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guidePharmaceutical Marketing in the 21st CenturyCRC
Press
Pharmaceutical Marketing in the 21st Century helps
professionals in the pharmaceutical field anticipate and
prepare for market changes and advances, and it guides
them in adjusting their marketing strategies to remain
competitive in the coming era. Ideal for product managers,
planners, and strategists, this book puts the past twenty years
of pharmacy into perspective and uses it as a basis for
predicting the next twenty years. Internationally relevant, this
book is now available in Japanese! Distinguished contributors
provide a formal conjecture on the nature of various aspects
of pharmaceutical marketing in the early part of the 21st
century. Utilizing their experience and expertise, they provide
pharmaceutical professionals with guidelines for marketing in
the coming years. Readers gain insight into what the future
may hold in these areas: pricing, product development,
distribution, promotion, retailing, market research, and other
areas. Experts who make professional speculations in
Pharmaceutical Marketing in the 21st Century include these
among others: William R. Mattson, Jr. (President, The
Mattson Jack Group, St. Louis) and Evan G. Dick (Vice
President and General Manager, MedStrategy Management
Reports, St. Louis). They compare pharmaceutical marketing
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of 20 years ago with that of today and use the comparison as
a basis for making projections 20 years into the future. David
W. Newton (Albany College of Pharmacy). He predicts an
increased importance and possible necessity of the
pharmacist's role in direct/indirect patient care services.
Jerome A. Reinstein (industry consultant and DirectorGeneral, World Federation of Proprietary Medicine
Manufacturers, London). He explores the increasing number
of prescription drugs becoming available over the counter.
Pharmaceutical marketers and benefits managers, regulatory
officials, drug product managers, advertising agency
executives, and politicians will find Pharmaceutical Marketing
in the 21st Century a must read as they work today in
preparation for the future of pharmaceutical care and
marketing.
Creating, launching, and scaling a product is one of the
hardest things a person can do. As many entrepreneurs know
all too well, creating a great product is only half the battle.
You can engineer a brilliant product, design it for
manufacturing, and engage millions of interested customers,
but if you don’t design your supply chain well, they will never
receive it. A great supply chain is as essential to a startup as
good design, engineering, and marketing. In this book, you’ll
learn how to design a supply chain out of nothing and scale it
efficiently and effectively. Unlike many books on supply chain,
you’ll find targeted supply chain advice for entrepreneurs, not
a jargon-filled textbook. You’ll discover the threads that run
through the supply chain of every successful startup and how
to apply them to your company. This book is your essential
guide to building and launching your product and supply
chain right the first time.
????????21???????????????????,???????????????
This comprehensive handbook provides an overview of space
technology and a holistic understanding of the system-ofPage 2/15
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systems that is a modern spacecraft. With a foreword by Elon
Musk, CEO and CTO of SpaceX, and contributions from
globally leading agency experts from NASA, ESA, JAXA, and
CNES, as well as European and North American academics
and industrialists, this handbook, as well as giving an
interdisciplinary overview, offers, through individual selfcontained chapters, more detailed understanding of specific
fields, ranging through: · Launch systems, structures, power,
thermal, communications, propulsion, and software, to · entry,
descent and landing, ground segment, robotics, and data
systems, to · technology management, legal and regulatory
issues, and project management. This handbook is an
equally invaluable asset to those on a career path towards
the space industry as it is to those already within the industry.
Transformation programs are an common feature of global
companies carrying out major strategic change projects.
These programs combine business and technical expertise to
bring together management and information systems.
Managers rate firms' transformation competencies relatively
poorly, and the success rate of such endeavours is
correspondingly low. Using a variety of case studies
including: Allianz SE, Shell, SAP, Vodafone, and MercedesBenz, this book provides unprecedented insights into
characteristics of current transformation programs and the
potential that can be leveraged by applying a holistic
transformation management approach.
Written by a leading pricing researcher, Pricing Strategies
makes this essential aspect of business accessible through a
simple unified system for the setting and management of
prices. Robert M. Schindler demystifies the math necessary
for making effective pricing decisions. His intuitive approach
to understanding basic pricing concepts presents
mathematical techniques as simply more detailed
specifications of these concepts.
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Strategic Marketing Management (8th Edition) outlines the
essentials of marketing theory and offers a structured
approach to identifying, understanding, and solving marketing
problems. This book delineates a comprehensive framework
for articulating sound marketing strategies to guide business
decisions involving product and service design, branding,
pricing, sales promotion, communication, and distribution.
The concepts, principles, and frameworks advanced in this
book apply to a wide range of organizations, from startups to
established market leaders, from packaged-goods
manufacturers to value-added service providers, from
nonprofit entities to for-profit corporations.
The authors of Total Integrated Marketing argue that
marketing has lost its way and that companies cannot win in
today's highly competitive markets by leaving marketing up to
the marketing department. They assert that the new
marketplace demands integration of the firm's entire
capabilities into a system which really delivers.
Marketing Through Turbulent Times offers a range of tools,
principles and approaches for decision makers who want to
lead their organization toward a robust future by ensuring that
their marketing strategies are not only relevant for today's
difficult environment but will also lay the foundation for
innovative growth opportunities.
The Oxford Handbook of Strategic Sales and Sales
Management is an unrivalled overview by leading academics
in the field of sales and marketing management. Sales theory
is experiencing a renaissance driven by a number of factors,
including building profitable relationships, creating/delivering
brand value, strategic customer management, sales and
marketing relationships, global selling, and the change from
transactional to customer relationship marketing. Escalating
sales and selling costs require organisations to be more
focused on results and highlight the shifting of resources from
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marketing to sales. Further the growth in customer power now
requires a strategic sales response, and not just a tactical
one. The positioning of sales within the organisation, the
sales function and sales management are all discussed. The
Handbook is not a general sales management text about
managing a sales force, but will fill a gap in the existing
literature through consolidating the current academic
research in the sales area. The Handbook is structured
around four key topics. The first section explores the strategic
positioning of the sales function within the modern
organisation. The second considers sales management and
recent developments. The third section examines the sales
relationship with the customer and highlights how sales is
responding to the modern environment. Finally, the fourth
section reviews the internal composition of sales within the
organisation. The Handbook will provide a comprehensive
introduction to the latest research in sales management, and
is suitable for academics, professionals, and those taking
professional qualifications in sales and marketing.
As the 21st century begins, we are faced with opportunities
and challenges of available technology as well as pressured
to create strategic and tactical plans for future technology.
Worldwide, IT professionals are sharing and trading concepts
and ideas for effective IT management, and this co-operation
is what leads to solid IT management practices. This volume
is a collection of papers that present IT management
perspectives from professionals around the world. The papers
seek to offer new ideas, refine old ones, and pose interesting
scenarios to help the reader develop company-sensitive
management strategies.
A comprehensive overview of current trends, issues, ideas,
and practices that are changing the dynamics of
marketing--featuring contributions from a global network of
leading academics and practitioners.
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Written by experts on global marketing, Contemporary
Brand Management focuses on the essentials of Brand
Management in today’s global marketplace. The text
succinctly covers a natural sequence of branding topics,
from the building of a new brand, to brand extension and
the creation of a global brand, to the management of a
firm’s brand portfolio. The authors uniquely explore
global branding as a natural expansion strategy across
markets and offer numerous international brands as
examples throughout. Designed for shorter strategic
branding courses (half-term or 6 weeks in length), this
text is the ideal companion for upper-level, graduate, or
executive-level students seeking a practical knowledge
of brand management concepts and applications.
??????????????,????:????????????????,??????,???????
????????????,?????????????????
What does a marketing-driven company stand for in the
Internet age? As a nonmarketing executive, why should
you give any attention to the subject? How would
internalizing the fine points of the subject contribute to
your effectiveness on the job? In the era of flat or ebusiness organizational structures, many executives and
entrepreneurs suddenly
A valuable handbook on all aspects of marketing
strategy, this essential book includes examples drawn
from the world's most successful companies and
provides key models to help you develop competitive
strategies for the internet age.
The discipline of technology management focuses on the
scientific, engineering, and management issues related
to the commercial introduction of new technologies.
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Although more than thirty U.S. universities offer PhD
programs in the subject, there has never been a single
comprehensive resource dedicated to technology
management. "The Handbook of Technology
Management" fills that gap with coverage of all the core
topics and applications in the field. Edited by the
renowned Doctor Hossein Bidgoli, the three volumes
here include all the basics for students, educators, and
practitioners
Frameworks for Market Strategy helps students
understand how to develop and implement a market
strategy and how to manage the marketing process.
Marketing activity is the source of insight on the market,
customers, and competitors and lies at the core of
leading and managing a business. To understand how
marketing fits into the broader challenge of managing a
business, Capon and Go address marketing
management both at the business and functional levels.
The book moves beyond merely presenting established
procedures, processes, and practices and includes new
material based on cutting-edge research to ensure
students develop strong critical thinking and problemsolving skills for success. In this European edition,
Capon and Go have retained the strong framework of the
book, but have updated the cases, examples, and
discussions to increase the book’s relevance for
students outside the USA. Key features include: • A
strong strategic focus, teaching students how to analyze
markets, customers, and competitors to plan, execute,
and evaluate a winning market strategy • Practical
examples from a range of contexts, allowing students to
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develop the skills necessary to work in for-profit, public,
or non-profit firms • Emphasis on understanding the
importance of working across organizational boundaries
to align firm capabilities • Full chapters devoted to key
topics, including brand management, digital marketing,
marketing metrics, and ethical as well as social
responsibilities • Focus on globalization with a chapter
on regional and international marketing • Multiple choice,
discussion, and essay questions at the end of each
chapter Offering an online instructor’s manual and a
host of useful pedagogy – including videos, learning
outcomes, opening cases, key ideas, exercises,
discussion questions, a glossary, and more – this book
will provide a solid foundation in marketing management,
both for those who will work in marketing departments,
and those who will become senior executives.
This book contains the full proceedings of the 2015
Academy of Marketing Science Annual Conference held
in Denver, Colorado. Marketing has become ubiquitous:
it doesn’t matter who you are, where you are or what
you are doing, you cannot escape it. In these times of
instantaneous news, information and entertainment,
everyone is exposed to messages from the moment they
awake until the minute they drift off to sleep. America
spends the most money in the world on advertising and
other marketing communication. So, it could be said that
marketing is America’s pastime, as much so as the
classics: baseball, hot dogs, and apple pie. Under the
theme of “ Celebrating America’s Pastimes: Baseball,
Hot Dogs, Apple Pie and Marketing”, this volume
discusses all of the good things that marketing can do.
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Showcasing research from academics, scholars and
practitioners from around the world, this volume provides
insight and strategies that will help marketers move
forward and focus on the positive that marketing can
provide to consumers, stakeholders and society.
Founded in 1971, the Academy of Marketing Science is
an international organization dedicated to promoting
timely explorations of phenomena related to the science
of marketing in theory, research, and practice. Among its
services to members and the community at large, the
Academy offers conferences, congresses and symposia
that attract delegates from around the world.
Presentations from these events are published in this
Proceedings series, which offers a comprehensive
archive of volumes reflecting the evolution of the field.
Volumes deliver cutting-edge research and insights,
complimenting the Academy’s flagship journals, Journal
of the Academy of Marketing Science (JAMS) and AMS
Review. Volumes are edited by leading scholars and
practitioners across a wide range of subject areas in
marketing science.
?????,???????????????????????????????????????????
???????????????????
Marketing and Innovation Management provides an
understanding of what marketing can bring to the table
when it comes to setting innovation strategy and
proposes a way to approach research in this domain so
that it has the intended effect of helping firms integrate
the customer perspective.
The subject of this book explains the social framework of
consumer rights and legal framework of protecting
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consumer rights that has evolved in India over the last
three decades. It also explains the momentous changes
in Indian consumer markets over this period as a result
of economic liberalisation and provides an understanding
of the problems consumers face in markets and the
consumer detriment there from. It analyses the buying
behavior of consumers as well as the phenomena of
consumer complaints and the processes and systems to
address them. The development of the consumer
jurisprudence in settling consumer disputes in consumer
courts under the Consumers Protection Act of 1986 and
2019 is examined in detail. Leading cases are used to
explain important concepts. It also addresses the role
played by quality and standardization in the market place
and the roles of different agencies in establishing product
and service standards. The student should be able to
comprehend the business firms’ interface with
consumers and the consumer related regulatory and
business environment for major consumer industries of
India.
Pricing decisions are among the most important and
impactful business decisions that a manager can make.
How to Price Effectively: A Guide for Managers and
Entrepreneurs introduces the value pricing framework, a
structured, versatile, and comprehensive method for
making good pricing decisions and executing them. The
framework weaves together the latest thinking from
academic research journals, proven best practices from
the leading pricing experts, and ideas from other fields
such as medical decision making, consumer behavior,
and organizational psychology. The book discusses what
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a good pricing decision is, which factors you should
consider when making one, the role played by each
factor?costs, customer value, reference prices, and the
value proposition? and how they work together, the
importance of price execution, and how to evaluate the
success of pricing decisions. You will also be introduced
to a set of useful and straightforward tools to implement
the value pricing framework, and study many examples
and company case studies that illustrate its nuances.
The purpose of How to Price Effectively: A Guide for
Managers and Entrepreneurs is to provide you with a
comprehensive, practical guide to making, executing,
and evaluating pricing decisions.
This volume includes the full proceedings from the 2016
Academy of Marketing Science (AMS) Annual
Conference held in Orlando, Florida, entitled Creating
Marketing Magic and Innovative Future Marketing
Trends. The marketing environment continues to be
dynamic. As a result, researchers need to adapt to the
ever-changing scene. Several macro-level factors
continue to play influential roles in changing consumer
lifestyles and business practices. Key factors among
these include the increasing use of technology and
automation, while juxtaposed by nostalgia and “back to
the roots” marketing trends. At the same time, though,
as marketing scholars, we are able to access emerging
technology with greater ease, to undertake more
rigorous research practices. The papers presented in this
volume aim to address these issues by providing the
most current research from various areas of marketing
research, such as consumer behavior, marketing
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strategy, marketing theory, services marketing,
advertising, branding, and many more. Founded in 1971,
the Academy of Marketing Science is an international
organization dedicated to promoting timely explorations
of phenomena related to the science of marketing in
theory, research, and practice. Among its services to
members and the community at large, the Academy
offers conferences, congresses, and symposia that
attract delegates from around the world. Presentations
from these events are published in this Proceedings
series, which offers a comprehensive archive of volumes
reflecting the evolution of the field. Volumes deliver
cutting-edge research and insights, complementing the
Academy’s flagship journals, the Journal of the
Academy of Marketing Science (JAMS) and AMS
Review. Volumes are edited by leading scholars and
practitioners across a wide range of subject areas in
marketing science.
Being the premier forum for the presentation of new
advances and research results in the fields of Industrial
Engineering, IEEM 2014 aims to provide a high-level
international forum for experts, scholars and
entrepreneurs at home and abroad to present the recent
advances, new techniques and applications face and
face, to promote discussion and interaction among
academics, researchers and professionals to promote
the developments and applications of the related
theories and technologies in universities and enterprises
and to establish business or research relations to find
global partners for future collaboration in the field of
Industrial Engineering. All the goals of the international
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conference are to fulfill the mission of the series
conference which is to review, exchange, summarize
and promote the latest achievements in the field of
industrial engineering and engineering management over
the past year and to propose prospects and vision for the
further development.
????????????????????,?????????????????,???????????
????????,?????????????????,???????????????????????
??????
In Smart Pricing: How Google, Priceline and Leading
Businesses Use Pricing Innovation for Profitability, Wharton
professors and renowned pricing experts Jagmohan Raju and
Z. John Zhang draw on examples from high tech to low tech,
from consumer markets to business markets, and from U.S.
to abroad, to tell the stories of how innovative pricing
strategies can help companies create and capture value as
well as customers. They teach the pricing principles behind
those innovative ideas and practices. Smart Pricing
introduces many innovative approaches to pricing, as well as
the research and insights that went into their creation. Filled
with illustrative examples from the business world, readers
will learn about restaurants where customers set the price,
how Google and other high-tech firms have used pricing to
remake whole industries, how executives in China
successfully start and fight price wars to conquer new
markets. Smart Pricing goes well beyond familiar approaches
like cost-plus, buyer-based pricing, or competition-based
pricing, and puts a wide variety of pricing mechanisms at your
disposal. This book helps you understand them, choose
them, and use them to win.
Students trying to navigate the strategy jungle may lose sight
of the fact that strategic management is about creating value
in an organization. Understanding strategic management is a
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core part of all business qualifications and this textbook
brings a new and easy-to-follow understanding of this vital
business function. In addition to walking the student through
the basics of the subject, the authors provide an array of
analytical tools to help facilitate a thorough understanding of
strategic management. The book addresses thoroughly the
impact of financial markets on a firm’s strategic capabilities,
as well as looking at other challenging environmental factors.
Aided by an array of student-friendly features, such as:
learning objectives, 'strategic management in practice' case
studies and review questions in each chapter, Strategic
Management will help students to excel in their strategic
management classes and better prepare them for the real
business world. A comprehensive companion website,
containing a wealth of supplementary materials for students
and lecturers alike, is available at:
http://www.routledge.com/cw/fitzroy.
The virgin marketer/ www.mm21c.com.
This is the eBook of the printed book and may not include any
media, website access codes, or print supplements that may
come packaged with the bound book. For graduate and
undergraduate courses in marketing management. A Succinct
Guide to 21st Century Marketing Management Framework for
Marketing Management is a concise, streamlined version of
Kotler and Keller’s fifteenth edition of Marketing Management
, a comprehensive look at marketing strategy. The book’s
efficient coverage of current marketing management practices
makes for a short yet thorough text that provides the perfect
supplement for incorporated simulations, projects, and cases.
The Sixth Edition approaches the topic of marketing from a
current standpoint, focusing its information and strategy on
the realities of 21st century marketing. Individuals, groups,
and companies alike can modernize their marketing
strategies to comply with 21st century standards by engaging
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in this succinct yet comprehensive text.
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