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JOIN OVER HALF A MILLION STUDENTS WHO CHOSE TO REVISE WITH LAW EXPRESS Revise with the help of the UK’s bestselling
law revision series. Features: · Review essential cases, statutes, and legal terms before exams. · Assess and approach the subject by using
expert advice. · Gain higher marks with tips for advanced thinking and further discussions. · Avoid common pitfalls with Don’t be tempted to. ·
Practice answering sample questions and discover additional resources on the Companion website. New to this edition: Cases such as
Actavis UK Limited & Ors v Eli Lilly and Co (2017) are covered in this edition. www.pearsoned.co.uk/lawexpress
An expanding series of short, specialist English courses for different professions, work skills, and industries.
Excellent service is the foundation for services marketing, contend Leonard Berry and A. Parasuraman in this companion volume to
Delivering Quality Service. Building on eight years of research, the authors develop a model for understanding the relationship between
quality and marketing in services and offer dozens of practical insights into ways to improve services marketing. They argue that superior
service cannot be manufactured in a factory, packaged, and delivered intact to customers. Though an innovative service concept may give a
company an initial edge, superior quality is vital to sustaining success. Berry and Parasuraman show that inspired leadership, a customerminded corporate culture, an excellent service-system design, and effective use of technology and information are crucial to superior service
quality and services marketing. When a company's service is excellent, customers are more likely to perceive value in transactions, spread
favorable word-of-mouth impressions, and respond positively to employee-cross-selling efforts. The authors point out that a service company
that does relatively little pre-sales marketing but is truly dedicated to delivering excellent quality service will have greater marketing
effectiveness, higher customer retention, and more sales to existing customers than a company that emphasizes pre-sale marketing but falls
short during actual service delivery. The focus of any company, they insist, must be customer satisfaction through integration of service
quality throughout the entire system. Filled with examples, stories, and insights from senior executives, Berry and Parasuraman's new
framework for effective marketing services contains the key to high-performance services marketing.
Going global can be risky business if you don't divest yourself of your ethnocentric thinking. You have to take into consideration your new
market's language, work schedules, tastes, lifestyle choices, and cultural associations, and this is the book to help you do that! Handbook of
Cross-Cultural Marketing shows you how to sensitize your marketing approaches to the cultural norms and taboos of other societies, as well
as the importance of demonstrating an interest in and appreciation of different cultures. Designed to assist both American and foreign
companies, Handbook of Cross-Cultural Marketing shows you how to increase your chance at success in international markets. It identifies
and explains ten important aspects of culture that are essential to cross-cultural marketing to help you understand how underlying cultural
beliefs govern the way marketing functions in different societies. It also gives you specific steps for developing cultural adaptation strategies
in international marketing. To further your understanding of global marketing and fundamental marketing concepts, this comprehensive book
discusses: real life examples of company successes and failures abroad attitudes toward middlemen in underdeveloped countries the
advantages of foreign trade shows locating and using representatives, agents, and/or distributors in foreign countries the reception of
different American products in different countries potential cultural pitfalls of primary data collecting techniques the role of time in various
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cultures setting standards for product performance A useful text for students and practitioners alike, Handbook of Cross-Cultural Marketing
gives you hands-on strategies and advice for delving into different markets, using techniques that are respectful of individual cultures, and
avoiding unnecessary mistakes that can occur if you don't take the initiative to get to know the culture of your new marketplace. Your outlook
and beliefs are not the global norm, so read this book to find out how you can be successful with customers who are different from you in
terms of motivation, values, beliefs, and outlook.
English for the Pharmaceutical Industry teaches students how to communicate effectively in different areas of pharmaceuticals. The course is
suitable for a range of pharmaceutical professionals, such as chemists, formulation scientists, lab technicians, medical writers, and clinical
researchers. English for the Pharmaceutical Industry has six units which cover the core areas of pharmaceuticals, from initial substance
discovery to the final stages of production and packaging. Every unit uses authentic situations and dialogues to concentrate on one
fundamental aspect of the industry. This short, intensive course can be completed in 25-30 hours, so students make progress quickly. Table
of contents: * Unit 1: The kick-off meeting: Providing information, introducing oneself, one's field and projects, summarizing action points,
writing job ads. * Unit 2: Substance discovery: Asking about drug discovery and drug development, talking about time periods, asking for and
giving opinions. * Unit 3: Quality assurance and auditing: Informing, asking questions during an audit, suggesting corrective action, discussing
SOPs. * Unit 4: Reading for testing in live organisms: Describing a process, getting information, making suggestions, linking ideas, requesting
information and responding directly. * Unit 5: Drug safety and regulatory affairs: Reporting severe adverse events, discussing the causes of
SAEs, asking about implications form a drug, giving general advice, giving strong warnings. * Unit 6: Production and packaging: Expressing
moments in time, giving instructions, describing a process, giving presentations.
Without a doubt, new technologies, and notably the Internet, have had a profound and lasting impact on the marketing function. A paradigm
shift has occurred which will forever change the way marketers and marketing managers work. This doesn’t mean, however, that ‘old’
marketing tools are no longer relevant. In this brand new textbook, Cor Molenaar summarizes classic concepts and current developments to
create a new, integrated marketing model, in which all components are part of a customer-oriented approach. Molenaar highlights the
influence of the application of IT and the Internet within marketing and reveals how this can affect the form, focus and business model of an
organization. Supplemented by practical examples throughout, e-Marketing is an essential read for all marketing and business administration
students.
Please note that the Print Replica PDF digital version does not contain the audio. English for Meetings is part of the EXPRESS SERIES. It is
the ideal quick course for professionals who need to attend meetings in English. It can be used to supplement a regular coursebook, on its
own, as a standalone intensive specialist course, or for self-study. English for Meetings is the perfect resource to refer to before your next
international meeting.
A highly detailed examination of the markets and marketing challenges that overseas businesses can expect to find as they seek newly
opened opportunities for their goods and services in the Indian subcontinent.
"This book explores areas such as strategy development, service contracts, human capital management, leadership, management,
marketing, e-government, and e-commerce"--Provided by publisher.
Marketing Management: A Contemporary Perspective provides a fresh new perspective on marketing from some of the leading researchers
in Europe. The book offers students and practitioners the comprehensive coverage they need to make the right decisions to create and
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implement highly successful marketing strategies. This exciting new edition includes updated cases and combines scholarly international
research with relevant and contemporary examples from markets and brands across the world. The authors combine their experience as
researchers and industry consultants to provide the conceptual and theoretical underpinning of marketing and empirical research, helping
students to understand how marketing concepts can be applied and implemented. The book covers a full range of industries including
business-to-customer, business-to-business, services marketing, retailing and international marketing from companies around the globe.
This journal has been discontinued. Any issues are available to purchase separately.
The most up-to-date business English dictionary created specially for learners of English.
Marketing has situated itself as an indispensable tool in today's business world-an unavoidable step in the process from production to
consumption. This book is the first of its kind to map out the organizing principles and cultural logic of marketing, and trace the profession's
ascent to global domination. Applbaum argues that marketing can be seen as a particular set of cultural practices that surfaced in reaction to
the affluence of Western society, and not the answer to the call of inherent human needs and wants. In order to understand globalization,
transnational corporations, and the spread of consumer culture, one must understand the logic of marketing.
While information technology (IT) companies have a special affinity for the Internet, they are not necessarily using Internet marketing to its
fullest potential. Addressing the specific Internet marketing needs of IT companies and written for IT marketing pros, this how-to guide shows
how to make the best of a Web site, get the most out of online advertising and e-mail marketing, build a Web community, and participate in
affiliate marketing programs. Numerous case studies from IT companies are used to illustrate the concepts.
Hispanic Marketing: Connecting with the New Latino Consumer is about using cultural insights to connect with Latino consumers. It’s about
marketing strategies that tap into the passion of Hispanic consumers so that marketers and service providers can establish the deep
connections they need for a successful campaign. This book provides an understanding of the Latino consumer that goes beyond simplistic
recipes. This highly revised and expanded edition comes on the heels of new US Census figures: Hispanics now account for 53% of the US
population growth since 2000, soaring to over 16% of the total population. Corporations are now realizing that they must incorporate Hispanic
cultural values into their products, services, and communications. This edition reflects and responds to the profound changes the Latino
market has experienced since the first edition. It considers the way in which changes in cultural identity, immigration, economics, and market
synergies need to be addressed in a new relationship with Hispanic consumers. Twenty-five new industry case studies illustrate the chapters.
These case studies show how brands from diverse categories have developed a cultural understanding of their Latino target and created
campaigns that established strong bonds.

?????,??????????????????????????????????????????????????????????????
Express English for marketing and advertising. Pack. Student's book. Per le Scuole superiori. Con Multi-ROMEnglish for Marketing
and AdvertisingOxford University Press, USA
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Global Marketing Management, 8th Edition combines academic rigor, contemporary relevance, and student-friendly readability to
review how marketing managers can succeed in the increasingly competitive international business environment. This in-depth yet
accessible textbook helps students understand state-of-the-art global marketing practices and recognize how marketing managers
work across business functions to achieve overall corporate goals. The author provides relevant historical background and offers
logical explanations of current trends based on information from marketing executives and academic researchers around the
world. Designed for students majoring in business, this thoroughly updated eighth edition both describes today's multilateral
realities and explores the future of marketing in a global context. Building upon four main themes, the text discusses marketing
management in light of the drastic changes the global economy has undergone, the explosive growth of information technology
and e-commerce, the economic and political forces of globalization, and the various consequences of corporate action such as
environmental pollution, substandard food safely, and unsafe work environments. Each chapter contains review and discussion
questions to encourage classroom participation and strengthen student learning.
Reach new and diverse customer groups and expand your market share The standard approach to marketing is to look for as
many people as possible who fit one core customer profile. How to Market to People Not Like You challenges this traditional
thinking about core customer bases, giving you a new approach to expand your customer base and your business. Arguing for
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focusing on customer values rather than demographics, How to Market to People Not Like You reveals how you can grow
business and profits by targeting those who are different from your core audience, rather than those who share similarities. Reach
unfamiliar new market segments with your products Learn how to engage micro-segmented customer groups Author's company
was named one of the top ad agencies in the US by Ad Age Find out How to Market to People Not Like You, understand the
needs and values that distinguish diverse customers, and reach their hearts, minds, and wallets.
Now in its second edition, International Marketing continues to provide its trademark integrated approach that explores marketing
concepts in depth within a truly international context. The authors discuss five key factors that impact any international marketing
venture – culture, language, political/legal systems, economic systems, and technological differences – in relation to the core
marketing concepts of markets, products, pricing, distribution (place), and promotion. The book also covers sustainability and
bottom-of-the-pyramid issues within each chapter with rich illustrations and examples from both multinational companies and
smaller local concerns. New to the second edition: More global focus through new examples, case studies and the experience
brought by new co-author, Barbara Czarnecka Brand new chapter on Culture & Cross-Cultural Marketing, including political unrest
and the recent return to nationalism (e.g. Brexit and the Trump presidency) and further coverage of developing countries New
coverage of digital advances and social media marketing Updated theory and methods, including Service Dominant Logic (S-DL),
Consumer Culture Theory (CCT), and Netnography Additional videos supplementing the comprehensive online resource package
for students and lecturers A wealth of online resources complement this book. These include a test bank of 50-65 questions per
chapter, PowerPoint slides, sample syllabi, interactive maps, country fact sheets, flashcards, SAGE journal articles, and guidelines
for developing a marketing plan.
Updated with cutting-edge online examples and the latest success stories, this accessible handbook will enable any company to
profit from business-to-business techniques. Practical yet visionary, this resource provides a blueprint for success by explaining
seven proven strategies for increasing profits by direct marketing. Chapters include website references, internet-use statistics, and
other developments such as CRM, search-engine optimization, blogging, wikis, podcasting, and social networks. Packed with realworld advice, this new edition also features a personal password to access the companion website for regularly updated news,
links, and additional resources.
?????????????????????????????????????????????????????????
Because American consumers transmigrate between social identities in expressing their values and affiliations, marketers must
apply transcultural marketing methods and offer a cultural values proposition to build long-term customer relationships. This
unique book weaves these topics into profiles of 9 influential American subcultures currently shaping their members marketplace
choices.
Social media has given marketers a way to connect with consumers in an unprecedented and revolutionary way, but the very
newness of this medium is as challenging as it is exciting, particularly to those who aren't 'digital natives'. This is the first textbook
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for students that offers a step by step guide to this newly dominant marketing discipline. Mirroring its sister text Digital Marketing: a
Practical Approach, this book is grounded in solid academic underpinnings, but has a lighter, hands-on approach that is perfect for
shorter courses and additional reading. Chapter exercises not only help develop knowledge, but test the learners' understanding of
how the various concepts and models are best used by requiring them to investigate how they are best applied in real-world
scenarios. The book is supported by the author's excellent website, which includes links to continually updated statistics as well as
articles that keep the reader in touch with the constant changes to this dynamic area. Topics covered in this book include: Social
networking Consumer reviews Social service and support Real-time social media marketing Blogging Viral marketing and
influencers Advertising on social media And much more. An Introduction to Social Media Marketing is the first of its kind and ideal
reading for students who want to work in a digital marketing environment, as well as the traditional marketer who wants to get to
grips with this vibrant, and potentially lucrative facet of present-day marketing.
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