Read Online Open Tourism Open Innovation Crowdsourcing And Co
Creation Challenging The Tourism Industry Tourism On The Verge

Open Tourism Open Innovation Crowdsourcing And
Co Creation Challenging The Tourism Industry
Tourism On The Verge
This book presents the latest research of the field of optimization, modeling and
algorithms, discussing the real-world application problems associated with new
innovative methodologies. The requirements and demands of problem solving
have been increasing exponentially and new computer science and engineering
technologies have reduced the scope of data coverage worldwide. The recent
advances in information communication technology (ICT) have contributed to
reducing the gaps in the coverage of domains around the globe. The book is a
valuable reference work for researchers in the fields of computer science and
engineering with a particular focus on modeling, simulation and optimization as
well as for postgraduates, managers, economists and decision makers
Although there have been considerable technological advances over the past
decade, particularly in terms of mobile applications, much remains unknown
about their effect on societal progress. This book focuses on how inequality and
entrepreneurship are both by-products of technological change. The book
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provides insights into how society has shifted from consumer division to human
centricity, and helps readers gain a better understanding of the positive and
negative effects of entrepreneurship.
This book includes a selection of articles from The 2019 World Conference on
Information Systems and Technologies (WorldCIST’19), held from April 16 to 19,
at La Toja, Spain. WorldCIST is a global forum for researchers and practitioners
to present and discuss recent results and innovations, current trends,
professional experiences and challenges in modern information systems and
technologies research, together with their technological development and
applications. The book covers a number of topics, including A) Information and
Knowledge Management; B) Organizational Models and Information Systems; C)
Software and Systems Modeling; D) Software Systems, Architectures,
Applications and Tools; E) Multimedia Systems and Applications; F) Computer
Networks, Mobility and Pervasive Systems; G) Intelligent and Decision Support
Systems; H) Big Data Analytics and Applications; I) Human–Computer
Interaction; J) Ethics, Computers & Security; K) Health Informatics; L) Information
Technologies in Education; M) Information Technologies in
Radiocommunications; and N) Technologies for Biomedical Applications.
Business systems undergo a number of transitions as the needs and demands of
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society change. With heightened connectivity driven by the development of the
Internet, new opportunities for venture development and creation have become
available to business owners and entrepreneurs. Crowdfunding for Sustainable
Entrepreneurship and Innovation is a pivotal reference source for the latest
scholarly research and business practices on the opportunities and benefits
gained from the use of crowdfunding in modern society, discussing its socioeconomic impact, in addition to its business implications. Featuring current trends
and future directions for crowdfunding initiatives, this book is ideally designed for
students, researchers, practitioners, entrepreneurs, and policy makers. New
financing models such as crowdfunding are democratizing access to credit,
offering individuals and communities the opportunity to support, co-create,
contribute and invest in public and private initiatives. This book relates to
innovation in its essence to anticipate future needs and in creating new business
models without losing revenue. There are tremendous unexplored opportunities
in crowdsourcing and crowdfunding; two sides of the same coin that can lead to a
revolution of current social and economic models. The reading of this book will
provide insight on the changes taking place in crowdfunding, and offer strategic
opportunities and advantages.
Businesses are looking for methods to incorporate social entrepreneurship in
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order to generate a positive return to society. Social enterprises have the ability
to improve societies through altruistic work to create sustainable work
environments for future entrepreneurs and their communities. Social
Entrepreneurship: Concepts, Methodologies, Tools, and Applications is a useful
scholarly resource that examines the broad topic of social entrepreneurship by
looking at relevant theoretical frameworks and fundamental terms. It also
addresses the challenges and solutions social entrepreneurs face as they
address their corporate social responsibility in an effort to redefine the goals of
today’s enterprises and enhance the potential for growth and change in every
community. Highlighting a range of topics such as the social economy, corporate
social responsibility, and competitive advantage, this multi-volume book is ideally
designed for business professionals, entrepreneurs, start-up companies,
academics, and graduate-level students in the fields of economics, business
administration, sociology, education, politics, and international relations.
After two decades of reinvention, Japanese companies are re-emerging as major
players in the new digital economy. They have responded to the rise of China
and new global competition by moving upstream into critical deep-tech inputs and
advanced materials and components. This new "aggregate niche strategy" has
made Japan the technology anchor for many global supply chains. Although the
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end products do not carry a "Japan Inside" label, Japan plays a pivotal role in our
everyday lives across many critical industries. This book is an in-depth
exploration of current Japanese business strategies that make Japan the world's
third-largest economy and an economic leader in Asia. To accomplish their
reinvention, Japan's largest companies are building new processes of
breakthrough innovation. Central to this book is how they are addressing the
necessary changes in organizational design, internal management processes,
employment, and corporate governance. Because Japan values social stability
and economic equality, this reinvention is happening slowly and methodically,
and has gone largely unnoticed by Western observers. Yet, Japan's more
balanced model of "caring capitalism" is both competitive and transformative, and
more socially responsible than the unbridled growth approach of the United
States.
This book explores the ways in which information and communication
technologies (ICTs) offer a powerful tool for the development of smart tourism.
Numerous examples are presented from across the entire spectrum of cultural
and heritage tourism, including art, innovations in museum interpretation and
collections management, cross-cultural visions, gastronomy, film tourism, dark
tourism, sports tourism, and wine tourism. Emphasis is placed on the importance
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of the smart destinations concept and a knowledge economy driven by
innovation, creativity, and entrepreneurship. New modes of tourism management
are described, and tourism products, services, and strategies for the stimulation
of economic innovation and promotion of knowledge transfer are outlined. The
potential of diverse emerging ICTs in this context is clearly explained, covering
location-based services, internet of things, smart cities, mobile services,
gamification, digital collections and the virtual visitor, social media, social
networking, and augmented reality. The book is edited in collaboration with the
International Association of Cultural and Digital Tourism (IACuDiT) and includes
the proceedings of the Third International Conference on Cultural and Digital
Tourism.
The book is made up of a unique collection of contributions of leading scholars
from different research areas to provide a systematic overview of the research on
crowdsourcing, based on a clear definition of the concept, its difference for
innovation, and its value for both private and public sector.
??This book attempts to link some of the recent advances in crowdsourcing with
advances in innovation and management. It contributes to the literature in several
ways. First, it provides a global definition, insights and examples of this managerial
perspective resulting in a theoretical framework. Second, it explores the relationship
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between crowdsourcing and technological innovation, the development of social
networks and new behaviors of Internet users. Third, it explores different crowdsourcing
applications in various sectors such as medicine, tourism, information and
communication technology (ICT), and marketing. Fourth, it observes the ways in which
crowdsourcing can improve production, finance, management and overall managerial
performance. Crowdsourcing, also known as “massive outsourcing” or “voluntary
outsourcing,” is the act of taking a job or a specific task usually performed by an
employee of a company or contractors, and outsourcing it to a large group of people or
a community (crowd or mass) via the Internet, through an open call. The term was
coined by Jeff Howe in a 2006 issue of Wired magazine. It is being developed in
different sciences (i.e., medicine, engineering, ICT, management) and is used in the
most successful companies of the modern era (i.e., Apple, Facebook, Inditex,
Starbucks). The developments in crowdsourcing has theoretical and practical
implications, which will be explored in this book. Including contributions from
international academics, scholars and professionals within the field, this book provides
a global, multidimensional perspective on crowdsourcing.?
The application of linguistic optimization methods in the tourism, travel, and hospitality
industry has improved customer service and business strategies within the field. It
provides an opportunity for tourists to explore another culture, building tolerance and
overall exposure to different ways of life. Innovative Perspectives on Tourism Discourse
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is a pivotal reference source for the latest research findings on the role of language and
linguistics in the travel industry. Featuring extensive coverage on relevant areas such
as intercultural communication, adventure travel, and tourism marketing, this
publication is an ideal resource for linguists, managers, researchers, economists, and
professionals interested in emerging developments in tourism and travel.
This book constitutes the refereed proceedings of the 4th International Conference on
Online Communities and Social Computing, OCSC 2011, held in Orlando, FL, USA in
July 2011 in the framework of the 14th International Conference on Human-Computer
Interaction, HCII 2011 with 10 other thematically similar conferences. The 77 revised
papers presented were carefully reviewed and selected from numerous submissions.
The papers accepted for presentation thoroughly cover the thematic area of online
communities and social computing, addressing the following major topics: on-line
communities and intelligent agents in education and research; blogs, Wikis and
Twitters; social computing in business and the enterprise; social computing in everyday
life; information management in social computing.
This book is a practical handbook for entrepreneurship in tourism related industries.
The book will provide students and prospective entrepreneurs with the knowledge,
know-how and best practices in order to assist them in planning, implementing and
managing business ventures in the field of tourism.
Globalization entails the world becoming a smaller place through political, socio-cultural
Page 8/25

Read Online Open Tourism Open Innovation Crowdsourcing And Co
Creation Challenging The Tourism Industry Tourism On The Verge
and economic processes. These processes have salient implications for tourism, and
tourism itself is one of the driving forces behind globalization. This book is a collection
of conceptual treatises by international scholars about the dynamics and reach of
globalization and its relationships with tourism. It anatomizes and deconstructs the
global forces, processes and challenges that face the world of tourism. It is international
in scope, encyclopedic in its conceptual depth, empirically evocative, and contemporary
in its coverage.
This book brings together multi-disciplinary research and practical evidence about the
role and exploitation of big data in driving and supporting innovation in tourism. It also
provides a consolidated framework and roadmap summarising the major issues that
both researchers and practitioners have to address for effective big data innovation.
The book proposes a process-based model to identify and implement big data
innovation strategies in tourism. This process framework consists of four major parts: 1)
inputs required for big data innovation; 2) processes required to implement big data
innovation; 3) outcomes of big data innovation; and 4) contextual factors influencing big
data exploitation and advances in big data exploitation for business innovation.
Understanding the global hotel business is not possible without paying specific attention
to hotel chain management and dynamics. Chains are big business, approximately 80
percent of hotels currently being constructed around the world are chain affiliated and,
in 2014, the five largest brands held over a one million rooms. The high economic
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importance of the hotel chains and their global presence justifies the academic
research in the field however, despite this, there is no uniform coverage in the current
body of literature. This Handbook aids in filling the gap by exploring and critically
evaluates the debates, issues and controversies of all aspects of hotel chains from their
nature, fundamentals of existence and operation, expansion, strategic and operational
aspects of their activities and geographical presence. It brings together leading
specialists from range of disciplinary backgrounds and regions to provide state-of-theart theoretical reflection and empirical research on current issues and future debates.
Each of the five inter-related section explores and evaluates issues that are of extreme
importance to hotel chain management, focusing on theoretical issues, the expansion
of hotel chains, strategic and operational issues, the view point of the individual
affiliated hotel and finally the current and future debates in the theory and practice of
hotel chain management arising from globalisation, demographic trends, sustainability,
and new technology development. It provides an invaluable resource for all those with
an interest in hotel management, hospitality, tourism and business encouraging
dialogue across disciplinary boundaries and areas of study. This is essential reading for
students, researchers and academics of Hospitality as well as those of Tourism,
Marketing, Business and Events Management.
This book examines the concepts of open innovation, crowdsourcing and co-creation
from a holistic point of view and analyzes them considering their suitability to the
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tourism industry. Methods, theories and models are discussed and examined regarding
their practical applicability in tourism. The book illustrates the theoretical mechanisms
and principles of Open Innovation, Crowdsourcing and Co-creation with case studies
and best practices examples. In addition to the scientific target group, the book is a
useful resource for managers of the entire tourism industry. First, the book presents the
theoretical fundamentals and concepts in 11 specific chapters. This basis is then
enriched by three parts with case studies, focusing on information, creation and
provision respectively. Finally in a concluding part the editors sum up the book and give
an outlook on the implications, learnings and future perspectives of open innovation,
crowdsourcing and collaborative consumption in the tourism industry.

Open TourismOpen Innovation, Crowdsourcing and Co-Creation Challenging the
Tourism IndustrySpringer
This book explores the latest developments in the field of smart tourism, focusing
in particular on the important cultural and sustainability synergies that have
emerged during the digital era. The aim is to elucidate how ICTs can promote
innovation and creativity in the tourism and leisure sector in ways that take into
account cultural and social responsibilities, foster sustainable tourism
management, and enhance cultural tourism, cultural heritage, and sustainable
development. The book is based on the proceedings of the Fifth International
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Conference of the International Association of Cultural and Digital Tourism
(IACuDiT), attended by academics and industry practitioners from cultural,
heritage, communication, and innovational tourism backgrounds, and is edited in
collaboration with IACuDiT. It will have broad appeal to professionals from
academia, industry, government, and other organizations who wish to learn about
novel perspectives in the fields of tourism, travel, hospitality, culture and heritage,
leisure, and sports within the context of a knowledge society and smart economy
in which sustainability is becoming ever more important.
Cultural heritage is perceived as the glue that keeps individuals together and
makes them feel a part of something larger. It is the past that allows individuals to
understand their present and move towards the future. In networked society, it is
impossible to think about cultural heritage and its preservation and maintenance
without including the digital processes and ICT systems, as well as its impact on
territorial innovation. The Handbook of Research on Cultural Heritage and Its
Impact on Territory Innovation and Development is a critical and comprehensive
reference book that analyzes how preservation and sustainability of cultural
heritage occurs in countries, as well as how it contributes to territorial innovation.
Moreover, the book examines how technological tools contribute to its
preservation and sustainability, as well as its dissemination. Highlighting topics
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that include public policies, spatial development, and architectural heritage, this
book is ideal for cultural heritage professionals, government officials,
policymakers, academicians, researchers, and students.
In an era of an economy based on knowledge and Web 2.0 technology,
knowledge is the foundation for improving the decision-making processes and
relations between people both in and outside of an organization. Providing new
and unique sources of knowledge outside organizations enables innovation and
shapes competitive advantage. Crowdsourcing and Knowledge Management in
Contemporary Business Environments is a collection of innovative research on
the methods and applications of crowdsourcing in collaboration, idea
implementation, and organizational development. Highlighting a range of topics
including data analytics, crowd computing, and open innovation, this book is
ideally designed for business managers, business professionals, business and
social researchers, graduate-level students, and academicians seeking current
research on the mechanisms of knowledge management in crowdsourcing.
Comprehensive and accessible, this Companion offers a thorough investigation
into both traditional and fresh topics in tourist behaviour and experience.
Arranged chronologically, the chapters examine tourist experience from the very
idea of a tourist visit to the aftermath of returning home.
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This book presents the latest research into the application of information and
communication technologies within the travel and tourism sectors. Readers will
find insightful contributions on a wide range of topics, including digital marketing,
social media and online travel reviews, mobile computing, augmented and virtual
reality, gamification, recommender systems, electronic distribution, online
education and learning, and the sharing economy. Particular attention is devoted
to the actual and potential impact of big data, and the development and
implementation of digital strategies, including digital marketing and the digital
economy. In addition to the description of research advances and innovative
concepts, a number of informative case studies are presented. The contents of
the book are based on the 2018 ENTER eTourism conference, held in
Jönköping, Sweden. The volume will appeal to all academics and practitioners
with an interest in the most recent developments in eTourism.
The European Journal of Tourism Research is an academic journal in the field of
tourism, published by Varna University of Management, Bulgaria. Its aim is to
provide a platform for discussion of theoretical and empirical problems in tourism.
Publications from all fields, connected with tourism such as tourism management,
tourism marketing, sociology, psychology, tourism geography, political sciences,
mathematics, tourism statistics, tourism anthropology, culture, information
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technologies in tourism and others are invited. The journal is open to all
researchers. Young researchers and authors from Central and Eastern Europe
are encouraged to submit their contributions. Regular Articles in the European
Journal of Tourism Research should normally be between 4 000 and 20 000
words. Major research articles of between 10 000 and 20 000 are highly
welcome. Longer or shorter papers will also be considered. The journal publishes
also Research Notes of 1 500 – 2 000 words. Submitted papers must combine
theoretical concepts with practical applications or empirical testing. The
European Journal of Tourism Research includes also the following sections:
Book Reviews, announcements for Conferences and Seminars, abstracts of
successfully defended Doctoral Dissertations in Tourism, case studies of Tourism
Best Practices. The European Journal of Tourism Research is published in three
Volumes per year. The full text of the European Journal of Tourism Research is
available in the following databases: EBSCO Hospitality and Tourism
CompleteCABI Leisure, Recreation and TourismProQuest Research Library
Individual articles can be rented via journal's page at DeepDyve. The journal is
indexed in Scopus and Thomson Reuters' Emerging Sources Citation Index. The
editorial team welcomes your submissions to the European Journal of Tourism
Research.
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Hospitality is an industry characterised by its complex nature and numerous
sectors including hotels, hostels, B&Bs, restaurants, pubs, nightclubs and
contract catering. However, despite its segmentation, there are key issues that
are pertinent to all subsectors. The Routledge Handbook of Hospitality
Management adopts a strategic approach and explores and critically evaluates
current debates, issues and controversies to enable the reader to learn from the
industry’s past mistakes as well as future opportunities. Especially relevant at a
time when many sectors of the industry have to re - evaluate and reinvent
themselves in response to the economic downturn the Handbook brings together
specialists from both industry and academia and from a range of geographical
regions to provide state-of-the-art theoretical reflection and empirical research.
Each of the five inter related sections explores and evaluates issues that are of
extreme importance to hospitality organisations, many of which have not been
adequately explored before: external and internal customers, debates
surrounding finance, uncertainty risk and conflict, sustainability, and e-Hospitality
and Technology. This book is an invaluable resource for all those with an interest
in hospitality, encouraging dialogue across disciplinary boundaries and areas of
study. It is essential reading for students, researchers & academics and
managers of Hospitality as well as those of Tourism, Events, Marketing, and
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Business Management.
This book presents a selection of papers from the 2017 World Conference on
Information Systems and Technologies (WorldCIST'17), held between the 11st
and 13th of April 2017 at Porto Santo Island, Madeira, Portugal. WorldCIST is a
global forum for researchers and practitioners to present and discuss recent
results and innovations, current trends, professional experiences and challenges
involved in modern Information Systems and Technologies research, together
with technological developments and applications. The main topics covered are:
Information and Knowledge Management; Organizational Models and Information
Systems; Software and Systems Modeling; Software Systems, Architectures,
Applications and Tools; Multimedia Systems and Applications; Computer
Networks, Mobility and Pervasive Systems; Intelligent and Decision Support
Systems; Big Data Analytics and Applications; Human–Computer Interaction;
Ethics, Computers & Security; Health Informatics; Information Technologies in
Education; and Information Technologies in Radiocommunications.
Die Gestaltung von Erlebnissen ist seit Jahren eines der zentralen Themen im
Tourismus. Die intensive Auseinandersetzung mit unterschiedlichen Konzepten
der Erlebnisinszenierung, deren Anwendung in touristischen Bereichen oder der
Einsatz von Erlebnismarketing und -vertrieb wirft dabei viele Fragen auf. Kann
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ein Erlebnis überhaupt inszeniert werden? Wie ist es um die Authentizität
bestellt? Rechtfertigt der Aufwand den Nutzen? Handelt es sich dabei um eine
langfristige Entwicklung oder nur um einen kurzfristigen Hype? Das Fachbuch
geht Fragen wie diesen nach. Experten aus unterschiedlichsten Disziplinen der
Tourismusforschung vermitteln mit ihren Beiträgen die theoretischen Grundlagen
der Erlebnisinszenierung. Projektsteckbriefe und Best-Practice-Beispiele geben
einen Einblick in die Arbeit verschiedener Erlebnisplaner und Designexperten.
Außerdem bietet das Buch eine ausführliche Methodenbeschreibung inklusive
Toolbox zur Gestaltung von Erlebnissen.
Das essential stellt die Grundlagen und Gestaltungsfelder der Kreislaufwirtschaft
in kompakter Form dar. Die Autoren erläutern, wie das Schließen der
Wertschöpfungskette, beispielsweise durch Rückführung der Stoffströme
(Recycling), und das Öffnen der Wertschöpfungskette, beispielsweise durch
Integration von Nutzern in die Produktentwicklung (Open Innovation) oder
gemeinsame Nutzung von Vorhandenem (Sharing Economy), als zentrale
Faktoren der Kreislaufwirtschaft zu deren erfolgreicher Umsetzung beitragen.
Dabei wird die besondere Bedeutung der Co-Creation zur Ausgestaltung von
Wertschöpfungsprozessen und Geschäftsmodellen hervorgehoben.
Energy has a wide range of uses within a country, includin socially and
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economically. Providing everything from warmth and light to raw materials for
industrial production, energy is an essential need for countries. Due to the
importance of energy for countries, energy policies are extremely vital, and
energy needs to be affordable, eco-friendly, and continuous so countries can
provide for their people and continue to develop industrially. Without the
availability of energy that is cheap and continuous, the effectiveness in the
energy supply process will be reduced, and society will experience difficulties in
having its daily energy needs met. The Handbook of Research on Strategic
Management for Current Energy Investments analyzes current trends in energy
production and use and identifies energy investment strategies in order to
support affordable and available energy for all. Chapters within the book cover
technological developments that contribute to the reduction of price in energy
production as well as renewable energy sources that provide continuity in energy
production but do not emit carbon into the atmosphere. This book highlights
topics that cover environmental pollution, energy pricing, economic growth,
carbon dioxide emission, and energy management. It is ideal for engineers,
technicians, managers, researchers, academicians, policymakers, government
officials, and students in related fields.
This book consists of chapters based on selected papers presented at the
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EcoDesign2015 symposium (9th International Symposium on Environmentally
Conscious Design and Inverse Manufacturing). The symposium, taking place in
Tokyo in December 2015, has been leading the research and practices of ecodesign of products and product-related services since it was first held in 1999.
The proceedings of EcoDesign2011 were also published by Springer. Eco-design
of products and product-related services (or product life cycle design) are
indispensable to realize the circular economy and to increase resource
efficiencies of our society. This book covers the state of the art of the research
and the practices in eco-design, which are necessary in both developed and
developing countries. The chapters of the book, all of which were peer-reviewed,
have been contributed by authors from around the world, especially from East
Asia, Europe, and Southeast Asia. The features of the book include (1) coverage
of the latest topics in the field, e.g., global eco-design management, data usage
in eco-design, and social perspectives in eco-design; (2) an increased number of
authors from Southeast Asian countries, with a greater emphasis on eco-design
in emerging economies; (3) high-quality manuscripts, with the number of
chapters less than half of that of the previous book.
This book brings together cutting edge research and applications of social media
and related technologies, their uses by consumers and businesses in travel,
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tourism and hospitality. The first section addresses topical issues related to how
social media influence the operations and strategies of tourism firms and help
them enhance tourism experiences: open innovation, crowdsourcing, servicedominant logic, value co-creation, value co-destruction and augmented reality.
The second section of the book looks at new applications of social media for
marketing purposes in a variety of tourism-related sectors, addressing crowdsourced campaigns, customer engagement and influencer marketing. The third
section uses case studies and new methodologies to analyze travel review
posting and consumption behaviors as well as the impact of social media on
traveller perceptions and attitudes, with a focus on collaborative consumption and
sharing economy accommodation. Finally, the fourth section focuses on hot
topics and issues related to the analysis, interpretation and use of online
information and user-generated content for deriving business intelligence and
enhancing business decision-making. Written by an international body of wellknown researchers, this book uses fresh theoretical lenses, perspectives and
methodological approaches to look at the practical implications of social media
for tourism suppliers, destinations, tourism policy makers and researchers alike.
For these reasons, it will be a valuable resource for students, managers and
academics with an interest in information and communication technologies,
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marketing for tourism and hospitality, and travel and transportation management.
Filling a gap in the market, this new title approaches the field through a uniquely
international angle, with increased emphasis on the impact of digital technology
and supported by international case-studies.
The two-volume set LNCS 10271 and 10272 constitutes the refereed
proceedings of the 19th International Conference on Human-Computer
Interaction, HCII 2017, held in Vancouver, BC, Canada, in July 2017. The total of
1228 papers presented at the 15 colocated HCII 2017 conferences was carefully
reviewed and selected from 4340 submissions. The papers address the latest
research and development efforts and highlight the human aspects of design and
use of computing systems. They cover the entire field of Human-Computer
Interaction, addressing major advances in knowledge and effective use of
computers in a variety of application areas. The papers included in this volume
cover the following topics: games in HCI; mobile and wearable interaction; HCI,
children and learning; and HCI in complex human environments.
With the growth of information technology, many new communication channels and
platforms have emerged. This growth has advanced the work of crowdsourcing,
allowing individuals and companies in various industries to coordinate efforts on
different levels and in different areas. Providing new and unique sources of knowledge
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outside organizations enables innovation and shapes competitive advantage.
Crowdsourcing: Concepts, Methodologies, Tools, and Applications is a collection of
innovative research on the methods and applications of crowdsourcing in business
operations and management, science, healthcare, education, and politics. Highlighting
a range of topics such as crowd computing, macrotasking, and observational
crowdsourcing, this multi-volume book is ideally designed for business executives,
professionals, policymakers, academicians, and researchers interested in all aspects of
crowdsourcing.
The ways in which codified and tacit knowledge are sourced, transferred, and combined
are critical in furthering open innovation. When used effectively, knowledge sharing and
organizational success are significantly increased, improving products and services.
The Role of Knowledge Transfer in Open Innovation is a collection of innovative
research on a set of analyses, reflections, and recommendations within the framework
of knowledge transfer practices in different areas of knowledge and in various
industries. While highlighting topics including tacit knowledge, organizational culture,
and knowledge representation, this book is ideally designed for professionals,
academicians, and researchers seeking current research on the best practices for
transfer of knowledge as an intermediate open innovation.
Allerorts ist von der Digitalisierung der Arbeitswelt die Rede. Doch wie vollzieht sie sich
eigentlich? Welche Bereiche erfasst sie? Und welche Folgen haben die neuen
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Technologien für Menschen und Organisationen? In dieser Einführung nimmt der Autor
sowohl grundlegende Entwicklungen wie die Entgrenzung und Rationalisierung der
Arbeit als auch hochaktuelle Phänomene wie die Sharing Economy, Crowdwork oder
Data Economy in den Blick.
This book presents cutting edge research on the development of analytics in travel and
tourism. It introduces new conceptual frameworks and measurement tools, as well as
applications and case studies for destination marketing and management. It is divided
into five parts: Part one on travel demand analytics focuses on conceptualizing and
implementing travel demand modeling using big data. It illustrates new ways to identify,
generate and utilize large quantities of data in tourism demand forecasting and
modeling. Part two focuses on analytics in travel and everyday life, presenting recent
developments in wearable computers and physiological measurement devices, and the
implications for our understanding of on-the-go travelers and tourism design. Part three
embraces tourism geoanalytics, correlating social media and geo-based data with
tourism statistics. Part four discusses web-based and social media analytics and
presents the latest developments in utilizing user-generated content on the Internet to
understand a number of managerial problems. The final part is a collection of case
studies using web-based and social media analytics, with examples from the Sochi
Olympics on Twitter, leveraging online reviews in the hotel industry, and evaluating
destination communications and market intelligence with online hotel reviews. The
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chapters in this section collectively describe a range of different approaches to
understanding market dynamics in tourism and hospitality.
"This 10-volume compilation of authoritative, research-based articles contributed by
thousands of researchers and experts from all over the world emphasized modern
issues and the presentation of potential opportunities, prospective solutions, and future
directions in the field of information science and technology"--Provided by publisher.
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