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The goal of Thomas and Maurice's Managerial Economics is to teach students
the economic way of thinking about business decision and strategy. This edition
continues to develop critical thinking skills and provides students with a logical
way of analysing both the routine decisions of managing the daily operations of a
business as well as the longer-run strategic plans that seek to manipulate the
actions and reactions of rival firms. Managerial Economics is a self-contained
textbook that requires no previous training in economics. While maintaining a
rigorous style, this book is designed to be one of the most accessible books in
managerial economics from which to teach and learn because of its clarity of
presentation and strong end of chapter problems. Rather than parading students
quickly through every interesting or new topic in microeconomics and industrial
organization, this 11th edition instead carefully develops and applies the most
useful concepts for business decision making and strategic planning.
Presents a comprehensive set of lessons for the KM practitioner, covering all
phases of planning, design, implementation and assessment of knowledge
management. A central theme of the book is that for the success of KM in an
organization, it is critical to ensure that investments and changes are made with
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sensibility and economy in each phase of the KM solution. The book explains the
reasoning behind each of the lessons, illustrates it with scenarios extracted from
real-world KM implementations, and provides guidelines for practitioners to
implement the lesson in their own organization. Presents a unique set of
counterintuitive lessons with a common theme that spans all phases of the
design and implementation of a KM solution, through which the practitioner can
obtain a consistent methodology for implementing KM Each lesson is
accompanied by sufficient explanations and illustrations, using self-contained
examples Presents detailed practical guidelines to enable the practitioners to
apply the lesson effectively in their own KM implementations
The rapid growth in the telecommunication sector has made it essential to
regulate the functioning of various modes of communication. This book provides
a thorough understanding of the basic industrial economic concepts and national
telecommunication policy in an easy-to-comprehend style. Divided into five parts,
comprising 21 chapters, the text introduces readers with the basic concepts of
managerial economics such as elasticity of demand, market structure, price
determination and money supply. The subsequent chapters are devoted to
banking and taxation system, and international trade. It also gives a thorough
analysis of various functions and objectives of commercial banks and
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distinguished features of international trade. The book elaborates on managerial
concepts by explaining the nature of management, planning, communication,
leadership skills and market research. Finally, the book meticulously deals with
telecommunication regulations and regulatory strategies, and explains the
national telecommunication policy and guidelines. This book primarily caters to
the needs of engineering students of Electronics and Telecommunication
discipline for their course in Industrial Economics and Telecommunication
Regulations. It will also be useful to the undergraduate students of management
and commerce. KEY FEATURES : Includes the guidelines for Cable Television
Networks (Regulation) Act Provides regulations of Telecom Regulatory Authority
of India (TRAI) Incorporates chapter-end review exercises to drill students in selfstudy
Understanding Business has long been the market leader because we listen to
instructors and students. With this eleventh edition we are proud to offer a
platinum experience, that: Improves Student Performance—Understanding
Business puts students at the center. It’s the only learning program on the
market to offer proven adaptive technology that increases grades by a full letter
through Connect® Business, and the only program to offer the first and only
adaptive eBook ever, SmartBook. Enhances your Teaching—The authors are
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dedicated to supporting your teaching and your student’s learning, which is why
they listen to YOU and develop resources based on YOUR suggestions and
course needs. This is the only author-team on the market that carefully review
each and every resource to ensure cohesion. Accessible to All—This learning
program has moved toward tighter compliance with the Web Content
Accessibility Guidelines, and provides students the opportunity to learn
regardless of learning style or disability. What’s more, it earner a perfect score of
100 points possible by Quality Matters, an independent organization that reviews
and certifies the quality of online courses and online components. Choose a
platinum experience. Choose Understanding Business.
Managerial Economics and Financial Analysis. Dr. A. R. Aryasri, Professor,
School of Management Studies, Chaitanya Bharathi Institute of Technology,
Hyderabad (Former Director, School of Management Studies, Hyderabad).
Currently, he is the Secretary, Institute of Management Consultants of India,
Hyderabad Chapter.
In Compensation and Benefit Design , Bashker D. Biswas shows exactly how to
bring financial rigor to the crucial "people" decisions associated with
compensation and benefit program development. This comprehensive book
begins by introducing a valuable Human Resource Life Cycle Model for
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considering compensation and benefit programs. Next, Biswas thoroughly
addresses the acquisition component of compensation, as well as issues related
to general compensation, equity compensation, and pension accounting. He
assesses the full financial impact of executive compensation programs and
employee benefit plans, and discusses the unique issues associated with
international HR systems and programs. This book contains a full chapter on HR
key indicator reporting, and concludes with detailed coverage of trends in human
resource accounting, and the deepening linkages between financial and HR
planning. Replete with both full and "mini" case examples throughout, the book
also contains chapter-ending exercises and problems for use by students in HR
and finance programs. ¿ More than ever before, HR practitioners must
empirically demonstrate a clear link between their practices and firm
performance. In Investing in People , Wayne F. Cascio and John W. Boudreau
show exactly how to choose, implement, and use metrics to improve decisionmaking, optimize organizational effectiveness, and maximize the value of HR
investments. They provide powerful techniques for looking inside the HR "black
box," implementing human capital metrics that track the effectiveness of talent
policies and practices, demonstrating the logical connections to financial and lineof-business, and using HR metrics to drive more effective decision-making. Using
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their powerful "LAMP" methodology (Logic, Analytics, Measures, and Process),
the authors demonstrate how to measure and analyze the value of every area of
HR that impacts strategic value.
Uncertainty is present in every managerial decision, andManagerial Economics:
A Mathematical Approach effectivelydemonstrates the application of higher-level
statistical tools toinform and clarify the logic of problem solving in a
managerialenvironment. While illuminating managerial decision-making from all
possibleangles, this book equips readers with the tools and skills neededto
recognize and address uncertainty. The book also exploresindividual, firm, and
market-level decisions; discusses allpossible risks and uncertainties encountered
in the decision-makingprocess; and prepares readers to deal with both epistemic
andaleatory uncertainty in managerial decisions. ManagerialEconomics features:
• An emphasis on practical application through real-lifeexamples and problems •
An accessible writing style that presents technicaltheories in a user-friendly way •
A mathematical and statistical point of view thatreveals the presence of
uncertainty inherent in managerialdecisions • Thoroughly class-tested material
including problems atthe end of each chapter, case study questions, review
exercises,and objectives that summarize the main discussions Managerial
Economics is an excellent book forupper-undergraduate and graduate-level
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courses in business andeconomics departments. The book is also an ideal
reference andresource for managers, decision makers, market analysts,
andresearchers who require information about the theoretical andquantitative
aspects of the topic.
Managerial EconomicsFoundations of Business Analysis and StrategyMcGraw-Hill Education
Managerial Economics and Business Strategy has been revised to include updated examples
and problems, but it retains all of the basic content that made previous editions a success. By
teaching managers the practical utility of basic economic tools such as present value analysis,
supply and demand, regression, indifference curves, isoquants, production, costs, and the
basic models of perfect competition, monopoly, and monopolistic competition. This 10th edition
retails the emphasis on real-world examples and modern topics along with unique coverage
found nowhere else: oligopoly, penetration pricing, multistage and repeated games,
foreclosure, contracting, vertical and horizontal integration, networks, bargaining, predatory
pricing, principal agent problems, raising rival’s costs, adverse selection, auctions, screening
and signaling, search, limit pricing, and a host of other pricing strategies for firms enjoying
market power. This balanced coverage of traditional and modern microeconomic tools makes it
appropriate for a wide variety of managerial economics classrooms.
Central Asian countries play a geostrategic role in world economy and politics. As a result,
efforts are being made to establish an effective channel of communication between academic
and research institutions, policymakers, government agencies, and individuals concerned with
the complexities of Asian business, information technologies, sustainable development, and
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globalization. Technological Solutions for Sustainable Business Practice in Asia provides an indepth analysis on Asian economy, business, and management with a clear international and
interdisciplinary approach. This comprehensive resource is beneficial for academics, PhD
students, policymakers, and government officials.
Written specifically for the one semester survey of economics course, Schiller’s Essentials of
Economics is known for seeking the best possible answers to the basic questions of WHAT,
HOW, and FOR WHOM to produce. As in earlier editions, the tenth edition strives to arouse
interest in economic theories by illustrating them in the context of actual institutions, policy
debates, and global developments. Built to provide interactive support for the introductory
student, Connect® for the 10th edition features SmartBook®’s adaptive reading experience
embedded with learning resources as well as guided examples featuring coauthor Karen
Gebhardt, among other resources.
Business success or failure is often determined by decisions made in establishing selling
prices for products and services. . . . In this clear and readable work, the authors present a
good summary of the literature on pricing policy, emphasizing the relevance of costs. They
propose a system that involves analyzing indirect costs to distinguish those that may be
relevant to pricing in some circumstances but not others. This `analytical contribution
accounting' has promise as a tool for many businesses. Students writing papers on costs and
pricing policy would find this volume a useful starting point. The bibliography is good. . . .
College and university collections. Using practical examples and simple language, this book
develops an accounting system that is a new and functional key to making product pricing
decisions. This accounting system, which bridges the gap between full and direct costing, is
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called Analytical Contribution Accounting. Georges and McGee demonstrate practically as well
as theoretically why it is so superior for pricing purposes. The system is based on the relativity
aspects implicit in the direct cost method, and on the calculations of a set of differentiated
contributions.
This book is a revamped version of the title Managerial Economics and Financial Analysis from
the author A. Ramachandra Aryasri. It is specially designed to meet the requirements of course
Business Economics and Financial Analysis for B.Tech. students of JNTU Hyderabad. The
subject matter is presented in an easy-to-understand language, with ample examples and
focus on modern day industry practices. Salient Features: • In-depth coverage of all the topics
as per JNTU-Hyderabad syllabus • Discussion on contemporary issues, such as block-chain
technologies and accounting, economic slowdown in India, Gross Domestic Product in India,
etc. • Learning objectives and chapter-end summary with each chapter • Subject matter
supported with several real-life industry-based illustrations • Rich pool of subjective and
multiple-choice questions • A set of four model question papers at the book end
Calculus for Business, Economics, and the Social and Life Sciences, Brief Edition introduces
calculus in real-world contexts and provides a sound, intuitive understanding of the basic
concepts students need as they pursue careers in business, the life sciences, and the social
sciences. Students achieve success using this text as a result of the authors' applied and realworld orientation to concepts, problem-solving approach, straightforward and concise writing
style, and comprehensive exercise sets. More than 100,000 students worldwide have studied
from this text!

The best-selling Fundamentals of Corporate Finance (FCF) has three basic
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themes that are the central focus of the book: 1) An emphasis on intuition-the
authors separate and explain the principles at work on a common sense, intuitive
level before launching into any specifics. 2) A unified valuation approach-net
present value (NPV) is treated as the basic concept underlying corporate finance.
3) A managerial focus-the authors emphasize the role of the financial manager
as decision maker, and they stress the need for managerial input and judgment.
The Tenth Edition continues the tradition of excellence that has earned
Fundamentals of Corporate Finance its status as market leader. Every chapter
has been updated to provide the most current examples that reflect corporate
finance in today's world. The supplements package has been updated and
improved, and with the enhanced Connect Finance and Excel Master, student
and instructor support has never been stronger. Connect is the only integrated
learning system that empowers students by continuously adapting to deliver
precisely what they need, when they need it, and how they need it, so that your
class time is more engaging and effective.
Baye and Prince's bestselling Managerial Economics and Business Strategy
provides a complete solution designed to help students use tools from
intermediate microeconomics, game theory, and industrial organization to make
sound managerial decisions. Now fully integrated within McGraw-Hill's Connect
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platform, the 8th edition provides instructors with new ways to assess student
performance in the managerial economics course. Students benefit from
LearnSmart's adaptive learning modules, designed reinforce core concepts in
each chapter. A range of print and digital formats combined with frontier
research, inclusion of modern topics, and balanced coverage of traditional and
modern microeconomics produce a new offering that is easier to teach from and
more dynamic and engaging for students. Connect is the only integrated learning
system that empowers students by continuously adapting to deliver precisely
what they need, when they need it, and how they need it, so that your class time
is more engaging and effective.
This ninth edition of Managerial Economics and Business Strategy has been
revised to include updated examples and problems, but it retains all of the basic
content that made previous editions a success. By teaching managers the
practical utility of basic economic tools such as present value analysis, supply
and demand, regression, indifference curves, isoquants, production, costs, and
the basic models of perfect competition, monopoly, and monopolistic competition.
This edition retails the emphasis on real-world examples and modern topics
along with unique coverage found nowhere else: oligopoly, penetration pricing,
multistage and repeated games, foreclosure, contracting, vertical and horizontal
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integration, networks, bargaining, predatory pricing, principal–agent problems,
raising rivals’ costs, adverse selection, auctions, screening and signaling,
search, limit pricing, and a host of other pricing strategies for firms enjoying
market power. This balanced coverage of traditional and modern microeconomic
tools makes it appropriate for a wide variety of managerial economics
classrooms.
"International Business Economics: A European Perspective" provides students
with an understanding of the international business environment from a European
perspective, but also within the broader context of how Europe and European
Business fits into the global economy. The text discusses the European business
environment in light of changes taking place in the global economy and considers
the challenges Europe is facing as the EU and EU businesses seek to maintain
their position in an increasingly competitive global environment.
???????????????????? Amazon????????????? ????????????????????????
????????????????? ????????????????????? ??????????????????????
????????????+????? ?????????…?????????? ?????????????? ???????1490?????
? ???????????????? ?????? ? ????????????????????? ??????? ? ????????
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Scores of books and articles have been written in the popular press and
mainstream marketplace about leadership: who leaders are, what they do, and
why they matter. Yet in academia, there is a dearth of rigorous research, journal
articles, or doctoral programs focused on leadership as a discipline. Why do top
business schools espouse mission statements that promise to "educate the
leaders of the future"- yet fail to give leadership its intellectual due? The
Handbook of Leadership Theory and Practice seeks to bridge this disconnect.
Based on the Harvard Business School Centennial Colloquium "Leadership:
Advancing an Intellectual Discipline" and edited by HBS professors Nitin Nohria
and Rakesh Khurana, this volume brings together the most important scholars
from fields as diverse as psychology, sociology, economics, and history to take
stock of what we know about leadership and to set an agenda for future
research. More than a means of getting ahead and gaining power, leadership
must be understood as a serious professional and personal responsibility.
Featuring the thinking of today's most renowned scholars, the Handbook of
Leadership Theory and Practice will be a catalyst for elevating leadership to a
higher intellectual plane - and help shape the research agenda for the next
generation of leadership scholars.
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These proceedings represent the work of contributors to the 10th European
Conference on Innovation and Entrepreneurship (ECIE 2015), hosted this year
by The University of Genoa, Italy on the 17-18 September 2015. The Conference
Chair is Prof Luca Beltrametti and the Programme Co-chairs are Prof Renata
Paola Dameri, Prof. Roberto Garelli and Prof. Marina Resta, all from the
University of Genoa. ECIE continues to develop and evolve. Now in its 10th year
the key aim remains the opportunity for participants to share ideas and meet the
people who hold them. The scope of papers will ensure an interesting two days.
The subjects covered illustrate the wide range of topics that fall into this important
and growing area of research. The opening keynote presentation is given by
Marco Doria – Mayor of Genoa on the topic of Innovation and entrepreneurship in
Genoa: past, present and future. A second keynote will be given by Flavia
Marzano from the National board for innovation and Italian digital agenda on the
topic of Innovation: New visions not just new technologies. The second day
Keynote will be given by Roberto Santoro, President of the European Society of
Concurrent Engineering Network (ESoCE Net) on the topic of People Olympics
for healthy and active living: A people driven social innovation platform. In
addition to the main themes of the conference there are a number of specialist
mini tracks on topics including Innovation and strategy, Entrepreneurship
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education in action, The theory and practice of collaboration in entrepreneurship
and Challenges for entrepreneurship and innovation n the 21st Century. With an
initial submission of 275 abstracts, after the double blind, peer review process
there are 88 Academic research papers, 6 PhD research papers, 1 Masters
Research paper, 4 work-in-progress papers and 1 Non-academic paper
published in these Conference Proceedings. These papers represent research
from Australia, Brazil, Bulgaria, Colombia, Croatia, Cyprus, Czech Republic,
Denmark, Egypt, Finland, , France, Germany, Ghana, Greece, Hungary, India,
Iran, Ireland, Israel, Italy, Japan, Kazakhstan, , Kuwait, Lithuania, Malaysia,
Mexico, Netherlands, New Zealand, Nigeria, Norway, Poland, Portugal, Romania,
Romania, Russia, Russian Federation, Saudi Arabia, South Africa, Spain,
Sweden, Thailand, Thailand, UK and USA
The goal of Thomas and Maurice's Managerial Economics is to teach students
the economic way of thinking about business decision and strategy. This edition
continues to develop critical thinking skills and provides students with a logical
way of analysing both the routine decisions of managing the daily operations of a
business as well as the longer-run strategic plans that seek to manipulate the
actions and reactions of rival firms. Managerial Economics is a self-contained
textbook that requires no previous training in economics. While maintaining a
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rigorous style, this book is designed to be one of the most accessible books in
managerial economics from which to teach and learn because of its clarity of
presentation and strong end of chapter problems. Rather than parading students
quickly through every interesting or new topic in microeconomics and industrial
organization, this 12th edition instead carefully develops and applies the most
useful concepts for business decision making and strategic planning.
In a highly competitive global market, companies need to equip themselves with
best practices and strategies to survive. Strategic management, innovative
managerial thinking, and a clear decision-making process must be utilized to
boost company performance and ultimately drive the company’s success. The
Handbook of Research on Managerial Thinking in Global Business Economics
identifies the importance of strategic decision making in competitive
environments and analyzes the impacts of managerial thinking on global financial
economics. The content within this publication examines globalization, consumer
behavior, and risk management. It is designed for researchers, academicians,
policymakers, government officials, and managers, and covers topics centered
on innovation and development within organizations.
Applied Calculus for Business, Economics, and the Social and Life Sciences,
Expanded Edition introduces calculus in real-world contexts and provides a
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sound, intuitive understanding of the basic concepts students need as they
pursue careers in business, the life sciences, and the social sciences. The
expanded edition includes four additional chapters on Differential Equations,
Infinite Series and Taylor Approximations, Probability, and Trigonometric
Functions. The new tenth edition builds on the straightforward writing style,
practical applications from a variety of disciplines, clear step-b.
Money. Debt. Interest rates. Bankruptcy. Billionaires. Students may understand
that money makes the world go 'round, but most are a little shaky when it comes
to explaining how and why. Using an A-Z format and containing over 400 entries,
this reference book provides an essential foundation of business and economic
knowledge for middle-school, high-school, and community college students.
Short features scattered throughout the text add interest and fun, while helping
students understand how economics affects their daily lives. Best, the entries are
written in a style ideal for students just beginning to learn how economies work
and function Teenagers spend over $100 billion annually in the U.S. and
influence everything from clothing styles to music and movies to food and cell
phones. Money for Minors will help them understand how their daily decisions
have a huge impact on the economy. Special features will enable budding
moguls to understand how they can become entrepreneurs and create economic
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value in various ways, evaluate offers from banks and credit card companies,
read the business section of the newspaper, understand the importance of
various government statistics, and more. And the book will not just prepare
students for the higher-level economics courses they will take in high school and
college—it will be a terrific guide for anyone doing research on everything from the
Great Depression to credit card debt to real estate to inflation. Over 400 clearly
written definitions will help students understand the essential concepts of
economics and finance. In addition: -Short sidebars scattered throughout the text
help students understand how economics affects their daily lives. Topics include
reading stock quotes, icon economists like Alan Greenspan, monetary trivia, cool
econ and monetary Websites, and the basics of entrepreneurship. -Six minilessons provide real-life applications of how the economy functions. Topics
include The Federal Reserve System, Gross Domestic Product, Government
Spending and Taxation, National Debt, Money, and The Business Cycle. Used as
a stand-alone reference or in conjunction with an economics textbook, the
definitions in the book will help students learn the language of economics—and
help them understand the ways in which individuals, businesses, and
government work together to form our $13 trillion economy.
This text presents an accessible introduction to techniques and applications of
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economic analysis and financial accounting as a method for approaching real-life
business problems for managerial decision making in a logical manner. It
focusses on the essential skills needed to formulate business policies that help
gain a competitive edge in today’s work environment. The book discusses the
basic concepts, terminology, and methods that eventually allow students to
interpret, analyse, and evaluate actual corporate financial statements. It covers
the major areas of managerial economics and financial accounting such as the
theory of the firm, the demand theory and forecasting, the production and cost
theory and estimation, the market structure and pricing, investment analysis,
accountancy, and different forms of business organisations. The book includes
numerous examples, problems, self-assessment tests, as well as review
questions at the end of each chapter to aid in working out solutions to business
problems. The book will be particularly suitable for courses in Managerial
Economics and Financial Accounting as part of an engineering degree education
at undergraduate level where the students have no previous back-ground in
economic and financial analysis. It will also be immensely useful for M.B.A.,
M.Com. and C.A. students, business exe-cutives, and administrators who need
to learn the application of economic theory to realistic business situations.
Lind/Marchal/Wathen is a perennial market best seller due to its comprehensive
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coverage of statistical concepts and methods delivered in a student friendly, stepby-step format. The text presents concepts clearly and succinctly with a
conversational writing style and illustrates concepts through the liberal use of
business-focused examples that are relevant to the current world of a college
student. Known as a “student's text,“ Lind's supporting pedagogy includes selfreviews, cumulative exercises, and coverage of software applications including
Excel, Minitab, and MegaStat for Excel. And now, McGraw-Hill's adaptive
learning component, LearnSmart, provides assignable modules that help
students master chapter core concepts and come to class more prepared. In
addition, resources within Connect help students solve problems and apply what
they've learned. Lind's real-world examples, comprehensive coverage, and
superior pedagogy combine with a complete digital solution to help students
achieve higher outcomes in the course. Connect is the only integrated learning
system that empowers students by continuously adapting to deliver precisely
what they need, when they need it, and how they need it, so that your class time
is more engaging and effective.
"Covers the core concepts and theories of production and operations
management in the global as well as Indian context. Includes boxes, solved
numerical examples, real-world examples and case studies, practice problems,
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and videos. Focuses on strategic decision making, design, planning, and
operational control"--Provided by publisher.
Traditional Chinese edition of Naked Economics: Undressing the Dismal Science. The book
may be a college economics reference book, but it is not anything like a textbook. The book is
written with wit, humor, clear examples, and you don't have to be a student of economics to
enjoy the book - yes, the word is "enjoy." Go ahead, read it. Your understanding of economics
will improve greatly and effortlessly. In Chinese. Distributed by Tsai Fong Books, Inc.
Management and cost accounting has been the basic toolbox in business administration for
decades. Today it is an integral part of all curricula in business education and no student can
afford not to be familiar with its basic concepts and instruments. At the same time, business in
general, and management accounting in particular, is becoming more and more international.
English clearly has evolved as the "lingua franca" of international business. Academics,
students as well as practitioners exchange their views and ideas, discuss concepts and
communicate with each other in English. This is certainly also true for cost accounting and
management accounting. Management Accounting is becoming increasingly international.
"Management and Cost Accounting" is a new English language textbook covering concepts
and instruments of cost and management accounting at an introductory level (Bachelor, but
also suited for MBA courses due to strong focus on practical applications and cases). This
textbook covers all topics that are relevant in management accounting in business
organizations and that are typically covered in German and Central European Bachelor
classes on cost accounting and management accounting. After an introduction to the topic,
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including major differences between the German approach and the purely Anglo-Saxon
approach of management accounting, the book describes different cost terms and concepts
applied in German cost accounting, The book is much more specific here compared to USAmerican standard textbooks. Based on different cost concepts, the topic of cost behavior is
discussed, including the determination of cost functions. The heart of the book guides the
reader through the general structure of a fully developed cost accounting system following the
German and Central European standard: It starts with cost type accounting, moves on to cost
center accounting and finally deals with cost unit accounting, assigning cost to goods and
services offered in the market. The remaining parts of the book deal with decision making and
how management and cost accounting data can support managers in this task. A comparison
of absorption costing and variable costing introduces the reader to management decisions
such as product portfolio and outsourcing decisions. Additionally, cost-volume-profit analysis
(break-even-analysis) is covered. The book closes with a comprehensive treatment of cost
planning and variance analysis.
This book will help you gain a master of business administration (MBA) degree. Think you’ve
got what it takes to become a future leader? An MBA could help you achieve those goals.
Intensive, competitive and highly respected, the Master of Business Administration (MBA) is an
elite professional qualification. This book provides best reports with good grades. Reading the
papers, you can get a sense of how to write a good paper to get good grades. This is a book
that tells you how to get good grades on MBA courses in the U.S. For the MBA course,
students have to take a total of 36 credits. Each class is worth 3 credits and the students
should take 12 classes. It's a series of 12 books, one book for each subject. This book is a
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collection of best answers for the "Economics for Organizational Management" subject.
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