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For courses in Retail Management. A contemporary text that helps students thrive in today’s retailing industry Retail Management:
A Strategic Approach is built on the fundamental principle that retailers have to plan for and adapt to a complex, changing
environment. Without a pre-defined and well-integrated strategy, retailers may flounder and be unable to cope with the
environment that surrounds them. This text helps readers become good retail planners and decision makers. The 13th Edition
incorporates updated data that reflects the current world economic climate, extensive coverage of omnichannel retailing, and many
new vignettes, questions, and cases, so that students can thrive in today’s retailing industry.
For courses in database management. A comprehensive text on the latest in database development Focusing on what leading
database practitioners say are the most important aspects to database development, Modern Database Management presents
sound pedagogy and topics that are critical for the practical success of database professionals. The 13th Edition updates and
expands materials in areas undergoing rapid change as a result of improved managerial practices, database design tools and
methodologies, and database technology - such as application security, multi-user solutions, and more - to reflect major trends in
the field and the skills required of modern information systems graduates.
For undergraduate courses in human resource management. Real-world examples, supported by theory For students to succeed
in a rapidly changing HR job market, knowledge of career options and skill development is key. Human Resource Management
provides students with examples of how HR management is practiced in the real world and the relationships between various HR
topics are interwoven throughout the text, giving a thorough introduction to the field based on sound theoretical concepts and
practice. Pearson MyLab Management is not included. Students, if Pearson MyLab Management is a recomm.
Introduction to Management Science gives students a strong foundation in how to make decisions and solve complex problems
using both quantitative methods and software tools. In addition to extensive examples, problem sets, and cases, the 13th Edition
incorporates Excel 2016 and other software resources, developing students' ability to leverage the technology they will use
throughout their careers. By practicing these modelling techniques, students gain a useful framework for problem-solving that they
can then apply in the workplace.
For undergraduate courses in corporate finance and financial management. Develop and begin to apply financial principles
Students often struggle to see how financial concepts relate to their personal lives and prospective careers. Financial
Management: Principles and Applications gives students a big picture perspective of finance and how it is important in their
personal and professional lives. Utilizing five key principles, the 13th Edition provides an approachable introduction to financial
decision-making, weaving in real world issues to demonstrate the practical applications of critical financial concepts. Also available
with MyLab Finance MyLab™ Finance is an online homework, tutorial, and assessment program designed to work with this text to
engage students and improve results. Within its structured environment, students practice what they learn, test their
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understanding, and pursue a personalized study plan that helps them better absorb course material and understand difficult
concepts. Students, if interested in purchasing this title with MyLab Finance, ask your instructor for the correct package ISBN and
Course ID. Instructors, contact your Pearson representative for more information.
For courses in Management. Modern Human Resources: Technology, Social Media, and Management Human Resource
Management provides readers with the daily tools and skills they need to function as successful managers--in both human
resources and business in general. With a practical approach, the text explores the evolution of the field, highlighting the
introduction of revolutionary new technologies and social media platforms such as LinkedIn and cloud computing. The Fifteenth
Edition focuses on the positive impacts technology has had on the HR field. The ability to vet potential employees on the Internet
shifts more HR responsibilities to managers, leaving HR departments with more time to carry out strategic, long-term endeavors
for boosting employee performance and engagement. With a heavy focus on emerging industry trends, the text prepares readers
with everything they need to be successful managers and HR personnel in the 21st century. Also Available with
MyManagementLab® This title is available with MyManagementLab–an online homework, tutorial, and assessment program
designed to work with this text to engage students and improve results. Within its structured environment, students practice what
they learn, test their understanding, and pursue a personalized study plan that helps them better absorb course material and
understand difficult concepts. NOTE: You are purchasing a standalone product; MyManagementLab does not come packaged with
this content. If you would like to purchase both the physical text and MyManagementLab search for: 0134304233 /
9780134304236 Human Resource Management Plus MyManagementLab with Pearson eText -- Access Card Package Package
consists of: 0134235452 / 9780134235455 Human Resource Management 0134237811 / 9780134237817 Access Card Title
MyManagementLab with Pearson eText -- Access Card -- for Human Resource Management
For Introduction to Managerial Finance courses. Guide students through complex material with a proven learning goal system.
This system-a hallmark feature of Principles of Managerial Finance-weaves pedagogy into concepts and practice, giving students
a roadmap to follow through the text and supplementary tools. MyFinanceLab for Principles of Managerial Finance creates
learning experiences that are truly personalized and continuously adaptive. MyFinanceLab reacts to how students are actually
performing, offering data-driven guidance that helps them better absorb course material and understand difficult concepts-resulting
in better performance in the course. A dynamic set of tools for gauging individual and class progress means educators can spend
less time grading and more time teaching. This program will provide a better teaching and learning experience-for you and your
students. Here's how: *Improve Results with MyFinanceLab: MyFinanceLab delivers proven results in helping students succeed
and provides engaging experiences that personalize learning.*Guide Students with a Proven Learning Goal System: Integrating
pedagogy with concepts and practical applications, this system presents the material students need to make effective financial
decisions in a competitive business environment. *Provide Real, Hands-on Examples and Connections: Personal finance
connections, international considerations, and Excel(R) spreadsheet practice help students identify and apply concepts in their
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daily lives.

For undergraduate Principles of Management courses. REAL managers, REAL experiences With a renewed focus on
skills and careers, the new edition of this bestselling text can help better prepare individuals to enter the job market.
Management, 14th Editionvividly illustrates effective management theories by incorporating the perspectives of real-life
managers. Through examples, cases, and hands-on exercises, you'll see and experience management in action, helping
you understand how the concepts you're learning about actually work in today s dynamic business world. Also available
with MyLab Management MyLab Management is an online homework, tutorial, and assessment program designed to
work with this text to engage students and improve results. Within its structured environment, students practice what they
learn, test their understanding, and pursue a personalized study plan that helps them better absorb course material and
understand difficult concepts. Note: You are purchasing a standalone product; MyLab does not come packaged with this
content. Students, if interested in purchasing this title with MyLab, ask your instructor for the correct package ISBN and
Course ID. Instructors, contact your Pearson representative for more information. If you would like to purchase both the
physical text and MyLab, search for: 0134636511 / 9780134636511 Management Plus MyLab Management with
Pearson eText -- Access Card Package Package consists of: 0134527607 / 9780134527604 Management 013452781X /
9780134527819 MyLab Management with Pearson eText -- Access Card -- for Management "
A broad introduction to operations, reinforced with extensive practice problems Operations Management: Sustainability
and Supply Chain Management presents a broad introduction to the field of operations in a realistic and practical manner,
while offering the largest and most diverse collection of issues on the market. Solved problems and worked examples
found in the 13th Edition provide ample support -- to help readers better understand concepts important to today's
operations management professionals.
Directed primarily toward undergraduate and graduate International Business or General Management majors, this text
also provides practical content to current and aspiring industry professionals. International Management explores the
manager's role within the dynamic global environment of business management by exploring the political, legal,
technological, competitive, and cultural factors that shape corporations worldwide.
???????????????????,????????????,???????????????????????????,?????????????????????.
Simplified Chinese edition of 12 Rules for Life: An Antidote to Chaos
The authors know information systems knowledge is essential for creating competitive firms, managing global
corporations & providing useful products & services to customers. One of the central new themes in the revision focuses
on helping managers make better decisions about technology to achieve maximum value.
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Human resource (HR) governance is a relatively new construct that has recently begun attracting more and more
attention in both research and practice. As a part of corporate governance, it represents the internal and external
normative framework of human resource management and its supervision in organizations. This book theoretically
integrates HR governance with the related domains of corporate governance, general management, HR management,
and leadership. By doing so, it provides scholars and practitioners in the field with a precisely delineated system of
theoretical concepts for their work and helps to translate these concepts into concrete research questions and practical
guidelines. By interpreting the new ISO 30408 norm on human governance and taking into account recent developments,
the book helps to comply with and anticipate current and future HR regulations.
Societal demands, needs, and perspectives of ethical and socially responsible behavior within business environments are a driving
force for corporate self-regulation. As such, executives must consistently work to understand the current definition of ethical
business behavior and strive to meet the expectations of the cultures and communities they serve. Ethical and Social Perspectives
on Global Business Interaction in Emerging Markets compiles current research relating to business ethics within developing
markets around the world. This timely publication features research on topics essential to remaining competitive in the modern
global marketplace, such as corporate social responsibility, corporate governance, consumer behavior understanding, and ethical
leadership, and how all of these components attribute to the decision making process in business environments. Business
executives and managers, graduate-level students, and academics will find this publication to be essential to their research,
professional, and educational needs.
This book investigates the role of smart cities in the broader context of urban innovation and e-government, identifies what a smart
city is in practice and highlights their importance to the welfare of society. The book offers specific, measurable, and actionoriented public sector planning and management principles and ideas for smart governance in the era of global urbanization and
innovation to help with the challenges in maintaining the democratic system of checks and balances as well as the division of
powers in a highly interconnected world. The book will be of interest researchers, practitioners, students, and public sector IT
professionals that work within innovation management, public administration, urban technologies and urban innovation, and public
local administration studies.
A class-tested approach to Strategy for Strategic Management and Business Policy courses Wheelen and Hunger’s class-tested
approach to teaching Strategy is brought into sharper focus with a new emphasis on globalization, innovation, and sustainability.
This text equips students with the strategic concepts they will need to know as they face the issues that all organizations must
build upon to push their businesses forward. For the first time in 30 years, the 14th edition has added two new authors to the text.
Alan Hoffman, a major contributor to the 13th edition, is a former textbook author and world-renowned author of strategy business
cases, and Chuck Bamford, who was a student of Tom Wheelen and David Hunger back in 1980 at the University of Virginia
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(McIntire School of Commerce), has authored four other textbooks. They join J. David Hunger and bring a fresh perspective to this
extraordinarily well-researched and practically crafted text. Please note that the product you are purchasing does not include
MyManagementLab. MyManagementLab Join over 11 million students benefiting from Pearson MyLabs. This title can be
supported by MyManagementLab, an online homework and tutorial system designed to test and build your understanding. Would
you like to use the power of MyManagementLab to accelerate your learning? You need both an access card and a course ID to
access MyManagementLab. These are the steps you need to take: 1. Make sure that your lecturer is already using the system Ask
your lecturer before purchasing a MyLab product as you will need a course ID from them before you can gain access to the
system. 2. Check whether an access card has been included with the book at a reduced cost If it has, it will be on the inside back
cover of the book. 3. If you have a course ID but no access code, you can benefit from MyManagementLab at a reduced price by
purchasing a pack containing a copy of the book and an access code for MyManagementLab (ISBN:9781292061153) 4. If your
lecturer is using the MyLab and you would like to purchase the product... Go to www.mymanagementlab.com to buy access to this
interactive study programme. For educator access, contact your Pearson representative. To find out who your Pearson
representative is, visit www.pearsoned.co.uk/replocator
Management, Global Edition
For Principles of Management courses. The Practical Tools of Management Presented Through In-depth Practice Fundamentals
of Management is the most engaging and up-to-date introduction to management resource on the market today. Covering the
essential concepts of management, it provides a solid foundation for understanding the key issues and offers a strong, practical
focus, including the latest research on what works for managers and what doesn't. The Tenth Edition has been updated with the
latest coverage on hot topics such as sustainability, holacracy, the sharing economy, gamification, data analytics/big data, BYOD
(bring your own device), and wearable technology. Engaging and fun videos and exercises motivate readers and give them the
practice they need to become successful managers. Also Available with MyManagementLabTM MyManagementLab is an online
homework, tutorial, and assessment program designed to work with this text to engage students and improve results. Within its
structured environment, students practice what they learn, test their understanding, and pursue a personalized study plan that
helps them better absorb course material and understand difficult concepts. NOTE: You are purchasing a standalone product;
MyManagementLab does not come packaged with this content. If you would like to purchase both the physical text and
MyManagementLab search for: 0134303172 / 9780134303178 Fundamentals of Management: Essential Concepts and
Applications Plus MyManagementLab with Pearson eText -- Access Card Package Package consists of: 0134237471 /
9780134237473 Fundamentals of Management: Essential Concepts and Applications 0134240693 / 9780134240695
MyManagementLab with Pearson eText -- Access Card -- for Fundamentals of Management: Essential Concepts and Applications
This title is a Pearson Global Edition. The Editorial team at Pearson has worked closely with educators around the world to include
content which is especially relevant to students outside the United States. For undergraduate principles of marketing courses.
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Everything students need to know to develop their 'management sense' and be successful Fundamentals of Management covers
the essential concepts of management by providing a solid foundation for understanding the key issues facing managers and
organizations. The 11th Edition maintains a focus on learning and applying management theories, while now also highlighting
opportunities to develop the skills in high demand by today's employers. Fundamentals of Management offers an easy-tounderstand, straightforward, and realistic approach to what works for managers and what doesn't -- with the ultimate goal to help
students be successful in their careers. MyLab Marketing is not included. Students, if MyLab Marketing is a
recommended/mandatory component of the course, please ask your instructor for the correct ISBN. MyLab Marketing should only
be purchased when required by an instructor. Instructors, contact your Pearson representative for more information. Reach every
student by pairing this text with MyLab Marketing MyLab(tm) is the teaching and learning platform that empowers you to reach
every student. By combining trusted author content with digital tools and a flexible platform, MyLab personalizes the learning
experience and improves results for each student.
This print textbook is available for students to rent for their classes. The Pearson print rental program provides students with
affordable access to learning materials, so they come to class ready to succeed. For project management courses. Project
management fundamentals with broad applications In its 5th Edition, Project Management: Achieving Competitive Advantage
takes a contemporary, decisive, and business-oriented approach to teaching and learning project management. To promote a
comprehensive, multi-industry understanding of the text, the author addresses project management theory within the context of a
variety of successful organizations, whether they be publicly held, private, or nonprofit. Comprehensive case analysis and detailed
exercises, including brand-new, contemporary case studies for the 5th Edition, give students the tools to assess projects in real
time, while also leveraging the latest project management technology, including MS Project 2016.
NOTE: You are purchasing a standalone product; MyMarketingLab does not come packaged with this content. If you would like to
purchase both the physical text and MyMarketingLab search for ISBN-10: 0134058496/ISBN-13: 9780134058498 . That package
includes ISBN-10: 0133856461/ISBN-13: 9780133856460 and ISBN-10: 0133876802/ISBN-13: 9780133876802." ""For
undergraduate and graduate courses in marketing management. " The gold standard for today's marketing management student.
Stay on the cutting-edge with the gold standard text that reflects the latest in marketing theory and practice. The world of
marketing is changing everyday-and in order for students to have a competitive edge, they need a textbook that reflects the best of
today's marketing theory and practices."Marketing Management" is the gold standard marketing text because its content and
organization consistently reflect the latest changes in today's marketing theory and practice. The Fifteenth edition is fully integrated
with MyMarketingLab and is updated where appropriate to provide the most comprehensive, current, and engaging marketing
management text as possible. Also available with MyMarketingLab(TM)MyMarketingLab is an online homework, tutorial, and
assessment program designed to work with this text to engage students and improve results. Within its structured environment,
students practice what they learn, test their understanding, and pursue a personalized study plan that helps them better absorb
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course material and understand difficult concepts.
With a renewed focus on job-relevant skills, the newest edition of this bestselling text helps management and non-management
students alike better prepare to enter the workforce. Management, 15th Edition, Global Edition, vividly illustrates effective
management theories by incorporating the perspectives of real-life managers. Through examples, cases, and hands-on exercises,
students will see and experience management in action--helping them develop the specific skills that employers are looking for
and understand how the concepts they're learning about actually work in today's dynamic business world.
"Quantitative Analysis for Management helps students to develop a real-world understanding of business analytics, quantitative
methods, and management science by emphasizing model building, tangible examples, and computer applications. The authors
offer an accessible introduction to mathematical models and then students apply those models using step-by-step, how-to
instructions. For more intricate mathematical procedures, the 13th Edition offers a flexible approach, allowing instructors to omit
specific sections without interrupting the flow of the material. Supporting computer software enables instructors to focus on the
managerial problems and solutions, rather than spending valuable class time on the details of algorithms."-For undergraduate courses in corporate finance and financial management. Develop and begin to apply financial principles People
often struggle to see how financial concepts relate to their personal lives and prospective careers. Financial Management:
Principles and Applications gives readers a big picture perspective of finance and how it is important in their personal and
professional lives. Utilizing five key principles, the 13th Edition provides an approachable introduction to financial decision-making,
weaving in real world issues to demonstrate the practical applications of critical financial concepts. Also available with
MyFinanceLab(tm) MyFinanceLab is an online homework, tutorial, and assessment program designed to work with this text to
engage students and improve results. Within its structured environment, students practice what they learn, test their
understanding, and pursue a personalized study plan that helps them better absorb course material and understand difficult
concepts. Note: You are purchasing a standalone product; MyLab(tm)& Mastering(tm) does not come packaged with this content.
Students, if interested in purchasing this title with MyLab & Mastering, ask your instructor for the correct package ISBN and
Course ID. Instructors, contact your Pearson representative for more information. If you would like to purchase both the physical
text and MyLab & Mastering, search for: 0134640845 / 9780134640846 Financial Management: Principles and Applications Plus
MyFinanceLab with Pearson eText -- Access Card Package Package consists of: 0134417216 / 9780134417219 Financial
Management: Principles and Applications 0134417607 / 9780134417608 MyFinanceLab with Pearson eText -- Access Card -- for
Financial Management: Principles and Applications
?????????????????????????????,??????????????????,?????????????????????????????????????????,?????????????,????????
?,????????????????
?????,??????????????????????????????????????????????????????????????
???????????????????????,????????????;????,??????????;???????;???????;????;????;????????????.
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Corporations have a social responsibility to assist in the overall well-being of their employees through the compliance of
moral business standards and practices. However, many societies still face serious issues related to unethical business
practices. Social Issues in the Workplace: Breakthroughs in Research and Practice is a comprehensive reference source
for the latest scholarly material on the components and impacts of social issues on the workplace. Highlighting a range of
pertinent topics such as business communication, psychological health, and work-life balance, this multi-volume book is
ideally designed for managers, professionals, researchers, students, and academics interested in social issues in the
workplace.
For undergraduate courses in corporate finance and financial management. Develop and begin to apply financial
principles Students often struggle to see how financial concepts relate to their personal lives and prospective careers.
Financial Management: Principles and Applications gives students a big picture perspective of finance and how it is
important in their personal and professional lives. Utilizing five key principles, the 13th Edition provides an approachable
introduction to financial decision-making, weaving in real world issues to demonstrate the practical applications of critical
financial concepts. Also available with MyLab Finance MyLab(tm) Finance is an online homework, tutorial, and
assessment program designed to work with this text to engage students and improve results. Within its structured
environment, students practice what they learn, test their understanding, and pursue a personalized study plan that helps
them better absorb course material and understand difficult concepts. Students, if interested in purchasing this title with
MyLab Finance, ask your instructor for the correct package ISBN and Course ID. Instructors, contact your Pearson
representative for more information.
For undergraduate Principles of Management courses.REAL managers, REAL experiences With a renewed focus on
skills and careers, the new edition of this bestselling text can help better prepare your students to enter the job market.
Management, 14th Edition, Global Edition, vividly illustrates effective management theories by incorporating the
perspectives of real-life managers. Through examples, cases, and hands-on exercises, students will see and experience
management in action, helping them understand how the concepts they're learning actually work in today's dynamic
business world. Also available with Pearson MyLab Management Pearson MyLab(tm) Management is an online
homework, tutorial, and assessment program designed to work with this text to engage students and improve results.
Within its structured environment, students practice what they learn, test their understanding, and pursue a personalized
study plan that helps them better absorb course material and understand difficult concepts. Students, if interested in
purchasing this title with Pearson MyLab Management, ask your instructor for the correct package ISBN and Course ID.
Instructors, contact your Pearson representative for more information.
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For courses in organizational behavior. A streamlined presentation of key organizational behavior concepts Essentials of
Organizational Behavior teaches readers how to communicate and interact within organizations, through real-world
scenarios. The text offers comprehensive coverage of key organizational behavior (OB) concepts, making each lesson
engaging and easy to absorb. Readers can use the book's concepts to apply what they've learned to their own education,
future career plans, and other organizational endeavors. Currently used at more than 500 colleges and universities
worldwide, Essentials of Organizational Behavior serves as a popular resource so readers can learn and understand the
most important concepts in OB. With updated research and the integration of contemporary global issues, the 14th
Edition focuses on the most relevant OB concepts that resonate with readers. Also available with MyLab Management
MyLab(tm) Management is an online homework, tutorial, and assessment program designed to work with this text to
engage students and improve results. Within its structured environment, students practice what they learn, test their
understanding, and pursue a personalized study plan that helps them better absorb course material and understand
difficult concepts. Note: You are purchasing a standalone product; MyLab Management does not come packaged with
this content. Students, if interested in purchasing this title with MyLab Management, ask your instructor for the correct
package ISBN and Course ID. Instructors, contact your Pearson representative for more information. If you would like to
purchase both the physical text and MyLab Management, search for: 0134639596 / 9780134639598 Essentials of
Organizational Behavior Plus MyLab Management with Pearson eText -- Access Card Package 0134523857 /
9780134523859 Essentials of Organizational Behavior 0134527275 / 9780134527277 MyLab Management with Pearson
eText -- Access Card -- for Essentials of Organizational Behavior
For courses in management science and decision modeling. Foundational understanding of management science
through real-world problems and solutions Quantitative Analysis for Management helps students to develop a real-world
understanding of business analytics, quantitative methods, and management science by emphasizing model building,
tangible examples, and computer applications. The authors offer an accessible introduction to mathematical models and
then students apply those models using step-by-step, how-to instructions. For more intricate mathematical procedures,
the 13th Edition offers a flexible approach, allowing instructors to omit specific sections without interrupting the flow of the
material. Supporting computer software enables instructors to focus on the managerial problems and solutions, rather
than spending valuable class time on the details of algorithms.
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