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Moral Issues In Business 11th Edition
Packed with cases, exercises, simulations, and practice tests, the market-leading BUSINESS
ETHICS: ETHICAL DECISION MAKING AND CASES, 11th Edition, thoroughly covers the
complex environment in which managers confront ethical decision-making. Using a proven
managerial framework, this accessible, applied text addresses the overall concepts,
processes, and best practices associated with successful business ethics programs --?helping
you see how ethics can be integrated into key strategic business decisions. Thoroughly
revised, this edition incorporates coverage of new legislation affecting business ethics, the
most up-to-date examples, and the best practices of high-profile organizations. It also includes
20 new or updated original case studies. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
There is now widespread understanding that business and management must evolve and act
responsibly in the world giving full consideration to people and planet, not just profit. Principles
of Management: Practicing Ethics, Sustainability, Responsibility was the first official textbook of
the United Nations global initiative network, Principles for Responsible Management Education
(PRME). Now fully revised and updated with three brand new chapters on communicating,
innovating and leading, this accessible and engaging textbook provides an introduction to
management while empowering you to think ethically and sustainably in order to become a
responsible manager. It also includes essential workplace skills for the 21st century and
coverage of the various management occupations that you will go on to fill after your studies.
Exclusive interviews with management pioneers and professionals help bring theories and
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concepts to life throughout the text as do the all new case studies which include Lego,
Patagonia and Greta Thunberg. Worksheets and exercises make for an active learning
experience alongside the supporting online resources provided to your lecturer for
dissemination. The textbook includes coverage of the UN’s Sustainable Development Goals
(SDGs) which are central to business education and practice today. It can be used for
introductory management courses as well as courses that cover business ethics, business and
society, corporate social responsibility (CSR), sustainability and responsible management.
The Oxford Handbook of Business Ethics is a comprehensive treatment of the field of business
ethics as seen from a philosophical approach. The volume consists of 24 essays that survey
the field of business ethics in a broad and accessible manner, covering all major topics about
the relationship between ethical theory and business ethics.
Ideal for introductory ethics or contemporary moral issues courses, College Ethics: A Reader
on Moral Issues That Affect You, Second Edition, is a collection of brief, engaging, and
accessible readings on issues that directly affect--and matter to--today's college students.
Issues in Business Ethics and Corporate Social Responsibility explores these foundational
themes across a wide range of topics, including artificial intelligence, workplace surveillance,
supply chain management, big data, the finance industry, and many more. Coupled with a
broad introduction by Dr. David Weitzner, a professor of management at York University, this
book provides students with the essential information they need to assess business practices
through the lens of ethical decision-making and corporate social responsibility.
Moral Problems in Higher Education brings together key essays that explore ethical issues in
academia. The editor and contributors – all noted philosophers and educators – consider such
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topics as academic freedom and tenure, free speech on campus, sexual harassment,
preferential student admissions, affirmative action in faculty appointments, and the ideal of a
politically neutral university. Chapters address possible restrictions on research because of
moral concerns, the structure of peer review, telling the truth to colleagues and students, and
concerns raised by intercollegiate athletics. Cahn selects two key readings in each are to offer
a readable introductory guide to these critical subjects for students studying academic ethics
and higher education policy. In addition to the selections and a general introduction, Cahn
provides study questions for use in the classroom.
Peg Tittle’s ambitious business ethics text brings together readings, cases, and the author’s
own informed opinions. The second edition includes over a dozen new readings and case
studies, as well as a new chapter on issues in Information and Communication Technology.
Includes - Canonical and topical readings on issues ranging from whistleblowing and
advertising to international business, the nature of capitalism, and the environment - Engaging
overviews from the author encourage careful reflection and critical examination of conventional
assumptions - What to Do? scenarios and Case Studies illustrate the practical relevance of
each topic - Comprehensive introductions to ethical theory and the ethics of business Questions following each selection test understanding and promote active reading - A primer
on ethical institutions examines the role of ethics consultants, codes of ethics, and more
This book is open access under a CC-BY license. Moral dilemmas are a pervasive feature of
working life. Moral Reasoning at Work offers a fresh perspective on how to live with them using
ethics and moral psychology research. It argues that decision-makers must go beyond
compliance and traditional approaches to ethics to prepare for moral dilemmas. The second
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edition has been updated with a range of examples from the author’s more recent research, to
reflect current issues affecting organizations in the digital age. With two new chapters on
artificial intelligence and social media, this new edition provides an up-to-date overview of
ethical challenges in organizations.
How can you be an ethical corporate citizen in an increasingly complex, multiple-stakeholder
world? This is the most pressing question facing businesses today, small and large, local and
global. Business Ethics is a thorough yet accessible exploration of the main ethical theories
and how these apply to the major stakeholders facing this question. Written from a truly
international perspective and supported by diverse and innovative learning features, this book
provides the tools and concepts necessary to understand and effectively manage ethical
challenges wherever you are in the world. 'Key Concepts' and 'Think Theory' boxes ensure the
essential ideas are straightforward to grasp but don't go unchallenged, while 'Ethics in Action'
boxes and Case Studies illustrate these ideas at play in the working world. Step into the shoes
of a decision-maker with 'Ethical Dilemma' boxes and hear from them first hand with new
'Practitioner Spotlight' boxes, which feature fascinating insights from real-life practitioners on
how they manage ethical decisions and what skills they consider to be crucial to success. The
fourth edition offers a wealth of new cases and examples as well as updates of favourites from
previous editions, including features on AirBnB, TOMS, and McDonalds. Bespoke video
interviews with the practitioners from the book and new multiple-choice questions enhance the
online resources for students, while workshop and flipped classroom activity ideas support
lecturers. In addition, content has been thoroughly updated across the book and online to
reflect the latest developments and issues surrounding corporate citizenship, globalization, and
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sustainability. Award-winning, best-selling, and up-to-date; this is the textbook of choice for
those wishing to excel in business ethics. The book is supported by an extensive range of
online resources: For students: Practitioner Spotlight videos and web links Additional Case
Study web links Additional Ethics in Action web links Addition Ethics on Screen web links Think
Theory responses Film list Ethics career guide Further reading Multiple-choice questions For
lecturers: VLE content PowerPoint slides Test bank Case bank Sample course outline
Teaching notes for Case Studies Teaching notes for Ethical Dilemmas Teaching notes for
Ethics in Action features Teaching notes for Ethics on Screen features Ideas for structured
workshops
It is uncontroversial that corporations are legal agents that can be held legally responsible, but
can corporations also be moral agents that are morally responsible? Part one of this book
explicates the most prominent theories of corporate moral agency and provides a detailed
debunking of why corporate moral agency is a fallacy. This implies that talk of corporate moral
responsibilities, beyond the mere metaphorical, is essentially meaningless. Part two takes the
fallacy of corporate moral agency as its premise and spells out its implications. It shows how
prominent normative theories within Corporate Social Responsibility, such as Stakeholder
Theory and Social Contract Theory, rest on an implicit assumption of corporate moral agency.
In this metaphysical respect such theories are untenable. In order to provide a more robust
metaphysical foundation for corporations the book explicates the development of the corporate
legal form in the US and UK, which displays how the corporation has come to have its current
legal attributes. This historical evolution shows that the corporation is a legal fiction created by
the state in order to serve both public and private goals. The normative implication for
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corporate accountability is that citizens of democratic states ought to primarily make calls for
legal enactments in order to hold the corporate legal instruments accountable to their
preferences.
Do you want to make sure you · Don't invest your money in the next Enron? · Don't go to work
for the next WorldCom right before the crash? · Identify and solve problems in your
organization before they send it crashing to the ground? Marianne Jennings has spent a
lifetime studying business ethics---and ethical failures. In demand nationwide as a speaker and
analyst on business ethics, she takes her decades of findings and shows us in The Seven
Signs of Ethical Collapse the reasons that companies and nonprofits undergo ethical collapse,
including: · Pressure to maintain numbers · Fear and silence · Young 'uns and a larger-than-life
CEO · A weak board · Conflicts · Innovation like no other · Belief that goodness in some areas
atones for wrongdoing in others Don't watch the next accounting disaster take your hardearned savings, or accept the perfect job only to find out your boss is cooking the books. If
you're just interested in understanding the (not-so) ethical underpinnings of business today,
The Seven Signs of Ethical Collapse is both a must-have tool and a fascinating window into
today's business world.
The Journal of Business Ethics was founded by Alex C. Michalos and Deborah C. Poff and
published its first issue in March 1982. It is the most frequently cited business ethics journal in
the world. The Journal has always offered a multi-disciplinary and international public forum for
the discussion of issues concerning the interaction of successful business and moral virtue. Its
authors and readers are primarily scholars and students in social sciences and philosophy ,
with special interests in the interaction of these disciplines with business or corporate
Page 6/23

Read Free Moral Issues In Business 11th Edition
responsibility. Since the field of business ethics grew simultaneously with the growth of the
Journal, a collection of its most cited articles is tantamount to a collection of the articles that
had the greatest influence in defining the field over its first 30 years of development. In this
anniversary volume, an overview of citation classics from the Journal is presented, the 33 most
frequently cited articles are reproduced and brief reflections on the impact of the Journal on the
field are given from over 100 scholars who authored citation classics and/or distinguished
papers, as well as those who served on the Editorial Board and/or are recognized as leaders in
the field.
Previous research on corporate cultures and ethical business cultures has focused almost
exclusively on studies of multinational corporations from a handful of developed countries. This
book addresses the intersection of human resource development and human resource
management with ethical business cultures in the four BRIC countries, and four other fastgrowing emerging economies: those of Mexico, Indonesia, South Africa and Turkey. Drawing
on longitudinal large-scale survey-based studies, it compares managers' and employees'
perceptions of ethical business cultures in these countries, contrasting them with the US
economy. It then discusses the economic and socio-cultural context and current research on
business ethics in each of these countries, including implications for research and practice.
This significant study will appeal to scholars, researchers and students in business ethics,
management, human resource management and development, and organization studies, and
addresses issues faced daily by business executives and practitioners working in emerging
market countries.
Public Health Policy and Ethics brings together philosophers and practitioners to address the
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foundations and principles upon which public health policy may be advanced. What is the basis
that justifies public health in the first place? Why should individuals be disadvantaged for the
sake of the group? How do policy concerns and clinical practice work together and work
against each other? Can the boundaries of public health be extended to include social ills that
are amenable to group-dynamic solutions? These are some of the crucial questions that form
the core of this volume of original essays sure to cause practitioners to engage in a critical reevaluation of the role of ethics in public health policy. This volume is unique because of its
philosophical approach. It develops a theoretical basis for public health and then examines
cutting-edge issues of practice that include social and political issues of public health. In this
way the book extends the usual purview of public health. Public Health Policy and Ethics is of
interest to those working in public health policy, ethics and social philosophy. It may be used
as a textbook for courses on public health policy and ethics, medical ethics, social philosophy
and applied or public philosophy.
Business Ethics will equip students with the strategies necessary to analyse and improve the
broad scope of business ethics today.
"Packed with examples, this book offers a clear and engaging overview of ethical issues in
business, understood as both an activity and an entity. It begins with a discussion of
foundational issues, including the objectivity of ethics, the content of ethical theories, and the
debate between capitalism and socialism, making it suitable for the beginning student. It then
examines ethical issues in business in three broad areas. The first is the market. Issues
explored are what can be sold (the limits of markets) and how it can be sold (ethics in
marketing). The second is work. Topics in this area are health and safety, meaningful work,
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compensation, hiring and firing, privacy, and whistleblowing. The third area is the firm in
society. Here readers explore corporate social responsibility, corporate political activity, and
the set of ethical challenges that attend international business. Issues are introduced through
real-world examples that underscore their importance and make them come alive. Arguments
for opposing positions are given fair hearings and students are encouraged to develop and
defend their own views. Key Features: Introduces each topic with a real-world example, which
is referenced regularly in the subsequent argument. Contains a critical evaluation of capitalism
and socialism, with a focus on private property, the market system, and the welfare state.
Explores the limits of markets and encourages students to ask what should and should not be
for sale. Explores the phenomena of corporate political activity and ethical consumerism.
Includes initial chapter overviews, and-at the end of each chapter-study questions and
suggested additional readings"--

The Taking Sides Collection on McGraw-Hill CreateTM includes current
controversial issues in a debate-style format designed to stimulate student
interest and develop critical thinking skills. This Collection contains a multitude of
current and classic issues to enhance and customize your course. You can
browse the entire Taking Sides Collection on Create, or you can search by topic,
author, or keywords. Each Taking Sides issues is thoughtfully framed with
Learning Outcomes, an Issue Summary, an Introduction, and an Exploring the
Issue section featuring Critical Thinking and Reflection, Is There Common
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Ground?, and Additional Resources and Internet References. Go to McGraw-Hill
CreateTM at www.mcgrawhillcreate.com, click on the "Collections" tab, and
select The Taking Sides Collection to browse the entire Collection. Select
individual Taking Sides issues to enhance your course, or access and select the
entire Smith/Smith: Taking Sides: Clashing Views on Moral Issues, 14/e
ExpressBook for an easy, pre-built teaching resource by clicking here.
This is the eBook of the printed book and may not include any media, website
access codes, or print supplements that may come packaged with the bound
book. This interesting, comprehensive book about business ethics argues that
ethics is the ‘glue’ that makes successful business possible. It allows the reader
to see the whole range of issues in business ethics rather than just selected
topics. Its focus on internationalization and globalization is important, as it relates
facts about this dynamic, growing aspect of corporate business. Business Ethics
7e not only covers ethics, it also includes such topics as: management,
production, marketing, finance, workers’ rights, and environmental issues; it
enables readers to see how all of the issues presented are interrelated. An
excellent resource and reference text for international corporate employees,
marketing administrators, and human resource managers and employees.
Moral Issues in BusinessCengage Learning
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The core of this text comprises chapters on all the key issues of business in
Canada today. Each chapter includes a hypothetical case study and an
introduction highlighting key ethical points; two academic essays; and a real-life
case study. Questions for discussion accompany the essays and case studies.
The author has also included a general introduction to ethical issues and an
overview of ethical theory; a section on institutionalizing ethics (discussing ethics
officers/programs/codes etc.); and appendices providing excerpts from important
classic contributions to ethical theory and from relevant Canadian law.
This third Asia–Pacific edition of Moral Issues in Business examines key ideas in
business ethics in the context of moral and ethical issues encountered by
Australian and New Zealand businesses and organisations. Structured within 11
chapters of text – including new, cutting edge ethical theories and practices –
Moral Issues in Business presents the latest ethical insights and thinking in a
manner that is accessible to students
The new field of toxicogenomics presents a potentially powerful set of tools to
better understand the health effects of exposures to toxicants in the environment.
At the request of the National Institute of Environmental Health Sciences, the
National Research Council assembled a committee to identify the benefits of
toxicogenomics, the challenges to achieving them, and potential approaches to
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overcoming such challenges. The report concludes that realizing the potential of
toxicogenomics to improve public health decisions will require a concerted effort
to generate data, make use of existing data, and study data in new ways--an
effort requiring funding, interagency coordination, and data management
strategies.
Delve into the core of ethics today in your course with the latest practical, applied
coverage found in Ferrell/Fraedrich/Ferrell's BUSINESS ETHICS 2009 UPDATE.
Whether you use this book as a supplement or primary text in your
undergraduate or graduate course, the accessible, up-to-date approach provides
unmatched insights into the complex environment in which contemporary
managers make ethical decisions. The book's solid managerial framework and
new updates highlight the latest developments in ethics and how they relate to
overall ethics concepts, processes, and best practices used throughout
successful business ethics programs. Your students see how ethics can play a
critical role in key strategic business decisions. Captivating new cases and
engaging examples reflect today's most recent business developments and
crises. Rather than focusing on intellectual reasoning alone or a philosophical
discussion of ideas, the book's proven learning features help students prepare
and practice confronting the types of actual ethical dilemmas they will face in
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today's business world. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Contemporary Moral Issues is an anthology that provides a selection of readings
on contemporary social issues revolving around three general themes: Matters of
Life and Death, Matters of Equality and Diversity, and Expanding the Circle,
which includes duties beyond borders, living together with animals, and
environmental ethics. The text contains a number of distinctive, high-profile
readings and powerful narratives, including Jonathan Foer's "Eating Animals,"
Eva Feder Kittay's "On the Ethics of Selective Abortion for Disability," and Susan
M. Wolf's "Confronting Assisted Suicide and Euthanasia: My Father's Death."
Each set of readings is accompanied by an extensive introduction, a
bibliographical essay, pre-reading questions, and discussion questions.
An innovative text that aims to deepen students’ knowledge of business ethics
through a multidisciplinary approach grounded in moral philosophy, management
principles, business history, and economics. The text aims to help students make
ethical decisions, demonstrate integrity in the workplace, and advocate for moral
business practices. It also features content on further trends and topics that will
help students build a deeper understanding of business ethics: A section on
Personal Integrity in the workplace, unpacks ethical dilemmas that face
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employees in the workplace including conflicts of interest, cheating, whistle
blowing, and bribery. A section on Corporate Values and Responsibilities delves
into ethical issues related to the financial industry, competition, safety, privacy,
and intellectual property. A section on Global Capitalism examines the ethical
issues related to culture, justice, the internet, and environmental issues around
the world. All content is supported by 40 contemporary case studies that allow
students to grapple with a wide range of moral issues and apply ethical
frameworks to a variety of situations at real-world organizations, including
GlaxoSmithKline (GSK) in China, Firestone in Liberia, and the Apple Encryption
Controversy. The book is complemented by online resources for instructors and
students, including: Test Bank, PowerPoint slides, an Instructor’s Manual with
extensive case notes, Exercises and Activities, Multimedia resources, Quizzes,
Flashcards, and SAGE Journal Articles. Suitable reading for undergraduate
students on Business Ethics courses.
Media Ethics: Cases and Moral Reasoning, Ninth Edition challenges students to
think analytically about ethical situations in mass communication by using original
case studies and commentaries about real-life media experiences. This marketleading text facilitates and enhances students' ethical awareness by providing a
comprehensive introduction to the theoretical principles of ethical philosophies.
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Media Ethics introduces the Potter Box (which uses four dimensions of moral
analysis: definitions, values, principles and loyalties) to provide a framework for
exploring the important steps in moral reasoning and analyzing the cases that
follow. Focusing on a wide spectrum of ethical issues facing media practitioners,
the cases in this new Ninth Edition include the most recent issues in journalism,
broadcasting, advertising, public relations and entertainment.
This text addresses the following two questions: "What kinds of problems can the
law solve?" and "What kinds of problems does the law create?" Using these
questions as starting points, Meier and Geis evenhandedly explore the role and
function of law relating to six major issues that often divide Americans today:
prostitution, drug use, homosexuality, abortion, pornography, and gambling.
Statutes and public opinion have shifted dramatically over recent decades in
regard to these behaviors. The book details these developments and offers
explanations of why they have occurred.
Should we pay children to read books or to get good grades? Should we allow
corporations to pay for the right to pollute the atmosphere? Is it ethical to pay
people to test risky new drugs or to donate their organs? What about hiring
mercenaries to fight our wars? Auctioning admission to elite universities? Selling
citizenship to immigrants willing to pay? In What Money Can't Buy, Michael J.
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Sandel takes on one of the biggest ethical questions of our time: Is there
something wrong with a world in which everything is for sale? If so, how can we
prevent market values from reaching into spheres of life where they don't
belong? What are the moral limits of markets? In recent decades, market values
have crowded out nonmarket norms in almost every aspect of life—medicine,
education, government, law, art, sports, even family life and personal relations.
Without quite realizing it, Sandel argues, we have drifted from having a market
economy to being a market society. Is this where we want to be?In his New York
Times bestseller Justice, Sandel showed himself to be a master at illuminating,
with clarity and verve, the hard moral questions we confront in our everyday lives.
Now, in What Money Can't Buy, he provokes an essential discussion that we, in
our market-driven age, need to have: What is the proper role of markets in a
democratic society—and how can we protect the moral and civic goods that
markets don't honor and that money can't buy?
There's no such thing as business ethics. How can that be? Because a single
standard applies to both your business and personal life-and it's one we all know
and trust: the Golden Rule. Now bestselling author John C. Maxwell shows you
how this revered ideal works everywhere, and how, especially in business, it
brings amazing dividends. There's No Such Thing As "Business" Ethics offers: *
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Stories from history, business, government, and sports that illustrate how
talented leaders invoked this timeless principle * Examples of difficult business
decisions-layoffs, evaluations, billing clients, expansion-and how the Golden Rule
applies to each * The five most common reasons people compromise their ethicsand how you can prevail over such moral obstacles * How applying the Golden
Rule to business builds morale, increases productivity, encourages teamwork,
lowers employee turnover, and keeps clients coming back. John C. Maxwell not
only reveals the many ways the Golden Rule creates the perfect environment for
business success, but does it with great wisdom, warmth, and humor. Backed by
flawless research and the ideas of history's best thinkers, this engaging book
brilliantly demonstrates how doing the right thing fosters a winning situation for
all, with positive results for employees, clients, investors, and even your own
state of mind. Business runs much more smoothly, profits increase, and you
know that you've set the groundwork for years of future prosperity...and it's all
thanks to the tried-and-true Golden Rule.
SOCIAL AND PERSONAL ETHICS provides students with a sound introduction
to ethical theory and contemporary moral issues through engaging readings on
today's most hotly debated topics. Among other topics, coverage includes
environmental ethics and animal rights, the limits of personal liberty, war and the
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struggle against terrorism, marriage and sexual morality, the death penalty, gun
control, and abortion and euthanasia. The volume begins with two introductory
essays written for beginning students by the editor, William H. Shaw, on the
nature of morality and competing normative theories. These are followed by five
other essays on ethical theory by classical and contemporary authors. The book's
next 12 sections explore a wide-range of real-world ethical issues. In all, the book
is composed of 53 articles (11 of which are new to this edition). To ensure that
the text is as accessible as it is relevant, Shaw has edited every article with an
eye toward readability, provided introductions and study questions before the
essays, as well as review and discussion questions after them, and highlighted
key passages to help students focus on important points and concepts.
This is an ideal foundation text for anyone studying or working in the International
Human Resource Management (IHRM) arena. This text utilizes and incorporates
most of what is currently known, researched or experienced in the field. It
features data and examples from academic research, international businesses
and consulting firms, as well as experiences of and interviews with HRM
managers in multinational and global firms. This book offers both a theoretical
and practical treatment of this important and constantly evolving area.
Thoroughly updated and revised, this second edition now includes key terms,
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learning objectives, discussion questions and an end-of-book integrative case. It
has been designed to lead readers through all of the key topics in a highly
engaging and approachable way. This book focuses on IHRM within multinational enterprises (MNEs) and covers topics including: * MNE and country
culture * organizational structure, strategy and design * international joint
ventures and cross-border mergers and acquisitions * labour standards, ethics
and codes of conduct * selection and mangement of international assignees *
training and management development * compensation and benefits * health and
safety and crisis management * IHRM departments and professionals
Uncovering precisely why IHRM is important for success in international business
and how IHRM policies and practices function within the multinational enterprise,
this outstanding textbook provides an essential foundation for an understanding
of the theory and practice of IHRM. This book is essential reading for all students,
lecturers and IHRM professionals.
MORAL ISSUES IN BUSINESS, 13E examines the moral dilemmas that are
common to today's business climate and gives readers the analytical tools to
resolve those issues. Using a combination of true stories, interesting reading
selections, and a conversational writing style, this edition prepares readers for
the moral quandaries awaiting them in the professional world. Featured topics
Page 19/23

Read Free Moral Issues In Business 11th Edition
include: the nature of morality, individual integrity and responsibility, economic
justice, pitfalls of capitalism, and corporations' responsibilities to consumers and
the environment. Plus, this edition also discusses situation-specific concepts
such as downsizing, whistle blowing, sexual harassment, job discrimination,
animal abuse, and drug testing. Important Notice: Media content referenced
within the product description or the product text may not be available in the
ebook version.
CONTEMPORARY ISSUES IN BUSINESS ETHICS, 6E introduces readers to business
ethics by focusing on the influence of market mechanisms and social values on
workplace norms. And because business is increasingly a global enterprise, this edition
emphasizes the role of ethics both at home and abroad. CONTEMPORARY ISSUES IN
BUSINESS ETHICS, 6E also takes time to look at ethics from the unique perspectives
of either employee or employer. Along the way, readers also learn about such topics as
ethical relativism, ethics and the law, virtue ethics, and ethical decision-making.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Robert C. Solomon takes a hard look at the treacherous terrain of ethical decisionmaking in a highly competitive environment.
Corporate values and corporate operations have always been dynamically intertwined,
but today more than ever the trend toward focusing on the social impact of the
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corporation is an inescapable reality that must be factored into managerial decision
making. Instead of the utopian and sometimes anticapitalistic bias that marks much of
applied business philosophy, this article presents a process of ethical inquiry that is
immediately accessible to managers and executives. The process begins with 12 basic
questions What is needed is a process of ethical inquiry that is immediately
comprehensible to a group of executives and not predisposed to the utopian, and
sometimes anticapitalistic, bias marking much of the work in applied business
philosophy. First step is a set of 12 questions that draw on traditional philosophical
frameworks but that avoid the level of abstraction normally associated with formal moral
reasoning. Since 1922, Harvard Business Review has been a leading source of
breakthrough ideas in management practice. The Harvard Business Review Classics
series now offers you the opportunity to make these seminal pieces a part of your
permanent management library. Each highly readable volume contains a
groundbreaking idea that continues to shape best practices and inspire countless
managers around the world.
Resolving Moral Issues in Business. The ethical landscape of business is constantly
changing, and the new edition of Business Ethics: Concepts and Cases has been
revised to keep pace with those changes most effecting business: accelerating
globalization, constant technological updates, proliferating of business scandals.
Business Ethics: Concepts and Cases introduces the reader to the ethical concepts that
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are relevant to resolving moral issues in business; imparts the reasoning and analytical
skills needed to apply ethical concepts to business decisions; identifies moral issues
specific to a business; provides an understanding of the social, technological, and
natural environments within which moral issues in business arise; and supplies case
studies of actual moral conflicts faced by businesses. This Books á la Carte Edition is
an unbound, three-hole punched, loose-leaf version of the textbook and provides
students the opportunity to personalize their book by incorporating their own notes and
taking only the portion of the book they need to class – all at a fraction of the bound
book price. Teaching and Learning Experience Personalize Learning - MyThinkingLab
delivers proven results in helping students succeed, provides engaging experiences
that personalize learning, and comes from a trusted partner with educational expertise
and a deep commitment to helping students and instructors achieve their goals.
Improve Critical Thinking - Business Ethics: Concepts and Cases provides summaries
of basic ideas discussed within the text in its margins; presents conceptual materials
first, and then offers discussion cases second through standardized chapters; all
providing students the chance to critically think about the material they are learning.
Engage Students - Study questions at the beginning of each chapter, definitions of key
terms in the margins, a glossary, chapter-end study and discussion questions, end-ofchapter web resources, and chapter-opening concrete examples / cases all ensure
students' complete understanding of the material. Support Instructors - Teaching your
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course just got easier! You can create a Customized Text or use our Instructor's
Manual, Electronic “MyTest” Test Bank or PowerPoint Presentation Slides. Note:
MyThinkingLab does no come automatically packaged with this text. To purchase
MyThinkingLab, please visit www.MyThinkingLab.com or you can purchase a
valuepack of the text + MyThinkingLab(VP ISBN-10: 0205029760, VP ISBN-13:
9780205029761)
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