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"Planning and Promoting Events in Health Sciences Libraries: Success Stories and
Best Practices presents a simple blueprint for planning and promoting library events
and programs written with medical librarians in mind"-Provides a detailed guide to preparing and giving business presentations. Covers
researching your presentation, verbal and visual aids to get the message across,
ensuring that information is retained and dealing with nervousness.
The authoritative updated and revised action plan for leaders entering new roles Your
first 100 days in a new leadership role are critical to the success of your mission, your
relationship with your new team, and your career. Turnover is high among new leaders
who "didn't work out" and the costs to them and their organizations are dramatic. The
solution is for every new leader to have an "onboarding" plan. This updated and revised
third edition of the bestseller The New Leader's 100-Day Action Plan delivers expert
guidance to prepare executives for their new leadership roles, accelerate their results,
and reduce turnover. With new chapters and sample action plans, the third edition:
Helps you assess the internal political culture you'll be facing Explains why your new
job doesn't start on "Day 1" but on the day you accept the offer--and how to use the
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valuable time before "Day 1" Explains the "BRAVE" approach to motivating your new
team members by understanding their Behaviors, Relationships, Attitudes, Values, and
Environment Includes downloadable forms to help you plan Provides advice for your
bosses—so they'll know how to help you succeed The third edition also includes a new
100-Hour Action Plan for crisis situations, which has been adopted by the American
Red Cross. The new edition also explains how to use social media and other
communication tools to reach and motivate your stakeholders. Discover the right
approach for your new role and engage your new colleagues by fully understanding the
unwritten rules of the new context. The New Leader's 100-Day Action Plan helps
deliver better results faster.
Web Marketing for Small Businesses shows entrepreneurs how to take advantage of
the marketing opportunities on the Internet to get the word out about their business and
win new customers.
In an impatient world of infobesity, people don't want more information - they want to be
intrigued and they want to be intrigued fast. After all, goldfish have longer attention
spans than humans - nine seconds to our eight. Sam Horn reveals her "secret sauce"
for truly connecting with people - whether it's one or one million. Her disruptive eightstage INTRIGUE process teaches readers how to replace boring, overlong, one-way
communications with concise, compelling, mutually rewarding two-way interactions that
add value for all involved. The bottom line? If you can't get people's favorable attention,
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you'll never get their business. The insights and instantly useful ideas here will get
smartphones down and eyebrows up. Readers will appreciate these innovative, but
proven ways to win respect and motivate people to take action now, whether that's to
hire you, refer you, fund you, or say yes to you. -"A military science & leadership development program."--Amazon.com.
Visual C# .NET is available as part of Microsoft's Visual Studio .NET suite of developer
tools ($1,079 to $2,499) or as a standalone product ($109 before MS rebates). With the
initial release of Visual Studio.NET in 2001, the focus was on the new language C# and
not the developer tool Visual C#. Now that Visual Studio is moving out of the "early
adopter" stage and into general acceptance by the bulk of the developer audience, the
trend is toward Visual C# as a developer tool with less interest in the basis language.
Teach Yourself Visual C# .NET in 24 Hours provides readers with 24 structured lessons
with step-by-step guidance to real-world programming tasks including Windows and
Web applications. James Foxall moves beyond the pure syntax covered in most C#
books to guide readers through the basics of Visual C# .NET. Each chapter includes
practice exercises, tips, notes, and cautions providing easy-to-understand advice on
how to start programming quickly. Sidebars provide more experienced readers with tips
that will ease their migration from Visual Basic 6 and Visual C++ to Visual C# .NET.
You'll learn an amazingly fast system to create a wealth creating product that you can sell
through the post or on the internet! Fortunes are being made from creating simple books and
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manuals which you can keep selling for years to come. This shortcut system shows you how to
do everything step-by-step even if you don't write or don't want to write a single word!
The Democrats have introduced a resolution for the Equal Rights Amendment for Women
during every session of Congress since 1982. Each time it has been sent to die in Committee.
But Congresswoman Shiloh Catherine Giles isn't going to let that happen this time. In addition
to being a member of Congress, Shiloh is also an Episcopal minister, which gives her a unique
view on the battles on Capitol Hill. She's a staunch champion for women's rights, and she
knows that passing this resolution is paramount to her cause. Rather than follow the resolution
route, Shiloh introduces the ERA as an amendment to the defense appropriations bill, insuring
that it will be debated on the floor of Congress. Shiloh gathers a grass roots constituency to
work for passage, ratification, and approval of the amendment. Unfortunately, there are those
that don't want her to succeed. The zealous religious right and higher powers at the White
House are against her every move. Yet Shiloh refuses to give up, knowing that her cause will
benefit millions of American women. When her crusade takes a dangerous turn, Shiloh must
fight for her very life. A gripping tale of politics, prejudice, and greed, The Giles Amendment
explores one woman's dedication and spirit against overwhelming odds.
This text covers all aspects of public relations writing with the practical approach one would
expect to find in a trade book, but with the principles and theories of public relations interwoven
so that students write with understanding and purpose. Part One sets the scene for the kind of
writing public relations people do and the context in which they do it; Part Two concentrates on
the work of writing; Part Three focuses on writing for small audiences; Part Four is directed at
writing for the mass media; Part Five is directed toward special audiences.
Page 4/19

Acces PDF Make Your Message Matter Craft A Client Attracting Money
Making Message In 7 Simple Steps
Ditch the failed sales tactics, fill your pipeline, and crush your number Fanatical Prospecting
gives salespeople, sales leaders, entrepreneurs, and executives a practical, eye-opening guide
that clearly explains the why and how behind the most important activity in sales and business
development—prospecting. The brutal fact is the number one reason for failure in sales is an
empty pipe and the root cause of an empty pipeline is the failure to consistently prospect. By
ignoring the muscle of prospecting, many otherwise competent salespeople and sales
organizations consistently underperform. Step by step, Jeb Blount outlines his innovative
approach to prospecting that works for real people, in the real world, with real prospects. Learn
how to keep the pipeline full of qualified opportunities and avoid debilitating sales slumps by
leveraging a balanced prospecting methodology across multiple prospecting channels. This
book reveals the secrets, techniques, and tips of top earners. You’ll learn: Why the 30-Day
Rule is critical for keeping the pipeline full Why understanding the Law of Replacement is the
key to avoiding sales slumps How to leverage the Law of Familiarity to reduce prospecting
friction and avoid rejection The 5 C’s of Social Selling and how to use them to get prospects to
call you How to use the simple 5 Step Telephone Framework to get more appointments fast
How to double call backs with a powerful voice mail technique How to leverage the powerful 4
Step Email Prospecting Framework to create emails that compel prospects to respond How to
get text working for you with the 7 Step Text Message Prospecting Framework And there is so
much more! Fanatical Prospecting is filled with the high-powered strategies, techniques, and
tools you need to fill your pipeline with high quality opportunities. In the most comprehensive
book ever written about sales prospecting, Jeb Blount reveals the real secret to improving
sales productivity and growing your income fast. You’ll gain the power to blow through
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resistance and objections, gain more appointments, start more sales conversations, and close
more sales. Break free from the fear and frustration that is holding you and your team back
from effective and consistent prospecting. It's time to get off the feast or famine sales rollercoaster for good!
Provides step-by-step instructions on using Visual Basic 2005.
OnboardingHow to Get Your New Employees Up to Speed in Half the TimeJohn Wiley & Sons
This book is about the good, the bad, and the ugly experiences of Family Home Day Care
providers. It reveals heartfelt honesty from many child care providers across the country, with
laugh out loud stories to eye watering experiences. If you are just starting a Family Home Day
Care, you will find this book helpful to prepare you for startup and for what you are about to
face. Both new and experienced providers may find it interesting and comforting to discover
you are not alone and how other providers handle the same challenges you are faced with on
a daily basis. Parents of children placed in or considering day care should read this book so
you can better understand the love providers feel for your children and how your actions are
important contributors to your provider?s day and the quality of care. Center-based care, or
home-based care, what is best for your child? Be prepared to be enlightened through the "The
Message Board.com"!

Management and Leadership for Nurse Administrators, Seventh Edition provides
professional administrators and nursing students with a comprehensive overview of
management concepts and theories. This text provides a foundation for nurse
managers and executives as well as nursing students with a focus on management and
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administration. Important Notice: The digital edition of this book is missing some of the
images or content found in the physical edition.
A guide to getting new employees recruited, oriented, and productive—FAST
"Onboarding," a growing trend in the business community, is a focused methodology
that gets people in new roles up to speed quickly and efficiently. This book guides you
through a process that enables you to recruit, orient, and enable your new employees
to get the job done. Learn how to inspire and encourage your new employees to deliver
better results faster. George Bradt and Mary Vonnegut’s Onboarding helps ensure that
your new employees are productive and efficient from day one. You’ll learn how to help
them assimilate into your corporate culture and accelerate their learning. Onboarding is
one of the hottest trends in business This is the first book about onboarding George
Bradt is a leading speaker and consultant, and the author of The New Leader’s
100-Day Action Plan For business leaders and managers who want well-trained,
responsive, efficient, and effective employees, Onboarding helps you get the best from
your new employees.
Introduction to public health communication / Claudia Parvanta -- Population health : a
primer / Patrick L. Remington -- A public health communication planning framework /
Claudia Parvanta -- How to communicate about data / David E. Nelson -Understanding and reporting the science / David E. Nelson -- Communicating for policy
and advocacy / Claudia Parvanta -- Health literacy and clear health communication /
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Erika M. Hedden -- Behavior change communication : theories, models and practice
strategies / Claudia Parvanta -- Formative research / Claudia Parvanta -- Media
vehicles, platforms and channels / Claudia Parvanta -- Implementating a
communication intervention / Claudia Parvanta -- Evaluating a health communication
program / May Grabbe Kennedy and Jonathan DeShazo -- Clinician-client
communication / Richard N. Harner -- The role of communication in cancer prevention
and care / Wen-ying Sylvia Chou, Danielle Blanch-Hartigan, Chan Le Thai -- Crisis and
emergency risk communication : a primer / David W. Cragin and Claudia Parvanta -Health communication in resource-poor countries / Carmen Cronin and Suruchi Sood
FOUNDATIONS OF LEGAL RESEARCH AND WRITING, Fifth Edition is the ideal
resource for paralegals. The book's up-to-the-minute coverage tackles the everevolving areas of computer-assisted research and Cyber law, in addition to traditional
legal research, analysis, and writing. Extensive research chapters address primary and
secondary sources, citating, Lexis/Nexis, the Internet, and more, while writing sections
center on drafting client opinion letters, pleadings, contracts, office memos, memoranda
of law, and appellate briefs. Every chapter gives you practice writing opportunities, as
well as traditional and computer-assisted research assignments to help develop your
skills. Detailed case excerpts, samples, tips, and discussions further support the
assignments, and illustrate the many perils of inadequate research and poor legal
writing. Readers everywhere agree that FOUNDATIONS OF LEGAL RESEARCH AND
Page 8/19

Acces PDF Make Your Message Matter Craft A Client Attracting Money
Making Message In 7 Simple Steps
WRITING, Fifth Edition delivers the concepts you need for success in the most
demanding law firms and legal departments today. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
Are you one of the many people who long to ditch the cubicle and go to work for
yourself, on your own terms? What's holding you back? Self-doubt, fear, technology
challenges, the feeling that there are already too many other people doing what you
want to do? It's time to face those things head-on and transform your passion into a
thriving business. Why? Because your message matters. In this uplifting and practical
book, blogger, speaker, and business coach Jonathan Milligan gives you a simple
4-step framework to rise above the noise and build a real business. He shows you how
to believe, define, craft, and market your message so that you can fulfill your unique
purpose in this life. With plenty of helpful assessment tools and proven
strategies--including how to create 7 perpetual income streams in 12 months from just
one message--this is your go-to guide for living your dreams and impacting the world
for good.
63 New and Updated Patterns for Driving and Sustaining Change “The hard part of
change is enlisting the support of other people. Whether a top manager interested in
improving your organization’s results or a lone developer promoting a better way of
working, this book will give you tools and ideas to help accomplish your goal.” –George
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Dinwiddie, independent coach and consultant, iDIA Computing, LLC “Keep the patterns
in this book and Fearless Change handy. … These patterns transformed me from an
ineffective ‘voice in the wilderness’ to a valued collaborator.” –Lisa Crispin, co-author
(with Janet Gregory) of Agile Testing and More Agile Testing In their classic work,
Fearless Change, Mary Lynn Manns and Linda Rising interviewed successful leaders of
change, identified 48 patterns for implementing change in teams of all sizes, and
demonstrated how to use these techniques effectively. Now, in More Fearless Change
the authors reflect on all they’ve learned about their original patterns in the past
decade, and introduce 15 powerful, new techniques–all extensively validated by change
leaders worldwide. Manns and Rising teach strategies that appeal to each individual’s
logic (head), feelings (heart), and desire to contribute (hands)–the best way to motivate
real change and sustain it for the long haul. Learn how to Focus on the best things you
can achieve with limited resources Strategize to build flexible plans and go after lowhanging fruit Get help from the right people in the right ways Establish emotional
connections that inspire motivation and imagination Create an “elevator pitch” that
keeps everyone focused on what truly matters Build bridges, work with skeptics, soften
resistance, and open minds Uncover easier paths towards change, and build on what
already works Sustain momentum, provide time for reflection, and celebrate small
successes More Fearless Change reflects a profound understanding of how real
change happens: not instantaneously in response to top-down plans and demands, but
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iteratively, through small steps that teach from experience. Best of all, as thousands of
change agents have already discovered, its patterns are easy to use–and they work.
This guidebook addresses the concerns of young designers who want to earn a living
by doing expressive and meaningful work, but want to avoid becoming a hired drone
working on soulless projects. It offers straight-talking advice on how to establish your
design career and practical suggestions for running a successful business.

Provides context to the social media phenomenon and offers practical advice on
how libraries can choose, use, and monitor these tools effectively, whilst
identifying additional resources and best practices.
This book is to expose youths, educators, counsellors and parents to the current
demands in the workplace and how there is an urgent need to strengthen and
develop deep skills and work-related competencies among youths to prepare
them for a more self-fulfilling career path. The reader will realise the importance
of eradicating some of the work-related myths and recognise that matching of
one's interest and passion has greater priority than salary, prestige or
expectations of parents. The book will also expose other essential skills
necessary in the transition to the job market such as the role of internship and
mentors to assist youths to build their confidence as well as some personal social
emotional competencies like their ability to be conscious of their thoughts and
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emotions as they self-manage and self-regulate themselves so that they are
always aware of how to use their strengths to engage and relate with others as
they make responsible decisions in their career plans or workplace.
Contents:Introduction:Preparing for Work, Equipping for the Future (Lim Boon
Huat)Why Youths Need to Be Prepared for Work (Eden Liew)Developing SocialEmotional Competencies for Life:Understanding Oneself through Self-Awareness
(Jessie Ee)Managing and Regulating Emotions (Jessie Ee)Developing and
Promoting Social Awareness (Jessie Ee)Relationship Management (Jessie
Ee)Making Responsible Decisions (Jessie Ee)Developing Work-Related
Competencies at Home and in School:Knowing Oneself and Career Counselling
(Ian Tan & Melvin Chia)Getting the Most out of Industry Internships (Joel
Lee)Employability Skills in Career Preparation (Agnes Chang)Networking through
Collaborative Learning (Agnes Chang)Building Confidence and Resilience
(Esther Tan)Fostering Critical Communication Skills for the Future (Jeffrey
Mok)Sharpening Your Resume Writing and Interview Skills (Adelaide
Chang)Work Values through Sports (John Tan)Preparing Our Children for
Tomorrow's World (Tan Khye Suan)Preparing Future-Ready Students: A
Teacher's Perspective (Brian Lui)Nurturing Primary Students for the Real World
(Siah Siew Ling & Chiok Hwee Fen)Self-Regulation of AD(H)D Habits (Chelsea
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Chew)Using Positive Psychology to Help Young Adults with High Functioning
Autism Transit to the Workplace (Chelsea Chew) Readership: Students, parents,
educators and the general public. Key Features:Currently there is an urgent need
to publish this book in Singapore and many of the third world countries so that
our youths can be more purpose-driven and not "job-hopping" with no
directionThere are also activities in the book that help youths as well as
practitioners to build on their skills and
competenciesKeywords:Youths;Employers' Expectations;Employability
Skills;Social-emotional Competencies;Career Guidance;Resume
Writing;Interview Skills;Internship;Communication Skills;Self-regulation
Do you dream of spending the day working on your favorite craft? Would you like
to make money in the process? If you’re ready to take your crafting to the next
level, your favorite hobby can become a fun, lucrative, homebased business.
Hundreds of thousands of working artisans earn their entire income from the
crafts they produce—selling on eBay, at their own online stores, in retail stores, at
carts and kiosks, or at craft shows and street fairs. With this expert advice, you
can become one of them. This comprehensive guide is packed with useful
information from crafts professionals and dozens of resources, such as helpful
organizations, publications, software and websites. It covers all aspects of a
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crafts business: • Exploring the market and choosing a profitable niche • Setting
up a workshop that’s conducive to business success • Making your products
available in retail stores, carts and kiosks, craft shows and other local markets •
Selling your products on eBay, Half.com, Overstock.com, Amazon.com and other
global online marketplaces • Advertising and promotion to get the word out about
your crafts • Record keeping, taxes, accounting and other business essentials
Crafting the Feedback Teachers Need and Deserve illuminates an often
overlooked aspect of educational leadership: providing quality written feedback.
This resource offers context, purpose, and techniques on how to capture and
write beneficial feedback. Proven in school districts, Van Soelen’s strategies will
accelerate improvement in classroom practice and result in teachers who crave
feedback and use it to supervise themselves. Full of examples and complete with
an assessment tool to gauge current practice, this book shares insights into
providing effective observation and feedback within any teacher evaluation
system.
A guide to writing computer code covers such topics as variable naming,
presentation style, error handling, and security.
Next to the AP Style Guide, the Media Relations Handbook is arguably the most
valuable reference available for any public affairs officer, press secretary or
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Beltway PR professional. The Media Relations Handbook is required reading for
Capitol Hill press secretaries, federal agency public affairs officers, political
campaign spin doctors, nonprofit PR professionals, lobbyists or anyone involved
in garnering media coverage. In this Handbook, Bradford Fitch explores theory
and practice, discussing general principles and illustrating each point with real-life
examples. This book is for those who are seeking the most effective means to
communicate on behalf of a government agency, a national association or
nonprofit, or an elected official. It will help you channel your hot passion with the
cool guidance that has been gleaned through others' experience. The author
professes no unique insight into media relations in public affairs. Rather, this
book is an amalgamation of the collective wisdom of hundreds of public relations
professionals in the worlds of government and politics. It is an overview of the
ideas that have become the accepted rules of communications in Washington,
presented in one volume. "[T]his book will be of value to students and
professionals of political communications and public relations. Summing up:
Recommended. Upper-division undergraduate through professional collections."
-- CHOICE "Although targeted for new media relations staff or ones starting a
new press office, even the most experienced public information officer can learn
from this book." -- Gene Rose, Director of Public Affairs, NCSL, in State
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Legislatures magazine "Offers a wealth of practical advice on public relations that
will be of benefit to governmental and non-governmental organizations alike." -Municipal World A rich 'how-to' lesson for pros and for novices who must
negotiate the competitive landscape of America's new media." -- Ann Compton,
White House Correspondent, ABC News Summary Table of Contents
Introduction Foreword Ch. 1 First Steps Ch. 2 Tools of the Craft Ch. 3 Developing
a Message and Communications Plan Ch. 4 Interacting with Reporters Ch. 5
Overview of the Media: Print, Radio, and TV Ch. 6 Web-Based and Online
Communications Ch. 7 Dealing With the Principal Ch. 8 Interview Preparation
Ch. 9 Internal Issues: Experts, Policy, Numbers, Leaks, Lawyers and Language
Ch. 10 How to Interact with Congressional Campaign Operations Ch. 11
Communications in a Federal Agency Ch. 12 Crisis Communications in Public
Affairs Ch. 13 Ethics in Public Affairs Appendices Glossary Epilogue Index
Complete Table of Contents online at www.MediaRelationsHandbook.com
This title, by Anne Orchard, is for aspiring authors. It provides encouragement
and advice for writing your own book.
SELL TO THOSE WHO SPEND: Market to the Affluent THE SCARY TRUTH: The
middle-class consumer population—and their buying power—is massively shrinking.
Customers are buying less and in fewer categories. THE SILVER LINING: It takes no
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more work to attract customers from the explosively growing Mass-Affluent, Affluent,
and Ultra-Affluent populations eager to pay premium prices in return for exceptional
expertise, service, and experiences. Millionaire maker Dan S. Kennedy, joined by
branding experts Nick Nanton, J.W. Dicks and team, show you how to re-position your
business, practice, or sales career to attract customers or clients for whom price is NOT
a determining factor. Learn how to sell to those who will always be spending. • Practical
Strategies Revealed: Ritz-Carlton, Disney, Harrah’s Entertainment, Dove, AARP, Dr.
Oz, Starbucks, Williams-Sonoma, DeBeers, the health and wellness industry and many
other fascinating and diverse true-life examples • E-Factors: 10 surprising Emotional
Buy Triggers the affluent find irresistible • Stop Selling Products and Services: Learn
how selling aspirations and emotional fulfillment is more profitable • StorySelling™:
Learn how to scale the affluents’ “sales wall” • Million-Dollar Marketing System: Stepby-step blueprint comparable to those developed for six-figure clients, ready for do-ityourself use
"If you had the opportunity to sit down in your living room with an angel, what would you
want to know? If you could have heavenly advice on your most urgent questions, what
would you ask?" Gerry Gavin posed this prospect to fans of his first book, Messages
from Margaret; on his radio show; and to leading visionaries in the mind-body-spirit
world, including Mike Dooley, Kris Carr, Pam Grout, Nick Ortner, Colette Baron-Reid,
davidji, John Holland, Meggan Watterson, Anita Moorjani, Sonia Choquette, Arielle
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Ford, Barbara Carrellas, Denise Linn, and Sandra Anne Taylor. They responded with
questions about angels, the afterlife, and reincarnation, but also questions about animal
companions, relationships, life purpose, and manifestation. In If You Could Talk to an
Angel, Margaret tackles all of these topics with her trademark humor, offering advice
and breaking down even the most difficult subjects in an easy-to-understand manner.
The tools you need to maximize success in any negotiation, at any level With Negotiate
Without Fear: Strategies and Tools to Maximize Your Outcomes, master negotiator,
Kellogg professor, and accomplished CEO Victoria Medvec delivers an authoritative
and practical resource for eliminating the fear that impedes success in negotiation. In
this book, readers will discover unique and proprietary negotiation strategies honed
over decades advising Fortune 500 clients on high-stakes, complex negotiations.
Negotiate Without Fear provides readers at all levels of negotiation skill the ability to
increase their negotiating confidence and maximize their negotiation success. You'll
learn how to: Put the right issues on the table by defining your objectives for the
negotiation Analyze the issues being negotiated with an Issue Matrix to ensure you
have the right issues to secure what you want Establish ambitious goals using a
proprietary tool to identify the weaknesses in the other side's best outside alternative
(BATNA) Leverage a unique architecture for creating and delivering Multiple Equivalent
Simultaneous Offers (MESOs) Negotiate Without Fear belongs on the bookshelves of
executives and all the dealmakers who work for them. Additionally, specific advice is
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provided in every chapter for individuals who are negotiating for themselves and in the
everyday world. This book is an invaluable guide for anyone who hopes to sharpen
their negotiating skills and achieve success in any arena.
"Do you want to know how to put together a successful team that has age, gender, and
experience differences? How to meld the company's goals with yours and your team's?
How to go on to a new career when the show folds? The authors of this book, Maria B.
Murad and Jan McCarthy, have more than 40 years' experience in the corporate world.
Let them help you get over the opening night jitters so you can respond like the star you
will become."--Cover [p. 4].
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