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Strauss's latest edition retains its place as an essential
text for library students; an indispensable guide for
practitioners in public, academic, and special libraries
who deal with business inquiries; and a resource for
entrepreneurs and business professionals.
Buku kolaborasi ini hadir untuk menambah pengetahuan
dan wawasan mengenai bisnis mencakup aktivitas yang
dilakukan baik individu maupun organisasi yang
memproduksi barang atau jasa dengan tujuan
memperoleh keuntungan. Buku ini merupakan buah
pemikiran dari para praktisi dan dosen dari berbagai
perguruan tinggi. Sistematika penulisan buku kolaborasi
ini berjudul “Pengantar Bisnis” terdiri dari 12 bab yang
menjelaskan mengenai ruang lingkup bisnis, lingkungan
perusahaan, startup bisnis, kewirausahaan dan bisnis
kecil, penentuan lokasi perusahaan, bentuk-bentuk
kepemilikan usaha, etika bisnis dan tanggung jawab
sosial perusahaan, peran dan fungsi manajemen dalam
organisasi bisnis, konsep pemasaran dalam bisnis,
mengelola keuangan bisnis, bisnis dalam konteks global,
serta bank dan lembaga keuangan lainnya. Buku
kolaborasi ini hadir untuk menambah pengetahuan dan
wawasan mengenai bisnis mencakup aktivitas yang
dilakukan baik individu maupun organisasi yang
memproduksi barang atau jasa dengan tujuan
memperoleh keuntungan. Buku ini merupakan buah
pemikiran dari para praktisi dan dosen dari berbagai
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perguruan tinggi. Sistematika penulisan buku kolaborasi
ini berjudul “Pengantar Bisnis” terdiri dari 12 bab yang
menjelaskan mengenai ruang lingkup bisnis, lingkungan
perusahaan, startup bisnis, kewirausahaan dan bisnis
kecil, penentuan lokasi perusahaan, bentuk-bentuk
kepemilikan usaha, etika bisnis dan tanggung jawab
sosial perusahaan, peran dan fungsi manajemen dalam
organisasi bisnis, konsep pemasaran dalam bisnis,
mengelola keuangan bisnis, bisnis dalam konteks global,
serta bank dan lembaga keuangan lainnya.
Included in each new text is a world map for student
reference.
This is an introduction to international business with
special emphasis on the environmental and cultural
issues facing global organizations. The author team's
academic and practitioner experience both in business
and government should ensure a balance of research
and practical insight.
Dowling’s Engineering Your Future: An Australasian
Guide, Fourth Edition is used for first year, core subjects
across all Engineering disciplines. Building on the
previous editions, this text has been updated with new
references, while still maintaining a strong and practical
emphasis on skills that are essential for problem solving
and design. Numerous topical and locally focused
examples of projects across engineering disciplines help
demonstrate the role and responsibilities of a
professional engineer. Themes of sustainability, ethical
practice and effective communication are a constant
throughout the text. This full-coloured print with
interactive e-text resource has a variety of digital media
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embedded at the point of learning such as videos and
knowledge-check questions to engage students and to
help consolidate their learning.
Today's international trade is radically more complex.
The revolution in information and communication
technologies fostered an internationalisation of supply
chains which created a nexus between trade,
investment, and services which is at the heart of so
much of today's international commerce. The degree of
recent change has created an uncertainty that now
demands new global trade systems - a new set of rules
for the new environment. This book tackles some of the
unresolved issues in international trade that will continue
to press into the next decades. Covering an array of
topics critical to today's scholar, economic policy
designer and business leader, the book International
Trade from Economic and Policy Perspective is
comprised of four sections: International Trade Theories,
Trade Patterns, Government Policies and International
Trade, and Business Perspective of International Trade.
Rigorously updated textbook that balances business
theory and business practice. Includes new cases
studies and up-to-date examples.
The ideas presented in this book explain marketing
thinking and how to cultivate it, and ultimately, the ways
in which marketplace differences are created. Instead of
offering marketing steps, processes, and models, the
focus here is on developing the practitioner's thinking
rather than providing some formulaic series of steps,
processes, and/or models based upon someone else's
thinking. This provocative perspective requires a deeper
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reading and thinking about many of the familiar notions
found in marketing. For example, why compete? It is
written for serious practitioners interested in breaking
from the familiar ways of doing things and in search of
unique approaches to stimulate their own thinking that is
effective for any organization large or small.
This book presents research on how businesses can be
empowered to manage their company’s risk exposure in
international settings. It elaborates on approaches that
advocate the minimizing of threats and sizing
opportunities as the best strategy through which
corporate objectives are maximized. With a focus on
international business management, the book starts off
with a review of literature and companies that are
international in nature, before presenting several main
chapters that highlight the different vital sides of both
international business and risk management. Corporate
Risk Management for International Business serves as a
key source for managers and academic researchers in
risk management and strategy to understand all related
issues of managing risks and setting strategies in global
way. The book also serves as a decision making guide
for managers that are active in volatile and dynamic
environments of international business.
Get a thorough review of vital research issues!
Fundamentals of Business Marketing Research
examines recent industrial/business research, evaluates
its current effectiveness, and offers suggestions for
future use. This unique book includes and is based on
"Business Marketing: A Twenty Year Review," a
thorough study of industrial/business research from
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1978-1997 with critical commentary from a distinguished
panel of business academics and the response of the
study's authors. The combination of critiques, insights,
and viewpoints will challenge you to think beyond the
traditional role of B2B marketing into a future that's
anything but business as usual. Through an unusual
format that gives you access to critical academic
analysis, Fundamentals of Business Marketing Research
presents a comprehensive review of vital research areas,
including marketing to
businesses/institutions/governments; buyer-seller
relationships; computer use for business marketing;
industrial segmentation; channel management and
development; physical distribution; advertising; and
public relations. The book's give-and-take is equally
focused on areas that have traditionally received a larger
share of the research effort (organizational buyer
behavior, business marketing strategy and planning,
industrial selling and sales management) and those that
have taken a back seat in terms of research attention
(computers and ethical business marketing). The original
study, its criticisms, and the authors' subsequent
assessment spotlight major themes, individual
contributions, and future trends in major topic areas,
including: business marketing strategy organizational
buying behavior and purchasing management business
marketing research methodology products/services
pricing management issues distribution/logistics and
supply chain management promotion Fundamentals of
Business Marketing Research is equally effective as a
practical guide for professionals and researchers, and as
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an academic text for doctoral studies.
?Vorhandene Freiheitsgrade in der Produktentwicklung
können von der Logistik ausgenutzt werden, um
steigende Anforderungen effektiv bewältigen zu können.
Matthias Schulz untersucht anhand von
Experteninterviews die Integration des genannten
Funktionsbereichs in den Produktentstehungsprozess
am Beispiel deutscher Automobilhersteller. Um die
Zukunftsfähigkeit zu gewährleisten, erläutert der Autor
wandelnde Aufgaben in der Logistik bzw. im Supply
Chain Management bis zum Jahre 2025 durch eine
trendbasierte Szenario-Analyse und ermittelt notwendige
Anpassungen. Die Analyse zeigt Unternehmen in- und
außerhalb der Automobilindustrie Wege auf, die
Leistungsfähigkeit und Kosten ihrer Fließsysteme zu
verbessern und so dauerhafte Wettbewerbsvorteile zu
erlangen.
The present training package is addressed to
entrepreneurs and policymakers of developing countries.
Part One of the training package presents the
international development scenario, the competitive
environment and the drivers for global expansion of
enterprises. It highlights the patterns of multinational
expansion, the various types of inter-firm collaboration
agreement, the global manufacturing strategies of
multinational enterprises and the related challenges and
opportunities for developing countries. Attention is also
given to the role of the governments of developing
countries in creating suitable locational conditions for
multinational enterprises and in providing critical support
to domestic enterprises in their path for technological
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capability building and internationalization. Part Two will
follow shortly.
Every 3rd issue is a quarterly cumulation.
This exciting new title by Michael Czinkota is the perfect
read for businesspeople to better understand just what is
at stake in understanding and strategizing about
international issues and opportunities.
????????,????????????????????????????????????????
??????????????????????????????????
Morality and ethics are at the heart of business practice,
but the concepts themselves are usually assumed, rather
than investigated. The chapters in this book refuse such
easy answers, and force the reader to confront their own
assumptions about ethics, provoking conclusions that
are both disturbing and exciting. Martin Parker,
University of Leicester, UK This timely book provides a
collection of critical explorations and discussions of
managerial ethics and their moral foundations. It is
concerned with theoretical, conceptual and practical
matters, and thus provides an open and broad approach
to a very dense field of enquiry. Ethics and
Organizational Practice challenges established theory in
management studies and, in particular, provides a postfoundational argument to conventional business ethics.
The contributors cover topics from corporate social
responsibility and individual morality to primatology,
psychopathology and corruption. They provide a multidisciplinary and multi-dimensional exploration of
managerial ethics and its moral foundation, presenting a
critical understanding of the conditions of ethics in
modern organizations. The book presents a
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philosophically informed critique of simplified notions of
managerial and organizational ethics, making it an
excellent resource for postgraduate students and
scholars of business ethics, critical management,
corporate social responsibility, international business and
organizational psychology.
Global Business is an abridged version of the bestselling text, International Business, 5th Edition.
Containing a unique mix of authors - prominent
professors from both 4-year universities and a
community college - it gives the book an outstanding
combination of research and practicality. In this new
edition, special emphasis is given to the impact
technology has had on the business world in the past
few years.
Many factors set oil and gas apart from other industries
and make unique demands on its human resource
management, including its global nature, the importance
of safety, the involvement of governments, proactive
stakeholders, a multifaceted workforce, and project
focus. Managing Human Resources in the Oil & Gas
Industry provides an in-depth look at human resource
management for all aspects of the oil and gas sector.
The authors provide a full picture of human resource
management and its role in staffing, training,
performance management, compensation, and labor.
This book is relevant to all human resource management
department employees and all managers in the oil and
gas industry and is suitable for workshops, seminars,
and courses in human resource management in the oil
and gas industry. This book will help: Show how the oil
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and gas industry differs substantially from other
industries and discusses the implications of these
differences for managing human resources Guide
managers in the oil and gas sector on how to better
manage their employees Describe numerous ways to
foster a safety culture Show how effective management
of human resources can improve project success Explain
ways to deal effectively with the complexities of
globalization Provide a detailed analysis of addressing
the concerns of various stakeholders through good
management of human resources Explain how human
resources will recruit and train the next wave of industry
workers and leaders during the “Great Crew Change”
This textbook provides students with comprehensive
insights on the classical and contemporary marketing
theories and their practical implications. A fourth, revised
edition of Marketing Management, the text features new
classical and contemporary cases, new interdisciplinary
and cross-functional implications of business
management theories, contemporary marketing
management principles and. futuristic application of
marketing management theories and concepts. The core
and complex issues are presented in a simplified manner
providing students with a stimulating learning experience
that enables critical thinking, understanding and future
application. Each chapter features a chapter summary,
key terms, review and discussion questions and a
practice quiz. Throughout the text there are also specific
teaching features to provide students and instructors with
an enhanced pedagogical experience. These features
include: The Managers Corner: These sections provide
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real-world examples that instructors may highlight to
exemplify theory or as mini-cases for discussion.
Marketing in Action: These sections ask students to
apply concepts and theories to actual business
situations. Web Exercises: These mini sections provide
students with real world issues and suggest websites for
more information. In addition, the authors provide
ancillary lecture notes and Solution/Instructors manual
online to aid instructors in their teaching activities.
????????????????????,???????????????????4?,?2?????
?????????????;?3?????????????;?4????????????
Never HIGHLIGHT a Book Again! Includes all testable
terms, concepts, persons, places, and events. Cram101
Just the FACTS101 studyguides gives all of the outlines,
highlights, and quizzes for your textbook with optional
online comprehensive practice tests. Only Cram101 is
Textbook Specific. Accompanies: 9780979734427. This
item is printed on demand.

Fundamentals of International Business-3rd
EdWessex, Incorporated
Raising Entrepreneurial Capital guides the reader
through the stages of successfully financing a
business. The book proceeds from a basic level of
business knowledge, assuming that the reader
understands simple financial statements, has
selected a specific business, and knows how to write
a business plan. It provides a broad summary of the
subjects that people typically research, such as
"How should your company position itself to attract
private equity investment?" and "What steps can you
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take to improve your company's marketability?"
Much has changed since the book was first
published, and this second edition places effects of
the global recession in the context of
entrepreneurship, including the debt vs. equity
decision, the options available to smaller
businesses, and the considerations that lead to rapid
growth, including venture capital, IPOs, angels, and
incubators. Unlike other books of the genre, Raising
Entrepreneurial Capital includes several chapters on
worldwide variations in forms and availability of preseed capital, incubators, and the business plans they
create, with case studies from Europe, Latin
America, and the Pacific Rim. Combines solid theory
with a practitioner's experience and insights Case
studies illustrate theory throughout the book Updated
to reflect the realities of the global economic
recession
This book will provide readers with an introductory
overview of family business, the most prevalent form
of business in the world. The differences between
family and non-family businesses are emphasized in
this book, and there are several key audiences: As a
supplemental text for university undergraduate or
graduate level courses such as small business
management, introduction to business,
entrepreneurship, or family studies. Members of
family businesses will benefit from the book as an
introduction to the unique nature of family
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businesses. Professional advisors to family firms
such as accountants, attorneys, bankers, insurance
providers, and financial services professionals may
develop a better understanding of their clients.
Suppliers to family businesses will gain insight to this
important business customer. Much of the literature
on family business is from the United States; an
attempt has been made to present relevant
international information, as well. The authors
uniquely include just how to define a family business
and provide an overview of family business. They
also include the many differences between a family
owned business and a non-family owned business;
the major family business theories; how family firms
make business decisions; and effective family
business governance and use of advisors and
boards. This book will be a useful and much-needed
tool for so many people, and the authors conclude
this book with future research to advance the study
of family business.
This text in management follows a planning,
organizing, leading and controlling framework. It
features brief cases on diversity, entrepreneurship
and strategy at the end of each chapter.
Never HIGHLIGHT a Book Again! Virtually all of the
testable terms, concepts, persons, places, and
events from the textbook are included. Cram101 Just
the FACTS101 studyguides give all of the outlines,
highlights, notes, and quizzes for your textbook with
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optional online comprehensive practice tests. Only
Cram101 is Textbook Specific. Accompanys:
9780324259643 9780006011590 .
Will the expansion of the Chinese economy result in
job losses in the USA? How can a natural disaster in
Japan cause world stock markets to plummet?What
impact does the Arab Spring have on the petroleum
industry in the Middle East and North
Africa?Adopting a clear global perspective, this
textbook is an essential introduction to the
challenges of the international business
environment. The book begins by setting the global
context and evaluating the idea of international
industries, the world economy, and the threats and
opportunities of global markets. The authors then
identify the core issues faced by businesses and the
dynamic socio-cultural, technological, political, legal,
and ecological environments in which they operate.
Case studies are sourced from almost every
continent in the world, including a wealth of
examples from the emerging markets of Africa,
South America, and Asia. In addition, each chapter
provides a range of learning tools designed to test
and develop the reader's understanding. Questions
and assignment tasks ensure students can apply
their knowledge to real-world scenarios, while full
colour diagrams throughout the book illustrate
business environment theory and comparative
examples with particular clarity.This unique
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combination of accessible theory, diverse case
studies, and reflection points will prepare the reader
for academic success and develop the professional
skills required to excel in their future global business
career. New to this editionNew assignment tasks at
the end of every chapter provide real-world
scenarios to develop employability skills and apply
understanding.New questions in the mini case
studies and counterpoint boxes encourage critical
thinking and reflection throughout the book.A wealth
of new and updated case studies from around the
world illustrate the challenges faced by
contemporary organizations in regions as diverse as
Africa, Europe, Asia, and the United States.Updated
to reflect developments in the financial, political,
legal, and technological environments since the
publication of the previous edition, including the Arab
Spring, economic sanctions on Russia, and changes
in the global banking sector.
This text has been researched and written
specifically for students on advanced undergraduate
and postgraduate courses, who need to understand
modern European marketing, the European Union
and the distinct features that are emerging in the
world's largest market-place. Many texts covering
marketing, strategy and international business tend
to have too narrow a view and use old models
heavily influenced by early US business school
theory, which is now out of date. This text addresses
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these gaps by looking at Europe holistically and
builds on sound theoretical concepts to look at the
present state of business in Europe and at future
trends. Through five core chapters, the reader is
introduced to the issues that are emerging within the
EU and its relations to the wider Europe and to the
rest of the world. The book introduces five significant
themes: the importance of small to medium-sized
business, regionalism and networks within Europe;
the history and origins of the development of the EU
and how it operates; the EU and its business and
political relationship with the rest of the world;
marketing and how it is developing across Europe;
and the growth and importance of joint ventures and
alliances to European business. The five core
chapters are backed-up by sixteen integrated case
studies of European business and marketing. These
provide an opportunity for analysis and discussion of
the changes happening and the unique features of
the European business environment. The case
studies include material from the industrial and
service sectors and cover both joint venture,
multinational, state-controlled and small to mediumsized companies. Thus the book looks at a number
of types of companies and investigates the strategic,
organizational, marketing and operational features
that they adopt in meeting the needs and challenges
of operating in the world's largest trading block.
Despite its size and importance, a surprising lack of basic
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knowledge exists about the oil and gas industry.With their
timely new book, authors Andrew Inkpen and Michael H.
Moffett have written a nontechnical book to help readers with
technical backgrounds better understand the business of oil
and gas. They describe and analyze the global oil and gas
industry, focusing on its strategic, financial, and business
aspects and addressing a wide range of topics organized
around the oil and gas industry value chain, starting with
exploration and ending with products sold to consumers.The
Global Oil & Gas Industry is a single source for anyone
interested in how the business of the worldís largest industry
actually works: business executives, students, government
officials and regulators, professionals working in the industry,
and the general public.
Fundamentals of International Business is a concise
introduction to international business with special emphasis
on the environmental and cultural issues facing global
organizations. The distinguished author team's academic and
practitioner experience both in business and government
ensures a balance of research and practical insight. The text
includes the latest trade data presented in easy to understand
tables and graphs. Contemporary business situations and
critical events are featured and discussed in each chapterwith special attention to the impact technology. Throughout
the text every effort has been made to present complex ideas
in an easy-to-understand language and format. The brief
length, balance, and student-friendly features make this an
affordable and manageable choice for any International
Business course.
As a future business leader, you will be confronted with
myriad challenges that will test your ability to not only
comprehend global markets but also to lead organizations
through the constantly changing global environment. By
grounding concepts in the context of illuminating case studies
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and real-world examples, Fundamentals of Multinational
Finance familiarizes you with the core concepts and tools
necessary to implement an effective global financial
management strategy.
International Business by Sharan is written in a pragmatic
way with an inclination on managerial aspect, thus
encouraging students to explore international business as a
career choice. It deals with the latest topics and development
which we are witnessing around the globe. It attempts to
impart the core body of knowledge in international business in
an interesting and lively manner. This text not only describes
the ideas of international business but it also uses
contemporary examples, scenarios, and cases to help
students effectively put theory into practice.
Fundamentals of International Business is an introductory
international business text for use at the undergraduate level.
Its comprehensive coverage of the subject also makes it
appropriate for use in MBA programs. The book's content is
streamlined when compared to the array of international
business texts now available, but sufficiently rigorous and
demanding to satisfy the professional integrity of the
instructor. This text presents a balanced coverage of the
subject matter, analyzing decision-making in the context of
their corporate conditions.
In the fast-paced world of global business, success is marked
by the ability to stay on top of currents events, to recognize
new trends, and to react quickly to change. This book offers
contributions by global marketing authorities to help you
understand this rapidly changing international environment
and respond to opportunities and perils. Editors Michael R.
Czinkota and Ilkka A. Ronkainen use their years of
experience in policy, business, and academia to provide
these readings noted for their currency, relevancy, and
scholarly depth.
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