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Volume XIII includes scientific articles and reports from the 16th International Scientific Conference on the topic of „The
science and digitalisation in help of business, education and tourism“, September 7th -8th , 2020, Varna, Bulgaria.
Finally there is a key concepts book in hospitality management available on the market! Tailored to your course structure
and written with your needs in mind, as well as being international in its core (contributors from around the globe), this
makes out for an excellent companion throughout your hospitality degree.
ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the
correct ISBN. Several versions of Pearson's MyLab & Mastering products exist for each title, including customized
versions for individual schools, and registrations are not transferable. In addition, you may need a CourseID, provided by
your instructor, to register for and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's
MyLab & Mastering products may not be included when purchasing or renting from companies other than Pearson; check
with the seller before completing your purchase. Used or rental books If you rent or purchase a used book with an access
code, the access code may have been redeemed previously and you may have to purchase a new access code. Access
codes Access codes that are purchased from sellers other than Pearson carry a higher risk of being either the wrong
ISBN or a previously redeemed code. Check with the seller prior to purchase. -- Capturing the flavor and breadth of the
industry, Introduction to Hospitality Management, Fourth Edition, explores all aspects of the field including: travel and
tourism; lodging; foodservice; meetings, conventions and expositions; and leisure and recreation. Devoting six chapters
to management, the text focuses on hospitality and management and uses first-person accounts, corporate profiles and
industry morsels to foster a student's appreciation for the field. Throughout, author John R. Walker invites students to
share this industry's unique enthusiasm and passion. The text is organized into five sections: the hospitality industry and
tourism; lodging; restaurants, managed services, and beverages; recreation, theme parks, clubs, and gaming
entertainment; and assemblies and event management. Each section includes insight from industry professionals,
contains up-to-date information on career opportunities, and includes many examples illuminating current industry trends
and realities. Extensively revised and updated, this edition contains new photos, new page layouts, and new coverage on
topics ranging from sustainability to globalization
The International Encyclopedia of Hospitality Management is the definitive reference work for any individual studying or
working in the hospitality industry. This new edition updates and significantly revises 25% of the entries and has an
additional 20 new entries. New online material makes it the most up-to-date and accessible Hospitality Management
encyclopedia on the market. It covers all of the relevant issues in the field of hospitality management from both a sectoral
level: Lodging, Restaurants/Food service, Time-share, Clubs and Events as well as a functional one: Accounting &
Finance, Marketing, Strategic Management, Human Resources, Information Technology and Facilities Management. Its
unique user-friendly structure enables readers to find exactly the information they require at a glance; whether they
require broad detail which takes a more crosssectional view across each subject field, or more focused information which
looks closely at specific topics and issues within the hospitality industry today.
A real-world look at every major aspect of hotel management and operations Hotel Management and Operations, Third
Edition, helps readers to develop the wide-ranging knowledge and analytical skills they need to succeed in today's
burgeoning and dynamic hotel industry. Featuring contributions from 60 leading industry professionals and academics,
this comprehensive presentation encourages critical thinking by exposing readers to different viewpoints within a
coherent theoretical structure, enabling them to formulate their own ideas and solutions. Each of the book's nine parts
examines a specific hotel department or activity and presents a variety of viewpoints on the duties, responsibilities,
problems, and opportunities encountered there. Multidimensional case studies challenge readers to identify the central
issues in complex management problems, understand the structure and resources of the department in question, and
find solutions that may involve other hotel resources and departments. This remarkably well-designed learning tool: *
Covers all hotel departments, from front office to finance, from marketing to housekeeping * Links advanced theory with
real-world problems and solutions * Encourages critical thinking by presenting differing viewpoints * Features "As I See It"
and "Day in the Life" commentary from young managers * Provides a solid introduction to every aspect of hotel
management Complete with extensive references and suggestions for further reading, Hotel Management and
Operations, Third Edition, is an ideal book for university hospitality programs and management training programs within
the hotel industry.
Conference Proceedings of 4th International Conference on Tourism Research
A comprehensive and wide-ranging introduction to operational hotel management, this textbook brings together business
administration, management and entrepreneurship into a complete overview of the discipline. Essential reading for
students of hospitality management, the book also benefits from online support materials.
For introductory courses in hospitality. Empower tomorrow's hospitality leaders Revel (TM) Exploring the Hospitality
Industry fills a vital need: to broadly cover the hospitality industry and provide a dynamic introduction for hospitality
management students. More practical than theoretical, the text addresses the latest trends across hospitality segments from the traditional realms of tourism, hotels, and restaurants, to growth areas such as event management. The 4th
edition examines the latest careers, operations, and management principles within each featured segment. Drawing on
new learning outcomes, it analyzes the industry's newest developments and challenges, while refreshing content to
reflect ever-evolving roles and practices. Revel is Pearson's newest way of delivering our respected content. Fully digital
and highly engaging, Revel replaces the textbook and gives students everything they need for the course. Informed by
extensive research on how people read, think, and learn, Revel is an interactive learning environment that enables
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students to read, practice, and study in one continuous experience - for less than the cost of a traditional textbook.
NOTE: Revel is a fully digital delivery of Pearson content. This ISBN is for the standalone Revel access card. In addition
to this access code, you will need a course invite link, provided by your instructor, to register for and use Revel.
NOTE: Before purchasing, check with your instructor to ensure you select the correct ISBN. Several versions of Pearson's MyLab
& Mastering products exist for each title, and registrations are not transferable. To register for and use Pearson's MyLab &
Mastering products, you may also need a Course ID, which your instructor will provide. Used books, rentals, and purchases made
outside of Pearson If purchasing or renting from companies other than Pearson, the access codes for Pearson's MyLab &
Mastering products may not be included, may be incorrect, or may be previously redeemed. Check with the seller before
completing your purchase. This package includes MyHospitalityLab®. Prepare students to succeed in any area of the hospitality
industry. Introduction to Hospitality, 7/e, focuses on hospitality operations while offering a broad, comprehensive view of the
world's largest industry. The text is organized into four sections: hospitality and lodging; beverages, restaurants, and managed
services; tourism, recreation, attractions, clubs, and gaming; and assemblies, events, attractions, leadership, and management.
Each section includes real-world profiles, first-hand accounts, and engaging case studies to help readers connect with the material
and foster an appreciation of the industry's unique enthusiasm and passion. New photos, page layouts, and hands-on examples
help students understand the how-to aspects of today's hospitality industry. Updated to reflect today's trends and realities, the
Seventh Edition contains new coverage of spas, updated and new corporate profiles, salary information, hospitality-related
technologies, and more! Personalize learning with MyHospitalityLab MyHospitalityLab is an online homework, tutorial, and
assessment program designed to work with this text to engage students and improve results. Within its structured environment,
students practice what they learn, test their understanding, and pursue a personalized study plan that helps them better absorb
course material and understand difficult concepts. To help students explore the hospitality industry, MyHospitalityLab includes
industry-specific simulations from Hospitality & Tourism Interactive (HTi), and real case studies written by industry leaders.
0134514211 / 9780134514215 Introduction to Hospitality and Plus MyHospitalityLab with Pearson eText -- Access Card Package
Package consists of: 0133762769 / 9780133762761 Introduction to Hospitality 0134487281 / 9780134487281 MyHospitalityLab
with Pearson eText -- Access Card -- for Intro to Hospitality & Intro to Hospitality Management
For courses in Introduction to Hospitality and Hospitality Management. Capturing the flavor and breadth of the industry,
Introduction to Hospitality Management, Fourth Edition, explores all aspects of the field including: travel and tourism; lodging;
foodservice; meetings, conventions and expositions; and leisure and recreation. Devoting six chapters to management, the text
focuses on hospitality and management and uses first-person accounts, corporate profiles and industry morsels to foster a
student's appreciation for the field. Throughout, author John R. Walker invites students to share this industry's unique enthusiasm
and passion. The text is organized into five sections: the hospitality industry and tourism; lodging; restaurants, managed services,
and beverages; recreation, theme parks, clubs, and gaming entertainment; and assemblies and event management.
Prepare students to succeed in any area of the hospitality industry. Introduction to Hospitality, 7/e, focuses on hospitality
operations while offering a broad, comprehensive view of the world's largest industry. The text is organized into four sections:
hospitality and lodging; beverages, restaurants, and managed services; tourism, recreation, attractions, clubs, and gaming; and
assemblies, events, attractions, leadership, and management. Each section includes real-world profiles, first-hand accounts, and
engaging case studies to help readers connect with the material and foster an appreciation of the industry's unique enthusiasm
and passion. New photos, page layouts, and hands-on examples help students understand the how-to aspects of today's
hospitality industry. Updated to reflect today's trends and realities, the Seventh Edition contains new coverage of spas, updated
and new corporate profiles, salary information, hospitality-related technologies, and more! Also available with MyHospitalityLab®
This package is also available with MyHospitalityLab-an online homework, tutorial, and assessment program designed to work
with this text to engage students and improve results. Within its structured environment, students practice what they learn, test
their understanding, and pursue a personalized study plan that helps them better absorb course material and understand difficult
concepts. To help students explore the hospitality industry, MyHospitalityLab includes industry-specific simulations from Hospitality
& Tourism Interactive (HTi), and real case studies written by industry leaders. Note: You are purchasing a standalone product;
MyHospitalityLab does not come packaged with this content. Students, if interested in purchasing this title with MyHospitalityLab,
ask your instructor for the correct package ISBN and Course ID. Instructors, contact your Pearson representative for more
information. If you would like to purchase both the physical text and MyHospitalityLab, search for: 0134514211 / 9780134514215
Introduction to Hospitality and Plus MyHospitalityLab with Pearson eText -- Access Card Package Package consists of:
0133762769 / 9780133762761 Introduction to Hospitality 0134487281 / 9780134487281 MyHospitalityLab with Pearson eText -Access Card -- for Intro to Hospitality & Intro to Hospitality Management
Understanding the global hotel business is not possible without paying specific attention to hotel chain management and
dynamics. Chains are big business, approximately 80 percent of hotels currently being constructed around the world are chain
affiliated and, in 2014, the five largest brands held over a one million rooms. The high economic importance of the hotel chains
and their global presence justifies the academic research in the field however, despite this, there is no uniform coverage in the
current body of literature. This Handbook aids in filling the gap by exploring and critically evaluates the debates, issues and
controversies of all aspects of hotel chains from their nature, fundamentals of existence and operation, expansion, strategic and
operational aspects of their activities and geographical presence. It brings together leading specialists from range of disciplinary
backgrounds and regions to provide state-of-the-art theoretical reflection and empirical research on current issues and future
debates. Each of the five inter-related section explores and evaluates issues that are of extreme importance to hotel chain
management, focusing on theoretical issues, the expansion of hotel chains, strategic and operational issues, the view point of the
individual affiliated hotel and finally the current and future debates in the theory and practice of hotel chain management arising
from globalisation, demographic trends, sustainability, and new technology development. It provides an invaluable resource for all
those with an interest in hotel management, hospitality, tourism and business encouraging dialogue across disciplinary boundaries
and areas of study. This is essential reading for students, researchers and academics of Hospitality as well as those of Tourism,
Marketing, Business and Events Management.
This comprehensive text provides students with a solid gounding in the industry, covering all sectors of the hospitality industry,
both commercial and non commercial, and sets it within the context of the tourism industry.
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Hospitality Experience offers students an exciting introduction to key aspects of hospitality management. The authors provide a
refreshing focus on how hospitality experiences can be created and managed successfully. With a comprehensive overview of the
hospitality industry, the textbook familiarizes students with the basics of hospitality management and offers analysis as well as
cases and practical examples. Designed primarily for entry-level students at all levels, the book will also be of interest to
professionals working in the business.
With contributions from leading figures in the field The International Hospitality Industry looks at both specific sectors of the
industry, such as restaurants, cruises, hotels and contract foodservice. The book moves on to highlight the key issues that will be
encountered within every sector of the industry - operations, IT, marketing and HR among others - thereby providing the reader
with an all-encompassing and comparative overview of the field.
Hotel Management and Operations, Fourth Edition helps readers develop the wide-ranging knowledge and analytical skills they
need to succeed in today's burgeoning and dynamic hotel industry. This comprehensive volume encourages critical thinking by
providing different points of view through contributions from sixty leading industry professionals and academics. Within a coherent
theoretical structure, this updated Fourth Edition enables readers to formulate their own ideas and solutions. Each of the book's
nine sections examines a specific hotel department or activity and presents a variety of viewpoints on the duties, responsibilities,
problems, and opportunities encountered there. Multidimensional case studies challenge readers to identify the central issues
involved in complex management problems, understand the structure and resources of the department in question, and find
solutions that may involve other hotel resources and departments. Providing a solid introduction to every aspect of hotel
management, this Fourth Edition: Presents new readings on security and human resources Covers all hotel departments, from
front office to finance, marketing to housekeeping Links advanced theory with real-world problems and solutions Features "As I
See It" and "Day in the Life" commentary from young managers Complete with extensive references and suggestions for further
reading, Hotel Management and Operations, Fourth Edition is an ideal book for university hospitality programs and management
training programs within the hotel industry.
Hospitality is an industry characterised by its complex nature and numerous sectors including hotels, hostels, B&Bs, restaurants,
pubs, nightclubs and contract catering. However, despite its segmentation, there are key issues that are pertinent to all
subsectors. The Routledge Handbook of Hospitality Management adopts a strategic approach and explores and critically
evaluates current debates, issues and controversies to enable the reader to learn from the industry’s past mistakes as well as
future opportunities. Especially relevant at a time when many sectors of the industry have to re - evaluate and reinvent themselves
in response to the economic downturn the Handbook brings together specialists from both industry and academia and from a
range of geographical regions to provide state-of-the-art theoretical reflection and empirical research. Each of the five inter related
sections explores and evaluates issues that are of extreme importance to hospitality organisations, many of which have not been
adequately explored before: external and internal customers, debates surrounding finance, uncertainty risk and conflict,
sustainability, and e-Hospitality and Technology. This book is an invaluable resource for all those with an interest in hospitality,
encouraging dialogue across disciplinary boundaries and areas of study. It is essential reading for students, researchers &
academics and managers of Hospitality as well as those of Tourism, Events, Marketing, and Business Management.
Top experts specializing in hospitality management have contributed articles to this new collection which explains recent
developments in accounting and finance. The material is drawn from a combination of fieldwork and practical experience. The
managerial emphasis means that the content is fully relevant internationally and not constrained by the legal framework of different
countries. Accounting and Finance provides an overview of: *analysis and evaluation of performance *planning methods and
techniques *financial information and control *financial management. It also shows how operational analysis can be used as a
management tool to improve performance. Techniques for predicting the financial success or failure of hotels are suggested.
Research into hotel companies in the US and Europe demonstrates key performance indicators used by hotel managers and
financial executives. Other contributors explore the interface between accounting and marketing and human resource
management and there is thorough coverage of financial strategy formulation. Readers will also find helpful the section on
statistics in the analysis and prediction of cost behaviour in hotels. Contributors: Raymond Schmidgall (Michigan State University,
USA); Debra J. Adams (Bournemouth University, UK); Professor Elisa S. Moncarz (Florida International University, USA); Richard
N. Kron (Kron Hospitality Consulting, USA); Angela Maher (Oxford Brookes University, UK); Peter J. Harris (Oxford Brookes
University, UK); Geoff S. Parkinson (BDO Stoy Hayward Chartered Accountants, UK); Paul Fitz-John (Bournemouth University,
UK); Paul Collier (University of Exeter, UK); Professor Alan Gregory (University of Glasgow, UK); Tracy A. Jones (Cheltenham and
Gloucester College of Higher Education, UK); Jacqueline Brander Brown (The Manchester Metropolitan University, UK); Nina J.
Downie (Oxford Brookes University, UK): Catherine L. Burgess (Oxford Brookes University, UK); Ian C. Graham (Holiday Inn
Worldwide, Belgium); Howard M. Field (International Hotel and Leisure Associates, UK); Professor Paul Beals (Canisius College,
USA); Frank J. Coston (Pannell Kerr Forster Associates, UK).
'In Search of Hospitality' is a unique contribution to the study of hospitality, exploring the practice of hospitality across disciplines,
and adopting an international perspective where appropriate. This title brings together an extraordinary collection of leading
researches and writers in hospitality, sociology, philosophy and social history, thereby providing a broad and comprehensive
perspective on hospitality. It focuses the study of hospitality across the range of human, social and economic settings, and
provides a reference point for the future development of hospitality as an academic discipline. Harnessing this wide range of
viewpoints, 'In Search of Hospitality' offers an intellectually stimulating and innovative approach to the study of hospitality. It is
ideal for students and academics within both the applied fields of hospitality and tourism studies and the general fields of business
studies and behaviour sciences. It is also suitable for practitioners in hospitality, leisure and tourism businesses, for whom it
provides a provocative and informative guide to understanding and providing hospitality within a commercial context.
Food and Beverage Management 4e provides a complete introduction to this vital area of hospitality management. Now in its
fourth edition, this best-selling text has been completely revised and restructured to reflect current practice and teaching and
includes updated information on all areas, especially technology, operations and staffing issues. Each chapter has a user friendly
structure including aims, exercises and further study hints. Food and Beverage Management 4e is the introductory bible for people
entering food and beverage management studies or practice. * What is quality and how to manage it * Getting started in the
restaurant business * Menu planning * Food and beverage operations and control * Staffing issues including recruitment and
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turnover * Marketing including public relations and merchandising * Trends and development including franchising and
environmental issues * Real-life cases from industry leaders, including practical examples and illustrations to clearly explain the
critical points raised * Fully revised and updated with new material relating to food and beverage management operations and
technology * Support from online lecturer material with PowerPoint slides, solutions to exercises, extra case studies and web links
This revised and updated second edition of Revenue Management for the Hospitality Industry explains pricing and revenue
management strategies using realistic and practical industry examples from hotels, restaurants, and many other hospitality
industry segments that utilize differential pricing as a major revenue management tool. The book explains, in detail, what
hospitality professionals must know and do to become effective revenue managers. A new chapter on data analysis addresses the
dramatic rise in the importance of big-data collection and management, as well as the importance of revenue management-related
data increasingly posted on social media and social network accounts. A running case throughout the book helps students
discover how to incorporate revenue management principles and strategies address in the text’s 14 chapters. The book is
intended for students with prior knowledge and understanding of the hospitality industry.
Supervision in the Hospitality Industry, Ninth Edition, is a comprehensive primer designed for beginning leaders, new supervisors
promoted from an hourly job, and students planning for careers in the hospitality industry. Covering each essential aspect of firstline supervision, this market-leading textbook helps readers develop the practical skills and knowledge necessary for effectively
supervising hospitality workers at all levels of an organization, including cooks, servers, bartenders, front desk clerks, porters,
housekeepers, and janitorial staff. Topics include planning and organizing, communication, recruitment and team building,
employee training, performance effectiveness, conflict management, and more. The text's unique approach to leading human
resources — combining fundamental leadership theory and the firsthand expertise of hospital industry professionals — enables
readers to master concrete, results-driven leadership methods and overcome the everyday challenges faced in the real world.
Principles of good leadership and supervision are presented in clear, easy-to-understand language and are reinforced by
numerous examples, case studies, discussion questions, and activities. The ninth edition of Supervision in the Hospitality Industry
remains the ideal text for students and practitioners alike, delivering a basic yet comprehensive knowledge of the different
elements of the supervisor's job while helping develop the leadership qualities needed to succeed as a hospitality professional.
Now in its ninth edition, Human Resource Management in the Hospitality Industry: An Introductory Guide, is fully updated with new
legal information, data, statistics and examples. Taking a 'process' approach, it provides the reader with an essential
understanding of the purpose, policies and processes concerned with managing an enterprise's workforce within the current
business and social environment. Since the eighth edition of this book there have been many important developments in this field
and this ninth edition has been completely revised and updated in the following ways: Extensively updated content to reflect recent
issues and trends including: labour markets and industry structure, impacts of IT and social media, growth of international multi unit brands, role of employer branding, talent management, equal opportunities and managing diversity. All explored specifically
within the Hospitality Industry An extended case study drawing from the authors' experience working with Forte and Co., Centre
hotels, Choice Hotels and Bass, Price Waterhouse and Grant Thornton explores key issues and shows real life applications of
HRM in the Hospitality Industry Supported with new lecturer and students online resources including: PowerPoint slides, additional
case studies and links to additional resources. Written in a user friendly style and with strong support from the Institute of
Hospitality, each chapter includes international examples, bulleted lists, guides to further reading and exercises to test knowledge.
Direct 'n Succeed presents mistakes companies make with recruiting and retention and methods for avoiding these mistakes. Issues
addressed include job description improvement, job placement to prevent burnout, methods for recognizing and utilizing employees'
strengths, sexual harassment prevention, and culture building. All of these provide the means for leaders to direct their companies to
success.
The tourism industry is a multi-billion dollar enterprise, with more people from all cultures and nationalities choosing to spend their leisure
time traveling and visiting new locations. To exploit this burgeoning market, tourism agencies must carefully consider the desires and goals of
travelers from around the world. The Handbook of Research on Global Hospitality and Tourism Management contributes to the body of
knowledge on travel and tourism by presenting a global view of the hospitality industry, including theoretical research into industry trends as
well as case studies from around the world. This handbook provides travel agents, owner-operators, and students and researchers in the
hospitality industry with the latest research, findings, and developments in the field. Within this handbook of cutting-edge research, readers
will find chapters and cases on topics such as travel and tourism in a global economy; local, glocal, and international hospitality; challenges in
environmental management; cultural cuisine; and destination management, among others.
"This new eighth edition of Introduction to Hospitality focuses on hospitality operations and has been written in response to professors and
students who wanted a broader view of the world's largest industry. Introduction to Hospitality complements Introduction to Hospitality
Management and Exploring the Hospitality Industry, also written by John R. Walker. Adopters may select the title best suited to their needs.
This text offers a comprehensive overview of the industry"-The Routledge Handbook of Language and Professional Communication provides a broad coverage of the key areas where language and
professional communication intersect and gives a comprehensive account of the field. The four main sections of the Handbook cover:
Approaches to Professional Communication Practice Acquisition of Professional Competence Views from the Professions This invaluable
reference book incorporates not only an historical view of the field, but also looks to possible future developments. Contributions from
international scholars and practitioners, focusing on specific issues, explore the major approaches to professional communication and bring
into focus recent research. This is the first handbook of language and professional communication to account for both pedagogic and
practitioner perspectives and as such is an essential reference for postgraduate students and those researching and working in the areas of
applied linguistics and professional communication.
Strategic Management for Tourism, Hospitality and Events is the must-have text for students approaching this subject for the first time. It
introduces students to fundamental strategic management principles in a Tourism, Hospitality and Events context and brings theory to life by
integrating a host of industry-based case studies and examples throughout. Among the new features and topics included in this edition are:
Extended coverage to Hospitality and Events to reflect the increasing need and importance of a combined sector approach to strategy New
international Tourism, Hospitality and Events case studies from both SME’s and large-scale businesses are integrated throughout to show
applications of strategic management theory, such as objectives, products and markets and strategic implementation. Longer combined
sector case studies are also included at the end of the book for seminar work. New content on emerging strategic issues affecting the tourism
,hospitality and events industries, such as innovation, employment, culture and sustainability Web Support for tutors and students providing
explanation and guidelines for instructors on how to use the textbook and case studies, additional exercises, case studies and video links for
students. This book is written in an accessible and engaging style and structured logically with useful features throughout to aid students’
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learning and understanding. This book is an essential resource to Tourism, Hospitality and Events students.
Handbook of Hospitality Operations and IT provides an authoritative resource for critical reviews of research into both operations and IT
management. Internationally renowned scholars provide in-depth essays and explanations of case studies, to illustrate how practices and
concepts can be applied to the hospitality industry. The depth and coverage of each topic is unprecedented. A must-read for hospitality
researchers and educators, students and industry practitioners.
Contemporary Perspectives on China Tourism is an innovative and engaging collection which presents unique approaches and critical
insights into the policy, development and management practices of tourism and hospitality in modern China. This volume consists of nine
independent research reports overarching the consequences of tourism from economic, sociocultural, community, and humanistic
perspectives. The book addresses generic issues such as tourism demand, mega events, leisure, tourist experience, cultural representation,
community development, and quality of life through tourism, as well as strategies and techniques specific to the tourism and hospitality
industries. Contemporary Perspectives on China Tourism draws on methodological traditions of anthropology, business, communication and
media studies, geography, linguistics and literature, sociology, and critical tourism studies. Seven of the nine chapters in this book were
originally published in a special issue on "Methodological Innovations in China Tourism Research" of the Journal of China Tourism Research.
This book is an introduction, with a management perspective, to maintenance and engineering for hotel and foodservice managers-intraining.
Introduction to Hospitality ManagementPrentice Hall
"An innovative and cross-cutting approach to Hospitality that examines the fundamentals of the subject in a concise and commendable way.
Roy Wood’s academic and practitioner expertise is brought to bear on this succinct synthesis of the subject that will quickly become a must
read for all students and academics in the hospitality area." - Professor Stephen J. Page, Bournemouth University Hospitality Management: A
Brief Introduction is designed for undergraduate and postgraduate students studying hotel and hospitality management and hospitality
studies. The book includes coverage of the principal areas of functional management in hospitality including: employee relations
accommodation management food and beverage management marketing and sales industry structure and strategy the nature of
management roles hospitality management education future trends in the field. Roy Wood uses a wide range of established and
contemporary research and reflects critically on its subject, including from the perspective of the hospitality consumer, to ensure that readers
gain wide awareness of the realities and challenges of the hospitality industry.
"This textbook provides readers with a comprehensive introduction to the many entities that make up the hospitality industry, as well as an
overview of today's hot issues, including ethical challenges and management concerns. The seventh edition features new information on:
green hotels and restaurants and sustainable tourism development; hotel technology, computer-based restaurant control systems, and virtual
meetings; application of management techniques such as Six Sigma and Balanced Scorecard; how the Internet, e-mail, and social media
have changed hospitality marketing."--Publisher description.
The International Encyclopedia of Hospitality Management is the definitive reference work for any individual studying or working in the
hospitality industry. There are 185 Hospitality Management degrees in the UK alone. This new edition updates and significantly revises
twenty five per cent of the entries and has an additional twenty new entries. New online material makes it the most up-to-date and accessible
hospitality management encyclopedia on the market. It covers all of the relevant issues in the field of hospitality management from a sectoral
level (lodging, restaurants/food service, time-share, clubs and events) as well as a functional one (accounting and finance, marketing,
strategic management, human resources, information technology and facilities management). Its unique, user-friendly structure enables
readers to find exactly the information they require at a glance – whether they require broad detail that takes a more cross-sectional view
across each subject field or more focused information that looks closely at specific topics and issues within the hospitality industry today.
Tourism is one of the most rapidly evolving industries of the twenty-first century. The economy of many countries all over the world depends
on their ability to attract visitors and maintain a distinct edge in a highly competitive market. International Tourism and Hospitality in the Digital
Age brings together the best practices for growth, development, and strategic management within the tourism and hospitality industries.
Highlighting comparative research that explores the cross-cultural contexts and societal implications of tourism, this book is an essential
resource for professionals, researchers, academics, and students interested in a contemporary approach to promoting, managing, and
maximizing profitability of leisure and recreation services.
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