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The proceedings of the International Conference on Environmental Science and Material Application (ESME2012), held on the 13
and 14th October 2012 in Beijing, China, are arranged under the headings of: Environmental Resources, Environmental Materials
and Environmental Protection; Materials Engineering and Materials Applications. Volume is indexed by Thomson Reuters CPCI-S
(WoS).
International Hospitality Management: issues and applications brings together the latest developments in global hospitality
operations with the contemporary management principles. It provides a truly international perspective on the hospitality and
tourism industries and provides a fresh insight into hospitality and tourism management. The text develops a critical view of the
management theory and the traditional theories, looking at how appropriate they are in hospitality and tourism and in a
multicultural context. The awareness of cultural environments and the specifications imposed by those cultures will underpin the
whole text. International Hospitality Management is designed to instil a greater awareness of the international factors influencing
the strategies and performances of hospitality organisation. The approach focuses on a critical analysis of the relevance and
application of general management theory and practice to the hospitality industry. Consisting of three 3 parts divided into 14
chapters, each of which deals with a major topic of international management, the book has been thoroughly developed with
consistent learning features throughout, including: Specified learning outcomes for each chapter International case studies
including major world events such as the September 11 Terrorist Attacks, the Argentine Financial Crisis, The SARS virus, The
Institution of Euro, the accession of China to the World Trade Organization., and the expansion of European Union, as well as
international corporations such as Marriott, Hilton, Intercontinental, McDonalds, Starbucks etc. It introduces the global market
situation, including Americas, Europe, Asia Pacific, and Middle East. Study questions and discussion questions to consolidate
learning and understanding. Links to relevant websites at the end of each chapter On-line resources and a test bank is available
for lecturers and students * Designed to instil a greater awareness of the international factors influencing hospitality industry *
Provides a cultural context throughout, including cultural recognition and respect, and developing practices for working on an
international level * International case studies including those on Marriott, Hilton, Intercontinental, McDonalds and Starbucks
explore management principles in practice
The study of tourism as a complex social phenomenon, beyond simply business, is increasing in importance. Providing an
examination of perceptions of culture and society in tourism destinations through the tourist's eyes, this book discusses how
destinations were, and are, created and perceived through the 'lens' of the tourist's gaze.
Not all World Heritage Sites have people living within or close by their boundaries, but many do. The designation of World Heritage
status brings a new dimension to the functioning of local communities and particularly through tourism. Too many tourists
accentuated by the World Heritage label, or in some cases not enough tourists, despite anticipation of increased numbers, can act
to disrupt and disturb relations within a community and between communities. Either way, tourism can be seen as a form of activity
that can generate interest and concern as it is played out within World Heritage Sites. But the relationships that World Heritage
Sites and their consequent tourism share with communities are not just a function of the number of tourists. The relationships are
complex and ever changing as the communities themselves change and are built upon long-standing and wider contextual factors
that stretch beyond tourism. This volume, drawing upon a wide range of international cases relating to some 33 World Heritage
Sites, reveals the multiple dimensions of the relations that exist between the sites and local communities. The designation of the
sites can create, obscure and heighten the power relations between different parts of a community, between different communities
and between the tourism and the heritage sector. Increasingly, the management of World Heritage is not only about the
management of buildings and landscapes but about managing the communities that live and work in or near them.
An introductory text that gives its reader a strong understanding of the dimensions of tourism, the industries of which it is
comprised, the issues that affect its success, and the management of its impact on destination economies, environments and
communities. Now in a full colour design, the new edition features a clear focus on the issues affecting 21st century tourism,
providing students with extensive coverage on the effects of globalisation and global conflict; sustainability and climate change;
developments in digital technology and the rise of the sharing economy. International case-studies and snapshots (mini-case
studies) are used throughout and have been taken from around the globe, including the US, China, Russia, Gambia, Bhutan,
Cuba, Singapore, New Zealand, Australia, Caribbean, Canada and the UK, and from companies including TUI, Airbnb and Marriot.
The accompanying Online Resources include PowerPoint slides and an Instructor's Manual for lecturers and additional case
studies, useful video links, and web links for students. Suitable for students new to tourism studies.
Social Marketing is the utilisation of marketing principles and methods to encourage individual and organisational behaviour
change for the public good. Traditionally the domain of government it is increasingly also utilised by non-government and nonprofit organisations and other institutions of civil society as a non-regulatory means to achieve policy and public good goals. At a
time when concerns over tourism's contribution to undesirable environmental, economic and social change is greater than ever,
social marketing strategies are important for encouraging more appropriate and desirable behaviours by tourists and the tourism
industry. Tourism and Social Marketing is the first book to comprehensively detail the relevance of social marketing principles and
practice to tourism, destination management and marketing. By considering this relationship and application of social marketing
approaches to key issues facing contemporary tourism development, such as the environment, this book provides significant
insights into how the behaviours of visitors and businesses may be changed so as to develop more sustainable forms of tourism
and improve the quality of life of destination communities. It further provides a powerful impetus to the development of tourism
related forms of sustainable consumption and the promotion of ethical tourism and marketing. This innovative book is
comprehensive in scope by considering a variety of relevant fields relevant to tourism and social marketing practice including,
health, non - profit organisations, governance, the politics of marketing and consumption, consumer advocacy and environmental
and sustainable marketing. It integrates selected international cases studies to help tourism students engage with the broader
debates in social marketing, governance and the politics of behaviour change and shows the relationship of theory to practice.
Written by a leading authority in the field, topical and integrative, this book will be valuable reading for students, scholars and
researchers in tourism.
A comprehensive introduction to marketing in the tourism and hospitality industry, written from a southern African perspective
Get a comprehensive research-based look at real life hospitality industry issues from leaders in the field Global Cases on
Page 1/5

Download File PDF International Cases In Tourism Management
Hospitality Industry is a comprehensive examination into hospitality issues around the world. This detailed look at the industry’s
dynamics uses an international perspective that provides reader understanding by spanning several strategic and functional areas
in management practices. Leading academics, trainers, and consultants from around the globe offer research-based perspectives
on real life issues in this competitive industry. This important text extensively explores various aspects of the industry from both
Asian and Western countries, providing important insights into policymaking, research, consulting, and teaching. Global Cases on
Hospitality Industry presents extensively-researched illustrative case studies and accounts of revealing management practices
from experts around the world. This book explains both the positive and negative impact of certain real life policy and management
decisions in various aspects of the industry. This text discusses topics such as marketing, human resources, strategy,
entrepreneurship, the use of technology, and ethics, using inside looks into different hospitality and travel and tourism companies.
The book includes numerous figures and tables to clearly illustrate research data. Topics in Global Cases on Hospitality Industry
include: consumer marketing research price promotions consumer behaviors bed and breakfast expectation analysis assessment
of service quality company organizational structure labor productivity human resource issues franchise restaurants impact around
the world tour operator strategies similarity of problems between the hospitality and tourism industries heritage tourism societal
effects of tourism development ethical challenges and much more! Global Cases on Hospitality Industry is essential reading for
hospitality management educators, students, trainers, and researchers in services management.
This textbook provides a thorough understanding of the conceptual framework of tourism. It offers a comprehensive overview of the key
concepts and terms used in the tourism industry, various agencies involved, tourism-related laws, demand and supply dimensions and the
economic, socio-cultural and environmental effects of tourism activities. Tourism: Concepts, Issues and Impacts provides insight into various
international and national organizations working in the tourism sector, their functions and roles in managing tourism and its related aspects.
By using rich pedagogical features, examples and cases from across the world, this book will prove to be a staple read for all students of
hospitality and tourism management. Key Feature: • Student-friendly, interactive and relatable content • Covers the entire gamut of basic
tourism concepts to help beginners build a strong groundwork of the fundamentals • Text aided by tables, figures, photographs and boxed
examples • Chapter-end review exercises and project ideas to help students in gaining practical knowledge
Contemporary sport is big business. Major teams, leagues, franchises, merchandisers and retailers are in fierce competition in a dynamic
global marketplace. Now in a fully revised and updated second edition, International Cases in the Business of Sport presents an unparalleled
range of cutting-edge case studies that show how contemporary sport business is done and provides insight into commercial management
practice. Written by a team of international experts, these case studies cover organisations and events as diverse as the NBA, the Americas
Cup, the Tour de France, the PGA tour, FC Barcelona and the Australian Open tennis. They explore key contemporary themes in sport
business and management, such as broadcast rights, social media, strategic development, ownership models, mega-events, sports retailing,
globalisation, corruption and financial problems. Each case study also includes discussion questions, recommended reading and links to
useful web resources. International Cases in the Business of Sport is an essential companion to any sport business or sport management
course, and fascinating reading for any sport business professional looking to deepen their understanding of contemporary management.
Case studies are an indispensable learning tool, not only in the classroom but also in academic research, consultancy and practical business
management contexts. Case studies present real situations, allowing a balance of theory and practice. They have the power to transform the
learning the abstract and uninspiring to one that is targeted and vibrant.International Cases in Sustainable Travel & Tourism provides an
international range of outstanding new cases focused on sustainable tourism management and development, including award winners and
finalists from the WTTC Tourism for Tourism Awards they are written by local scholars who are experts in sustainable tourism. They all have
a range of features ensuring their quality and applicability:* Based on a joint initiative of the World Travel and Tourism Council (WTTC) and
the BEST Education Network (BEST EN), organisations that are at the the forefront of both sustainable tourism practice and teaching;* Each
case is rigorously and carefully structured for maximum teaching and learning impact- this includes a clear synopsis, appropriate theoretical
frameworks, and a clear summary and future outlook;* Every case is fully supported by features to increase deep understanding of the
principles and practice it contains- clear learning outcomes, full references and directed reading and challenging study questions;* In addition
to each case the authors provide educators and trainers with detailed background teaching notes, indicative answers, a recommended
teaching approach and teaching slides in PowerPoint;* All the cases are also available online for individual purchase at
www.goodfellowpublishers.com and for library and site purchase through all major online suppliersThe book, and the individual cases will be
an essential teaching and learning resource for both undergraduate and graduate students in Tourism. It will also be of interest to academic
researchers and planners, managers and developers of tourist destinations. It will be ideal for the increasing number of sustainability subjects
in tourism degrees worldwide.
This textbook explores the fundamental principles of marketing applied to tourism and hospitality businesses, placing special emphasis on
SMEs in the international tourism industry. It includes examples from a wide range of destinations, from emerging markets to high-income
countries. Taking a comprehensive approach, the book covers the whole spectrum of tourism and hospitality marketing including destination
marketing, marketing research, consumer behaviour, and digital and social media marketing. Practical in focus, it gives students the tools,
techniques, and underlying theory required to design and implement successful tourism marketing plans. Chapters contain in-depth case
studies, including companies like Marine Dynamics Shark Tours (South Africa), Reality Tours & Travel (Mumbai, India), and Makeover Tours
(Turkey). Thematic case studies include ‘Halal Tourism in Southeast Asia’, and ‘Marketing and Branding Rwanda’. These illustrate key
concepts and theory, with definitions, key summaries, and discussion questions providing further insights. This textbook is ideal for
undergraduate and postgraduate students looking for a comprehensive text with a practical orientation.
This book covers the entire spectrum of cultural and digital tourism and presents the latest findings, examples and cases, highlighting
innovations for the tourism industry from both an academic and a practical point of view. The book invites readers to discover ongoing
developments and recent trends in fields like heritage and museum management; sports tourism; tourism economics and policy; e-marketing
and e-business; and many other fields, making it of value to researchers in tourism management, practitioners and policymakers alike. The
book was edited in collaboration with the International Association of Cultural and Digital Tourism - IACuDiT - and includes the proceedings of
the First International Conference on Cultural and Digital Tourism.
International Cases in Tourism ManagementRoutledge
This book presents eleven case studies of success about Latin America tourism. The cases are embedded in a framework describing the
economic and cultural foundations of tourism development in the continent. Mexico, Brazil, Chile and Costa Rica are some of the Latin
countries which have become examples and models for touristic development, respect for the environment and social inclusion. The book
showcases some of the best practices, along with an analysis of how these projects helped improving the environmental and social
surroundings and how return on investments has been ensured. Latin America is shown as an excellent example, with the Gross Domestic
Product of the continent expanding intensely in the tertiary sector like leisure, hospitality, travel, tourism, entertainment, gastronomy, events
and indoor and outdoor recreation. This book is a valuable resource both for professionals in the tourism industry and for researchers in
tourism management.
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Analyses the characteristics of the international tourism market and the tourism development policies pursued by industrialised and
developing countries.

A step-by-step approach to guide students through the whole research process, from initial ideas, through to writing up
and presenting the findings.
This book links research in wine marketing/management and wine tourism, offering international and multidisciplinary
perspectives. Addressing the evolving nature of the wine tourism industry and market, the book brings in new research
streams and technology advances such as; social media, customer empowerment and engagement, co-creation, social /
responsible marketing and wine consumption. Each section includes an introductory chapter written by the editors
discussing the aims and the chapters of the section. Section chapters provide theoretical and research based insights
with practical implications, while every section is also complemented with case studies that further enrich the practice and
industry implications of theory. Researchers will find in this book a holistic analysis of research and cases relating to the
management and marketing of wine tourism businesses and visitors.
This book represents a comprehensive, authoritative and up-to-date analysis of key sectors in the hospitality and tourism
industries in China and India, and will address the market's growing need for information on Tourism in China and India.
The text will be written in an accessible style drawing on the authors' wealth of theoretical, educational and industry
experience. The text will contain inputs from academic colleagues and commercial contacts from the identified region.
Case studies will give real life experiences of hospitality and tourism companies and organisations operating in this
region and will include interactive exercises and discussion points. - The only textbook that deals with the changing
tourism and hospitality issues in China and India - Theoretical and applied information on hospitality management and
tourism development in these emerging markets - Case studies offer real-life application of theories; exercises and
discussion points are included
Concerned with the role of tourism in the Pacific area, this text examines the subsequent economic, social, cultural,
political, environmental and health implications. Issues such as aid, trade and travel, marketing, resort development and
planning are discussed.
Using a wide range of international cases from a diverse range of festival and events this back provides critical
perspectives on the marketing, management and evaluation of festivals and their complex and dynamic relationships with
tourism and tourists.
The book provides a holistic approach to wine destination management and marketing by bringing together wine tourism
research with research in wine and destination management. Chapters are contributed by numerous international authors
offering an international and multidisciplinary perspective. The book combines fresh research approaches with
international industry examples and case studies in the following key topics: understanding demand of wine destinations;
New approaches and practices of wine destination marketing; innovation and design of wine destination experiences and
wine routes; planning and development of wine destinations. The book analyses wine destination management and
marketing issues from the perspectives of the various stakeholders of wine destinations (e.g. tourists, cellar doors, wine
tourism firms, destination managers, wine associations and networks). The book is equally valuable to researchers and
industry professionals alike.
Social media is fundamentally changing the way travellers and tourists search, find, read and trust, as well as
collaboratively produce information about tourism suppliers and tourism destinations. Presenting cutting-edge theory,
research and case studies investigating Web 2.0 applications and tools that transform the role and behaviour of the new
generation of travellers, this book also examines the ways in which tourism organisations reengineer and implement their
business models and operations, such as new service development, marketing, networking and knowledge management.
Written by an international group of researchers widely known for their expertise in the field of the Internet and tourism,
chapters include applications and case studies in various travel, tourism and leisure sectors.
The tourism industry is a multi-billion dollar enterprise, with more people from all cultures and nationalities choosing to
spend their leisure time traveling and visiting new locations. To exploit this burgeoning market, tourism agencies must
carefully consider the desires and goals of travelers from around the world. The Handbook of Research on Global
Hospitality and Tourism Management contributes to the body of knowledge on travel and tourism by presenting a global
view of the hospitality industry, including theoretical research into industry trends as well as case studies from around the
world. This handbook provides travel agents, owner-operators, and students and researchers in the hospitality industry
with the latest research, findings, and developments in the field. Within this handbook of cutting-edge research, readers
will find chapters and cases on topics such as travel and tourism in a global economy; local, glocal, and international
hospitality; challenges in environmental management; cultural cuisine; and destination management, among others.
This book explores the impact of design science and design thinking on tourism planning, gathering contributions from leading
authorities in the field of tourism research and providing a comprehensive and interconnected panorama of cutting-edge results
that influence the current and future design of tourist destinations. The book builds on recent findings in psychology, geography
and urban and regional planning, as well as from economics, marketing and communications, and explores the opportunities
arising from recent advances in the Internet and related technologies like memory, storage, RFID, GIS, mobile and social media in
the context of collecting and analyzing traveler-related data. It presents a broad range of insights and cases on how modern
design approaches can be used to develop new and better touristic experiences, and how they enable the tourism industry to track
and communicate with visitors in a more meaningful way and more effectively manage visitor experiences.
Tourism is one of the most dynamic and challenging industries across the globe. Since tourism is a multi-dimensional service
industry, it becomes a responsibility of national and local governments, private sectors and voluntary organizations to make it more
sustainable and responsible for minimizing negative environmental, social and cultural impacts and generating greater economic
benefits for local residents. Moreover, it has become an immediate need to conserve natural and cultural heritage for the
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maintenance of the world’s diversity. The present anthology, divided into three sections and comprising 16 chapters, addresses
the need of sustainable and responsible tourism. It provides vibrant insights into the latest trends and practices followed in the
industry for the sustenance of tourism. The book emphasizes the potential of tourism in upgrading national economy and social
well-being of host communities. Besides, it focuses on the areas of important concerns which require critical attention, such as
visitor impact management, tourism destination management, community involvement for tourism sustenance and the threat of
climatic change on biodiversity and tourist destination. The book also guides readers towards new horizons of tourism arena
related to sustainability and responsible tourism practices. This book will be of great interest to the students of hospitality and
tourism management. Besides, it will prove to be of great use to policy makers, stakeholders, tourism educators and researchers.
From the very inception of life, travel has fascinated man. Travel and tourism have been important social activities of human
beings from time immemorial. The urge to explore new places within one's own country or outside and seek a change of
environment & experience has been experienced from ancient times. Tourism is one of the world's most rapidly growing industries.
Much of its growth is due to higher disposable incomes, increased leisure time and falling costs of travel. As airports become more
enjoyable places to pass through, as travel agency services become increasingly automated, and as tourists find it easier to get
information on places they want to visit, tourism grows. Tourism includes a multitude of activities which together form one of the
world's fastest growing international sectors. Tourism as a phenomenon involves the movement of people with in their own country
or across the national borders. Tourism accounts for the single largest peaceful movement of people across cultural boundaries of
the world. Today, tourism is a major source of income for many countries, and affects the economy of both the source and host
countries, in some cases being of vital importance. Tourism brings in large amounts of income into a local economy in the form of
payment for goods and services needed by tourists, accounting for 30% of the world's trade of services, and 6% of overall exports
of goods and services. It also creates opportunities for employment in the service sector of the economy associated with tourism.
This is why an understanding of tourism, how to manage it and how to take action quickly when things go wrong. Tourism
Management takes an interdisciplinary approach and includes planning and policy aspects of international, national and regional
tourism as well as specific management studies. It will be valuable for those concerned with the planning and management of
travel and tourism.
Electronic Inspection Copy available for instructors here This exciting new text offers all students of Tourism a concise introduction
to all the core topics of Tourism Management. Covering both key theory and practice it introduces students to general
management issues across the whole tourism sector in an accessible and manageable way. Focusing particularly on the
challenges of managing tourism in the 21st Century, it integrates the themes of sustainability, internationalism, technology and
globalisation throughout to provide a thoroughly modern approach to the study of Tourism. Key features of this text include: - A
specific focus on the management of tourism in the context of economic, social and environmental conditions, avoiding lengthy
descriptions of the various components of the sector; - Three main integrated themes focusing on the demand for tourism, the
supply of tourism, and the challenge of balancing of the two; - Coverage of how management techniques are developing in
response to changing patterns of demand, emerging markets and destinations, globalisation, and the impacts of tourism; Discussion points, examples and cases studies designed with the broadest cultural and international dimensions in mind for
today's diverse student profile. Written specifically for those looking for core topic coverage in a manageable and concise format,
this text will be essential reading for those looking for a truly contemporary introduction to Tourism Management.
International Cultural Tourism: management, implications and cases provides a comprehensive exploration of the management,
operations and marketing of cultural tourism attractions and resources in a global context. Topics explored include: * For the first
time, an evaluation of the use and transformational impact of global media and new ICT in the management and marketing of
cultural tourism attractions and resources. * The changing nature of the global cultural tourism marketplace (including demand,
supply, product development and political changes). * Consumer behaviour, profiles and motivations of cultural tourists. *
Environmental performance, management and wider issues of social and cultural sustainability. Written by a team of contributors
from Australia, Hong Kong, UK, US, Canada, Mexico, Portugal, South Africa and Finland, this text provides a thoroughly global
insight into the issues and techniques involved in the successful management and marketing of cultural attractions. * An overview
of the way in which cultural tourism resources and attractions are managed and marketed in a global context. * Analysis of the
demand, profiles and motivation of tourists * An investigation of the transformational and dynamic impacts of new technologies on
cultural resources and products * International contributor team provide case studies from first-hand experience and research
Destination competitiveness and sustainability are important issues for many stakeholders within the tourism industry. In recent
years, destinations have faced some challenges with respect to maintaining sustainability; they must be cleaner, greener and safer
in order to safeguard the life quality of holidaymakers and local residents. Providing an invaluable review of the latests research on
the topic, global case studies provide a perspective of the worldwide challenges and solutions arising in the management of
tourism destinations. The analysis presents an interdisciplinary approach, including contributions of economists, geographers,
managers and marketing professionals.
Travel and tourism is one of the world s most important and fastest growing economic sectors, generating jobs and substantial
wealth for economies around the globe. The present book The Business of Tourism Concepts and Strategies explains the complex
tourism phenomenon in its various manifestations. Various academic disciplines are involved in the study of tourism because of
the complex nature of the subject. Some basic disciplines such as economics, psychology, sociology and geography contribute a
great deal to the understanding of the subject. Newer disciplines like marketing and management, special interest tourism, travel
legislation and business travel have been introduced in this volume. The book gives the reader a global perspective of the travel
and tourism industry. The approach has been to provide a simple and comprehensive outline of as many concepts as possible.
The book contains some additional features which will be of great help to the reader. These features include case studies having
references to the subject matter discussed in various chapters. The cases are taken from the industry and provide interesting
material for interactive discussion. Contents " Acknowledgements " Preface " Travel Trade Abbreviations " Tourism-A Historical
Perspective " Consumer Behaviour and Tourism Demand " Dimensions of Tourism " Measuring The Demand For Tourism " The
Structure of Tourism Industry " The Tourism Industry And Public Sector Organisation` " Special Interest Tourism " International
Cooperation In Tourism " Travel And Accommodation " Travel And Transport " Retail Travel Trade " Travel Legislation " Business
Tourism " Marketing and Promotion for Tourism " Tourism Planning And Environment " Glossary Travel and Tourism " Ticketing
And Airlines Terms " Hotel Industry Terms " Travel Trade Publications " International Tourism Periodicals " Travel Industry
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Journals And Periodicals " Travel Research Journals " Education and Training in Travel and Tourism Institutes " International
Organisations " Travel Related Publications of International Organisations " Bibliography " Index " CASE STUDIES
By understanding tourist destinations through the lens of national identity, the tourist may develop a deeper appreciation of the
destination. Further, tourism marketers and planners may be better equipped to promote and manage the destination, particularly
with regard to expectations of the potential visitor. Tourism and National Identities is the first volume to fully explore the
relationship between tourism and national identities and the multiple ways in which cultural tourism, events and celebrations
contribute to national identity. It examines core topics critical to understanding this relationship including: tourism branding,
stereotyping and national identity; tourism-related representation and experience of national identity; tourism visitation/site/event
management and the relationship to cultural tourism. The book looks at a range of international tourist sites and events, combines
multidisciplinary perspectives and international cases to provide a thorough academic analysis. The interconnecting area of
cultural tourism and national identity has been largely overlooked in the academic literature to date. This book gives considerable
analysis to the complex relationship between the two domains and indeed, the multifaceted strategies used to define that
relationship. Written by an international team of leading academics, Tourism and National Identities will be of interest to students,
researchers and academics in tourism and related disciplines such as events, cultural studies and geography.
"This book is a matchless guide to the operations and structures of the contemporary tourism industry. Holloway's accessible text has long
been a classic and continues to be essential student reading."Dr Nigel MorganReader in Tourism StudiesUniversity of Wales Institute, Cardiff
The Business of Tourism is a well established and popular text, providing an accessible introduction to the study of travel and tourism, from
its historical roots to the present-day state and likely future direction.This 7th edition provides an up-to-date account of the development,
impacts and major players in this fast-moving industry as well as the significant changes in the wake of world events such as 9/11 and the
Asian Tsunami of 2004. The text contains a wealth of examples to set the theory in context and a number of longer cases at the end of the
book have been chosen to represent the diversity of the industry from small-scale local attractions to the world-wide appeal of major
destinations.Among the key topics covered in the book are:- the global economic, socio-cultural and environmental impacts of tourismtechnological change and its impact on the industry- the historical and future developments of the industry- the structure and sectors of travel
and tourism- further reading and references for more extensive study Chris Holloway is Former Professor of Tourism Management at Bristol
Business School, University of West of EnglandNeil Taylor is a former director of specialist tour operator Regent Holidays and currently editor
of Bradt's Guides to Estonia, the Baltic Capitals and Tallinn
Managing Tourism in a Changing World provides an overview of state-of-the-art research surrounding today’s tourism management.
Recognising the relevance of tourism activities as major economic drivers, this book offers a significant contribution to the advancement of
managerial practice in the tourism field. It is the outcome of the collective intellectual efforts of a number of scholars, with dissimilar
geographical roots and backgrounds, who cultivate original research on tourism management from a variety of perspectives (economic,
managerial) and using multiple methods (theory building, experimental and inductive case-based inquiries). While drawing on multiple
theoretical perspectives and adopting different epistemological paradigms and methodologies, this book answers a wide range of research
questions related to a number of relevant themes in the following fields: destination management, marketing and branding, interorganizational dynamics and corporate social responsibility in the tourism sector. This book was originally published as a special issue of
Anatolia.
Divided into four parts, this text discusses: the growth, development and impacts of tourism; tourism planning and management - concepts,
issues and key players; tools and techniques in tourism planning and management - education, regulation and information technology; and
the future of tourism planning and management - issues of sustainability and the future.
Tour guides, a highly responsible group of professionals who are in direct communication with tourists traveling around the world, have a
great impact on the proper promotion of the culture of countries, global peace, and tolerance. Additionally, they are also effective in the
preservation of world natural heritage. Thus, the educational status of tour guides, as well as the characteristics and ethical values that they
should possess, need to be examined on an international scale. In today’s world, where tourism demand is directed towards all types of
tourism, practices in special interest tourism should be customized in order to ensure the highest level of service quality and cultural
appreciation. Cases on Tour Guide Practices for Alternative Tourism provides emerging research exploring the theoretical and practical
aspects of the occupational issues that surround tour guides and their applications within international tourism. Featuring coverage on a
broad range of topics such as cultural education, specialized learning, and international business, this book is ideally designed for tour
guides, travel agencies, tour managers, tour developers, heritage sites, museums, academicians, researchers, students, industry experts,
and hospitality professionals.
The subject of sustainability has become central to the discussion of how to succeed in the stable development of the tourism industry, due to
the uncontrollable nature of supply and demand over the past few decades. Thus, this book examines policies and practices associated with
the introduction of various methods in order to maintain sustainable tourism development. The list of policies and practices is based on a
selection of the most recent topics, providing many real-world examples and cases in relation to culture and nature-based environmental
issues, representing both individual businesses and tourist destinations with an international focus, namely Australia, Belgium, Bulgaria,
Canada, Portugal, South Korea, Taiwan, Turkey, and the USA. Structured with 15 chapters altogether, the principles and guidelines
discussed apply equally to different product levels in tourism such as museums, cities, regions, and countries. This volume is intended as a
supplementary textbook for further reading. The editors believe that the book will gain attention from colleagues worldwide because of
relevant educational courses on sustainable tourism, environmental tourism and cultural heritage management.
International Cases in Tourism Management includes: * Profiles of individual companies * Case studies on destination management and
marketing * Material on different management functions in tourism, such as marketing and human resource management * Case studies of
particular types of tourism, such as ecotourism and cultural tourism The case studies are supplemented by exercises and questions, which
ensure that for students and tutors alike the book is the ideal accompaniment to all tourism courses.
Worldwide Destinations Casebook features 38 comprehensive case studies of international tourism destinations, 10 of them brand new and
28 updated. A companion to the core textbook Worldwide Destinations 5th edition, these cases contextulaise the learning and provide real life
illustrations of the theories covered. This new edition covers subjects such as climate change, eco-tourism, destination regeneration and
social impact. Case studies are drawn from all regions of the world and include: London Docklands regeneration A tourism strategy for
Morocco 'New World' tourism - Outbound tourism from China Antarctica: tourism or conservation? Re-visioning tired destinations: Australia's
gold coast Tourism in New York The Way of St. James: the pilgrimage as a cultural resource Ecotourism in the Ecuadorian Amazon The
casebook brings a range of benefits to the classroom and by encouraging active learning allows students to gain valuable experience in:
Problem solving and decision making Focusing on key issues within a clearly defined situation The development or honing of critical thinking
skills Recognising that there is no one 'correct' answer to a problem Judging the relevance of different types of evidence and techniques
Worldwide Destinations Casebook is the ultimate resource for contectualizing theory and is essential reading for any tourism student.
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