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From the Publishers Weekly review: "Two experts from Yale tackle the business wake-up-call du jour-environmental responsibility-from every
angle in this thorough, earnest guidebook: pragmatically, passionately, financially and historically. Though "no company the authors know of
is on a truly long-term sustainable course," Esty and Winston label the forward-thinking, green-friendly (or at least green-acquainted)
companies WaveMakers and set out to assess honestly their path toward environmental responsibility, and its impact on a company's bottom
line, customers, suppliers and reputation. Following the evolution of business attitudes toward environmental concerns, Esty and Winston
offer a series of fascinating plays by corporations such as Wal-Mart, GE and Chiquita (Banana), the bad guys who made good, and the good
guys-watchdogs and industry associations, mostly-working behind the scenes. A vast number of topics huddle beneath the umbrella of
threats to the earth, and many get a thorough analysis here: from global warming to electronic waste "take-back" legislation to subsidizing
sustainable seafood. For the responsible business leader, this volume provides plenty of (organic) food for thought. "
"Delaney's excellent book truly is the definitive guide. It easily and thoroughly explains everything you need to know." Steve Strauss, USA
Today "Exporting: The Definitive Guide to Selling Abroad Profitably is generously sprinkled with Notes and Tips that deliver concise, insightful
bursts of advice and counsel. These suggestions alone are worth the price of the book. From planning to execution, Laurel Delaney is like a
trusted guide—encouraging one forward, pointing out potential pitfalls, and helping navigate the way through the exciting and challenging
world of exporting." John N. Popoli, President and CEO, Lake Forest Graduate School of Management "I highly recommend this book to
anyone looking to export. The real world, nuts and bolts kind of advice and information it contains will save you money and time— and make
you a more effective exporter." Steve King and Carolyn Ockels, Small Business Labs "Exporting: The Definitive Guide to Selling Abroad
Profitably is an invaluable guide to navigating the often-challenging waters of exporting." Rieva Lesonsky, SmallBizDaily "Exporting: The
Definitive Guide to Selling Abroad Profitably is the 'how to' manual on how to grow USA factories jobs. Step by step and easy to read." Drew
Greenblatt, CEO, Marlin Steel "If you intend to grow your business beyond the U.S. border, Exporting: The Definitive Guide to Selling Abroad
Profitably is a great place to start." Anita Campbell, founder of Small Business Trends "As a valued Chapter Chair of the Women Presidents'
Organization, Laurel Delaney has addressed a key issue our members face. While 25% of our members are international, another 25% would
like to do business internationally. This book is a powerful guide that will help empower business owners and entrepreneurs by giving them
everything they need to know about exporting." Dr. Marsha Firestone, President and Founder of the Women Presidents’ Organization
"Exporting: The Definitive Guide to Selling Abroad Profitably takes the fear out of going global. It provides a step-by-step roadmap with very
detailed and practical advice. From helping to identify markets to developing the relationships necessary for sales and distribution--this book
is a must-have for any business trying to expand globally and profitably." Ellen A. Rudnick, Executive Director and Clinical Professor, Polsky
Center for Entrepreneurship and Innovation, University of Chicago, Booth School of Business Exporting: The Definitive Guide to Selling
Abroad Profitably is for entrepreneurs and small business owners—the makers, movers, and shakers in our world—interested in taking their
businesses to the next level of growth through exports. In the old days, creating an international business was left to relatively few--those with
the wherewithal to move boatloads of goods into foreign countries. But now, thanks to the Internet, businesses of all sizes have a huge new
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opportunity to sell both goods and services globally. Yet only 1% of all U.S. businesses export. Why? Typically, exporting begins with
unsolicited inquiries from foreign customers on the web via email, website, blog, or posting on a Facebook page. People outside your country
want your product, and they want it now. The problem is that most small business owners do not know how to service these inquiries. What's
the best way to ship goods? Do I need a license? Should I sell through wholesalers in specific countries or directly to consumers? How will I
get paid? Help is here—Exporting equips you with the knowledge you need to market, sell, and fulfill orders internationally, taking full
advantage of the Internet and the opportunities it creates. It also imparts a can-do spirit on exporting, leading to greater revenues, stability,
and profitability for your business. Exporting: The Definitive Guide to Selling Abroad Profitably: Lays out simple steps to conduct market
research, find customers, open new markets, get paid, and ship goods and services. Takes you through the exporting process via the Internet
and other means. Shows how to use social media to expand your international presence. Provides insider tips and strategies to export
efficiently and profitably. Explains how the U.S. government helps exporters. Walks readers through the export business plan. With 70
percent of global buying power lying outside U.S. borders, exporting is not just an option for ambitious entrepreneurs--it’s an absolute must
for building and sustaining a successful future.
The definitive guide to starting and running a small business The Smarta Way to Do Business is the first definitive handbook for starting a
business to bring you advice from real-world entrepreneurs who've been there, and done that. Packed with everything you need to know to
start and run a successful business, straight from the UK's leading experts, this is the insider's guide YOU need to build a successful
business right NOW. Featuring exclusive interviews with anyone who's anyone in the world of entrepreneurship, including Theo Paphitis,
Deborah Meaden, Duncan Bannatyne, Sarah Beeny, Doug Richard, Martha Lane Fox, Caprice, Sahar Hashemi, and more, the book also
brings you unique insights from Peter Jones, Mike Clare, Julie Meyer, Rachel Elnaugh and many others! Whether you're just starting out,
looking to take your business to the next level or exploring how social media and emerging technologies could boost your customer sales,
The Smarta Way to Do Business has the answers you're looking for.
'The consensus on global warming and its effects are now almost unanimous. Even those politicians with serious denial issues are
converting. That said, the question becomes: How well does this book deal with urban sprawl and climate change? Professor Ruth is a
master at organizing thought (and of creative thought... but an editor most needs the former). He has pulled together a very impressive list of
experts from good institutions and organized their contributions to this subject in a meaningful, useful way. I think the coverage of the issue is
both very competent and complete.' - Bruce Hannon, University of Illinois, Urbana, US This innovative volume systematically brings together
two strands of applied research that, to date, have been carried out separately - 'smart growth' research and climate change adaptability
research. By providing theory, models, and case studies from North America, Oceania and Europe, the book creates synergies between the
two strands, reconciles differences, and provides insights for decision-makers at national and local levels.
This open access book asks just how climate-smart our food really is. It follows an average day's worth of food and drink to see where it
comes from, how far it travels, and the carbon price we all pay for it. From our breakfast tea and toast, through breaktime chocolate bar, to
take-away supper, Dave Reay explores the weather extremes the worlds farmers are already dealing with, and what new threats climate
change will bring. Readers will encounter heat waves and hurricanes, wildfires and deadly toxins, as well as some truly climate-smart
solutions. In every case there are responses that could cut emissions while boosting resilience and livelihoods. Ultimately we are all in this
together, our decisions on what food we buy and how we consume it send life-changing ripples right through the global web that is our food
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supply. As we face a future of 10 billion mouths to feed in a rapidly changing climate, its time to get to know our farmers and herders, our
vintners and fisherfolk, a whole lot better. Dave Reay is Professor of Carbon Management at the University of Edinburgh, UK. He has studied
climate change for over 20 years, from warming impacts in the Southern Ocean, through carbon fluxes in forests, to greenhouse gas
emissions from wetlands and agriculture. In 2018 he received the Chancellors Award for Teaching for his work in climate change education.
His latest project involves managing a large area of coastal land in Scotland to regrow native tree species and trap a lifetimes carbon.
How Step Up and Play Big will benefit you: The style of this book approaches the reader in the same way I coach – directly and in a practical
manner. My overall goal is to show you that it doesn't require a great deal of extra effort to be exceptional i.e. to “Step Up and Play Big.” You
will be given simple but effective strategies and tactics you can use to create a future vision; make better decisions; develop effective
business “habits”; what it means to be a leader; how to challenge your team and how to identify and solve problems. There are exercises at
the end of each chapter to help you implement the tactic or skill discussed. At the end of the book, there is a template to help you create your
own self-development game plan. The “stuff” in the book works only if you “work the stuff.” Register Your Book for Ongoing Learning
Opportunities And, Get a Free Workbook! The “Step Up and Play Big” concept encompasses more than can be captured in just one book.
To “Step Up and Play Big” is a lifetime commitment that you make to yourself. By registering your book, you will receive up to date tips;
tactics and advice to help you continue to “Play Big” on a regular basis. See page 15 to learn how to register your book and get your free
workbook.
This publication highlights the fast-moving technological advancement and infiltration of Artificial Intelligence into society. Concepts of
evolution of society through interconnectivity are explored, together with how the fusion of human and technological interaction leading to
Augmented Humanity is fast becoming more than just an endemic phase, but a cultural phase shift to digital societies. It aims to balance both
the positive progressive outlooks such developments bring with potential issues that may stem from innovation of this kind, such as the
invasive procedures of bio hacking or ethical connotations concerning the usage of digital twins. This publication will also give the reader a
good level of understanding on fundamental cyber defence principles, interactions with Critical National Infrastructure (CNI) and the
Command, Control, Communications and Intelligence (C3I) decision-making framework. A detailed view of the cyber-attack landscape will be
garnered; touching on the tactics, techniques and procedures used, red and blue teaming initiatives, cyber resilience and the protection of
larger scale systems. The integration of AI, smart societies, the human-centric approach and Augmented Humanity is discernible in the
exponential growth, collection and use of [big] data; concepts woven throughout the diversity of topics covered in this publication; which also
discusses the privacy and transparency of data ownership, and the potential dangers of exploitation through social media. As humans are
become ever more interconnected, with the prolificacy of smart wearable devices and wearable body area networks, the availability of and
abundance of user data and metadata derived from individuals has grown exponentially. The notion of data ownership, privacy and situational
awareness are now at the forefront in this new age.

Simply put, most entrepreneurial start-ups fail. Those fortunate enough to succeed then face a second, major challenge: how to
grow. This book focuses on the key questions an entrepreneur must answer in order to grow a business. Based on extensive
research of more than fifty successful growth companies, Grow to Greatness discusses the top ten growth challenges and how to
overcome them. Author Edward D. Hess dispels the myth that businesses must grow or die. Growth can create value. But, too
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much growth too fast outstrips effective processes, controls, or management capacity. Viewing growth as "recurring change,"
Grow to Greatness lays out a framework for how to approach business development—and how to manage its risks and pace. The
book then takes readers through chapters that explore whether the time is right to grow, how to do it, and how to manage the vital
reality that growth requires the right leadership, culture, and people. Uniquely, this book aims to prepare readers for the day-to-day
reality of growth, offering up the lived experiences of eleven entrepreneurs. Six workshops to assess where readers stand now
and a suite of templates that will prove to be useful over time help bring the book's teachings to life. After reading this book,
entrepreneurs will have a real understanding of their readiness to grow and place in the growth cycle, as well as a concrete action
plan for where to take their businesses next. Many books address how to start a business, but this is a unique, go-to resource for
readers who want to learn how to thrive beyond the start-up phase.
"That raising income levels alleviates poverty, and that economic growth can be more or less effective in doing so, is well known
and has received renewed attention in the search for pro-poor growth. What is less well explored is the reverse channel: that
poverty may, in fact, be part of the reason for a country's poor growth performance. This more elabborated view of the
development process opens the door to the existence of vicious circles in which low growth results in high poverty and high
poverty in turn results in low growth. Poverty Reduction and Growth is about the existence of these vicious circles in Latin America
and the Caribbean about the ways and means to convert them into virtuous circles in which poverty reduction and high growth
reinforce each other. Through its analysis of fresh data and the attention it pays to issues such as the persistent inequality in the
region, the role played by various microdeterminants of income, and the potential existence of human capital underinvestment
traps, this title should be a valuable contribution to the current regional debate on poverty and growth, a debate that is critical to
the design of policies conducive to enhancing welfare in all is dimensions among the poor of Latin America and the Caribbean."
Drawing on expert interviews, original research, and personal storytelling, Digital Health explores the theory, science, and
applications behind the uses of emerging digital technologies in healthcare.
An Introduction to Franchising is a concise yet comprehensive guide to the world of franchising. Looking at the field from the
perspectives of the franchisor and the franchisee, the book offers a good balance between the theories behind good franchising
practise, and hands-on practical guidance. Applied theory is evident in the broad range of real-life case studies included in the
book. With many of the world's leading companies operating franchise models, this book will offer readers a genuine insight into
the potential advantages and disadvantages of franchising. The book also examines the financial, legal and ethical implications of
franchising, whilst anticipating future concerns and challenges for the franchising model. An Introduction to Franchising is an
essential guide for all students of franchising, entrepreneurship and marketing. It is also a must-read for anyone wishing to start
their own franchise business.
Smart Moves takes a distinctive look at essential issues faced by today’s business managers. Avoiding jargon and mystique, it
provides straightforward opinions and practical advice on how managers can handle everyday business and career challenges.
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Management accountants must be able to define the payoffs from their organisation's risk taking, as well as identify, understand,
and reduce the negative effects of everyday business risks. This book defines organisational risk taking and outlines a formal
process to handle risk effectively. The book details six steps for sound risk management: Defining risk Examining your attitude
toward risk Analysing your organisation's ability to handle risk Minimising a risk's exposure or downside Recovering quickly from a
risk's negative impacts Expanding your knowledge so you can accept more risk with confidence Written for management
accountants, Smart Risk Management analyses your position in the middle of the organisation-ensuring both that it does not take
risks whose costs it cannot afford and that it takes enough risks to stay competitive in the evolving marketplace. Having adequate
insurance coverage is only one small piece of risk management, as this book explains. With ample examples and case studies, as
well as 50 hands-on risk tools, Smart Risk Management will enhance your understanding of strategic, operational, and innovation
risk and increase your value to your organisation.
This edited book provides a comprehensive overview of modern strategies in fruit crop breeding in the era of climate change and
global warming. It demonstrates how advances in plant molecular and genomics-assisted breeding can be utilized to produce
improved fruit crops with climate-smart traits. Agriculture is facing a number of challenges in the 21st century, as it has to address
food, nutritional, energy and environmental security. Future fruit varieties must be adaptive to the varying scenarios of climate
change, produce higher yields of high-quality food, feed, and fuel and have multiple uses. To achieve these goals, it is imperative
to employ modern tools of molecular breeding, genetic engineering and genomics for ‘precise’ plant breeding to produce
‘designed’ fruit crop varieties. This book is of interest to scientists working in the fields of plant genetics, genomics, breeding,
biotechnology, and in the disciplines of agronomy and horticulture.
Experienced franchisees and franchisors tell entrepreneurs what they need to know before they buy a franchise. Second edition includes a
sample copy of the entire UFOC plus 40% new and updated examples. This straight-shooting franchise guide goes beyond the “how to” to
teach potential franchisees what to expect when starting a franchise. Real life stories from the trenches illustrate how to cope with the
difficulties a franchise presents. The author reveals the personality types most likely to succeed at franchising, and identifies entrepreneurial
traits that may increase risk of failure. Plus, it takes an in-depth look at the research and investigation of a franchise, something glossed over
in most franchise books.
Whether you're a complete investing novice or just confused about all the contradictory advice out there, A Beginner's Guide to Investing is
an accessible guide to growing your money the smart and easy way. Throw away the get-rich quick schemes that never work and turn off the
financial news and it's constant noise. Whether your dream is protecting your assets in a turbulent market or growing your wealth so that you
can retire in style, this book is the blueprint. You can be a successful investor - really. Join Ivy Bytes, an innovative start-up dedicated to
creating accessible content on crucial issues, and Alex Frey, a lifelong investor and Harvard MBA, as they show you: - How you can
realistically expect to double your money every 7-10 years - Why most investors achieve stunningly poor returns on their money - and how to
avoid turning into one of them - How to choose an investment account that you can keep for the rest of your life - How to out-perform the vast
majority of professional investors while taking less risk - How to quickly create a portfolio of diversified ETFs (exchange traded funds) - How
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to put in as few as three to five hours every year on your investing - and still beat 80% of investors - Why you may not be properly diversified
in holding the most popular index mutual funds - How endowments like Yale university have consistently beaten the overall stock market and what you can learn from them - Why the vast majority of mutual funds fail to live up to their promise - Why your financial adviser and
mutual fund manager might be getting more rich than you off of your investments - What the terms "beta" and "alpha" mean - and why
understanding them is critical to retiring rich - How to maximize your tax savings by using a 401(k) and IRA - When and how to re-balance
your portfolio - How to have the confidence to manage your money for life - And more. About the Authors Alex Frey has been engrossed in
the investing world since the age of 16. He has served previously as a research analyst for a major mutual fund company. Alex has
successfully passed all three Chartered Financial Analyst examinations, and has an MBA from the Harvard Business School. He lives in San
Francisco, CA. When he is not writing, he enjoys reading, investing, and doing just about anything outdoors. Ivy Bytes is an innovative startup building authoritative, yet accessible guides to subjects in the fields of politics, current events, economics, and finance. Ivy Bytes books
are thoroughly researched and extensively fact-checked, so that you can be sure you are getting the latest in mainstream thought - not
misguided conspiracy theories or reckless self-promotion.
The Smart-Risk Zone gives managers and executives a game plan for determining necessary business changes and offers the tools for
letting go of old assumptions, exploring new possibilities, and moving a company out of its comfort zone.
D. Lindsey Berkson MA CNS DABCN is a participating scholar at a science-focused think tank that specializes in the most up-to-date
research on estrogen, called the Center for Bioenvironmental Research at Tulane and Xavier Universities. Berkson has lectured to doctors of
all backgrounds on health and hormones for 30 years. She has a master's degree in nutrition, higher board certifications in nutrition,
formulated the 1st non-hormonal nutritional supplement for menopause for doctor's use in practice (in the 80's) and she consults with many
doctors and patient's on hormonal issues. This is her 4th book on hormones, such as Hormone Deception - one of the earliest books on the
role of the environment and pollutants on hormones and health.
The Third Edition of this classic book is totally updated and expanded. Readers will learn how to start and grow a private practice or
consulting business. New topics include service marketing, consulting on the Web, new ethical and legal problems, ownership issues, and
how to create your retirement. The book presents strategies from top nutrition entrepreneurs. New to this edition: 44 pages of sample
business forms and sample contracts, letters of agreement, promotion letters and legal forms.
Introducing... Essentials of Investments, 9th Global Edition, by Zvi Bodie, Alex Kane and Alan J. Marcus. We are pleased to present this
Global Edition, which has been developed specifically to meet the needs of international Investment students. A market leader in the field,
this text emphasizes asset allocation while presenting the practical applications of investment theory without unnecessary mathematical
detail. The ninth edition includes new coverage on the roots and fallout from the recent financial crisis and provides increased content on the
changes in market structure and trading technology. Enhancements to this new Global Edition include: - New ‘On the market front’ boxes
highlight important investment concepts in real world situations across the globe, to promote student thinking without taking a full case study
approach. Topics include short-selling in Europe & Asia, credit default swaps and the debt crisis in Greece and include examples from
Commerzbank, JP Morgan, Facebook, Coca-Cola, Santander, The European Energy Exchange, plus many more! - Revised worked
examples illustrate problems using both real and fictional scenarios from across the world to help students develop their problem solving
skills. Regional examples include Hutchinson Whampoa (Asia), The Emirates Group (The Middle East) and KLM Royal Dutch Airlines (The
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Netherlands). - Revised end-of chapter material includes brand new global questions and global internet exercises that feature currencies,
companies and scenarios from Europe, Middle East, Africa and Asia to increase engagement for international students. - Global Edition of
Connect Plus Finance, McGraw-Hill’s web-based assignment and assessment platform with eBook access, helps students learn faster, study
more efficiently, and retain more knowledge. This Global Edition has been adapted to meet the needs of courses outside of the United States
and does not align with the instructor and student resources available with the US edition.
Wall Street believes that all public companies should grow smoothly and continuously, as evidenced by ever-increasing quarterly earnings,
and that all companies either "grow or die." Introducing a research-based growth model called "Smart Growth," Edward D. Hess challenges
this ethos and its dangerous mentality, which often deters real growth and pressures businesses to create, manufacture, and purchase
noncore earnings just to appease Wall Street. Smart Growth accounts for the complexity of growth from the perspective of organization,
process, change, leadership, cognition, risk management, employee engagement, and human dynamics. Authentic growth is much more than
a strategy or a desired result. It is a process characterized by complex change, entrepreneurial action, experimental learning, and the
management of risk. Hess draws on extensive public and private company research, incorporating case studies of Best Buy, Sysco, UPS,
Costco, Starbucks, McDonalds, Coca Cola, Room & Board, Home Depot, Tiffany & Company, P&G, and Jet Blue. With conceptual
innovations such as an Authentic Earnings and Growth System framework, a seven-step growth funnel pipeline, a Growth Decision Template,
and a Growth Risks Audit, Hess provides a blueprint for an enduring business that strives to be better, rather than simply bigger.

While the morale of an organization is an intangible element composed of feelings and attitudes of individuals and groups, the
effects of morale include tangible and extremely important factors such as profits, efficiency, quality, and productivity. Low morale
and its costliest indicator, high turnover, can be a tremendous drain on a company's finances. Managers often view morale as
mysterious and unpredictable, when in fact it is a measurable, controllable expense. The High Cost of Low Morale explores the
underlying causes of low morale and offers you field-proven, practical methods for increasing morale and reducing turnover in your
organization.
"The Leader's Edge is must read for aspiring entrepreneurs and executives. Susan Hodgkinson has done what most management
consultants and scholars are unable to do. She has written a book consistent with the best research on impression management,
social networks and executive development without the jargon. The Leader's Edge provides keen insights and actionable
prescriptions for creating a personal brand. The 5 P's framework is the most useful I have found for analyzing and taking action to
maximize how others will value your potential to contribute and be willing to invest in it. "Every aspiring professional of color needs
to read this book. Susan Hodgkinson writes with sensitivity to the challenges racial minorities often face in large corporations. Her
advice is part and parcel of the tools one needs to be liberated from the self limiting and defensive approaches minorities often
take to being undervalued in their places of work. This book is about power and taking control of one's own destiny." -David
Thomas, Professor of Organization Behavior, Harvard Business School, and Author of Breaking Through, The Making of Minority
Executives in Corporate America "Sue Hodgkinson is a brilliant executive coach and a vital partner to me in supporting some of my
most important clients at Genzyme. Sue brings her successful approach forward in The Leader's Edge. She gets to the heart of
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the matter in a way that few others do, enabling leaders to envision and embark upon new pathways to personal excellence."
-Joan Wood, Senior Vice President, Leadership and Organization Development, Genzyme Corporation "Every leader at every
level needs to read this book." -Deborah Merrill-Sands, Dean, Simmons School of Management "Progressing to senior leadership
requires a concerted series of adjustments in your leadership approach. This book helps you assess all the dimensions of how you
lead, as well as the barriers you should anticipate as you ascend, and strategies for overcoming them. The personal brand
framework is practical and following Hodgkinson's advice will bring quick, high impact results to your work." -James G. Connolly,
President, Citizens Financial Group "With the clarity and passion of a true visionary, Sue Hodgkinson delivers a practical and
potent approach to the phenomenom of 'personal branding'". -Donna D'Cruz, Founder and CEO of Rasa Music
We all know that the future is uncertain, but rather than make any attempt to actively manage our futures in a consistent way, we
tend to make broadbrush assumptions based on common-sense and intuition alone. Successfully managing risk is a primary
ingredient for success in a fast-paced environment where we are bombarded by the need to make critical decisions, often with little
or no solid facts available and little insight into the likely outcomes. Smart Things to Know About Risk Management, in a step-bystep approach, shows the reader what is risk management and why it matters, the categories of risk, how to achieve the right
balance of risk, knowing your risk appetite, how to actively manage your risks and develop a risk culture and techniques, tools and
models for managing risk. Case studies are also included. * Perfect for the SMART treatment - this book starts from basics,
assumes no prior knowledge and gives a step-by-step approach. * Step-by-step approach. Covers the background to risk and risk
management as well as practical application and techniques, tools and models for managing risk. * Written by a highly
experienced practitioner with a formidable working knowledge in this area.
Grow Smart, Risk LessA Low-Capital Path to Multiplying Your Business Through FranchisingGreenleaf Book Group
???????????? ????????????????????????? ???????????????????? ?????????????????? ?????????????????????? ???????????
???????????????????????????????????????????????????????????????????????????????????????????????????????????????
??????????????????????? ???????????????????????????????????????????????????????????????????????????????????????
???????????????????????????????????????????????????????????????????????? ??????????????????????????????????????
???????????????????????????????????????????????????????????????????????????????????????????????????????????????
???????……???????????????????????????????????????????????????
Experienced franchisor Shelly Sun shares practical advice, insights, and her own compelling experiences to help readers discover
the power and avoid the pitfalls of franchising their businesses. * A low-risk, low-capital path to astounding growth. In today's
economic environment, and long into the future, access to capital is limited. Successful business owners have few options for
dramatically expanding their brand, taking it to the regional, national, or even international arena. Grow Smart, Risk Less describes
how readers, through franchising, can use other people's money and leverage their success for rapid growth. * Covers the entire
process of franchising. Most books on franchising focus on educating the franchisee, but this book is designed to fully educate the
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franchisor. The author walks readers through each stage of the franchising process: from determining if they have a franchisable
concept, to assembling a professional team without wasting money, to adjusting the business model along the way for optimum
growth, to growing as a leader to assume new challenges. * Written by an experienced, nationally lauded franchisor. Unlike many
authors of books on franchising, Shelly Sun has been through the process, growing her business from $1 million to $100 million in
five years. She's been named entrepreneur of the year by the International Franchise Association and is being featured on a
network prime-time show about compelling companies.
?56?????240???????????? ?????Amazon.com?????TOP1 ???????2014?9????????? ????????????? ????????PayPal??? ?????
????? ??????????????? ?????????????????????????1?n? ???????????????????????? ????0?1????????????????????????????
????????????? ?????????????????????????????????????????????????????????????????????????????????????????????????
??????0?1????????????? ??????Peter Thiel??PayPal?Palantir?????????????????????Yelp?LinkedIn?SpaceX?Spotify?Airbnb????
?????????????????????????????????????????????????? ????????????????????????? ????????????????????? ????????lean
startup?????? ???????????????? ?????????irrational exuberance??????????? ??????????????????? ???????????????
???????????????????? ???????????? ?????????????????? ?????????????? ??????disruption??????? ??????????????
????????????????????? ?????????????????? ?????????????????? ?????????????? ????????????????????
??????????????????? ?0?1?????????????? ????
???????????????????????????????????????????????????????????????????????? ????Nassim Nicholas Taleb?
??????????????????????????????????(Facebook)??? ????????Mark Zuckerberg?
???????????????????0?1????????????????????Tesla???? ???????Elon Musk?
??0?1???????????????????????????????????????????????????????????????(GE)??? ???????Jeff Immelt?
??0?1?????????????????????????????????????Netscape???? ???????Marc Andreessen?
??????????????????????????????????????????????????? ????????Neal Stephenson?
?????????????????????????????????????????????????????????????????????? ??????Tyler Cowen?
Five Pennies is 'THE FIELD MANUAL' for Building and Growing a Franchise Brand With the Right Mindset and Tools! This Book
Contains over 120 Tools to Build, Grow and Manage a National Franchise Brand! Featuring Examples of 20 'Best of Class'
Franchise Brands to learn from - and 10 'Mega-Wreck' stories to avoid! Learn About: - Creating and Growing Sustainable Unit
Profitability - Managing Franchise System Relations - Staying Ahead of Your Growth Rate - Enhancing System Profits With
Continued Education - Turning Your System Into a 'Best Practices' Machine - How to Recruit Franchise Buyer 2.0 and Maximizing
Their Results - Structuring Layered Franchise Support and Marketing - Developing Macro-Level Programs for System Growth Utilizing Technology to Grow and Manage a Brand - Resource Management for a Growing System
The Smart Money Woman—An African girl’s journey to financial freedom Meet Zuri. She’s living a fabulous life. Great car,
gorgeous apartment, well paid job. Meet Zuri. Broken down car, an apartment she cant afford, a job she’s about to lose. What’s a
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broke girl to do? With her best friends Tami (the flighty fashion designer), Lara (the tough oil and gas executive), Adesuwa (the
conservative lawyer), and Ladun (the fabulous housewife), Zuri grows a little, learns a lot and navigates her way to making better
financial decisions and building wealth. This book tackles, debt, spending, the consumerist culture of the African middle class, the
fear and misconceptions surrounding money and the lack of it, love, friendships, cultural and societal pressures and the roles they
play in success. With each chapter comes a Smart Money Lesson, there to help you work your way up the financial ladder.
This book draws together the perceptions and experiences from a range of international professionals with specific reference to
food education. It presents a variety of teaching, learning and curriculum design approaches relating to food across primary,
secondary and vocational school education, undergraduate initial teacher education programs, and in-service professional
development support contexts. Contributions from authors of a variety of background and countries offer insight into some of the
diverse issues in food education internationally, lessons to be learned from successes and failures, including action points for the
future. The book will be both scholarly and useful to teachers in primary and secondary schools.
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