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Managerial Accounting Braun Tietz 3rd Edition
Horngren's Accounting presents the core content of the accounting course in a fresh format
designed to help today's learner succeed. The often difficult and intimidating topics in
introductory accounting courses are reinforced with a wide variety of exercises and problems
allowing students to practice similar questions many times until the concepts are clear.
Instructors are able to deliver their course with ease using any delivery method--traditional, selfpaced, or online--and students will learn and practice accounting in a variety of ways that meet
their learning needs and study preferences. Note: You are purchasing a standalone product;
MyAccountingLab does not come packaged with this content. Students, if interested in
purchasing this title with MyManagementLab, ask your instructor for the correct package ISBN
and Course ID. Instructors, contact your Pearson representative for more information. If you
would like to purchase both the physical text and MyAccountingLab, search for: 0134213106 /
9780134213101 Horngren's Accounting, Volume 1, Tenth Canadian Edition Plus
MyAccountingLab with Pearson eText -- Access Card Package, 10/e Package consists of:
0134180305 / 9780133855371 Horngren's Accounting, Volume 1, Tenth Canadian Edition
0134308344 / 9780134180304 MyAccountingLab with Pearson eText -- Valuepack Access
Card -- for Horngren's Accounting, Volume 1, Tenth Canadian Edition
The emphasis of MANAGERIAL ACCOUNTING, 6e is on teaching students to use accounting
information to best manage an organization. In a practice Hilton pioneered in the first edition,
each chapter is written around a realistic business or focus company that guides the reader
through the topics of that chapter. Known for balanced examples of Service, Retail, Nonprofit
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and Manufacturing companies, Hilton offers a clear, engaging writing style that has been
praised by instructors and students alike. As in previous editions, there is significant coverage
of contemporary topics such as activity-based costing, target costing, the value chain,
customer profitability analysis, and throughput costing while also including traditional topics
such as job-order costing, budgeting and performance evaluation.
For courses in Introduction to Management Accounting This text helps students make the
connection between managerial accounting concepts and the businesses they deal with
everyday through strong coverage and effective practice. By presenting actual accounting
decisions made in companies like Target and J. Crew, the text’s precise coverage of the core
concepts engages students in the learning process. MyAccountingLab for Managerial
Accounting is an online homework, tutorial, and assessment program that truly engages
students in learning. It helps students better prepare for class, quizzes, and exams–resulting in
better performance in the course–and provides educators with a dynamic set of tools for
gauging individual and class progress. This program provides a better teaching and learning
experience–for you and your students. Here’s how: Personalized learning with
MyAccountingLab–the online homework, tutorial and assessment program that helps students
succeed in the classroom and beyond. Students see the connections between accounting
concepts and the businesses they interact with everyday. Students learn from the latest
information on important topics in the field
Revised edition of the author's Innovation management and new product development, 2012.
Make smart business decisions! Recognizing that most students will become managers, and
not accountants, Jiambalvo’s Managerial Accounting, Second Edition focuses on the
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knowledge and skills that managers need to make good business decisions. Students and
instructors alike have praised the clear and concise writing style – discussions are to the point,
ideas are illustrated, and examples are presented to make the ideas concrete. Before you buy,
make sure you are getting the best value and all the learning tools you’ll need to succeed in
your course. If your professor requires eGrade Plus, you can purchase it now at no additional
cost. With this special eGrade Plus package you get the new text –– no highlighting, no
missing pages, no food stains –– and a registration code to eGrade Plus, a suite of effective
learning tools to help you get a better grade. All this, in one convenient package! eGrade Plus
gives you: A complete online version of the textbook Over 1,500 problems from the end-ofchapter problem sets and test bank 2 self-assessment tests per chapter One Demonstration
Problem per chapter (a worked out end-of-chapter problem that steps students through that
chapter’s key concepts) Cases, which promote critical thinking and decision-making skills
Learning objectives for each chapter eGrade Plus is a powerful online tool that provides
students with an integrated suite of teaching and learning resources and an online version of
the text in one easy-to-use website.
NOTE: This edition features the same content as the traditional text in a convenient, three-holepunched, loose-leaf version. Student Value Editions also offer a great value; this format costs
significantly less than a new textbook. Before purchasing, check with your instructor or review
your course syllabus to ensure that you select the correct ISBN. Several versions of MyLab(tm)
and Mastering(tm) platforms exist for each title, including customized versions for individual
schools, and registrations are not transferable. In addition, you may need a Course ID,
provided by your instructor, to register for and use MyLab and Mastering platforms. For
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Introduction to Management Accounting courses. Managerial accounting taught through realworld business application Managerial Accounting helps readers see how managerial
accounting concepts are used in business to make decisions. By presenting actual accounting
decisions made in companies like Target and Macy's, the text's precise coverage of the core
concepts better engages readers in the content. With new problems, cases, and applications in
the 5th Edition, readers receive the most up-to-date information and practice opportunities to
prepare them for their future careers in accounting. Also Available with MyLab Accounting
MyLab(tm) Accounting is an online homework, tutorial, and assessment program designed to
work with this text to engage students and improve results. Within its structured environment,
students practice what they learn, test their understanding, and pursue a personalized study
plan that helps them better absorb course material and understand difficult concepts. If you
would like to purchase both the loose-leaf version of the text and MyLab Accounting, search
for: 0134642090 / 9780134642093 Managerial Accounting, Student Value Edition Plus MyLab
Accounting with Pearson eText -- Access Card Package Package consists of: 0134067177 /
9780134067179 Managerial Accounting, Student Value Edition 0134161645 / 9780134161648
MyLab Accounting with Pearson eText -- Access Card -- for Managerial Accounting
Now in its second edition, International Marketing continues to provide its trademark integrated
approach that explores marketing concepts in depth within a truly international context. The
authors discuss five key factors that impact any international marketing venture – culture,
language, political/legal systems, economic systems, and technological differences – in relation
to the core marketing concepts of markets, products, pricing, distribution (place), and
promotion. The book also covers sustainability and bottom-of-the-pyramid issues within each
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chapter with rich illustrations and examples from both multinational companies and smaller
local concerns. New to the second edition: More global focus through new examples, case
studies and the experience brought by new co-author, Barbara Czarnecka Brand new chapter
on Culture & Cross-Cultural Marketing, including political unrest and the recent return to
nationalism (e.g. Brexit and the Trump presidency) and further coverage of developing
countries New coverage of digital advances and social media marketing Updated theory and
methods, including Service Dominant Logic (S-DL), Consumer Culture Theory (CCT), and
Netnography Additional videos supplementing the comprehensive online resource package for
students and lecturers A wealth of online resources complement this book. These include a
test bank of 50-65 questions per chapter, PowerPoint slides, sample syllabi, interactive maps,
country fact sheets, flashcards, SAGE journal articles, and guidelines for developing a
marketing plan.

Discover the managerial accounting text written to complement the way you
study and learn! CORNERSTONES OF MANAGERIAL ACCOUNTING, 3E,
INTERNATIONAL EDITION uses a unique framework to show you the key
concepts, or Cornerstones, of accounting. As you come to understand these
fundamental calculations, you will develop critical problem-solving skills to make
real business decisions.
Wild's Managerial Accounting presents the managerial accounting course content
using a corporate approach. In features the same student-friendly writing style
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and learning tools that have enjoyed consistent success with students and
instructors using other texts in the Wild series. Also consistent with this series is
Managerial Accounting's focus on the "Three C's": Clear presentation of
accounting concepts, Concise coverage to help students focus on important
material, Cutting edge technology to engage students and improve their chances
for success. The author provides a balance of small and leaf.
NOTE: This edition features the same content as the traditional text in a
convenient, three-hole-punched, loose-leaf version. Books a la Carte also offer a
great value; this format costs significantly less than a new textbook. Before
purchasing, check with your instructor or review your course syllabus to ensure
that you select the correct ISBN. Several versions of MyLab(tm) and
Mastering(tm) platforms exist for each title, including customized versions for
individual schools, and registrations are not transferable. In addition, you may
need a Course ID, provided by your instructor, to register for and use MyLab and
Mastering platforms. For Introduction to Management Accounting courses. This
package includes MyLab Accounting . Managerial accounting taught through realworld business application Managerial Accounting helps readers see how
managerial accounting concepts are used in business to make decisions. By
presenting actual accounting decisions made in companies like Target and
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Macy's, the text's precise coverage of the core concepts better engages readers
in the content. With new problems, cases, and applications in the 5th Edition,
readers receive the most up-to-date information and practice opportunities to
prepare them for their future careers in accounting. Personalize learning with
MyLab Accounting MyLab(tm) Accounting is an online homework, tutorial, and
assessment program designed to work with this text to engage students and
improve results. Within its structured environment, students practice what they
learn, test their understanding, and pursue a personalized study plan that helps
them better absorb course material and understand difficult concepts.
0134642090 / 9780134642093 Managerial Accounting, Student Value Edition
Plus MyLab Accounting with Pearson eText -- Access Card Package Package
consists of: 0134067177 / 9780134067179 Managerial Accounting, Student
Value Edition 0134161645 / 9780134161648 MyLab Accounting with Pearson
eText -- Access Card -- for Managerial Accounting
Intended primarily for Managerial Economics courses, this text also provides
practical content to current and aspiring industry professionals. Economics is a
powerful tool that can help managers to manage effectively. In Managerial
Economics Jeffrey Perloff and James Brander use real-world issues and
examples from actual markets to show future managers how economic principles
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can be used in business decisions. In text examples and boxed mini-cases use
actual data to illustrate how to use basic models. For example, to illustrate rivalry
in oligopolistic markets, the authors look at rivalry between United and American
Airlines and between Coke and Pepsi. Mini-case examples include why American
Apparel is vertically integrated and why upscale manufacturers limit the number
of designer hand-bags a customer is allowed to buy. To help future managers
learn to solve new problems, Perloff and Brander repeatedly demonstrate
problem-solving through in-text Q&As. Each Q&A poses an important managerial
or economic issue and demonstrates how to solve it using a step-by-step
approach. Note: You are purchasing a standalone product; MyEconLab does not
come packaged with this content. If you would like to purchase both the physical
text and MyEconLab search for ISBN-10: 0133457087/ ISBN-13:
9780133457087. That package includes: ISBN-10: 0321566440 / ISBN-13:
9780321566447 Managerial Economics ISBN-10: 013314612X / ISBN-13:
9780133146127 MyEconLab -- NEW MyEconLab with Pearson eText -Standalone Access Card -- for Managerial Economics MyEconLab is not a selfpaced technology and should only be purchased when required by an instructor.
The new edition of Business Practices in Higher Education offers aspiring higher
education and student affairs professionals an understanding of the fundamental
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business practices of colleges and universities. The authors apply business
concepts and models and explain how they can be leveraged to improve the
overall efficiency and effectiveness of higher education institutions. Useful
examples from a wide range of institutions—including small private colleage, large
public universities, and community colleges—address macro-level higher
education and student population issues, while also addressing micro-level
issues for individual institutions or students. Business practices are critical to the
academic, student affairs, and administrative sides of higher education. This
book helps readers understand the true nature of higher education and
appreciate how the academy effectively incorporates business practices into
everyday work lives. New in this edition: Updated coverage of current practice
and research New chapters on accounting, strategic planning, and fundraising
End-of-chapter questions for discussion
For introductory courses in Financial Accounting taught from a more traditional
“preparer” approach. Financial Accounting, 8e helps students “nail” the
accounting cycle! Financial Accounting helps students “nail” the accounting
cycle up front in order to increase success and retention later on. The concepts
and mechanics students learn in the critical ‘accounting cycle’ chapters are
used consistently and repetitively–and with clear-cut details and
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explanations–throughout the remainder of the text, minimizing confusion.
MyAccountingLab, the text’s online homework system, then provides students
with a personalized learning environment that tests and strengthens their skills
and understanding through unlimited practice. Together, Financial Accounting 8e
and MyAccountingLab will help students have more of those “I Get It!” moments.
A solid enhancement to already solid fundamentals, the eighth edition now
features new co-author Bill Thomas of Baylor University who brings his expertise
on auditing, ethics, and internal controls to key sections of the book.
Guns. Acid. Cameras. School. The themes behind the controversial Hellblazer:
Shoot by Warren Ellis and Phil Jimenez merge with the attitude of the Grant
Morrison and Philip Bond masterpiece of teenage revolt, Kill Your Boyfriend,
deliver a story of magic, passion, and disinformation. Wild Children: A different
type of education.
For introductory courses in Financial Accounting. A User-Focused Approach and
Solid Foundation in the Construction and Analysis of Financial Statements for
Use in Future Courses and Careers Financial Accounting: International Financial
Reporting Standards (IFRS) continues to give readers a solid foundation in the
fundamentals of accounting and the basics of financial statements under IFRS,
and then builds upon that foundation to offer more advanced and challenging
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concepts and problems. This approach helps students to better understand the
meaning and relevance of financial information and develop the skills needed to
analyze financial information in both their courses and careers. Written in a
manner suitable for accounting and non-accounting majors, the Eleventh Edition,
Global Edition, is the ideal text for a first course in financial accounting with a
focus on IFRS. With its long-standing reputation in the marketplace for being
easy to read and understand, this text drives home fundamental concepts in a
reader-friendly way without adding unnecessary complexity. While maintaining
the hallmark features of accuracy, readability, and ease of understanding, this
Global Edition includes updated explanations, coverage, new real-world
examples, and most importantly, updates to the Conceptual Framework. Pearson
MyLabTM Accounting not included. Students, if MyLab is a
recommended/mandatory component of the course, please ask your instructor
for the correct ISBN and course ID. MyLab should only be purchased when
required by an instructor. Instructors, contact your Pearson rep for more
information. MyLab is an online homework, tutorial, and assessment product
designed to personalize learning and improve results. With a wide range of
interactive, engaging, and assignable activities, students are encouraged to
actively learn and retain tough course concepts.
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Whether students become accountants or managers, business owners or
bankers, it is important that they understand the nature of financial reporting and
how the decisions made by managers affect corporations. Financial Accounting,
6th edition will provide students with a succinct, accessible and coherent
introduction to basic financial accounting concepts combined with a strong focus
on the use of financial accounting information. KEY TOPICS: The Financial
Statements; Recording Business Transactions; Accrual Accounting and the
Financial Statements; Cash and Receivables; Inventory and Cost of Goods Sold;
Property, Plant, and Equipment, and Intangible Assets; Investments and the
Time Value of Money; Liabilities; Shareholders' Equity; The Statement of Cash
Flows; Financial Statement Analysis MARKET: Appropriate for Introduction to
Financial Accounting courses.
Braun, Managerial Accounting builds a solid foundation in managerial accounting
concepts, within a less intimidating and more student-friendly context by making
information easier to find, making topics easier to understand, and providing
numerous engaging examples for students. KEY TOPICS: Introduction to
Managerial Accounting; Building Blocks of Managerial Accounting; Cost
Behaviour (formerly chapter 6); Cost-Volume-Profi¿t Analysis (formerly chapter
7); Job Costing (formerly chapter 3); Process Costing (formerly chapter 5);
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Activity Based Costing (formerly chapter 4); Short-Term Business Decisions; The
Master Budget and Responsibility Accounting; Flexible Budgets and Standard
Costs; Performance Evaluation and the Balanced Scorecard; Capital Investment
Decisions and the Time Value of Money MARKET: Appropriate for the
Introduction to Management Accounting course.
Since the publication of High-Resolution Electrophorsesis and Immunofixation
2e, there have been ever-increasing advances in the analyses of proteins, by
electrophoresis in particular. Protein Electrophoresis in Clinical Diagnosis shows
the changes in both techniques and interpretation, presenting a comprehensive
review of serum protein techniques, immunofixation techniques, approaches to
pattern interpretation, and pattern interpretation in both cerebralspinal fluid and
urine. Conditions associated with Monoclunal Gammopathies are considered, as
are the appropriate strategies for their detection. David Keren is well-known as
the leader in this field, his work on guidelines becoming the benchmark for all
those involved in protein detection in serum and urine. Dr Keren's book will be
essential in every laboratory, and read by pathologists, chemical chemists,
medical technicians and clinicians (particularly hematologists and oncologists).
Praise for the previous edition: "This comprehensive multi-authored text contains
over 450 pages of highly specific and well-documented information that will be
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interest to physicians in private practice, academics, and in medical
management. . . [Chapters are] readable, concise yet complete, and well
developed. I could have used a book like this in the past, I will certainly refer to it
frequently now." 4 stars Carol EH Scott-Conner, MD, PhD, MBA American
College of Physician Executives Does Health 2.0 enhance or detract from
traditional medical care delivery, and can private practice business models
survive? How does transparent business information and reimbursement data
impact the modern competitive healthcare scene? How are medical practices,
clinics, and physicians evolving as a result of rapid health- and non-health-related
technology change? Does transparent quality information affect the private
practice ecosystem? Answering these questions and more, this newly updated
and revised edition is an essential tool for doctors, nurses, and healthcare
administrators; management and business consultants; accountants; and
medical, dental, business, and healthcare administration graduate and doctoral
students. Written in plain language using nontechnical jargon, the text presents a
progressive discussion of management and operation strategies. It incorporates
prose, news reports, and regulatory and academic perspectives with Health 2.0
examples, and blog and internet links, as well as charts, tables, diagrams, and
Web site references, resulting in an all-encompassing resource. It integrates
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various medical practice business disciplines-from finance and economics to
marketing to the strategic management sciences-to improve patient outcomes
and achieve best practices in the healthcare administration field. With
contributions by a world-class team of expert authors, the third edition covers
brand-new information, including: The impact of Web 2.0 technologies on the
healthcare industry Internal office controls for preventing fraud and abuse
Physician compensation with pay-for-performance trend analysis Healthcare
marketing, advertising, CRM, and public relations eMRs, mobile IT systems,
medical devices, and cloud computing and much more!
Note: If you are purchasing an electronic version, MyCommunicationLab does
not come automatically packaged with it. To purchase MyCommunicationLab,
please visit www.mycommunicationlab.com or you can purchase a package of
the physical text and MyCommunicationLab by searching for ISBN 10:
020596477X/ ISBN 13: 9780205964772. The importance of being other-orientedbeing mindfully considerate of the thoughts, needs, and values of others- was the
foundation of the first five Canadian editions of Interpersonal Communication:
Relating to Others, and it continues as the central theme of the sixth Canadian
edition. Updated to include new research, statistics and Canadian content, this
edition offers exceptional coverage of diversity and an expanded discussion
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integrated throughout on technology's impact on communication and its
relevance to communication in students' daily lives.
Managerial AccountingManagerial Accounting, Third Canadian Edition, Loose
Leaf VersionManagerial AccountingPrentice Hall
Building on his pathbreaking, award-winning bestseller, Relevance Lost, H. Thomas Johnson
presents a devastating critique of the top-down hierarchical accounting systems that have
dominated American corporations since the 1950s. In Relevance Regained, Johnson shows
exactly how "managing by remote control" through results-oriented accounting information has
obstructed the real business objective: to reduce process variation and lead times for the
purpose of obtaining and keeping satisfied customers. The failure of most American
businesses to be competitive and profitable, he contends, is their reliance on management
accounting information to control people's actions and productivity. Cost-focused imperatives
from on high must be replaced, Johnson asserts, with information systems that link actions
with imperatives of global competition. Self-managing work teams, according to Johnson, must
own problem-solving information to reduce variation, delays, and excess in processes.
Johnson prescribes the necessary changes in management principles that must replace the
outdated style associated with the industrial revolution. Responsiveness to customers—not
accounting costs—and flexibility—reducing lead times and removing constraints—are necessary
for sustained competitive excellence and long-term profitability. Johnson discusses the radical
overhauls of companies, such as General Electric's work-outs/"best practices" program and
Harley-Davidson's work simplification programs, and shows how these strong commitments to
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new strategies maximize a company's most important assets: people and time. To be globally
competitive, he claims, a company's work must be directed toward selling to customers, not
just selling products.
Advances in Accounting Education: Teaching and Curriculum Innovations investigates how
teaching methods or curricula/programs in accounting can be improved. Volume 15 includes
papers examining communication apprehension, self-directed learning in managerial
accounting courses, and a section on integrating accounting with other business disciplines.
Environment: The Science behind the Stories (subscription) 5/e, continues to revolutionize the
environmental science course with integrated central case studies and real-life stories that
provide you with a tangible and engaging framework for understanding science. The newly
revised Fifth Edition offers a highly effective integration between text and media to emphasize
scientific literacy and data analysis skills and encourages you to think critically about
environmental issues.
Appropriate for one-semester courses in Administrative Law at both college and university
levels. Legal concepts and Canadian business applications are introduced in a concise, onesemester format. The text is structured so that five chapters on contracts form the nucleus of
the course, and the balance provides stand-alone sections that the instructor may choose to
cover in any order. We've made the design more reader-friendly, using a visually-appealing
four-colour format and enlivening the solid text with case snippets and extracts. The result is a
book that maintains the strong legal content of previous editions while introducing more reallife examples of business law in practice.
Provides for each text chapter: an overview, study tips, chapter review formatted for easy note
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taking, and a self-test including a variety of test questions and problems (with full solutions and
explanations).
Marketing Strategy, 8e is a focused, succinct text which can be used on its own or packaged
with a case book. It covers the concepts and theories of creating and implementing a
marketing strategy and offers a focus on the strategic planning process and marketing's
cross/inter-functional relationships. This text distinguishes itself from competitors by
maintaining a strong approach to strategic decision making. The eighth edition helps students
integrate what they have learned about analytical tools and the 4P's of marketing within a
broader framework of competitive strategy. Four key and relevant trends that are sweeping the
world of marketing theory and practice are integrated throughout this new edition.
Written by a leading pricing researcher, Pricing Strategies makes this essential aspect of
business accessible through a simple unified system for the setting and management of prices.
Robert M. Schindler demystifies the math necessary for making effective pricing decisions. His
intuitive approach to understanding basic pricing concepts presents mathematical techniques
as simply more detailed specifications of these concepts.
This book is not available as a print inspection copy. To download an e-version click here or for
more information contact your local sales representative. Get 12 months FREE access to an
interactive eBook when purchasing the paperback* Previous edition winner of the British Book
Design and Production Award for "Best Use of Cross Media 2014" This easy to use resource
allows students to switch from digital to the print text and back again, opening windows to the
world of marketing through cases that are vibrant and engaged, links that allow students to
explore topics in more detail and content to encourage relating theory to practice. Recognizing
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the importance of ongoing technological and social developments and the increasing
connectedness of consumers that has profound implications for the way marketing operates
and students learn, the 4th edition demystifies key technologies and terminology,
demonstrating where and how emerging digital marketing techniques and tools fit in to
contemporary marketing planning and practice. The new edition welcomes a new 3rd author
and has been fully updated to include: 31 New case studies (including 5 new end of chapter
and 26 new ‘focus boxes’), featuring a greater number of case studies from digital/social
media marketing, Uber and the sharing economy, Google and crowdsourcing and Amazon’s
drone delivery service. Even more content on digital marketing integrated throughout, including
key issues such as social media, mobile marketing, co-creation, cutting edge theory. A fully
updated and streamlined interactive eBook led by student feedback. Focus boxes throughout
the text such as Global, Consumer, B2B and Ethical - all with a greater emphasis on digital
communication - reinforce key marketing trends and relate theory to practice. Each chapter
also ends with a case study revolving around topics, issues and companies that students can
relate to such as Taylor Swift taking on Spotify. The new edition comes packed with features
that can be used in class or uploaded onto a course management system and which students
can use in their own self-directed study. Furthermore, the book is complemented by a FREE
interactive eBook with access to web links, video links, SAGE journal articles, MCQ’s,
podcasts and flashcards, allowing access on the go and encouraging learning and retention
whatever the learning style. Suitable as core reading for undergraduate marketing students.
*Interactivity only available through Vitalsource eBook included as part of paperback product
(ISBN 9781526426321). Access not guaranteed on second-hand copies (as access code may
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have previously been redeemed).
Until relatively recently, adult learning in the UK was largely recognised as being situated
mainly within the LEA adult education centre, university extra-mural departments and the
WEA. However, this picture has changed. The major change has been a shift from 'education'
to 'learning' as the key organising concept. A greater range of settings are now recognised as
sites producing learning, and alongside this has grown a debate about the purpose and form of
study within adult learning. This has led people to question both the concept of adult learning
and the boundaries of its provision. This book reviews and assesses the changes which are
taking place. It explores the disputes surrounding adult learning, discussing how boundaries
have blurred thereby creating new opportunities such as APL and credit transfer, and including
a significantly wider range of activities within the definition of learning. It also assesses the
extent to which, despite the changes in boundaries, inequalities in learning opportunities still
persist.
Business Ethics: The Big Picture asks students to focus on the assumptions underlying the
activity of business. Why does society provide special protections for businesses? What is the
purpose of a corporation? What do businesses owe society? And are there some things that
shouldn’t be distributed by the free market? These questions are addressed through classic
readings from such central ?gures as Adam Smith and Karl Marx, in addition to contemporary
selections from Milton Friedman, R. Edward Freeman, Debra Satz, and others. A number of
compelling real-world case studies are also included.
For college students in courses with the same topic in communication disorders, psychology,
and education. A best-selling, comprehensive, easy-to-understand introduction to language
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development. This best-selling introduction to language development text offers a cohesive,
easy-to-understand overview of all aspects of the subject, from syntax, morphology, and
semantics, to phonology and pragmatics. Each idea and concept is explained in a way that is
clear to even beginning students and then reinforced with outstanding pedagogical aids such
as discussion questions, chapter objectives, reflections, and main point boxed features. The
book looks at how children learn to communicate in general and in English specifically, while
emphasizing individual patterns of communication development. The new Ninth Edition
continues the distribution of bilingual and dialectal development throughout the text; expands
the discussion of children from lower-SES families, including those living in homeless shelters;
makes substantial improvements in the organization and clarity of Chapter 4 on cognition and
its relationship to speech and language; consolidates information on Theory of Mind in one
chapter; improves readability throughout with more thorough explanations, simplification of
terms, and increased use of headings and bullets; weeds out redundancies and asides to help
streamline the reading; provides more child language examples throughout; and thoroughly
updates the research, including the addition of several hundred new references.
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