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Learn to make successful ethical decisions in the midst of the new business
realities of 2020 and 2021 with Ferrell/Fraedrich/Ferrell's market-leading
BUSINESS ETHICS: ETHICAL DECISION MAKING AND CASES, 13E. Packed
with current examples and exercises, this edition demonstrates how to integrate
ethics into key strategic business decisions as reorganized chapters clearly
present the ethical decision-making process in today's complex ethical, legal,
social and political environments. New scenarios highlight 2020 economic and
pandemic realities and preview ethical challenges you are most likely to
encounter as a new manager. Updates address the processes and best practices
behind successful business ethics programs as well as the latest legislation and
new coverage of global sustainability and corporate social responsibility. New
and original cases provide insights into ethics in familiar organizations, such as
Tesla and TOMS, while exercises reinforce concepts with hands-on applications.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Due to a series of highly publicized scandals involving prominent organizations
and figures (including Enron, WorldCom, and Martha Stewart), more business
instructors are intent on teaching their students sound ethical principals.
Business Ethics fulfills the need for a practical, applied text at the core of the
ethics course or used as a supplement in other undergraduate and graduate
courses. This accessible, up-to-date text covers the complex environment in
which managers confront ethical decision making. Through this managerial
framework, the authors cover the overall concepts, processes, and best practices
associated with successful business ethics programs—helping students to see
how ethics can be integrated into key strategic business decisions. Pedagogical
tools help students to prepare for real-world ethical dilemmas instead of focusing
on intellectual reasoning or a philosophical discussion of ideas. At the beginning
of each chapter, Chapter Objectives give students concrete expectations for what
they will learn, and An Ethical Dilemma describes a hypothetical incident and
then asks students to consider how it may be resolved. A Real-Life Situation, or
fictional mini-case, at the end of each chapter helps students to practice what
they have learned and experience the process of ethical decision making. Check
Your EQ quizzes allow students to assess their overall understanding of the key
points in each chapter (answers appear upside-down at the end of this feature).
In addition, instructors can use Behavior Simulation Role-Playing Cases from the
Instructor's Resource Manual that encourage students to practice making
complex, realistic, and timely ethical decisions while working in teams. New! Nine
new cases reinforce the text's applied approach to ethics and cover a range of
organizations and topics, such as "Martha Stewart's Insider Trading Scandal,"
"Enron: The Case of the Tilted 'E,'" "Tyco International, Ltd.," and "WorldCom."
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The Sixth Edition features a total of 18 cases—three more than in the last edition.
New! Chapter 10, Business Ethics in a Global Economy, includes information on
best practices, ethics audits, and disaster recovery planning to increase students'
awareness of cross-national ethical issues and develop their strategic skills for
planning and working through disasters. New! New and updated topics appear
throughout the text, including a discussion of organizational and stakeholder
issues and how to manage the necessary conflicts between stakeholder
priorities; clarification of the notion of a universal code of ethics; increased
coverage of highly ethical organizations such as Nordstrom and L.L. Bean; and
more examples of ethical issues at lower management and entry-level positions.
New! The Sixth Edition features a new two-color design, increasing the text's
visual appeal and accessibility by more effectively highlighting major topics.
A hands-on guide to the use of quantitative methods and software for making
successful business decisions The appropriate use of quantitative methods lies
at the core of successful decisions made by managers, researchers, and
students in the field of business. Providing a framework for the development of
sound judgment and the ability to utilize quantitative and qualitative approaches,
Data Driven Business Decisions introduces readers to the important role that
data plays in understanding business outcomes, addressing four general areas
that managers need to know about: data handling and Microsoft Excel®,
uncertainty, the relationship between inputs and outputs, and complex decisions
with trade-offs and uncertainty. Grounded in the author's own classroom
approach to business statistics, the book reveals how to use data to understand
the drivers of business outcomes, which in turn allows for data-driven business
decisions. A basic, non-mathematical foundation in statistics is provided, outlining
for readers the tools needed to link data with business decisions; account for
uncertainty in the actions of others and in patterns revealed by data; handle data
in Excel®; translate their analysis into simple business terms; and present results
in simple tables and charts. The author discusses key data analytic frameworks,
such as decision trees and multiple regression, and also explores additional
topics, including: Use of the Excel® functions Solver and Goal Seek Partial
correlation and auto-correlation Interactions and proportional variation in
regression models Seasonal adjustment and what it reveals Basic portfolio theory
as an introduction to correlations Chapters are introduced with case studies that
integrate simple ideas into the larger business context, and are followed by
further details, raw data, and motivating insights. Algebraic notation is used only
when necessary, and throughout the book, the author utilizes real-world
examples from diverse areas such as market surveys, finance, economics, and
business ethics. Excel® add-ins StatproGo and TreePlan are showcased to
demonstrate execution of the techniques, and a related website features
extensive programming instructions as well as insights, data sets, and solutions
to problems included in the material. The enclosed CD contains the complete
book in electronic format, including all presented data, supplemental material on
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the discussed case files, and links to exercises and solutions. Data Driven
Business Decisions is an excellent book for MBA quantitative analysis courses or
undergraduate general statistics courses. It also serves as a valuable reference
for practicing MBAs and practitioners in the fields of statistics, business, and
finance.
Managing Business Ethics: Solving Ethical Dilemmas teaches students how to
navigate ethical issues they will inevitably encounter using the weight-of-reasons
approach. This decision-making framework can be applied at the individual,
organizational, and stakeholder levels. Authors Alfred Marcus and Timothy
Hargrave underscore the need for employees at all levels to carefully consider
the ethical implications of their actions. Each chapter provides a case to walk
through application of the framework. Mini-cases within each chapter allow
students to practice applying this framework on their own. A wide range of longer,
real-world case studies are presented, featuring companies relevant to students
such as Facebook, Amazon, Google, and Whole Foods. This practical, down-toearth text delves into topics not covered extensively by other books such as slow
and fast thinking, the inherent conflict between the individual and organization,
conformity, and the difficulties of speaking truth to power. This compelling new
text offers ample opportunity for students to engage in thoughtful reflection,
discussion, and application as they grapple with ethical issues big and small.
This accessible, applied text covers the complex environment in which managers
confront ethical decision making. Using a managerial framework, the authors
address the overall concepts, processes, and best practices associated with
successful business ethics programs--helping students see how ethics can be
integrated into key strategic business decisions. The Seventh Edition
incorporates comprehensive and rigorous updates that reflect the ever-increasing
academic and governmental attention being given to this area. The textbook
program provides an abundance of real-world examples and cases, as well as
exercises, simulations, and practice tests that provide plenty of opportunity for
students to master the text material. Important Notice: Media content referenced
within the product description or the product text may not be available in the
ebook version.
For one/two-semester courses in Business Law. Exceptionally comprehensive
and praised for its writing style and accessibility this texts offers longer edited
cases, with more of the actual language of the court renderings. It includes
numerous business-oriented features that make the course relevant to future
managers and integrates throughout ethics and social responsibility,
international, contemporary business issues, and e-commerce in every morsel of
the text.
Cases in Business Ethics provides the opportunity for students not only to
discuss the application of ethical theories in managerial situations, but also to
apply judgment and make decisions in a real-world context. This collection of
cases focuses on business decision-making, and includes both short and long,
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more complex cases that highlight the practicalities of business practice and
ethical theory. A beneficial feature of Cases in Business Ethics is the variety of
ways in which the cases can be organized to fit the course curriculum.
With a vibrant four-color design, the market-leading 'Ethical Decision Making For
Business: A Managerial Approach, 9/e, International Edition' delivers an accessible,
applied text that thoroughly covers the complex environment in which managers
confront ethical decision making. Using a proven managerial framework, the authors
address the overall concepts, processes, and best practices associated with successful
business ethics programs - helping students see how ethics can be integrated into key
strategic business decisions. The new edition has been completely revised and
updated to include coverage of new legislation affecting business ethics, the most up-todate examples, and the best practices of high-profile organizations. It also includes 20
original cases that are either new or updated. Packed with cases, exercises,
simulations, and practice tests, 'Ethical Decision Making For Business: A Managerial
Approach, 9/e, International Edition' gives students an abundance of opportunities to
master text material through hands-on application.
Intended for the algebra-based introductory management science or quantitative
methods survey course found in schools of business at four-year schools taken at the
junior or senior level. (Statistics prerequisite.) This book features a strong emphasis on
decision making.
This title confidently puts forward a practical, new approach to decision making in an
uncertain business world. Many variables are accounted for and the authors are
innovative in integrating previous types of decision-making approaches with a more
fluid, and therefore realistic model that can be applied across a wide range of contexts
and decisions. A new title on a important topic that not only stands well on its own, but
also complements Chapman and Ward's previous title Project Risk Management. This
book is practical and rigorous yet written in an engaging way. It is perfect for courses,
or to be used by practitioners.
Providing a vibrant new four-color design, market-leading BUSINESS ETHICS:
ETHICAL DECISION MAKING AND CASES, Eighth Edition, delivers an accessible,
applied text that thoroughly covers the complex environment in which managers
confront ethical decision making. Using a proven managerial framework, the authors
address the overall concepts, processes, and best practices associated with successful
business ethics programs--helping students see how ethics can be integrated into key
strategic business decisions. Thoroughly revised, the exciting new eighth edition
incorporates comprehensive and rigorous updates that reflect the recent economic
crisis and the ever-increasing academic and governmental attention being given to this
area. It also includes nine all-new case studies, while all other cases have been
completely updated. Packed with real-world examples, cases, exercises, simulations,
and practice tests, BUSINESS ETHICS: ETHICAL DECISION MAKING AND CASES,
Eighth Edition, gives students an abundance of opportunities to master text material
through hands-on application. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Cases and Materials in Company Law is well-established as the best casebook on
company law available. It covers all vital cases and combines sophisticated
commentary with well-chosen notes and questions. This edition retains the original
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successful structure and style, whilst being fully updated to reflect changes following
the Companies Act 2006.
Case-based reasoning (CBR) is an Artificial Intelligence (AI) technique to support the
capability of reasoning and learning in advanced decision support systems. CBR
exploits the specific knowledge collected on previously encountered and solved
situations, which are known as cases. In this book, we have collected a selection of
papers on very recent CBR applications. These, after an in-depth analysis of their
specific application domain needs, propose proper methodological solutions and give
encouraging evaluation results, which have in some cases led to the commercialization
step. The collected contributions demonstrate the capability of CBR to solve or handle
issues which would be too difficult to manage with other classical AI methods and
techniques, such as rules or models. The heterogeneity of the involved application
domains indicates the flexibility of CBR, and its applicability in all those fields where
experiential knowledge is (readily) available.
Appealing both to students on introductory courses for quantitative methods and MBA
and post-experience students, this respected text provides an accessible, practical
introduction to an area that students often find difficult. Concentrating on helping
students to understand the relevance of quantitative methods of analysis to managers'
decision-making, it focuses on the development of appropriate skills and understanding
of how the techniques fit into the wider management process.
When a venture seems to be faltering, do you persist and hope that things will get better or do
you cut your losses? This may be one of the most important decisions business or project
owners may ever have to make. Persistence involves the risk of throwing good money (or
resources) after bad, but owners may feel they have too much invested to quit now. Escalation
in Decision-Making reveals why social scientists believe that owners may not respond
rationally to such predicaments. Instead of exiting when the odds are clearly stacked against
them, they re-invest and end up compounding their losses - a phenomenon known as
escalation of commitment. The authors, Helga Drummond and Julia Hodgson, also introduce
the concept of entrapment, a variation whereby decision-makers passively drift towards
insolvency as the cost of changing direction becomes too high. So: · what drives escalation? ·
why do some owners quit whilst others persist until the bailiffs arrive? · what can we learn from
owners' mistakes? · what makes newcomers believe they can succeed where others are
conspicuously failing? These questions of behavioural economics are answered using a
narrative that analyses decisions made by market traders facing economic extinction. Many
highly successful entrepreneurs started their careers in markets - it was once an almost
guaranteed route to prosperity - now market traders are struggling to survive. Although the
market traders featured are small entrepreneurs, the ubiquitous phenomenon of escalation at
the heart of these stories is widely relevant to practitioners such as project managers in large
organizations and to those responsible for managing risk in many situations. Rich in case
studies involving real business decisions and dilemmas, Escalation in Decision-Making
provides an accessible introduction to the application of theory against a background of
growing interest in behavioural economics, now being researched and taught in univ
Decision Making in Business is a versatile casebook for business and management courses. It
features 34 realistic, functional business situations portrayed by 16 business professionals.
The cases are short and varied, allowing instructors maximum flexibility. Each case is set up
independently, so that the cases may be completed in any sequence. Students are exposed to
a much broader spectrum of topics than is available in the cases that accompany most
introductory business texts. The Third Edition has been completely revised and updated.
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Objective questions now follow each case, which facilitates instructor evaluation of student
comprehension. There are also additional applications-oriented discussion questions. In
addition to gaining early exposure to case analysis, students actually enjoy doing the problem
solving necessary for each business situation. The book eases the job of teaching by
stimulating classroom interaction and promoting active learning. Students learn to think about
actual, real-world situations and how to make business decisions for themselves. Decision
Making in Business stands alone or can be used to supplement another text. A comparative
matrix enables instructors to integrate the case book into the course with a minimal amount of
effort. It correlates the cases with appropriate chapters in the most commonly used
introductory business texts. Instructors will find comprehensive pedagogical support in the
accompanying Instructor's Manual/Testing Program which features: * Case objectives * Key
terms * Additional points for consideration * Major and minor case issues * Test bank of
additional objective questions * Answer thrusts to discussion questions * Answer keys for the
objective questions
This book is a sequel to The Practice of Machine Design, and The Practice of Machine Design,
Book 3 – Learning from Failure. It deals with what happens inside the human mind during such
activities as design and production, and how we reach decisions. Unlike other regular machine
design textbooks or handbooks that describe how to accomplish good designs, the present
volume explains what the designer thinks when making design decisions. A design starts with
a vague concept and gradually takes shapes as it proceeds, and during this process the mind
extracts elements and makes selections and decisions, the results expressed in sketches,
drawings, or sentences. This book aims at exposing the reader to the processes of element
extraction, selection, and decision-making through real-life examples. Such a book has never
been published before. An explicit description of the processes of making decisions, on the
contrary, has been greatly needed by designers, and the managers of design groups have
been much aware of such a lack. The non-existence of this type of book in the past is due to
the following three reasons: the benefit of describing the mind process of design was never
made clear, the method of such clarification was unknown, and no one ever invested the vast
energy for producing such a manifestation. Under these circumstances, we the members of the
“Practice of Machine Design Research Group” boldly tackled the problem of expressing the
decision processes in design and have documented our findings in this book.
Presenting business problems in a case format, this text asks students to make good business
decisions based on statistical information. The authors ask the student to evaluate realistic
business situations and apply statistical reasoning to solve problems.
The book provides thirty cases from which to choose. Each of the cases is based on real
situations-no armchaired situations exist. The cases are long enough to give adequate data for
analysis but not so long so as to be cumbersome. The number and variety of cases, issues,
types of operations, levels of sophistication, levels of management addressed, and so forth,
assure that this book can be used at any level by any instructor who believes in and
appreciates the value of case analysis as a teaching technique. Discussion Motivators are
included in Appendix B. This component fills a market demand for increasing class interaction
on topics which are difficult to cover in any other way. The book also contains numerous
problems for practice, illustrations, and homework.
This breakthrough study examines how business decisions explain successful and
unsuccessful performance. Real world and academic research is evaluated, including
interviews and cases studies, to create a model of how decisions and performance are
connected for businesses of all sizes. Recommendations are made to optimize decision
making and projections about the future of decision making and performance are provided.
Packed with cases, exercises, simulations, and practice tests, the market-leading BUSINESS
ETHICS: ETHICAL DECISION MAKING AND CASES, Tenth Edition, thoroughly covers the
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complex environment in which managers confront ethical decision making. Using a proven
managerial framework, this accessible, applied text addresses the overall concepts,
processes, and best practices associated with successful business ethics programs--helping
readers see how ethics can be integrated into key strategic business decisions. Thoroughly
revised, the new tenth edition incorporates coverage of new legislation affecting business
ethics, the most up-to-date examples, and the best practices of high-profile organizations. It
also includes 20 all-new or updated original case studies. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.

Written primarily for students taking courses in managerial economics in Britain
and Europe, The Business Economics and Managerial Decision Making analyses
the growth and development of privately owned firms and also the decisions
made by firms operating in both private and public sector enterprises. Coverage
is clear and concise, and avoids specialist techniques such as linear
programming, which in a European context tend to belong in courses dealing with
operations research. The book also avoids straying into areas of industrial
economics, instead retaining a sharp focus on relevant issues such as the theory
of the firm and the varying objectives that may be adopted in practice. Key
sections are supported by case studies of real firms and actual decisions made.
Accounting Information for Business Decisions is a business-focused introduction
to Accounting for all students - not just those intending to be Accounting majors.
Lead students through the real-world business cycle and how accounting
information informs decision-making. Departing from the traditional approach
taken by other introductory accounting textbooks, students apply both managerial
and financial approaches within the topics examined in each chapter, to see the
direct impact that Managerial Accounting decisions make on the Financial
Accounting processes (and vice versa). The conversational writing engages
students in the theoretical content and how it applies to contemporary real-world
scenarios. Students follow a retail coffee business in the relatable Cafe Revive
running case study integrated into every chapter, to learn about applying
accounting issues in the real world. Premium online teaching and learning tools
are available on the MindTap platform. Learn more about the online tools
cengage.com.au/mindtap
Learn how to develop models for classification, prediction, and customer
segmentation with the help of Data Mining for Business Intelligence In today's
world, businesses are becoming more capable of accessing their ideal
consumers, and an understanding of data mining contributes to this success.
Data Mining for Business Intelligence, which was developed from a course taught
at the Massachusetts Institute of Technology's Sloan School of Management,
and the University of Maryland's Smith School of Business, uses real data and
actual cases to illustrate the applicability of data mining intelligence to the
development of successful business models. Featuring XLMiner, the Microsoft
Office Excel add-in, this book allows readers to follow along and implement
algorithms at their own speed, with a minimal learning curve. In addition, students
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and practitioners of data mining techniques are presented with hands-on,
business-oriented applications. An abundant amount of exercises and examples
are provided to motivate learning and understanding. Data Mining for Business
Intelligence: Provides both a theoretical and practical understanding of the key
methods of classification, prediction, reduction, exploration, and affinity analysis
Features a business decision-making context for these key methods Illustrates
the application and interpretation of these methods using real business cases
and data This book helps readers understand the beneficial relationship that can
be established between data mining and smart business practices, and is an
excellent learning tool for creating valuable strategies and making wiser business
decisions.
ALERT: Before you purchase, check with your instructor or review your course
syllabus to ensure that you select the correct ISBN. Several versions of
Pearson's MyLab & Mastering products exist for each title, including customized
versions for individual schools, and registrations are not transferable. In addition,
you may need a CourseID, provided by your instructor, to register for and use
Pearson's MyLab & Mastering products. Packages Access codes for Pearson's
MyLab & Mastering products may not be included when purchasing or renting
from companies other than Pearson; check with the seller before completing your
purchase. Used or rental books If you rent or purchase a used book with an
access code, the access code may have been redeemed previously and you may
have to purchase a new access code. Access codes Access codes that are
purchased from sellers other than Pearson carry a higher risk of being either the
wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- In Statistics for Business: Decision Making and Analysis, authors
Robert Stine and Dean Foster of the University of Pennsylvania's Wharton
School, take a sophisticated approach to teaching statistics in the context of
making good business decisions. The authors show students how to recognize
and understand each business question, use statistical tools to do the analysis,
and how to communicate their results clearly and concisely. In addition to
providing cases and real data to demonstrate real business situations, this text
provides resources to support understanding and engagement. A successful
problem-solving framework in the 4-M Examples (Motivation, Method,
Mechanics, Message) model a clear outline for solving problems, new What Do
You Think questions give students an opportunity to stop and check their
understanding as they read, and new learning objectives guide students through
each chapter and help them to review major goals. Software Hints provide
instructions for using the most up-to-date technology packages. The Second
Edition also includes expanded coverage and instruction of Excel® 2010.
Enter the world of Internet of Things with the power of data science with this
highly practical, engaging book About This Book Explore real-world use cases
from the Internet of Things (IoT) domain using decision science with this easy-tofollow, practical book Learn to make smarter decisions on top of your IoT
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solutions so that your IoT is smart in a real sense This highly practical, examplerich guide fills the gap between your knowledge of data science and IoT Who
This Book Is For If you have a basic programming experience with R and want to
solve business use cases in IoT using decision science then this book is for you.
Even if your're a non-technical manager anchoring IoT projects, you can skip the
code and still benefit from the book. What You Will Learn Explore decision
science with respect to IoT Get to know the end to end analytics stack –
Descriptive + Inquisitive + Predictive + Prescriptive Solve problems in IoT
connected assets and connected operations Design and solve real-life IoT
business use cases using cutting edge machine learning techniques Synthesize
and assimilate results to form the perfect story for a business Master the art of
problem solving when IoT meets decision science using a variety of statistical
and machine learning techniques along with hands on tasks in R In Detail With
an increasing number of devices getting connected to the Internet, massive
amounts of data are being generated that can be used for analysis. This book
helps you to understand Internet of Things in depth and decision science, and
solve business use cases. With IoT, the frequency and impact of the problem is
huge. Addressing a problem with such a huge impact requires a very structured
approach. The entire journey of addressing the problem by defining it, designing
the solution, and executing it using decision science is articulated in this book
through engaging and easy-to-understand business use cases. You will get a
detailed understanding of IoT, decision science, and the art of solving a business
problem in IoT through decision science. By the end of this book, you'll have an
understanding of the complex aspects of decision making in IoT and will be able
to take that knowledge with you onto whatever project calls for it Style and
approach This scenario-based tutorial approaches the topic systematically,
allowing you to build upon what you learned in previous chapters.
Packed with real-life examples of business decisions gone awry, the book
explores the complex issues of business ethics from the leaders' perspectives.
This best-selling text offers a rare collection of readings which examines the
business decision-making processes of many types of leaders, while revealing
some of the common factors that push them over ethical lines they might not
otherwise cross.
Packed with cases, exercises, simulations, and practice tests, the market-leading
BUSINESS ETHICS: ETHICAL DECISION MAKING AND CASES, 11th Edition,
thoroughly covers the complex environment in which managers confront ethical
decision-making. Using a proven managerial framework, this accessible, applied
text addresses the overall concepts, processes, and best practices associated
with successful business ethics programs --?helping you see how ethics can be
integrated into key strategic business decisions. Thoroughly revised, this edition
incorporates coverage of new legislation affecting business ethics, the most up-todate examples, and the best practices of high-profile organizations. It also
includes 20 new or updated original case studies. Important Notice: Media
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content referenced within the product description or the product text may not be
available in the ebook version.
This book updates the use of computer-based techniques, promoting their
general awareness throughout the business management, design, manufacture
and operation of railways and other advanced passenger, freight and transit
systems. Including papers from the Tenth International Conference on Computer
System Design and Operation in the Railway and Other Transit Systems, the
book will be of interest to railway management, consultants, railway engineers
(including signal and control engineers), designers of advanced train control
systems and computer specialists. Themes of interest include: Planning; Human
Factors; Computer Techniques, Management and languages; Decision Support
Systems; Systems Engineering; Electromagnetic Compatibility and Lightning;
Reliability, Availability, Maintainability and Safety (RAMS); Freight; Advanced
Train Control; Train Location; CCTV/Communications; Operations Quality;
Timetables; Traffic Control; Global Navigation using Satellite Systems; Online
Scheduling and Dispatching; Dynamics and Wheel/Rail Interface; Power Supply;
Traction and Maglev; Obstacle Detection and Collision Analysis; Railway
Security.
Business Ethics: Ethical Decision Making and CasesCengage Learning
Written for students with a background in algebra, this text provides a complete
and modern treatment of basic management science methodology. The authors
survey the variety and power of management science tools, working to alleviate
students' apprehension about the subject and to enable students to recognize onthe-job situations in which management science methodology can be
successfully employed. Emphasizing modeling skills for students of varying
mathematical backgrounds, the authors explain how to use Microsoft Excel
spreadsheets to build skills as they work through problems. In general, problems
are broken into several parts to make difficult concepts easy for students to learn.
This book's modular structure affords instructors maximum flexibility. This text
contains a special student version of Palisade Corporation's DecisionTools Suite,
containing @Risk, PrecisionTree, BestFit, TopRank and RiskView. This software
is expressly provided for student use and requires student authorization to unlock
the software for its full one year license. Professional customers may use the
software for 30 days at which point they must contact Palisade Corporation for a
professional version should they wish to continue using the software.
A business focused introduction to Accounting for all students - not just those
intending to be Accounting majors. Lead students through the real-world
business cycle and how accounting information informs decision-making.
Students learn how to base decisions on two kinds of accounting information –
managerial and financial. Departing from the traditional approach taken by other
introductory accounting textbooks, students apply both managerial and financial
approaches within the topics examined in each chapter. The conversational
writing engages students in the theoretical content and how it applies to
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contemporary real-world scenarios. The new edition updates includes the fully
integrated Cafe Revive case study. Students follow a retail coffee business
through the book to learn about applying accounting issues in the real world.
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