Filmmakers And Financing Business Plans For
Independents American Film Market Presents

Backed by the resources of Independent Feature Project/West, co-authors Nicole Shay
LalLoggia and Eden H. Wurmfeld have written the definitive low-budget production manual.
Using examples from the Swingers and Kissing Jessica Stein, this comprehensive manual
offers the independent filmmaker a single volume reference covering every aspect of making a
film: script rights and rewrites, financing, breakdown, scheduling and budgeting, pre-
production, production, postproduction, and distribution. A resource guide listing useful
references and organizations, as well as a glossary, complete this guide. The companion CD-
ROM features interviews with important figures in the independent film industry, including Billy
Bob Thornton and Ang Lee. Forms that are illuminated in the text are also included on the CD
for ease of use. The new edition is updated with thorough coverage of digital and HD-how to
decide which to shoot on, what the financial impact is, and the effect on preproduction. There
is also a new chapter on distribution and expanded material on postproduction.

From low budget short film schemes to multi-million dollar international co-productions, this is a
vital reference guide for producers, flmmakers, financiers, and their advisors, now fully
updated by 40 experts from across the globe. The practice of raising finance is addressed from
the basic details to broader concepts and approaches, and information on the incentives and
tax breaks offered by 50 countries is included. This resource is packed with invaluable
information including details on more than 1,000 funding awards, a glossary of 400 entry film
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business terms, and a table of co-production treaties. Dozens of original case studies are
provided as examples of successful fundraising approaches, as are interviews with such noted
film personnel as Oscar-winning producer Jeremy Thomas, Paul Haggis--writer for Crash and
Million Dollar Baby--and Jim Gilliam, who raised $300,000 via the web. Packed with valuable
contacts, helpful ideas, and decades of experience, this is the complete guide to funding your
next big hit.

This book explores the complex interplay of culture and economics in the context of Philippine
cinema. It delves into the tension, interaction, and shifting movements between mainstream
and independent filmmaking, examines the film distribution and exhibition systems, and
investigates how existing business practices affect the sustainability of the independent sector.
This book addresses the lack or absence of Asian representation in film distribution literature
by supplying the much-needed Asian context and case study. It also advances the discourse of
film distribution economy by expounding on the formal and semi-formal film distribution
practices in a developing Asian country like the Philippines, where the thriving piracy culture is
considered as ‘normal,” and which is commonly depicted and discussed in existing literature.
As such, this will be the first book that looks into the specifics of the Philippine film distribution
and exhibition system and provides a historical grounding of its practices.

The first, most crucial step in making a film is finding the funds to do it. Let Louise Levison,
who wrote the innovative business plan for "The Blair Witch Project,” show you how. Whether
you're planning a feature, short, documentary, or large format film, this unique guide teaches
you how to create a business plan that can be presented to a potential investor. In jargon-free

terms, the author leads you through every step. Each chapter concentrates on a different
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section of the business plan, including the industry, marketing, financing, distribution. There
are supplementary exercises and spreadsheets on the CD workbook so you get comfortable
crunching the numbers--no math degree required! The fifth edition contains completely revised
and updated industry data, updated information on the market for short films, as well as a new
chapter on nontraditional films such as documentaries.

Filmmakers need more than heart, talent and desire to realize their dreams: they need
production capital. Finding willing investors can be the most difficult step in an aspiring
filmmaker’s pursuit of higher-budget, entertaining motion pictures. This practical guide
provides detailed instructions on preparing the most important tool for recruiting investors, a
persuasive business plan. Included in this new edition are suggested ways to approach
potential investors; lists of various financial sources available to Hollywood productions, and
tips on spotting unscrupulous financiers. Interviews with key Hollywood producers offer real-
world insight.

Wouldn't you like to know where to go for grant money plus have the inside track on money
from corporations and individuals to produce your films? This book is a reference guide for
creating the perfect pitch, inspiring your winning application, finding and connecting with
funding organizations, making a successful "ask" and landing the money you need to make
your films.--From publisher description.

This book is for working film/TV professionals and students alike. If you're a line producer,
production manager, production supervisor, assistant director or production coordinator--the
book has everything you'll need (including all the forms, contracts, releases and checklists) to

set up and run a production--from finding a production office to turning over delivery elements.
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Even if you know what you're doing, you will be thrilled to find everything you need in one
place. If you're not already working in film production, but think you'd like to be, read the book
-- and then decide. If you choose to pursue this career path, you'll know what to expect, you'll
be prepared, and you'll be ten steps ahead of everyone else just starting out. New topics and
information in the fourth edition include: * Low-budget independent films, including
documentaries and shorts * Information specific to television production and commercials *
The industry's commitment to go green and how to do it * Coverage of new travel and shipping
regulations * Updated information on scheduling, budgeting, deal memos, music clearances,
communications, digital production, and new forms throughout

Directing: Film Techniques and Aesthetics is a comprehensive manual that has
inspired tens of thousands of readers worldwide to realize their artistic vision and
produce well-constructed films. Filled with practical advice on every stage of
production, this is the book you will return to throughout your career. Directing
covers the methods, technologies, thought processes, and judgments that a
director must use throughout the fascinating process of making a film. It
emphasizes low-cost digital technology, which allows cutting-edge creativity and
professionalism on shoestring budgets. And, recognizing that you learn best by
doing, the book includes dozens of practical hands-on projects and activities to
help you master technical and conceptual skills. Just as important as

surmounting technological hurdles is the conceptual and authorial side of
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filmmaking. This book provides an unusually clear view of the artistic process,
particularly in working with actors. It offers eminently practical tools and exercises
to help you develop credible and compelling stories with your cast, hone your
narrative skills, and develop your artistic identity. This book shows you how to
surpass mere technical proficiency and become a storyteller with a distinctive
voice and style. This edition has been streamlined and thoroughly revised for
greater ease of use. Other updates include: * current information on digital
technology * an expanded section on directing actors that cross-references thirty
exercises * new questionnaires to help you pinpoint a film's aesthetic needs and
assess where your vocational strengths lie; and much more. The companion web
site includes teaching notes, checklists, and useful forms and questionnaires:
http://books.elsevier.com/companions/9780240808826

This is a guide to reference works in movies and television. Beginning with
general guides, dictionaries and encyclopedias, the book then turns to
filmographies, filmmakers, and filmmaking. It is for librarians, faculty, and novice
filmmakers.

The most comprehensive introduction to film making. -- Some how-to books on
filmmaking focus on making specific types of films, such as short dramatic films

or documentaries. Others focus on one aspect of filmmaking, such as directing or
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editing. Still others focus on a particular medium, such as digital filmmaking. The
Complete Ildiot's Guide "RM" to Film Making covers all of these topics -- and
more! -- This book will appeal to film students, wannabe film students, and writers
tired of trying to get their own work sold/distributed, and want to go it alone. The
Complete Idiot's Guide "RM" to Film Making will do for aspiring filmmakers what
The Complete Ildiot's Guide "RM" to Screenwriting is doing for aspiring
screenwriters. In fact, this book should have the added luxury of also appealing
to aspiring screenwriters, especially those who have struggled to get their work
purchased, who have considered trying to produce and direct their own
screenplays. Regardless of motivation for picking up The Complete Idiot's Guide
"RM" to Film Making readers will find it to be the most comprehensive book on
the subject -- and on two different levels. First, it will cover every aspect of the
filmmaking process, from script to pre-production, to directing, to post-production,
to distribution. Secondly, it will cover virtually every form of filmmaking, including
independent features, Hollywood films, television movies, documentaries,
corporate and educational films, "reality films, " digital/Internet films, and music
videos.

In this new and updated ultimate filmmaker's guide , Louise Levison gives you

easy- to-use steps for writing an investor-winning business plan for a feature film
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including: * Comprehensive explanations for each of the eight sections of a plan *
Full financial section with text and tables * Sample business plan * Companion
website with additional information for various chapters and detailed financial
instructions advanced math not needed New! * Breaking the rules: how feature
documentary, animated, and large format films differ New! * Communicating with
investors: who they are, pitching to them and the experiences of other indie
filmmakers

So you want to make a documentary, but think you don't have a lot of time,
money, or experience? It's time to get down and dirty! Down and dirty is a
filmmaking mindset. It's the mentality that forces you to be creative with your
resources. It's about doing more with less. Get started NOW with this book and
DVD set, a one-stop shop written by a guerrilla filmmaker, for guerrilla
filmmakers. You will learn how to make your project better, faster, and cheaper.
The pages are crammed with 500 full-color pictures, tips from the pros,
resources, checklists and charts, making it easy to find what you need fast. The
DVD includes: * Video and audio tutorials, useful forms, and interviews with
leading documentary filmmakers like Albert Maysles (Grey Gardens), Sam
Pollard (4 Little Girls), and others * 50+ Crazy Phat Bonus pages with jump start

charts, online resources, releases, storyboards, checklists, equipment guides,
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and shooting procedures Here's just a small sampling of what's inside the book: *
Putting together a crew * Choosing a camera * New HDV and 24P cameras *
Shooting in rough neighborhoods * Interview skills and techniques * 10 ways to
lower your budget * Common production forms

The updated second edition of this text introduces readers to the business of film
at every stage of the filmmaking lifecycle, from planning and production to
distribution. Authors Paula Landry and Stephen R. Greenwald offer a practical,
hands-on guide to the business aspects of this evolving industry, exploring
development, financing, regional/global/online distribution, business models,
exhibition, multi-platform delivery, marketing, film festivals, production incentives,
VR/AR, accounting, and more. The book is illustrated throughout with sample
financing scenarios and charts/graphics, and includes detailed case studies from
projects of different budgets and markets. This new and expanded edition has
further been updated to reflect the contemporary media landscape, including
analysis on major new players and platforms like Netflix, Amazon, Google and
Vimeo, shifting trends due to convergence and disruption from new technology,
as well as the rise of independent distribution and emergent mobile and online
formats. An eResource also includes downloadable forms and templates,

PowerPoint slides, quizzes and test bar)ks, and other additional resources.
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Given that institutions of higher education have a predisposition to
compartmentalize and delineate areas of study, creative technology may seem
oxymoronic. On the contrary, the very basis of western thought is found in the
idea of transcendent knowledge. The marriage of opposing disciplines therefore
acts as a more holistic approach to education. Creative Technologies for
Multidisciplinary Applications acts as an inspiration to educators and researchers
who wish to participate in the future of such multidisciplinary disciplines. Because
creative technology encompasses many applications with the realm of art,
gaming, the humanities, and digitization, this book features a diverse collection of
relevant research for the modern world. It is a pivotal reference publication for
educators, students, and researchers in fields related to sociology, technology,
and the humanities.

An estimated 50,000 screenplays are registered with the Writers Guild America
every year. When someone goes to the trouble and expense of protecting their
work with WGA registration, that's an indication of serious intent; these folks want
to see their script produced.If you're one of those screenwriters or filmmakers
with the dream of seeing your story produced and projected on movie screens
around the world, you know that having a great script isn't really enough. You

may even have trouble getting anyoneg/rgz"the industry” to simply read and
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consider your screenplay for production. That's the norm in today's movie-making
pipeline: it's essentially a closed shop unless you have successful (profitable to
financiers) films in your credit history. The only way around this Catch-22 is to
produce your own film from material you truly believe in. But the stumbling block
faced by everyone with a great script in their hands is that it takes money to
independently produce a film of any quality...lots of money. FINDING THAT
MONEY SO YOU CAN MAKE YOUR FILM IS WHAT THIS BOOK IS ALL
ABOUT.Raising the money you need to make your movie is no longer the
impossible task it once was. You only need to find those individuals with money
they're willing to risk, and then convince them that your film has a reasonable
chance of returning their investment plus some net profit attached.Does that
sound impossible?Well, it's not. Mark Stouffer has raised millions of dollars from
private individuals for his movies, and he's done it repeatedly. Now, for the first
time, he shows you exactly how you can raise the money you need to make your
films.All you have to do is pay attention and carefully follow the 7 Steps to
Raising Money for Your Movie in this book.Nobody said that making a movie-or
raising the money to finance your filmmaking venture-was easy. But it can be
done...and you can do it exactly the way the author has done it.More than once,

Stouffer started from absolute Ground Zoggo with nothing more than a telephone
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and blank paper on his desk. He's gone from "idea" to . . . to script . . . to
business plan . . . to pitch . . . to production financing . . . to final cut . . . to
distribution deal . . . to the red carpet. Asking others for money so that you can
make your movie may sound like an impossible challenge. But if you use the
tactics, strategies, and principles in this book, you will be an undeniable force.
You will raise the money you need, and you will make your movie!

You have the camera, time, money (or credit card), so why don't you just start
shooting? Preparing for Takeoff will give you the tools you need to fully prepare
for your independent film. This book features: Vital preproduction tips on
scheduling, previsualization, script analysis, location scouting, budgeting, hiring
vendors, and clearing permits A detailed analysis of the role both producers and
directors play in the preproduction process Crucial advice on how to prepare for
postproduction and distribution while still in the early stages of making a film
Lessons from the field in how to avoid mid-shoot changes, unhappy actors,
fostering a resentful crew, wasted days and dwindling finances An accompanying
website that includes sample script analyses, storyboards, beat sheets, editable
budget forms, and more

The first, most crucial step in making a film is finding the funds to do it. Let Louise

Levison, who wrote the innovative busin%c,s plan for "The Blair Witch Project,"
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show you how. This unique guide teaches you not only how to create a business
plan, but also how to avoid common business plan mistakes, so that you can
attract and secure an investor. In jargon-free terms, the author leads you through
every step. Each chapter concentrates on a different section of the business
plan, including the industry, marketing, financing, and distribution. Large format
films, new media and shorts are also discussed. The included companion web
site features supplementary exercises and spreadsheets so that you get
comfortable crunching the numbers--no math degree required! The sixth edition
contains completely revised and updated industry data along with updated
information on distribution including online and foreign markets. Plus, new
interviews and case studies with filmmakers will show you real-world examples of
equity investors and markets.

Filmed Shakespeare criticism has largely centred on aesthetic critiques of filmic
devices, or on comparisons between the film and the source text. Employing a
new angle, this book explores the reasons why contemporary filmed
Shakespeare prompts cultural anxiety about high-culture adaptation.

Balancing the professional and liberal-arts dimensions of mass communication,
this work incorporates a global emphasis throughout the text and stresses the

critical-cultural approaches to the discipljne. This edition features a multicultural
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perspective and critical thinking exercises. Thinking About Media boxes
challenge students to improve their critical thinking skills, People and Places
profiles working professionals, and Media Business inserts go behind the scenes
of media enterprises. There are more than a dozen new pedagogical aids,
including in-chapter exercises and preview objectives. An annotated Instructor's
Edition, CNN Video, test bank and computerized test bank comprise the
supplement package.

In this comprehensive guidebook, three experienced entertainment lawyers tell
you everything you need to know to produce and market an independent film
from the development process to deal making, financing, setting up the
production, hiring directors and actors, securing location rights, acquiring music,
calculating profits, digital moving making, distribution, and marketing your movie.
The reader - from beginner making their first short film, through to experienced
producer packaging an international multi-million pound co-production - is guided
through the entire process of raising finance, in a book packed with interviews,
case studies, expert tips and details of more than 200 funds.

Filmmakers and FinancingBusiness Plans for IndependentsTaylor & Francis
Hollywood Drive: What it Takes to Break in, Hang in & Make it in the Entertainment

Industry is the essential guide to starting and succeeding at a career in film and TV.
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Written by a Hollywood insider, Honthaner's invaluable experience and advice will give
those attempting to enter and become successful in the entertainment industry the
edge they need to stand out among the intense competition. Because while film school
prepares students to write a script, direct a scene and operate a camera, few
newcomers enter the job market understanding how this business truly works and how
to land a first job-much less succeed in the industry. Hollywood Drive is not merely a
book about what it takes to get your foot in the door. It goes beyond that by offering you
the tools, attitude, philosophy and road map you'll need to give yourself a good fighting
chance at success -- whether you're looking for your very first job or for a strategy to
move your career to the next level. This book will allow you to proceed with your eyes
wide open, knowing exactly what to expect. Hollywood Drive explores the realities of
the industry: various career options, effective job search strategies, how to write an
effective cover letter and resume, what to expect on your first job, the significance of
networking and building solid industry relationships, how a project is sold, and how a
reel production office and set operate. You'll learn how to define your goals and make a
plan to achieve them, how to survive the tough times, how to deal with big egos and
bad tempers, and how to put your passion to work for you.
Programming has become a significant part of connecting theoretical development and
scientific application computation. Computer programs and processes that take into
account the goals and needs of the user meet with the greatest success, so it behooves
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software engineers to consider the human element inherent in every line of code they
write. Research Anthology on Recent Trends, Tools, and Implications of Computer
Programming is a vital reference source that examines the latest scholarly material on
trends, techniques, and uses of various programming applications and examines the
benefits and challenges of these computational developments. Highlighting a range of
topics such as coding standards, software engineering, and computer systems
development, this multi-volume book is ideally designed for programmers, computer
scientists, software developers, analysts, security experts, l0T software programmers,
computer and software engineers, students, professionals, and researchers.
In The Filmmaker's Necronomicon, or book of the dead, award-winning director Danny
Draven unlocks the crypt and shows you how to translate your idea into a successful
movie that gives your audience nightmares. Budget need not be a limitation: the real-
world advice and experience from the author--plus a host of horror directors, producers,
writers, cast, and crew--offer a variety of tips, short-cuts, and ideas for producing a
guality movie on the cheap. It all starts with the story. You'll learn the storytelling
elements that make a horror movie truly frightening to the audience, then master the
process of making a horror film from concept to completion, avoiding the pitfalls along
the way. This full-color, highly illustrated book also shows you the production
techniques that add to the chill factor, including camera techniques, properly
showcasing your star (the monster), creating atmosphere through music, adding
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tension through editing, and more. Distribution and marketing are covered in depth, so
you can get your movie out there once you've made it. The book includes access to
over an hour of video. Get inspiration and ideas from: * A 20 Minute behind-the scenes
featurette from Danny Draven's new 2009 award winning film GHOST MONTH, coming
soon from Lions Gate Entertainment. * A 10-minute behind-the-scenes featurette from
Danny Draven's film CRYPTZ * A 10-minute behind-the-scenes featurette from Danny
Draven's film DEATHBED * A 10-minute behind-the-scenes featurette from Danny
Draven's film DARKWALKER * The Danny Draven Trailer Reel -- Trailers for all 6
feature films * Horror Script Samples (PDF files) -- Ghost Month and Cryptz
Introduction to Media Production began years ago as an alternative text that would
cover ALL aspects of media production, not just film or just tv or just radio. Kindem and
Musburger needed a book that would show students how every form of media
intersects with one another, and about how one needs to know the background history
of how film affects video, and how video affects working in a studio, and ultimately, how
one needs to know how to put it all together. Introduction to Media Production is the
book that shows this intersection among the many forms of media, and how students
can use this intersection to begin to develop their own high quality work. Introduction to
Media Production is a primary source for students of media. Its readers learn about
various forms of media, how to make the best use of them, why one would choose one
form of media over another, and finally, about all of the techniques used to create a
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media project. The digital revolution has exploded all the former techniques used in
digital media production, and this book covers the now restructured and formalized
digital workflows that make all production processes by necessity, digital. This text will
concentrate on offering students and newcomers to the field the means to become
aware of the critical importance of understanding the end destination of their production
as a part of pre-production, not the last portion of post production. Covering film, tv,
video, audio, and graphics, the fourth edition of Introduction to Digital Media promises
to be yet another comprehensive guide for both students of media and newcomers to
the media industry.
Kommentierte Bibliografie. Sie gibt Wissenschaftlern, Studierenden und Journalisten
zuverlassig Auskunft tber rund 6000 internationale Verdoffentlichungen zum Thema
Film und Medien. Die vorgestellten Rubriken reichen von Nachschlagewerk tber
Filmgeschichte bis hin zu Fernsehen, Video, Multimedia.
Preparing independent or guerrilla filmmakers for the legal, financial, and organizational
guestions that can doom a project if unanswered, this guide demystifies issues such as
developing a concept, founding a film company, obtaining financing, securing locations,
casting, shooting, granting screen credits, distributing, exhibiting, and marketing a film.
Updated to include digital marketing and distribution strategies through YouTube or
webisodes, it also anticipates the problems generated by a blockbuster hit: sound
tracks, merchandizing, and licensing. Six appendices provide sample contracts,
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copyright forms and circulars, Writer's Guild of America definitions for writing credits,
and studio contact information.

This dictionary is an aid to anyone involved in seeking to finance a feature film
project, especially independents. It covers terms used in film production and
distribution, marketing, accounting, insurance, securities, corporate structures
and general financial arenas. All of the principal forms of feature film finance are
covered, including studio/distributors, production companies, lending institutions,
co-financing, pre-sales, grants, foreign and passive investor financing involving
the sale of a security.

CD-ROM contains: forms, spreadsheets and exercises.

Learn to avoid the costly mistakes that commonly plague independent flmmakers
with this concise and informative how-to guide. Laced with examples from
famous movies, directors, and producers, author Daryl Bob Goldberg empowers
you with the practical knowledge to achieve a dream that is not as intimidating as
you might think This book will help you avoid problems associated with fund-
raising, budgeting, scheduling, casting, shooting, actors, crew, postproduction,
distribution, legal issues, and much more, all written by someone who has
learned these lessons the hard way-so you don't have to.

Financing an independent feature film production is a highly complex process.
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This book demystifies the legal and commercial implications of a film from start to
finish. It provides a detailed survey of each of the processes and players
involved, and analyses of the legal and commercial issues faced by all of the
participants in a film financing transaction. Packed with legal advice and straight
forward explanations this is an essential reference for filmmakers worldwide. With
contributions from leading professionals around the world, and an up-to-date
international approach, this is an invaluable tool for producers, and others
involved in the film industry. Includes: Case studies, Sample Recoupment
Schedules, Alternative Financing Models, Glossary of Film Financing and
Banking Terms Philip Alberstat is a media finance and production lawyer
specialising in film, television and broadcasting. He has worked on films such as
The 51st State, Goodbye Mr Steadman, Tooth and numerous television
programmes and series. He is on the editorial board of Entertainment Law
Review and is the author of The Independent Producers Guide to Film and TV
Contracts (2000), and Law and the Media (2002). Philip is involved in raising
finance for film and television productions and negotiating and structuring film
and television deals. He undertakes corporate and commercial work and handles
the intellectual property aspects of broadcasting and finance transactions. He has

also executive produced numerous film and television productions. He won an
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Emmy Award in 2004 as an Executive Producer of the Film, "The Incredible Mrs.
Ritchie". Philip joined Osborne Clarke as a partner in February 2002. Prior to that
he was Head of Legal and Business Affairs with one of the largest independent
TV production companies in the UK. He was previously Head of Media at Baker
& McKenzie and began his career at Olswang. He was winner of the Lawyer/Hifal
Award for Solicitor of the year in 1997 and is listed in Legal Experts in the area of
Film Finance/Media.

The practical and legal aspects of writing a business plan for a film venture can
be daunting to navigate without a firm grasp of know-how. With this in mind, John
W. Cones's Business Plans for Filmmakers arms independent movie-makers and
students with everything they need to successfully tackle the confusing
intersection of law, business, and art when creating a business plan for a movie.
This pragmatic volume offers plenty of examples and strategies for success,
sharing straightforward insight into some of the toughest challenges independent
filmmakers face when encountering these documents. With simple yet thorough
detail and clarity, Cones outlines the legal requirements affecting movie
proposals, including ways to evaluate the necessity for a business plan or a
securities disclosure document, as well as the legal definition of "an active

investor." Also addressed are the numerous subjects filmmakers and students
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must consider before a film offering, including the efficacy of a business plan to
fund the development, production, and distribution phases of a film; common
elements of fraud of which fledgling filmmakers should beware; the intricacies of
revenue sharing; and how to render financial projections. Cones also imparts
useful distinctions between such industry terms as "company financing" versus
"project financing," along with many others. This bookalso includes in-depth
guidance through the murky paths of investor analysis and key strategies to find
and attract parties interested in financing film. Drawing upon his many years as a
securities and entertainment attorney, and his experiences advising independent
film producers, Cones offers the tools necessary not only to understand investors'
motivations but also to use that knowledge to the filmmaker's advantage. Also
provided are perceptive studies of the investment vehicles commonly used in
business plans seeking investors, with analysis of each method's pros and cons.
Throughout the volume, Cones uses sample plans to offer a real-world grasp of
the intricacies of the business. In the business of this art, knowledge is power.
Business Plans for Filmmakers dispels the myths and misinformation circulating
among filmmakers to provide accurate and useful advice.

Gathers sixty business plans covering a variety of types of businesses, and offers

advice on presenting one successfully
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Filmmakers interested in financing their own films have to start with a business
plan. Few know how to put one together. Getting the Money gives a relaxed, step-
by-step approach on how to do so. Of particular use are the financial sections
where, for the first time, readers are guided on exactly what to do and exactly
how to do it, using examples from sample plans. No more vague instructions that
amount to hiring someone else. Once finished with the book, readers will have
their own plan they can use to attract financing for their films.
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