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Student Version
Confusing Textbooks? Missed Lectures? Tough Test Questions? Fortunately for
you, there's Schaum's Outlines. More than 40 million students have trusted
Schaum's to help them succeed in the classroom and on exams. Schaum's is the
key to faster learning and higher grades in every subject. Each Outline presents
all the essential course information in an easy-to-follow, topic-by-topic format.
You also get hundreds of examples, solved problems, and practice exercises to
test your skills. This Schaum's Outline gives you Practice problems with full
explanations that reinforce knowledge Coverage of the most up-to-date
developments in your course field In-depth review of practices and applications
Fully compatible with your classroom text, Schaum's highlights all the important
facts you need to know. Use Schaum's to shorten your study time-and get your
best test scores! Schaum's Outlines-Problem Solved.
his highly acclaimed text, now in its Sixth Edition, is designed as a first-level
course in MBA and professional programmes. It explains how to prepare,
analyze, and interpret financial statements. NEW TO THIS EDITION, • Chapters:
Chapter 7 Financial Assets, Chapter 9 Operating Liabilities, Chapter 10 Financial
Liabilities, and Chapter 15 Earnings Analysis and Qualitative Information. •
Topics: Accounting fraud and red flags, cash flow ratios, economic value added,
foreign currency accounting, and joint arrangements. • Expanded coverage:
Earnings quality, earnings management, and pro forma measures. • Standards:
IFRS, Ind AS and Indian GAAP comparisons for key items in financial
statements. • Real-world cases: Amazon, Lanco, National Spot Exchange,
Olympus, Suzlon, Valeant Pharmaceuticals, and TCS, Toshiba. • Interview:
Professor Suraj Srinivasan, Harvard Business School. • Pedagogical features:
Application, Discussion Question, Forensic Corner, Ladder, One-minute Quiz,
Quick Question, Real World, and Speed Read. • Examples: New examples in
Chapter Vignette, Earnings Quality Analysis, and Financial View. • New Material
and Revision: Additional and revised text and figures in almost all chapters.
For upper level undergraduate and MBA Management Accounting courses. An
approach to management accounting from the perspective of a business
manager. Atkinson presents state-of-the-art thinking on all of the major topics in
management accounting including activity-based management, the Balanced
Scorecard, target costing, and management control system design. This title is a
Pearson Global Edition. The Editorial team at Pearson has worked closely with
educators around the world to include content which is especially relevant to
students outside the United States.
This book presents significant theoretical and empirical studies of various
aspects of hospitality and tourism from the perspectives of both tradition and
innovation. With thirty-nine contributors from Bulgaria, Croatia, Indonesia, Italy,
Portugal, Slovenia, Switzerland, Turkey, and the USA, it offers a collection of
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recent regional and marketing studies. The first part is dedicated to traditional
tourism and hospitality issues ranging from tourism policy and planning and
management practices, through cultural event marketing to the need for more
intercultural communication. Special attention is paid to new developments in
specialised types of tourism and specific tourist destinations. The second part of
the book deals with new developments in the tourism industry offering a range of
chapters on new technologies and techniques, the modern concept of urban and
city tourism development and specific new and innovative tourism types and
products.
Introduction to Managerial Accounting, 7/e by Brewer/Garrison/Noreen is based
on the market-leading text, Managerial Accounting, by Garrison, Noreen and
Brewer. Brewer 7e is a briefer, more accessible, and thoroughly student-friendly
text that satisfies the basic needs of the managerial accounting student without
unnecessary depth on advanced topics associated with the follow-up course cost
accounting/cost management. Faculty and students alike will find this new edition
has retained the hallmark features of the Garrison brand: author-written
supplements, excellent readability, terrific examples, and balanced end-ofchapter material. In addition, Connect Accounting for Brewer/Garrison/Noreen
has been expanded with new learning resources for your students.
International Financial Reporting Standards (IFRS) are internationally-recognized
financial reporting guidelines regulated by the International Accounting Standards
Board (IASB) to ensure that uniformity exists in the global financial system. In
addition to regulating financial reporting, the adoption of IRFS has been shown to
impact the flow of foreign capital and trade. Economics and Political Implications
of International Financial Reporting Standards focuses on the consequences and
determinants of the adoption of the International Financial Reporting Standard
(IFRS), which has remained a top issue in International Accounting. This timely
publication brings to the forefront issues related to the political and economic
influences and impacts of IFRS in addition to providing a platform for further
research in this area. Policy makers, academics, researchers, graduate-level
students, and professionals across the fields of management, economics,
finance, international relations, and political science will find this publication
pertinent to furthering their understanding of financial reporting at the global level.
Cost Management: A Strategic Emphasis, by Blocher/Stout/Juras/Cokins is
dedicated to answering the question: Why Cost Management? Blocher et al.
provide the cost-management tools and techniques needed to support an
organisation's competitiveness, improve its performance, and help the
organisation accomplish its strategy. The text is written to help students
understand the broader role of cost accounting in helping an organisation
succeed - and not just the measurement of costs. While the text does include
coverage of traditional costing topics (e.g., job-order costing, process costing,
service-department cost allocations, and accounting for joint and by-products), its
primary strength is the linkage of these topics, as well as more contemporary
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topics, to an organisation's strategy. This message is reinforced by a dynamic
author team, all four of whom have close ties to current cost management
practice.
"As our eyes are drawn upward to the skyline of great cities, it's important to remember
that these impressive constructions are able to reach such heights only because their
foundations are strong. In much the same way, being successful in the business world
begins with fundamental courses like financial and managerial accounting. It is only
when students have a firm grasp of concepts like the accounting cycle and managerial
decision making that they have a base on which to stand, a strong foundation on which
to grow. In this edition, as before, the Williams team has revised the text with a keen
eye toward the principle of helping students establish the foundation they will need for
future success in business. However, through new coverage of International Financial
Reporting Standards and a revised globalization chapter, the Williams book also
introduces students to larger themes and evolving concerns. This dual emphasis allows
students to keep their eyes trained upward even as they become solidly grounded in
accounting fundamentals"-Financial and Managerial Accounting: The Basis for Business Decisions continues to
offer a solid foundation for students who are learning basic accounting concepts.
Known for giving equal weight to financial and managerial topics, the authors
emphasize the need for a strong foundation in both aspects of accounting. Hallmarks of
the text - including the solid Accounting Cycle Presentation, managerial decision
making, relevant pedagogy, and high quality, end-of-chapter material—have been
updated throughout the book.
The emphasis of Managerial Accounting, 9th edition is on teaching students to use
accounting information to best manage an organization. In a practice Hilton pioneered
in the first edition, each chapter is written around a realistic business or focus company
that guides the reader through the topics of that chapter. Known for balanced examples
of Service, Retail, Nonprofit and Manufacturing companies, Hilton offers a clear,
engaging writing style that has been praised by instructors and students alike. As in
previous editions, there is significant coverage of contemporary topics such as activitybased costing, target costing, the value chain, customer profitability analysis, and
throughput costing while also including traditional topics such as job-order costing,
budgeting and performance evaluation.
Volume two of the Handbooks of Management Accounting Research consists of two
groups of chapters. The first draw together research that has focussed on particular
management accounting practices. The second set synthesise contributions to the
literature that have been focussed within particular organisational contexts. Volume two
concludes with a review of research on how management accounting practice and
research varies around the world. Special pricing available if purchased as a set with
Volume 1. Documents the scholarly management accounting literature Publishing both
in print, and online through Science Direct International in scope
For non-accountant hospitality managers, accounting and financial management is
often perceived as an inaccessible part of the business. Yet having a grasp of
accounting basics is a key part of management. Using an 'easy to read' style, this book
provides a comprehensive overview of the most relevant accounting information for
hospitality managers. It demonstrates how to organise and analyse accounting data to
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help make informed decisions with confidence. With its highly practical approach, this
new Edition: Quickly develops the reader's ability to adeptly use and interpret
accounting information to further organisational decision making and control
Demonstrates how an appropriate analysis of financial reports can drive your business
strategy forward from a well-informed base Develops mastery of key accounting
concepts through financial decision making cases that take a hospitality manager's
perspective on business issues Presents accounting problems in the context of a range
of countries and currencies Includes a new chapter that addresses a range of financial
management topics that include share market workings, agency issues, dividend policy
as well as operating and financial leverage Includes a further new chapter that provides
a financial perspective on revenue management Includes accounting problems at the
end of each chapter to be used to test knowledge and apply understanding to real life
situations Offers extensive web support for instructors and students that includes
powerpoint slides, solutions to end of chapter problems, test bank and additional
exercises. The book is written in an accessible and engaging style and structured
logically with useful features throughout to aid students’ learning and understanding. It
is a key resource for all future hospitality managers.
This book provides process costing; activity-based costing; cost-volume-profit;
inventory; balanced scorecard; overhead application and analysis; budgeting; financial
statement analysis; decentralization and segment reporting.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
“???”????????????
As the long-time #1 best-seller, Garrison has helped guide close to 3 million students
through managerial accounting since it was first published. It identifies the three
functions managers must perform within their organisations-plan operations, control
activities, and make decisions-and explains what accounting information is necessary
for these functions, how to collect it, and how to interpret it. Garrison's Managerial
Accounting is known for its relevance, accuracy, and clarity. It is also unique in that the
authors write the most important supplements that accompany the book: solutions
manual, test bank, instructor's manual, and study guide - making them both of high
quality and extremely consistent with the textbook.
This is the second book of selected papers on environmental management accounting
(EMA) which has been developed for Kluwer by the Environmental Management
Accounting Network - Europe (EMAN-Eu), drawn primarily from papers presented at
EMAN-Eu, to bring together several examples of leading thinking and practice
internationally in this rapidly developing area. The authors include academics,
practitioners from industry, and government policy-makers, and the subjects covered
range from individual company experiences to the role of government in promoting
EMA in industry. The papers included in the book provide several examples of how
EMA can be applied in practice both in large corporations and in small and mediumsized enterprises, and of reports on the extent of the implementation of EMA and the
conditions which encourage this. The book is intended for all those interested in EMA
as either researchers or practitioners. It will also be of interest both to those interested
in how well-established management accounting methods can be adapted and
extended in order to meet new demands on companies, and also to environmental
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managers interested in learning how accounting techniques can be of value in
achieving environmental management objectives.
For courses in Financial and Managerial Accounting. Expanding on proven success
with Horngren's financial and managerial accounting Horngren's Financial and
Managerial Accounting, The Financial Chapters presents the core content of principles
of accounting courses in a fresh format designed to help today's learners succeed. As
teachers first, the author team knows the importance of delivering a student experience
free of obstacles. Their pedagogy and content uses leading methods in teaching
students critical foundational topics and concentrates on improving student results--all
tested in class by the authors themselves. With this in mind, the 6th Edition continues to
focus on readability and student comprehension.
Designed for the advanced accounting course, Advanced Accounting 6th Edition by
Debra Jeter and Paul Chaney delivers a balanced and detailed approach to the
conceptual and technical aspects of financial accounting and reporting. Advanced
Accounting includes comprehensive coverage of all three methods of consolidated
financial reporting (cost, partial equity, complete equity). In the 6th edition, U.S.
standards and international principles are compared and contrasted, drawing the
readers’ attention to the remaining differences.
This is the Student?s Manual to accompany the leading international textbook
Management and Cost Accounting by Colin Drury. Updated to correspond with the 6th
edition of the textbook, it providers brief descriptions of the designated questions in the
main text and then gives detailed solutions to them. Together, the main text and the
Student?s manual form an ideal learning package. The problems allow students to
pursue topics in more depth and to concentrate on the application of principles in
management and cost accounting. The key topics are covered in detail and provide a
superb opportunity to practise answering exam questions, many of which are taken
from past papers of professional accountancy bodies such as CIMA, ACCA, AAT,
ICAEW and ICAI. This is the Student?s Manual to accompany the leading international
textbook Management and Cost Accounting by Colin Drury. Updated to correspond with
the 6th edition of the textbook, it providers brief descriptions of the designated
questions in the main text and then gives detailed solutions to them. Together, the main
text and the Student?s manual form an ideal learning package. The problems allow
students to pursue topics in more depth and to concentrate on the application of
principles in management and cost accounting. The key topics are covered in detail and
provide a superb opportunity to practise answering exam questions, many of which are
taken from past papers of professional accountancy bodies such as CIMA, ACCA, AAT,
ICAEW and ICAI.
Enhancements in technology have changed how we live and learn. Working with
learning resources across devices, whether smartphones, tablets, or laptop computers,
empowers students to drive their own learning by putting increasingly intelligent
technology into their hands. Whether the goal is to become an accountant, a
businessperson, or simply an informed consumer of accounting information, Financial
and Managerial Accounting has helped generations of students succeed. Its leading
edge accounting content, paired with state-of-the-art technology, supports student
learning and elevates understanding of key accounting principles. Financial and
Managerial Accounting also delivers innovative technology to help student
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performance. Connect Accounting provides students with a media-rich eBook version of
the textbook and offers instant grading and feedback for assignments that are
completed online. Our system for completing exercise and problem material takes
accounting content to the next level, delivering assessment material in a more intuitive,
less restrictive format that adapts to the needs of today’s students.
Managerial Accounting 6th Edition International Student Version with WP V5
SetWileyManagerial Accounting 6th Edition International Student Version Wiley E-Text
Reg CardManagerial Accounting 6th Edition International Student Version with
WileyPLUS Blackboard Card SetWileyIntroduction to Managerial AccountingMcGrawHill Education
Utilizing the first thirteen chapters of Wild’s best-selling, Financial and Managerial
Accounting text, Financial Accounting Fundamentals responds to the market’s request
for a low-cost, succinct book; a book that balances large and small businesses, and
one that is contemporary, engaging, and accessible for today’s students. Its innovation
is reflected in its extensive use of small business examples, the integration of new
technology learning tools, superior end-of-chapter material, and a highly engaging,
pedagogical design.
Weygandt, Managerial Accounting, 6th Edition gives students the tools they need to
succeed, whether as accountants or in other career paths. The authors present the
fundamental concepts of managerial accounting in an easy-to-understand fashion in a
decision-making framework for a one semester, undergraduate managerial accounting
course. WileyPLUS sold separately from text.
This book is an adaptation of the successful US text Cost Management by Hilton,
Maher and Selto, written specifically for an international audience.Major improvements
include:Diverse and truly international examples of organizations - Examples used
throughout the book are from all over the world and represent manufacturing, retail, notfor-profit, and service firms in many different countries. Completely restructured and
rewritten text - The book has been rewritten, restructured and also shortened
significantly to align content closer with international courses. Integral use of
spreadsheets - Spreadsheet software is used for explaining techniques and making
applications more realistic. In depth research - Summaries of international research
studies that address important cost management issues have been updated and more
references to recent research findings have been added. Intuitive explanation of
accounting - The authors show directly how events impact the balance sheet and profit
and loss account.
Strategic Managerial Accounting: Hospitality, Tourism & Events Applications 6edn
explores the nature of these industry sectors and how these impact on the strategic
managerial accounting (SMA) tools used by decision makers in the industry.Formerly
known as Managerial Accounting in the Hospitality Industry by Harris and Hazzard, this
new edition builds on this successful and well known text, retaining its practical
approach and active learning style, extending to consider strategic management
accounting and to include tourism and events management industry contexts.This new
6th edition incorporates discussion, explanations and illustrations of the theoretical
underpinning of hospitality, tourism and events related to SMA and managerial
accounting concepts and techniques, together with specific examples of industry
application. It has a user friendly chapter structure, with pedagogic features including
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objectives, learning activities, self check questions, references, and key points
summaries. Each chapter includes 'theoretical context' sections which put the applied
learning in the context of current research and thinking to bring the theory to life.Key
features of this text are:* A complete revision and expansion of the well known and
successful Harris and Hazzard text;* Includes several brand new chapters such as:
Event and Function Management Accounting techniques, Sustainability &
Environmental Management Accounting (EMA), Not-for-profit Organisations, Current
Issues in Strategic Management Accounting;* Uses international real life case studies
to illustrate from across the hospitality, tourism and events sectors including charity (notfor-profit) sector and music events;* Links to applied and generic research on each
topic;* Includes International Financial Reporting Standards (IFRS) terminology suitable
for an international audience. With a complete suite of online tutor resources, this book
is essential reading for all year 2/3 undergraduate and postgraduate students studying
hospitality, tourism and events management.
Equip your students with the managerial accounting knowledge they need to become
influential business leaders with the unique integrated learning system in
CORNERSTONES OF MANAGERIAL ACCOUNTING, 6E. Based on extensive
research, the CORNERSTONES approach presents materials the way today's students
learn. The step-by-step CORNERSTONES approach helps students establish a strong
foundation before moving forward. Students master the basics more quickly so they can
transition to analyzing and applying concepts. Rather than focusing on concepts in
isolation, the text presents accounting as a system?emphasizing how the end result
changes based on how the numbers affect each other. CORNERSTONES OF
MANAGERIAL ACCOUNTING's well-rounded approach helps students master basic
managerial accounting concepts, explore the interrelationships of key variables, make
sound decisions based on careful analysis, and apply their skills to business situations.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
??????????????????????,?????????????????????????,?????????????????????,??????
?????????????????????.

??????????
Colin Drury’s Management and Cost Accounting covers the theory and practice
of management and cost accounting and includes extensive assessment
questions and illuminating Real World Views. This textbook is ideally suited for
use on management accounting and cost accounting modules taught on
undergraduate accounting courses and for students preparing for the cost and
management accounting examinations of the professional accountancy bodies at
intermediate or advanced level. It is also appropriate for use by postgraduate and
higher national diploma students studying cost and management accounting for
the first time.
An approach to management accounting from the perspective of a business
manager. Management Accounting: Information for Decision-Making and
Strategy Execution explains how business managers can estimate and manage
the cost and profitability of their products and customers. This text also covers
how managers use financial and nonfinancial information to improve processes,
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design and develop new products, and motivate employee performance.
With its easy-to-understand presentation and hands-on learning approach,
MANAGERIAL ACCOUNTING: A FOCUS ON ETHICAL DECISION MAKING
gives you everything you need to know as you face the challenges and rewards
of the business world. The authors use realistic companies and real issues to
clearly illustrate concepts without getting into complex, extraneous data that can
be confusing. An innovative and easy-to-learn four-step problem-solving
methodology gives you a proven decision-making framework that will help you
define the problem, identify the objectives, analyze available options, and select
the best solution. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
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