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The number of practice-based or practice-led doctorate programs continues to grow across the U.S. Doctoral students who seek a terminal
practitioner doctorate typically conduct practice-based research within the dissertation research used as the culmination of the degree
program. These terminally degreed graduates return to educational practice to improve practice, impact innovation, and solve the complex
problems of practice through research-based decision making. Practice-Based and Practice-Led Research for Dissertation Development
provides the most current research, innovation, and insights into practice-based research conducted within U.S. practitioner doctorate
programs across fields that include management, education, computer science, health sciences, and social and behavioral sciences. The
book illustrates the latest uses of practitioner research and highlights current findings for the dissemination and use of practice-based and
practice-led research within these settings. Covering topics that include self-inquiry methods, action research, and high-impact writing
support, this book is an ideal reference source for doctoral scholars, doctoral research supervisors, faculty, program deans, higher education
leadership, and doctorate program developers.
Planning Research in Hospitality and Tourism provides an accessible, concise and practical guide to planning, conducting and analysing
research in tourism and hospitality. The authors skilfully introduce the basic principles and techniques of research in the international
hospitality and tourism sectors, and provide detailed guidance on both quantitative and qualitative methods of research. It includes a variety
of features throughout to aid students’ understanding and offers practical tips to help students overcome any potential research issues.
Building on the success of the first edition, the volume has been fully revised and updated, and contains new chapters on mixed methods and
how to make best use of recent technology in research practices. The second edition also benefits from: • increased coverage of research
design strategies including sampling, ethnography and experimental design • inclusion of computer-mediated data collection techniques,
such as online interviews, online focus groups and online observation (netnographic research) • new and updated international case studies
and extracts, with a more even spread of tourism and hospitality examples of research • online student and lecturer resources, including
PowerPoint slides and a test bank of multiple choice and true/false questions for each chapter. Written by three leading scholars with
experience of both the industry and university courses globally, this insightful text is an essential resource for all tourism and hospitality
research students and early career research professionals around the world.
The SAGE Handbook of Curriculum and Instruction emerges from a concept of curriculum and instruction as a diverse landscape defined and
bounded by schools, school boards and their communities, policy, teacher education, and academic research. Each contributing author was
asked to comprehensively review the research literature in their assigned topic. These topics, however, are defined by practical places on the
landscape e.g. schools and governmental policies for schools. Key Features: o Presents a different vision or re-conceptualization of the field
o Provides a comprehensive and inclusive set of authors, ideas, and topics o Takes a global rather than North American parochial approach
o Recognizes that curriculum and instruction is broader in scope than is suggested by university research and theory o Reflects post-1992
changes in curriculum policy, practice and scholarship o Represents a rethinking of how school subject matter areas are treated. Teacher
education is included in the Handbook with the intent of addressing the role and place of teacher education in bridging state and national
curriculum policies and curriculum as enacted in classrooms.

Issues in Marketing / 2011 Edition is a ScholarlyEditions™ eBook that delivers timely, authoritative, and comprehensive
information about Marketing. The editors have built Issues in Marketing / 2011 Edition on the vast information databases
of ScholarlyNews.™ You can expect the information about Marketing in this eBook to be deeper than what you can
access anywhere else, as well as consistently reliable, authoritative, informed, and relevant. The content of Issues in
Marketing / 2011 Edition has been produced by the world’s leading scientists, engineers, analysts, research institutions,
and companies. All of the content is from peer-reviewed sources, and all of it is written, assembled, and edited by the
editors at ScholarlyEditions™ and available exclusively from us. You now have a source you can cite with authority,
confidence, and credibility. More information is available at http://www.ScholarlyEditions.com/.
Positive psychology focuses on finding the best one has to offer and repairing the worst to such a degree that one
becomes a more responsible, nurturing, and altruistic citizen. However, since businesses are composed of groups and
networks, using positive psychology in the workplace requires applications at both the individual and the group levels.
There is a need for current studies that examine the practices and efficacy of positive psychology in creating
organizational harmony by increasing an individual’s wellbeing. The Handbook of Research on Positive Organizational
Behavior for Improved Workplace Performance is a collection of innovative research that combines the theory and
practice of positive psychology as a means of ensuring happier employees and higher productivity within an organization.
Featuring coverage on a broad range of topics such as team building, spirituality, and ethical leadership, this publication
is ideally designed for human resources professionals, psychologists, entrepreneurs, executives, managers,
organizational leaders, researchers, academicians, and students seeking current research on methods of nurturing talent
and empowering individuals to lead more fulfilled, constructive lives within the workplace.
An accessible and current yet in depth introduction to conducting a case study or a project focusing on a company or
business situation. This textbook provides an introduction to identifying the motivation and objectives for a project,
defining and designing a research question, guiding a research plan, conducting the research, gathering and interpreting
data and understanding the context of your research. It is suitable for undergraduates undertaking a research project for
the first time and for those with more experience who want to make the process ‘fun’.
Every year a vast number of research studies and a myriad of other forms of ‘evidence’ are produced that have potential to inform policy
and practice. Synthesis provides a way of bringing together diverse kinds of evidence to bridge the so called ‘gap’ between evidence and
policy. This book provides a comprehensive overview of the range of approaches and methods available for synthesising qualitative and
quantitative evidence and a detailed explanation of why this is important. It does this by: Looking at the different types of review and
examining the place of synthesis in reviews for policy and management decision making Describing the process of conducting and
interpreting syntheses Suggesting questions which can be used to assess the quality of a synthesis Synthesising Qualitative and Quantitative
Health Evidence is essential reading for students and professional researchers who need to assemble and synthesise findings and insights
from multiple sources. It is also relevant to policy makers and practitioners in the field of health, and those working in other areas of social
and public policy.
The purpose of Marketing Research for Managers is to enable managers to become more informed research users and buyers. The more
managers know about how marketing research works, the more effective they can be in using it as a management tool. This new edition of
the text includes: * The development of the "knowledge economy" * Analysis of customer relationship management * Comprehensive
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discussion of electronic techniques * New and updated case studies and examples
Human inquiry has served as the impetus for a number of developments throughout history. Seeking new knowledge about the world around
us helps to drive our progress and push us to discover innovative improvements. This drive lends itself to the development of qualitative
research. Market Research Methodologies: Multi-Method and Qualitative Approaches brings together innovative techniques and novel
designs that aid in the development of multi-method studies and investigations. Focusing on vital concepts such as data validity, triangulation,
and reliability, this book is a fundamental reference source for PhD students, graduate students, and academics within the business field who
wish to understand how these methods can be employed to extract data from particular environments.

The modern business landscape demands that organizations maintain an online presence to network with their
customers and investors. Therefore, understanding the link between social media and e-business is an important first
step in cultivating these internet-based relationships. Organizations and Social Networking: Utilizing Social Media to
Engage Consumers provides a broad investigation into the use of social technologies in business practices through
theoretical research and practical applications. This book explores the opportunities and challenges brought about by the
advent of various 21st century online business web tools and platforms, presenting professionals and researchers in ebusiness, social marketing, online collaborative communities, and social analytics with cutting-edge information and
technological developments to implement in their own enterprises. This book is part of the Advances in Marketing,
Customer Relationship Management, and E-Services series collection.
Artificial intelligence has become an indispensible part of our lives in recent years, affecting all aspects from business
and leisure to transport and health care. This book presents the proceedings of the 23rd edition of the International
Conference of the Catalan Association for Artificial Intelligence (CCIA), an annual event that serves as a meeting point
for researchers in Artificial Intelligence in the area of the Catalan speaking territories and from around the world. The
2021 edition was held online as a virtual conference from 20 - 22 October 2021 due to the COVID-19 pandemic. The
book contains 42 long papers and 9 short papers, carefully reviewed and selected. The papers cover all aspects of
artificial intelligence and are divided under six section headings: combinatorial problem solving and logics for artificial
intelligence; sentiment analysis and tekst analysis; data science and decision support systems; machine learning;
computer vision; and explainability and argumentation. Abstracts of the 2 invited talks delivered at the conference by
Prof. Patty Kostkova and Prof. João Marques-Silva are also included. Offering a state of the art overview of the subject
from a regional perspective, the book will be of interest to all those working in the field of artificial intelligence.
Marketing Research for ManagersRoutledge
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