Acces PDF Management Accounting 6th Edition Atkinson Answers

Management Accounting 6th Edition Atkinson Answers
This revised edition of ADVANCED MANAGEMENT ACCOUNTING provides a
comprehensive and updated coverage of important topics, current trends, latest ideas
and researches in management accounting. Expanding on its theoretical base, the
book provides practical exposition to help students strengthen conceptual
understanding and develop problem-solving skills to succeed in the classroom and
beyond. Pedagogically enriched with new features and an impressive layout, this new
edition is an essential text for students of M.Com, MBA, CA, ICWA, CS, CFA and other
professional courses
An approach to management accounting from the perspective of a business manager.
Management Accounting: Information for Decision-Making and Strategy Execution
explains how business managers can estimate and manage the cost and profitability of
their products and customers. This text also covers how managers use financial and
nonfinancial information to improve processes, design and develop new products, and
motivate employee performance.
Sustainability requires companies to develop in an economically, environmentally and
socially sustainable manner. Corporate sustainable development in turn requires
movement towards cleaner production. In order to recognize the potential from cleaner
production – reduced costs and fewer environmental impacts through the reduced use
of materials – environmental management accounting (EMA) is a necessary information
management tool. Environmental Management Accounting for Cleaner Production
reveals a set of tools for companies to collect, evaluate and interpret the information
they need to estimate their potential to use cleaner production to realize cost savings
and to make the best decisions about the available cleaner production options. EMA is
therefore the key for driving environmental progress, cost savings, increased
competitiveness and corporate sustainability through the means of cleaner production.
A brand new collection of high-value HR techniques, skills, strategies, and metrics…
now in a convenient e-format, at a great price! HR management for a new generation: 6
breakthrough eBooks help you help your people deliver more value on every metric that
matters This unique 6 eBook package presents all the tools you need to tightly link HR
strategy with business goals, systematically optimize the value of all your HR
investments, and take your seat at the table where enterprise decisions are made. In
The Definitive Guide to HR Communication: Engaging Employees in Benefits, Pay, and
Performance, Alison Davis and Jane Shannon help you improve the effectiveness of
every HR message you deliver. Learn how to treat employees as customers… clarify
their needs and motivations … leverage the same strategies and tools your company
uses to sell products and services… package information for faster, better decisionmaking… clearly explain benefits, pay, and policies… improve recruiting, orientation,
outplacement, and much more. In Investing in People, Second Edition, Wayne Cascio
and John W. Boudreau help you use metrics to improve HR decision-making, optimize
organizational effectiveness, and increase the value of strategic investments. You'll
master powerful solutions for integrating HR with enterprise strategy and budgeting -and for gaining commitment from business leaders outside HR. In Financial Analysis for
HR Managers, Dr. Steven Director teaches the financial analysis skills you need to
become a true strategic business partner, and get boardroom and CFO buy-in for your
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high-priority initiatives. Director covers everything HR pros need to formulate, model,
and evaluate HR initiatives from a financial perspective. He walks through crucial
financial issues associated with strategic talent management, offering cost-benefit
analyses of HR and strategic financial initiatives, and even addressing issues related to
total rewards programs. In Applying Advanced Analytics to HR Management Decisions
, pioneering HR technology expert James C. Sesil shows how to use advanced
analytics and "Big Data" to optimize decisions about performance management,
strategy alignment, collaboration, workforce/succession planning, talent acquisition,
career development, corporate learning, and more. You'll learn how to integrate
business intelligence, ERP, Strategy Maps, Talent Management Suites, and advanced
analytics -- and use them together to make far more robust choices. In Compensation
and Benefit Design , world-renowned compensation expert Bashker D. Biswas helps
you bring financial rigor to compensation and benefit program development. He
introduces a powerful Human Resource Life Cycle Model for considering compensation
and benefit programs… fully addresses issues related to acquisition, general
compensation, equity compensation, and pension accounting… assesses the full
financial impact of executive compensation and employee benefit programs… and
discusses the unique issues associated with international HR programs. Finally, in
People Analytics, Ben Waber helps you discover powerful hidden social "levers" and
networks within your company, and tweak them to dramatically improve business
performance and employee fulfillment. Drawing on his cutting-edge work at MIT and
Harvard, Waber shows how sensors and analytics can give you an unprecedented
understanding of how your people work and collaborate, and actionable insights for
building a more effective, productive, and positive organization. Whatever your HR role,
these 6 eBooks will help you apply today's most advanced innovations and best
practices to optimize workplace performance -- and drive unprecedented business
value. From world-renowned human resources experts Alison Davis, Jane Shannon,
Wayne Cascio, John W. Boudreau, Steven Director, James C. Sesil, Bashker D.
Biswas, and Ben Waber .
This book explains the vocabulary of cost-volume-profit (breakeven) analysis (CVP),
explores the breadth of applications of CVP, and illustrates the use of CVP concepts in
a broad range of management and marketing scenarios. The book examines the proper
identification of a 'unit', the various formulations of breakeven, profit planning using the
breakeven formulas, and the application of CVP in sensitivity analysis. Each chapter
will offer several important ingredients for a practical 'how to' approach: the type of data
needed, the formula, how to calculate and interpret the math, a specific example
followed by a brief review of the assumptions and limitations of that method.
Proceeding: 2nd Sriwijaya Economic, Accounting, And Business Conference 2016
(November 23rd - 24th, 2016) Global Competitiveness: The Dynamics of Local,
Regional, & National Changes
For multinational corporations (MNCs), there is arguably no more important operational
function that affects all areas of manufacturing, marketing, management, and finance
as international transfer pricing--the practicing of supplying products or services across
borders from one part of the organization to another. Its complexity is compounded by
the impact of e-commerce, speeding the flow of goods and services; "intangible"
assets, such as intellectual property, whose value is difficult to quantify; and the
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activites of policymakers around the world to update their laws and regulations, in
efforts to close loopholes that have historically encouraged tax avoidance. Abdallah
provides an in-depth overview of these recent trends and developments, and offers
practical insights for creating transfer pricing systems that maximize value for the
company while remaining sensitive to local policies in all of the countries in which it
operates.
???????????
For non-accountant hospitality managers, accounting and financial management is
often perceived as an inaccessible part of the business, yet understanding is crucial for
success. Using an ‘easy to read’ style, this book provides a comprehensive overview
of the most relevant accounting information for managers. It demonstrates how to
organize and analyze accounting data to help make informed decisions with
confidence. With its highly practical approach, this book: • quickly develops the
reader’s ability to adeptly use and interpret accounting information to further
organizational decision making and control • demonstrates how an appropriate analysis
of financial reports can drive your business strategy forward from a well-informed base
• develops mastery of the key accounting concepts through financial decision making
cases that take a hospitality manager’s perspective on an issue • sets financial
problems in the context of a range of countries and currencies • includes two new
chapters on internal control and performance management • offers further resources at
www.routledge.com/tourism including a suite of worked contextualized cases in
Tourism, Events and Sport Management. The all new companion website includes the
suite of contextualised examples, PowerPoint lectures aligned to each chapter,
solutions to all end-of-chapter problems, a student revision test bank and a password
protected test bank available to lecturers who adopt this book as required student
reading. These resources are SCORM compliant and compatible with institutions’
Learning Management Systems.
Many scholars have claimed that management accounting research has lost its
pragmatic relevancy and interventionist research has been proposed as one way to
produce theories with increased practical implications. In interventionist research, active
participation in the field is regarded as an asset rather than a liability. Despite the
methodological debate on interventionist research, there is lack of empirical studies on
how interventionist research actually helps to produce theories with such pragmatic
relevance. The lack of empirical studies has, perhaps, resulted in a too narrow
connotation to the research approach. This book attempts to shed light on the various
nuances of interventionist research and the positions a researcher can occupy when
trying to produce contributions associated with both theoretical and pragmatic
relevance. This book is based on various research projects focusing on different
aspects of management accounting during the past ten years. To spice up the
academic debate, the book also provides managerial perspectives on interventionist
management accounting research with interesting new insights. In addition to
management accounting, the ideas of interventionist research can also be applied in
other management fields.
This is the first and only book to offer a comprehensive survey of accounting research
on a broad international scale for the last two centuries. Its main emphasis is on
accounting research in the English, German, Italian, French and Spanish language
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areas; it also contains chapters dealing with research in Finland, the Netherlands,
Scand
Lists and describes the various types of general business reference sources and
sources having to do with specific management functions and fields
There is growing interest in the history of accounting amongst both accounting
practitioners and accounting academics. This interest developed steadily from about
1970 and really ‘took off’ in the 1990s. However, there is a lack of texts dealing with
major aspects of accounting history that can be used in classrooms, to inform new
researchers, and to provide a source of reference for established researchers.The great
deal of research into cost and management accounting in Britain published in academic
journals over the last twenty years–including the authors' own contributions–makes The
History of Cost and Management Accountingan essential contribution to the field.
"Can be used to supplement any management or cost accounting text ... readings have
been designed to accompany Anthony Atkinson['s] ... textbook, Management
accounting, 6th ed., (Pearson Prentice Hall 2011)"--Pref.

??????????
Reinhard Brandl proposes a method to derive estimates for the expected
resource consumption of customer-oriented services during standard load tests.
This facilitates the determination of usage-based cost allocation keys
significantly. He implements the concept in a software tool kit, evaluates it in a
set of experiments with multi-tier database applications, and analyzes how the
method can be integrated into existing IT processes at the BMW Group.
Management AccountingInformation for Decision-making and Strategy
ExecutionPrentice Hall
These proceedings represent the work of researchers participating in the 6th
International Conference on Management, Leadership and Governance (ICMLG
2018) which is being hosted this year by the Institute for Knowledge and
Innovation Southeast Asia (IKI-SEA), a Centre of Excellence of at Bangkok
University, Thailand on 24-25 May 2018.
Management and cost accounting has been the basic toolbox in business
administration for decades. Today it is an integral part of all curricula in business
education and no student can afford not to be familiar with its basic concepts and
instruments. At the same time, business in general, and management accounting
in particular, is becoming more and more international. English clearly has
evolved as the "lingua franca" of international business. Academics, students as
well as practitioners exchange their views and ideas, discuss concepts and
communicate with each other in English. This is certainly also true for cost
accounting and management accounting. Management Accounting is becoming
increasingly international. "Management and Cost Accounting" is a new English
language textbook covering concepts and instruments of cost and management
accounting at an introductory level (Bachelor, but also suited for MBA courses
due to strong focus on practical applications and cases). This textbook covers all
topics that are relevant in management accounting in business organizations and
that are typically covered in German and Central European Bachelor classes on
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cost accounting and management accounting. After an introduction to the topic,
including major differences between the German approach and the purely AngloSaxon approach of management accounting, the book describes different cost
terms and concepts applied in German cost accounting, The book is much more
specific here compared to US-American standard textbooks. Based on different
cost concepts, the topic of cost behavior is discussed, including the determination
of cost functions. The heart of the book guides the reader through the general
structure of a fully developed cost accounting system following the German and
Central European standard: It starts with cost type accounting, moves on to cost
center accounting and finally deals with cost unit accounting, assigning cost to
goods and services offered in the market. The remaining parts of the book deal
with decision making and how management and cost accounting data can
support managers in this task. A comparison of absorption costing and variable
costing introduces the reader to management decisions such as product portfolio
and outsourcing decisions. Additionally, cost-volume-profit analysis (break-evenanalysis) is covered. The book closes with a comprehensive treatment of cost
planning and variance analysis.
A new collection of best practices for designing better compensation and benefit
programs… 2 authoritative books, now in a convenient e-format, at a great price! 2
authoritative eBooks help you drive more value, efficiency, and competitive
advantage from compensation and benefits programs Compensation and benefit
programs are the largest expenses in most organizations; in service
organizations, they often represent more than 50% of total costs. In this unique 2
eBook package, leading consultant Bashker D. Biswas helps you systematically
optimize these programs to maximize value, efficiency, and competitive
advantage. In Employee Benefits Design and Planning , Biswas brings together
all the knowledge you need to make better benefits decisions. He introduces core
principles for ensuring proper financing, funding, compliance, and recordkeeping;
accurate actuarial calculations; and effective employee communication. Building
on these principles, he guides you through benefits ranging from healthcare and
disability insurance to retirement and cafeteria plans. You'll find up-to-date
discussions of complex challenges, such as the Affordable Care Act and global
benefits planning. Throughout, he offers essential insights for managing rising
costs and risks, while ensuring that benefits programs improve productivity,
reflect best practices, and align with your organization's strategy and goals. Next,
in Compensation and Benefit Design , Biswas helps HR professionals bring true
financial and accounting discipline to compensation and benefit design, tightly
align talent management to strategy, and quantify program performance in the
language of finance. Biswas thoroughly explains best-fit practices for superior
program design, demystifies relevant financial and accounting concepts, and
illuminates key connections between HR program development and GAAP/IFRS
accounting requirements. His far-reaching coverage ranges from integrating
compensation and benefits into Balanced Scorecards to managing expatriate
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compensation. Biswas reveals the true financial implications of every element of
modern compensation and benefit programs, from base salaries to stock
incentives, sales compensation to healthcare cost containment. Perhaps most
important, he helps you systematically measure the value of your investments -so you can both prove and improve your performance. Simply put, this collection
brings together unparalleled tools for optimizing compensation and benefits
programs -- whether you're in HR, finance, line-of-business management, or
corporate management. From Dr. Bashker D. Biswas, world-renowned expert in
employee compensation and benefits program design
Companies compete to gain public notoriety every day and use creativity and
innovation to get ahead of their competition. In oversaturated industries, such as
the tourism sector, smart strategies and global network capabilities must be
adopted and improved in order to increase competitiveness. Multilevel Approach
to Competitiveness in the Global Tourism Industry contains crucial reference
material that discusses new intelligent practices to increase business
competitiveness in the tourism sector. Featuring research on topics such as
networking, artificial intelligence, and regional competitiveness, this book is
ideally designed for program directors, event coordinators, tour developers, hotel
managers, restaurateurs, travel agents, policymakers, academics, researchers,
advanced students, entrepreneurs, government officials, and professionals in the
tourism and hospitality industry.
For upper level undergraduate and MBA Management Accounting courses. An
approach to management accounting from the perspective of a business
manager. Atkinson presents state-of-the-art thinking on all of the major topics in
management accounting including activity-based management, the Balanced
Scorecard, target costing, and management control system design. This title is a
Pearson Global Edition. The Editorial team at Pearson has worked closely with
educators around the world to include content which is especially relevant to
students outside the United States.
Aligning business intelligence (BI) infrastructure with strategy processes not only
improves your organization's ability to respond to change, but also adds
significant value to your BI infrastructure and development investments. Until
now, there has been a need for a comprehensive book on business analysis for
BI that starts with a macro view and
In Compensation and Benefit Design , Bashker D. Biswas shows exactly how to
bring financial rigor to the crucial "people" decisions associated with
compensation and benefit program development. This comprehensive book
begins by introducing a valuable Human Resource Life Cycle Model for
considering compensation and benefit programs. Next, Biswas thoroughly
addresses the acquisition component of compensation, as well as issues related
to general compensation, equity compensation, and pension accounting. He
assesses the full financial impact of executive compensation programs and
employee benefit plans, and discusses the unique issues associated with
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international HR systems and programs. This book contains a full chapter on HR
key indicator reporting, and concludes with detailed coverage of trends in human
resource accounting, and the deepening linkages between financial and HR
planning. Replete with both full and "mini" case examples throughout, the book
also contains chapter-ending exercises and problems for use by students in HR
and finance programs. ¿ More than ever before, HR practitioners must
empirically demonstrate a clear link between their practices and firm
performance. In Investing in People , Wayne F. Cascio and John W. Boudreau
show exactly how to choose, implement, and use metrics to improve decisionmaking, optimize organizational effectiveness, and maximize the value of HR
investments. They provide powerful techniques for looking inside the HR "black
box," implementing human capital metrics that track the effectiveness of talent
policies and practices, demonstrating the logical connections to financial and lineof-business, and using HR metrics to drive more effective decision-making. Using
their powerful "LAMP" methodology (Logic, Analytics, Measures, and Process),
the authors demonstrate how to measure and analyze the value of every area of
HR that impacts strategic value.
Every manager is responsible for cost and performance management in one form
or another. This book provides an unbiased survey and explanation of the cost
and performance management approaches and methods currently available for
application in business. Topics covered include cost management and
performance management/measurement options including ABC/M, Total Quality
Management, Supply Chain Management, and Balanced Scorecard. Contrasts
with managerial accounting textbooks, which tend to be conceptual and
theoretical and not easily adaptable to practical situations. Assists readers in
choosing the best approach or blend of methods to address specific business
problems. Supports learning through real-world applications. Provides a complete
presentation of field-tested cost management and performance
management/measurement options.
Perfect for accounting courses where analyzing financial statements and
understanding financial ratios is important! This activity workbook helps readers
analyze real company financial statement information and prepares readers for a
capstone project creating a comprehensive financial statement analysis. Each
activity concentrates on only one aspect of the analysis and uses data from wellknown corporations to pique students' interest and add relevancy.
Strategic Managerial Accounting: Hospitality, Tourism & Events Applications
6edn explores the nature of these industry sectors and how these impact on the
strategic managerial accounting (SMA) tools used by decision makers in the
industry.Formerly known as Managerial Accounting in the Hospitality Industry by
Harris and Hazzard, this new edition builds on this successful and well known
text, retaining its practical approach and active learning style, extending to
consider strategic management accounting and to include tourism and events
management industry contexts.This new 6th edition incorporates discussion,
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explanations and illustrations of the theoretical underpinning of hospitality,
tourism and events related to SMA and managerial accounting concepts and
techniques, together with specific examples of industry application. It has a user
friendly chapter structure, with pedagogic features including objectives, learning
activities, self check questions, references, and key points summaries. Each
chapter includes 'theoretical context' sections which put the applied learning in
the context of current research and thinking to bring the theory to life.Key
features of this text are:* A complete revision and expansion of the well known
and successful Harris and Hazzard text;* Includes several brand new chapters
such as: Event and Function Management Accounting techniques, Sustainability
& Environmental Management Accounting (EMA), Not-for-profit Organisations,
Current Issues in Strategic Management Accounting;* Uses international real life
case studies to illustrate from across the hospitality, tourism and events sectors
including charity (not-for-profit) sector and music events;* Links to applied and
generic research on each topic;* Includes International Financial Reporting
Standards (IFRS) terminology suitable for an international audience. With a
complete suite of online tutor resources, this book is essential reading for all year
2/3 undergraduate and postgraduate students studying hospitality, tourism and
events management.
In Compensation and Benefit Design, Bashker D. Biswas shows exactly how to
bring financial rigor to crucial "people" decisions associated with compensation
and benefit program development. This comprehensive book begins by
introducing a valuable Human Resource Life Cycle Model for considering
compensation and benefit programs. Biswas thoroughly addresses the
acquisition component of compensation, as well as issues related to general
compensation, equity compensation, and pension accounting. He assesses the
full financial impact of executive compensation programs and employee benefit
plans, and discusses the unique issues associated with international HR systems
and programs. This book contains a full chapter on HR key indicator reporting,
and concludes with detailed coverage of trends in human resource accounting,
and the deepening linkages between financial and HR planning. Replete with
both full and "mini" case examples throughout, this book will be valuable to a
wide spectrum of HR and financial professionals, with titles including
compensation and benefits analysts, managers, directors, and consultants; HR
specialists, accounting specialists, financial analysts, total rewards directors,
controller, finance director, benefits actuaries, executive compensation
consultants, corporate regulators, and labor attorneys. It also contains chapterending exercises and problems for use by students in HR and finance programs.
In Compensation and Benefit Design , Bashker D. Biswas shows exactly how to bring financial
rigor to the crucial "people" decisions associated with compensation and benefit program
development. This comprehensive book begins by introducing a valuable Human Resource
Life Cycle Model for considering compensation and benefit programs. Next, Biswas thoroughly
addresses the acquisition component of compensation, as well as issues related to general
compensation, equity compensation, and pension accounting. He assesses the full financial
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impact of executive compensation programs and employee benefit plans, and discusses the
unique issues associated with international HR systems and programs. This book contains a
full chapter on HR key indicator reporting, and concludes with detailed coverage of trends in
human resource accounting, and the deepening linkages between financial and HR planning.
Replete with both full and "mini" case examples throughout, the book also contains chapterending exercises and problems for use by students in HR and finance programs. ¿ HR
managers are under intense pressure to become strategic business partners. Many,
unfortunately, lack the technical skills in financial analysis to succeed in this role. Now,
respected HR management educator Dr. Steven Director addresses this skill gap head-on.
Writing from HR's viewpoint, Director covers everything mid-level and senior-level HR
professionals need to know to formulate, model, and evaluate their HR initiatives from a
financial and business perspective. Drawing on his unsurpassed expertise working with HR
executives, he walks through each crucial financial issue associated with strategic talent
management, including the quantifiable links between workforces and business value, the costbenefit analysis of HR and strategic financial initiatives, and specific issues related to total
rewards programs. Unlike finance books for non-financial managers, Financial Analysis for HR
Managers focuses entirely on core HR issues.
Matthew J. Liberatore Department of Management Villanova University Villanova, PA 19085 1.
BACKGROUND The weakening competitive position of many segments of u.s. manufacturing
has been analyzed, debated and discussed in corporate boardrooms, academic journals and
the popular literature. One result has been a renewed commitment toward improving
productivity and quality in the workplace. The drive to reduce manufacturing related costs,
while meeting ever-changing customer needs, has led many firms to consider more automated
and flexible manufacturing systems. The extent to which these new technologies can support
business goals in productivity, quality and flexibility is an especially important issue for
manufacturing firms in the u.s. and other Western nations. Problems have arisen in developing
performance measures and evaluation criteria which reflect the full range of costs and benefits
associated with these technologies. Some would argue that managerial policies and attitudes,
and not the shortcomings of the equipment or manufacturing processes, are the major
impediments to implementation (Kaplan 1984).
SOCRATES is an international, multi-lingual, multi-disciplinary refereed and indexed scholarly
journal produced as par of the Harvard Dataverse Network. This journal appears quarterly in
English, Hindi, Persian in 22 disciplines. About this issue: This issue of Socrates has been
divided into five sections. The first section of this issue is Language & Literature- English. The
article in this section focuses on "The perspective of contemporaneity". It concludes that if we
delve into the roots of ‘now’ ness we find that that we are defined by a past which is mostly
girdled by the colonial shadows which continues to invade every segments of human
civilization. The second section of this issue is Anthropology. The article in this section
highlight ancient Macedonian customs and their influence in the modern Republic of
Macedonia.This paper concludes that certain ritual actions from the ancient period, although
modified, still largely correspond to the current Macedonian folk customs and beliefs, both in
terms of the time of celebration and in terms of ritual actions, procedures and symbolism. Their
continuity reflects the Macedonian identity, from antiquity to today. The third section of this
issue is Economics,Management and Commerce. The paper in this section develops a model
for designing and explaining Cost Management Strategies in the home appliance industry in
Iran. It has also implemented organizational resource–based view to limit the research domain
and focus on organizational actions; then it has used porter value chain (1985) to analyze the
cost structure of the company which supports strategic decision making and
inter–organizational verifications. The fourth section of this issue is Politics, Law and
Governance, which contains an article that identifies lack of education as the main reasons for
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the backwardness of Indian Muslims. It claims that until and unless Muslim educational
backwardness is addressed, the empowerment of Indian Muslims would remain elusive. The
Muslims in India would remain politically marginalized and economically poor unless they
overcome their educational backwardness and India cannot march on the path of development
and claim to be world leader if majority of its minority community remains educationally
backward. The fifth section of this issue is The New Book which reviews the Book "God
Einstein and Shankardeva" Authored by Shri. Surendra Nath Bora.
This book integrates the models employed in the fundamental analysis of a company with the
models used by investors in the capital markets to diversify risks and maximize expected
returns. The underlying thesis is that the company creates value only if the return on capital
invested exceeds the cost of capital, while the objective is to demonstrate how integration of
the fields of corporate finance and asset pricing enables comprehensive and accurate
company valuation. Companies can thrive only if they are able to create value for shareholders
over time. A company’s value creation and the correct approach to its measurement require
two main skills: first, the ability to analyze and evaluate the company’s fundamentals with
respect to its business model and its performance over time; and second, knowledge of
investors’ models with regard to risk diversification and return maximization from which the
cost of capital for the firm is derived. Based on this perspective, the book combines rigorous
quantitative analysis with effective use of graphics to aid intuitive understanding.
This volume is a publication of quality applied research in management accounting. The
volumes purpose is to publish thought-provoking articles that advance knowledge in the
management accounting discipline and are of interest to both academics and practitioners. The
book seeks thoughtful, well-developed articles on a variety of current topics in management
accounting, broadly defined. All research methods including survey research, field tests,
corporate case studies, experiments, meta-analyses, and modeling are welcome. Some
speculative articles, research notes, critiques, and survey pieces will be included where
appropriate. Articles may range from purely empirical to purely theoretical, from practice-based
applications to speculation on the development of new techniques and frameworks. Empirical
articles must present sound research designs and well-explained execution. Theoretical
arguments must present reasonable assumptions and logical development of ideas. All articles
should include well-defined problems, concise presentations, and succinct conclusions that
follow logically from the data. This volume intends to provide authors with timely reviews
clearly indicating the acceptance status of the manuscript. The results of initial reviews
normally will be reported to authors within eight weeks from the date the manuscript is
received. The author will be expected to work with the Editor, who will act as a liaison between
the author and the reviewers to resolve areas of concern. To ensure publication, it is the
author's responsibility to make necessary revisions in a timely and satisfactory manner.
Management accounting has been the basic toolbox in business administration for decades.
Today it is an integral part of all curricula in business education and no student can afford not
to be familiar with its basic concepts and instruments. At the same time, business in general,
and management accounting in particular, is becoming more and more international. English
clearly has evolved as the "lingua franca" of international business. Academics, students as
well as practitioners exchange their views and ideas, discuss concepts and communicate with
each other in English. This is certainly also true for management accounting and control.
Management Accounting is becoming more and more international. ?Management Accounting
and Control? is a new textbook in English covering concepts and instruments of management
accounting at an introductory level (primarily at the Bachelor level, but also suited for general
management and MBA courses due to a strong focus on practical relevance). This textbook
covers all topics that are relevant in management accounting in business organizations that
are typically covered in German and Central European Bachelor courses on management
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accounting and control. After a general introduction to the field of management accounting and
control the book discusses cost management as an extension of cost accounting. Typical cost
management instruments such as target costing, life cycle costing and process-based costing
approaches are explained in detail. Differences between Anglo-American activity-based
costing (ABC) and German process-based costing are highlighted. The book then turns to an
extensive discussion of planning and budgeting tasks in management accounting with a strong
focus on the practical application of the topic such as developing a budget in practice. Another
chapter is dedicated to a comparison of traditional budgeting with modern /alternative
budgeting approaches. A major part of the book is dedicated to the broad area of performance
management. The relevance of financial statement information for performance management
purposes is discussed in detail. In addition, the most widely spread financial performance
indicators are illustrated using real-world examples. The book also includes detailed content on
value-based management control concepts. In a consecutive chapter, performance
measurement is linked with strategy while extensively discussing the Balanced Scorecard as a
key tool in strategic performance management. The remaining parts of the book deal with
management reporting as one of the main operative tasks in management accounting practice.
The book closes with insight into new fields and developments that currently influence
management accounting practices and research and promise to play an increasingly important
role in the future.
When marketing managers and financial managers join forces within any business, the result
can often be poor communication on financial criteria and goals. The risk of this situation
occurring is inevitably present when those with different professional backgrounds and roles
are working in accordance with their own norms. In his seminal 1956 paper on general
systems theory, the economist Kenneth Boulding referred to the phenomenon of "specialised
ears and generalised deafness", which can be seen to exist when marketing managers are
financially illiterate or when financial managers lack the necessary insights to design,
implement and operate accounting systems which are useful to marketing managers in
carrying out their roles. It is increasingly difficult to attach credence to the idea of marketing
managers who lack financial skills, or financial managers who fail to relate to the context in
which marketing managers operate. Understanding the marketing/accounting interface is
therefore important in generating emergent properties from the interaction of marketers and
accountants whereby the whole is greater than the sum of the parts. The chapters in this
volume seek to address this challenge. This book was originally published as a special issue of
the Journal of Marketing Management.
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