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The average American listens to the radio three hours a day. In light of recent technological developments such as
internet radio, some argue that the medium is facing a crisis, while others claim we are at the dawn of a new radio
revolution. The Concise Encyclopedia of American Radio is an essential single-volume reference guide to this vital and
evolving medium. It brings together the best and most important entries from the three-volume Museum of Broadcast
Communications Encyclopedia of Radio, edited by Christopher Sterling. Comprised of more than 300 entries spanning
the invention of radio to the Internet, The Concise Encyclopedia of American Radio addresses personalities, music
genres, regulations, technology, programming and stations, the "golden age" of radio and other topics relating to radio
broadcasting throughout its history. The entries are updated throughout and the volume includes nine new entries on
topics ranging from podcasting to the decline of radio. The Concise Encyclopedia of American Radio include suggestions
for further reading as complements to most of the articles, biographical details for all person-entries, production credits
for programs, and a comprehensive index.
The Third Edition of this invaluable handbook provides a complete overview of the entire development function, from
management and strategic planning to hands-on, practical guidance for the various kinds of fundraising. Written by
leading fund-raising professionals and edited by James M. Greenfield, this volume is a classic in the field of fundraising.
The Fourth Edition of Public Relations Writing & Media Techniques is the most comprehensive and up-to-date PR writing
text available. The text thoroughly integrates new communication technologies the Internet, World Wide Web,
Webcasting, etc. and shows students the many techniques on the horizon and currently in use to reach a variety of
audiences. An abundance of real-world examples and illustrations showcase outstanding work by public relations
professionals and provide models for students. Clearly-written and well-organized, this book places emphasis on the
"nuts and bolts" of daily work in public relations, giving students step-by-step procedures for creating and distributing a
variety of successful public relations materials. An engaging and highly effective text for students, Public Relations
Writing & Media Techniques is also an invaluable resource for public relations practitioners.
Rev. ed. of: Writing grant proposals that win / edited by Deborah Ward. 3rd ed. 2006.
Dealing with event management in developing countries, specifically South Africa, this textbook confronts the specific
challenges of creating well-run events in places where world-class catering and party supplies are not as readily available
as in developed nations. Complete with advice about all aspects of managing an event, the second edition incorporates
additional graphs, tables, and photographs, as well as new material about the legal aspects of event planning.
Annotation. When Nietzsche dubbed Richard Wagner "the most enthusiastic mimomaniac" ever to exist, he was
objecting to a hollowness he felt in the music, a crowding out of any true dramatic impulse by extravagant poses and
constant nervous movements. Mary Ann Smart suspects that Nietzsche may have seen and heard more than he
realized. InMimomaniashe takes his accusation as an invitation to listen to Wagner's music--and that of several of his
near-contemporaries--for the way it serves to intensify the visible and the enacted. As Smart demonstrates, this
productive fusion of music and movement often arises when music forsakes the autonomy so prized by the Romantics to
function mimetically, underlining the sighs of a Bellini heroine, for instance, or the authoritarian footsteps of a Verdi
baritone.Mimomaniatracks such effects through readings of operas by Auber, Bellini, Meyerbeer, Verdi, and Wagner.
Listening for gestural music, we find resemblance in unexpected places: between the overwrought scenes of supplication
in French melodrama of the 1820s and a cluster of late Verdi arias that end with the soprano falling to her knees, or
between the mute heroine of Auber's La Muette de Portici and the solemn, almost theological pantomimic tableaux
Wagner builds around characters such as Sieglinde or Kundry.Mimomaniashows how attention to gesture suggests a
new approach to the representation of gender in this repertoire, replacing aural analogies for voyeurism and
objectification with a more specifically musical sense of how music can surround, propel, and animate the body on stage.
Drawing from real examples of companies who are practicing creative marketing as well as her experience working with
small and enterprise level businesses and nonprofit organizations improve their marketing strategy. Connie provides a
revolutionary system for serving, not sales to transform the relationship between companies and customers. When
looking to convert consumers in today’s tough business environment Connie’s system can help you immediately
implement your creative marketing system by using the tools provided in this book. Today’s marketplace continues to be
ravaged by changes---to convert relationships to partnerships, consumers to customers, and ideas into realities you need
to think differently. No matter what business you are in, the information in this book will help experts creatively engage
and unlock hidden opportunities.
Sports Sponsorship and Marketing Communications concentrates primarily on the objectives of marketing
communication of brands that invest in sport sponsoring and how sponsors can utilise sport sponsoring to achieve brand
and sales-related objectives. This book provides a truly European approach to this emerging field and provides the
reader with a very clear link between marketing communications theory and the practicalities of sports sponsorship. This
book is written for any students studying sports marketing, sports management, physical education or broader marketing
courses. The book also aims to reach professionals in this field.
The Congressional Record is the official record of the proceedings and debates of the United States Congress. It is
published daily when Congress is in session. The Congressional Record began publication in 1873. Debates for sessions
prior to 1873 are recorded in The Debates and Proceedings in the Congress of the United States (1789-1824), the
Register of Debates in Congress (1824-1837), and the Congressional Globe (1833-1873)
Indexes the Times and its supplements.
THE "BIBLE OF SPONSORSHIP"--UPDATED WITH NEW SOCIAL MEDIA AND OTHER DIGITAL STRATEGIES The
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Sponsorship Seeker's Toolkit, fourth edition, makes cutting-edge, best-practice sponsorship not only achievable, but sensible and
straightforward. Corporate sponsorship experts Kim Skildum-Reid and Anne-Marie Grey have updated their classic guide to put
you miles ahead of the competition. New material includes the integration of social media into existing strategies, developing
leverage ideas for proposals, more case studies than ever, and important trends in the world of corporate sponsorship. PRAISE
FOR THE SPONSORSHIP SEEKER'S TOOLKIT: "This book leads you step-by-step through the choices you have to make
throughout the process, from gathering internal support to renewal. I have never read a better how-to book on seeking sponsors."
-- AD MAATJENS, Founder and Director, Sponsorreport "One of the best and most thorough how-to books in fundraising! A mustread orientation for nonprofits considering transforming their approach or venturing into the exciting world of sponsorship!" -- KYLA
SHAWYER, Chair of the International Fundraising Congress (IFC), Chief Operating Officer, SCIA – International Alliance "The
Sponsorship Seeker's Toolkit contains all the information you'll need to successfully develop, deliver, and manage a best-practice
sponsorship program, using an easy-to-understand, step-by-step process supported by useful case studies and example
templates." -- KYM OBERAUER, founder of PracticalSponsorshipIdeas.com
In its 114th year, Billboard remains the world's premier weekly music publication and a diverse digital, events, brand, content and
data licensing platform. Billboard publishes the most trusted charts and offers unrivaled reporting about the latest music, video,
gaming, media, digital and mobile entertainment issues and trends.
A writing and planning resource that is suitable for public relations students and practitioners
Professional resume and cover letter writers reveal their inside secrets for creating phenomenal cover letters that get attention and
land interviews. Features more than 150 sample cover letters written for all types of job seekers, including the Before-and-After
transformations that can make boring letters fabulous.
Sales and Revenue Generation in Sport Business provides a comprehensive overview of the many ways in which sport
organizations generate revenues across all avenues and segments of the industry. Readers will learn a practical approach to sales
and how to apply the method for a successful career.
Billboard
Without a doubt, sponsorship is one of the most powerful promotional tools we have in the business of brand creation, brand
recognition, and ultimately increasing sales. Moreover, brokering sponsors is a significant business in and of itself, something we
often overlook. Considering sponsorship is a $50 billion a year market--and growing--marketers and students of business ignore its
potential at the risk of missing hugely lucrative opportunities. To fail to understand sponsorship is to fail to understand marketing. If
you're looking for an introduction to this topic, most books available only address sports sponsorship: the largest section of the
market perhaps, but by no means the only one. Kolah's Improving the Performance of Sponsorship is a guide that examines all
types of sponsorship, clearly explaining and defining its mechanics, advising on how to select the right properties, how to sell
sponsorship, ethical issues, measurement and key legal principles. This book is all keen marketers will need for a thorough
understanding of how sponsorship works.
Interested in making your skills future-ready and recession-proof? Guffey/Loewy's best-selling BUSINESS COMMUNICATION:
PROCESS AND PRODUCT, 10E, can help. This award-winning book with the latest content guides you in developing
communication competencies most important for professional success in today's hyper-connected digital age. Refine the skills that
employers value most, such as superior writing, speaking, presentation, critical thinking and teamwork skills. Two updated
employment chapters offer tips for a labor market that is more competitive, mobile and technology-driven than ever before. Based
on interviews with successful practitioners and extensive research into the latest trends, technologies and practices, this edition
offers synthesized advice on building your personal brand, using LinkedIn effectively and resume writing. A signature 3-x-3 writing
process, meaningful assignments and focused practice further equip you with the communication skills to stand out in business
today. Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.
"A premise of this unique encyclopedia is that radio broadcasting is so pervasive that its importance can be easily overlooked.
More than 600 articles provide ample illustration of the role this medium plays throughout the world. From radio's invention to radio
on the Internet, the cross-referenced and thoroughly indexed articles analyze over 100 years of topics, programs, issues, people,
and places, and provide leads to further reading. Some 250 photographs "give visual context to an often unseen world." Scholars,
old-time-radio admirers, and curious readers will appreciate the unparalleled comprehensiveness of this source."--"The Top 20
Reference Titles of the Year," American Libraries, May 2004.
This step-by-step guide shows how to best incorporate public relations techniques into the library and reap the benefits of wellplanned and executed campaign. Chapters explain how to write, review and update a communications plan; develop a corporate
identity; make the most of media coverage; use volunteers; get a message out at programmes and events; create effective
newsletters, brochures, posters, and other print communications; and use the Internet World Wide Web, online services, and local
bulletin board services for publicity. Throughout, examples and case studies illustrate effective communication techniques and
strategies for all kinds of libraries. Appendices offering sample news releases, lists of library press, state and national public
relations networking opportunities, and online services appropriate for library publicity are also included.
Uses advice, suggestions, anecdotes, and examples to discuss such topics as organizing committees, setting objectives, and determining
finances
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