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A lively portrait the state of India today and an investigation of what the future holds for the world's fastest-growing country, as told by those in the thick of the action
Praise for the first edition: ‘An excellent text for exploring marketing communications in the 21st century.’ - Ann Torres, Lecturer in Marketing, National University of Ireland, Galway ‘First rate
and comprehensive. This book has got it just right: a rich blend of academic underpinning and practical examples in a very readable style.’ - Martin Evans, Senior Teaching in Marketing,
Cardiff Business School, University of Cardiff This book introduces the core components and concepts of marketing communications for those studying at both undergraduate and
postgraduate levels. It covers essential topics such as advertising, direct marketing, corporate communications, public relations, product placement, sales promotion, social media, sponsorship
and many more. The author provides a set of managerial frameworks that include analysis, planning and implementation to help prepare those who go on to strategically create and effectively
manage marketing communications campaigns. Every chapter includes Snapshots that help you to apply theory to engaging real-world examples. These include: BMW, Harrods, Levi’s, Lynx,
Tesco, Tencent, United Colors of Benetton and Wonga. Additionally, Stop Points encourage you to pause and critically reflect upon the topic for deeper learning and higher grades. The
Assignment boxes invite you to test your knowledge in the form of a task based on what you have just read to also help push yourself further. The Companion Website includes longer case
studies, video feeds and other useful web links, a larger glossary of key terms, and links to SAGE journal articles. Password-protected resources are also available to lecturers, including:
PowerPoint slides, a tutor manual, activities for the classroom and indicative responses to the assignments and discussion questions provided in each chapter.
The purpose of Reading the Fantastic Imagination: The Avatars of a Literary Genre is the observation of the very hybridity of the fantastic genre, as a typical postmodern form. The volume
continues an older project of the editor and a large number of the contributors, that of investigating the current status of several popular genres, from historical fiction to romance. The scrutiny
continues in this third volume, dedicated to the fantastic imagination and the plethora of themes, moods, media, and formats deriving from it. FanLit is surely trendy, even if it is not highbrow,
despite its noble ancestry. This apparent paradox characterizes many of the literary genres en vogue today, from historical fiction to romance. This very contradiction forms part of the basis for
this book. After the success of the previous book in the series dedicated to a “borderline” literary genre – Romance: The History of a Genre was declared by Cambridge Scholars Publishing
as the Critics’ Choice Book of the Month in January 2013 – this collection of studies about the fantastic imagination takes a further step into completing a larger research project which seeks
to investigate the varieties of popular fiction. Although all contributors in the series teach canonical literary texts, they did not hesitate to plunge into the opposite area of fictional work and,
moreover, continued doing so even though such a project caused the “raise of a few (high)brows,” (Percec 2012, 232) as argued in the Endnote of Romance: The History of a Genre.
This popular text mixes classic theory and research on urban politics with the most recent developments and data in urban and metropolitan affairs. Its balanced and realistic approach helps
students understand the nature of urban politics and the difficulty of finding effective "solutions" in a suburban and global age. The ninth edition has been thoroughly rewritten and updated with
a continued focus on economic development and race, plus renewed attention to globalization, gentrification, and changing demographics. Boxed case studies of prominent recent and current
urban development efforts provide material for class discussion, and concluding material demonstrates the tradeoff between more "ideal" and more "pragmatic" urban politics. Key changes in
this edition include: Every chapter has been thoroughly updated and rewritten. The Ninth Edition reflects the most current census data and the newest trends in such areas as the "new
immigration," suburbanization, gentrification, and big-city revivals; There is coverage of the big-city pension crisis and politics in Stockton, Detroit, and other cities facing possible bankruptcy; A
brand-new opening chapter introduces the concepts of the Global City, the Entertainment City, and the Bankrupt City; New photos and boxes appear throughout the book; Increased coverage
of policies for sustainable urban development.
The U.S. Department of Education believes that standardized testing is a normal way of assessing what students have learned. Although 81 percent of teachers believe that standardized
testing is a fair way of assessing student progress, the pressure surrounding teacher assessment and test grades has produced anxiety among teachers and students alike. This illuminating
volume details the controversy over standardized testing in U.S. schools. The book provides a history of standardized testing as well as its evolution over the last few decades.
What are the reasons behind, and trajectories of, the rapid cultural changes in Ukraine since 2013? This volume highlights: the role of the Revolution of Dignity and the Russian-Ukrainian war
in the formation of Ukrainian civil society; the forms of warfare waged by Moscow against Kyiv, including information and religious wars; Ukrainian and Russian identities and cultural
realignment; sources of destabilization in Ukraine and beyond; memory politics and Russian foreign policies; the Kremlin’s geopolitical goals in its 'near abroad'; and factors determining
Ukraine’s future and survival in a state of war. The studies included in this collection illuminate the growing gap between the political and social systems of Ukraine and Russia. The anthology
illustrates how the Ukrainian revolution of 2013–2014, Russia’s annexation of the Crimean peninsula, and its invasion of eastern Ukraine have altered the post-Cold War political landscape
and, with it, regional and global power and security dynamics.
"Televisie is nog steeds verreweg de belangrijkste bron van nieuws voor de meeste burgers. Hoe de berichtgeving over politieke onderwerpen er op televisie uitziet is daarom van groot belang
voor de manier waarop de democratie functioneert. Door het grote media-aanbod van tegenwoordig zijn veel minder mensen de traditionele nieuwsmedia (kranten en televisiejournaals) gaan
volgen. Daarentegen zijn er entertainende alternatieven in opmars. Om de bijdrage van "soft news" en infotainment aan de democratie te bestuderen wordt in deze dissertatie onderzocht of
en hoe deze soorten van nieuws de vorming van de publieke opinie beïnvloeden. Daartoe wordt onderzocht welke effecten de drie meest prominente vormen van entertainment-georiënteerde
nieuwsvormen hebben op politieke attitudes. Om te onderzoeken hoe deze nieuwsgenres de vorming van politieke attitudes beïnvloeden zijn drie experimenten uitgevoerd. Het eerste
onderzoek focust zich op de vraag hoe human-interest-geframed nieuws in het NOS Journaal de politieke attitudes van kijkers beïnvloedt. Het tweede experiment onderzocht hoe opiniërende
nieuwsverslaggeving (PowNews) de politieke attitudes van mensen beïnvloedt. Het derde en laatste experiment illustreert hoe politieke satire (LuckyTV) de attitude van kijkers kan
beïnvloeden. Door politieke onderwerpen te personaliseren, nieuws vergezeld te laten gaan van de opinie van de journalist, of door een satirische laag over het nieuws aan te brengen wordt
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de politiek aantrekkelijker om te volgen voor mensen die zich normaliter niet betrokken voelen bij de politiek. De drie experimenten vonden verschillende mechanismen die impliceren dat
burgers na het zien van vermakelijke vormen van politieke verslaggeving daadwerkelijk politieke attitudes (verder) ontwikkelen."--Samenvatting auteur.
Master the fundamentals critical to becoming an effective writer with Yagelski's WRITING: TEN CORE CONCEPTS, 3E. Carefully designed guides, thoroughly integrated with the core
concepts, set this book apart as you study key rhetorical moves within analytical, persuasive and narrative writing. Applied assignments challenge you to complete causal analysis, academic
arguments and literacy narratives. This edition presents writing as an interaction between writer and reader, teaching you how to use writing skills to participate in important conversations
shaping today's lives. This edition features 26 new readings and 11 new sample student essays as well as new chapters on literacy narratives, summary-response essays, annotated
bibliographies and presentations. Updates guide you in working with digital resources, expand your critical reading strategies and highlight the latest APA and MLA guidelines. Important
Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
The book offers a new approach to the study of Alice Munro's fiction. Its innovative quality consists in juxtaposing a variety of literary analyses of selected stories with two other ways of looking at her fiction:
the perspectives of film adaptation and of pedagogy. The book is divided into three parts which mirror the key words in the title: understanding, adapting and teaching. Part One consists of four articles on
various aspects of Munro's short fiction from a literary perspective. Part Two - four essays - addresses editing and film adaptations of Munro's stories (both television and feature films). Part Three consists of
an essay on didactic aspects of Munro's fiction and of several interviews with teachers of Canadian literature who have included stories by Munro in their syllabi.
This volume takes a distinctive look at the climate change debate, already widely studied across a number of disciplines, by exploring the myriad linguistic and discursive perspectives and approaches at play
in the climate change debate as represented in a variety of genres. The book focuses on key linguistic themes, including linguistic polyphony, lexical choices, metaphors, narration, and framing, and uses
examples from diverse forms of media, including scientific documents, policy reports, op-eds, and blogs, to shed light on how information and knowledge on climate change can be represented, disseminated,
and interpreted and in turn, how they can inform further discussion and debate. Featuring contributions from a global team of researchers and drawing on a broad array of linguistic approaches, this collection
offers an extensive overview of the role of language in the climate change debate for graduate students, researchers, and scholars in applied linguistics, environmental communication, discourse analysis,
political science, climatology, and media studies.
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Customer centricity is fundamental to business growth and ongoing success. Most executives appreciate the importance of it yet don't know how to execute it or sell the processes internally. This thoroughly
revised edition of Breaking Through guides readers systematically through the ten breakthrough points of implementation, to explain how to execute a transformation to customer centricity, so that a company
can engage continuously with its customers, making them allies and advocates with all the rewards that it brings. With updates on digital opportunities, social media, emerging markets (including Africa), and
the social as well as financial impacts of customer centricity , this book successfully blends strategy with implementation and also features a range of innovative new and traditional business examples from
across the globe. Easy to read, in-depth and full of practical advice, this is the essential step-by-step guide to implementing customer centricity to endure in the long-term.
Examines the rise of financialisation globally, charting drawbacks and prescribing suggestions for a definitive overhaul of the structure.
BUSINESS COMMUNICATION: PROCESS AND PRODUCT, 8e, is designed to prepare students for success in today's digital workplace. The textbook presents the basics of communicating in the
workplace, using social media in a professional environment, working in teams, becoming a good listener, and presenting individual and team presentations. Authors Mary Ellen Guffey and Dana Loewy also
offer a wealth of ideas for writing resumes and cover letters, participating in interviews, and completing follow-up activities. Optional grammar coverage in each chapter, including a comprehensive grammar
guide in the end-of-book appendix, helps students improve their English language skills. Important Notice: Media content referenced within the product description or the product text may not be available in
the ebook version.
Handbook of Gestational SurrogacyInternational Clinical Practice and Policy IssuesCambridge University Press
This book examines issues and implications of digital and social media marketing for emerging markets. These markets necessitate substantial adaptations of developed theories and approaches employed in
the Western world. The book investigates problems specific to emerging markets, while identifying new theoretical constructs and practical applications of digital marketing. It addresses topics such as
electronic word of mouth (eWOM), demographic differences in digital marketing, mobile marketing, search engine advertising, among others. A radical increase in both temporal and geographical reach is
empowering consumers to exert influence on brands, products, and services. Information and Communication Technologies (ICTs) and digital media are having a significant impact on the way people
communicate and fulfil their socio-economic, emotional and material needs. These technologies are also being harnessed by businesses for various purposes including distribution and selling of goods,
retailing of consumer services, customer relationship management, and influencing consumer behaviour by employing digital marketing practices. This book considers this, as it examines the practice and
research related to digital and social media marketing.

The Limits of Partnership offers a riveting narrative on U.S.-Russian relations since the Soviet collapse and on the challenges ahead. It reflects the unique perspective of an
insider who is also recognized as a leading expert on this troubled relationship. American presidents have repeatedly attempted to forge a strong and productive partnership only
to be held hostage to the deep mistrust born of the Cold War. For the United States, Russia remains a priority because of its nuclear weapons arsenal, its strategic location
bordering Europe and Asia, and its ability to support--or thwart--American interests. Why has it been so difficult to move the relationship forward? What are the prospects for
doing so in the future? Is the effort doomed to fail again and again? Angela Stent served as an adviser on Russia under Bill Clinton and George W. Bush, and maintains close
ties with key policymakers in both countries. Here, she argues that the same contentious issues--terrorism, missile defense, Iran, nuclear proliferation, Afghanistan, the former
Soviet space, the greater Middle East--have been in every president's inbox, Democrat and Republican alike, since the collapse of the USSR. Stent vividly describes how Clinton
and Bush sought inroads with Russia and staked much on their personal ties to Boris Yeltsin and Vladimir Putin--only to leave office with relations at a low point--and how Barack
Obama managed to restore ties only to see them undermined by a Putin regime resentful of American dominance and determined to restore Russia's great power status. The
Limits of Partnership calls for a fundamental reassessment of the principles and practices that drive U.S.-Russian relations, and offers a path forward to meet the urgent
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challenges facing both countries.
Recent federal court activity has dramatically changed the regulatory environment of campaign finance in the United States. Since 2010, the judiciary has decided that
corporations and labor unions may freely spend in American elections, and that so-called "Super PACs" can accept unlimited contributions from private citizens for the purpose of
buying election advertising. Despite the potential for such unregulated contributions to dramatically alter the conduct of campaigns, little is known about where Super PACs get
their money, where they spend it, or how their message compares with other political groups. Moreover, we know almost nothing about whether individual citizens even notice
Super PACs, or whether they distinguish between Super PAC activity and political activity by other political groups. This book addresses those questions. Using campaign
finance data, election returns, advertising archives, a public opinion survey, and survey experiments, Super PAC! provides unprecedented insight into the behavior of these
organizations, and how they affect public opinion and voting behavior. The first in-depth exploration of the topic, this book will make significant contributions in both political
science and applied policy.
This book provides an empirical and philosophical investigation of self-tracking practices. In recent years, there has been an explosion of apps and devices that enable the data
capturing and monitoring of everyday activities, behaviours and habits. Encouraged by movements such as the Quantified Self, a growing number of people are embracing this
culture of quantification and tracking in the spirit of improving their health and wellbeing. The aim of this book is to enhance understanding of this fast-growing trend, bringing
together scholars who are working at the forefront of the critical study of self-tracking practices. Each chapter provides a different conceptual lens through which one can examine
these practices, while grounding the discussion in relevant empirical examples. From phenomenology to discourse analysis, from questions of identity, privacy and agency to
issues of surveillance and tracking at the workplace, this edited collection takes on a wide, and yet focused, approach to the timely topic of self-tracking. It constitutes a useful
companion for scholars, students and everyday users interested in the Quantified Self phenomenon.
Prepare for management success with this engaging survey of modern management practice. UNDERSTANDING MANAGEMENT, 10E, seamlessly integrates classic
management principles with today's latest management ideas to create a current market-leading text that you will find captivating. Acclaimed authors Richard Daft and Dorothy
Marcic cover management and entrepreneurial issues within small to midsize companies, where you are most likely to begin your career, as well as within larger global
enterprises. You'll gain valuable insights into real contemporary business as you examine today's best management practices. This text helps you establish and build on practical
skills with engaging examples and numerous skill-building and application exercises in every chapter. Using a streamlined format, this edition takes a close look at how change
demands innovation and how innovation requires forward-thinking, flexible leaders and organizations. UNDERSTANDING MANAGEMENT, 10E, provides everything you need to
become a successful manager who seizes business opportunities and leads change. Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
Would you like to have Thanksgiving without yelling at your uncle about politics? How about spending the day with your in-laws on the opposite side of the aisle without walking
on eggshells? Your best friend from high school? Your neighbor? The list goes on. Persuade, Don’t Preach gives you tools to have productive conversations with those you
don’t agree with. Description As a society, we’ve become so polarized, we barely know how to talk to each other anymore. When we disagree, we often preach. And then the
other person freezes or explodes. We wind up even more polarized than we were to begin with. What’s the key to get past this? It all comes down to persuading instead of
preaching. Karen Tibbals distills the latest social science research to create a practical plan for talking to others in a respectful way — a way that enables people to get past their
differences. Persuade, Don’t Preach explains why people differ, why particular groups of people focus on certain issues, and why what the typical tactics simply don’t work. This
knowledge will foster empathy and help you develop a plan for approaching people you disagree with in a way that restores civility and allows them to listen.
This collection of socio-legal studies, written by leading theorists and researchers from around the world, offers original, perceptive and critical contributions to ideas and theories
that have been expounded by Roger Cotterrell over a long and distinguished career. Engaging with many classic issues and theories of the sociology of law, the contributions are
likely to become classics themselves as they tackle some of the most significant challenges that modern law faces. They do not shy away from what one of the contributors
describes as the complexity and multiplicity of our contemporary legal world. The book is organized in three parts: socio-legal themes; methodological and jurisprudential themes;
globalization, cultural and comparative law themes. Starting with a chapter that re-engages with the need to interpret legal ideas sociologically, and ending with one that explores
the global significance of modern fascination with the idea of the rule of law, this selection offers important additions to the oeuvre of Roger Cotterrell (a list of whose academic
writings is included in the book).
ESSENTIALS OF MARKETING RESEARCH, 6E, provides a concise, yet complete guide to the design, execution, analysis, and reporting of marketing research to support smart
business decisions. Covering essential principles and techniques in a streamlined, engaging way, the text equips students with the core knowledge and skills needed to manage
marketing research effectively. This proven text provides valuable business context while introducing both traditional research methods, such as designing questionnaires, and
the latest technological advances, including current data collection devices, basic data analysis tools, practical approaches to data analytics, and the impact of social media and
artifactual online data. Designed specifically for instructors who prefer a concise introduction to marketing research topics, the Sixth Edition of this trusted text features updates
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based on recent trends and technology, including an increased emphasis on ethical and international issues, reflecting their growing importance in modern marketing research.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
The new edition of this landmark international work builds on the previous two volumes, offering a window onto occupational therapy practice, theory and ideas in different
cultures and geographies. It emphasizes the importance of critically deconstructing and engaging with the broader context of occupation, particularly around how occupational
injustices are shaped through political, economic and historical factors. Centering on the wider social and political aspects of occupation and occupation-based practices, this
textbook aims to inspire occupational therapy students and practitioners to include transformational elements into their practice. It also illustrates how occupational therapists
from all over the world can affect positive changes by engaging with political and historical contexts. Divided into six sections, the new edition begins by analyzing the key
concepts outlined throughout, along with an overview on the importance and practicalities of monitoring and evaluation in community projects. Section Two explores occupation
and justice emphasizing that issues of occupational injustice are present everywhere, in different forms: from clinical settings to community-based rehabilitation. Section Three
covers the enactment of different Occupational Therapies with a focus on the multiplicity of occupational therapy from the intimately personal to the broadly political. Section Four
engages with the broader context of occupational therapy from the political to the financial. The chapters in this section highlight the recent financial crisis and the impact it has
had on people’s everyday life. Section Five collects a range of different approaches to working to enable a notion of occupational justice. Featuring chapters from across the
globe, Section Six concludes by highlighting the importance and diversity of educational practices. Comprehensively covers occupational therapy theory, methodology and
practice examples related to working with underserved and neglected populations Gives a truly global overview with contributions from over 100 international leading experts in
the field and across a range of geographical, political and linguistic contexts Demonstrates how occupational injustices are shaped through political, economic and historical
factors Advocates participatory approaches which work for those who experience inequalities Includes a complete set of new chapters Explores neoliberalism and financial
contexts, and their impact on occupation Examines the concept of disability Discusses theoretical and practical approaches to occupational justice
This innovative edited collection explores digital business models (DBMs) in theory and practice to contribute to knowledge of how companies, organizations and networks can
design, implement and apply DBMs. It views DBMs in a range of contexts and forms, which can be integrated in a number of ways, and aims to inspire and enable academics,
students and practitioners to seize the opportunities posed by digital business models, technologies and platforms. One of the first and comprehensive contributions to the field of
DBMs and digital business model innovations (DBMI), the authors discuss the opportunities, challenges, technologies, implementation and value creation, customer and data
protection processes of DBMs in different contexts.
Digital and social media are increasingly integrated into the dynamics of protest movements around the world. They strengthen the mobilization power of movements, extend
movement networks, facilitate new modes of protest participation, and give rise to new protest formations. Meanwhile, conventional media remains an important arena where
protesters and their targets contest for public support. This book examines the role of the media -- understood as an integrated system comprised of both conventional media
institutions and digital media platforms -- in the formation and dynamics of the Umbrella Movement in Hong Kong. For 79 days in 2014, Hong Kong became the focus of
international attention due to a public demonstration for genuine democracy that would become known as the Umbrella Movement. During this time, twenty percent of the local
population would join the demonstration, the most large-scale and sustained act of civil disobedience in Hong Kong's history -- and the largest public protest campaign in China
since the 1989 student movement in Beijing. On the surface, this movement was not unlike other large-scale protest movements that have occurred around the world in recent
years. However, it was distinct in how bottom-up processes evolved into a centrally organized, programmatic movement with concrete policy demands. In this book, Francis L. F.
Lee and Joseph M. Chan connect the case of the Umbrella Movement to recent theorizations of new social movement formations. Here, Lee and Chan analyze how traditional
mass media institutions and digital media combined with on-the-ground networks in such a way as to propel citizen participation and the evolution of the movement as a whole.
As such, they argue that the Umbrella Movement is important in the way it sheds light on the rise of digital-media-enabled social movements, the relationship between digital
media platforms and legacy media institutions, the power and limitations of such occupation protests and new "action logics," and the continual significance of old protest logics of
resource mobilization and collective action frames. Through a combination of protester surveys, population surveys, analyses of news contents and social media activities, this
book reconstructs a rich and nuanced account of the Umbrella Movement, providing insight into numerous issues about the media-movement nexus in the digital era.
Analyzes courts in fourteen selected Asian jurisdictions to provide the most up-to-date and comprehensive interdisciplinary book available.
A clinical handbook on gestational surrogacy, with thorough guidance for clinicians involved in global third-party reproductive treatment.
What happened after Africa's biggest country split in two? When South Sudan ran up its flag in July 2011, two new nations came into being. In South Sudan a former rebel
movement faces colossal challenges in building a new country. At independence it was one of the least developed places on earth, after decades of conflict and neglect. The
'"rump state'", Sudan, has been debilitated by devastating civil wars, including in Darfur, and lost a significant part of its territory, and most of its oil wealth, after the divorce from
the South. In the years after separation, the two Sudans dealt with crippling economic challenges, struggled with new and old rebellions, and fought each other along their
disputed border. Benefiting from unsurpassed access to the politicians, rebels, thinkers and events that are shaping the Sudans, Copnall draws a compelling portrait of two
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misunderstood countries. A Poisonous Thorn in Our Hearts argues that Sudan and South Sudan remain deeply interdependent, despite their separation. It also diagnoses the
political failings that threaten the future of both countries. The author puts the turmoil of the years after separation into a broader context, reflecting the voices, hopes and
experiences of Sudanese and South Sudanese from all walks of life.
An overview of the practice of strategic global and multicultural public relations in various sectors Global and Multicultural Public Relations offers students an expert overview of
specific public relations practices, focused on strategic analyses of actual case studies and real-world examples. Emphasizing practice rather than theory, this valuable resource
explores innovative communication programs that are designed to address culturally-diverse communities worldwide. The five-step strategic public relations process—formative
research, planning, implementation, evaluation, and stewardship—is extensively examined and applied to a variety of scenarios, helping students understand the realty of modern
public relations practice. All aspects of public relations practice, including media relations, government relations, employee communications, and shareholder relations are
covered to help students gain solid foundational knowledge. Broad in scope, this textbook identifies and describes the strategy formulation and implementation process in private,
government, non-profit, and various other sectors. Academic and trade articles, book chapters, original case studies, and new primary research offer students a realistic and
sophisticated approach to global public relations. Figures, tables, photographs, and charts illustrate each topic, while highlighted learning objectives and key points, discussion
questions, and framed sections on ethical considerations and best practices strengthen student comprehension. Employs a real-world approach to public relations principles,
practices, and strategies Focuses on global public relations rather than outdated nation-centered models Fills a gap in current literature on multinational and multicultural public
relations Explains the public relations strategies that are best suited for each sector Includes summary sections that contain suggested readings and supplemental online links
Designed for upper-level undergraduate and graduate students, Global and Multicultural Public Relations is an ideal textbook for courses in international public relations, global
communication, public relations management, and multinational management, as well as business, political sciences, and public administration.
Linked to an online resource centre and instructor's DVD, this textbook introduces the basic principles of marketing. It includes numerous contemporary case studies, chapter
summaries and review questions.
A historical, critical look at the famous videogame franchise BioShock, understanding it through philosophical, ideological and computational interpretations of systems, decisions
and 'propaganda'.
This volume explores the Western-led liberal order that is claimed to be in crisis. Currently, the West appears less as a modernizing or civilizing entity leading the way and more as being engulfed in a deep
crisis. Simultaneously, the West still appears to be needed in order to imagine the global order by promoters of liberal peace as well as its opponents. This book asks how and why “crisis” is needed for
constituting “the West,” liberal, and global order and how these three are conjoined and reinvented. The book encompasses narratives endorsing and rejecting the West and the liberal international order, as
well as alternative visions for a post-Western world conceived within the rising and challenging powers. The study is of interest to scholars and students of international relations, critical security studies, peace
and conflict research, and social sciences in general.
A trusted market leader, Guffey/Loewy's ESSENTIALS OF BUSINESS COMMUNICATION, 10E presents a streamlined approach to business communication that includes unparalleled learning resources for
instructors and students. ESSENTIALS OF BUSINESS COMMUNICATION includes the authoritative text and a self-teaching grammar and mechanics handbook at the back of the text as well as
extraordinary print and digital exercises designed to build grammar, punctuation, and writing skills. As students learn basic writing skills, they are encouraged to apply these skills to a variety of e-mails,
memos, letters, reports, and resumes. Redesigned, updated model documents and extensively updated exercises and activities introduce students to the latest business communication practices. The latest
edition of this award-winning text features complete coverage of social media communication, electronic messages, and digital media to prepare students for workplace communication success. Important
Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
Practical guidance on managing chronic illnesses in small animals Chronic Disease Management for Small Animals provides a complete resource for the long-term care and therapy of canine and feline
patients with incurable conditions. Offering practical strategies for successful management of chronic disorders, the book presents expert guidance on handling these ailments and the animals that they afflict.
Written by leading experts in their respective fields, Chronic Disease Management for Small Animals takes a multidisciplinary approach to the subject, covering chronic diseases across many categories,
including mobility, dermatology, ophthalmology, internal medicine, and more. The book is not meant to replace existing textbooks, but rather is designed to be used as a practical guide that educates the
reader about the many therapeutic options for chronic disease management. Coverage encompasses: The impact that chronic disease has on the quality of life for both the patient and its owner Specific
chronic diseases, outlining diagnostics, therapeutics, and quality of life concerns Hospice care and end of life, including client and pet needs, quality of life, cultural sensitivities, dying naturally, euthanasia,
and death Chronic Disease Management for Small Animals is an essential reference for recently qualified and seasoned practitioners alike, supporting clinicians in making decisions and communicating with
clients regarding long-term care. It is an ideal book for all small animal practitioners and veterinary students.
Washington’s strategic pivot to Asia and Beijing’s pursuit of new strategic and security interests in the region have led to increasing tensions between the two powers. US leaders have stressed that their
increased interest in Asia is driven by a desire to benefit from the thriving regional economies, as well as to play the leading role in maintaining peace and stability in the region. However, Beijing is particularly
concerned about US efforts to consolidate its alliances and deepen security partnerships with a number of regional states. Given the centrality of the two powers to the strategic stability and economic
development of the region, these new dynamics in US-China relations must be properly understood and appropriately handled. This book examines the growing Sino-US strategic rivalry in the Asia-Pacific
alongside the strategies employed in the management of this relationship. In turn, it illuminates the sources of conflict and cooperation in US-China relations, looking specifically at maritime disputes,
economic relations, energy security, non-traditional security, defence and strategic forces, and Taiwan. Finally, it explores the role of regional states in shaping US-China relations, and in doing so covers the
influence of Japan, India, the Korean Peninsula, the Philippines, Vietnam, Myanmar, and Cambodia. With chapters from leading scholars and analysts this book deals with a diverse range of issues including
strategic rivalry, expanding regional trade relations, non-traditional security issues, the role of energy security, maritime security and how Asian states view their relations with the US and China respectively.
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New Dynamics in US-China Relations will be of huge interest to students and scholars of Asian politics, US politics, international relation and security studies, as well as practitioners involved in framing and
implementing foreign, security and economic policy pertaining to the Asia Pacific.
Your complete SAT preparation resource, now with free online coaching videos! McGraw-Hill's SAT, 2013 Edition, revised and improved, is a complete SAT coaching program that focuses on building your
reasoning skills as the best preparation for the exam. Packed with targeted instruction and hundreds of problem-solving exercises, it also offers full-length practice SATs in print and online, with complete
explanations for every question. Prepare for exam day with: 4 full-length practice SATs in the book, with fully explained answers 2 complete interactive practice tests online 20 free coaching videos online Pullout “Smart Cards” for easy subject review 16-page Welcome section Detailed 10-week study plan Test-taking practice with questions just like those on the real SAT
A Choice Highly Recommended Title—January 2017 This book is an interpretive analysis of political campaigns in America: instead of focusing on how campaigns are designed and run, it investigates the role
campaigns play in our American politics, and the close symbiosis between campaigns and those politics. The text examines how campaigns are an important manifestation of how we "do" politics in this
country. Hallmarks of this text include: showing how campaigns can undermine our democracy and asking how democratic they—and by extension, our politics--really are; demonstrating that the ability of the
media to accurately, fairly, and deeply report on campaigns has been severely compromised, both because of the growing "distance" between campaigns and media outlets and because of the structure of
"Big Media" corporate ownership and its tight relationship to "Big Money." It asks important questions about the media including: How do the media, reporters in particular, cover campaigns? What pressures
and forces shape what and how they present campaigns? What is the impact of the ever-increasing chasm separating campaigns and the media? How does the close tie between corporate mainstream
media and Super PAC money affect campaign coverage? How does the ability of campaigns and media to segment voters into ever-smaller slices influence how campaigns are covered? tracking the
continuing growth of unregulated, private, unaccountable "dark money" in campaigns as a threat to our democratic elections and politics. Democracy rests fundamentally on transparency and accountability –
sunlight – and our campaign laws and norms now allow and encourage exactly the opposite, largely because of decisions by the United States Supreme Court.
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