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Offering the most current coverage available, MEDIA NOW: UNDERSTANDING MEDIA, CULTURE, AND TECHNOLOGY, 9e equips readers with a thorough understanding of
how media technologies develop, operate, converge, and affect society. The text provides a comprehensive introduction to today's global media environment and ongoing
developments in technology, culture, and critical theory that continue to transform the rapidly evolving industry?and impact your daily life. Focusing on the essential history,
theories, concepts, and technical knowledge, MEDIA NOW develops readers' media literacy skills to prepare them for work in the expanding fields of the Internet, interactive
media, and traditional media industries. In addition to vivid infographics and illustrations, the cutting-edge Ninth Edition includes the latest developments and trends in social
media, e-publishing, policy changes for Internet governance, online privacy protection, online ad exchanges, the changing video game industry, and much more. Important
Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
Now in its fifth edition, this pioneering volume of Routledge's 'Key Guides' series offers clear explanations of key concepts, showing where they came from, what they are used
for and why they provoke discussion or disagreement. The new edition is extensively revised to keep pace with rapidly evolving developments in communication, culture and
media, providing topical and authoritative guidance to transformational shifts from broadcast to digital technologies, national to global media and disciplinary to diverse
knowledge. It includes: Nearly 250 entries, covering what and how to study across this multi-disciplinary field; 50 new entries: from algorithm and assemblage, dance and data, to
woke and worldbuilding; Updated references with 500 items and suggestions for further reading; Revisions, updates and examples throughout. For students and seasoned
scholars alike, Communication, Cultural and Media Studies is an invaluable resource in an ever-changing landscape.
"Important contribution to Latin American cultural studies focuses on popular culture within a general theory of hegemony. Also relates how mass media define national
identities"--Handbook of Latin American Studies, v. 57.
Research on popular culture is a dynamic, fast-growing domain. In scholarly terms, it cuts across many areas, including communication studies, sociology, history, American
studies, anthropology, literature, journalism, folklore, economics, and media and cultural studies. The Routledge Companion to Global Popular Culture provides an authoritative,
up-to-date, intellectually broad, internationally-aware, and conceptually agile guide to the most important aspects of popular culture scholarship. Specifically, this Companion
includes: interdisciplinary models and approaches for analyzing popular culture; wide-ranging case studies; discussions of economic and policy underpinnings; analysis of textual
manifestations of popular culture; examinations of political, social, and cultural dynamics; and discussions of emerging issues such as ecological sustainability and labor.
Featuring scholarly voices from across six continents, The Routledge Companion to Global Popular Culture presents a nuanced and wide-ranging survey of popular culture
research.
Fusing audience research and ethnography, the book presents a compelling account of women’s changing lives and identities in relation to the impact of the most popular media
culture in everyday life: television. Within the historically-specific social conditions of Korean modernity, Youna Kim analyzes how Korean women of varying age and class group
cope with the new environment of changing economical structure and social relations. The book argues that television is an important resource for women, stimulating them to
research their own lives and identities. Youna Kim reveals Korean women as creative, energetic and critical audiences in their responses to evolving modernity and the impact of
the West. Based on original empirical research, the book explores the hopes, aspirations, frustrations and dilemmas of Korean women as they try to cope with life beyond
traditional grounds. Going beyond the traditional Anglo-American view of media and culture, this text will appeal to students and scholars of both Korean area studies and media
and communications studies.
Providing an overview of this rapidly expanding area of media and communication studies, leading contributors offer a range of perspectives on the relationship between the
process of globalization and international communication.
"Examines the importance of culture in the push for black political power and social recognition and argues the key black cultural practices have been notable in reconfiguring the
shape and texture of social and cultural life in the U.S. Drawing on examples from jazz, television, and academia, Gray highlights cultural strategies for inclusion in the dominant
culture as well as cultural tactics that move beyond the quest for mere recognition by challenging, disrupting, and unsettling dominant cultural representations and institutions. In
the end, Gray challenges the conventional wisdom about the centrality of representation and politics in black cultural production"--Provided by publisher.
Global Communication explores the history, present and future of global communication, introducing and explaining the theories, stories and flows of information and media that
affect us all. Based on his experience teaching generations of students to critically examine the world of communication around them, Cees Hamelink helps readers understand
the thinkers, concepts and questions in this changing landscape. This book: Explores the cultural, economic, political and social dimensions and consequences of global
communication Introduces the key thinkers who have been inspirational to the field Teaches you to master the art of asking critical questions Takes you through concrete cases
from UN summits to hot lines and cyber-surveillance Boosts your essay skills with a guided tour of the literature, including helpful comments and recommendations of what to cite
Brings you directly into the classroom with a series of video lectures This book guides students through the complex terrain of global communication, helping you become a
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critically informed participant in the ever-changing communication landscape. It is essential reading for students of communication and media studies.
Songs and Politics in Eastern Africa brings together important essays on songs and politics in the region and beyond. Through an analysis of the voices from the margins, the authors
(contributors) enter into the debate on cultural productions and political change. The theme that cuts across the contributions is that songs are, in addition to their aesthetic appeal, vital tools
for exploring how political and social events are shaped and understood by citizens. Urbanization, commercialization and globalization contributed to the vibrancy of East African popular music
of the 1990s which was marked by hybridity, syncretism and innovativeness. It was a product of social processes inseparable from society, politics, and other critical issues of the day. The
lyrics explored socials cosmology, worldviews, class and gender relations, interpretations of value systems, and other political, social and cultural practices, even as they entertained and
provided momentary escape for audience members. Frustration, disenchantments, and emotional fatigue resulting from corrupt and dictatorial political systems that stifle the potential of
citizens drove and still drive popular music in Eastern Africa as in most of Africa. Songs and Politics in Eastern Africa is an important addition to the study of popular culture and its role in
shaping society.
Language in Use: The Case of Youth Entertainment Magazines is a collection of seven studies by several Romanian, Bulgarian and Slovenian linguists on the discourse of entertainment
magazines targeted at young readers, and published in their respective countries. The starting point of the seven studies was the idea that the discourse specific to the variety of printed media
products selected for analysis was characterized by distinctive features and that these features might exert a manipulative influence on the linguistic and social behavior of the targeted
readership. The scholars’ initial aim was to validate these hypotheses and to confirm their soundness across countries. However, they hope that, besides suggesting new perspectives on the
discourse chosen for analysis and thus filling a gap in the eastern European literature in the field, they may also develop (admittedly, within limits) media literacy in young readers, by equipping
them with skills that could transform them from passive media consumers into responsible readers, able to make informed decisions and thus be less vulnerable to the strategies of
manipulation employed by those who control information.
No student of media, communication and cultural studies can afford to be without the new edition of Watson and Hill.
In recent decades, Korean communication and media have substantially grown to become some of the most significant segments of Korean society. Since the early 1990s, Korea has
experienced several distinctive changes in its politics, economy, and technology, which are directly related to the development of local media and culture. Korea has greatly developed several
cutting-edge technologies, such as smartphones, video games, and mobile instant messengers to become the most networked society throughout the world. As the Korean Wave exemplifies,
the once small and peripheral Korea has also created several unique local popular cultures, including television programs, movies, and popular music, known as K-pop, and these products
have penetrated many parts of the world. As Korean media and popular culture have rapidly grown, the number of media scholars and topics covering these areas in academic discourses has
increased. These scholars’ interests have expanded from traditional media, such as Korean journalism and cinema, to several new cutting-edge areas, like digital technologies, health
communication, and LGBT-related issues. In celebrating the Korean American Communication Association’s fortieth anniversary in 2018, this book documents and historicizes the growth of
growing scholarship in the realm of Korean media and communication.
This book is about the relationship between media, communication and globalization, explored through the unique empirical study of electronic music practitioners’ use of the global social
media: MySpace, Facebook, YouTube and Twitter. To understand the significance of the emerging nexus between social media and music in a global context, the book explores various
aspects of production, distribution and consumption among electronic music practitioners as they engage with global social media, as well as a historical, political and economic exposition of
the rise of this global social media environment. Drawing on interview-based research with electronic music artists, DJs, producers and managers, together with the historical portrayal of the
emergence of global social media this pioneering study aims to capture a development taking place in music culture within the wider transformations of the media and communications
landscape; from analogue to digital, from national to global, and from a largely passive to more active media use. In doing so, it explores the emergence of a media and communications
ecology with increased mobility, velocity and uncertainty. The numerous competing, and rapidly growing and fading social media exemplify the vitality and volatility of the transforming global
media, communication and cultural landscape. This study suggests that the music practitioner’s relationship with MySpace, Facebook, YouTube and Twitter and the key characteristics of
these global social media, alter aspects of our practical and theoretical understandings of the process of media globalization. The book deploys an interdisciplinary approach to media
globalization that takes into account and articulates this relationship, and reflects the enduring power equations and wider continuities and changes within the global media and
communications sphere.
Intended for upper level undergraduate or lower level graduate students with prior experience in studying mass communications, this textbook put together by Kamalipour (Purdue U. Calumet)
presents emerging and conventional topics in international communication, including international public relations and advertising, trends in media consolidation
This completely revised edition builds on the framework provided by the earlier text. It traces the history of development communication, presents and critiques diverse approaches and their
proponents, and provides ideas and models for development communication in the new century.
The International Encyclopedia of Political Communication is the definitive single–source reference work on the subject, with state–of–the–art and in–depth scholarly reflection on the key
issues within political communication from leading international experts. It is available both online and in print. Explores pertinent/salient topics within political science, sociology, psychology,
communication and many other disciplines Theory, empirical research and academic as well as professional debate are widely covered in this truly international and comparative work
Provides clear definitions and explanations which are both cross–national and cross–disciplinary by nature Offers an unprecedented level of authority, accuracy and balance, with contributions
from leading international experts in their associated fields Published with regularly updating online edition which will ensure readers are kept abreast of the latest developments in research

Provides an overview of the rapidly changing landscape of global television, combining previously published essays by pioneers of the study of television with new work by
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cutting-edge television scholars who refine and extend intellectual debates in the field.
Media, Communication, CultureA Global ApproachJohn Wiley & Sons
The third and final volume in the series on Communication Processes, Communication, Culture and Confrontation is a bold attempt at breaking conceptual and methodological
impasses which stifle communication studies. Departing from established frameworks and dated technological metaphors such as 'transmission', the present volume explores
and analyzes different forms of communication media in relation to the cultural configurations and contending forces that permeate them. Positioned at the interface of culture
and communication studies, the discourse in the book engages with multiple voices, bringing together academic scholars and grassroot social animators. Exploring seven
different popular cultural forms, such as rituals, songs, narratives, calendar art, pamphlets, and so on, through 18 case studies, it goes on to suggest a complex model of
communication. In this framework, cultures cannot be viewed as items exchanged in the hegemonic space of global communication. Cultural configurations display themselves
as 'evolutive' forms of social communication that weave human beings into collectives and bind these collectives with one another—all permeated with the power parameter.
Cultures 'perform' viable collectives when they come to be apprehended in a field of contending forces: a milieu of exchange, encounter, confrontation and possibly conflict. This
volume will be invaluable for students of communication, culture studies, sociology and journalism.
The #1 introduction to mass communication text, Media & Culture: Mass Communication in a Digital Age, is at the forefront of the ever-changing world of this dynamic course,
addressing the most current issues of our time--including the proliferation of fake news, the #metoo movement, the use and abuse of social media platforms, consumer privacy,
and the role media plays in our democracy. The Twelfth Edition of Media & Culture digs deeper than ever before into the worldwide reach and ethical implications of today's
media by highlighting global issues, such as foreign interference in social media and the effect of international box office revenue on decisions made by the domestic film
industry,and ethical considerations, such as the fight against sexual harassment across the media industries and the coverage of recent mass shootings, throughout each
chapter. This is an exciting and tumultuous time in the media. Developing an understanding of mass communication and becoming a critical consumer of the media is vitally
important, especially now as the media are under siege and the lines between fact and fiction are being continuously blurred. Media & Culture reaches students where they are
and puts the media industries into perspective historically and culturally, helping them to become more informed citizens who use critical thinking and media literacy skills in their
daily lives, even as they are bombarded by information, in a variety of ways and via a variety of media. The Twelfth Edition of Media & Culture digs deeper than ever before into
the worldwide reach and ethical implications of today's media by highlighting global issues, such as foreign interference in social media; augmented reality gaming around the
world; the effect of international box office revenue on decisions made by the domestic film industry; newspaper and television consumption around the globe; China's dominant
media corporations; new bias around the globe; and international media research; and ethical considerations such as the coverage of recent mass shootings; #MeToo and the
fight against sexual harassment across the media industries; gender problems in digital gaming; breaking through Hollywood's race barrier; contemporary politics reviving interest
in classic novels; and public relations and "alternative facts".?
Convergence has become a buzzword, referring on the one hand to the integration between computers, television, and mobile devices or between print, broadcast, and online
media and on the other hand, the ownership of multiple content or distribution channels in media and communications. Yet while convergence among communications
companies has been the major trend in the neoliberal era, the splintering of companies, de-convergence, is now gaining momentum in the communications market. As the first
comprehensive attempt to analyze the wave of de-convergence of the global media system in the context of globalization, this book makes sense of those transitions by looking
at global trends and how global media firms have changed and developed their business paradigm from convergence to de-convergence. Jin traces the complex relationship
between media industries, culture, and globalization by exploring it in a transitional yet contextually grounded framework, employing a political economic analysis integrating
empirical data analysis.
With original contributions from an international team of well-known experts, media activists, and promising young scholars, this comprehensive volume examines community
media from theoretical, empirical, historical, and practitioner perspectives. Organized thematically, this collection explores the intersection between community media and issues
of democratic theory and the public sphere, cultural politics and social movement theory, neoliberal communication policy and media reform efforts, as well as media activism and
international solidarity building. Foregrounding the relationship between symbolic and material relations of power in an increasingly interdependent world, this collection examines
the role of alternative, independent, and community-based media in the global struggle for communicative democracy. Understanding Community Media explores a wide range of
media forms and practice. Each essay considers the particular and distinctive ways local populations make use of various technologies for purposes of community
communication. Taken together, this distinctive collection provides an incisive and timely analysis of the relationship between media and society, technology and culture, and
communication and community. * Features more than 35 original, cutting-edge essays * Provides a comprehensive overview of community media around the world including
essays on women's video collectives in India, indigenous radio in Colombia, street newspapers in Canada, and independent media in Nigeria. * Makes a timely and important
contribution to a burgeoning sub-field of media and cultural studies.
The fully updated fourth edition of this lively and accessible book argues for the central role of media in understanding and shaping globalization. By breaking down the economic,
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cultural, and political impact of media, and through a rich set of case studies, Jack Lule describes a divided global village, its destiny shaped by strife.
This essential volume brings together the work of internationally-renowned researchers, each experts in their field, in order to capture the diversity of children and young people?s
media cultures around the world. Why are the media such a crucial part of children?s daily lives? Are they becoming more important, more influential, and in what ways? Or does
a historical perspective reveal how past media have long framed children?s cultural horizons or, perhaps, how families - however constituted - have long shaped the ways
children relate to media? In addressing such questions, the contributors present detailed empirical cases to uncover how children weave together diverse forms and technologies
to create a rich symbolic tapestry which, in turn, shapes their social relationships. At the same time, many concerns - even public panics - arise regarding children?s engagement
with media, leading the contributors also to inquire into the risky or problematic aspects of today?s highly mediated world. Deliberately selected to represent as many parts of the
globe as possible, and with a commitment to recognizing both the similarities and differences in children and young people?s lives - from China to Denmark, from Canada to
India, from Japan to Iceland, from - the authors offer a rich contextualization of children?s engagement with their particular media and communication environment, while also
pursuing cross-cutting themes in terms of comparative and global trends. Each chapter provides a clear orientation for new readers to the main debates and core issues
addressed, combined with a depth of analysis and argumentation to stimulate the thinking of advanced students and established scholars. Since children and young people are a
focus of study across different disciplines, the volume is thoroughly multi-disciplinary. Yet since children and young people are all too easily neglected by these same disciplines,
this volume hopes to accord their interests and concerns they surely merit.
????:??????????????????????????????????????????????????????????????????????
This book investigates ways in which global media coverage of conflicts affects the worldviews of the social and cultural values of nationals from the war regions. It identifies the
cultural patterns in remote communities that have been ‘diluted’ by IT and the extent to which the changes impacted the values of the indigenes. It also describes the role that IT
especially social media and broadcast media play in the understanding of war among residents in highly wired and remote communities, respectively.
What does it mean to live in the Communication Age? What has happened to culture in the Communication Age? What is the nature of culture today? Culture in the
Communication Age brings together some of the world's leading thinkers from a range of academic disciplines to discuss what 'culture' means in the modern era. They describe
key features of cultural life in the 'communication age', and consider the cultural implications of the rise of global communication, mass media, information technology, and
popular culture. Individual chapters consider: * Cultures of the mind * Rethinking culture in a global context * Re-thinking Culture, from 'ways of life' to 'lifestyle' * Gender and
Culture * Popular Culture and Media Spectacles * Visual Culture * Star Culture * Computers, the Internet and Virtual Cultures * Superculture in the Communication Age
Language, Media and Culture: The Key Concepts is an authoritative and indispensable guide to the essential terminology of the overlapping fields of Language, Media and
Culture. Designed to give students and researchers ‘tools for thinking with’ in addressing major issues of communicative change in the 21st century, the book covers over 500
concepts as well as containing an extensive bibliography to aid further study. Subjects covered include: Authenticity Truthiness Structures of feeling Turn-taking Transitivity
Validity claims With cross referencing and further reading provided throughout, this book provides an inclusive map of the discipline, and is an essential reference work for
students in communication, media, journalism and cultural studies, as well as for students of language and linguistics.
Advertising in Developing and Emerging Countries offers an in-depth analysis of advertising in developing and emerging economies, as they join the global economy and seek to
improve the socio-economic condition of their citizens. It illustrates the challenges and opportunities for advertising in these countries, and explores their critical relationship with
developed economies with a multifaceted analysis of the role of advertising in an interdependent global economy.
The rise of creative industries requires new thinking in communication, media and cultural studies, media and cultural policy, and the arts and information sectors. The Creative
Industries sets the agenda for these debates, providing a richer understanding of the dynamics of cultural markets, creative labor, finance and risk, and how culture is distributed,
marketed and creatively reused through new media technologies. This book develops a global perspective on the creative industries and creative economy; draws insights from
media and cultural studies, innovation economics, cultural policy studies, and economic and cultural geography; explores what it means for policy-makers when culture and
creativity move from the margins to the center of economic dynamics; makes extensive use of case studies in ways that are relevant not only to researchers and policy-makers,
but also to the generation of students who will increasingly be establishing a ‘portfolio career’ in the creative industries International in coverage, The Creative Industries traces
the historical and contemporary ideas that make the cultural economy more relevant that it has ever been. It is essential reading for students and academics in media,
communication and cultural studies.
??????????????????,???????????????????.
Uses Michael Jordan as a vehicle for viewing the broader social, economic, political, and technological concerns that frame contemporary culture.
This volume offers unique interdisciplinary views on issues in communication and culture with a central focus on Chinese perspectives as China and the world face the 21st
century. These perspectives are based upon comparative data and East-West cross-cultural experience. Seventeen chapters, plus an introductory chapter that places the topics
in perspective, report and interpret data here for the first time. The majority of the contributors are Chinese scholars from various disciplines, who now share their research on
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communication with Western as well as Eastern readers. The common thread of the essays is the way in which communication influences culture and cultural dimensions impact
the processes of communication. The authors represent scholars from education, communication studies, mass communication, intercultural communication, sociology, rhetoric,
literature, law, linguistics, telecommunications, international relations, journalism, and sociolinguistics. Part I presents cultural perspectives on ethics, East-West relations,
translation issues, cross-cultural competence, persuasion, journalistic acculturation, and gender representation in advertisements. Part II addresses international and intercultural
communication as seen in comparative campus cultures, cross-cultural interaction between Chinese and Americans, the practice of taijiquan, the media depiction of watching, the
legal implications of the internet, and the issues of nation building. Part III focuses on mediated communication issues in Chinese films, China's media campaign for the olympics,
Chinese youth's use of Western media, talk radio in China, and the use of new technologies in the post-Cold War era.
Power, Media, Culture is embedded in an analytical perspective that is needed today more than ever in order to understand the functioning of our complex cultural and media
systems. It is destined to become a reference work for those interested in delving into the debates arising from the performance of traditional and new media, cultural and
communication policy-making, and sociocultural practices in the new digital landscape. This book is a timely and useful roadmap for understanding the relationship of
communication and culture with power in the current phase of globalized capitalism, whose main driver lies in the communication sector.
Media, Communication, Culture offers a bold and comprehensive analysis of developments in the field amidst the effects of postmodernism and globalization. James Lull, one of
the leading scholars in the discipline, draws from a wide range of social and cultural theory, including the work of John B. Thompson, Thomas Sowell, Nestor Garcia Canclini,
Anthony Giddens and Samuel P. Huntington, to formulate a well balanced and highly original account of key contemporary developments worldwide. The first edition of Media,
Communication, Culture became a well established introductory text. For this new edition coverage has been expanded from six to ten chapters, and has been thoroughly
updated to include all new developments in the field. In his familiar and accessible style, Lull brings to life a diverse range of examples and mini case studies which will prove
invaluable to the reader. These range from the hip-hop hybrids of New Zealand's Maori youth and the vastly divergent meaning of race and culture in Brazil and the United States
to the global impact of McDonalds and Microsoft. Complex theoretical ideas such as globalization, symbolic power, popular culture, ideology, consciousness, hegemony, social
rules, media audience, cultural territory, and superculture are explained in a clear and engaging way that challenges traditional understandings. By connecting major streams of
theory to the latest trends in the global cultural mix, the book provides a fresh and unsurpassed introduction to media, communication and cultural studies. It will prove essential
reading for undergraduates and above in the fields of media studies, communication studies, cultural studies and the sociology of culture.
This is the first book that sheds light on global game industries and cultural policy. The scope covers the emerging and converging theory and models on cultural industries and
its development, and their connection to national cultural policy and globalization. The primary focus of the book is on Asian cultural policy and industries while there are implicit
comparisons throughout the book to compare Asia to other global markets. This book is aimed at advanced undergraduates, graduate students and faculty members in programs
addressing cultural policy and digital games. It will also be of interest to those within the cultural policy community and to digital games professionals.
The creative industries are the subject of growing attention among policy-makers, academics, activists, artists and development specialists worldwide. This engaging book
provides a global overview of developments in the creative industries, and analyses how these developments relate to wider debates about globalization, cities, culture and the
global creative economy. Flew considers creative industries from six angles: industries; production; consumption; markets; places; and policies. Designed for the non-specialist,
the text includes insightful and wide-ranging case studies on topics such as: fashion; design thinking; global culture; creative occupations; monopoly and competition; Shanghai
and Seoul as creative cities; popular music and urban cultural policy; and the rise of “Nollywood”. Global Creative Industries will be of great interest to students and scholars of
media and communications, cultural studies, economics, geography, sociology, design, public policy, and the arts. It will also be of value to those working in the creative
industries, and involved in their development.
This book advances alternative approaches to understanding media, culture and technology in two vibrant regions of the Global South. Bringing together scholars from Africa and
the Caribbean, it traverses the domains of communication theory, digital technology strategy, media practice reforms, and corporate and cultural renewal. The first section tackles
research and technology with new conceptual thinking from the South. The book then looks at emerging approaches to community digital networks, online diaspora
entertainment, and video gaming strategies. The volume then explores reforms in policy and professional practice, including in broadcast television, online newspapers, media
philanthropy, and business news reporting. Its final section examines the role of village-based folk media, the power of popular music in political opposition, and new approaches
to overcoming neo-colonial propaganda and external corporate hegemony. This book therefore engages critically with the central issues of how we communicate, produce,
entertain, and build communities in 21st-century Africa and the Caribbean.
"Peyton Paxson succinctly describes the forces deconstructing the establishment media while providing a grounded introduction to mass communication." Bick Treut
Communication Studies, Raritan Valley Community College, New Jersey Mass Communications and Media Studies: An Introduction serves as a primary text for media studies
courses at two-year colleges. It briefly surveys the history of mass communication media, discusses the current state of each medium, and anticipates the future of mass media.
Its focus is a study of the mass media industry and the role it plays in society, which distinguishes it from books that focus solely on communications theory. The book's
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presentation addresses the needs of both students and faculty members. It includes helpful pedagogical features at the end of each chapter, containing discussion questions and
links to additional online resources. The format of the book allows it to be used in courses that analyze the mass media through social and cultural criticism as well as in courses
that emphasize the economic structure of the mass media industry. Mass Communications and Media Studies: An Introduction is comprehensive yet concise. Divided into twelve
chapters, it can be used in either 16-week semesters or 12-week terms. Focused in its approach and comprehensive in its coverage, this is the textbook of choice for mass
communication and media studies students.
Globalisation is one of the most potent concepts informing academic debates across many disciplines on the threshold of the 21st century. Issues of communication, culture and
media lie close to the heart of this contested concept which variously refers to the collapse of time and space asobstacles to human activity, to processes of economic and
cultural expansion, to the undermining of the nation state as a critical building block for any transnational activity, to parallel tendencies towards both uniformity and
fragmentation.This Reader combines classic work in the field with a series of overview essays written by some of the leading scholars in the field, to offer a comprehensive
overview of this key area in contemporary media studies.
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