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Innovation and novel leadership strategies have aided the
successful growth of the fashion industry around the globe.
However, as the dynamics of the industry are constantly
changing, a deficit can emerge in the overall comprehension
of industry strategies and practices. The Handbook of
Research on Global Fashion Management and
Merchandising explores the various facets of effective
management procedures within the fashion industry.
Featuring research on entrepreneurship, operations
management, marketing, business modeling, and fashion
technology, this publication is an extensive reference source
for practitioners, academics, researchers, and students
interested in the dynamics of the fashion industry.
Though based on an economic transition, retailer-consumer
relationship is also influenced by non-economic factors and is
a context of social interaction. With the emergence of modern
merchandising techniques and a rise in large retail
companies, consumers have become increasingly vigilant of
practice within the retail industry. Handbook of Research on
Retailer-Consumer Relationship Development offers a
complete and updated overview of various perspectives
relating to customer relationship management within the retail
industry and stimulates the search for greater integration of
these views in further research. Offering different angles to
analyze the exchange between the retailer and the consumer,
this handbook is a valuable tool for professionals and
scholars seeking to upgrade their knowledge, as well as for
upper-level students.
This book brings together experts from different areas to
show how creativity drives design and innovation in different
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kind of businesses. It presents theories and best practices
demonstrating how creativity generates technological
invention, and how this, combined with entrepreneurship,
leads to business innovation. It also discusses strategies to
teach entrepreneurial competencies and support business
developments, including aspects such as corporate social
responsibility and sustainability. Moreover, the book
discusses the role of human factors in understanding,
communicating with and engaging users, reporting on
innovative approaches for product design, development, and
branding. It also discusses applications in education and wellbeing. Based on the AHFE 2021 Conferences on Creativity,
Innovation and Entrepreneurship, and Human Factors in
Communication of Design, held virtually on July 25-29 July,
2021, from USA, the book addresses a broad audience of
business innovators, entrepreneurs, designers, and marketing
and communication experts alike.
Fashion Buying: From Trend Forecasting to Shopfloor
explores what this key role entails in terms of the activities,
process and people involved - from the perspective of the
fashion buyer.
"This 10-volume compilation of authoritative, research-based
articles contributed by thousands of researchers and experts
from all over the world emphasized modern issues and the
presentation of potential opportunities, prospective solutions,
and future directions in the field of information science and
technology"--Provided by publisher.
This book proposes an integrated approach to sustainability
reporting, the goal being to overcome certain limitations of the
well-established additive approach, where the reporting of
environmental, social and economic issues is sequential, but
separate. It argues that, in order to successfully communicate
its commitment to sustainability, a company should report on
how environmental and social issues impact its way of doing
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business, namely its business model, contributing to value
creation. Thus, a reporting framework for business models
that encompasses sustainability is presented. In turn, a
number of illustrative examples are examined to show how
business model reporting could be optimally used to provide
effective and integrated sustainability reporting. The book
also offers a broad analysis of corporate sustainability
reporting, which includes a discussion of the theoretical
background, an explanation of why companies provide
sustainability reporting, a description of the current regulatory
framework for sustainability disclosure, and a review of
sustainability reporting literature that shows the main
characteristics of sustainability disclosure practices. Given its
scope, the book will be of interest to all researchers and
practitioners working for companies or organizations that aim
to support, implement and improve their sustainability
reporting, by adopting a more integrated approach that
interconnects environmental and social aspects with the
economic and financial results via the business model. The
book also offers a valuable reference guide for social science
researchers, including PhD students, interested in a
discussion of the latest literature on sustainability, corporate
social responsibility, and the communication of business
models.
Sustainable Technologies for Fashion and Textiles combines
the latest academic research and industrial practices to shed
light on a wide range of activities that influence how the
textiles industry affects the natural environment. Pressure
from regulators, customers and other stakeholders has
pressed companies to translate general sustainability
concepts and ideas into business practices. This is leading to
improvements in how the industry consumes water, electricity
and chemicals, and to a reduction in the amount of waste
generated by textile processes. This book groups approaches
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to these topics under four themes, fiber, yarn and fabric
production, chemical processing, garment manufacturing and
recycling. Addresses sustainability challenges that occur
throughout the supply chain, from the sourcing of raw
materials, to recycling finished products Provides
introductions to sustainability--both in general and within the
textiles industry--making this topic accessible for readers of
all backgrounds Compares the advantages and
disadvantages of different approaches to sustainability,
helping readers avoid pitfalls when devising their own
strategies
This volume contains select papers presented during the
Functional Textiles and Clothing Conference 2020 held at
Indian Institute of Technology Delhi. The volume covers
recent developments, challenges and opportunities in the
field of functional and protective clothing; functional printing
and finishing; sustainable production and supply chain; and
testing and characterisation. This volume will be of interest to
researchers, professional engineers, entrepreneurs, and
market stakeholders interested in functional textiles and
clothing.

Social media has redefined the way marketers
communicate with their customers, giving consumers an
advantage that they did not have previously. However,
recent issues in online communication platforms have
increased the challenges faced by marketers in
developing and retaining their customers. Practitioners
need to develop effective marketing communication
programs that incorporate the meaningful forms of
sociality into a customer-driven marketing program.
Leveraging Computer-Mediated Marketing Environments
discusses the nature of heightened interaction between
marketers and consumers in the evolving technological
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environments, particularly on the central nature of online
communities and other emerging technologies on
dialogic engagement. Additionally, it aims to examine the
relevant roles of online communities and emerging
technologies in creating and retaining customers through
effective dialogue management. Highlighting brand
strategy, e-services, and web analytics, it is designed for
marketers, brand managers, business managers,
academicians, and students.
This book provides a contemporary theoretical insight
into the fashion and luxury industry, addressing potential
gray areas within the literature. The authors analyze the
luxury and fashion industry using multiple perspectives,
allowing for a critical comprehensive overview of the
phenomenon across diverse streams. The book provides
insight into fashion and luxury retailing in the context of
both online and brick and mortar retailers based on a
variety of market scenarios. It deciphers the rationale of
customer behavioral and decision making in online and
offline luxury and fashion purchasing contexts. It
provides an overview of the challenges that the industry
faces with the advent of the evolving omni-channel
environment. The multiple theoretical and practical
nuances of the fashion and luxury industry are
presented. In this sense, the book is a fundamental
reference point for the students and academics. This
book will be of interest to practitioners in the fashion and
luxury retailing sectors. Also, many policy makers will
find the conceptual and exploratory insight of this book
relevant to their organizational and retailing policies. The
new knowledge that is produced in this book is a ground
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breaker in the fashion and luxury literature. It offers
insight from both theoretical and practical perspectives
from both retailer and customer perspectives.
Evaluating the role of logistics and supply chain
management skills or applications is necessary for the
success of any organization or business. As market
competition becomes more aggressive, it is crucial to
evaluate ways in which a business can maintain a
strategic edge over competitors. The Handbook of
Research on Information Management for Effective
Logistics and Supply Chains highlights strategies, tools,
and skills necessary for supply management within
organizations and companies. Featuring best practices
and empirical research within the field, this handbook is
a critical reference source for scholars, practitioners,
researchers, information systems and telecommunication
specialists, and managers.
Vast markets for high-symbolic-value goods serve as an
expansive worldwide arena where luxury brands and
products compete for consumer attention. As global
luxury markets have grown and continue to grow,
uncovering successful methods for maintaining brand
image and consumer desire is critical to the success of
high-end brands. Global Marketing Strategies for the
Promotion of Luxury Goods explores the latest
promotional trends, business models, and challenges
within the luxury goods market. Focusing on strategies
for achieving competitive advantage, new market
development, as well as the role of the media in luxury
brand building, this timely reference publication is
designed for use by business professionals, researchers,
Page 6/25

Download Ebook Fast Fashion Response To
Changes In The Fashion Industry
and graduate-level students.
Many scholars think that fashion is closer to the brink of
disaster: too fast, too polluting, poorly focused on
creativity and on the market, too cheap for the consumer
and little profitable for small- and medium-sized
companies, too unpredictable and subjective to be
treated like the other industry sectors, too tangible to be
regarded as a cultural product and too intangible to be
considered a manufacturing product. Then, is fashion
going to collapse? This book suggests another
perspective and explains the economic theory of hybrid
creative products, focusing on the reasons underlying
that sense of an "abyss at the end of the tunnel." It
rejects alarmism and tries to explain the structural
changes taking place within the industry as well as the
current meaning of fashion for the consumers and the
market. These changes are directly associated with three
crucial elements for the fashion business: time, risk, and
costs. Therefore, creativity is still important, but is no
longer sufficient. Commercial success largely depends
on the business model of the company, i.e. on its ability
to react to these changes. Fast fashion, sustainable
fashion, the "see now - buy now" runaway shows, the
deplorable use of child or underpaid labour can be
explained in the light of this new scenario. Few
economists have tried to find a new interpretation, but
the theory of hybrid creative products can help us
understand what happened in the past and what will
happen in the future.
Textiles play a decisive role in history: attire not only
indicates status, gender, ethnicity, and religion but
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illustrates how such boundaries are continuously being
negotiated, shifted, and recreated. Fashionable
Traditions captures the complex reality of Asian
handmade textile production and consumption. From
traditionalist discourse and cultural authenticity to fashion
and market trends, the contributors to this collection
demonstrate the multilayered influence of often
contradictory forces. In-depth, ethnographic case studies
reveal the entangled relationships between local
artisans, external interventions, and consumers, while
acknowledging the broader frameworks in which such
relationships are situated. Together these stories offer a
vivid account of the socio-economic, political, and
cultural dynamics in various parts of Asia and emphasize
that fashion is neither a Western prerogative nor do its
roots reside solely in the West.
This book presents high-quality original contributions on
the fashion supply chain. A wide spectrum of application
domains are covered, processing of big data coming
from digital and social media channels, fashion new
product development, fashion design, fashion marketing
and communication strategy, business models and
entrepreneurship, e-commerce and omni-channel
management, corporate social responsibility, new
materials for fashion product, wearable technologies.
The contents are based on presentations delivered at
IT4Fashion 2016, the 6th International Conference in
Business Models and ICT Technologies for the Fashion
Supply Chain, which was held in Florence, Italy, in April
2016. This conference series represents a targeted
response to the growing need for research that reports
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and debates supply chain business models and
technologies applied to the fashion industry, with the aim
of increasing knowledge in the area of product lifecycle
management and supply chain management in that
industry.
This book explores the dynamics of place, location and
territories from the perspective of an experience-based
economy. It offers a valuable contribution to this new
approach and the planning and management challenges
it faces. This book emphasises three key avenues to
understanding the experience economy. First, the book
reconsiders innovation processes and the relationship
between the consumption and production of experience
value. Second, it considers emerging forms of
governance related to experience-based development in
businesses and cities. Third, it examines the role of
place as a value, resource and outcome of experiential
innovation and planning. This book will be of interested
to researchers concerned with urban and regional
development.

This book represents a major milestone in the
endeavour to understand how communication is
impacting on the fashion industry and on societal
fashion-related practices and values in the digital
age. It presents the proceedings of FACTUM 19, the
first in a series of fashion communication
conferences that highlights important theoretical and
empirical work in the field. Beyond documenting the
latest scientific insights, the book is intended to
foster the sharing of methodological approaches,
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expand the dialogue between communications’
studies and fashion-related disciplines, help
establish an international and interdisciplinary
network of scholars, and offer encouragement and
fresh ideas to junior researchers. It is of high value to
academics and students in the fields of fashion
communication, fashion marketing, visual studies in
fashion, digital transformation of the fashion industry,
and the cultural heritage dimension of fashion. In
addition, it is a key resource for professionals
seeking sound research on fashion communication
and marketing.
This book discusses the various open issues of
blockchain technology, such as the efficiency of
blockchain in different domains of digital
cryptocurrency, smart contracts, smart education
system, smart cities, cloud identity and access,
safeguard to cybersecurity and health care. For the
first time in human history, people across the world
can trust each other and transact over a large peerto-peer networks without any central authority. This
proves that, trust can be built not only by centralized
institution but also by protocols and cryptographic
mechanisms. The potential and collaboration
between organizations and individuals within peer
networks make it possible to potentially move to a
global collaborative network without centralization.
Blockchain is a complex social, economic and
technological phenomenon. This questions what the
Page 10/25

Download Ebook Fast Fashion Response To
Changes In The Fashion Industry
established terminologies of the modern world like
currency, trust, economics and exchange would
mean. To make any sense, one needs to realize how
much insightful and potential it is in the context and
the way it is technically developed. Due to rapid
changes in accessing the documents through online
transactions and transferring the currency online,
many previously used methods are proving
insufficient and not secure to solve the problem
which arises in the safe and hassle-free transaction.
Nowadays, the world changes rapidly, and a
transition flow is also seen in Business Process
Management (BPM). The traditional Business
Process Management holds good establishment last
one to two decades, but, the internal workflow
confined in a single organization. They do not
manage the workflow process and information
across organizations. If they do so, again fall in the
same trap as the control transfers to the third party
that is centralized server and it leads to tampering
the data, and single point of failure. To address
these issues, this book highlights a number of
unique problems and effective solutions that reflects
the state-of-the art in blockchain Technology. This
book explores new experiments and yields promising
solutions to the current challenges of blockchain
technology. This book is intended for the
researchers, academicians, faculties, scientists,
blockchain specialists, business management and
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software industry professionals who will find it
beneficial for their research work and set new ideas
in the field of blockchain. This book caters research
work in many fields of blockchain engineering, and it
provides an in-depth knowledge of the fields
covered.
This book presents the latest tools, techniques, and
solutions that decision makers use to overcome the
challenges faced by their sustainable supply chains.
Given the ever increasing significance of socioeconomic and environmental factors, the
management of sustainable supply chains has
become a complex and dynamic task. Multiple and
conflicting objectives of stakeholders including
suppliers, manufacturers, service providers, and
retailers add to the complexity of decisions that
modern day managers of supply chains face. With
the unprecedented technological developments and
innovations at hand, sustainability can be maximized
for all the activities of a supply chain including:
service concept and product design, material
sourcing and procurement, manufacturing
processes, delivery of the final product, and end-oflife management of the product. Consequently, the
sustainable supply chains' problems require a
systematic and integrated approach. Modeling and
simulation, in general, as well as system dynamics
and agent-based modeling, in particular, have the
capabilities to deal with the complexity of sustainable
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supply chain related problems. This book will appeal
to professionals and researchers in the field.
Social media has become an integral part of society
as social networking has become a main form of
communication and human interaction. To stay
relevant, businesses have adopted social media
tactics to interact with consumers, conduct business,
and remain competitive. Social technologies have
reached a vital point in the business world, being
essential in strategic decision-making processes,
building relationships with consumers, marketing and
branding efforts, and other important areas. While
social media continues to gain importance in modern
society, it is essential to determine how it functions in
contemporary business. The Research Anthology on
Strategies for Using Social Media as a Service and
Tool in Business provides updated information on
how businesses are strategically using social media
and explores the role of social media in keeping
businesses competitive in the global economy. The
chapters will discuss how social tools work, what
services businesses are utilizing, both the benefits
and challenges to how social media is changing the
modern business atmosphere, and more. This book
is essential for researchers, instructors, social media
managers, business managers, students,
executives, practitioners, industry professionals,
social media analysts, and all audiences interested
in how social media is being used in modern
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businesses as both a service and integral tool.
The Marketing Book is everything you need to know
but were afraid to ask about marketing. Divided into
25 chapters, each written by an expert in their field,
it's a crash course in marketing theory and practice.
From planning, strategy and research through to
getting the marketing mix right, branding, promotions
and even marketing for small to medium enterprises.
This classic reference from renowned professors
Michael Baker and Susan Hart was designed for
student use, especially for professionals taking their
CIM qualifications. Nevertheless, it is also invaluable
for practitioners due to its modular approach. Each
chapter is set out in a clean and concise way with
plenty of diagrams and examples, so that you don't
have to dig for the information you need. Much of
this long-awaited seventh edition contains brand new
chapters and a new selection of experts to bring you
bang up to date with the latest in marketing thought.
Also included are brand new content in direct, data
and digital marketing, and social marketing. If you're
a marketing student or practitioner with a question,
this book should be the first place you look.
Fast FashionEmerald Group PublishingFast Fashion
SystemsTheories and ApplicationsCRC Press
How is it that, in the course of everyday life, people
are drawn away from greenspace experiences that
are often good for them? By attending to the
apparently idle talk of those who are living them out,
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this book shows us why we should attend to the
processes involved. Develops an original
perspective on how greenspace benefits are
promoted Shows how greenspace experiences can
unsettle the practices of everyday life Draws on
several years of field research and over 180
interviews Makes new links between geographies of
nature and the study of social practices Uses a focus
on social practices to reimagine the research
interview Offers a wealth of suggestions for future
researchers in this field
Christoph Schröder does one of the first attempts to
analyze format transfers within the scope of different
strategies, format elements, countries and success
with focus on the fashion industry. Three distinct
format transfer strategies are identified. The
empirically observed design of format elements
supports and extends the existing research. Fashion
firms standardize their “Retail culture”, which acts
as a foundation for a successful format transfer
strategy (core elements). New insights are provided
with regard to format transfer into foreign countries
as well as over a timeframe of five years.
International retailers face specific challenges with
regard to the decision on their retail format abroad,
which is known as an important success driver. They
may transfer their format elements unchanged or
may adapt those elements. One successful strategy
is known to be an unchanged format replication,
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which is linked to the fashion industry.
This book highlights ten cases of entrepreneurship
that – in the context of circular economy – have
redefined the paradigm of luxury and the notion of
exclusivity that it requires. It shows how, by using
technology and a new consumption model, the ten
companies have created novel business models for
luxury, and more intelligent forms of use bettersuited to modern times.
This book is part of a five-volume set that explores
sustainability in textile industry practices globally.
Case studies are provided that cover the theoretical
and practical implications of sustainable textile
issues, including environmental footprints of textile
manufacturing, consumer behavior, eco-design in
clothing and apparels, supply chain sustainability,
the chemistry of textile manufacturing, waste
management and textile economics. The set will be
of interest to researchers, engineers, industrialists,
R&D managers and students working in textile
chemistry, economics, materials science, and
sustainable consumption and production. This
volume focuses on sustainability aspects of
consumerism and fashion, emphasizing the
environmental issues that stem from textile care and
disposal, and how many of these practices
detrimentally impact the environment. Also
addressed is the role of consumer knowledge and
behavior associated with the clothing industry that
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may exacerbate these issues, and what can be done
to better inform consumers about more sustainable
options available to them. The case studies
presented cover environmental and social
sustainability in the clothing industry, and
sustainable development in luxury fashion networks.
This book serves as a comprehensive guide to
understanding the theories and applications in
managing the Asian fashion supply chain, presenting
both quantitative and exploratory studies. Providing
academicians and practitioners insights into the
latest developments and models, it also offers
diverse perspectives on areas like strategic sourcing,
quick response strategies, and other essential parts
of the supply chain.
This book analyses the importance of consumer
behaviour in sustainable fashion and consumption.
Consumer behaviour plays a major role in
sustainability, and when it comes to textile products,
a number of studies have shown that for certain
product categories, consumer behaviour during use
and disposal stages influences the entire life cycle
impacts of the product more than the raw material
and manufacturing stages. However green the
production, the overall sustainability of a product
depends on the consumers who use and dispose of
it.
Fast fashion is an industrial trend that refers to the
concept of shortening lead time (production,
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distribution) and offering new products to the market
as fast as possible. Despite an abundance of
research results, there is no comprehensive
reference source that covers the state-of-the-art
findings on both theoretical modeling and empirical
research on fast fashion systems. This edited
volume consists of three sections - review and
exploratory studies, analytical models, and empirical
research – made up of many interesting
contributions in the respective domain. The result is
a well-balanced handbook which includes both
theoretical results (from various perspectives) and
empirical findings. This volume will be of interest not
only to those involved in the fashion industry, but
also to academics and practitioners in the wider
fields of business, manufacturing engineering,
systems engineering and supply chain management.
Fashion Retail Supply Chain Management: A
Systems Optimization Approach is a comprehensive
reference source that provides the state-of-the-art
findings on many important emerging research
issues related to retail supply chain management
and optimization problems. The book takes an
explicit systems approach, and discusses retailled
fashion supply ch
Retailing is one of the biggest and most important
sectors in today's economy. Graduates who are
seeking a career in the sector will therefore require a
solid knowledge of its core principles. The Principles
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of Retailing Second Edition is a topical, engaging
and authoritative update of a hugely successful
textbook by three leading experts in retail
management designed to be a digestible introduction
to retailing for management and marketing students.
The previous edition was praised for the quality of its
coverage, the clarity of its style and the strength of
its sections on operation and supply chain issues
such as buying and logistics, which are often
neglected by other texts. This new edition has been
comprehensively reworked in response to the rapid
changes to the industry, including the growth of
online retail and the subsequent decline of physical
retail space and new technologies that improve
customer experience and help track consumer
behaviour. It also builds upon the authors' research
over the last decade with new chapters on offshore
sourcing and CSR and product management in
addition to considerable revisions to existing
chapters to highlight changes in online retailing and
e-tail logistics, retail branding, retail security,
internationalisation and the fashion supply chain.
This edition will also be supported by a collection of
online teaching materials to help tutors spend less
time preparing and more time teaching.
Consumer interaction and engagement are vital
components to help marketers maintain a lasting
relationship with their customers. By developing
positive relationships with consumers, businesses
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can better maintain their customers’ loyalty. Diverse
Methods in Customer Relationship Marketing and
Management is a critical scholarly resource that
examines how marketing has shifted to a
relationship-oriented model. Due to this, there is an
increased need for customer relationship marketing
and management to emerge as an invaluable
approach to strengthening companies and the
customer experience. Featuring coverage on a wide
range of topics such as relational marketing
technology acceptance model, and consumer buying
behavior, this book is a vital resource for marketing
professionals, managers, retailers, advertising
executives, academicians, and researchers seeking
current research on the challenges and opportunities
in customer relationship marketing and
management.
In recent times, the advent of new technologies, the
concerns about sustainability, and the new tastes of the
youngest generations of luxury consumers have affected
the traditional dynamics of the luxury goods markets.
These emerging issues have caused significant changes
in the marketing of luxury goods. Sustainable
development is not a new practice in the luxury market
but is of increasing importance. The real challenge is for
luxury companies to overcome the residual corporate
social responsibility perspective to embrace a real
integration of environmental, ethical, and social concerns
into the corporate strategy. Integrated output and
sustainable processes, the introduction of non-financial
Page 20/25

Download Ebook Fast Fashion Response To
Changes In The Fashion Industry
reporting as operational practice, and a new orientation
to circular economy practices are emerging issues that
still today request for a deeper exploration both on the
academic and managerial point of view. Digitalization is
another relevant issue that is reshaping the business
model of luxury companies. Big data, blockchain,
omnichannel experience, and digital customer
experience represent the main digital challenges that
luxury brand companies are facing nowadays. Luxury
brands must keep up with these digital demands and
sustainability concerns to maintain their position in the
global market. Developing Successful Global Strategies
for Marketing Luxury Brands upgrades the most relevant
theoretical frameworks and empirical research about the
marketing of luxury goods. This book is focused on
contemporary issues affecting luxury industries such as
digital transformation (blockchain, big data, analytics,
innovation processes), sustainable development,
changes in luxury consumers’ behavior, integration
between physical and online channels, and the
development of social media marketing strategies.
Chapters will cover areas of marketing, management,
buyer behavior, and international business, creating a
multidisciplinary approach for this book. This book is
ideal for scholars, local government agencies and public
bodies, managers, luxury business owners, along with
practitioners, stakeholders, researchers, academicians,
and students who are interested in emerging issues
affecting the luxury market, such as sustainability and
digital transformation.
This book comprehensively covers the topic of
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sustainability in the clothing and fashion sector.
Sustainability is applied under different industrial sectors
and there has to be a distinction in every industrial sector
when it comes to sustainability in its application. Though
the definition is common for sustainability, sustainability
in the clothing sector has its unique objectives,
principles, and limitations, which this book highlights.
This timely book focuses on the upgrading of firms within
the global garment industry, examining how garment
manufacturers and retailers in different countries
internationalize, develop their capabilities and enhance
their sustainability. It highlights the important role the
global garments industry plays in the socio-economic
development and environmental outcomes of emerging
economies.
Fashion forecasters combine the views emerging about
color and fabric from the early yarn and fabric trade
shows with their socio-economic and cultural analysis.
Major trends in lifestyles, attitude and culture in particular
music, sport, cinema and television are used to predict
changing consumer demands. Fashion forecasting
involves the following activities such as studying market
conditions, noting the life style of the people, researching
sales statistics, evaluating popular designer collections,
surveying fashion publications, observing street fashions
etc.
Fashion has been steadily moving from the brick and
mortar to the digital market. As such, it is increasingly
vital to research new methods that will help businesses
to grow and succeed in this new sphere. Advanced
Fashion Technology and Operations Management is a
Page 22/25

Download Ebook Fast Fashion Response To
Changes In The Fashion Industry
pivotal reference source for the latest development
management strategies, fashion marketing, international
business, and fashion entrepreneurship. Featuring
extensive coverage across a range of relevant
perspectives and topics, such as online shopping
behavior, digital fashion, and e-commerce, this book is
ideally designed for professionals, entrepreneurs,
students, and researchers.
This book is a printed edition of the Special Issue
"Sustainable Consumer Behavior" that was published in
Sustainability
International trade is a key dimension of the world
economy, it is a critical factor in raising living standards,
increasing employment, and providing a larger variety of
goods to consumers around the world. Despite the
strong focus that international trade research has
received in theoretical terms, the empirical aspects of
trade are less clear and justify further research. In this
context, it is essential for studies to focus on shedding
light on the most important methods used to evaluate the
multiple dimensions of trade within this international
context. Trade has a myriad of direct and indirect effects,
therefore touching several fields of research, including
economics, management, finance, international relations,
political science, and sociology, which makes it essential
to explore. The Handbook of Research on the Empirical
Aspects of Strategic Trade Negotiations and
Management provides a systematic overview of the
latest trends in the empirical analysis of trade from
international perspectives. It provides a survey on the
methods used to evaluate a specific topic in international
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trade, enhance knowledge about the multiple facets of
international trade around the world, and grant in-depth
surveys of previous empirical findings on specific topics
in international trade. Important topics covered within this
book include trade diversification, regional centrality,
ethical pricing, globalization, cultural impacts, and open
economies. This book is a valuable reference tool for
government officials, policy makers, managers,
executives, economists, practitioners, stakeholders,
researchers, academicians, and students.
This book illustrates key sustainability issues in global
textile and fashion value chains, by examining individual
types of fibers either at a single step in or along the
entire value chain. It approaches sustainability-related
issues in the textile and fashion value chain from an
interdisciplinary and holistic viewpoint, with each
contribution linking questions on the textile and fashion
value chain to various drivers, indicators and concepts of
sustainability. Each chapter represents a single step in
the textile and fashion value chain, exploring and
considering a wide range of interwoven and
interdependent technological, environmental, social,
political and economic aspects. Various fibers, textile
engineering and chemical treatment steps, as well as
innovative business concepts and regulatory frameworks
across the entire textile and fashion value chain are
identified, analyzed, discussed and critically evaluated.
The book provides a systematic overview of the potential
and challenges of sustainable textile and fashion value
chains, making it of interest to practitioners and scientists
in sustainability science, environmental economics, and
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business, management and innovation. Further, it offers
a valuable source of information for industrial and
mechanical engineering researchers, and for students in
the areas of textile engineering, fashion, or the apparel
and clothing industry.
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