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Academic Paper from the year 2013 in the subject Communications - Mass Media, language: English, abstract: The focus of this work is to evaluate the opinion of members of the Facebook Community forum
on the Fact Checking policy of Facebook. The specific objective for this study is expressed in the questions thus: what is the level of acceptability of the Facebook Fact Checking policy and is it necessary in
this era of freedom of expression and opinion? The media survey research design was used for this study. The study selected the users who responded to Mark Zuckerberg's update on introducing Facebook
Fact Checking Policy as the population for the study. Hence, the population size was 12,280. Using the Taro Yamane formula for determining sample size, the selected sample from the population for the
study was approximately 400. In December 2016 through a post by its Chief Executive officer Facebook declared it will be introducing a fact checker policy to guide against misinformation on the platform.
This declaration has been accompanied with various reactions by members of the forum. While some accept the policy, the others frown at it for various reasons. In the libertarian theory of the mass media,
freedom of expression and opinion are held in high esteem. Libertarian theory or the Free Press theory is one of the normative theories of mass communication where media or press is given absolute
freedom to publish anything at any time and acts as a watchdog. The theory came from the libertarian thoughts of Europe during the 16th century after the invention of printing press and after the press
movement. It was advocated by many renowned personalities like Lao Tzu, John Locke, John Milton, John Stuart Mill, Thomas Jefferson et cetera. In a complete example of the theory, it is expected that the
masses and the media are granted the right to make comments or criticize the policies without any government interference. It also prevents the growing effect of corruption b
The International Encyclopedia of Communication Theory and Philosophy is the definitive single-source reference work on the subject, with state-of-the-art and in-depth scholarly reflection on key issues from
leading international experts. It is available both online and in print. A state-of-the-art and in-depth scholarly reflection on the key issues raised by communication, covering the history, systematics, and
practical potential of communication theory Articles by leading experts offer an unprecedented level of accuracy and balance Provides comprehensive, clear entries which are both cross-national and crossdisciplinary in nature The Encyclopedia presents a truly international perspective with authors and positions representing not just Europe and North America, but also Latin America and Asia Published both
online and in print Part of The Wiley Blackwell-ICA International Encyclopedias of Communication series, published in conjunction with the International Communication Association
????:??????????????????????????????????????????????????????????????????????
Normative Theories of the MediaJournalism in Democratic SocietiesUniversity of Illinois Press
?????Theories of mass communication
????:J.????

It is uncontroversial that corporations are legal agents that can be held legally responsible, but can corporations also be moral agents that are morally responsible? Part one of this book
explicates the most prominent theories of corporate moral agency and provides a detailed debunking of why corporate moral agency is a fallacy. This implies that talk of corporate moral
responsibilities, beyond the mere metaphorical, is essentially meaningless. Part two takes the fallacy of corporate moral agency as its premise and spells out its implications. It shows how
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prominent normative theories within Corporate Social Responsibility, such as Stakeholder Theory and Social Contract Theory, rest on an implicit assumption of corporate moral agency. In this
metaphysical respect such theories are untenable. In order to provide a more robust metaphysical foundation for corporations the book explicates the development of the corporate legal form
in the US and UK, which displays how the corporation has come to have its current legal attributes. This historical evolution shows that the corporation is a legal fiction created by the state in
order to serve both public and private goals. The normative implication for corporate accountability is that citizens of democratic states ought to primarily make calls for legal enactments in
order to hold the corporate legal instruments accountable to their preferences.
The author offers a comprehensive portrait of online news performance in Western countries in changing media environments. Drawing on a content analysis of 48 news outlets from different
types of media organization in France, Germany, Great Britain, Italy, Switzerland, and USA, Edda Humprecht investigates the complex interplay of systemic and organizational dynamics and
their impact on online news content, showing that the performance of online news media strongly varies among different media outlets. Less profit oriented outlets and those with a focus on
information generally perform well offering hard news, diversity, critical distance, or analytical depth. This suggests that the divide between high and low-performing outlets is tied to the news
outlet's capacity and willingness to strike a balance between their profit orientation and their normative role as information providers. Furthermore, the findings demonstrate that different
dimensions of news performance are more pronounced in certain countries. This book provides new theoretical perspectives and methods for political and media scholars, and insights for
journalists, policymakers, and concerned citizens.
Presents a new theory of media ethics that is explicitly international.
This study approaches a pressing question for the public, the media, and in academia: how can the media be held accountable? By focusing on the relationship between media and
accountability in the understudied region of Latin America, Mariella Bastian provides a theoretical framework for the analysis of media accountability (MA) beyond the Global North. The
underlying conditions for the development of MA in Brazil, Argentina, and Uruguay are identified by conducting a multi-method study. The author also gives an overview of the status quo of the
implementation of both traditional and innovative MA instruments.
??????:??????????????“????”?“???”??,???????????????????????????;????,?????????????????????????????????,???????????????????????,??????????,???????????????
A comparative analysis of the relation between the media and the political system.
?????????????????,?????????????????????,????????????????????????????????????????
The International Encyclopedia of Political Communication is the definitive single–source reference work on the subject, with state–of–the–art and in–depth scholarly reflection on the key issues within political
communication from leading international experts. It is available both online and in print. Explores pertinent/salient topics within political science, sociology, psychology, communication and many other
disciplines Theory, empirical research and academic as well as professional debate are widely covered in this truly international and comparative work Provides clear definitions and explanations which are
both cross–national and cross–disciplinary by nature Offers an unprecedented level of authority, accuracy and balance, with contributions from leading international experts in their associated fields Published
with regularly updating online edition which will ensure readers are kept abreast of the latest developments in research
Studies of global media and journalism have repeatedly returned to discussions of ethics. This book highlights the difficulty that journalists encounter when establishing appropriate ethical practices and marks
the pressing importance of global media ethics as a subject of current debate. A wide range of contributors – both scholars and practitioners of journalism – identify how changes in journalism practice,
developments in new media technologies, legal regulations, and shifting patterns of ownership all play a role in creating ethical tensions for journalists, with some chapters in the book suggesting practical
solutions to this pertinent issue. The growing need to faithfully represent other diverse cultural groups is also considered, with certain chapters discussing the impact that human rights, freedom and justice
have upon journalistic decision making. Explorations in Global Media Ethics recognises that, with the escalation of globalisation and a public striving for honest quality media, journalists around the world face
an increasing pressure to comply with and simultaneously satisfy diverse ethical practices at both a local and a more global level. The book sympathises with the position of the journalist and calls for greater
consideration of his ambiguous role. This book was originally published as a special issue of Journalism Studies.
Mass Communication Is A Process Of Sending And Receiving Messages Through Mass Communication Vehicles Or Mass Media. For Democracy, Media Is A Forth Pillar And India Is The Biggest Democratic
Country In The World. India Is Now A Centre Of Information Revolution. Therefore, It Is Very Important To Study The Role Of Mass Communication In The National Development. The Book Has Written In
Such A Way That It Is Not Only Helpful For The Students But Also Fruitful For The Professionals. It Has Covered Mass Media From Newspapers To Mobiles. It Has A Dedicated Chapter On The Historical
Background, Present Scenario And Future Of Different Mass Media. This Book Covers Almost All Related Fields Of Communication And Mass Communication Separately. The Book Can Be Divided Into Two
Broad Categories: Communication And Mass Communication. We Cannot Ignore The Effect Of Media On Society And How Society Looks Upon The Media? The Book Also Talks About The Relationship
Between Media And Society. Many Effect Theories And Models Are Covered In This Book. This Book Contains: " What Is Communication? " Sociology Of Communication " Models Of Communication " What
Is Mass Communication? " Sociology Of Mass Communication " Mass Communication Media Or Mass Media. " Mass Communication Models " History Of Mass Communication Media In India " Mass
Communication Effects And Society, " Normative Theories Of Press And Mass Media. " Mass Communication Theories.
Referendums and Democratic Government deals with the role of different forms of referendums in modern representative democracies. It analyzes the referendum from the point of view of social choice
theory and various theories of democracy. The institutions of referendums are analyzed in 22 democracies, and referendums in Sweden, Denmark and Switzerland are analyzed as case studies. Different
forms of referendums are classified according to how they are initiated and how their agenda is set. It is argued that various types of referendums have been justified by arguments based on different
normative theories of democracy as referendum is not a unitary phenomenon.
For functioning well, the media need democracy as much as democracy needs the media. This is the starting point of this analysis of the delicate relation between the news media and democracy which is
well defined in constitutional terms both in the European Convention on Human Rights and in national legislation. The relation is best described as social contract – to the benefit of freedom of speech and
editorial independence, but also to sound governance of the state and other powerholders in society. Notably, different models of democracy correspond to different roles of the media. In any case, however,
media policy is requested to respect media freedom. The Internet, as well as social and networked media require policy answers to challenges such as data protection, content blocking and surveillance. The
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authors conclude that media policy tools need to be developed along the all-digital media future.
This collection of innovative essays sets the agenda for a revitalized debate on the hybrid communicative practices that constitute the (post)modern media landscape and which cross the boundaries between
fact and fiction, information and entertainment, public knowledge and popular culture. In this challenging and provocative collection, the contributors rethink key issues - the meaning of the public interest, the
quality of media performance and (de)regulation. In the process they raise topics rarely addressed in normative media theories, for example, the ethics of sports reporting, the moral reasoning in popular
culture and the required professional standards for infotainment genres such as reality television and gossip journalism.
The major textbook in communication theory. Denis McQuail provides a brisk, elegantly organized, and comprehensive overview of the ways in which mass communication has been viewed by social
scientists and by practitioners. The wealth of thinking in the field; the enormous range of issues studied and questions raised; the proliferation of schools, approaches and tendencies: McQuail marshalls this
welter of material into a clear, easy to follow textbook for students at all levels of communication studies. He reviews: ways in which the the mass media have been defined theories of their function and
purpose views of the organizational structures and processes of mass media content analysis and the other techniques for interpreting the meaning of media content theories of what an audience is and what
it does Cultivation theory, traditional sociology, classical marxism, the Frankfurt school, 'hegemony' theory, Soviet media theory, the uses and gratifications approach, development media theory, free press
theory, organizational theory -- all these and much more -- are described and placed in their historical and scholarly context. McQuail's extensive references will guide anyone interested in mass
communication to the key work in the field. Diagrams, a Media Theory Map, summaries, indexes and other features will further help new students to keep a hold on all the separate strands in the field. About
the author: Denis McQuail is currently Professor of Mass Communication, University of Amsterdam, the Netherlands. After graduating from Corpus Christi College, Oxford with a BA in Modern History and a
Diploma in Public and Social Administration, he received a PhD in social studies from the University of Leeds. He has since been affiliated to the Television Research Unit, University of Leeds; the University
of Southampton; and the Annenberg School of Communication, University of Pennsylvania. His major publications include: Television and the Political Image (with J Trenaman) 1961; Television in Politics: Its
Use and Influence (with J G Blumler), 1968; Towards a Sociology of Mass Communications, 1968; Sociology of Mass Communication (editor) 1972; Communication, 1975; Review of Sociological Writing on
the Press, 1976; Analysis of Newspaper Content, 1977; Communication Models for the Study of Mass Communication (with Sven Windahl), 1982. Why this textbook? Why choose this textbook for use in your
courses over others that are available? McQuail has drawn on his own extensive teaching experience to make sure his book offers the following qualities and features: The frameworks: for ease of
organization, McQuail arranges the theories of media effect processes, or mass media and social change in new, clarifying frameworks. He aims to present all the principal theories within a single integrative
framework. Its range: McQuail's extraordinary feat of organization encompasses theories from all the principal approaches to communication from all over the world. His book will be useful in a variety of
cultural and national settings. Its thoroughness: McQuail provides over 300 references to guide your students to the primary sources. Not only is each theory described, and its sources and histories plotted,
but its implications and intellectual context are explored. Consensus theories are given equal weight with themore contentious, critical understandings. Controversy is faced, fairness maintained. Its currency:
The most recent research is expressed in the form of theoretical propositions. New approaches are discussed that are not reviewed in other textbooks: a revision of the functional theory, the notion of
emerging 'public definitions', and a revision of the 'four theories of the press'. Other unique features: A thorough review of theories of the audience. Questions of media power and normative theories of media
are given a central place at various points. Professor Denis McQuail provides a thorough review of the history, structure, and processes of the mass media, and the views taken of them. The first chapter
defines the terms and issues of mass media studies. It also traces the development of mass media since the first newspapers in the 17th century. McQuail notes the origins, typical forms, and applications of
mass media at different times. He then provides a framework for understanding the different approaches to the study of mass media. Mass society theory, Marxist approaches of different types, messagecentred theory, and theory of audience and effect are the perspectives reviewed. Chapter Three explores the ideological, political, and cultural contexts in which the mass media operates, and which define
the media's functions. The institutional forms of mass communication are characterized in Chapter Four. In Chapter Five, the meaning of the information provided by the media is analyzed. Different kinds of
content, such as news or fiction, are examined from different theoretical perspectives. Chapter Six describes alternative approaches to the study ofthe audience, the different aspects of audiences which they
study, and the conclusions they have reached. Chapter Seven focusses on the study of the impact and effect of media. Different scientific approaches to this study are described, and the results of this
research given. The final chapter looks at the lessons of mass communication study for issues of current concern such as international communication and new technological developments.
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??????·??·???--??????????????????????,????????????????·??
Divided into six sections, this title examines Government secrecy (GS) in a variety of contexts, including comparative examination of government control of information, new definitions,
categories, censorship, ethics, and secrecy's relationship with freedom of information and transparency.
The second volume of a two-part, outcomes-based series in media studies. It includes theoretical approaches as well as a production section that focuses on basic techniques.
One of the true classics in Marketing is now thoroughly revised and updated. "Marketing Theory" is both evolutionary and revolutionary. As in earlier editions, Shelby Hunt focuses on the
marketing discipline's multiple stakeholders. He articulates a philosophy of science-based 'tool kit' for developing and analyzing theories, law-like generalizations, and explanations in
marketing science. Hunt adds a new dimension to the book, however, by developing arguments for the position that Resource-Advantage Theory provides the foundation for a general theory
of marketing and a theoretical foundation for business and marketing strategy. Also new to this edition are four chapters adapted and updated from Hunt's "Controversy in Marketing Theory"
that analyze the 'philosophy debates' within the field, including controversies with respect to scientific realism, qualitative methods, truth, and objectivity.
"Denis McQuail?s Mass Communication Theory is not just a seminal text in the study of media and society - it is a benchmark for understanding and appreciating the long and winding road
people and their media have taken to get us here." - Mark Deuze, Indiana University and Leiden University "This is a unique work tested by time and generations of students around the world North, South, East and West." - Kaarle Nordenstreng, University of Tampere "McQuail?s Mass Communication Theory continues to be the clearest and best introduction to this sprawling
field." - Anders Hansen, University of Leicester With over 125,000 copies sold, McQuail?s Mass Communication Theory has been the benchmark for studying media and communication for
more than 25 years. It remains the most authoritative and comprehensive introduction to the field and offers unmatched coverage of the research literature. It covers everything a student
needs to know of the diverse forms of mass communication today, including television, radio, newspapers, film, music, the internet and other forms of new media. Denis McQuail shows that
more than ever, theories of mass communication matter for the broader understanding of society and culture. Unmatched in coverage and used across the globe, this book includes:
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Explorations of new media, globalization, work, economy, governance, policy, media audiences and effects New boxed case studies on key research publications, to familiarize students with
the critical research texts in the field Definitions, examples, and illustrations throughout to bring abstract concepts to life. McQuail?s Mass Communication Theory is the indispensable resource
no student of media and communication studies can afford to be without.
"This thesis explores the potential of the theory of legal pluralism. It examines the extent to which such a theory can contribute to an understanding of the regulatory crisis of the nation-state
and serve as a point of departure for new regulatory approaches. A historical overview which looks at the disciplinary origins of legal pluralism is followed by an analysis of several legal
pluralist concepts. This analysis serves as the basis for an elaboration of the descriptive and normative aspects of legal pluralism. The concept is compared with other social theories which are
concerned with similar questions as legal pluralism. To illustrate the legal pluralist approach, same specific examples from the media sector are introduced. The thesis concludes by showing
where a legal pluralist analysis might be appropriate and, moreover, how the theory can contribute to regulatory ways alternative to direct state intervention and market conceptions." -In this book, five leading scholars of media and communication take on the difficult but important task of explicating the role of journalism in democratic societies. Using Fred S. Siebert,
Theodore Peterson, and Wilbur Schramm's classic Four Theories of the Press as their point of departure, the authors explore the philosophical underpinnings and the political realities that
inform a normative approach to questions about the relationship between journalism and democracy, investigating not just what journalism is but what it ought to be. The authors identify four
distinct yet overlapping roles for the media: the monitorial role of a vigilant informer collecting and publishing information of potential interest to the public; the facilitative role that not only
reports on but also seeks to support and strengthen civil society; the radical role that challenges authority and voices support for reform; and the collaborative role that creates partnerships
between journalists and centers of power in society, notably the state, to advance mutually acceptable interests. Demonstrating the value of a reconsideration of media roles, Normative
Theories of the Media provides a sturdy foundation for subsequent discussions of the changing media landscape and what it portends for democratic ideals.
Matthias Vogel challenges the belief that reason is determined solely by our discursive, linguistic abilities as communicative beings. In his view, the medium of language is not the only force of
reason, that music, art and other nonlinguistic forms of communication are also significant.
The Handbook of Media and Mass Communication Theory presents a comprehensive collection of original essays that focus on all aspects of current and classic theories and practices
relating to media and mass communication. Focuses on all aspects of current and classic theories and practices relating to media and mass communication Includes essays from a variety of
global contexts, from Asia and the Middle East to the Americas Gives niche theories new life in several essays that use them to illuminate their application in specific contexts Features
coverage of a wide variety of theoretical perspectives Pays close attention to the use of theory in understanding new communication contexts, such as social media 2 Volumes Volumes are
aslo available for individual purchase
Media outlets play a pivotal role in fostering the positive and beneficial development of countries in modern society. By properly informing citizens of critical national concerns, the media can
help to transform society and promote active participation. Exploring Journalism Practice and Perception in Developing Countries is a crucial reference source for the latest scholarly material
on the impacts of development journalism on contemporary nations and the media’s responsibility to inform citizens of government and non-government activities. Highlighting a range of
pertinent topics such as media regulation, freedom of expression, and new media technology, this book is ideally designed for researchers, academics, professionals, policy makers, and
students interested in the role of journalist endeavors in developing nations.
Concerns about the role and responsibilities of the media have become an increasingly important part of public debate. Media Ethics brings together philosophers, academics and media
professionals to debate both ethics and morality.
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