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Whether it’s bungee jumping in Queenstown or visiting the Guinness factory in Dublin, where
we travel – and what we do when we get there - has changed significantly in the past twenty
years. This innovative textbook explores what is possibly the most unrecognized of
international service industries, placing tourism in the context of contemporary globalization
and trade-in services. It provides new perspectives on tourism as a form of international
business, and the implications for firms, the state and individuals. Split into four separate
sections, with introductions outlining the key themes in each, it examines important topics such
as: the role of governance and regulation in tourism services the effects of increased global
mobility on tourism entrepreneurship how tourism businesses are becoming internationalized
why other business sectors are increasingly interested in tourism. Case studies are used
throughout to highlight important issues, from developments in the aviation industry to the rise
of working holidays. This book gets to the core of a crucial service industry, and is essential
reading for any researcher or student of tourism or international business.
Discover success in global business today with the most strategic approach to international
business topics and unique coverage not found in other books. GLOBAL BUSINESS, 4th
Edition, is the first global business book that answers the big question, What determines the
success and failure of firms around the globe? Globally renowned scholar and author Mike
Peng integrates both an institution-based view and resource-based view throughout every
chapter, bringing an unparalleled continuity and strategic approach to the learning process.
The book combines an inviting, conversational style with the latest research and examples that
reflect the most recent global developments. A wealth of business cases from Mike Peng and
other respected international experts delve into how companies throughout the world have
expanded globally. All-new video cases that cover every chapter’s opening case and closing
case, world maps that connect geography and culture to business decisions, and unique global
debate sections that draw you into cutting-edge international discussions help you learn to
think independently and view business challenges from a truly global perspective. With
GLOBAL BUSINESS, 4th Edition, you view business through the eyes of a true world citizen
and gain the understanding you need to become an effective manager within today’s global
business landscape. Important Notice: Media content referenced within the product description
or the product text may not be available in the ebook version.
Discover both sides of international business and how to prepare for the future. GLOBAL
STRATEGIC MANAGEMENT, 3E, International Edition doesn't just show you what it's like for
foreign businesses entering a new market; it reveals what domestic companies must do to
survive foreign competition. Easy to read and full of study tools, GLOBAL STRATEGIC
MANAGEMENT, 3E, International Edition, helps you prepare for your exams and for your
career.
With chapters focusing on China, India, Southeast Asia and South America, the Handbook
explores views on the new hot spots in techno-entrepreneurship development.
The choice of foreign operation methods, whether they are used singly or in combination, is a
critical question for internationalising companies. This thoroughly updated edition of a
successful text provides comprehensive coverage of the main tools companies use in seeking
to penetrate foreign markets – covering investment, exporting and contractual arrangements
such as franchising and management contracts. An important feature of this book is its
thorough overview of theoretical and strategic perspectives such as mode packaging, mode
switching and mode flexibility and will be invaluable for final year undergraduate and
postgraduate students.
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This comprehensive, three-volume set covers every aspect of international business
operations and offers a detailed discussion of important issues looming on the horizon. * More
than 100 expert contributors, ranging from a U.S. state governor to recognized leaders in the
academic community to successful international business leaders * Illustrations throughout *
An executive summary at the end of each chapter to make it easier for the reader to relate the
chapter to a particular problem or area of interest * A reference list at the end of each chapter
"This book provides a comprehensive collection of research on current technological
developments and organizational perspectives on the scale of small and medium
enterprises"--Provided by publisher.
This edited collection brings into focus the meanings, interpretations and the process of value
creation in international business. Exploring value creation in the context of emerging and
developed economies, Volume 1 takes the perspective of multinational firms and examines
various modes of foreign market servicing varying from exporting to joint venture, mergers and
acquisition and strategic alliances. Providing theoretical and practical insights, the authors
open an intellectual debate into what value is, and how it is created through the
internationalization activities of firms. Value Creation in International Business is a pioneering
two volume work intended to provoke theoretical and empirical development in International
Business research. Moreover, it is intended as a bridge between concepts derived from
general business firm-level research agendas such as value creation and business model, and
internationalization approaches and activities of firms.

This volume advances the debate on the past, present and future of international
business and management research. A truly international group of experts
present their perspectives, and ask the question 'What is it that we know?' when
discussing major issues and concepts in the field. This annual collection includes
a regular special feature on a leading scholar; exploring in this volume the work
of Jean-François Hennart and his theories on multinational enterprise and
strategic management. Part two addresses international business and
international management issues from a philosophical perspective, examining
key topics such as post-merger integration, dominant design theory, internalizing
firms and the strategy-performance relationship.
From Government to E-Governance: Public Administration in the Digital Age will
aim to provide relevant theoretical frameworks, past experiences, and the latest
empirical research findings in the area of public administration systems that
existed in earlier civilizations, as well as e-governance-introduced modern times.
The target audience of this book will be composed of academics, students, civil
servants, researchers, and policy advisors teaching and studying public
administration and public policy, thinking to bring administrative reforms and
working in government.
"This book covers emerging e-business theories, architectures, and technologies
that are emphasized to stimulate and disseminate cutting-edge information into
research and business communities in a timely fashion"--Provided by publisher.
This book celebrates the contributions of David B. Audretsch, Distinguished
Professor at the School of Public and Environment Affairs (SPEA) at Indiana
University (USA), co-founder and co-editor of Small Business Economics, and
former Director of the Entrepreneurship, Growth and Public Policy Group at the
erstwhile Max Planck Institute of Economics (Jena, Germany). For his pioneering
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work, which explores the links between entrepreneurship, government policy,
innovation, economic development, and global competitiveness, he has received
the 2001 Global Award for Entrepreneurship Research from the Swedish
Foundation for Small Business Research and the 2011 Schumpeter Prize from
the University of Wuppertal (Germany). This volume features original
contributions from over 50 leading scholars to map, analyze and evaluate the
impact of Audretsch’s research on a broad spectrum of research fields, ranging
from economics to entrepreneurship and geography. The development and
evolution of key ideas which have significantly shaped theory and future research
across these fields are also explored.
What determines the success or failure of U.S. export intermediary firms, and
how well (or badly) have they been doing? Have they really lowered the
transaction costs for their clients, minimized agency costs, and acquired
competitive capabilities in world trade? These questions, until now unasked and
unanswered, are the critical ones studied by Mike Peng, based on his unique set
of empirical research findings. Employing a combination of qualitative and
quantitative methods, Peng provides definitive answers to these and other
questions. His book will be an important resource for entrepreneurs and
manufacturing executives seeking export intermediary services, government
officials in charge of export promotion, and scholars and researchers throughout
the field of international business and trade.
A structural overview of the new field of management geography including
globalization, embeddedness of MNEs, networking, hybridization, regional
economies, technology, acculturation, internationalization, IHRM and implications
for management and government.
In this wide-ranging and groundbreaking new book, Robert Pearce provides an
analytically-informed basis for understanding the modern multinational enterprise.
It does this by tracing the development over the past half-century of two parallel
strands of analysis in International Business; designated as the 'theoretical' and
the 'practical'.The book shows how the practical restructuring of the MNE as an
organisational form has responded to changes in the wider global economy and
how this evolution has interfaced with the enriching of the relevant theorising. By
tracing the persisting dynamics of.
Entrepreneurship is the engine of economic development, which in turn impacts
upon the challenges facing future entrepreneurs. This timely book explores
institutional, behavioural and policy issues of primary importance to
understanding the entrepreneurial society. Topics covered include
entrepreneurship in relation to formal and informal institutions; entrepreneurial
choice, orientation and success; entrepreneurial behaviours; entrepreneurial
finance, growth and economic crises; and entrepreneurship, social dimensions
and outcomes.
The worlds best-selling global business strategy text, Peng's GLOBAL
STRATEGY, 5E uses a reader-friendly approach to help you master principles of
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strategic management from a truly global perspective. This edition emphasizes
strategy around the globe using evidence-driven explanations with the latest
research. A conversational style emphasizes the story behind the stories, while
encouraging discussion. Timely debates address strategic issues, such as
globalization versus de-globalization, offshoring versus non-offshoring and social
media freedom of speech versus censorship. You also examine building an
antitrust case against Big Tech and reducing income inequality via corporate
social responsibility (CSR). Lively strategy-in-action boxes and numerous cases
-- including brief, to-the-point integrative cases written with todays time-starved
students in mind -- present current topics in every chapter.
As business paradigms shift from desktop-centric environments to data-centric
mobile environments, mobile services create numerous new business
opportunities. At the same time, these advances may also challenge many of the
basic premises of existing business models. Mobile Services Industries,
Technologies, and Applications in the Global Economy fosters a scientific
understanding of mobile services, provides a timely publication of current
research efforts, and forecasts future trends in the mobile services industry and
its important role in the world economy. Written for academics, researchers,
government policymakers, and corporate managers, this comprehensive volume
will outline the great potential for new business models and applications in mobile
commerce.
This volume is excellent. Students who are interested in Asian business should
read it and will find the comprehensive bibliography offered by the different
contributors very helpful. In light of the recent global financial crises, it is time to
re-examine the Asian miracles, as well as the Western models of business
organizations and regulations. This volume offers great insights not just on Asian
business but also on Western economies and business. It is also time to adopt
an integrative approach recommended by Yeung through comparative research
of businesses and economies in different institutions and cultures. Yifei Sun,
Economic Geography An absolute must-have for college library reference
shelves, filled cover-to-cover with keen analyses that any businessperson
seeking to make inroads in an Asian market needs to study at length! Midwest
Book Review This book serves as an important guide to the many fascinating
research questions about Asian business waiting to be addressed. The study of
Asian business has reached equality in importance to the study of business in
Europe and North America. Researchers who study any of these regions have an
incentive to follow the study of business in the other regions, if for no other
reason than that many global firms from each region operate in all regions now.
Nonetheless, the more important reason for knowledge transfer among
researchers of each region is that these exchanges can only advance everyone s
research. Henry Yeung and the contributors are to be thanked for setting out a
rich agenda for research on Asian business that will elevate this study to equality
with research elsewhere in the world. Eurasian Geography and Economics This
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book is extremely comprehensive and well researched. It will be of particular
interest to scholars in the fields of international business, development studies,
economic geography, regional studies as well as international and national
policymakers. Science Technology & Society The rise of Asia as an important
region for global business has been widely recognized as one of the most
significant economic phenomena in the new millennium. This accessible and
comprehensive Handbook brings together state-of-the-art reviews of Asian
business in an expansive range of areas including: business organizations
strategic management marketing state business relations business and
development business policy issues. It is argued that whilst academic studies on
Asian business have been in existence for over two decades, there is relatively
little systematic integration of our knowledge and research on Asian business.
The contributors, drawn from a variety of disciplines within the social sciences,
aim to redress the balance with their lively, cutting-edge discussion. Serving as a
timely overview of more than two decades of scholarly research, this Handbook
will be an essential resource for academics, students and researchers interested
in Asian business.
Guided by the overarching question “how and why does the emerging economy
context matter for business?”, this collection brings together key contributions of
Klaus Meyer on multinational enterprises (MNEs) competing in, and originating
from, emerging economies. The book also explores how outward investment
strategies contribute to building internationally competitive MNEs.
Created through a student-tested, faculty-approved review process, *GLOBAL,
2E* is an engaging and accessible solution to accommodate the diverse lifestyles
of today's learners. Introduce students to success in global business today with
strategic approach and unique coverage found in *GLOBAL, 2E*. Written by
renowned international instructor, author, and consultant Mike Peng, *GLOBAL,
2E* is the first truly global business book to answer the big question, What
determines the success and failure of firms around the globe? This edition blends
both an institutional-based view and resource-based view throughout every
chapter for an unparalleled continuity in the learning process. The book combines
an inviting, conversational style with the latest research and examples throughout
every chapter, including the impact on global business made by Japan's recent
triple disaster and the escalating violence in Libya. A comprehensive set of cases
from Mike Peng and other respected international experts examine how
companies throughout the world, including South Africa's SABMiller, China's
Pearl River, and India's Tata Motors, have expanded globally. All-new video
cases, world maps, and unique global debate sections that draw students into
cutting-edge discussions help readers view business challenges from a truly
global perspective. GLOBAL, 2E's comprehensive package, including the
CourseMate course management system, helps you teach students to become
savvy, effective managers within today's global business landscape. Important
Notice: Media content referenced within the product description or the product
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text may not be available in the ebook version.
Each year, the Fellows of the Academy of International Business (AIB) spot and
elect new talents to join them and expand research in international business. Ten
of them have contributed chapters to this volume, the first of two that will feature
unique insights from the AIB's best and brightest.
The crucial actors of a global knowledge-based economy are multinational
enterprises (MNEs). MNEs depend on the embeddedness in an institutional
framework; their competitive advantage depends on the cross-border utilisation
of regional and national capabilities. The innovativeness of a company is
therefore based also on regional innovation systems. Multinational Enterprises
and Innovation contributes to a better understanding of the interconnectedness
between organisational and regional learning. On the basis of case studies in
Germany and France, this volume investigates how MNEs cope with technical,
economic and institutional uncertainties by drawing upon the complementary
strengths of organisational and regional networks in national and European
contexts. The book links two theoretical debates which are currently still largely
disconnected -- the debate on learning processes in MNEs and the debate on the
regional bases of innovativeness and competitiveness -- answering the question
of how the internationalisation of R&D is reconciled with regional competences.
As globalization explodes, so has international business scholarship. This second
edition of the Oxford Handbook of International Business synthesises all the
relevant literature of the last 40 years in 28 original chapters by the world's most
distinguished scholars. Reflecting the changes and development in the field since
the first edition this new edition has a changed structure, all the chapters have
been updated to take account of the latest scholarship, and five new chapters
freshly written. The Handbook is divided into six major sections, providing
comprehensive coverage of the following areas: · History and Theory of the
Multinational Enterprise · The Political and Regulatory Environment · Strategy
and International Management · Managing the MNE · Area Studies ·
Methodological Issues These state of the art literature reviews will be invaluable
references for students in business schools, social sciences, law, and area
studies.
Today, with a new leadership in place, the People’s Republic of China enters a
challenging new phase as an emerging economic superpower. The Chinese
economy has dramatically changed over the three decades since Deng Xiaoping
launched his economic reforms in 1978. It has been transformed from a
command economy dominated by state-owned enterprises to a market socialist
economy with a wide range of ownership forms, both public and private. In turn,
its managers and management have correspondingly undergone a major seachange. This edited collection attempts to demystify Chinese management,
highlighting recent research into these significant changes and their implications
in a wide range of business enterprises both in China and overseas. It points to
the strategic challenges and issues in terms of realizing the managerial version of
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the ‘Chinese Dream’. The topics covered include business schools in China,
corporate social responsibility, financial services, impression management,
international human resource management, international competitive strategy
choices, internationalization of firms and the role of science parks. The book was
originally published as a special issue of Asia Pacific Business Review.
This book explores emerging trends in internationalization, analyzing the
processes and steps that firms take when entering new markets. This timely
contribution highlights the need for a deeper understanding of today’s
internationalization process, critiquing existing literature and instead proposing a
new paradigm based on a re-interpretation of the Resource-based View (RBV).
Analysing the motives behind internationalizing, the factors affecting entry
choices, and the challenges connected to outsourcing and offshoring, the authors
present a new framework for understanding the reasons behind
internationalization and the financial risks that are involved. With theoretical
discussion and empirical case studies, this book seeks to offer an informed
insight into internationalizing, making it an invaluable read for those researching
entrepreneurship on a global scale, as well as managers and leaders of
international firms.
The second edition of International Business offers a comprehensive and
accessible introduction to international business that starts from Europe but
ultimately encompasses the globe. This edition has been fully updated to reflect
the rapidly changing world of business, including more coverage of emerging
economies and trading blocks. The text's comprehensive coverage is arranged
around one central question - what determines the success and failure of firms
around the globe? Scholarly research is used throughout to help answer this
question and to facilitate learning of the key concepts.
International Management: A Stakeholder Approach applies a practical, engaging
and real time approach to the evolving topics related to International
Management. In thirteen chapters, the authors discuss the complexities
managers must address when making decisions in a global marketplace,
including the complexity of globalization; the external global environment; ethics
and social responsibility; culture; communication; entry strategies; global
strategies; management decision making; motivation; leadership and
organizational change; and human resources.
Emerging economies are expected to be in the driver's seat of the global
economy in the medium and long term. Large multinational corporations will
account for much of this activity. In this textbook, Andrei Panibratov explains how
emerging market firms accumulate and exploit market knowledge to develop
competitive advantages whilst operating globally. Chapters dedicated to the key
emerging economies - Brazil, Russia, India and China (BRIC) - are enhanced by
detailed case studies of large firms’ activities. The book is divided into four parts,
focusing on the following: An outline of the relevant terminology and the context
of the international strategy of emerging market firms, providing an introductory
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foundation for the whole book. A guide to the evolution of perspectives regarding
international strategy, designed to illustrate the changes and trends in the recent
academic research on internationalization. A country-by-country illustration of the
internationalization of BRIC economies and firms, providing an overall picture of
each country’s global integration, outward investments, and strategies. The
concepts and practices behind the strategies employed by different firms. Written
by an established international business scholar, this book is essential reading
for students of international strategy who wish to understand the importance of
the emerging economies.
Global BusinessCengage Learning
Since the 1950s, subsidiaries of the most prestigious foreign multinationals have
played a key role in Brazilian economic development, thus creating a very
competitive domestic market. On top of this, government interventions in the last
few decades have been inconsistent and contradictory, resulting in a series of
economic crises. Only the most resilient Brazilian firms have been able to survive
and prosper in this challenging environment. This book, first published in 2011,
analyzes a variety of leading Brazilian multinationals and examines their
competencies and competitive strategies in a variety of different settings. It
develops an innovative analytical framework based on international business,
international operations management, and international human resources
management. This framework is then applied not only to Brazilian multinationals,
but also firms from Latin America, Russia, India and China. This provides novel
insights into the rise of Brazilian multinationals and the increasingly important role
played by emerging economy multinationals in the global economy.
Over the past few decades, alliance and networks have been generally examined
individually. This Handbook sheds new light on this research by combining the
two topics and focuses on highlighting their similarities. The expert contributors
discuss topic
The internationalization of emerging economies has brought new perspectives to
international business development. Focusing on the extensive impact these emerging
economies and firms have had, this volume covers the strong players, such as Brazil,
Russia, India and China, as well as dynamically developing economies such as Mexico
and the Philippines. The contributors review topics such as the role of institutions and
resource dependency on outward foreign direct investment from emerging economies,
and the role of the global mindset and psychic distance on the performance of
subsidiaries of firms originating from emerging economies. It explores new horizons in
international business development and addresses challenging perspectives.
Strategic management relies on an array of complex methods drawn from various allied
disciplines to examine how managers attempt to lead their firms toward success. This
book discusses about key methodology issues in the strategic management field.
The world’s best-selling global business strategy text, Peng's GLOBAL STRATEGY,
5E uses a reader-friendly approach to present strategic management from a truly global
perspective. This edition emphasizes strategy around the globe using evidence-driven
explanations with the latest research. A unique strategy tripod perspective presents
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three leading views - industry-based, resource-based and institution-based views - in
each chapter. A conversational style emphasizes the story behind the stories, while
timely debates address strategic issues, such as globalization versus de-globalization,
offshoring versus non-offshoring and social media freedom of speech versus
censorship. You also examine building an antitrust case against Big Tech and reducing
income inequality via corporate social responsibility (CSR). Strategy-in-action boxes,
numerous chapter cases and brief, to-the-point integrative cases present current global
topics. GLOBAL STRATEGY, 5E is available as a printed book or ebook. Important
Notice: Media content referenced within the product description or the product text may
not be available in the ebook version.
The revised and fully updated second edition of this textbook illustrates the multilayered knowledge accumulated in the field of international human resource
management, developing understanding of the strategic management of people in
organizations in a global context. It integrates comparative approaches to human
resource management, extending beyond traditional coverage of the field to provide a
broader overview of contemporary cultural, institutional and organizational challenges.
This book focuses on the challenges and opportunities facing companies in emerging
and developing countries. China and India have become the primary business
destination for many global companies that are looking for market opportunities and low
costs of production, whilst Morocco, Dubai, Brazil, Malaysia and Russia are also being
targeted. This new edited volume helps develop a better understanding of the realities
of doing business in emerging and developing countries, in particular exploring the
dynamics between corporations – both indigenous and multinational – and local
pressures in developing, transitional and emerging economies. The book points out the
benefits and pitfalls of doing business in emerging and developing countries, as well as
the adjustments that are necessary for success. It also discusses entrepreneurship in
emerging and developing countries, exploring its new realities from women’s
entrepreneurship in Muslim countries to social entrepreneurship in developing
countries. The volume also points out the new challenges for SMEs of emerging and
developing countries in a global competitive environment. Finally, it analyses corporate
governance from a local partner perspective and an institutional perspective. Building
Businesses in Emerging and Developing Countries will be of interest to business
managers, students and researchers involved in international entrepreneurship and
corporate governance.
In the fast-paced world of global business, success is marked by the ability to stay on
top of currents events, to recognize new trends, and to react quickly to change. This
book offers contributions by global marketing authorities to help you understand this
rapidly changing international environment and respond to opportunities and perils.
Editors Michael R. Czinkota and Ilkka A. Ronkainen use their years of experience in
policy, business, and academia to provide these readings noted for their currency,
relevancy, and scholarly depth.
Discover success in global business today with the most strategic approach to
international business topics and unique coverage not found in other books. GLOBAL
BUSINESS, 4th Edition, is the first global business book that answers the big question,
What determines the success and failure of firms around the globe? Globally renowned
scholar and author Mike Peng integrates both an institution-based view and resourcePage 9/10
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based view throughout every chapter, bringing an unparalleled continuity and strategic
approach to the learning process. The book combines an inviting, conversational style
with the latest research and examples that reflect the most recent global developments.
A wealth of business cases from Mike Peng and other respected international experts
delve into how companies throughout the world have expanded globally. All-new video
cases that cover every chapter's opening case and closing case, world maps that
connect geography and culture to business decisions, and unique global debate
sections that draw you into cutting-edge international discussions help you learn to
think independently and view business challenges from a truly global perspective. With
GLOBAL BUSINESS, 4th Edition, you view business through the eyes of a true world
citizen and gain the understanding you need to become an effective manager within
today's global business landscape. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
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