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3 breakthrough guides to building, revitalizing, and sustaining great brands — and
profiting from them! In three indispensable books, you’ll discover powerful new ways to
build, rebuild, and sustain any brand — and leverage branding to supercharge profits
and growth. In Six Rules for Brand Revitalization, Larry Light and Joan Kiddon teach
the invaluable lessons of one of history’s most successful brand revitalizations: the
reinvigoration of McDonald’s®. Drawing on that experience, the authors introduce a
systematic blueprint for resurrecting any brand, and driving it to unprecedented
success. Learn how to refocus your entire organization around common goals and a
common brand promise...restore brand relevance based on profound knowledge of
your customers... leverage innovation to reinvent your total brand experience… create a
“plan to win,” and execute on it. The Truth About Creating Brands People Love reveals
51 bite-size, easy-to-use techniques for building great brands, and keeping them great.
Learn powerful truths about positioning brands and developing brand meaning; using
brands to drive corporate profits; managing advertising, pricing, and segmentation, and
much more. Finally, What’s Your Story?: Storytelling to Move Markets, Audiences,
People and Brands shows how to leverage the universal human activity of storytelling:
your most powerful, most underutilized tool for competitive advantage. Legendary
business thinkers Ryan Mathews and Watts Wacker help you take control of the stories
your business tells, make them believable and unforgettable, make them move your
customers to act! From world-renowned leaders and experts, including Larry Light,
Joan Kiddon, Brian D. Till, Donna D. Heckler, Ryan Mathews, and Watts Wacker
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Hospitality and Tourism - Synergizing creativity and innovation in research contains 116
accepted papers from the International Hospitality and Tourism Postgraduate
Conference 2013 (Shah Alam, Malaysia, 2–3 September 2013). The book presents
trends and practical ideas in the area of hospitality and tourism, and is divided into the
sections below: - Hospitality and tourism management - Hospitality and tourism
marketing - Current trends in hospitality & tourism - Technology, advancement and
innovation in hospitality and tourism - Green hospitality and tourism - Food service and
food safety - Relevant areas in hospitality and tourism Hospitality and Tourism Synergizing creativity and innovation in research will be useful to postgraduate
students, academia and professionals involved in the area of hospitality and tourism.
This concise new text covers all the traditional topics of the course, and also
contemporary subjects such as data warehousing, Web site management, and CRM —
all areas of work that students will encounter in their future marketing careers. Unique
to this text is its customer orientation, reflected in its content, but also in the way that
the authors organize the material through the sequence of customer acquisition,
interactions, and retention. Each chapter includes topical mini-cases such as the launch
of the iPhone, e-Harmony.com, and Southwest Airlines. In addition, there are eight full
cases in the back of the book, together with a helpful student guide to analyzing a case.
Heightened competition and changing dynamics have brought turbulence to teaching
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hospitals, and the main impact has been financial. Langabeer and Napiewocki give
healthcare executives the tools and concepts of strategic management they need and
ways to strengthen analytic skills, all based on up-to-date empirical research, cast in
language they can grasp and relate to, and specially tailored to help teaching hospital
administrators cope successfully with today's marketplace challenges. Board members,
trustees, and others with decision- and policy-making responsibilities will also find the
book essential, as well as their teaching colleagues and students on their way up in the
hospital industry.
This book is essential reading for anyone engaged in the multi-billion dollar marina
industry. Everyone, whether experienced marina operator, designer, developer or
indeed anyone with an interest in refurbishing an existing property will find a wealth of
information within the chapters. Readers are provided with a snapshot of the marina
industry today and a look at tomorrow's information technology developments that will
be pivotal to the success of the marina of the future. It gives detailed information on
what a marina developer/designer should consider, when designing a new marina. In
addition to compiling data that will be not found elsewhere - including global marina
maps (showing 17300 marinas), the book explores in some depth the environmental
issues in siting and designing marinas. This Book is been used as the primary textbook,
by the University of IZMIR, for the 2 year course Marina Management and
Sustainability.
Show students how to use pricing decisions to maximize a firm's profits by creating and
capturing customers. PRICING STRATEGY: SETTING PRICE LEVELS, MANAGING
PRICE DISCOUNTS AND ESTABLISHING PRICE STRUCTURES is written by Tim J.
Smith, recognized pricing thought leader and successful principal of a respected pricing
firm. The most comprehensive pricing text on the market, PRICING STRATEGY
highlights the stakeholder's importance in making decisions, as well as key trade-offs to
consider when choosing between opposing outcomes. Students will gain a better
understanding of the most important influences to consider when making pricing
decisions. This text strikes an appropriate balance between quantitative skill sets and
the qualitative concepts necessary for business growth. Core concepts are presented in
chapters with optional appendices that require more rigorous knowledge of introductory
calculus. The book draws the best thinking from numerous disciplines, including
marketing, economics, and finance, to deliver a comprehensive presentation that
comes alive through numerous case studies, memorable examples, and graphs. Assist
students in developing the pricing strategies and skills needed for business success
with Smith's PRICING STRATEGY. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
E-mail seems like a terrific marketing tool — until you think about all that spam clogging
up your own inbox. But of course YOUR message isn’t spam. So how do you use email to market without becoming a spammer? Done properly, e-mail marketing is highly
effective. E-Mail Marketing For Dummies can help you send your message to the
inboxes of the world while observing professional standards, improving your
deliverability, and executing your e-mail marketing strategy in line with current laws.
You'll discover the secrets to creating professional and inviting e-mail messages,
locating receptive respondents, tracking the results, and finding out whether your
program is working. You’ll be able to: Combine e-mail with other marketing media
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Develop a winning strategy, build a quality e-mail list, and find success Comply with antispam laws Set reasonable objectives Decide whether to use an e-mail service provider
Brand your e-mails Build relationships with your customers Increase your “open” rate
and find out who’s actually opening your e-mails Use e-mail to improve search engine
optimization And if you’re not a bona fide, pocket-protector-carrying geek, this book is
perfect. It’s written for business people who need to get return on their time as well as
their marketing efforts. Whether you read it straight through or dive right into the part
you need most, E-Mail Marketing For Dummies is all about using e-mail to help your
business prosper.
Is advertising an area of interest for you? ADVERTISING AND SALES PROMOTION is
a comprehensive introduction to the principles and practices of advertising. The course
explores the social, ethical, and legal issues of advertising, historical influences,
strategies, and media decision processes as well as integrated marketing
communications. You will gain knowledge of techniques used in current advertising,
including print, broadcast, and digital. The text provides an overview of how
communication tools can be used to reach target audiences and increase consumer
knowledge. ADVERTISING AND SALES PROMOTION employs relevant ads, exhibits,
and photographs to capture your interest and through its writing style, gives a solid
understanding of advertising along with the challenges facing the promotion,
advertising, and marketing industries today. Prepare for the high energy excitement of
advertising today with the powerful, leading content in ADVERTISING AND SALES
PROMOTION, its accompanying supplements, and author-driven learning and teaching
support. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Adopted internationally by business schools, MBA programmes and marketing
practitioners alike, The New Strategic Brand Management is simply the reference
source for senior strategists, positioning professionals and postgraduate students. Over
the years it has not only established a reputation as one of the leading works on brand
strategy but also has become synonymous with the topic itself. The new edition builds
on this impressive reputation and keeps the book at the forefront of strategic brand
thinking. Revealing and explaining the latest techniques used by companies worldwide,
author Jean-Noël Kapferer covers all the leading issues faced by the brand strategist
today, supported by an array of international case studies. With both gravitas and
intelligent insight, the book reveals new thinking on a wealth of topics including: brand
architecture and diversity strategies; market adaptation approaches; positioning in the
private label and store brand environment, and much, much more. Whether you work
for an international company seeking to leverage maximum financial value for your
brand, or whether you are looking for practical guidance on brand management itself,
Kapferer's market-leading book is the one you should be reading to develop the most
robust and watertight approach for your company.
"This book explores areas such as strategy development, service contracts, human
capital management, leadership, management, marketing, e-government, and ecommerce"--Provided by publisher.
The 6th edition of Principles of Marketing makes the road to learning and teaching
marketing more effective, easier and more enjoyable than ever. Today’s marketing is
about creating customer value and building profitable customer relationships. With even
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more new Australian and international case studies, engaging real-world examples and
up-to-date information, Principles of Marketing shows students how customer
value–creating and capturing it–drives every effective marketing strategy. The 6th
edition is a thorough revision, reflecting the latest trends in marketing, including new
coverage of social media, mobile and other digital technologies. In addition, it covers
the rapidly changing nature of customer relationships with both companies and brands,
and the tools marketers use to create deeper consumer involvement.
Conquer the online marketplace with this new version of a bestseller! Whether you've
thought of starting an online business or you're already selling online, this update to a
bestseller presents invaluable advice for getting--and keeping--online customers.
Covering everything from creating a business plan and building a customer-friendly site
to marketing with Facebook and Twitter, this fun and friendly guide features eleven
minibooks that cover online business basics, legal and accounting matters, website
design, online and operating issues, Internet security, techniques for boosting sales,
storefront selling, fundraising sites, niche e-commerce, and more. Updated to include
coverage of the latest online marketing tools, techniques, and trends Includes coverage
of how to use social media sites like Facebook, Twitter, Foursquare, and Yelp to reach
your customers as well as expanded coverage of mobile marketing Explains how your
location can actually bring new customers to you Details ways to build a business plan
that translates your ideas into a profitable enterprise Shares advice for choosing
software to help you manage taxes, balance sheets, and other accounting chores;
using PR and advertising tools that best promote your business online, including
Google AdWords; and create a website that helps your business make money Discover
why "online entrepreneurship" means more than just building a website. Starting an
Online Business All-in-One For Dummies breaks down everything the budding
entrepreneur needs to know to be successful online and keep your customers coming
back for more.
This innovative and original book provides valuable insights into the interorganisational
dynamics of collaboration in tourism marketing. Specific attention is given to global
airline alliances, international hotel consortia, and destination collaboration between
nations. The book begins by providing a detailed understanding of tourism marketing
principles and practice within the context of inter-organisational collaboration. The
impact of collaboration on tourism marketing strategy and the implementation of
marketing programmes is then explored. Issues for discussion include the benefits and
drawbacks of collaboration marketing, the internal processes, resource implications and
external impacts of collaboration marketing, and the challenge of managing parallel
competitive and collaborative marketing strategies. Tourism Marketing: A Collaborative
Approach offers a strategic marketing framework for application in interorganisational
settings within the tourism industry. The existing marketing paradigm is questioned in
an industry where rarely does any one organisation own or control all elements of the
tourism product.
Two Internet experts take readers step by step through the process of setting up an
online store, marketing goods and services, and building a loyal customer base.
Business Planning and Market Strategy offers students, entrepreneurs, and executives
penetrating insights into developing business plans and market strategies that bolster
the odds of succeeding in today’s highly competitive marketplace. Rather than reduce
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the planning process to mechanistic, step-by-step instructions, which promote “thinking
inside the box,” author E.K. Valentin provides practical planning guidelines that
encourage creative strategic problem solving. Drawing on both his business experience
and the business literature, he explains not only what entrepreneurs and executives
should look at when pondering plans and strategies, but also what they should look for.
The book’s unique applied perspective, sets Business Planning & Market Strategy
apart from conventional “how to” planning guides.
In the last decade, the use of data sciences in the digital marketing environment has
increased. Digital marketing has transformed how companies communicate with their
customers around the world. The increase in the use of social networks and how users
communicate with companies on the internet has given rise to new business models
based on the bidirectionality of communication between companies and internet users.
Digital marketing, new business models, data-driven approaches, online advertising
campaigns, and other digital strategies have gathered user opinions and comments
through this new online channel. In this way, companies are beginning to see the digital
ecosystem as not only the present but also the future. However, despite these
advances, relevant evidence on the measures to improve the management of data
sciences in digital marketing remains scarce. Advanced Digital Marketing Strategies in
a Data-Driven Era contains high-quality research that presents a holistic overview of the
main applications of data sciences to digital marketing and generates insights related to
the creation of innovative data mining and knowledge discovery techniques applied to
traditional and digital marketing strategies. The book analyzes how companies are
adopting these new data-driven methods and how these strategies influence digital
marketing. Discussing topics such as digital strategies, social media marketing, big
data, marketing analytics, and data sciences, this book is essential for marketers, digital
marketers, advertisers, brand managers, managers, executives, social media analysts,
IT specialists, data scientists, students, researchers, and academicians in the field.
Instructional ebook shows you how to get up to 40% more return customers with a
(cheap & easy) rewards program. Customer retention is going to be critical to the
success of your MMJ center, why not reward loyal customers with a program that
incentivizes them to return again and again. Surveys have proven that patients will
actively seek out dispensaries with rewards programs, which have become a major part
of nearly every industry nowadays.
The second edition of this comprehensive guide introduces new marketing, advertising,
sales and public relations techniques to the 1,500 proven ideas from the first edition. It
adds dozens of new high-tech strategies required to stay one step ahead in today’s
highly competitive global marketplace. Off- and online resources have been updated
and new ones—including blogs and new websites—have been added.
A customer-centric culture provides focus and direction for the organization, ensuring
that exceptional value will be offered to customers this, in turn, results in enhanced
market performance. Unfortunately, caught up in the daily economic and competitive
pressures of running complex and fast-changing businesses, managers may lose sight
of custo
Foodservice industry operators today must concern themselves with the evolution of
food preparation and service and attempt to anticipate demands and related industry
changes such as the supply chain and resource acquisition to not only meet patrons'
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demands but also to keep their competitive advantage. From a marketing standpoint,
the trend toward a more demanding and sophisticated patron will continue to grow
through various factors including the promotion of diverse food preparation through
celebrity chefs, mass media, and the effect of globalization. From an operational
standpoint, managing and controlling the business continues to serve as a critical
success factor. Maintaining an appropriate balance between food costs and labor costs,
managing employee turnover, and focusing on food/service quality and consistency are
fundamental elements of restaurant management and are necessary but not
necessarily sufficient elements of success. This increasing demand in all areas will
challenge foodservice operators to adapt to new technologies, to new business
communication and delivery systems, and to new management systems to stay ahead
of the changes. Strategic International Restaurant Development: From Concept to
Production explains the world of the food and beverage service industry as well as
industry definitions, history, and the status quo with a look towards current challenges
and future solutions that can be undertaken when developing strategic plans for
restaurants. It highlights trends and explains the logistics of management and its
operation. It introduces the basic principles for strategies and competitive advantage in
the international context. It discusses the food and beverage management philosophy
and introduces the concept of food and beverage service entrepreneurship, restaurant
viability, and critical success factors involved in a foodservice business venture. Finally,
it touches on the much-discussed topic of the food and beverage service industry and
sustainable development. This book is ideal for restaurateurs, managers,
entrepreneurs, executives, practitioners, stakeholders, researchers, academicians, and
students interested in the methods, tools, and techniques to successfully manage,
develop, and run a restaurant in the modern international restaurant industry.
Recent news events related to quality in global supply chains have called attention to
the need for more research on supply chains that operate in a global context. Indeed, it
would be difficult to find a supply chain that does not cut across national boundaries at
some point. The presence of global supply chains introduces a number of new
management challenges. Managing Global Supply Chain Relationships: Operations,
Strategies and Practices focuses on issues related to relationships among members of
global supply chains. This comprehensive work addresses three important aspects of
global supply chain relationships: supply chain integration and collaboration;
outsourcing and offshoring of production; and recent growth in supplier networks.
Tourism, with its wide-ranging impact, needs to be managed effectively – but how? This
book advocates taking a business approach to tourism that encourages greater
collaboration between stakeholders in the practical assessment of tourism options. The
approach places key business management functions and stakeholders at the forefront
of tourism initiatives. The business management functions of planning, organising,
leadership and control are the filters through which tourism opportunities are viewed,
while the stakeholder groups of customers, residents, industry and government set the
agenda for appropriate tourism development. Tourist destinations must engage in
realistic assessments of their abilities to meet the needs and expectations of tourism
stakeholders and then act on these assessments so their goals and objectives can be
achieved. A new model for bridging stakeholder gaps is presented as a template for
how communities can understand and make the most of their tourism resources. The
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Bridging Tourism Gaps Model is a practical tool to help destinations focus on the
important factors in developing and maintaining tourism as a beneficial and vital part of
their communities. This book builds on the success of Tourism: A Community Approach
and the subsequent tourism planning experiences of both authors to advance strategic
planning in tourism.
Essential VCE Business Management Units 1 & 2 Third edition provides complete
coverage of the current VCE study design, 2010-2014. This new edition offers students
fully updated topical case studies and articles that demonstrate how theory works in
contemporary business practices. With lots of activities designed to initiate and
challenge students and to support different learning styles, this full-colour text will
develop the knowledge, skills and confidence needed for VCE success. Other features
include: • Student friendly language • Theory made simply through visual
representation • Key knowledge and skills table that maps out what students need to
know • ICT activities that genuinely enhance student research skills • Comprehensive
end of chapter materials including chapter summaries that aid in the regular revision of
material
In today's business climate, transacting eCommerce on the Internet represents the fastest
growing marketplace in the world - but few people really understand how to make it sing!
Harness the online money making potential of your business with trade secrets from this
acclaimed industry insider, veteran of more than 150 marketing campaigns in the corporate Big
Leagues. From creating hefty mailing lists to launching powerful viral marketing campaigns,
you'll learn the tricks of turning the noise of the digital realm into a chorus of eCommerce for
your business. Let this eBook show you how to make money while you sleep!
'Beat the Odds' evolved from a study of a broad pool of companies acros a wide spectrum of
performance over an extended period of time. It clearly illustrates why great organisations slip
from leader to follower to road kill and how organisations can beat the odds and avoid this fate.
This research topic for Frontiers in Psychology highlights some of the more relevant changes
that have conditioned consumer behavior in recent years—among these, the paradigm shift in
marketing is worth emphasizing. Today, the market and the companies are implementing
Marketing 4.0; This new marketing approach modifies both the business rules and the
channels by changing the way to dialogue, interact and relation with consumers. The present
Research Topic brings together 30 studies by 76 authors who analyzed the relevance of
consumer behavior changes under this new paradigm, using different theoretical and
methodological frameworks. These different papers, mainly constituting original research,
examine a variety of sub-topics, including online and mobile environments, value co-creation,
internal marketing strategies, and diverse industries and product markets. Given this broad
selection of papers, we encourage readers to draw their own conclusions about the complex
phenomena of consumer behavior. Our hope is that these different perspectives will cover
various gaps in the field and prompt discussion among the audience of Frontiers in
Psychology.
"This book presents efficient ways for executives to understand the impact of IT on the
intellectual capital of their firms, and searches for a new mandate for management that takes
into consideration the pervasive role of IT on competitive boundaries. It provides a synopsis of
the history, origin, taxonomies, ontologies, measurement models, and dynamics of intellectual
capital"--Provided by publisher.
In this latest edition of her classic text, Lisa Spiller takes an insightful, in-depth look at
contemporary marketing concepts, tactics, and techniques and the dynamic innovations that
continue to drive and shape this multi-faceted, multi-dimensional field. Direct, Digital, and DataDriven Marketing recognizes the growth of the various digital formats as the newest interactive
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channels for conducting modern marketing. But it does not overlook the traditional principles of
direct marketing still relevant today. This book examines the field both as it once was and as it
is evolving. With plenty of learning features online resources, the Fifth Edition provides an
engaging journey, which will leave any marketing student with a thorough knowledge of how all
kinds of businesses manage regular communication with their customer base and target
demographic.
In This Book You Will Learn Factors that Influence Customer Loyalty Strategies and examples
of Loyalty programs Why Customer Loyalty Programs are Needed How Much A Loyal
Customer Is Worth The Future of Customer Loyalty Guide to Launching a Loyalty Program
Customer Loyalty Program For Realtors Creating Your Own Customer Loyalty Strategy
With strong foundations in theory and featuring a wide range of current and international
examples, Strategic Advertising Management presents an overview of how advertising works
and what is required from a manager's perspective, in the development of an effective
communication plan.
It's a new era of business and consumerism—and you play a role in defining it Today's biggest
trends—the mobile web, social media, real-time—have produced a new consumer landscape.
The End of Business As Usual explores this complex information revolution, how it has
changed the future of business, media, and culture, and what you can do about it. "To be
successful in business, you need to see what others don't. Start with this book. Someone's
going to do it, why not you?" —Mark Cuban, owner of the Dallas Mavericks and Chairman of
HDNet "Innovation has always changed the business landscape. People expect to access
information anywhere, anytime, and on any device. Collaborative, cloud, and video
technologies are leading this change. As Mr. Solis correctly writes, companies have to lead this
change, not follow." —John Chambers, CEO of Cisco Systems, Inc. "Winning the hearts and
minds of customers with new media experiences will turn them into your most valuable sales
force. Solis's book is the map to unleash this treasure." —Peter Guber, author of Tell to Win:
Connect, Persuade, and Triumph with the Hidden Power of Story "Your customers will share
their experiences both good and bad. Now that everyone is connected, it's amplified and
incredibly influential. This book will help you rethink your vision and mission to survive in a new
era of digital Darwinism." —Mark Burnett, Television Executive Producer

Instant Repeat BusinessTata McGraw-Hill EducationHow to Boost Patient Loyalty with
an MMC Rewards ProgramAnne Holland Ventures Inc
This book balances the behavioral and database aspects of customer relationship
management, providing students with a comprehensive introduction to an often
overlooked, but important aspect of marketing strategy. Baran and Galka deliver a book
that helps students understand how an enhanced customer relationship strategy can
differentiate an organization in a highly competitive marketplace. This edition has
several new features: Updates that take into account the latest research and changes
in organizational dynamics, business-to-business relationships, social media, database
management, and technology advances that impact CRM New material on big data and
the use of mobile technology An overhaul of the social networking chapter, reflecting
the true state of this dynamic aspect of customer relationship management today A
broader discussion of the relationship between CRM and the marketing function, as
well as its implications for the organization as a whole Cutting edge examples and
images to keep readers engaged and interested A complete typology of marketing
strategies to be used in the CRM strategy cycle: acquisition, retention, and win-back of
customers With chapter summaries, key terms, questions, exercises, and cases, this
book will truly appeal to upper-level students of customer relationship management.
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Online resources, including PowerPoint slides, an instructor’s manual, and test bank,
provide instructors with everything they need for a comprehensive course in customer
relationship management.
This innovative work provides a state-of-the-art overview of current thinking about the
development of brand strategy. Unlike other books on branding, it approaches
successful brand strategy from both the producer and consumer perspectives. "The
Science and Art of Branding" makes clear distinctions among the producer's intentions,
external brand realities, and consumer's brand perceptions - and explains how to fit
them all together to build successful brands. Co-author Sandra Moriarty is also the
author of the leading Principles of Advertising textbook, and she and Giep Franzen
have filled this volume with practical learning tools for scholars and students of
marketing and marketing communications, as well as actual brand managers. The book
explains theoretical concepts and illustrates them with real-life examples that include
case studies and findings from large-scale market research. Every chapter opens with a
mini-case history, and boxed inserts featuring quotes from experts appear throughout
the book. "The Science and Art of Branding" also goes much more deeply than other
works into the core concept of brand equity, employing new measurement systems only
developed over the last few years.
Meant as a guide for anyone interested in finding a place on the Internet frontier, this
book covers every important facet of e-business and provides companies with specific
actions to take based on actual dollar amounts they are prepared to invest. At the heart
of this book are four guides created to showcase e-business strategies that work. Each
speaks to a certain level of investment—throughout the book the prophets provide
tailored e-business advice and effective strategies for every budget. Topics covered
include online shopping, planning for web site development, web content, marketing
and advertising, and defining success.
"An online resource centre accompanies this title with additional resources for students
and lecturers . . ."--P. 4 of cover.
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