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Design Cybernetics: Navigating the New Design cybernetics offers a way of
looking at ourselves – curious, creative, and ethical humans – as self-organising
systems that negotiate their own goals in open-ended explorations of the
previously unknown. It is a theory of and for epistemic practices (learning,
designing, researching) that is deeply committed to the autonomy of others and
hence offers no prescriptive methodology. Design cybernetics describes design
practice as inextricable from conversation – a way of enquiring, developing
shared understanding and reaching the new that harnesses reliable control as
well as error and serendipity. Recognising circular causality, observerdependency and non-determinability, design cybernetics extends beyond tenets
of scientific research into the creative, ethical and aesthetic domain. From this
perspective, design is not an ill-conceived subset of scientific research. Instead,
scientific research emerges as a particularly restricted subset of the broader
human activity of design. This volume offers a cross-section of design cybernetic
theory and practice with contributions ranging across architecture, interior lighting
studies, product design, embedded systems, design pedagogy, design theory,
social transformation design, research epistemology, art and poetics, as well as
theatre and acting. Addressing designers, design educators and researchers
interested in a rigorous, practice-based epistemology, it establishes design
cybernetics as a foundational perspective of design research. “This is a
conceptually elegant, well structured, and comprehensive presentation of design
cybernetics. It fills a gap in the literature of the field.” Ken Friedman, Chair
Professor, Tongji University “This book offers a valuable and timely introduction
to second-order cybernetics as society grapples with complex issues like climate
change and rising inequality.” Joichi Ito, Director of the MIT Media Lab
Brands are wealth generators of the 21st century. With this in mind 'Brand
Management' focuses on the key decision areas of competition and brand,
concept of brand, brand equity, brand over time and branding strategies. The
theoretical constructs are illustrated using case studies.
Popular Science gives our readers the information and tools to improve their
technology and their world. The core belief that Popular Science and our readers
share: The future is going to be better, and science and technology are the
driving forces that will help make it better.
With over 25 detailed case studies of innovative and successful enterprises, this
book offers a robust and practical guide to leaders tasked with understanding and
delivering success in the new retail landscape.
MKTG4 continues to offer a unique blended solution for lecturers and students in
introductory marketing subjects, in both University and Vocational sectors.
Continuing to pave a new way to both teach and learn, MKTG4 is designed to
truly connect with today's busy, tech-savvy student. Students have access to
online interactive quizzing, videos, flashcards, games and more. An accessible,
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easy-to-read text with tear-out review cards completes a package that helps
students to learn important concepts faster.
An Introductory Analysis of Strategic Re-engineering Hindustan Unilever Limited
has launched the very popular brands like Rexona –Lux -RIN long back in the
markets, for which the customers have greater satisfaction and loyalty these
brands became influential catalytic reagents for speed up of market reactions.
Whereas other dominant competitors of the market like Godrejs –Cinthol -Godrej
No.1 Yardley Rose Jasmine and Lavender which tries to overtake the race of
competition, like wise apart from Godrej and Hindustan Unilever many other
brands also have greater impact on competitive phenomena. The Market
situation is of monopolistic competition permitted free entry of competitors from
perspectives of domestic as well as international brands the theatre of
competition which allows competitive brand actors to access on the place is none
other than the MARKET.
This book constitutes the refereed proceedings of the 15th International Conference on
Trust, Privacy and Security in Digital Business, TrustBus 2018, held in Regensburg,
Germany, in September 2018 in conjunction with DEXA 2018. The 15 revised full
papers presented were carefully reviewed and selected from 29 submissions. The
papers are organized in the following topical sections: Permission models and cloud,
privacy, proactive security measures, and cyber physical systems.
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This is the fourth edition of a unique textbook that provides extensive coverage of the
evolution, the current state, and the practice of e-business strategies. It provides a solid
introduction to understanding e-business and e-commerce by combining fundamental
concepts and application models with practice-based case studies. An ideal classroom
companion for business schools, the authors use their extensive knowledge to show
how corporate strategy can imbibe and thrive by adopting vibrant e-business
frameworks with proper tools. Students will gain a thorough knowledge of developing
electronic and mobile commerce strategies and the methods to deal with these issues
and challenges.
IoT Security Issues looks at the burgeoning growth of devices of all kinds controlled
over the Internet of all varieties, where product comes first and security second. In this
case, security trails badly. This book examines the issues surrounding these problems,
vulnerabilities, what can be done to solve the problem, investigating the stack for the
roots of the problems and how programming and attention to good security practice can
combat the problems today that are a result of lax security processes on the Internet of
Things. This book is for people interested in understanding the vulnerabilities on the
Internet of Things, such as programmers who have not yet been focusing on the IoT,
security professionals and a wide array of interested hackers and makers. This book
assumes little experience or knowledge of the Internet of Things. To fully appreciate the
book, limited programming background would be helpful for some of the chapters later
in the book, though the basic content is explained. The author, Alasdair Gilchrist, has
spent 25 years as a company director in the fields of IT, Data Communications, Mobile
Telecoms and latterly Cloud/SDN/NFV technologies, as a professional technician,
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support manager, network and security architect. He has project-managed both agile
SDLC software development as well as technical network architecture design. He has
experience in the deployment and integration of systems in enterprise, cloud,
fixed/mobile telecoms, and service provider networks. He is therefore knowledgeable in
a wide range of technologies and has written a number of books in related fields.
Elvy explores the consumer ramifications of the Internet of Things through the lens of
the commercial law of privacy and security.
This book constitutes the refereed proceedings of six symposiums and two workshops
co-located with SpaCCS 2019, the 12th International Conference on Security, Privacy,
and Anonymity in Computation, Communication, and Storage. The 26 full papers were
carefully reviewed and selected from 75 submissions. This year's symposiums and
workshops are: SPIoT 2019 – Security and Privacy of Internet of Things; TSP 2019 –
Trust, Security and Privacy for Emerging Applications; SCS 2019 – Sensor-Cloud
Systems; UbiSafe 2019 – UbiSafe Computing; ISSR 2019 – Security in e-Science and
e-Research; CMRM 2019 – Cybersecurity Metrics and Risk Modeling.
"Whether you call it "lean start-up," "design thinking," or "agile," a new method is
revolutionizing how to successfully create, refine, and bring ideas to market--without
traditional business planning. But because these ideas and techniques run counter to
conventional managerial thinking and practice, managers in established organizations
have difficulty implementing them. Innovation experts Nathan Furr and Jeff Dyer aim to
change that. Based on field work with thousands of managers and validated
insidedozens of companies, THE INNOVATOR'S METHOD shows when and how to
apply a "lean start-up" approach to innovation in established businesses. THE
INNOVATOR'S METHOD takes managers through these new practices for managing
innovation, showing how to adapt them to their businesses and answering such
questions as: How do we know this idea is worth pursuing? Does it solve the right
problem for customers? Have we found the right solution? Do we have the right
business model for our new offering? With detailed cases from the authors' work
implementing these ideas with companies such as Intuit, NEC, P&G, Virgin Airlines,
Kia, Folio, Citi, Hallmark, and Verizon, THE INNOVATOR'S METHOD picks up where
Jeff Dyer's THE INNOVATOR'S DNA leaves off, showing how to test, validate and
commercialize ideas with the lean and agile techniques that successful entrepreneurs
use"-Internet of Things: Connecting Objects puts forward the technologies and the
networking architectures which make it possible to support the Internet of Things.
Amongst these technologies, RFID, sensor and PLC technologies are described and a
clear view on how they enable the Internet of Things is given. This book also provides a
good overview of the main issues facing the Internet of Things such as the issues of
privacy and security, application and usage, and standardization.
This book provides an accessible and multifaceted vision of the ongoing changes in the
retail industry, presenting practical steps a retailer can take in their store to adapt to the
digitized world. The benefits of online commerce can be transferred to physical retail,
and brick-and-mortar businesses can expand on their existing advantages. Using these
strategies, physical stores can not only compete with online retail, they can offer even
more to their customers. Store closures are taking place at a staggering rate, and this
book offers guidance on how to overcome the so-called retail apocalypse. The book
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offers 15 innovative strategies on how to: Transfer the benefits of online shopping to
physical stores Develop new, interactive brand experiences Apply latest in-store
technologies Present customers a more sustainable, greener store experience Also
included are practical tips for each strategy and 50 best-practice examples from around
the world. With this book, readers will learn to navigate the changing retail landscape.
The technical progress illustrated by the development of Artificial Intelligence (AI), Big
Data technologies, the Internet of Things (IoT), online platforms, NBICs, autonomous
expert systems, and the Blockchain let appear the possibility of a new world and the
emergence of a fourth industrial revolution centered around digital data. Therefore, the
advent of digital and its omnipresence in our modern society create a growing need to
lay ethical benchmarks against this new religion of data, the "dataisme".
The Global Innovation Index ranks the innovation performance of 128 countries and
economies around the world, based on 82 indicators. This edition explores the impact
of innovation-oriented policies on economic growth and development. High-income and
developing countries alike are seeking innovation-driven growth through different
strategies. Some countries are successfully improving their innovation capacity, while
others still struggle.
Provides lists of selling prices of items found on eBay in such categories as antiques,
boats, books, cameras, coins, collectibles, dolls, DVDs, real estate, stamps, tickets, and
video games.
FOUNDATIONS OF BUSINESS, 4E gives readers the comprehensive preparation
they'll need to succeed in today's competitive business world. By providing a brief
survey of business, including management and organization, marketing, social media
and e-business, information systems, accounting, and finance, this text introduces the
reader to core business practices. In addition, the authors address other important
concepts such as ethics and social responsibility, forms of ownership, small business
concerns and entrepreneurship, and international business. This edition is filled with
cutting-edge content, including up-to-date information on the economic crisis, social
networking, competition in the global marketplace, and the green movement, as well as
suggestions on how to manage a business in the midst of economic ups and downs. An
abundance of study aids also is available within the text and on the student companion
website to help you achieve success in the course and in today's competitive business
world. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
The two-volume set LNCS 12615 + 12616 constitutes the refereed proceedings of the
12th International Conference on Intelligent Human Computer Interaction, IHCI 2020,
which took place in Daegu, South Korea, during November 24-26, 2020. The 75 full and
18 short papers included in these proceedings were carefully reviewed and selected
from a total of 185 submissions. The papers were organized in topical sections named:
cognitive modeling and systems; biomedical signal processing and complex problem
solving; natural language, speech, voice and study; algorithms and related applications;
crowd sourcing and information analysis; intelligent usability and test system; assistive
living; image processing and deep learning; and human-centered AI applications.
The retail industry globally is in the early stages of an era of profound, perhaps
unprecedented, change. This book is intended to serve as a robust and practical guide
to leaders of enterprises tasked with both understanding and delivering success in the
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new landscape of retailing. The book firstly describes the major directions and drivers of
change that define the new global landscape of retailing (Part 1). Accelerating
technology change, the rise to prominence globally of internet enabled shoppers and
the rapid emergence of entirely new retail enterprises and business models are
combining to re-shape the very fundamentals of the retail industry. No longer are shops
needed to be in the business of retailing. No longer is choice for the shopper limited to
the neighbourhood, town or even country in which they live. No longer is the act of
retailing solely the preserve of traditional retail enterprises as internet-enabled
businesses, technology, logistics, suppliers and financial services enterprises all seek
direct relationships with the shopper. The new landscape of retailing is an unforgiving
one. Success can be achieved more quickly than has ever been possible before but
failure is equally rapid. The opportunities in the new landscape of retailing are profound,
but so too are the challenges. Part 2 of this book discusses the structures, skills and
capabilities retail enterprises will need if they are to be successful in this new landscape
and the skills and perspectives that will be required of the leaders of retail enterprises.
Case studies of innovative and successful enterprises are presented throughout the
book to illustrate the themes discussed. Frameworks are presented to provide practical
guidance for enterprise leaders to understand and contextualise the nature of change
that is re-shaping retail landscapes globally. Clear guidance is given of the capabilities,
skills and perspectives that will be needed at both an enterprise and a personal
leadership level to deliver success in the new landscape of retailing.
“This timely book is a guide to any would-be whistleblower, any person considering the
disclosure of information which exposes wrong doing or harmful behavior. In today’s
highly surveilled digital world, knowing the safest and most secure way to reveal
wrongdoing is critical. Thoroughly and in detail, Tim Schwartz outlines the pros and
cons of different methods of exposure. It is the must-have handbook for concerned
employees as well as journalists and lawyers working with whistleblowers.” — Katharine
Gun, former British intelligence worker who revealed illegal U.S. wiretapping of the
United Nations Security Council prior to the 2003 invasion of Iraq “Before reaching out
to the media, whistleblowers need to safely and anonymously gather documentation of
wrongdoing, and then figure out how to securely discuss it with journalists. In the age of
ubiquitous surveillance, where even doing a single Google search could out you as the
source, this is no simple or easy feat. The techniques described in this book are vital for
anyone who wishes to blow the whistle while reducing their risk of retaliation.” — Micah
Lee, director of information security at The Intercept “Despite my 40 years of working
with whistleblowers, Tim Schwartz taught me how much I still have to learn about
protecting their identities. This easy-to-understand book, packed with practical nuts-andbolts guidance, is a must-read for anyone who wants to blow the whistle anonymously.”
—Tom Devine, legal director, Government Accountability Project "A simple guide to a
daunting and vital subject. Schwartz has done outstanding work explaining the ethical,
personal, technical and legal considerations in blowing the whistle."—Cory Doctorow,
Boing Boing “In today’s digital age with the vast amount of information technology
available to target disclosures that those in power would prefer remain hidden, this
book provides a practical roadmap when making that often life-altering choice of
standing up and exposing abuse and misuse of power across all sectors of society."
—Thomas Drake, former National Security Agency senior executive and whistleblower
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Governments and corporations now have the tools to track and control us as never
before. In this whistleblowing how-to, we are provided with tools and techniques to fight
back and hold organizations, agencies, and corporations accountable for unethical
behavior. Can one person successfully defy a globe-spanning corporation or
superpower without being discovered? Can a regular citizen, without computer
expertise, release information to the media and be sure her identity will be concealed?
At a time we’re told we are powerless and without agency in the face of institutions
such as Google, Facebook, the NSA, or the FBI, digital security educator Tim Schwartz
steps forward with an emphatic “yes.” And in fewer than 250 pages of easy-tounderstand, tautly written prose, he shows us how. A PUBLIC SERVICE can teach any
one of us the tricks to securely and anonymously communicate and share information
with the media, lawyers, or even the U.S. Congress. This book is an essential weapon
in the pervasive battle to confront corruption, sexual harassment, and other ethical and
legal violations.
This book examines the ways in which companies create and sustain their competitive
advantage. Utilizing a marketing strategy framework which provides you with the tools
and techniques to assess the role of marketing strategy in an organization and to
evaluate its impact and contribution.
A blueprint for reinventing the core of your business Value in the next phase of the
digital era will go to those companies that don't just try digital but also scale it.
Digital@Scale examines what it takes for companies to break through the gravitational
pull of their legacy organizations and capture the full value of digital. Digging into more
than fifty detailed case studies and years of McKinsey experience and data, the
authors, along with a group of expert contributors, show how companies can move
beyond incremental change to transform the business where the greatest value is
generated—at its core. The authors provide practical insights into the three pillars of
digital transformations that successfully scale: reinventing the business model, building
out a business architecture from the customer back into the organization, and
establishing an 'amoeba' IT and organizational foundation that learns and evolves. This
is the ideal guide for all leaders who recognize the power and promise of a digital
transformation.

Over the last decade, there have been unparalleled advances in our
understanding of brain sciences. But with the development of tools that can
manipulate brain function, there are pressing ethical implications to this newfound
knowledge of how the brain works. In Neuroethics: Anticipating theFuture, a
distinguished group of contributors tackle current and critical ethical questions
and offer forward-looking insights. What new balances should be struck between
diagnosis and prediction, or invasive and non-invasive interventions, given the
rapid advances in neuroscience? Are new criteria needed for the clinical
definition of death for those eligible for organ donation? As data from emerging
technologies are madeavailable on public databases, what frameworks will
maximize benefits while ensuring privacy of health information? These
challenging questions, along with numerous other neuroethical concerns, are
discussed in depth. Written by eminent scholars from diverse disciplines
including neurology and neuroscience, ethics and law, public health and
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philosophy, this new volume on neuroethics sets out the many necessary
considerations for the future. It is essential reading for the field of neuroethics,
neurosciences andpsychology, and an invaluable resource for physicians in
neurological medicine, academics in humanities and law, and health policy
makers.
Samsung takes a look at the electronics giant and how it grew from humble
beginnings under founder Lee Byung-chul into a massive corporate empire with
influence in a wide range of industries. Features include a glossary, references,
websites, source notes, and an index. Aligned to Common Core Standards and
correlated to state standards. Essential Library is an imprint of Abdo Publishing, a
division of ABDO.
SamsungEssential Library
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