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Corporate Social Responsibility: Definition, Core Issues and Recent Developments offers a
well-structured and thorough introduction to corporate social responsibility (CSR). Author Brent
D. Beal introduces the basic concept of CSR, briefly discusses the challenges of defining it,
and summarizes important conceptual models. CSR is examined in the context of the perfect
competition market model, market failure, and social dilemmas. Three different types of
CSR—systemic, strategic, and philanthropic—are highlighted. Finally, arguments both for and
against CSR are outlined and several conceptual frames are proposed. Readers are
encouraged to think about what businesses should be responsible for in society and how a
society’s economic system should be structured, bounded, and ultimately, controlled. This text
is appropriate for any business course in which the introduction of CSR would complement
other course content.
This wide-ranging book examines the new dynamics of corporate social responsibility (CSR)
and the impact they have had on the transformation of business corporations. Written by an
international group of distinguished experts in management and organization studies,
economics and sociology, the book leads one to theoretically and practically rethink CSR, a
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movement
has developed
a strong and rich institutional domain since the mid 1990s.
Through 14 chapters, the book shows the complexity, diversity and progression of the
institutional work performed by a large number of individual and organizational actors in
specialized networks to develop this strategic field. Central to this book are: the core issues
associated with the field of CSR; recent advances in the development, dissemination and
implementation of public and private standards of social responsibility; the pressing challenges
of developing sustainable strategies of value creation in the face of global warming and
underdevelopment; and finally, examples of how CSR has been implemented and
institutionalized within business organizations with special attention to the role played by a
variety of social actors in organizational change. Conceived as a movement, corporate social
responsibility spearheads a transformation project challenging traditional and outmoded forms
of corporate governance that frequently pose troublesome ethical issues. From this standpoint,
Corporate Social Responsibility and Corporate Change will serve as a reference point for
academics, researchers, managers and practitioners.
Inhaltsangabe:Abstract: Economic developments of the last several decades have changed
the economic and social structures of industrialized and developing countries, leading to new
business opportunities but also to terrifying social dangers and rising ecological catastrophes
worldwide. Multinationals are increasingly expected by their stakeholders to find strategies and
ways to respond to these international challenges, to play a more active role in addressing
social issues, and to take responsibility for their actions in developing countries. It is the task of
public relations practitioners to balance these societal demands and stakeholders expectations
with the goals of their company and to communicate in an effective manner by developing
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strategies.
effectiveness of strategies and communication programs
depends on how public relations practitioners communicate with their stakeholders and on how
much effort they make to build and maintain good relationships. To guarantee good relations
and effective campaigns, the public relations function must be involved in the overall strategic
management process where public relations strategies can be managed by objectives.
Furthermore, public relations practitioners have to employ two-way symmetrical
communication, to facilitate mutual understanding and relationship-building between their
corporation and its stakeholders. Corporations can react to societal demands by using
corporate social responsibility (CSR) as a public relations strategy. CSR can be considered
either as an opportunity to improve a corporation s image and financial success or as a
response to arising conflicts and crises. Both strategic approaches are discussed in this study,
as, in practice, corporations respond to issues (proactive) but also have to deal with crises
(reactive). Today, many corporations use CSR proactively, as they are aware of its various
positive outcomes and valuable contributions for both society and its business success.
Corporations can act with altruistic or self-interested motives, but, whichever motivation
establishes the basis for CSR, both require the employment of issues management, a strategic
planning process that analyses the impact of societal issues and gives corporations the chance
to invest effectively and proactively. Corporations can contribute to societal demands in three
ways: first, by making cash and in-kind donations to public charities; secondly they can support
[...]
This book explores national and transnational companies' Corporate Social Responsibility
(CSR) activities in times and settings in which they are confronted with economic and social
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ranging from the financial crisis to fourth generation
sustainability. Presenting a number of different cases from various parts of Europe, North
America and Africa, it showcases how companies respond to the challenges of the
development, consultation, implementation, integration, measurement and consolidation of
CSR. Further it specifies how these corporations deal with uncertainties over corporate and
financial resources, global financial stability and growing evidence for climate change. The
book describes CSR adaptation under challenging circumstances and argues for the strategic
and operative legitimation of Corporate Social Responsibility in times of crisis.
????
This book presents the main framework of Corporate Social Responsibility (CSR) in connection
with International Marketing. It includes the CSR background, such as its history and examples
of how organizations implemented/can implement the philosophy of CSR into their core
business. It is also illustrated how companies and organizations can control and measure their
social actions. Furthermore, the advantages and disadvantages of the CSR implementation
within an organization were compared. This allows the reader to understand which actions are
beneficial for the organization and those that are not. The potential of CSR is illustrated by
several aspects, followed by a comparison of the results. Greenwashing is of great interest for
the everyday person who buys products with the thought of doing something good, for
example, in connection with the environment, human rights, etc. One chapter solely
concentrates on this subject, demonstrating how people can avoid paying more for a product
with false claims, thus abusing their good will to care about social aspects. Greenwashing is
part of this book, because it can also be seen as a marketing strategy, misleading conscious
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This book demonstrates how CSR can be seen as a
marketing tool on an international level, through which organizations can increase not only
their assets, but also their reputation making it more attractive for potential new partners and
employees.
A holistic perspective for navigating and exploring the CSR landscape. Strategic Corporate
Social Responsibility: Sustainable Value Creation, Fifth Edition, redefines corporate social
responsibility (CSR) as being central to the value-creating purpose of the firm and provides a
framework that firms can use to navigate the complex and dynamic business landscape.
Based on a theory of empowered stakeholders, this bestselling text argues that the
responsibility of a corporation is to create value, broadly defined. The primary challenge for
managers today is to balance the competing interests of the firm’s stakeholders,
understanding that what they expect today may not be what they will expect tomorrow. This
tension is what makes CSR so complex and demanding, but it is also what makes CSR
integral to the firm’s strategy and day-to-day operations. The new edition includes the latest
research, new cases, a streamlined table of contents, and expanded emphasis on the legal
perspective of strategic CSR. Keep your course content up-to-date! Subscribe to David
Chandler's 'CSR Newsletters' by e-mailing him at david.chandler@ucdenver.edu. The
newsletters are designed to be a dynamic complement to the text that can be used for in-class
discussion and debate. Past newsletters are archived as a freely-available resource for
instructors and students at: http://strategiccsr-sage.blogspot.com/
Corporate Social Responsibility (CSR) is an important element in creating competitive
advantages for enterprises in different sectors. The authors guide readers through the different
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studiesWilliam
in order to
the benchmarking of international standards and CSR
initiatives, as well as CSR performance evaluation practices. This book aims to identify current
problems that can arise during CSR implementation in manufacturing and services companies.
Moreover some best practice examples suitable for the introduction of CSR in the small and
medium size companies will be described. The authors show how different stakeholders can
benefit from sustainable resource management and pro-social behaviors. This book will be a
valuable resource for both academics and practitioners who want to deepen their knowledge of
CSR. This scientific monograph has been doubled blind reviewed.

Blending theory with practical application, Strategic Corporate Social
Responsibility, Third Edition is a comprehensive CSR and strategy text. As such,
it supports courses taught either as standalone electives or as core components
of the business school curriculum across all discipline areas. Integral to the
book’s unique format is its mix of theory and practical application divided into two
parts. After five chapters that provide an overview of the field, core concepts, and
practical challenges, the second half of the book illustrates the extensive and
dynamic nature of CSR via 21 detailed issues and case-studies. The cases
capture contentious debates across the spectrum of CSR topics that culminate
with a series of questions designed to stimulate further investigation and debate.
Provides a framework for organizations to establish, maintain, improve and
document their corporate social responsibility management system.
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Strategic Corporate Social Responsibility: Stakeholders in a Global Environment
provides faculty and students with a comprehensive, stand-alone text to support
traditional and innovative courses in corporate social responsibility (CSR).
Integral to the book`s unique format is the real-life “mini-case-study” approach
across the spectrum of CSR topics, backed by Internet accessible references.
Adopting a stakeholder approach to CSR, the content and format of this
sourcebook defines CSR within the global communications environment in which
multinational corporations operate today. Key Features: - Provides 45 Webbased case-studies linked to relevant Web sites for further exploration Recognizes cross-cultural trends developing throughout the world - Encourages
a multidisciplinary approach - References to the Wall Street Journal throughout
Strategic Corporate Social Responsibility provides a flexible and up-to-date
teaching tool for upper level undergraduate and graduate CSR courses in
Management, Marketing, Business Law, and Political Science.
In today's global business environment it is no longer acceptable that a
corporation does well simply by doing good. It is expected. With increasing
pressures from stakeholders to improve the bottom line as well as to be good
corporate citizens, business leaders face tough decisions. What social issues
should we support? What initiatives should we develop that will do the most good
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for the company as well as the cause? Do we include social messages in our
advertising, encourage our employees to volunteer, do we modify our business
practices? How do we integrate a new initiative into current strategies? These
and other challenges will continue to face future leaders. This book provides
thoughtful answers to these important questions, and to many more. The book
offers suggestions on how to choose among major worthy causes and also how
to measure the amount of good achieved both for the recipients and the
companies themselves. Of course, all is not only about challenges, there are
loads of opportunities that go along with them but it’s only responsible and
sustainable leaders who would be able to spot these opportunities. That is the
future which awaits 21st century leaders.
The impact of businesses on a country’s economy extends beyond just the
monetary effects of the company. The ethical standard to which a business
upholds itself can have a crucial impact on the development of a country’s
economy. Empowering Organizations through Corporate Social Responsibility
addresses the implementation of businesses’ ethical standards in both emerging
and advanced economies, interpreting the social impact of this issue in a global
context. Highlighting case studies, interdisciplinary perspectives, and strategies
in business management, this book is a pivotal reference source for academics,
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researchers, post-graduate students, and professionals concerned with the
development of the business sector.
Strategic Corporate Social ResponsibilityStakeholders in a Global
EnvironmentSAGE
Strategic Corporate Social Responsibility: Stakeholders in a Global Environment
provides faculty and students with a comprehensive, stand-alone text to support
traditional and innovative courses in corporate social responsibility (CSR).
Integral to the book's unique format is the real-life "mini-case-study" approach
across the spectrum of CSR topics, backed by Internet accessible references.
Adopting a stakeholder approach to CSR, the content and format of this
sourcebook defines CSR within the global communications environment in which
multinational corporations operate today.
This book is a concise and authoritative reference work and dictionary in the field
of corporate social responsibility, sustainability, business ethics and corporate
governance. It provides reliable definitions to more than 600 terms and concepts
for researchers and professionals alike. By its definitions the dictionary helps
users to understand the meanings of commonly used terms in CSR, and the
roles and functions of CSR-related international organizations. Furthermore, it
helps to identify keynotes on international guidelines, codes and principles
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relevant to CSR. The role of CSR in the business world has developed from a fig
leaf marketing front into an important and indispensable aspect of corporate
behavior over the past years. Sustainable strategies are valued, desired and
deployed more and more by relevant players in business, politics, and societies
all over the world. Both research and corporate practice therefore see CSR as a
guiding principle for business success.
The chapters in this volume cover a wide range of theoretical perspectives grounded in
strategy, economics and sociology, employ various methodological approaches, and
offer new arguments on the connections that exist between firms’ decisions relating to
sustainability, CSR, and the governance of their stakeholder relations.
The goal of this project is to detail the core, defining principles of strategic CSR that
differentiate it as a concept from the rest of the CSR/sustainability/business ethics field.
It is designed to be a provocative piece, but one that solidifies the intellectual
framework around an emerging concept--strategic CSR.The foundation for these
principles comes from my perspective as a management professor within the business
school. As such, it is a pragmatic philosophy, oriented around stakeholder theory, that
is designed to persuade business leaders who are skeptical of existing definitions and
organizing principles of CSR, sustainability, or business ethics. It is also designed to
stimulate thought within the community of intellectuals and business school
administrators committed to these issues, but who approach them from more traditional
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perspectives.
Ultimately,
therefore,
the purpose of the strategic CSR concept (and this
book) is radical--it aims to redefine both business education and business practice. By
building a theory that defines CSR as core to business operations and value creation
(as opposed to peripheral practices that can be marginalized within the firm), these
defining principles become applicable across the range of operational functions. As
such, they redefine how businesses approach these functions in practice, but also
redefine how these subjects should be taught in business schools.
Managing Corporate Social Responsibility offers a strategic, communication-centred
approach to integrating CSR into organizations. Drawing from a variety of disciplines
and written in a highly accessible style, the book guides readers in a focused
progression providing the key points they need to successfully navigate the benefits
and implications of managing CSR. Chapters are organized around a process model for
CSR that outlines steps for researching, developing, implementing, and evaluating CSR
initiatives Emphasizes stakeholder engagement as a foundation throughout the CSR
Process Model Discusses ways to maximize the use of social media and traditional
media throughout the process Offers international examples drawn from a variety of
industries including: The Forest Stewardship Council, Starbucks Coffee, and IKEA.
Draws upon theories grounded in various disciplines, including public relations,
marketing, media, communication, and business
This book is not available as a print inspection copy. To download an e-version click
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or for more
information
your local sales representative. *Shortlisted in the
Management and Leadership Textbook Category at CMI Management Book of the Year
Awards 2016* Why has CSR become part of the mainstream business and academic
agenda in the 21st century? How can CSR be fully integrated in business strategy and
day-to-day operations? Do companies become more vulnerable to criticism from
stakeholders if they make public their commitment to CSR? These are just some of the
questions and challenges explored in this exciting new textbook. Readers will not only
gain comprehensive knowledge and understanding of the history of CSR, the key CSR
drivers, the main theoretical CSR perspectives and the dominant CSR practices found
in the business community, they will also, more crucially, learn how to implement CSR
in practice. Written and edited by leading academics in the field, Corporate Social
Responsibility is an engaging and accessible text designed for any student seeking an
introduction to this complex and ambiguous subject. The book is complemented by free
online resources, including annotated web links, free full-text journal articles and more.
To fully comprehend corporate social responsibility (CSR), corporations must
understand the many-sided nature of CSR. This book provides insight into the
theoretical foundation, beliefs, and expectations of the multiple stakeholders; the
governance of CSR commitment; and corporations' strategies associated with the
design, development, implementation and communication strategies for CSR through
the case study on Malaysia. The book also explains why corporations should pursue a
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and why it being critical to an organisation's success.
It also describes the CSR trends and influences such as sustainability and globalisation
on the future of CSR.
The decisions a corporation makes affect more than just its stakeholders and can have
wide social, environmental, and economic consequences. This facilitates a business
environment built around the practical regulations and transparency necessary to
ensure ethical and responsible business practice. Corporate Social Responsibility:
Concepts, Methodologies, Tools, and Applications is a vital reference source on the
ways in which corporate entities can implement responsible strategies and create
synergistic value for both businesses and society. Highlighting a range of topics such
as company culture, organizational diversity, and human resource management, this
multi-volume book is ideally designed for business executives, managers, business
professionals, human resources managers, academicians, and researchers interested
in the latest advances in organizational development.
One of the most important activities of enterprises today is responsible
entrepreneurship. Corporate social responsibility (CSR) activities can help to forge a
stronger bond between employees and corporations, can boost morale, and can help
both employees and employers feel more connected with the world around them.
Moreover, the growing importance of this concept results from the fact that it is
perceived as an effective tool for increasing competitiveness, improving the image of
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the
company,
or contributing
the generation of higher profits. In today’s world, an
active commitment to social responsibility is becoming more common for a company.
CSR and Socially Responsible Investing Strategies in Transitioning and Emerging
Economies is an essential reference source that identifies the scale and scope of
implementation of CSR and socially responsible investing strategies and standards in
companies operating in different transitioning and emerging economies as well as
assessing the global effects of these activities. Featuring research on topics such as
economic growth, responsible investing, and business ethics, this book is ideally
designed for managers, executives, directors, corporate professionals, government
officials, industry leaders, academicians, students, and researchers in the fields of
international economics, international business, marketing, finance management, and
public relations.
This book integrates two different but equally prominent themes in the management
field: mergers and acquisitions (M&As) and corporate social responsibility (CSR). It
explores questions such as whether strategic goals overlap or conflict with sustainability
choices, what the strategic and sustainability tensions are confronting expanding
companies, and whether these companies can grow and be socially responsible for a
variety of stakeholders. The authors provide a fresh perspective on the study of
acquisitions, aiming to inspire the M&A field and using examples from different global
and institutional contexts in both developed and developing economies. This groundPage 14/21
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gap that has existed between acquisitions on the one
hand and social responsibility and sustainability on the other, for an integrative
perspective on enacting M&As and achieving the triple people-planet-profits bottom
line.

This is the first in a two volume study of Corporate Social Responsibility and
corporate behaviour from around the world, taking in viewpoints from five
continents and over ten countries. These case studies present a detailed analysis
of best practice in the corporate world in the areas of social ethics and
community engagement.
Corporate social responsibility has grown into a global phenomenon that
encompasses businesses, consumers, governments, and civil society, and many
organizations have adopted its discourse. Yet corporate social responsibility
remains an uncertain and poorly defined ambition, with few absolutes. First, the
issues that organizations must address can easily be interpreted to include
virtually everyone and everything. Second, with their unique, often particular
characteristics, different stakeholder groups tend to focus only on specific issues
that they believe are the most appropriate and relevant in organizations'
corporate social responsibility programs. Thus, beliefs about what constitutes a
socially responsible and sustainable organization depend on the perspective of
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the stakeholder. Third, in any organization, the beliefs of organizational members
about their organization's social responsibilities vary according to their function
and department, as well as their own managerial fields of knowledge. A
Stakeholder Approach to Corporate Social Responsibility provides a
comprehensive collection of cutting-edge theories and research that can lead to a
more multifaceted understanding of corporate social responsibility in its various
forms, the pressures and conflicts that result from these different understandings,
and some potential solutions for reconciling them.
This book, written by noted Corporate Social Responsibility (CSR) practitioner
Michael Hopkins, is the first to explicitly link CSR with development. It spells out
what corporations are doing on development, what more they could do and how
CSR can be a useful tool to promote economic development via corporations.
This is important and challenging reading for all of those in government, business
and NGOs who think that there must be a better, more effective and dynamic
way to kick-start development and eradicate poverty.
Globalization has changed the nature of many markets. Previously protected
local industries have been forced to become more competitive, a situation that
provides both opportunities and challenges. Key among these is the challenge of
implementing responsible business practices. Corporate social responsibility
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(CSR) is widely recognized as a worthy commitment to ensure sustainable
benefit for both corporations and communities. CSR is also becoming an
important base for businesses to build trust and confidence in their stakeholders,
with the potential to provide a competitive edge. To ensure sustainable growth
opportunities, companies should pursue the three key dimensional values of
creation: Profit People Planet Well defined and strategic CSR activities will
ensure an optimum balance between social, environmental, and economic
factors for sustainable profits. Hence, CSR has to be embedded within the
business strategy to provide a competitive edge in the areas of brand equity,
corporate reputation, employee retention, and environmental conservation.
Although the principles of CSR are essentially the same globally, each location
still calls for different emphasis in the implementation process. Successful
application of CSR principles is directly influenced by the business understanding
of its business strategy in proportion to the needs of the local community. As
someone who has implemented all the above activities successfully, author Sri
Urip is well placed to discuss effective CSR strategies to 21st century companies.
There is growing interest regarding the sustainability of communities. This
volume offers a critical review of current trends around Corporate Social
Responsibility and sustainability activities in developing economies. It is a must
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have for business practitioners, policy makers, experts in supranational
organizations, academics and students.
Managing Corporate Social Responsibility offers a strategic,communicationcentred approach to integrating CSR intoorganizations. Drawing from a variety of
disciplines and written ina highly accessible style, the book guides readers in a
focusedprogression providing the key points they need to successfullynavigate
the benefits and implications of managing CSR. Chapters are organized around a
process model for CSR thatoutlines steps for researching, developing,
implementing, andevaluating CSR initiatives Emphasizes stakeholder
engagement as a foundation throughoutthe CSR Process Model Discusses ways
to maximize the use of social media andtraditional media throughout the process
Offers international examples drawn from a variety ofindustries including: The
Forest Stewardship Council, StarbucksCoffee, and IKEA. Draws upon theories
grounded in various disciplines, includingpublic relations, marketing, media,
communication, andbusiness
Blending theory with practical application, this comprehensive text supports
courses at the intersection of corporate social responsibility (CSR), corporate
strategy, and public policy. Part I provides an overview of the field, defining CSR
and placing it in the context of wider corporate strategy. Part II contains chapters
Page 18/21

Download File PDF Strategic Corporate Social Responsibility Stakeholders
Globalization And Sustainable Value Creation 3rd Third By Chandler David
B Werther William B 2013 Paperback
on CSR issues related to the organization, the economy, and society, and
provides detailed case studies on a variety of well-known firms. Adopting a
stakeholder perspective, the authors explore CSR issues within the complex
global business environment in which corporations operate today.
Based on the idea that strategic CSR offers the most holistic and effective
approach to corporate social responsibility, the author presents the key concepts,
theories and philosophical approaches to CSR, along with the practical tools
needed to implement this knowledge in the real world.
Principles of Corporate Social Responsibility: A guide for students and practicing
managers in developing and emerging countries is designed to meet the urgent need
for a comprehensive and definitive introduction and teaching text for Corporate Social
Responsibility [CSR]. With the aim to become the standard textbook to teach a
complete course unit at undergraduate or postgraduate levels, this is a book that can
be used by practicing managers to understand the practice of CSR, equipping them
with knowledge and skills of how to integrate CSR into business strategy and
operations. Edited by a multidisciplinary team of four experts, David Katamba, Dr.
Christoph Zipfel, David Haag and Dr. Charles Tushabomwe-Kazooba, along with other
contributors, the book stresses the linkage of CSR and modern business management.
It starts by defining CSR, then shows how to get involved in CSR, how to identify CSR
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opportunities,
communicating
CSR activities to stakeholders and tracking CSR
performance. Principles of Corporate Social Responsibility: A guide for students and
practicing managers in developing and emerging countries concludes by giving the
reader the practical skills in designing CSR strategies in order to use them for
competitiveness as well as tracking performance of CSR programs. This is a book that
will become essential reading on the topic of CSR for many years to come. About the
Author: Mr. Katamba and his fellow Editors wish to thank German International
Cooperation (GIZ), Prof. Waswa Balunywa, Mrs. Annet Nabatanzi Muyimba, Jean
Hensly Kekaramu (RIP), Dr. Isaac Kayongo, Mr. Sam Musigire, Dr. Cedric Marvin
Nkiko, Prof. Dr. Geoffrey Bakunda, Ms. Sabine Gisch-Boie, and Hamid Tenywa.
Publisher's website: http: //www.sbpra.com/DavidKatamba
"Just Good Business" shows leaders and managers how to develop a unifying strategy
for guiding their corporate social responsibility (CSR)--and why it's critical to embed
CSR initiatives into larger corporate strategy.
The last decades witnessed a vigorous debate over the role of corporations in society.
Interest in corporate social responsibility (CSR) has become intense as corporate
stakeholders have called for higher performance and ethical standards from
businesses, and many corporations have developed CSR programs to harvest the
benefits resulting from such initiatives. CSR practices have become a crucial
component of business strategy contributing to organizational success and sustainable
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competitiveness.
Cases
on Corporate
Social Responsibility and Contemporary Issues
in Organizations is an essential reference source that provides specific case studies
that elaborate on the strategies and policies enacted by contemporary organizations to
address environmental and social issues, as well as economic and financial ones.
Featuring research on topics such as sustainable development goals, CSR pillars,
employee retention, gender equality, and social accountability, this book is ideally
designed for business managers, researchers, practitioners, and students seeking
coverage on innovative business practices enacted in multiple organizations/industries.
Increasingly critical and sophisticated stakeholders request companies to engage in
Corporate Social Responsibility (CSR) activities and to communicate about such
efforts. Driven by such an energetic demand, CSR communication seems like a
straightforward task: to inform stakeholders better about corporate CSR activities. Yet,
strategic CSR communication is anything but a straightforward endeavor.
Communicating an organization as a socially responsible entity implies not only better
information but also that organizational members develop a concurrent sensitivity
towards the changing expectations among a variety of stakeholders who voice their
concerns with different intensity and on different topics. This book raises the key issues,
the challenges, and the complexity that face managers as they engage themselves and
their organizations in a stakeholder dialogue about on communicating their CSR efforts.
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