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It is acknowledged that the introduction of communication technology and
computers of all kinds to the Kingdom of Saudi Arabia in recent decades has
contributed significantly to bringing about a quantum leap in the employment of
information to improve the lives of Saudis and to spur their development and wellbeing. It has also assisted in the transition of many sectors in the Kingdom from
traditional patterns of knowledge to new patterns. The information society is a
prerequisite for the establishment of the knowledge society, which we are striving
to build in our country. The transition to a knowledge society has many
requirements. Most notably, these requirements, with regard to the University,
are: An educational system that provides pillars and mechanisms for knowledge
and makes full use of them Effective bodies for research and development
across all public and private sectors A strategic plan for making a radical change
in the structure and regulations of higher education
Let's Talk Society - and the society were talking about is in transition to a green
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and sustainable society, an inclusive society, and an innovative and reflective
society. What is our role as communication professionals in all of this? How can
we foster public debate? This book addresses these challenges and offers some
answers.
Strategic communication is a powerful tool for creating broad-based support for
reform and change initiatives. Much has been written about why communication
matters in reform efforts, but there is scant material available to help those who
manage reforms apply communication concepts and approaches to their own
programs and policy-reform initiatives. 'Building Commitment to Reform through
Strategic Communication' attempts to bridge that gap. The authors present a
pragmatic and systematic approach for reformers ready to use communication
strategically to achieve their reform goals. The Five Communication Management
Decision Tool helps reformers and their teams develop a framework for their
communication strategies. This decision tool helps managers see change
initiatives through the eyes of those who will be affected by the reforms. When
the decision tool is used in the early stages of the development of change
programs, reformers gain an even deeper understanding of the stakeholders
perspectives on the reforms, which influence stakeholder opposition or support
for them. Such understanding will not only be instructive, but possibly
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transformative for both change agents and those stakeholders whose support is
critical to the success of reform. Reform agents may recognize the source of
stakeholder resistance and be able to revise reform goals and redesign change
interventions. Stakeholders who have a shared understanding of why the status
quo is not acceptable and change is necessary are more likely to create
coalitions of committed allies and supporters who will work together to achieve
reform goals. This workbook illustrates how the decision tool can be used for
various types of change and reform initiatives from policy reform, to country and
donor partnership agreements, to sectoral reforms. Tested and used in learning
interventions across cultures, regions, and sectors, the tool has been used
successfully by teams in government, nongovernmental organizations, the
business sector, and donor agencies. The book will be of great interest to
readers working in all of these areas.
A one-stop source for scholars and advanced students who want to get the latest
and best overview and discussion of how organizations use rhetoric While the
disciplinary study of rhetoric is alive and well, there has been curiously little
specific interest in the rhetoric of organizations. This book seeks to remedy that
omission. It presents a research collection created by the insights of leading
scholars on rhetoric and organizations while discussing state-of-the-art insights
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from disciplines that have and will continue to use rhetoric. Beginning with an
introduction to the topic, The Handbook of Organizational Rhetoric and
Communication offers coverage of the foundations and macro-contexts of
rhetoric—as well as its use in organizational communication, public relations,
marketing, management and organization theory. It then looks at intellectual and
moral foundations without which rhetoric could not have occurred, discussing key
concepts in rhetorical theory. The book then goes on to analyze the processes of
rhetoric and the challenges and strategies involved. A section is also devoted to
discussing rhetorical areas or genres—namely contextual application of rhetoric
and the challenges that arise, such as strategic issues for management and
corporate social responsibility. The final part seeks to answer questions about the
book’s contribution to the understanding of organizational rhetoric. It also
examines what perspectives are lacking, and what the future might hold for the
study of organizational rhetoric. Examines the advantages and perils of
organizations that seek to project their voices in order to shape society to their
benefits Contains chapters working in the tradition of rhetorical criticism that ask
whether organizations’ rhetorical strategies have fulfilled their organizational and
societal value Discusses the importance of obvious, traditional, nuanced, and
critically valued strategies such as rhetorical interaction in ways that benefit
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discourse Explores the potential, risks, paradoxes, and requirements of
engagement Reflects the views of a team of scholars from across the globe
Features contributions from organization-centered fields such as organizational
communication, public relations, marketing, management, and organization
theory The Handbook of Organizational Rhetoric and Communication will be an
ideal resource for advanced undergraduate students, graduate students, and
scholars studying organizational communications, public relations, management,
and rhetoric.
Aldoory and Toth present a socio-ecological model for understanding and
building a feminist future public relations. This approach acknowledges previous
gaps in scholarship and practice caused by ideological, societal, mediated, and
organizational factors constructing norms and expectations for gender and race.
There is a void of research and other academic materials to support stakeholders
operating within industry and the service sector with respect to their perceptions
and experiences of remote work, particularly in the context of global business,
sustainability, and change management. As more businesses consider remaining
and maintaining a remote workforce, it is of paramount importance that new
research be conducted regarding the multifaceted area of remote work and
sustainable change for global business. Remote Work and Sustainable Changes
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for the Future of Global Business raises awareness of the multifaceted area of
remote work in the context of sustainable change. In particular, it explores remote
technology in an attempt to cope with the changing landscape of work
environments amidst global change from a sociotechnical perspective. This book
provides insight into the challenges both national and international businesses
face during a world crisis. Covering topics such as crisis management, the
human cloud, and virtual collaboration, this book is essential to business
managers, project managers, business clusters, entrepreneurs, higher education
practitioners, faculty and PhD researchers, educational boards, technology
vendors and firms, and academic researchers.
The Routledge Handbook of Strategic Communication provides a comprehensive
review of research in the strategic communication domain and offers educators
and graduate-level students a compilation of approaches to and studies of
varying aspects of the field. The volume provides insights into ongoing
discussions that build an emerging body of knowledge. Focusing on the
metatheoretical, philosophical, and applied aspects of strategic communication,
the parts of the volume cover: • Conceptual foundations, • Institutional and
organizational dimensions, • Implementing strategic communication, and •
Domains of practice An international set of authors contributes to this volume,
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illustrating the broad arena in which this work is taking place. A timely volume
surveying the current state of scholarship, this Handbook is essential reading for
scholars in strategic communication at all levels of experience.
With the gradual resumption of economic activity, most businesses are facing a
range of challenges associated with implementing measures to protect the health
and safety of their employees. Some employers had to put certain business
activities on hold and even start new ones in order to keep their organizations
operating efficiently. The global COVID-19 pandemic plus digital transformation
and the pressure of Industry 4.0 have challenged companies to manage their
organizations in newfound ways. In the short term, they are facing enormous
changes to their business plans; in the long term, they must adapt and continue
to progress on their original goals. Reviving Businesses With New Organizational
Change Management Strategies is a crucial reference book that analyzes the
sensitivity of organizations to change management based on methodologies and
tools to control impacts, to understand how employees will be impacted in their
environment, and to learn how technology will help both the industry and
professionals. This book also explores types of frameworks that are built for
communication and business continuity, the importance of collaborative and
interactive relationships for change management, and emotional factors and
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issues for change management. Covering topics including change management
models, cybersecurity, Health 4.0, privacy and security, and information systems
management, this text is essential for managers, executives, human resources
managers, academicians, students, and researchers looking for successful
business strategies that are leading to increased efficiency, performance, and
growth.
Defining resilience and sustainability -- Challenges and root causes -- Water -- Food -- Shelter
and land use -- Energy production and consumption -- Natural resources -- Pollution -Disasters -- Climate change
A comprehensive guide to essential theories and practices of change creation and
implementation Organizational Change provides an essential overview to implementing
deliberate and focused change through effective communication strategies. Author Laurie
Lewis integrates academic rigor with real-world case studies to provide a comprehensive
examination of both theoretical and pragmatic approaches to alterations and modifications of
organizational structures. Emphasizing the importance of formal and informal communication
in implementation of change, this text investigates methods of information dissemination and
examines various channels for communicating change. Coverage of stakeholder relationships,
concepts of uncertainty and resistance, assessing change outcomes, and more provides
readers with a solid foundational knowledge of change dynamics in organizations. Extensively
revised and updated, this second edition provides new case studies on topics such as design
of input solicitation, and current research in areas including the persuasive effects of sidedness
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or inoculation, and socially supportive communication. Improved pedagogical tools,
streamlined organization of topics, and additional charts, graphs, and images reinforce efficient
presentation of material and increase reader retention and comprehension. Examines
empirical, theoretical, and conceptual approaches to strategic communication during
organization change Explores key elements of change, appropriate communication strategies,
and outcome evaluation methods Presents adaptive and programmatic strategic
implementation models Provides studies of real-world companies and actual research on
organizational change Debunks popular myths and clarifies misunderstandings of research
and theory on implementation of change Demonstrates how Individuals, groups, and entire
organizations can create change and influence implementation. Organizational Change
provides a thorough survey of the communication and implementation strategies, methods,
and conceptual foundations of change in public and private sector organizations, suitable for
undergraduate and graduate study and practitioners with interest in complex change
implementation.
Strategic Communication for Organizations elucidates the emerging research on strategic
communication, particularly as it operates in a variety of organizational settings. This book,
appropriate for both students and practitioners, emphasizes how theory and research from the
field of communication studies can be used to support and advance organizations of all types
across a variety of business sectors. Grounded in scholarship and organizational cases, this
textbook: focuses on message design provides introductory yet comprehensive coverage of
how strategy and message design enable effective organizational and corporate
communication explores how theory and research can be synthesized to inform modern
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communication-based campaigns Strategic Communication for Organizations will help readers
discuss how to develop, implement, and evaluate messages that are consistent with an
organization’s needs, mission, and vision, effectively reaching and influencing internal and
external audiences.
This incisive Handbook critically examines the role and place of media and communication in
development and social change, reflecting a vision for change anchored in values of social
justice. Outlining the genealogy and history of the field, it then investigates the possible new
directions and objectives in the area. Key conclusions include an enhanced role for
development communication in participatory development, active agency of stakeholders of
development programs, and the operationalization of social justice in development.
Protected areas operate within complex ecological and social systems, presenting challenges
that cannot be resolved by technical solution alone. Achieving the management objectives of
protected areas requires a social approach in which strategic communication is a key
instrument. This publication explores the often underestimated potential of communication,
sharing valuable experiences from protected areas across the world, drawing on papers
presented at the Vth IUCN World Parks Congress, 2003 and others.
This book presents the latest on the theoretical approach of the contemporary issues evolved
in strategic marketing and the integration of theory and practice. It seeks to make
advancements in the discipline by promoting strategic research and innovative activities in
marketing. The book highlights the use of data analytics, intelligence and knowledge-based
systems in this area. In the era of knowledge-based economy, marketing has a lot to gain from
collecting and analyzing data associated with customers, business processes, market
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economics or even data related to social activities. The contributed chapters are concerned
with using modern qualitative and quantitative techniques based on information technology
used to manage and analyze business data, to discover hidden knowledge and to introduce
intelligence into marketing processes. This allows for a focus on innovative applications in all
aspects of marketing, of computerized technologies related to data analytics, predictive
analytics and modeling, business intelligence and knowledge engineering, in order to
demonstrate new ways of uncovering hidden knowledge and supporting marketing decisions
with evidence-based intelligent tools. Among the topics covered include innovative tourism
marketing strategies, marketing communications in small and medium-sized enterprises
(SMEs), the use of business modeling, as well as reflecting on the marketing trends and
outlook for all transportation industry segments. The papers in this proceedings has been
written by scientists, researchers, practitioners and students that demonstrate a special
orientation in strategic marketing, all of whom aspire to be ahead of the curve based on the
pillars of innovation. This proceedings volume compiles their contributions to the field,
highlighting the exchange of insights on strategic issues in the science of innovation marketing.
The International Encyclopedia of Organizational Communication offers a comprehensive
collection of entries contributed by international experts on the origin, evolution, and current
state of knowledge of all facets of contemporary organizational communication. Represents the
definitive international reference resource on a topic of increasing relevance, in a new series of
sub-disciplinary international encyclopedias Examines organization communication across a
range of contexts, including NGOs, global corporations, community cooperatives, profit and
non-profit organizations, formal and informal collectives, virtual work, and more Features topics
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ranging from leader-follower communication, negotiation and bargaining and organizational
culture to the appropriation of communication technologies, emergence of inter-organizational
networks, and hidden forms of work and organization Offers an unprecedented level of
authority and diverse perspectives, with contributions from leading international experts in their
associated fields Part of The Wiley Blackwell-ICA International Encyclopedias of
Communication series, published in conjunction with the International Communication
Association. Online version available at Wiley Online Library Awarded 2017 Best Edited Book
award by the Organizational Communication Division, National Communication Association
This handbook is designed as guidance for policymakers and practitioners to mainstream propoor environment and climate concerns into planning, budgeting and monitoring.
Mainstreaming is achieved by putting poverty-environment issues at the heart of
government—in other words, by taking these issues into mainstream economic decision-making
processes, particularly the national and sub national planning and budgeting processes led by
ministries of finance, planning and local government,and supported by ministries of
environment.
Strategic Communication for Sustainable OrganizationsTheory and PracticeSpringer
The realm of sustainable development focuses on the ability to meet the demands of the
present, while not compromising the demands of the future. The knowledge of balancing
sustainable development goals with high performance is essential. Even more essential is
sharing the practices and accomplishments within sustainable development so that it may be
spread throughout many organizations and societal functions. The Handbook of Research on
Novel Practices and Current Successes in Achieving the Sustainable Development Goals
Page 12/30

Download Ebook Strategic Communication For Sustainable Organizations
Theory And Practice Csr Sustainability Ethics Governance
provides valuable insights, challenges, and practices to highlight the key determinants in
achieving the Sustainable Development Goals. This book presents a complex and thorough
theoretical infrastructure concerning the Sustainable Development Goals, challenges and
practices, as well as an important set of empirical results that will make a tremendous
contribution to the analysis of the key determinants specific to the Sustainable Development
Goals. Covering topics such as alternative consumption models, non-profit organizations, and
sustainable communities, this is an essential text for academicians, scientists, researchers,
students, PhD scholars, post-doctoral students, specialists, practitioners, governmental
institutions, and policymakers worldwide.
In recent years, the world has been changing considerably. Within the many obstacles,
barriers, and opportunities, three significant challenges should be considered for the future
planning of our territories and cities: seeking to achieve Sustainable Development Goals
(SDG), facing climate change, and performing a shift towards digitalization. Considering these
three challenges, we can work toward a more sustainable future for the environment.
Sustainable Development Goals, Climate Change, and Digitalization Challenges in Planning
elaborates on sustainability issues in the planning and development field regarding the
environment. This text promotes understanding about the dynamics, challenges, and
opportunities for the new decade regarding our common future planning. Covering topics such
as circular economy, economic-ecological principles, and sustainable resilience, this book is
essential for academicians, researchers, policymakers, environmentalists, scientists,
technicians, decision makers, practitioners, and students.
This book is the first to combine the much talked about topics of leadership and sustainability,
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and provides readers with a comprehensive overview and pragmatic approach to leading
sustainable organizations. Chapters include discussions, case examples, steps, and useful
tools centred on the components of the Leading the Sustainable Organization model. This
model provides managers with a pragmatic, end-to-end framework for creating (in the case of
new entities) or shifting (in the case of existing firms) their organizations’ workforces to a
sustainability focus. Leading the Sustainable Organization is the perfect tool for executives and
managers in small, medium, and large companies, and in all industries, to assist with the
difficult and confusing topic of leading sustainability efforts. This book will be of great interest to
students and academics who want to learn more about corporate sustainability.
Covering advantages as well as disadvantages, explores how mobility meets sustainability in
contemporary organizational communication.
Strategic Urban Health Communication Charles C. Okigbo, editor People are bombarded with
messages continuously and sorting through them constantly. In this milieu, critical ideas about
health promotion and illness prevention are forced to compete with distracting, conflicting, even
contradictory information. To get vital messages through, communication must be effective,
targeted, artful—in a word, strategic. Strategic Urban Health Communication provides a road
map for understanding strategy, enhancing strategic planning skills, and implementing
strategic communication campaigns. Deftly written chapters link the art and science of strategic
planning to world health goals such as reducing health inequities and eradicating diseases.
Flexibility is at the heart of these cases, which span developed and developing countries, uses
of traditional and digital media, and chronic and acute health challenges. And the contributors
ground their dispatches in the larger context of health promotion, giving readers useful
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examples of thinking globally while working locally. Included in the coverage: Urbanization,
population, and health myths: addressing common misconceptions. Integrating HIV/family
planning programs: opportunities for strategic communication. The role of sports in strategic
health promotion in low-income areas. The Internet as a sex education tool: a case study from
Thailand. Advertising and childhood obesity in China. Health communication strategies for
sustainable development in a globalized world. Balancing depth of understanding of audiences
and methods of reaching them, Strategic Urban Health Communication is a forward-looking
resource geared toward professionals and researchers in urban health, global health, and
health communication.
Promoting Nonprofit Organizations is a practical guide to developing and implementing a
strategic public relations program to enhance a nonprofit’s reputation. The ways in which
businesses – both for-profit and not-for-profit – communicate with customers has changed
dramatically in recent years. Coupled with economic uncertainty, nonprofits have had to adopt
a leaner operational mode, further underlining the need for organizations to take advantage of
all the promotion strategies available to them. This book: Discusses why public relations and
reputation management go hand-in-hand with marketing efforts Offers a step-by-step guide to
develop a public relations strategy Considers the importance of nonprofit sustainable
citizenship Provides tips for reputation enhancement using a range of tools, such as social
media and board ambassadorship Guides the reader in developing a reputation approach to
crisis communication management Highly practical in its approach, this book is a great guide
for students in public relations and nonprofit management courses, as well as for professionals
seeking to enhance the success of their nonprofit organization.
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element of relationships between entities, but, above all, it positively influences the building of
an organization's intellectual capital. This capital can be defined in different ways, but its
definition always references elements that determine the potential of sustainable organizations,
often in human, social, relational, organizational, and innovation dimensions. Trust is
increasingly becoming the key determinant of this capital (Ko?uch, Lenart-Gansiniec, 2017).
Trust also has a number of different definitions. However, the basis of many of these
definitions is the building of relationships focused on developing some kind of individual or interorganizational link. Organizational trust is a complicated concept, and it is the basis of all
organized activities performed by people in the organization, largely because trust is needed to
develop relationships with integrity and commitment. Thus, it is interesting to study the
relationship between trust and the building of the intellectual capital of sustainable
organizations. Indeed, intellectual capital plays a special role here. It is a guide and a platform
for achieving not only a competitive advantage for the sustainable organization, but also a
source of value creation in the short and long term. Thus, this strategic hybrid, composed of a
business model, strategy, and business processes, is favorable to the development of
intellectual capital (Jab?o?ski 2017). Trust is an element that ties this capital to relationships in
business. Moreover, it has an integrated character (R.C. Mayer, J. H. Davis, F. D. Schoorman
1995). Assuming that, nowadays, the network paradigm is becoming increasingly important, it
is worth asking how the mechanism of building trust-based intellectual capital in a sustainable
organization functions as its key asset in the network environment.

This volume takes a distinctive look at the climate change debate, already widely
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studied across a number of disciplines, by exploring the myriad linguistic and
discursive perspectives and approaches at play in the climate change debate as
represented in a variety of genres. The book focuses on key linguistic themes,
including linguistic polyphony, lexical choices, metaphors, narration, and framing,
and uses examples from diverse forms of media, including scientific documents,
policy reports, op-eds, and blogs, to shed light on how information and
knowledge on climate change can be represented, disseminated, and interpreted
and in turn, how they can inform further discussion and debate. Featuring
contributions from a global team of researchers and drawing on a broad array of
linguistic approaches, this collection offers an extensive overview of the role of
language in the climate change debate for graduate students, researchers, and
scholars in applied linguistics, environmental communication, discourse analysis,
political science, climatology, and media studies.
Presents cocreational perspectives on current international practices and
theories relevant to strategic communication The Handbook of Strategic
Communication brings together work from leading scholars and practitioners in
the field to explore the many national and cultural differences in modern
approaches to strategic communication. Designed to provide a coherent
understanding of strategic communication across various subfields, this
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authoritative volume familiarizes practitioners, researchers, and advanced
students with an inclusive range of international practices, current theories, and
contemporary debates and issues in this dynamic multidisciplinary field. The
Handbook covers an expansive range of strategic communication models,
theories, and applications, comprising two dozen in-depth chapters written by 47
international scholars and practitioners. In-depth essays discuss the three core
areas of strategic communication—public relations, marketing communication, and
health communication—and their many subfields, such as political communication,
issues management, crisis and risk communication, environmental and science
communication, public diplomacy, disaster management, strategic
communication for social movements and religious communities, and many
others. This timely volume: Challenges common assumptions about the
narrowness of strategic communication Highlights ongoing efforts to unify the
understanding and practice of strategic communication across a range of
subfields Discusses models and theories applied to diverse areas such as
conflict resolution, research and evaluation, tobacco control, climate change,
preparedness, and counter terrorism strategic communication Examines current
research and models of strategic communication, such as the application of the
CAUSE Model to climate change communication Explores strategic
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communication approaches in various international contexts, including patientoriented healthcare in Russia, road and tunnel safety in Norway, public sector
communication in Turkey, and ethical conflict resolution in Guatemala The
Handbook of Strategic Communication is an indispensable resource for
practitioners, researchers, scholars, and students involved in any aspect of
strategic communication across its many subfields.
This book, based on authoritative sources and reports, links environmental
communication to different fields of competence: environment, sustainability,
journalism, mass media, architecture, design, art, green and circular economy,
public administration, big event management and legal language. The manual
offers a new, scientifically based perspective, and adopts a theoretical-practical
approach, providing readers with qualified best practices, case studies and 22
exclusive interviews with professionals. A fluent style of writing leads the readers
through specific details, enriching their knowledge without being boring. As such
it is an excellent preparatory and interdisciplinary academic tool intended for
university students, scholars, professionals, and anyone who would like to know
more on the matter.
As communication and leadership skills are both essential for personal and
organizational success, new approaches and management styles are
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continuously being sought. Emerging technologies, automation opportunities, and
a diverse workforce are just a few of the challenges business professionals must
be prepared for in today’s workplace environment. The Handbook of Research
on Strategic Communication, Leadership, and Conflict Management in Modern
Organizations provides emerging research exploring the theoretical and practical
aspects of managing and solving conflicts, and introduces updated approaches
for refining communication and leadership skills. Featuring coverage on a broad
range of topics such as emotional intelligence, organizational crises, and virtual
team management, this book is ideally designed for professionals, leaders,
managers, and human resource specialists seeking current research on
developing the skills and consciousness needed to effectively communicate,
negotiate, and collaborate in diverse organizations.
This book fills an important gap in the literature, and presents contributions from
scientists and researchers working in the field of sustainable development who
have engaged in dynamic approaches to implementing sustainability in higher
education. It is widely known that universities are key players in terms of the
implementation and further development of sustainability, with some having the
potential of acting as “living labs” in this rapidly growing field. Yet there are
virtually no publications that explore the living labs concept as it relates to
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sustainability, and in an integrated manner. The aims of this book, which is an
outcome of the “4th World Symposium on Sustainable Development at
Universities” (WSSD-U-2018), held in Malaysia in 2018, are as follows: i. to
document the experiences of universities from all around the world in curriculum
innovation, research, activities and practical projects as they relate to sustainable
development at the university level; ii. to disseminate information, ideas and
experiences acquired in the execution of projects, including successful initiatives
and good practice; iii. to introduce and discuss methodological approaches and
projects that seek to integrate the topic of sustainable development in the
curricula of universities; and iv. to promote the scalability of existing and future
models from universities as living labs for sustainable development. The papers
are innovative, cross-cutting and many reflect practice-based experiences, some
of which may be replicable elsewhere. Also, this book, prepared by the InterUniversity Sustainable Development Research Programme (IUSDRP) and the
World Sustainable Development Research and Transfer Centre (WSD-RTC),
reinforces the role played by universities as living labs for sustainable
development.
The chief communication officer at a Fortune 500 multinational corporation today
faces the challenges of a rapidly changing global economy, a revolution in
Page 21/30

Download Ebook Strategic Communication For Sustainable Organizations
Theory And Practice Csr Sustainability Ethics Governance
communications channels fueled by the Internet, and a substantially transformed
understanding of what a 21st-century corporation stands for. This book provides
an accessible framework for describing these forces and the specific
communication challenges that they have thrown at the global corporation. The
text reviews the evolution of society's response to the development of the
modern company and the corporate communication practices that grew up in
response to it, as well as examining the impact of globalization, Web 2.0 and the
networked enterprise on current corporate relationships with key stakeholders
such as customers, employees, shareholders, communities and regulators. In
examining these forces and how they are interwoven, the authors offer insights
and strategies for deploying effective communication as a strategic business
asset in today's global economy. Designed for the advanced student of corporate
communication, the book contains updated guidelines for the management of
investor relations, community relations and other corporate relationships in the
age of social media. Specific recommendations for how to organize and execute
effective communication for the contemporary practioner working in the
communication field are also provided. "Goodman and Hirsch's book is essential
reading for corporate communications executives. Insightful and practical, it will
help them become better counselors to their CEOs, better partners with their CPage 22/30
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suite colleagues, and better leaders of their own organizations." Dick Martin,
Executive Vice President, AT&T (retired); Author, Secrets of the Marketing
Masters "In situating corporate communication issues and practices within the
context of globalization, rapid technological change, and the networked
organization, Goodman and Hirsch offer readers a compelling and necessary
discussion of the forces influencing corporate communication, and they utilize a
host of contemporary examples to do so. This book is a must read for
researchers and practitioners interested in business, corporate communication,
corporate social responsibility (CSR), and environment society governance
(ESG) on the global stage. Goodman and Hirsch encourage us all to think
carefully about what effective corporate communication should look like in the
21st century." Stacey L. Connaughton, Associate Professor, Department of
Communication, Purdue University "In today's global environment, there is no
function within a major corporation more important than what is commonly called
corporate communication. This new book, Corporate Communication: Strategic
Adaptation for Global Practice, written by Goodman and Hirsch, supports that
conclusion with comprehensive and convincing evidence. Large companies
cannot succeed today without successfully managing relationships with their key
constituencies in the context of what is desired by those constituencies.
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Previously, only the CEO him or herself has been in a position to view all of those
audiences with a balanced view of what is ethical and correct behavior. The fully
developed corporate communication function of today has evolved to work side
by side with the CEO and Boards of Directors. The function not only influences
what and how a company speaks, but also how it acts. The Goodman/Hirsch
book makes that case more strongly than any text written in the past. It should be
must reading for not only the professional communicator but for all CEOs and
Boards of Directors to see the unique and priceless value the corporate
communication function can bring to the corporate table today." James E.
Murphy, Retired Chief Marketing and Communications Officer of Accenture;
Chairman & CEO of Murphy & Co. "Goodman and Hirsch capture not only the
theory and organization of corporate communication, but its true heart and soul,
even as they show you how to ground this practice in a wholly changed and
changing world." Raymond C. Jordan, Corporate Vice President Public Affairs &
Corporate Communications, Johnson & Johnson
Communication in organizations has changed drastically since the release of the
first edition of this bestselling textbook. This fully revised and updated edition
delves into state-of-the-art studies, providing fresh insights into the challenges
that organizations face today. Yet this foundational resource remains a
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cornerstone in the examination of classic research and theory in organization
communication.
T his edited volume offers a descriptive analysis of foreign direct investment
(FDI) flows and cumulative stock, industrial composition, and important spatial
trends for each successor state of former Yugoslavia: Bosnia & Herzegovina,
Croatia, Kosovo, Montenegro, North Macedonia, Serbia, and Slovenia. The
chapters are written by academic experts on the topic from each of these
countries and are organised systematically in order to facilitate comparison
between the states. The aim of this book is to advance scholarly knowledge
about FDI in Southeastern Europe 25 years after the dissolution of Yugoslavia.
Each chapter includes a summary of scholarly contributions published on the
topic in English-language and local language journals, a discussion of origins,
composition by industry, and location choice within the country from 1995-2018,
using Dunning's (1980) eclectic paradigm as a discussion framework. The
chapters conclude with prospects for FDI over the next twenty-five years with
emphasis on economic growth projections, EU integration, and other relevant
country-specific considerations the local authors deem relevant. Special attention
is given to specific companies operating in Yugoslavia prior to its breakup and
how these firms have been impacted by dissolution, recession, efforts toward
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European Union membership. The authors also examine the past and potential
impact of FDI from unforeseen events such as the Global Financial Crisis and
COVID-19. This book appeals to scholars of geography, international business,
economics, and economic history of the former Yugoslavia as well as
professionals working in the region and on related topics elsewhere.-This book gathers high-quality research papers presented at the 2nd AUE international
research conference, AUEIRC 2018, which was organized by the American University in the
Emirates, Dubai, and held on November 13th-15th, 2018. The book is broadly divided into two
main sections: Sustainability and Smart Business, and Sustainability and Creative Industries.
The broad range of topics covered under these sections includes: risk assessment in
agriculture, corporate social responsibility and the role of intermediaries, the impact of
privatizing health insurance, political events and their effect on foreign currency exchange, the
effect of sustainable HR practices on financial performance, sustainability integration in the
supply chain and logistics, gender inequality in the MENA economies, the panel data model,
the model of sustainable marketing in the era of Industry 4.0, micro-enterprises as a tool for
combating unemployment, the impact of financial education and control on financial behavior,
measuring financial and asset performance in agricultural firms, a comprehensive strategic
approach to sustainability in the UAE, sustainability and project finance, HR analytics, FaD or
fashion for organizational sustainability, a conceptual framework of sustainable competitive
advantages, psychology of organizational sustainability, Blockchain technology and
sustainability, veganism and sustainability, institution building from an emotional intelligence
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perspective, sustainable concrete production using CWP, occupants’ behavior and energy
usage in Emirati houses, the effect of shop lighting on consumer behavior, multimedia
applications in digital transformation art, integrating biomimicry principles in sustainable
architecture, experimental sustainable practices in fashion education, technology-assisted
student-centered learning for civil engineering, and a 10-step design process for architectural
design studios. All contributions present high-quality original research work, findings and
lessons learned in practical development.
With the latest insights from the world of communication studies into the nature of corporate
reputation, this new addition to Wiley-Blackwell’s series of handbooks on communication and
media reflects the growing visibility of large businesses’ ethical profiles, and tracks the
benefits that positive public attitudes can bring. Serves as the definitive research collection for
a fast-growing field featuring contributions by key international scholars Brings together stateof-the-art communication studies insights on corporate reputation Identifies and addresses the
lacunae in the research literature Applies new theoretical frameworks to corporate reputation
Increasingly critical and sophisticated stakeholders request companies to engage in Corporate
Social Responsibility (CSR) activities and to communicate about such efforts. Driven by such
an energetic demand, CSR communication seems like a straightforward task: to inform
stakeholders better about corporate CSR activities. Yet, strategic CSR communication is
anything but a straightforward endeavor. Communicating an organization as a socially
responsible entity implies not only better information but also that organizational members
develop a concurrent sensitivity towards the changing expectations among a variety of
stakeholders who voice their concerns with different intensity and on different topics. This book
Page 27/30

Download Ebook Strategic Communication For Sustainable Organizations
Theory And Practice Csr Sustainability Ethics Governance
raises the key issues, the challenges, and the complexity that face managers as they engage
themselves and their organizations in a stakeholder dialogue about on communicating their
CSR efforts.
This is a seminal book for anyone who wants to understand, shape or study the
communication surrounding sustainability in their interactions with colleagues, employees,
supply chain partners and external stakeholders. It develops essential insights on the basis of
an extensive review of relevant theories and research drawn from multiple disciplines.
Interview data gathered from organization members who are currently communicating about
sustainability in their cities, universities, nongovernmental organizations, small businesses and
large for-profit organizations provide valuable insights from a practitioner’s perspective. The
interviewees represent organizations such as the Portland Trailblazers, Tyson Foods, the City
and County of Denver and the Natural Resources Defense Council. Theory, research and
interview comments combine in a reader-friendly way to provide practical insights and
stimulate future research.
Stretching Boundaries: Cases in Organizational and Managerial Communication focuses on
non-traditional organizations in a variety of contexts. Because cases range from small familyowned entrepreneurships and cybervetting to provincial egovernment democratic movements
in China, this supplemental text enables a reexamination of the boundaries of traditional
organizational contexts. Cases delve into organizing structures, relationships, and visions for
global not-for-profits, hybrid, creative industry, and entrepreneurial organizations. This book
stands to benefit instructors and students in at least four ways. First, it provides instructors with
an application-based teaching tool to help spark discussion. Second, students will find the case
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studies interesting and applicable to their future work lives, especially undergraduates who will
soon be in the work force. Additionally, cases help students grasp course materials that may
be otherwise challenging. Finally, for graduate students, the book encourages reflection on
important topics for future research.
The Textbook seeks for an innovative approach to Sustainability Communication as
transdisciplinary area of research. Following the United Nations Sustainable Development
Goals, which are intended to transform the world as it is known, we seek for a multidisciplinary
discussion of the role communication plays in realizing these goals. With complementing
theoretical approaches and concepts, the book offers various perspectives on communication
practices and strategies on an individual, organizational, institutional, as well as public level
that contribute, enable (or hinder) sustainable development. Presented case studies show
methodological as well as issue specific challenges in sustainability communication. Therefore,
the book introduces and promotes innovative methods for this specific area of research.
Human factors are the scientific discipline concerned with the understanding of interactions
among humans and other elements of a system, and the profession that applies theory,
principles, data, and other methods to design to optimize human well-being and overall system
performance. Human factor issues and the impact of technology on society is a topic that is
only growing, and it is essential that it is considered as technology becomes more present in
our daily lives. This not only impacts society now but is something to be considered for the
future. It is also incredibly important for those in the human factors profession to consider the
impact of technology for their work and for the users they are helping design for. Therefore,
this topic has immense impact and is important to study from a research perspective to
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advance the understanding of how technology works, how we work, and how we as humans
work within the context of the technology we use. Human Factors Issues and the Impact of
Technology on Society examines the role of technology on society with a specific focus on
human factors issues and how they are associated with and related to technology use in
society. A few highlighted topics within this book are digital health technologies, learning
technologies, ethics in social technology, ICT use in businesses, and sustainability. These
topics are only a few of examples of how this book analyzes technology in all different facets of
society, making it ideal for a wide audience including human factors practitioners,
technologists, sociologists, policy makers, teachers, technology developers and designers,
business professionals, ethicists, researchers, academicians, students, and anyone else
seeking more information on how technology is impacting society through the viewpoint of
human factors.
Shows what steps must be taken by utilities, commercial enterprises and government agencies
to meet the objective of sustainability. The book focuses on managing and educating people
within an organization and clarifies proven methods for how staff should be deployed and
trained. It includes flow charts, checklists and questionnaires.
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