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This book addresses Muslim business community members who have to deal with ethical situations on a day-to-day basis. It gives key
principles of management from an Islamic point of view. Its goal is to help Muslims engaged in business to act in accordance with the Islamic
system of ethics. The writer’s experience with different Islamic activities give him a practical background that supports and enlightens his
academic knowledge in the vital fields of business management and administration.
This book examines a range of current issues in Islamic development management. The first part of the book explores practical issues in
governance and the application of Islamic governance in new areas such as quality management systems and the tourism industry, while the
second delves into questions of sustainability. The book proposes a new Islamic sustainability and offers new perspectives on CSR in
connection with waqf (Islamic endowments) and microfinance. The third part of the book addresses Islamic values and how they are applied
in entrepreneurship, inheritance, consumer behavior and marketing. The fourth part examines the issues of waqf and takaful (a form of
insurance in line with the Islamic laws), while the fifth discusses the fiqh (the study of Islamic legal codes) and legal framework from the
perspectives of entrepreneurship, higher education, reporting and inheritance (wills). The final chapter is dedicated to the application of
Islamic principles in various other issues. Written in an accessible style, the book will appeal to newcomers to the field, as well as researchers
and academics with an interest in Islamic development management.
This book is among the first to address the issue of assessing the efficiency of sustainable development financing from a theoretical and
methodical point of view. The innovative nature of research is expressed through the study of new phenomena in finance including
sustainable financial systems, sustainable finance, ESG risk and individual and institutional motivations of financial managers in the
sustainability concept. The book aims to draw attention to the significant gap in the existing research.The concept of Sustainable
Development, if placed in an economic category, requires a lot of attention, but seeing the cognitive category from the perspective of the
discipline of finance, the latter is unsatisfactory, with questions remaining unanswered. At the same time, the rank problem, its strategic
dimension and the amount of financial resources allocated and disbursed for the purposes of focusing around sustainable development,
identification of financial phenomena accompanying this category is seen as a priority. Most measures financing Sustainable Development
and measures of public spending efficiency are measures subject to rigor and rules due to their specificity, which means actions aimed at
increasing efficiency are treated as a priority. This book will be of interest to leading representatives of academia, practitioners, executives,
officials, and graduate students in economics, finance, management, statistics, law and political sciences.
The third edition of this book introduces business ethics concepts, tools and theories, then applies them to key stakeholder groups. It takes a
global approach in a market dominated by US texts. The accessible style and thorough pedagogy ensure the book is both student- and
teacher-friendly.
The recent growth and interest in Islamic finance has left many business CEOs, students, and managers around the world without an inside
view of Islamic management—until now. This book offers an Islamic perspective on business ethics, marketing, leadership, and human
resource management, and the author explains it all with a true inside understanding. The author also includes insight into the Islamic religion
and how that affects business and overall management. From a personal, firsthand experience and perspective, the author provides an
authentic picture of Islamic management. This book includes models, exercises and examples, discussion questions, and study questions;
and if you’re conducting research into this area, it includes references for additional readings.
This new handbook brings together a rich and diverse body of scholarly research, with chapters on all major topics relevant to the field of
marketing ethics, whilst also outlining future research directions.
This second edition of a classic reference work, written by some of the most eminent academics in the field, contains over 30 per cent more
entries on entrepreneurship. Comprehensive in scope, it includes topics from business angels, to export services to family business and
uncertainty and venture capital. There are also entries on individuals including George Eastman, Howard Hughes, Joseph Schumpeter and
Walt Disney. Providing its readers with a unique point of reference, as well as stimulus for further research, this Encyclopedia is an
indispensable tool for anyone interested in entrepreneurship, particularly students, scholars and researchers.
"This scholarly examination of the ethical issues in information technology management covers basic details such as improving user
education and developing security requirements as well as more complicated and far-reaching problems such as protecting infrastructure
against information warfare. Social responsibility is analyzed with global examples and applications, including knowledge-based society in
Latin America, socioeconomics factors of technology in the United States, and system ethics in the Arab world."

This book discusses the idea that there is a specific Islamic form of entrepreneurship. Based on extensive original research
amongst small and medium sized enterprises in Saudi Arabia, it shows how businesses are started and how they grow in the
context of an Islamic economy and society. It argues that as specific Islamic approaches to a wide range of economic activities are
being formulated and implemented, there is indeed a particular Islamic approach to entrepreneurship. Examining the relationship
between Islamic values and entrepreneurial activity, the book considers whether such values can be more effectively used in order
to raise the profile of Islamic entrepreneurship, and also to promote alternatives to development in the contemporary business
environment. The book analyses the nature of entrepreneurship, and the special qualities of Islamic entrepreneurship, and
discusses how the Islamic approach to entrepreneurship can be encouraged and developed further still
This Handbook presents a comprehensive and contemporary compendium of the field of cross-cultural management (CCM). In
recognition of current trends regarding migration, political ethnocentrisms and increasing nationalism, the chapters in this volume
not only cover the traditional domains of CCM such as expatriation, global (virtual) teamwork and leadership, but also examine
emerging topics such as bi/multi-culturalism, migration, religion and more, all considered from a global perspective. The result is a
Handbook that acknowledges and builds on a variety of research traditions (from mainstream to critical), updates existing
knowledge in relation to current challenges, and sets the direction for future research and developments, making this an invaluable
resource for researchers in the field, and across related areas of international business, management, and intercultural relations.
Part 1: Multiple Research Paradigms for the Study of Culture Part 2: Research Methods in Cross-Cultural Management Part 3:
Cross-Cultural Management and Intersecting Fields of Study Part 4: Individuals and Teams in Cross-Cultural Management Part 5:
Global mobility and Cross-Cultural Management Part 6: Developing Intercultural Competence
This book analyzes the current Islamic marketing environment. Since the Muslim world is extremely diverse in terms of economic
development, customs and traditions and political and legal systems, it is vital for companies and marketers to analyze the
environment before attempting to address these markets. The author emphasizes that it is ineffectual to elaborate the distribution
and promotion strategies if the market does not exist in terms of purchasing power or demographics, if potential consumers do not
believe that products and services answer their needs and demands or if there are political and legal barriers to companies
wanting to enter these markets. The book offers detailed insights into the economic, socio-cultural, and politico-legal environment
in the Muslim world, which are essential for marketers to understand and form the foundations of effective marketing strategies.
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What is intercultural communication? How does perspective shape a person’s definition of the key tenets of the term and the
field? These are the core questions explored by this accessible global introduction to intercultural communication. Each chapter
explores the topic from a different geographic, religious, theoretical, and/or methodological perspective, with an emphasis on nonWestern approaches, including Buddhist, South American, Muslim, and Chinese perspectives. Featuring the voices of a range of
international contributors, this new textbook presents the full breadth of diverse approaches to intercultural communication and
showcases the economic, political, and cultural/societal needs for and benefits of communicative competence.
This book presents a rich collection of research studies on the theory and practice of CSR in Asia. It includes valuable
contributions of practice-oriented researchers from various Asian countries such as Brunei, China, India, Indonesia, Japan, Korea,
Malaysia, and Singapore, and from several non-Asian countries, such as Australia, Canada and the USA. The book presents a
comprehensive overview of the practice of CSR in Asia. Normally CSR is seen in the Western angles, but here, in this book, Asian
philosophies and thoughts are also examined. Touted as the first of its kind, the book also compares Western and Asian
perspectives on CSR and presents them in the light of Asian philosophies and thoughts, such as Confucian, Islamic (Koranic),
Indian (Vedantic) and other Asian ways of looking at CSR in their own rights and perspectives.?
Handbook of Research on Islamic Business EthicsEdward Elgar Publishing
"Included in this proceedings is a selection of peer-reviewed scholarly papers by Saudi postgraduate researchers who presented
their work at a student conference held in London at the Queen Elizabeth II Conference Centre from January 31 to February 1,
2015. The volume covers topics from fields in the humanities, social sciences and natural and applied sciences. Appealing to both
specialists and non-specialists, the topics addressed by the students reflect advances in knowledge, research trends, and
scholarly debates across the academic spectrum. This cross-disciplinary conference was organised by the Scientific Society for
Saudi Students in the UK with support from the Saudi Arabian Cultural Bureau in London, Imperial College London and King
Abdullah University of Science and Technology. KAUST is committed to the development of a knowledge-based economy in Saudi
Arabia. Under the leadership of founding Vice President, Dr Najah Ashry, KAUST's Saudi Initiatives organization invests in the
Nation's brightest young minds to ensure a strong and prosperous future. Through a variety of targeted programs and special
projects, such as this year's Conference, Saudi Initiatives identifies, nurtures, and supports talented young Saudis for KAUST and
for Saudi Arabia."-This book presents a variety of discussions from different countries about regulations and applications of ethics in business
practice. It demonstrates how Ethics, both in the world of business and in academic life, is consistently a central and unavoidable
issue that institutions must devise new regulations on a regular basis to address. Given that applying such regulations becomes
complicated in a global business landscape and that International companies have lost large amounts of revenues due to
fraudulent activities, the book provides insights for professionals in business world to teach, learn, apply, measure and report on
companies' daily business. Business and Professional Ethics: Theories, Standards, and Analysis is essential reading for
researchers and students in business schools around the world.

The book is the most original and comprehensive treatment of business ethics in Islam. It explores the thinking of early
Islamic scholars on ethics, whilst encompassing the modern developments in the field. It is aimed at fostering discourse
on busines
Contemporary workplaces are subject to numerous challenges due to the absolute technological takeover of real-time
working platforms. Though significant developments to the modern workforce have changed the face of industry
significantly, there is a thirst for workplaces where people may achieve material objectives while attaining spiritual
satisfaction through their daily activities both at the office and home. Principles of Islamic Ethics for Contemporary
Workplaces is an essential reference source that discusses organizational behaviors in relation to Islamic values, beliefs,
and work ethics, as well as managerial strategies that follow the Islamic way of life. Featuring research on topics such as
contemporary business, diverse workforce, and organizational behavior, this book is ideally designed for managers,
business professionals, administrators, HR personnel, academicians, researchers, and students.
Is corporate social responsibility (CSR) a universal idea? Is the same exact definition of CSR relevant for any
organization, regardless of context? Or would such a definition need to be adapted to fit different types of organizations,
in different cultures, industries and sectors? This book discusses how CSR preferably should be practiced in various
generalized contexts. Experts share their knowledge on whether a broad definition of CSR can be practiced as is or if it
first has to undergo changes, in as various generalized contexts as Buddhist and Islamic organizations, developing
countries, the food processing industry, the shipping industry, and the pharmaceutical industry.
The American Journal of Islamic Social Sciences (AJISS) is a double blind peer-reviewed and interdisciplinary journal
that publishes a wide variety of scholarly research on all facets of Islam and the Muslim world: anthropology, economics,
history, philosophy and meta-physics, politics, psychology, religious law, and traditional Islam. Submissions are subject to
a blind peer review process.
This book provides an introductory theoretical foundation of the ethics embedded in Islamic economics and finance, and
it shows how this ethical framework could pave the way to economic and social justice. It demonstrates how Islamic
finance—a risk-sharing and asset-backed finance—has embedded universal values, ethical rules, and virtues, and how
these qualities may be applied to a supposedly value-neutral social science to influence policy-making. This book argues
that ethical and responsible finance, such as Islamic finance, could lead the efforts to achieve sustainable economic
development. Iqbal and Mirakhor then conduct a comparative analysis of Islamic and conventional financial systems and
present Islamic finance as an alternative that can address today’s growing problems of inequality, social injustice,
financial repression, unethical leadership, and lack of opportunity to share prosperity.
The Principles of Islamic Marketing fills a gap in international business literature covering the aspects and values of
Islamic business thought. It provides a framework and practical perspectives for understanding and implementing the
Islamic marketing code of conduct. It is not a religious book. The Islamic Economic System is a business model adopted
by nearly one quarter of the world’s population. Baker Alserhan identifies the features of the Islamic structure of
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International Marketing practices and ethics. Adherence to such ethical practices elevates the standards of behaviour of
traders and consumers alike and creates a value-loaded framework for meaningful cooperation between international
marketers and their Muslim markets. His book provides a complete guide for an organization when managing its entire
marketing function or when customising part of its offering to suit Muslim customers. It addresses the challenges facing
marketers involved in business activities with and within Islamic communities, the knowledge needs of academic
institutions, and the interest of multinationals keen on tapping the huge Islamic markets. Along the way, Baker Alserhan
provides insights into key elements such as, distribution channels, retailing practices, branding, positioning, and pricing;
all within the Muslim legal and cultural norms. This second edition brings the book up to date and features a number of
new case studies and two additional chapters on Maqasid Al Shariah and the Islamic economy, and a strategic
perspective on Islamic marketing and branding.
This book discusses carefully selected topics in Islamic banking and finance (IBF) in South Eastern Europe (SEE) as one
of the fastest growing areas in global finance. IBF originated within various Islamic banks, Islamic windows, investment
funds, Takaful companies, and other financial institutions and has resulted in various global products. Although it is still in
an early phase in SEE, IBF has developed rapidly in the last decade and has created a need for research on related
topics, from the fundamental principles of IBF to the SCR, endowments and investment instruments to Islamic banking
practices. This is our second book published as a result of the Sarajevo Islamic and Finance conferences (SIFEC). This
conference traditionally gathers Islamic banking, economics, and finance academicians, experts, and students all over
the world who discuss a wide range of topics in this field, focusing on the SEE. Consisting of seven chapters presenting
original research, this book is a valuable resource for researchers as well as for practitioners and potential investors in
IBF, especially in SEE.
In today’s increasingly interconnected and global society, the protection of basic liberties is an important consideration in
public policy and international relations. Profitable social interactions can begin only when a foundation of trust has been
laid between two parties. Human Rights and Ethics: Concepts, Methodologies, Tools, and Applications considers some
of the most important issues in the ethics of human interaction, whether in business, politics, or science and technology.
Covering issues such as cybercrime, bioethics, medical care, and corporate leadership, this four-volume reference work
will serve as a crucial resource for leaders, innovators, educators, and other personnel living and working in the modern
world.
Outlining origins of the field and latest research trends, this Research Handbook offers a unique and cutting-edge take on
the numerous avenues to responsible management in the 21st century. Renowned contributors present iconic viewpoints
that have formed the foundation of responsible management research, introducing cutting-edge conceptual lenses for the
study of the responsible management process.
In “Strategic Planning and Implentation for Islamic Organizations, Dr. Beekun shares over two decades of teaching,
research, and strategic thinking with Islamic organizations globally. He describes the step-by-step processes of strategic
planning and implementation, and asserts that these must be complemented synergistically by leadership, structure,
culture, ethics, and tawakkul (trusting in Allah) to produce tangible, sustainable results. Examples from actual Islamic
organizations and businesses are included, as well as ready-to-use worksheets for those engaged in the process of
developing and executing strategic and operational plans.
Leaders nowadays need to know, learn, and apply the concept of qalb leadership where it has been taught by the
Prophet Muhammad as well as explained by Islamic scholars. The comparison with other mindful leadership concepts is
required to provide solutions and options in leadership for better outcomes and spiritual awareness. It is found that
leadership literature, in general, is unable to generate an understanding of a leadership concept that is both intellectually
compelling and emotionally satisfying. As for qalb leadership, it focuses on the spirituality of leadership that can aid in
facing unpredictable manners and provide better outcomes for followers. Research on Islamic leadership and spirituality
may pave the way for better leadership practices in the future. The Role of Islamic Spirituality in the Management and
Leadership Process will elaborate the spirituality and qalb in human life and leadership along with providing a discussion
on the role and function of qalb in the overall leadership process. Through spirituality, human interdependence, creativity,
and social justice can be created and molded. This type of leadership enables transformation in a natural way without
denying basic human nature and imparts balance to both the outer and inner needs of humans. With the discussion of
four cardinal virtues of Al-Ghazali, leaders can solve many problems that emerge in their organizations. This book is ideal
for managers, executives, theologians, professionals, researchers, academicians, and students who are interested in
how Islamic spirituality plays a role in leadership.
"This book investigates the influence of Islamic principles and beliefs within the business realm, while outlining methods
of integrating moral standards into an organization"-The Handbook of Research on Islamic Business Ethics is an essential source for policymakers and researchers to gain
an understanding of pressing ethical issues in the Islamic business world. The primary objective is to provide readers
with an insight into the ethical principles that govern Islamic business conduct. These principles are articulated with a
view to evaluating whether business actors uphold their social responsibilities and are committed to ethical values in their
conduct. Exploring the interweaving relationship between Islamic business ethics and the market, this Handbook
examines the critical role that ethics can play in ensuring that business thrives. It offers theoretical perspectives on
research and goes beyond the conventional treatment of Islamic ethics. It debates important market issues and asserts
that social actors in the Islamic business world should be cognisant of these issues so as to behave in a moral and
responsible manner. Implications for researchers and for market conduct are illuminated. Readers wanting to familiarize
themselves with day-to-day Islamic business ethics will find this Handbook an invaluable guide.
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As a result of the recent financial crisis, new ways of doing finance have developed, creating alternatives to the regular
financial system. This book explores non-conventional banking and financing mechanisms in detail, with case studies
and examples in which these alternative methods have succeeded.
This treatise aims to help Muslim business people and professionals understand the Islamic perspective on life, this
world, pursuit of material goods, and their responsibility towards society in general.
Presents an analysis of key areas in governance from an Islamic standpoint. This book draws on classical Islam and
contemporary sources to provide a comprehensive Islamic governance framework to contrast with the Western position.
Written by a team of leading international scholars, this new book treats entrepreneurship as an ever-evolving social phenomenon, and
explores the recent trends that impact it, such as: digitisation; disruptive technologies; the rise of the 'gig' economy and; the growing
importance of community-based and social entrepreneurship. Including a mixture of case studies, examples, consideration of policy issues
and exercises, this text provides practical perspectives of Entrepreneurship in support of key theory, while discussion questions, suggested
reading and assignments help situate and test understanding.
The present work attempts to answer the question: what characterizes a Muslim? the author answers by saying that the Qur'an lays down a
set of principles to provide guidance for the conduct of a Muslim businessman. this guidance consists not merely of "laws," but also of ethical
norms. thus, a Muslim is urged not only to give others their due; rather to give even more than what one legally owes them so as to fulfill the
requirements of benevolence and magnamity. Likewise, he is expected not only to shun all that is prohibited, but also to abstain from actions
about which his conscience does not feel fully at rest. The author emphatically argues that the Islamic worldview, with is emphasis on
hereafter, fosters an outlook which significantly differs from that prevalent in the present times. Moreover, it is God's will as revealed to the
prophets rather than the frail reason of human beings to which one ought to primarily turn for guidance. In sum, the business ethics of Islam
have a distinct entity both in terms of its underlying spirit and its content.
Due in part to globalism and economic development, the Asian business sector has been rapidly expanding. Thanks to the increasing
industrialization and economic growth of China and India in particular, tourism as well as business opportunities in the Asian sector are
booming. Managerial Strategies and Practice in the Asian Business Sector is a comprehensive reference source for theories and practices
related to business integration in Asian countries. The research presented within this timely resource closely examines a number of essential
topics such as ethics, competition, and entrepreneurship in an era of globalization and economic expansion. Illustrating innovative insights
concerning the development of business strategies in this growing region, this book is an invaluable reference for business executives,
students of business, academics, policy makers, or any professional concerned with globalism and the intricacies of Asian business and
information technology integration in the Asian business sector.
This book offers a groundbreaking collection of themed chapters in the emerging field of Corporate Social Responsibility (CSR)
Communication. Via an international approach, these chapters explore the theory, practice, and issues involved in communicating CSR and
make for fascinating reading.
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