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This book investigates the interface of ethnicity with occupation, empirically observed in luxury international hotels in
Kuala Lumpur, Malaysia. It employs the two main disciplines of anthropology and sociology in order to understand the
root causes and meaning of ethnicity at work within the hospitality industry sector. More specifically, it observes social
change in a multi-ethnic and non-secular society through an ethnographic study located in a micro organisation: the
Grand Hotel. At the individual level, this research shows how identity shifts and transformation can be mediated through
the consumption and manipulation of food at the workplace. In addition, it combines an ambitious theoretical discussion
on the concept of ethnicity together with empirical data that highlights how ethnicity is lived on an everyday basis at a
workplace manifesting the dynamics of cultural, religious and ethnic diversity. The book presents the quantitative and
qualitative findings of two complementary surveys and pursues an interdisciplinary approach, as it integrates
methodologies from the sociology of organisations with classic fieldwork methods borrowed from ethnology, while
combining French and Anglo-Saxon schools of thoughts on questions of identity and ethnicity. The results of the cultural
contact occurring in a westernised pocket of the global labour market – in which social practices derive from the
headquarters located in a society where ethnicity is self-ascribed – with Malaysian social actors to whom ethnicity is
assigned will be of particular interest for social scientists and general readers alike.
Marketing Research and Modeling addresses state of the art developments including new techniques and methodologies
by leading experts in marketing and marketing research. This work emphasizes new developments in Bayesian Decision
Analysis, Multivariate Analysis, Multidimensional Scaling, Conjoint Analysis, Applications of Conjoint and MDS technique,
Data Mining, Cluster Analysis, and Neural Networks.
This book provides readers with a timely snapshot of ergonomics research and methods applied to the design,
development and prototyping – as well as the evaluation, training and manufacturing – of products, systems and
services. Combining theoretical contributions, case studies, and reports on technical interventions, it covers a wide range
of topics in ergonomic design including: ecological design; educational and game design; cultural and ethical aspects in
design; user research and human–computer interaction in design; as well as design for accessibility and extreme
environments, and many others. The book places special emphasis on new technologies such as virtual reality, state-ofthe-art methodologies in information design, and human–computer interfaces. Based on the AHFE 2017 International
Conference on Ergonomics in Design, held on July 17–21, 2017, in Los Angeles, California, USA, the book offers a timely
guide for both researchers and design practitioners, including industrial designers, human–computer interaction and user
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experience researchers, production engineers and applied psychologists.
The purpose of this paper is to provide a business case for experience design services in the hotel industry in North
America. The business case is built upon primary and secondary research that describes value chain, structure,
performance measures of the hotel industry and estimates potential market for design services. Additionally, project
reviews experience design discipline itself and role of participants in creation of guest experiences. Findings of the paper
include recognizing opportunities for experience design offerings in hotel industry. Challenges in current solutions include
lack of guests' perspective in design and inconsistency of the experience. Experience design creates a coherent and
engaging experience by focusing on guests and their needs, and by taking into account all the experience components. It
adds value to hotel industry by offering a means to differentiate, build loyalty and satisfaction, increase revenues, and
eliminate amenities creep. Potential customer segments are hotel brands and owners.
In recent years there has been a growing interest in the study of hospitality as a social phenomenon. This interest has
tended to arrive from two communities. The first comprises hospitality academics interested in exploring the wider
meanings of hospitality as a way of better understanding guest and host relations and its implications for commercial
settings. The second comprises social scientists using hosts and guests as a metaphor for understanding the relationship
between host communities and guests as people from outside the community – migrants, asylum seekers and illegal
immigrants. The Routledge Handbook of Hospitality Studies encourages both the study of hospitality as a human
phenomenon and the study for hospitality as an industrial activity embracing the service of food, drink and
accommodation. Developed from specifically commissioned original contributions from recognised authors in the field, it
is the most up-to-date and definitive resource on the subject. The volume is divided into four parts: the first looks at ways
of seeing hospitality from an array of social science disciplines; the second highlights the experiences of hospitality from
different guest perspectives; the third explores the need to be hospitable through various time periods and social
structures, and across the globe; while the final section deals with the notions of sustainability and hospitality. This
handbook is interdisciplinary in coverage and is also international in scope through authorship and content. The ‘state-ofthe-art’ orientation of the book is achieved through a critical view of current debates and controversies in the field as well
as future research issues and trends. It is designed to be a benchmark for any future assessment of the field and its
development. This handbook offers the reader a comprehensive synthesis of this discipline, conveying the latest thinking,
issues and research. It will be an invaluable resource for all those with an interest in hospitality, encouraging dialogue
across disciplinary boundaries and areas of study.
The Role of the Hospitality Industry in the Lives of Individuals and Families explores the evolution of the hospitality
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industry and the relationships between hospitality providers, their families, and the guests they serve. Focusing on the
human aspect of the business, this text will give hospitality providers a better understanding of the human relations
issues that they or their employees may face and show them how your services affect guests. Offering research and
insight into customs and traditions that have influenced modern services, The Role of the Hospitality Industry in the Lives
of Individuals and Families will teach you how to better meet the needs of guests at the national or international level
while learning how the industry affects employees and their lives outside of work. The Role of the Hospitality Industry in
the Lives of Individuals and Families discusses many different themes that relate to the improvement of the profession for
both guests and employees, such as the spiritual, philosophical, and historical provisions of hospitality; the human
resource and work issues of employees in the industry; consumer and family demands; and marketing strategies for
hospitality organizations. In addition, this text discusses many issues that affect guests and that affect you as an
employer or employee, such as: responding to the needs of travelers for a “home away from home” dealing with the
social and health issues of guests recognizing the changing food habits of Americans and their impact on the hospitality
industry examining the frequently negative attitude of Americans toward service hospitality employees balancing a career
in the hospitality industry and family life researching the frequency of fast food patronage by older adults and the
importance of hotel/motel services to older adults to determine if areas of service need improvement protecting
employees from overly demanding guests balancing compassion, generosity, and idealism with the corporate profit
maximization mandate The Role of the Hospitality Industry in the Lives of Individuals and Families also examines the
cultural relationships fostered by the hospitality industry as a benefit and proof of quality services. Complete with ideas
for further research, this text will help you and your employees evaluate the personal effects of the hospitality industry
and help provide better services to guests.
This book presents cutting edge research on the development of analytics in travel and tourism. It introduces new
conceptual frameworks and measurement tools, as well as applications and case studies for destination marketing and
management. It is divided into five parts: Part one on travel demand analytics focuses on conceptualizing and
implementing travel demand modeling using big data. It illustrates new ways to identify, generate and utilize large
quantities of data in tourism demand forecasting and modeling. Part two focuses on analytics in travel and everyday life,
presenting recent developments in wearable computers and physiological measurement devices, and the implications for
our understanding of on-the-go travelers and tourism design. Part three embraces tourism geoanalytics, correlating social
media and geo-based data with tourism statistics. Part four discusses web-based and social media analytics and
presents the latest developments in utilizing user-generated content on the Internet to understand a number of
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managerial problems. The final part is a collection of case studies using web-based and social media analytics, with
examples from the Sochi Olympics on Twitter, leveraging online reviews in the hotel industry, and evaluating destination
communications and market intelligence with online hotel reviews. The chapters in this section collectively describe a
range of different approaches to understanding market dynamics in tourism and hospitality.
319.7
The aim of this book is to enhance theoretical and practical understanding of quality management in tourism and
hospitality. It provides a benchmark of current knowledge, and examines the range of research methods being applied to
further develop tourism and hospitality service management research. It is hoped that this book will stimulate new
research questions by highlighting tensions and challenges in the area.
Research Paper from the year 2010 in the subject Business economics - Business Management, Corporate Governance,
grade: A, University of Brighton (School of Service Management), course: International Hospitality Management,
language: English, abstract: During the last years, quality has become crucial factor in the hospitality industry as
customers become more demanding and evaluate the received services more critically. This research papers aims to
identify and examine issues of service quality received in upscale hotels using the critical incident technique. The
academic literature, including books, journals and other sources will be critically evaluated with interest to service quality
and service failures. The findings are drawn from a survey conducted among students and lecturers. The results show a
range of satisfiers and dissatisfiers relating the service delivery in an upscale hotel. Lastly, conclusion and
recommendations for future research are given.
There has been a major transformation in the hotel type, from the traditional lobby space to the atrium style. This
movement towards the use of atriums in hotels has greatly affected hotel design and has also changed the function of
hotels, both socially and as an economic generator. The transformation in hotels has created new design opportunities,
changed the psychological meaning of the hotels for many people, and created a larger investment return. The addition
of the atrium lobby has changed the goal of many hotels; it has allowed architects to create a larger public space and a
space in which to evoke and enhance positive human reactions and interactions. In addition, atrium design allows natural
items to be incorporated into the atrium, creating an outdoor plaza feel into the interior space. First, I will research the
origin of atriums in hotels. Specifically, I will trace the development of atrium hotel design, including: the design
development of French hotels in the 17 th century, the first hotels that used atriums (1800's), the changes from the early
1900's to the late 1990's, and ending with my design for the 2000's. I will research and show the methods and
development of hotels such as those by John Portman, that had a significant impact on the development of hotel design.
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These studies will help me show and prove why the atrium design evolved and has persisted. After this research I will
uses the advantages of the existing hotels and project new developments in my own hotel design.
In recent years the brand has moved squarely into the spotlight as the key to success in the hospitality industry. Business
strategy once began with marketing and incorporated branding as one of its elements; today the brand drives marketing
within the larger hospitality enterprise. Not only has it become the chief means of attracting customers, it has, more
broadly, become the chief organizing principle for most hospitality organizations. The never-ending quest for market
share follows trend after trend, from offering ever more elaborate and sophisticated amenities to the use of social media
as a marketing tool—all driven by the preeminence of the brand. Chekitan S. Dev’s award-winning research has
appeared in leading journals including Cornell Hospitality Quarterly, Journal of Marketing, and Harvard Business Review.
He is the recipient of several major hospitality research and teaching awards. A former corporate executive with Oberoi
Hotels & Resorts, he has served corporate, government, education, advisory, and private equity clients in more than forty
countries as consultant, seminar leader, keynote speaker and expert witness. Hospitality Branding brings together the
most important insights from the author’s many years of research and experience, all in a single, affordably priced
volume (available in both print and eBook formats). Skillfully blending the knowledge of recent history, the wisdom of
cutting-edge research, and promise of future trends, this book offers hospitality organizations the advice they need to
survive and thrive in today’s competitive global business environment.
Proceedings of the 12th European Conference on Management, Leadership and Governance
Stay ahead of your customers as their service expectations change! In Current Issues and Development in Hospitality
and Tourism Satisfaction, experts from the field explore customer satisfaction strategies, examining both the long-term
and short-term results. This vital tool shows you new and effective approaches for understanding customer satisfaction
and providing quality service at all levels of the hospitality and tourism industry. Hospitality and tourism faculty and
students as well as professionals will find this book useful for improving and providing quality service management. This
book illustrates the complex relationship between customer and service provider, offering practical advice and techniques
for maximizing consumer contentment. Current Issues and Development in Hospitality and Tourism Satisfaction contains
models for meeting—and even surpassing—consumer expectations to increase the value of the customer's experience.
This essential resource includes various methods for managers to anticipate consumer needs and perceptions, reducing
dissatisfaction. This book helps you: incorporate existing and alternative measurements of satisfaction measure and
improve service quality create and maintain social interaction linkages between staff and customer identify the
destination performance of your hotel and other destinations or attractions evaluate consumer satisfaction with lodging
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services increase cross-cultural service satisfaction and much more! Tables and figures throughout the text help
demonstrate the strategies, and bibliographies at the end of each chapter offer further reading. While there are other
books that focus on customer satisfaction, Current Issues and Development in Hospitality and Tourism Satisfaction is
rare in that it covers satisfaction issues as they apply to both hospitality and tourism.
In a single volume, the new edition of this guide gives comprehensive coverage of the developments within the fastchanging field of professional, academic and vocational qualifications.;Fully indexed, it provides details on all university
awards and over 200 career fields, their professional and accrediting bodies, levels of membership and qualifications,
and is a one-stop guide for careers advisors, students and parents. It should also enable human resource managers to
verify the qualifications of potential employees.
Previous editions published 1985 as Hotel planning and design.
The following study was undertaken by six Boston Architectural School students in October 1969 as preparatory research
for the subsequent design.
Essay from the year 2017 in the subject Tourism, grade: 65, , language: English, abstract: This paper shows how
research could be done on the topic of Tourism in Edinburgh, Scotland. The focus here lies on the theory of research
rather than the conduction of the research itself. Methodology, Methods and approaches to research were explored.
A fully revised edition of the book architects and developers consider the bible of hotel design.
Frameworks are the foundation of good scholarship. They structure, organize and communicate research, underpin
individual studies and shape the field of study as a whole. This book introduces students to the concept of frameworks in
tourism research and provides a review, discussion and critique of frameworks. Theoretical, conceptual, analytical and
integrative frameworks are all covered in detail, with the features, use, strengths and limitations of each from discussed
and illustrated using a wide range of examples and applications across the field of tourism studies. It is suitable for
acade.
New Perspectives in Hospitality Management is a unique collection of articles that represent the very highest level of
scholarship in the sphere of hospitality research. The articles published in this collection identify some emergent themes
that have subsequently established themselves as key trends among academics in the field.
" "If a student researcher had only one handbook on their bookshelf, Miller and Salkind's Handbook would certainly have
to be it. With the updated material, the addition of the section on ethical issues (which is so well done that I'm
recommending it to the departmental representative to the university IRB), and a new Part 4 on "Qualitative Methods,"
the new Handbook is an indispensable resource for researchers." "Dan Cover, Department of Sociology, Furman
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University The book considered a "necessity" by many social science researchers and their students has been revised
and updated while retaining the features that made it so useful. The emphasis in this new edition is on the tools with
which graduate students and more advanced researchers need to become familiar as well as be able to use in order to
conduct high quality research.
Hotel Design, Planning and Development examines various aspects of hotel planning and development including an
extensive overview of necessary planning and development in hotels. It includes definitions of hotel design, development,
market analysis etc. Provides the reader with insights into the development of its knowledge, so as to understand the
risks and opportunities involved in designing a hotel.
Publisher description
The Practice of Graduate Research in Hospitality and Tourism is an in-depth guide that strives to assist graduate
students in hospitality and tourism achieve competent research levels in their respective programs. With this book, you
will explore several sample research papers that use conceptual studies, empirical studies using secondary data, and
empirical research with primary data that will spark interesting discussions on research design, conceptual development,
research methods, and conclusions drawn from the research.
AHT is a database covering all areas of the hospitality and tourism industries and their management. It provides details of
English language articles selected from academic and trade journals published worldwide from 1984 to date.
A mattress, box spring, and duvet for a king-size hotel bed weighs in at 225 pounds. Imagine trying to wrestle with
changing the sheets and getting the hospital corners just right; it is easy to see why hotel housekeepers experience back
and shoulder injuries at increasing rates. David Brody got behind the scenes at the Chicago Hyatt Regency and the
Starwood hotels in Hawaii, bypassing management and corporate press releases to interview the housekeeping staff
directly. Given Brody s expertise in architecture and design, his mission here is to help us understand service design in
hotels in order to situate the needs of hotel customers, housekeepers, and hotel management one relative to the other.
What unfolds as a new perspective on hotels is designin terms of spaces, products, maintenance, and workflow systems.
We get vivid examples of how a hotel room s design encapsulates a highly orchestrated, hidden process of management
and labor, where work is invisible and surface appearances are paramount to the guest s sense of domestic comfort. (
Turndown service is one exampleroom light dimmed, drapes drawn, music on classical, turndown mat on floor, slippers in
place, mint on pillow, etc.) Brody opts strongly for what he calls co-design, which means collaboration between workers
and management on improving hotel design, and he is unabashedly partisan in taking sides with hotel workers and their
unions. He also advocates for sustainability and green politics."
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"Designing Sustainable Commercial Interiors: Applying Concepts and Practices is a core text that teaches students and
designers how to apply sustainable principles to all stages of the design process for residential and commercial interiors.
An overview of the types of design projects emphasizes a three-pronged approach to sustainability: equity, economy and
ecology. Through case studies for a range of project types - including retail, healthcare, hospitality, corporate, adaptive
reuse, civic and institutional, and residential - readers will learn how to use a sustainable concept as the foundation for
well-designed projects."-"This textbook will be used to support undergraduate dissertation supervision. The book clearly sets out the research
philosophies, principles and practices relevant to conduct of fieldwork. A useful and informative text to aid the research
design and process." - Nazia Ali, Bedfordshire University "A key text for students studying research methods or
undertaking a research project in the hospitality and tourism industries." - Lisa Wyld, Westminster Kingsway College "An
excellent overview of primary research itself and its application in Hospitality and Tourism." - Jane Warren, SHRM
College Hospitality and tourism is the fourth biggest industry in the world. What are the key research issues in the field?
What methods are particularly useful to answer questions of management, policy, strategy and general understanding?
This is the first comprehensive guide to research methods and issues for students engaged in hospitality and tourism
studies. Jargon-free, incisive and relevant, the book offers an uncluttered guide to key concepts and essential research
techniques. It is grounded in a real world approach that concentrates upon the issues that students will encounter in their
studies and work experience. It fills an enormous gap in the field providing students with the first dedicated introduction to
research methods for hospitality and tourism students.
Emotional Design for Hotel Stay ExperiencesResearch on Guest Emotions and Design OpportunitiesHotel
DesignPlanning and DevelopmentW. W. Norton
The hotel industry is one recognized for its historic explorations in design and hospitable services to societies worldwide.
It is one of the largest markets on the international economy agenda: constantly growing and expanding to new limits.
Hotel lobbies in particular have played important roles for urban cities throughout history and still today. Biophilic design
is a fairly new concept in the sustainable design industry that stems from the theory of biophilia, or the human inclinations
to be connected with nature. It is the challenge posed to all designers to utilize their skills to connect their designs of the
built environment to direct and indirect forms of natural elements. This thesis examines the ways in which hotel lobbies
can be used to bring nature into New York City. It presents ideas not only for design of spaces, but also for the future
benefits of city neighborhoods, economic growth, and urban planning overall. Existing literature from a series of
interrelated disciplines was reviewed in the process of preparing this thesis. A number of Manhattan hotels were visited
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and used for case studies in the accrual of observational research and design characteristics. An expansive section of
design strategies with recommendations for implementation was created for public reference. The results of the research
indicate that hotel selections hinder on expectations and there is an obvious need for reintegrating nature into the dense
urban landscape that is New York City.
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