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Sport And Leisure Operations Management
Annotation. This book has been written in response to a perceived need in initial teacher
training to address the pedagogy of vocational programmes in the field as a vocational subject.
It is not, therefore, a text book on physical education, but rather focuses on teaching and
learning related to preparation for working in the industry.
The second edition of this ground-breaking text continues to guide students toward a greater
understanding of human resource management in the sport and recreation environment.
Human Resource Management in Sport and Recreation, Second Edition, provides future
practitioners with a solid foundation in research and application of human resource
management for success in the sport industry. With more than 30 years of experience in
management of human resources, Dr. Packianathan Chelladurai provides an understanding of
the dynamics of human resources and management, bringing into focus the three divergent
groups of people who constitute human resources in sport and recreation organizations: paid
professional workers, volunteers, and the clients themselves. Dr. Chelladurai goes on to match
managerial processes with individual differences among those three groups. Human Resource
Management in Sport and Recreation, Second Edition, merges the fields of human resource
management and the sport industry in an easy-to-read manner. Its updated references,
examples, and studies reflect the increased growth, interest, and complexity in human
resource management in sport in recent years. This new edition places a greater emphasis on
managerial competencies, the strategic importance of human resource management, and the
implications of organizational justice. There is also a new chapter on internal marketing, a
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concept that has not been addressed adequately in a sport context but deserves attention as
sport and recreation organizations better understand the importance of human resource
management. This new chapter details the potential impact of internal marketing and outlines
its uses. Student comprehension is aided by several special elements, including "Viewpoint"
sidebars providing quotes and findings from experts and researchers, "Review" sidebars
highlighting key points, and practical sidebars detailing applications of research or problems
that practitioners must be aware of. The book also includes learning objectives, summaries,
key terms, and end-of-chapter activities. Part I outlines the unique and common characteristics
of the three groups in human resources. Part II focuses on differences among people and how
the differences affect behavior in sport and recreation organizations. This part covers human
resource issues related to abilities, personality, values, and motivation among the three sets.
Part III explores significant organizational processes in the management of human resources.
Included are chapters on organizational justice, job design, staffing and career considerations,
leadership, performance appraisal, reward systems, and internal marketing. Finally, part IV
discusses two significant outcomes expected of human resource practices: satisfaction and
commitment. Human Resource Management in Sport and Recreation, Second Edition, will
guide students' understanding of key concepts in human resources in the sport and recreation
industry. In doing so, it will prepare them for a career in that industry.
Exploring sports event management from a Caribbean, small island developing state
perspective, this volume uses the events of the recently held Cricket World Cup 2007 (CWC
2007) as a launching pad for identifying best practices and the way forward. The CWC 2007
was the first time in any sport, a World Cup was staged in nine independent countries. None of
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the Caribbean territories hosting a match has a population larger than Jamaica's 3.4 million;
most have less than a quarter of a million people; economies are small and infrastructure
limited. The hosting of this event produced significant lessons that the region and the world can
learn from concerning sports event management.
The field of professional, academic and vocational qualifications is ever-changing. The new
edition of this practical guide provides thorough information on all developments in these areas
in the UK. Fully indexed, it includes details on all university awards and over 200 career fields,
their professional and accrediting bodies, levels of membership and qualifications. British
Qualifications is a unique resource for human resource managers and university admissions
officers to verify the qualifications of potential employees and students.
Organized around the four management functions--planning, organizing, leading, and
controlling--Applied Sport Management Skills, Third Edition With Web Study Guide, teaches
students management concepts and then allows the students to apply them and develop skills
to become strong leaders and managers in the world of sport.
Sport Management: The Basics is an engaging and accessible introduction to sport
management which considers a range of contemporary philosophical, social, cultural and
political matters as they impact on this growing field. Drawing links between academic theory
and practice, it explores the current challenges facing managers in the sport industry,
addressing topics including: the history of sport management the role of the manager levels of
management the public, private and voluntary sectors sport management in the global
marketplace With suggestions for further reading throughout the text, a comprehensive chapter
on employment and employability, and case studies which explore both theory and practice,
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Sport Management: The Basics offers a clear and concise introduction for anyone seeking to
study or work in sport management.
For the first time Events Design and Experience draws together the relationship between event
design and the experience of consumers and participants. It explores and analyses the event
experience of the individual and how this can be ‘controlled’ by design. By drawing upon
ongoing research conducted over several years into the experiences of groups and individuals
who attend events this text will ask questions such as: What was the rationale behind a
particular event being designed in a certain way? What was the actual experience of
consumers? How was the event materially delivered and did the experience created provide a
satisfactory outcome? How can experiences be understood (via semiotics) especially the
physical elements of an event? Structured in four sections, Events Design and Experience
discusses: * What are events? An overall view of the industry, its definitions and market
demand. It also covers an analysis of previous literature, and draws upon real life events such
as Wembley plc, Leapfrog Corporate events and the British Cycling federation * What is an
event experience? An explanation of the nature and stages of experience, and the emergence
of the experience industry itself. Cases such as the Proms, London Fashion week ands the
Nike Fun run are used to illustrate. * Designing Experiences. Considers how design itself can
impact upon the experience, in some cases fundamentally changing the nature of experience.
It asks the question of how experiences are designed and what do they signify to the customer
once complete. * Analysing Event Experiences. Considers how experiences can be analysed
and evaluated looking at the artificiality of the event and how this reflects in the experience of
consumers. Also includes a review of the psychological processes of perception and
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interpretation and how meaning and experience can be analysed, and how we may begin to
unravel the meanings attributed to certain events. With international case studies throughout,
Events Design and Experience has a coherent user-friendly structure including chapter
summaries, review exercises and topics for discussion to consolidate understanding.
What is the difference between an academic and professional qualification? Who should get a
professional qualification? Did you know that some professions can not be legally practised
with a degree alone? Why get a UK qualification? Is it expensive to gain a British qualification?
What is a chartered institute or society, and is it better than a non-chartered body? What is the
difference between a professional body and a trade union? These are all questions answered
in this book which is designed to help individuals choose a career path and the right
professional organisation. In today's world it isn't enough to have a qualification, you need to
be able to meet with peers and use the valuable networks that are already in place to foster
your profession. Your Professional Qualification provides a comprehensive survey of the
qualifications available in the UK along with guidance on where they lead, entry requirements,
where to apply and where to study. Derived from the vast and authoritative British
Qualifications database, this important publication provides the first easily accessible guide to
qualifications and how to get them in the UK. Built around a comprehensive directory of
professional qualifying bodies each professional area is described in depth and its
qualifications identified and explained. The book is supported by a simple website, which
ensures purchasers of the book are kept up-to-speed with new developments.
This is a core text for all those on Sport Management and Sports Studies courses. It examines
both traditional business elements and the new functional areas of management in sport. Key
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chapters on marketing, finance, entrepreneurship, and event management are included, and
the book as a whole provides a critical understanding of the complex and dynamic relationship
between sport, business and management. The reader is supported through accessible
theoretical explanation, real-life examples and case studies, learning activities and guidance
on further study.
Sports facilities management is in the national news with reports from the BBC that three 2012
Olympic venues in London are being evaluated by accountants to see whether they will deliver
value for money. The current estimate of government spneding on the games is £9.3billion
There is also an ongoing debate about the fate of the 80,000 seat stadium that is being
constructed for the games at a cost of £500million. This is the first book to take a truly global
look at facilities operations management in the sport industry. The lead author, Eric Schwarz,
and his co-author Stacey Hall have joined forces with Simon Shibli an academic from Sheffield
Hallam (a leading University for Sport Management in the UK) Sport facilities of all shapes and
sizes are an ingrained part of global sport management culture. As such, it is inevitable that
students who enter into the field of sport management will interact with the management and
operations of a sport facility at some point during their career. This book is published with the
sport management lecturer and student in mind, complete with a companion site. This textbook
provides the theoretical foundation for sport facility operations management, and is
supplemented both in the text and in the companion site containing: schematics, planning
documents, sample forms, and sample ownership/management structures. In addition, each
author will infuse research and experiences from sport facilities around the world (North
America; Europe; Middle East/Asia; Australia and New Zealand) to ensure that a global
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perspective is at the core of this book. * Students gain a global understanding of the topic that
they will be able to apply when working in the industry, anywhere in the world * Brings theory to
life with practical insights and real life applications, drawing on the extensive industry and
teaching experience of the three authors * The book contains short cases and examples, as
well as online case studies
The management of risk and safety is not simply a matter of trying to remove risks, but is
necessary and vital to these industries. Sensible risk management is concerned with making
the most of the positive opportunities or reducing the negative risks. This books shows how the
absence of explicit risk practices is not necessarily an absence of risk management, and how
many existing operational and strategic practices can be understood as part of a process of
risk and safety management. Its main objective is to develop greater clarity in the
communication of risks and the development of safety programmes, illustrating how
organisations can use a single language of risk, relevant for all levels of management and
areas of operation.
Contemporary Sport Management, Fifth Edition With Web Study Guide, provides students with
an overview of sport management by presenting extensive discussions of the foundational
aspects of the profession and current topics from the field. The fifth edition continues to
engage students with a full-color format and an integrated web study guide. The text also
discusses the role of social media in revolutionizing the industry and the significance of sport
as an international institution. Students will learn the relevance of legal, sociocultural, historical,
political, and psychological concepts to the management of sport; the professional skills and
attitudes of successful sport managers; and ways in which the globalization of sport continues
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to affect sport management professions. One of the top-selling textbooks in the field, the fifth
edition retains many of its popular learning tools for students and also offers several key
additions: • Social media sidebars in every chapter prepare future sport managers to confront
some of the unique challenges and opportunities of this growing phenomenon. • Professional
profiles containing a biography, Q&A, and associated web study guide activity allow students
to gain realistic views into the roles of sport managers. • Enhanced ancillaries include a new
image bank and chapter quizzes compatible with learning management systems to further
support classroom instruction and testing. • A student web study guide now contains more
than 171 fully integrated activities to provide opportunities for real-world application. • A
retrospective from cofounding editor Janet Parks illustrating how the outstanding roster of
contributors has been a hallmark of this title from the beginning. The text also contains a
variety of updated learning tools, including international sidebars with associated activities, a
timeline, ethics and critical thinking sections, a running glossary, chapter objectives, end-ofchapter reviews, and references to help students stay engaged with the material and
understand key concepts and terms. In addition, the web study guide (WSG) contains multiple
interactive learning experiences that assist students in retaining the information. Each chapter
of the text includes several cross-references to the WSG, allowing students to take advantage
of the following features: • Professional profile activities encourage students to test their
expectations of the challenges that sport industry professionals face on a daily basis. • Job
announcement activities demonstrate the skills that prospective employers seek in particular
sport settings. • Web searches point students to the vast amount of information available
online. • Portfolio activities help students reflect on questions related to the critical thinking and
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ethics sections of each chapter. Upon completion of the activities, students will have
constructed a portfolio of their reflections on issues they might face as future sport
management professionals. • Learning in Action activities help students understand and apply
the concepts covered in each chapter. With 20 chapters written by 44 expert contributors,
Contemporary Sport Management, Fifth Edition, begins with an overview of the field and
historical aspects of the industry. Next, the attributes of effective and professional sport
managers and the relevance of managerial and leadership concepts applied to sport
management are discussed. In part II, students learn about the major settings in which sport
management professionals work today, including professional and amateur sport management
sites, sport management agencies, and sport tourism venues. Part III offers information on key
functional areas of sport management, such as marketing, communication, finance and
economics, and facility and event management. In part IV, readers examine current challenges
in the profession, such as issues related to consumer behavior, law, sociology, globalization,
and the importance of continuing sport management research. The updated and enhanced fifth
edition of Contemporary Sport Management offers a varied and dynamic learning package to
assist readers in understanding the many opportunities and challenges in the sport
management field. From historical foundations and future directions to current issues and
professional skill sets, this popular textbook continues to inform and inspire up-and-coming
professionals to have a positive influence on the management of sport.
The book is designed to meet the needs of the physical education majors gaining professional
competency in resource management which they will handle first at the entry point level and
later a full time administrator or manager.
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World Heritage Sites are some of the most recognised locations around the world. They
include natural sites such as the Grand Canyon and the Great Barrier and cultural ones such
as the Pyramids at Giza, the Walled City of Baku in Azerbaijan and the Historic Centre of Riga
in Latvia. The responsibility to manage them successfully and ensure that the resources are
not damaged by visitors, war or environment is therefore vital. Managing World Heritage Sites
covers the management issues encountered at cultural and natural UNESCO World Heritage
Sites). WHS sites are high profile and as their designation states they are unique. They are
often government owned and subject to political debate, they have iconic status and are
therefore crucial to national tourism industries, and often involve a large number of
stakeholders within their management structures. This text considers all of these aspects in
arriving at solutions for site management principles. In 12 chapters and 5 case studies it covers
issues such as WHS designation, marketing, visitor management, revenue generation and
management. Each chapter will examine the management issues associated with managing
heritage within the WH Sites, making clear use of management practices to apply the theory.
Managing World Heritage Sites: â€¢Includes international case studies such as the Grand
Canyon, Taj Mahal, Angor Wat, Statue of Liberty, Yosemite National Park. â€¢Is authored by
an international contributor team of well known and respected experts in this field â€¢Has a
user friendly and logical structure including aims, introduction, case study, conclusion,
references and websites and examples best practice. â€¢5 specific case study chapters
including a location map, an explanation of key issues, conclusion, and questions for self-study
* Covers the management issues encountered at cultural and natural world heritage sites
including designation, marketing, visitor management, revenue generation and management. *
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Illustrated with international case studies including Grand Canyon, Taj Mahal, Angor Wat,
Statue of Liberty, Yosemite National Park. * International contributor team of well known and
respected experts in this field
This book is written with both the United States and Canadian markets in mind, providing an
excellent economic foundation for today's sport and leisure services manager. Become an
enterprising custodian of resources by learning to utilise your finances effectively. The book
responds to the need for sport and leisure service managers to develop awareness and
competencies in the area of financial management. Economic and financial principles are
addressed and discussed. Step-by-step instructions are given to assist readers in preparing,
presenting, and managing budgets; generating revenue for capital development; and
managing day-to-day operations.
By 2030, China will be the world’s largest tourism destination, holidays in Outer Space will be
the ultimate luxury experience, extreme Swedish ironing will be an Olympic Sport, embedded
technologies will be the norm in future tourists and skiing in the Alps will be no more. These
are some of the changes that will occur between now and 2030 that will change world tourism.
Tomorrows Tourist: Scenarios & Trends enables readers to imagine what a future tourist might
be, where they will go and what they will do. This is the most comprehensive analysis of how
world tourism is changing and what it means for destinations. Each chapter consists of a
scenario about a future tourist, which is then is backed up with evidence and trends plus a
number of assumptions about the future. The book is accompanied by its own website at
http://www.tomorrowstourist.com which is owned and regularly updated by the author.
This is the first book to take a truly global look at facilities operations management in the sport
Page 11/22

Bookmark File PDF Sport And Leisure Operations Management
industry. Sports facilities management is in the national news with reports from the BBC that
three 2012 Olympic venues in London are being evaluated by accountants to see whether they
will deliver value for money. The current estimate of government spending on the games is
£9.3billion. There is also an ongoing debate about the fate of the 80,000 seat stadium that is
being constructed for the games at a cost of £500million. Sport facilities of all shapes and sizes
are an ingrained part of global sport management culture. As such, it is inevitable that students
who enter into the field of sport management will interact with the management and operations
of a sport facility at some point during their career. This textbook provides the theoretical
foundation for sport facility operations management, and is supplemented both in the text and
in the companion site containing: schematics, planning documents, sample forms, and sample
ownership/ management structures. In addition, each author will infuse research and
experiences from sport facilities around the world (North America; Europe; Middle East/ Asia;
Australia and New Zealand) to ensure that a global perspective is at the core of this book. This
book is published with the sport management lecturer and student in mind.
This work provides a comprehensive overview of the theory and practice of managing people
within a human resource management framework. It provides the reader with the skills they
need to understand and work with people in sport organizations.
Sport is a growing industry with enormous numbers of people now involved in the management
and administration of sports, fitness and exercise. Whether voluntary, public or commercial
sectors, all can benefit by improving the practice and delivery of the management of sport and
its organisations. This text is designed to help all those delivering sport to deliver it better and
includes: · What's different and special about sports management? · The voluntary sector ·
Page 12/22

Bookmark File PDF Sport And Leisure Operations Management
Event management and marketing · Marketing, fundraising and sponsorship · Managing staff
and volunteers · Organisational management principles · Legal issues including health and
safety · Case studies - both local and national. Full of practical examples this book reveals
sports management in action, showing how good management helps us to deliver better sports
participation, at all levels. This book is a must for undergraduates as well as an invaluable tool
for professionals in sport management and administration in the private public and voluntary
sectors.
As the importance of vocational qualifications has become firmly established, the system has
become increasingly complex and hard to grasp. Now in its seventh edition, this popular and
accessible reference book provides a simple guide for anyone needing information on
vocational education. Fully revised and expanded to take into account recent changes in
legislation, it provides up-to-date information on over 3500 vocational qualification in the UK,
and is an indispensable reference source for careers advisers, human resource managers,
employees, teachers and students alike. Divided into five parts, the first clarifies the role of the
accrediting and major awarding bodies and explains the main types of vocational qualifications
available, including the new Vocational GCEs, A Levees and Key Skills. Part Two is a directory
listing over 3500 vocational qualifications, classified by professional and career area, giving
details of type of qualification, title, level, awarding body and, where possible,the course,code
and content. Part Three comprises a glossary of acronyms used, together with a
comprehensive list of awarding bodies, industry lead bodies, professional institutes and
associations, with their contact details. Part Four is a directory of colleges offering vocational
qualifications in the UK, arranged alphabetically by area. Finally, section five is an index of all
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qualifications, listed alphabetically by title.
The many areas of operations management, from job design to ethics are discussed in this
text. Its findings are supported by using case studies, suggestions and solutions.
Covering the applied managerial perspective of the travel industry, this book looks at the core
disciplines and the application of theory to practice. Considering individual and corporate social
responsibility, it teaches effective managerial skills by reviewing legal frameworks, quality
management and marketing, financial management, and the management of shareholders and
stakeholders. It discusses current trends such as sustainability and governmental emission
targets against a background of the needs of a commercial business to innovate and increase
profits. A valuable tool for both students and those working in the travel industry, this new
edition includes new content, a revised structure and all-new international case studies.
The Business of Sports, Second Edition is a comprehensive collection of readings that focus
on the multibillion-dollar sports industry and the dilemmas faced by todays sports business
leaders. It contains a dynamic set of readings to provide a complete overview of major sports
business issues. The Second Edition covers professional, Olympic, and collegiate sports, and
highlights the major issues that impact each of these broad categories. The Second Edition
continue to provide insight from a variety of stakeholders in the industry and cover the major
business disciplines of management, marketing, finance, information technology, accounting,
ethics and law. In addition, it features concise introductions, targeted discussion questions, and
graphs and tables to convey relevant financial data and other statistics discussed. This book is
designed for current and future sports business leaders as well as those interested in the innerworkings of the industry.
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Following on from The Entertainment Industry: An Introduction, Entertainment Management
takes the next step in the development of entertainment as a practice and as an academic
subject. Aimed at higher level undergraduates, the book discusses best practices in the
entertainment industry, profiling a different discipline per chapter, each one a branch of
entertainment that offers employment opportunities within the sector. Fields include marketing,
P.R., the media, live events, artist management, arts and culture, consultancy and visitor
attractions. The book aims to reflect the knowledge students will need for real world of
entertainment management such as technical standards, business management, people
management, economic aspects and legal issues. Each chapter discusses the background of
the discipline, best practice management principles, issues in the wider environment, case
studies of real organisations and future trends.
Marketing and management processes across industries can be very similar, but contexts vary
where political intervention, public interest and local sustainability are involved. The rural
business setting is especially intricate due to the assortment of different business
opportunities, ranging from traditional agriculture, to tourism enterprise and even high-tech
business. Including pedagogical features and full colour throughout, this new textbook provides
an engaging and thought-provoking resource for students and practitioners of tourism, rural
business and related industries.
Anybody working in sport management will be involved in the operation of a sports facility at
some point in their career. It is a core professional competency at the heart of successful sport
business. Sport Facility Operations Management is a comprehensive and engaging textbook
which introduces cutting-edge concepts in facilities and operations management, including
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practical guidance from professional facility managers. Now in a fully revised and updated
second edition—which introduces new chapters on capital investment and operational decisionmaking—the book covers all fundamental aspects of sport facility operations management from
a global perspective, including: ownership structures and financing options planning, design,
and construction processes organizational and human resource management financial and
operations management legal concerns marketing management and event planning risk
assessment and security planning benchmarking and performance management Each chapter
contains newly updated real-world case studies and discussion questions, innovative
'Technology Now!' features and step-by-step guidance through every element of successful
sport facilities and operations management, while an expanded companion website offers
lecture slides, a sample course syllabus, a bank of multiple-choice and essay questions,
glossary flashcards links to further reading, and appendices with relevant supplemental
documentation. With a clear structure running from planning through to the application of core
management disciplines, Sport Facility Operations Management is essential reading for any
sport management course.
Tourism: The Key Concepts offers a comprehensive collection of the most frequently used and
studied concepts in the subject of tourism. Within the text key terms, concepts, typologies and
frameworks are examined in the context of the broader social sciences, blending together
theory and practice to explore the scope of the subject. Terms covered include: Ethical
Tourism LGBT Tourism Hospitality Mobility Authenticity Quality Management Destination
Management Geographies of Tourism Planning Sociology in Tourism Society and Culture
Tourism Strategy Each entry contextualises, defines and debates the concept discussed,
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providing an excellent starting point for those studying tourism for the first time, and a quick
reference for those who are more experienced. With case studies, examples and further
reading throughout, this text will be invaluable for all undergraduate and postgraduate tourism
students.
This title looks at roles within the sport and leisure industry. It covers careers such as
physiotherapists, sports psychologists, leisure center managers, and outdoor activity officers. It
also looks at teaching sport and working in the community to encourage sporting activities. In
The Workplace is a new and informative series aimed at giving KS4 students an opportunity to
explore different areas of work that may be of interest to them after leaving school. It includes
information on how to find a job in a particular field, the qualities needed, what your main tasks
would be, and how to work your way to the top of that field.
Sport and Leisure Operations ManagementBurns & Oates
The hosting of sports events – whether large international events, or smaller niche events –
can have a significant and long-lasting impact on the local environment, economy and society.
Strategic Sports Event Management provides students and event managers with an insight
into the strategic management of sports events of all scales and types, from international megaevents to school sports. Combining a unique conceptual framework with a practical, step-bystep guide to planning, organising, managing and evaluating events, the book explains the
importance of adopting a strategic approach, showing how to implement strategies that lead to
successful outcomes over the short and long-term. This fully revised and updated third edition
uses international case studies in every chapter, from the NBA and NFL to Formula One and
the English Premier League, offering real-world insight into both larger and smaller events. In
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addition, woven throughout the book are a series of in-depth studies of the London Olympic
Games, the ultimate sporting event and an important point of reference for all practising and
aspiring event managers. The book covers every key aspect of the sports event management
process, including sports organizations, such as the IOC, FIFA and IAAF, and their interactions
with event partners, the media and promoters short-term and long-term benefits of the planning
process event impact and legacy operational functions including finance, ticketing, transport,
venues, IT, human resources, and security marketing and communications, including social
networking and new media the bidding process research and evaluation. Strategic Sports
Event Management is the leading sports event management textbook and is now accompanied
by a companion website containing a range of additional teaching and learning features. The
book is important reading for all students of sport management or event management, and all
practising event managers looking to develop their professional skills..
This four-volume set introduces, on the management side, principles and procedures of
economics, budgeting and finance; leadership; governance; communication; business law and
ethics; and human resources practices; all in the sports context. On the marketing side this
reference resource explores two broad streams: marketing of sport and of sport-related
products (promoting a particular team or selling team- and sport-related merchandise, for
example), and using sports as a platform for marketing non-sports products, such as celebrity
endorsements of a particular brand of watch or the corporate sponsorship of a tennis
tournament. Together, these four volumes offer a comprehensive and authoritative overview of
the state of sports management and marketing today, providing an invaluable print or online
resource for student researchers.
Page 18/22

Bookmark File PDF Sport And Leisure Operations Management
'Leisure and Recreation Management' is essential reading for anyone interested in exploring
both the theory and the practicalities of managing leisure and recreational facilities.
"An accessible and different guide for students and practitioners alike... I'm sure that it will
become a standard reference text for sports management" - Peter Taylor, Sport Industry
Research Centre, Sheffield Hallam University "A must have introductory reference guide for
graduate and undergraduate sport management students" - Paul M. Pedersen, Indiana
University "Provides students, practitioners and researchers in the field of sport management
with a valuable compilation of sensitizing concepts, definitions and interesting references" Michel van Slobbe, European Sport Management Quarterly Sharp, clear and relevant this book
meets the needs of those studying and researching within the growing discipline of sport
management. The intelligently cross-referenced entries provide a concise overview of the key
concepts in the field guiding you through the important debates, sources and research
methods in the management and delivery of sport. The book introduces readers to the
concepts at the centre of their studies; it suggests relevant further reading and thoughts for
future research and applies academic theory to business and organizational problems in a realworld context. Written for students, academics and practitioners the entries are designed to
meet study needs and include: Clear definitions Comprehensive examples Practical
applications Effective research methods.
Now in its 47th edition, British Qualifications 2017 is the definitive one-volume guide to every
qualification on offer in the United Kingdom. With an equal focus on vocational studies, this
essential guide has full details of all institutions and organizations involved in the provision of
further and higher education and is an essential reference source for careers advisors,
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students and employers. It also includes a comprehensive and up-to-date description of the
structure of further and higher education in the UK. The book includes information on awards
provided by over 350 professional institutions and accrediting bodies, details of academic
universities and colleges and a full description of the current framework of academic and
vocational education. It is compiled and checked annually to ensure accuracy of information.
The sport and leisure sectors possess unique characteristics that pose particular challenges
for managers and human resource professionals. The age profile of workers, seasonality, the
pressure to achieve short-term results, media intrusion, wide differences in pay between elite
and community levels, and the importance of competition and consumer (fan) behaviour, all
combine to set sport and leisure apart from 'mainstream’ business and management. Human
Resource Management in the Sport and Leisure Industry is a comprehensive and accessible
introduction to HRM in sport and leisure that examines these challenges in the context of
organisational structure, systems, and individual and group behaviour, encouraging the reader
to develop a strategic approach to HRM, and emphasising the importance of reflective
professional practice. The book explores the full range of key issues, themes and concepts in
contemporary HRM, including: the labour market in sport and leisure personal skills in HRM
recruitment and selection learning, training and development evaluation and performance
appraisal change management coaching and mentorship. Covering private, public and
voluntary contexts, the book includes a wide range of examples and cases from the real world
of sport and leisure management. Each chapter also includes highlighted definitions of key
concepts, review questions, summaries and learning objectives, to guide student learning and
help managers develop their professional skills. Effective human resource management and
Page 20/22

Bookmark File PDF Sport And Leisure Operations Management
development is essential for business success, and this book is therefore important reading for
any student or professional working in sport and leisure management.
The growth of events and festivals has been significant over the last decade and a wide range
of skills are essential to ensure those events are successful. This requirement has been
instrumental in stimulating the creation of more tertiary education opportunities to develop
events management knowledge. As the discipline develops, knowledge requires direction in
order to understand the changing advances in society. This is the first book to take a futures
approach to understanding event management. A systematic and pattern-based understanding
is used to determine the likelihood of future events and trends. Using blue skies scenarios to
provide a vision of the future of events, not only capturing how the events industry is changing
but also important issues that will affect events now as well as the future. Chapters include
analysis of sustainability, security, impacts of social media, design at both mega event and
community level and review a good range of different types of events from varying
geographical regions. A final section captures the contributions of each chapter through the
formation of a conceptual map for a future research agenda. Written by leading academics in
the field, this ground breaking book will be a valuable reference point for educators,
researchers and industry professionals.
Developers, designers and operators are increasingly needing to create versatile sport and
leisure amenities that are of lasting value to local and wider communities. Placing facilities
design and operation at the heart of sports development, this book adopts a holistic approach,
integrating experience in the field with collective knowledge across many different uses and
technologies. Extensive use of case studies from around the world makes this book a definitive
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reference for practitioners and students in sports and leisure, building design and facilities
management.
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