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Professionals in the interdisciplinary field of computer science focus on the
design, operation, and maintenance of computational systems and software.
Methodologies and tools of engineering are utilized alongside the technological
advancements of computer applications to develop efficient and precise
databases of information. The Handbook of Research on Innovations in Systems
and Software Engineering combines relevant research from all facets of
computer programming to provide a comprehensive look at the challenges and
changes in the field. With information spanning topics such as design models,
cloud computing, and security, this handbook is an essential reference source for
academicians, researchers, practitioners, and students interested in the
development and design of improved and effective technologies.
This book contains the refereed proceedings of the Second International
Conference on Software Business (ICSOB) held in Brussels, Belgium, in June
2011. This year's conference theme "Managing Software Innovation for
Tomorrow's Business" reflects the specific challenges in the research domain of
software business. The 14 papers accepted for ICSOB were selected from 27
submissions covering topics like software ecosystems, usage of open source
software, software as a service, and software product and project management.
The volume is completed by a short summary of the keynote and the two
workshops (EPIC 2011 "Third Workshop on Leveraging Empirical Research
Results for Software Business," and IWSECO 2011 "Third International
Workshop on Software Ecosystems") preceding the main conference.
The three volumes IFIP AICT 438, 439, and 440 constitute the refereed
proceedings of the International IFIP WG 5.7 Conference on Advances in
Production Management Systems, APMS 2014, held in Ajaccio, France, in
September 2014. The 233 revised full papers were carefully reviewed and
selected from 271 submissions. They are organized in 6 parts: knowledge
discovery and sharing; knowledge-based planning and scheduling; knowledgebased sustainability; knowledge-based services; knowledge-based performance
improvement, and case studies.
This book constitutes the proceedings of the 4th EuroSymposium on Systems
Analysis and Design, SIGSAND/PLAIS 2011, held in Gda?sk, Poland, in
September 2011. The objective of this symposium is to promote and develop
high-quality research on all issues related to systems analysis and design
(SAND). It provides a forum for SAND researchers and practitioners in Europe
and beyond to interact, collaborate, and develop their field. The 9 papers were
carefully reviewed and selected from 20 submissions. An additional revision took
place after the conference to incorporate discussion results from the
presentation. The contributions are organized into topical sections on business
process modeling, integrated systems development, and software development.
The two-volume set of LNCS 11655 and 11656 constitutes the proceedings of
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the 10th International Conference on Advances in Swarm Intelligence, ICSI 2019,
held in Chiang Mai, Thailand, in June 2019. The total of 82 papers presented in
these volumes was carefully reviewed and selected from 179 submissions. The
papers were organized in topical sections as follows: Part I: Novel methods and
algorithms for optimization; particle swarm optimization; ant colony optimization;
fireworks algorithms and brain storm optimization; swarm intelligence algorithms
and improvements; genetic algorithm and differential evolution; swarm robotics.
Part II: Multi-agent system; multi-objective optimization; neural networks;
machine learning; identification and recognition; social computing and knowledge
graph; service quality and energy management.
The authors set up an extended model that integrates the TAM (Technology
Acceptance Model) and DeLone and McLean's information system success
model and also extended this integrated model by adding a construct
representing specific features of application services in order to investigate the
way that features of application services influence SMEs' use of application
services. Overall, the extended model performs well in explaining the
relationships between constructs, and this research shows that certain specific
features of application services are key factors that have positive effects on
application service usage behavior and organizational success.
Break your revenue records with Silicon Valley’s “growth bible” “This book
makes very clear how to get to hyper-growth and the work needed to actually get
there” Why are you struggling to grow your business when everyone else seems
to be crushing their goals? If you needed to triple revenue within the next three
years, would you know exactly how to do it? Doubling the size of your business,
tripling it, even growing ten times larger isn't about magic. It's not about
privileges, luck, or working harder. There's a template that the world's fastest
growing companies follow to achieve and sustain much, much faster growth.
From Impossible to Inevitable details the hypergrowth playbook of companies like
Hubspot, Salesforce.com (the fastest growing multibillion dollar software
company), and EchoSign—aka Adobe Document Services (which catapulted from
$0 to $144 million in seven years). Whether you have a $1 billion or a $100,000
business, you can use the same insights as these notable companies to learn
what it really takes to break your own revenue records. Pinpoint why you aren’t
growing faster Understand what it takes to get to hypergrowth Nail a niche (the
#1 missing growth ingredient) What every revenue leader needs to know about
building a scalable sales team There’s no time like the present to surpass
plateaus and get off of the up-and-down revenue rollercoaster. Find out how now!
Implementing Analytics demystifies the concept, technology and application of analytics and
breaks its implementation down to repeatable and manageable steps, making it possible for
widespread adoption across all functions of an organization. Implementing Analytics simplifies
and helps democratize a very specialized discipline to foster business efficiency and innovation
without investing in multi-million dollar technology and manpower. A technology agnostic
methodology that breaks down complex tasks like model design and tuning and emphasizes
business decisions rather than the technology behind analytics. Simplifies the understanding of
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analytics from a technical and functional perspective and shows a wide array of problems that
can be tackled using existing technology Provides a detailed step by step approach to identify
opportunities, extract requirements, design variables and build and test models. It further
explains the business decision strategies to use analytics models and provides an overview for
governance and tuning Helps formalize analytics projects from staffing, technology and
implementation perspectives Emphasizes machine learning and data mining over statistics and
shows how the role of a Data Scientist can be broken down and still deliver the value by
building a robust development process
The future of government as we know it is being shaped by the quickly-advancing progression
of information and communication technology (ICT) eGovernment systems. eGov presents
major challenges and advantages for policy makers and the public alike.
This book constitutes the refereed proceedings of the 24th International Conference on
Advanced Information Systems Engineering, CAiSE 2012, held in Gdansk, Poland, in June
2012. The 42 revised full papers, 2 full-length invited papers and 4 short tutorial papers, were
carefully reviewed and selected from 297 submissions. The contributions have been grouped
into the following topical sections: business process model analysis; service and component
composition; language and models; system variants and configuration; process mining;
ontologies; requirements and goal models; compliance; monitoring and prediction; services;
case studies; business process design; feature models and product lines; and human factors.
The digital transformation is in full swing and fundamentally changes how we live, work, and
communicate with each other. From retail to finance, many industries see an inflow of new
technologies, disruption through innovative platform business models, and employees
struggling to cope with the significant shifts occurring. This Fourth Industrial Revolution is
predicted to also transform Logistics and Supply Chain Management, with delivery systems
becoming automated, smart networks created everywhere, and data being collected and
analyzed universally. The Digital Transformation of Logistics: Demystifying Impacts of the
Fourth Industrial Revolution provides a holistic overview of this vital subject clouded by buzz,
hype, and misinformation. The book is divided into three themed-sections: Technologies such
as self-driving cars or virtual reality are not only electrifying science fiction lovers anymore, but
are also increasingly presented as cure-all remedies to supply chain challenges. In The Digital
Transformation of Logistics: Demystifying Impacts of the Fourth Industrial Revolution, the
authors peel back the layers of excitement that have grown around new technologies such as
the Internet of Things (IoT), 3D printing, Robotic Process Automation (RPA), Blockchain or
Cloud computing, and show use cases that give a glimpse about the fascinating future we can
expect. Platforms that allow businesses to centrally acquire and manage their logistics services
disrupt an industry that has been relationship-based for centuries. The authors discuss smart
contracts, which are one of the most exciting applications of Blockchain, Software as a Service
(SaaS) offerings for freight procurement, where numerous data sources can be integrated and
decision-making processes automated, and marine terminal operating systems as an integral
node for shipments. In The Digital Transformation of Logistics: Demystifying Impacts of the
Fourth Industrial Revolution, insights are shared into the cold chain industry where companies
respond to increasing quality demands, and how European governments are innovatively
responding to challenges of cross-border eCommerce. People are a vital element of the digital
transformation and must be on board to drive change. The Digital Transformation of Logistics:
Demystifying Impacts of the Fourth Industrial Revolution explains how executives can create
sustainable impact and how competencies can be managed in the digital age - especially for
sales executives who require urgent upskilling to remain relevant. Best practices are shared for
organizational culture change, drawing on studies among senior leaders from the US,
Singapore, Thailand, and Australia, and for managing strategic alliances with logistics service
providers to offset risks and create cross-functional, cross-company transparency. The Digital
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Transformation of Logistics: Demystifying Impacts of the Fourth Industrial Revolution provides
realistic insights, a ready-to-use knowledge base, and a working vocabulary about current
activities and emerging trends of the Logistics industry. Intended readers are supply chain
professionals working for manufacturing, trading, and freight forwarding companies as well as
students and all interested parties.
"Customer Success will become the authoritative book of the emerging Customer Success
industry and target any business that is trying to focus, or re-focus, on customers and will be
applicable to all customer management roles such as Account Manager, Customer Advocacy,
Client Relationship Manager, and Customer Success Manager along with the leadership of
those organizations. Customer Success will address the pains of how to start creating a
customer-centric company and how to think strategically about Customer Success - how to
organize, compensate, find a leader, measure, etc. Customer Success has exploded as one of
the hottest B2B movements since the advent of the subscription business model"-The proceedings of the 2014 International Conference on Logistics, Informatics and Services
Sciences (LISS’2014) gather 259 papers on the latest fundamental advances in the state of
the art and practice of logistics, informatics, service operations and service science. The books
is divided into four main sections focusing on different aspects: Service Management, Logistics
Management, Information Management, and Engineering Management. It also covers ten
special sessions: Advanced Management Decision Making Techniques and Application;
Freight Transportation and Information Technology; Free Trade Zone (FTZ) and Supply Chain
Management; Innovation in Service Science; Comprehensive Service; International Trade and
Investment of Service Industries Theories and Practices, Trends and Strategies; Supply Chain
Management, Industrial Economy and Urban Logistics; Management Process Optimization
Modeling & Data Analysis; Logistics Management & IOT Technology Application; and Digital
Publishing & Media. The papers in each section describe state-of-art research works that are
often oriented towards real-world applications and highlight the benefits of related methods and
techniques for developing the emerging field of service science, logistics and informatics.
The papers contained herein were presented at the Third International Conference on
Composite Structures (ICCS/3) held at Paisley College of Technology, Paisley, Scotland, in
September 1985. The Conference was organised and sponsored by Paisley College of
Technology. It was co sponsored by the Scottish Development Agency, the National
Engineering Laboratory, the USAF European Office of Aerospace Research and Development,
and the US Army Research, Development and Standard isation Group-UK. It forms a natural
and ongoing progression from the highly successful First and Second International
Conferences on Composite Structures (ICCS/l and ICCS/2) held at Paisley in 1981 and 1983,
respectively. To label composites as rather specialised, sophisticated, space-age structural
materials would be to underestimate greatly their wider industrial potential. It is unquestionably
true that they will play an increasingly dominant, if not decisive, role in aerospace engineering.
Indeed a future aircraft industry without composites as the prime structural materials is
inconceivable. However, in an energy-conscious world the high specific weights and
stiffnesses of composites make them an attractive proposition in every sphere of transportation
engineering. This fact is soundly underlined in one of the Plenary papers contained herein and
in one of the sessions devoted to this subject. I t would also be a considerable mistake to
interpret composites as simply lightweight alternatives to conventional metallic structural
materials.
Succeeding at SaaS: Computing in the Cloud is both an overview of the SaaS market and a
series of recommendations for ISVs, platform vendors, and customers who want to participate
in it. The centerpiece of the book is 22 interviews Wohl conducted with these market
participants, illustrating the state of the SaaS market and its direction. Author Amy Wohl has
been following the SaaS market since its inception (as the earlier ASP market) in the late 90's
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and she has filled the book with advice based on her consulting practice and her observations
of the industry. The book includes both a brief history of the market and its precedents, a
definition of cloud computing and its relationship to SaaS, and a discussion of their likely
futures.
This book provides a comprehensive conceptualization of perceived IT security risk in the
Cloud Computing context that is based on six distinct risk dimensions grounded on a
structured literature review, Q-sorting, expert interviews, and analysis of data collected from
356 organizations. Additionally, the effects of security risks on negative and positive attitudinal
evaluations in IT executives' Cloud Computing adoption decisions are examined. The book’s
second part presents a mathematical risk quantification framework that can be used to support
the IT risk management process of Cloud Computing users. The results support the risk
management processes of (potential) adopters, and enable providers to develop targeted
strategies to mitigate risks perceived as crucial.?
Web service technologies are redefining the way that large and small companies are doing
business and exchanging information. Due to the critical need for furthering automation,
engagement, and efficiency, systems and workflows are becoming increasingly more webbased. Web Services: Concepts, Methodologies, Tools, and Applications is an innovative
reference source that examines relevant theoretical frameworks, current practice guidelines,
industry standards and standardization, and the latest empirical research findings in web
services. Highlighting a range of topics such as cloud computing, quality of service, and
semantic web, this multi-volume book is designed for computer engineers, IT specialists,
software designers, professionals, researchers, and upper-level students interested in web
services architecture, frameworks, and security.
The increasing costs of creating and maintaining infrastructures for delivering services to
consumers have led to the emergence of cloud based third party service providers renting
networks, computation power, storage, and even entire software application suites. On the
other hand, service customers demand competitive pricing, service level agreements, and
increased flexibility and scalability. Service consumers also expect process and data security,
24/7 service availability, and compliance with privacy regulations. This book focuses on such
challenges associated with the design, implementation, deployment, and management of data
and software as a service. The 12 papers presented in this volume were contributed by leaders
in academia and industry, and were reviewed and supervised by an expert editorial board.
They describe cutting-edge approaches in areas like service design, service security, service
optimization, and service migration.
InfoWorld is targeted to Senior IT professionals. Content is segmented into Channels and
Topic Centers. InfoWorld also celebrates people, companies, and projects.
Choose the best cloud solutions for your needs Cloud computing is a topic that technology
pros need to know to stay ahead of the computing game. Cloud Computing For Dummies
comes to the rescue of those still trying to sort out the many options in the world of cloud.
Judith Hurwitz and her team of analysts share the cloud insights they earned by consulting with
some of the world's largest companies. Peek inside to sort out topics like multi-cloud
architecture, hybrid-cloud infrastructure, development in the cloud, and software as a service.
Understand how the cloud can improve your business Explore cloud models including hybrid
and multi-cloud environments See how infrastructure and software can be delivered as a
service Discover best practices This edition is written for IT professionals, decision makers,
and others who need general knowledge about cloud computing, how it works, and what
options they have.
LISS 2014Proceedings of 4th International Conference on Logistics, Informatics and Service
ScienceSpringer

To compete effectively in digital business markets, those in the business sector need to
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understand how the law affects digital technology business. This legal companion for
those competing in digital business markets includes sample downloadable forms for
online deals and transactions.
There has never been a SaaS manual like this. SaaS 81 Success Secrets is not about
the ins and outs of SaaS. Instead, it answers the top 81 questions that we are asked
and those we come across in forums, our consultancy and education programs. It tells
you exactly how to deal with those questions, with tips that have never before been
offered in print. This guidebook is also not about SaaS best practice and standards
details. Instead it introduces everything you want to know to be successful with SaaS. A
quick look inside of the subjects covered: Billing Considerations for Saas Efficiency,
Marketing the Solution in Saas ppt and other Rich Media, SaaS CRM and its Benefits
Over Traditional CRM Applications, Opsource saas : Affordable meets Functional in
one Value-Packed software, How to Define SaaS, Saas 2.0 An Exciting New Offering
That Will Surely Blow You Away, SaaS Growth: How to be Successful in the Industry,
Tips for SaaS Companies to Increase ROI, Achieving the Proper SaaS Infrastructure,
Do I Need Collaborative Saas Solutions for My Business?, Thoughtful Considerations
for Better SaaS Business Models, Wonderful Benefits Brought About by Saas, Some
Thoughtful Considerations for Saas Applications, SaaS Integration A Critical Aspect of
the SaaS Process, SaaS Vendors and Their Critical Role to Business Automation, Why
Are Top Saas Companies Upbeat about the Potential of Saas?, SaaS Revenue to
Increase Tremendously in Year 2010, Ensuring Quality SaaS Service Means Market
Dominance, Opsource: Giving SaaS a Needed Shot in the Arm, Understanding the
Need for Saas Conferences, The Right Approach in SaaS Marketing, Ease Up Your
Productivity with Saas Document Management, Staying Afloat with Saas, The
Difference You ll Get by Subscribing to a SaaS Provider, Win the Hearts of SMBs
Through SaaS Integration, The Effects of Market Intelligence to SaaS Business,
Understanding the Benefits of the SaaS Platform, What Do I Need To Know About
Saas Applications?, The Changes in SaaS Trends Are You Ready For It?, SaaS News:
Keeping Updated with the Latest in Trends, The Saas gov relationship in the Saas
industry, Enterprise SaaS: Venturing into the Big League, SaaS Definition in Wiki, Saas
Architecture: The Simple Foundation That Launched Many Successful Businesses,
SaaS Business Benefits for ISVs and Customers, SaaS Conference The Details of
SaaScon Revealed, SaaS Solution Your Way to Success, The Many Benefits of SaaS,
The Establishment of Saas Directories: Everyone Benefits, Open source saas Timely
Realizations About Open Source Saas, and much more...
Authored by two passionate evangelists and practitioners in the Software as a Service
(SaaS) movement, The Art of SaaS is a primer on the fundamentals of building and
successfully running a healthy SaaS business organization.
Enterprises today understand the value of employing a master data management
(MDM) solution for managing and governing mission critical information assets. chief
data officers and chief information officers drive MDM initiatives with IBM® InfoSphere®
Master Data Management to improve business results and operational efficiencies,
which can help to lower costs and to reduce the risk of using untrusted master
information in business process. Cloud computing introduces new considerations where
enterprise IT architectures are extended beyond the corporate networks into the cloud.
Many enterprises are now adopting turnkey business applications offered as software
Page 6/10

Read Online How To Value A Saas Company Tpc Management
as a service (SaaS) solutions, such as customer relationship management (CRM),
payroll processing, human resource management, and many more. However, in the
context of MDM solutions, many organizations perceive risks in having these solutions
deployed on the cloud. In some cases, organization are concerned with the legal
restrictions of deploying solutions on the cloud, whereas in other cases organizations
have policies and strategies in force that limit solution deployment on the cloud.
Immaterial of what all the cases might be, industry trends point to a prediction that
many "extended enterprises" will keep MDM solutions on premises and will want its
integrations with SaaS applications, specifically customer and asset domains. This
trend puts a key focus on an important component in the solution construct, that is, the
cloud integration middleware and how it fits with hybrid cloud architectures that span on
premises and cloud services. As this trend pans out, the on-premises MDM solution
integration with SaaS applications will be the key pain point for the "extended
enterprise." This IBM Redbooks® publication provides guidance to chief data officers,
chief information officers, MDM practitioners, integration architects, and others who are
interested in the integration of IBM InfoSphere Master Data Management with SaaS
applications. This book lays the background on how mastering and governance needs
for SaaS applications is quite similar to what on-premises business applications would
need. It draws the perspective for serving the on-premises application and the SaaS
application with the same MDM hub. This book describes how IBM WebSphere® Cast
Iron® Cloud Integration can serve as the "de-facto" cloud integration middleware to
integrate the on-premises InfoSphere Master Data Management systems with any
SaaS application by using Saleforce.com integration as an example. This book also
covers aspects of handling bulk operations with IBM InfoSphere Information Server.
After reading this book, you will have a good understanding about the considerations
for on-premises InfoSphere Master Data Management integration with SaaS
applications in general and Salesforce.com in particular. The MDM practitioners and
integration architects will understand the deployable integrations patterns and, in
general, will be able to effectively contribute to delivering strategies that involve building
solutions in this area. Additionally, SaaS vendors and customers looking to build or
implement SaaS solutions that might require trusted master information will be able to
use this compilation to ensure that the right architecture is put together and adhered to
as a set of standard integrations patterns with all the core building blocks is essential
for the longevity of a solution in this space.
Business Innovation and Disruptive Technology: Harnessing the Power of
Breakthrough Technology for Competitive Advantage shows you how to profit from the
next technological revolution. Nicholas D. Evans explains how to discover powerfully
disruptive technologies more quickly, evaluate them more accurately, and implement
them more profitably. He presents business-focused introductions to rapidly maturing
technologies such as Web services, real-time computing, and P2P, then previews
crucial trends like "software as a service," as well as next-generation technologies such
as grid computing, electronic tagging, and location-based services.
This volume constitutes the refereed proceedings of the 4th International Workshop on
Grid Economics and Business Models held in August 2007. The twelve full papers are
organized into topical sections covering grid business modeling, market mechanisms
for the grid, and economic grid service provisioning. The proceedings are rounded off
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by six project reports that give an overview of current and ongoing research in grid
economics.
The ultimate guide to assessing and exploiting the customervalue and revenue
potential of the Cloud A new business model is sweeping the world—the Cloud. And,as
with any new technology, there is a great deal of fear,uncertainty, and doubt
surrounding cloud computing.Cloudonomics radically upends the conventional
wisdom,clearly explains the underlying principles and illustrates throughunderstandable
examples how Cloud computing can create compellingvalue—whether you are a
customer, a provider, a strategist,or an investor. Cloudonomics covers everything you
need toconsider for the delivery of business solutions, opportunities, andcustomer
satisfaction through the Cloud, so you can understandit—and put it to work for your
business. Cloudonomicsalso delivers insight into when to avoid the cloud, and why.
Quantifies how customers, users, and cloud providers cancollaborate to create winwins Reveals how to use the Laws of Cloudonomics to define strategyand guide
implementation Explains the probable evolution of cloud businesses andecosystems
Demolishes the conventional wisdom on cloud usage, IT spend,community clouds, and
the enterprise-provider cloud balance Whether you're ready for it or not, Cloud
computing is here tostay. Cloudonomics provides deep insights into the businessvalue
of the Cloud for executives, practitioners, and strategistsin virtually any industry—not just
technology executives butalso those in the marketing, operations, economics,
venturecapital, and financial fields.

“A great no-BS resource where you are guaranteed to pick up useful tips and
approaches, whether you’re an email pro or just starting out.” – Andrus Purde,
Founder & CEO, Outfunnel - - No matter how great your product is, it’s very
likely that 40–60% of free trials never see your product a second time. This
means that you stand to lose up to 60% of your hard-earned signups. Do you just
let them go? Email marketing is one of the highest leverage activities in a SaaS
business. It can help: • increase onboarding and trial conversions; • reduce
churn; and • grow monthly recurring revenue (MRR). By introducing a single
campaign today, you could significantly increase your conversions, and get the
benefits of that increase predictably and repeatedly, week after week. That’s the
beauty of automation. It’s also how we created an upsell program at LANDR that
was generating up to 42% of weekly subscription conversions. When I joined
LANDR, we were only sending 3 automated emails (and only 1 of those was
performing). By focusing on sending the right email to the right user at the right
time, performance jumped up, with increases in: • product onboarding
completion; • engagement; • sales; and • upgrades to annual subscriptions. We
made a lot of mistakes along the way (including sending 85,000 emails to the
wrong users). It took a lot of trial and error, long hours, and exhaustive internet
searches, but the results were obvious. Email was more effective at generating
revenue than: • Investing in more ads; • Building new features hoping they’ll
drive engagement; • Redesigning at the cost of trial and error. You can learn
SaaS email marketing the way we did (through hard work), or jump to the front of
the line. The SaaS Email Marketing Playbook includes everything I would have
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loved to know about email before I got started at LANDR: • how and when to
create new emails or In-App messages to influence your users’ behaviors and
purchase decisions; • how to double, triple, or quadruple the performance of
every single email you send; • how to stand out in an increasingly more crowded
inbox; and • how to create processes and structure to systematically grow the
performance of an email marketing program. The book also includes seven deep
dives to help you implement your onboarding, upsell, retention, referral, and
behavioral sequences, among others. You don’t need to be a master copywriter
(or have one on your team) to send effective emails. You just need the right
processes and knowledge to start growing your business with email. The SaaS
Email Marketing Playbook contains everything you need to plan, build, and
optimize your email marketing program. - - The SaaS Email Marketing Playbook
was written for businesses with clear signs of Product-Market Fit, that are: •
selling to consumers or businesses; • charging monthly or yearly subscription
fees; • generating more than $2k MRR; and • adding at least 200 email signups
per week.
Exploring the Cloud Computing (CC) commercial landscape as it matures; this
book asserts that the key ingredient in sustaining the Software as a Service
(SaaS) business model is subscription renewal. Chronicling the evolution and
future trajectory of the CC concept, the authors examine the new paradigm it is
creating for the distribution of computer software applications among business-tobusiness (B2B) clients. CC enabled SaaS has been fundamentally changing the
revenue expectations and business model for the application software industry,
and impacting on how SaaS providers pursue, acquire and retain B2B clients.
Securing SaaS subscription renewal is critical to the survival and prosperity of
this business as attrition can have a significant impact on the financial viability of
SaaS businesses based on this model. Focusing on the B2B client and the SaaS
industry dependency on renewal subscriptions delivered through the CC channel,
the primary research presented in this book seeks to examine the key drivers
behind the B2B SaaS subscription renewal decision and, in doing so, to explore
the recurring revenue framework for the Cloud SaaS business.
This edited book is intended for use by students, academics and practitioners
who take interest in outsourcing and offshoring of information technology and
business pr- esses. The book offers a review of the key topics in outsourcing and
offshoring, po- lated with practical frameworks that serve as a tool kit to students
and managers. The range of topics covered here is wide and diverse. The
sourcing models available to client firms are discussed in great depth and the
decision-making processes and c- siderations regarding the sourcing model and
sourcing settings are examined. Vendor capabilities as well as client capabilities
are studied in depth and links are offered to the various sourcing models. Issues
pertaining to knowledge and expertise are also discussed throughout the book.
Last but not least, the book examines current and - ture trends in outsourcing and
offshoring, paying particular attention to the role that CIOs will play in shaping
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their sourcing strategies. The book is based on a vast empirical base brought
together through years of - tensive research by the leading researchers of
outsourcing and offshoring. June 2010 Ilan Oshri Julia Kotlarsky Organization
Global Sourcing Workshop is an annual gathering of academics and
practitioners. Program Committee Workshop Chair Leslie Willcocks (London
School of Economics, London, UK) Workshop Committee Julia Kotlarsky
(Warwick Business School, Coventry, UK) Ilan Oshri (Rotterdam School of
Management, Rotterdam, The Netherlands) Joseph Rottman (St. Louis
University, St.
"Jugaad Innovation is the most comprehensive book yet to appear on the subject
[of frugal innovation]." —The Economist A frugal and flexible approach to
innovation for the 21st century Innovation is a key directive at companies
worldwide. But in these tough times, we can't rely on the old formula that has
sustained innovation efforts for decades—expensive R&D projects and highlystructured innovation processes. Jugaad Innovation argues the West must look
to places like India, Brazil, and China for a new approach to frugal and flexible
innovation. The authors show how in these emerging markets, jugaad (a Hindi
word meaning an improvised solution born from ingenuity and cleverness) is
leading to dramatic growth and how Western companies can adopt jugaad
innovation to succeed in our hypercompetitive world. Outlines the six principles of
jugaad innovation: Seek opportunity in adversity, do more with less, think and act
flexibly, keep it simple, include the margin, and follow your heart Features twenty
case studies on large corporations from around the world—Google, Facebook,
3M, Apple, Best Buy, GE, IBM, Nokia, Procter & Gamble, PepsiCo, Tata Group,
and more—that are actively practicing jugaad innovation The authors blog
regularly at Harvard Business Review; their work has been profiled in
BusinessWeek, MIT Sloan Management Review, The Financial Times, The
Economist, and more Filled with previously untold and engaging stories of
resourceful jugaad innovators and entrepreneurs in emerging markets and the
United States This groundbreaking book shows leaders everywhere why the time
is right for jugaad to emerge as a powerful business tool in the West—and how to
bring jugaad practices to their organizations.
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