
perspective -- The dark side of the entrepreneurial
personality : undesirable or maladaptive traits and
behaviors associated with entrepreneurs -- Female
entrepreneurship and iq -- The person in social
entrepreneurship : a systematic review of research
on the social entrepreneurial -- An individual
differences framework for studying entrepreneurial
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tendencies -- Genetics of entrepreneurship -- Biology
and entrepreneurship -- 'Born, not made' and other
beliefs about entrepreneurial ability -- Corporate
entrepreneurship & innovation : today's leadership
challenge -- Unravelling the black box of new
venture team processes -- The knowledge spillover
theory of entrepreneurship and the strategic
management of places -- The effect of new business
formation for regional development -- National
culture and entrepreneurship -- Management of
entrepreneurial ecosystems -- International
entrepreneurship and networks
This second edition of a classic reference work,
written by some of the most eminent academics in
the field, contains over 30 per cent more entries on
entrepreneurship. Comprehensive in scope, it
includes topics from business angels, to export
services to family business and uncertainty and
venture capital. There are also entries on individuals
including George Eastman, Howard Hughes, Joseph
Schumpeter and Walt Disney. Providing its readers
with a unique point of reference, as well as stimulus
for further research, this Encyclopedia is an
indispensable tool for anyone interested in
entrepreneurship, particularly students, scholars and
researchers.
This volume introduces a new concept - strategic
entrepreneurship - which integrates the insights of
entrepreneurship and strategic management. This
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volume describes a new concept – strategic
entrepreneurship – which fuses the insights of
entrepreneurship and strategic management. The
editors have invited the world's finest
entrepreneurship and strategic management
scholars to contribute chapters on key issues that
are influencing research in both fields, and to
integrate findings across the two. Investigates the
overlap between entrepreneurship and strategic
management in the context of six distinct domains:
resources and organizational learning, innovation,
alliances and networks, internationalization, strategic
leadership, and growth. The contributors use both
traditional and new theoretical approaches in order
to further the reader's understanding of wealth
creation in the current business environment.
This is the 22nd AFBE Conference, a proud record
for an academic conference, and we hope it is also
an indication of the value of AFBE to business and
management scholars within the region. Sampoerna
University organizes the 2018 AFBE Conference
with the theme of “Business Innovation,
Sustainability, and Disruption Technology:
Challenges and Opportunities”. This topic has taken
growing attention among not only practitioners but
also academics. Nowadays there are numerous new
ventures that offer novel products or services that
may disrupt established industry. More and more
people should be aware of the challenges and
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opportunities and thus forced to become more agile
and competitive in the today's business environment.
There is four invited speakers, Ir. Airlangga Hartanto,
MBA (Minister of Industry of the Republic of
Indonesia), Dr. Chris Perryer (University of Western
Australia), Dr. Marthin Nanere (La Trobe University,
Australia), and Reza Ashari Nasution, Ph.D .(Institut
Teknologi Bandung).
This book is about the role of knowledge spillovers
and strategic entrepreneurship in the management
context. It focuses on how knowledge spillovers and
strategic entrepreneurship are crucial to the process
of creative destruction and construction. The book
aims to provide insights into and discussion on how
firms combine entrepreneurial action that creates
new opportunities for industries, regions and
economies. This book is first of its kind to link
knowledge management perspectives to strategic
entrepreneurship to understand the co-creation
process. Being interdisciplinary in nature, this book
appeals to entrepreneurship and knowledge
management scholars, students and practitioners.
Given the dynamic of today's business
environments, more and more established
companies attempt to promote entrepreneurship
within their organizational boundaries to preserve
and reinforce the innovativeness and flexibility from
which many young enterprises benefit and so
enhance their competitiveness and economic
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viability. The strategy pursued by them is called a
corporate entrepreneurship strategy. This book gives
answers on the question of how an organization can
strengthen the entrepreneurial mindset and behavior
of its employees with the help of appropriate human
resource management practices. A variety of options
to encourage entrepreneurial activities is provided. In
the course of a theoretical analysis, beneficial
employee characteristics and behaviors for the
pursuance of a corporate entrepreneurial strategy
are derived. In order to provide additional insights
into how organizations promote the application of
such a strategy in practice, this book also includes
some revealing interviews with experts from
companies successfully pursuing a corporate
entrepreneurship strategy.
Strategic EntrepreneurshipPearson Education
The first edition of Strategic Entrepreneurship
established a unique position for itself in one of the
fastest growing areas of management studies. Its
self-contained, multi-national coverage of all the
major themes in modern entrepreneurship have
made this book very popular on courses in
entrepreneurship and business enterprise in the UK
and internationally.This second edition assumes the
same emphasis: entrepreneurship is a style of
decision making: entrepreneurship is what managers
do; not what they are. The text aims to build
incrementally on the success of the first edition. Key
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features of the new edition include: * Widely
enhanced coverage of the discipline.* Updated
throughout with key developments in the growing
body of entrepreneurship research.* Ideas are
presented in a logical and accessible manner with a
strong emphasis on the visual presentation of ideas,
strong pedagogical features, and action-oriented
learning.* Greatly increased number of FT articles
that can be analysed using the concepts and tools
described in the text in order to stimulate class
discussion.* New to the second edition, these
articles have been integrated within the body of the
text at the end of
CORPORATE ENTREPRENEURSHIP &
INNOVATION is a comprehensive, one-of-a-kind text
for the emerging business arena of entrepreneurship
and innovation. Built on years of research and
experience, this unique text employs a clear and
informative how-to approach and features sections
and chapters organized according to a summary
model of the corporate entrepreneurship process. A
professional format and look make the text
especially appealing and appropriate for
sophisticated readers and experienced business
professionals. This groundbreaking text fulfills a real
business need, because many executives consider
entrepreneurial behavior a key to sustaining their
companies' competitive advantage, but few possess
genuine knowledge of the subject or understand how
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to apply it. The Third Edition of CORPORATE
ENTREPRENEURSHIP & INNOVATION provides
detailed, actionable answers to the what, how,
where, and who questions surrounding corporate
entrepreneurship in today's dynamic business
environment. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
The combination of entrepreneurship and strategy is
gaining increasing recognition as a pathway for
growth within both individual organisations and
national economies. Hence the benefits emerge from
both a micro and macro economic perspective.
Essentially, however, research on strategic
entrepreneurship, being the intersection of
entrepreneurship and strategy remains in the early
stages. While the benefits of combining
entrepreneurship and strategy are well established,
strategic entrepreneurship as a concept remains
under-developed and unsubstantiated. Thus the
question arises as to what constitutes strategic
entrepreneurship? In order to address this issue a
preliminary framework of strategic entrepreneurship
is derived from the literature on entrepreneurship
and strategy, in order to identify the intersection of
the two. This framework is then examined in the
context of activity which is recognised as both
entrepreneurial and strategic within three statePage 21/24
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owned enterprises. Findings identify a number of
elements as central to strategic entrepreneurship, as
well as a number of supporting elements, providing
the potential for both competitive advantage and
wealth creation.
A goldmine of strategic insights and practical
business guidance covering all aspects of media
entrepreneurship in the Digital Age The media
industry is facing epic upheaval. Revolutionary new
technologies compel those in businesses as diverse
as broadcasting to book publishing to radically
recreate their business models or be left in history’s
wake. At the same time, those with the next big idea
are eager to acquire the business know-how needed
to make it in today’s brave new world of media.
Written by a uniquely well-qualified author team, this
book addresses the concerns of both audiences.
Penelope Muse Abernathy and JoAnn Sciarrino
provide timely lessons on everything from media
financing to marketing, business strategy to
leadership, innovation to business accounting. They
use numerous case studies and real-world vignettes
to reveal the success secrets of today’s hottest
media entrepreneurs, as well as the fatal flaws that
leads many promising new ventures down the road
to ruin. They begin with a primer on digital
entrepreneurship basics, covering how to create a
winning digital business model, obtain financing, do
business accounting, identify strategic challenges,
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and more. From there they show you how to:
Develop sustainable customer-focused strategies
while overcoming the unique leadership challenges
of the Digital Age Define your company’s unique
value proposition, prioritize investments in key
assets, and form strategic partnerships and alliances
Understand and prepare to exploit the vast potential
inherent in the next generation of digital
technologies, including artificial intelligence, virtual
reality, and blockchain, among others The two
companion websites feature a wealth of
supplemental material, including updates,
instructional videos, essays by media leaders, as
well as PowerPoint presentations and study guides
for instructors. Packed with practical insights and
guidance on all aspects of the business of media in
the Digital Age, The Strategic Digital Media
Entrepreneur is a must-have resource for
professionals and students alike in advertising,
marketing, business strategy, entrepreneurship,
finance, social media, and more.
Strategic Management 7th Edition offers a
comprehensive examination of regional and
international issues to provide a complete, accurate
and up-to-date explanation of the strategic
management process. This edition includes new
coverage on the public sector, not-for-profit
organisations, Australian legal frameworks and
corporate social responsibility as well as examples
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and cases from Australia, New Zealand and AsiaPacific. This coverage of localised content serves to
engage students and reflects the current climate of
strategic management while updated international
content demonstrates how strategic management is
used in the global economy. Premium online
teaching and learning tools are available on the
MindTap platform. Learn more about the online tools
au.cengage.com/mindtap
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