Where To Download Entrepreneurship Book By Robert D Hisrich

Entrepreneurship Book By Robert D Hisrich
'Creativity and Entrepreneurship speaks to an experiment in which we are all
today participating' in academia, in research, in commercial enterprise and in
culture. Moving beyond traditional borders, sometimes because we must and
other times simpl
This comprehensive, three-volume set covers every aspect of international
business operations and offers a detailed discussion of important issues looming
on the horizon. • More than 100 expert contributors, ranging from a U.S. state
governor to recognized leaders in the academic community to successful
international business leaders • Illustrations throughout • An executive summary
at the end of each chapter to make it easier for the reader to relate the chapter to
a particular problem or area of interest • A reference list at the end of each
chapter
This book presents a series of studies from different scholars, looking at
entrepreneurial strategies and innovation in emerging market economies.
Represents the view of the entrepreneur in local as well as multinational
corporations. Focuses on how entrepreneurial activities can take advantage of
new technologies in emerging market economies. Considers how companies
operating in EMEs can cope with the main environmental constraints. Written in
an accessible style, free from jargon, and does not require any prior technical
knowledge.
The 8th Edition of Entrepreneurship, by Robert Hisrich, Michael Peters and Dean
Shepherd has been designed to clearly instruct students on the process of
formulating, planning, and implementing a new venture. Students are exposed to
detailed descriptions of ‘how to’ embark on a new venture in a logical manner.
Comprehensive cases at the end of the text have been hand-picked by the
authors to go hand-in-hand with chapter concepts. The superb author team of
Hisrich, Peters, and Shepherd draw from their distinct backgrounds to create a
book that addresses the dynamics of today’s entrepreneurial challenges. From
Bob Hisrich’s expertise in global entrepreneurship to Mike Peter’s background
as a both a real-life entrepreneur and academic to Dean Shepherd’s current
research on cognition and entrepreneurial mindset, this book balances the crucial
line between modern theory and practice.
This book presents a curated collection of research on ethnic entrepreneurship,
focusing on the informal sector. The common theme of the expert contributions is
that entrepreneurial motivation to start informal business is paramount to ethnic
groups. In particular, the book explores the factors influencing ethnic groups to
start informal businesses and how this creates innovative business activity. It
also charts the evolution of ethnic entrepreneurship and informal businesses in
advanced and emerging economies; the diversity of entrepreneurial strategies;
the economics of co-ethnic employment; and the issues surrounding immigrant
entrepreneurship. The book is a valuable resource for researchers in the field of
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informal ethnic entrepreneurship, as well as for policy makers and entrepreneurs.
Entrepreneurship, by Robert Hisrich, Michael Peters and Dean Shepherd has
been designed to clearly instruct students on the process of formulating,
planning, and implementing a new venture. Students are exposed to detailed
descriptions of 'how to' embark on a new venture in a logical manner.
Comprehensive cases at the end of the text have been hand-picked by the
authors to go hand-in-hand with chapter concepts. The superb author team of
Hisrich, Peters, and Shepherd draw from their distinct backgrounds to create a
book that addresses the dynamics of today's entrepreneurial challenges. From
Bob Hisrich's expertise in global entrepreneurship to Mike Peter's background as
a both a real-life entrepreneur and academic to Dean Shepherd's current
research on cognition and entrepreneurial mindset, this book balances the crucial
line between modern theory and practice.
In the depiction of the post-World War II economy, two factors mattered for
economic growth: capital and labor. Economists were thus focused on
macroeconomic policy, in order to induce investment in capital, while social
institutions like education were oriented towards producing a labor force
equipped to work in an economy consisting of large-scale factories. However, in
the leading developed economies, globalization and technology have triggered a
shift away from capital, which can be moved to lower-cost locations through
downsizing and outsourcing of employment, and towards knowledge. Audretsch
argues in this book that the entrepreneurial economy is the strategic response to
this shift. In this economy, a new growth policy has emerged, focusing on
promoting knowledge capital and entrepreneurship capital with programs like
incubators, science parks, and start-up programs. In addition, knowledge-based
geographic clusters have arisen, like Silicon Valley, Cambridge, and Bangalore.
This book will provide a lens for understanding and interpreting the emergence of
entrepreneurship policy. Audretsch will make connections between
entrepreneurship and economic growth at the levels of individual firms and entire
regions. He concludes that entrepreneurship contributes to economic growth by
serving as a conduit for knowledge spillovers, injecting competition into the
market for new ideas, and increasing the amount of diversity. This book should
appeal to researchers and students in developmental economics.
ÔI canÕt think of a more qualified scholar to tackle the difficult subject of
ÒgovernpreneurshipÓ than Bob Hisrich. His vast experience in and knowledge of
entrepreneurship has enabled a thorough application of entrepreneurial principles
to government organizations. This book should be recommended reading for
everyone in government at every level. We can only hope that a new era of
governpreneurship is launched with this useful and practical guide.Õ Ð Thomas
N. Duening, University of Colorado, US Challenging the traditional view that
entrepreneurship is exclusively a private-sector concern, Governpreneurship
presents a compelling argument for increased focus on entrepreneurship in
public sector organizations. The only book to date to focus specifically on
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government entrepreneurship, this innovative volume combines Robert D.
HisrichÕs vast theoretical knowledge with the practical experience of Amr AlDabbagh, who applied entrepreneurship in the Saudi public sector with excellent
results. Featuring forewords by former US President Bill Clinton and former
Malaysian Prime Minister Dr. Mahathir Mohamad, as well as four case studies
that demonstrate the effectiveness of government entrepreneurship in action, this
fascinating book breaks new ground in a rapidly growing field. In a time when
government funds are being reduced and its services increasingly questioned,
fostering an entrepreneurial spirit within the government becomes a vital concern.
Although there is no ideal model for achieving government entrepreneurship, this
volume outlines a number of innovative strategies designed to help public sector
managers undertake their public mission while developing an entrepreneurial
culture within their organization. The authors offer thorough and indispensible
advice covering every aspect of government entrepreneurship, from framework to
policy to funding and beyond. Finally, the book concludes with four case studies
that explore successful government entrepreneurial undertakings in Ireland,
Singapore, Saudi Arabia and Switzerland. Government officials and other leaders
in the public sector will find this book an indispensible guide to establishing an
entrepreneurial focus in their organizations. Professors and students working in
entrepreneurship, public sector management, and other business-related fields
will also have much to admire in this innovative addition to the literature.
To any organization, corporate entrepreneurship means a lot today. In fact,
organizations must develop entrepreneurism to reflect the intensity of entrepreneurship
in an enterprise. Traditional organizations must recreate a culture of corporate
entrepren
EntrepreneurshipMcGraw-Hill Education
Lists and describes the various types of general business reference sources and
sources having to do with specific management functions and fields
øElgar Advanced Introductions are stimulating and thoughtful introductions to major
fields in the social sciences, business and law, expertly written by some of the worlds
leading scholars. Designed to be accessible yet rigorous, they offer concise an
The authors suggest that a clearer understanding of entropy and the choices it presents
will assist in management of change--or, as they put it, to manage disorder one needs
to control the entropy vector.
Bob Blackwell uses his life and his expansive experience in the information technology
industry to teach aspiring entrepreneurs how to start and build a highly profitable
business. • Have you always wanted to start your own business?• Are you interested in
developing sales people and managers?• Would you like to create customer
relationships that are both profitable and enjoyable?• Would you like to take what
you've learned in corporate America and make money for yourself?• Would you like to
use the customer relationships you have to build a business of your own?If you answer
yes to any one of these questions, this book is for you.“Bob Blackwell is an expert at
developing people, creating companies, building amazing customer relationships, and
delivering sales. He is that rare individual who took everything good that he learned
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from corporate America and went entrepreneurial. Learn how he did it by reading his
book.Barry J. Moltz, entrepreneur, speaker, and author of How to Get Unstuck
Entrepreneurship, by Robert Hisrich, Michael Peters and Dean Shepherd has been
designed to clearly instruct students on the process of formulating, planning, and
implementing a new venture. Students are exposed to detailed descriptions of ‘how to’
embark on a new venture in a logical manner. Comprehensive cases at the end of the
text have been hand-picked by the authors to go hand-in-hand with chapter concepts.
The superb author team of Hisrich, Peters, and Shepherd draw from their distinct
backgrounds to create a book that addresses the dynamics of today’s entrepreneurial
challenges. From Bob Hisrich’s expertise in global entrepreneurship to Mike Peter’s
background as a both a real-life entrepreneur and academic to Dean Shepherd’s
current research on cognition and entrepreneurial mindset, this book balances the
crucial line between modern theory and practice.
Combining robust narrative with a wide variety of interesting cases, International
Entrepreneurship: Starting, Developing, and Managing a Global Venture focuses on the
need for every entrepreneur to at least consider entering the global market in today's
hypercompetitive world. As an ever-growing number of countries become market
oriented and developed, the distinction between foreign and domestic markets is
becoming less pronounced, and entrepreneurs increasingly need to develop skills to
identify opportunities and then manage these opportunities on a global basis.
International Entrepreneurship is an ideal resource for students, professors,
government officials, and practitioners throughout the world who are interested in this
vital, growing area. Key Features Includes chapter-opening international scenarios that
feature a global entrepreneur or a global entrepreneurial venture to set the scene for
the issues that follow Demonstrates global entrepreneurial issues through real-life
cases from countries throughout the world Draws content from a wide variety of
disciplines, including anthropology, economics, geography, history, jurisprudence, and
language Includes chapter-ending class exercises, discussion questions, and
suggestions for additional reading to provide readers with hands-on learning
opportunities and avenues for future research Helpful Teaching Ancillaries Instructor
Resources are available on a password-protected website at
http://www.sagepub.com/hisrichinstr. These resources include chapter outlines, end of
chapter discussions, chapter exercises, and teaching notes. International
Entrepreneurship is appropriate as a core text for courses such as Global
Entrepreneurship or International Entrepreneurship or as a supplement in upper-level
undergraduate and MBA courses in Entrepreneurship, New Venture Management, and
Entrepreneurship Strategy. In addition, it can be used as an ancillary text in
International Business and International Management courses.
RETHINK, RETOOL AND REENGINEER YOUR CAREER This book is an entrepreneurial
feasibility examination exercise divided into two essential parts with the fi rst part directed
toward your decision to become an entrepreneur including numerous case studies followed by
a trait and personality self-assessment chapter to determine your entrepreneurial potential and
a chapter on venture selection. The second part of the book is devoted to building your body of
knowledge on the key subjects that you will need to be successful, such as business plan
preparation and presentation, marketing, capital formation, securities compliance, and exit
strategies. The book also contains numerous graphs and fl ow charts of all the chronological
stages of the entrepreneurial journey. You should fi nish this book with the knowledge that you
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have the right stuff to begin your entrepreneurial journey or the wisdom to pursue other life
choices. For more information, please visit www.newventurecoach.org
A hands-on resource that shows nonprofits how to adopt entrepreneurial behaviors and
techniques The rising spirit of social entrepreneurship has created all kinds of new
opportunities for nonprofit organizations. But at the same time, many are discovering more
than their share of challenges as well. This essential book will help anyone in the field gain the
necessary skills to meet these challenges. Written by the leading thinkers and practitioners in
the field, Enterprising Nonprofits offers concise and engaging explanations of the most
successful business tools being used by nonprofits today. The authors clearly describe all the
concepts so you'll be able to embrace the methods of social enterprise for your organization.
With this book, you'll learn how to use practical business techniques to dramatically improve
the performance of your nonprofit. Praise for Enterprising Nonprofits "I can't imagine a better
team to bring powerful insights and practical guidance to social entrepreneurs. Readers will be
inspired by the examples, and then they will roll up their sleeves to apply the many useful
management tools in this engaging book."-Rosabeth Moss Kanter, Harvard Business School,
Author of Evolve!: Succeeding in the Digital Culture of Tomorrow "In one book, Enterprising
Nonprofits does for social entrepreneurs what countless volumes have done for entrepreneurs
in the business sector. A wonderful mixture of analysis, practical advice, and inspiration."-Paul
Brest, President, William and Flora Hewlett Foundation All of the royalties from this book will
be used by the Ewing Marion Kauffman Foundation to support continuing work on social
entrepreneurship.
This textbook provides a comprehensive overview of the essential issues in effective
entrepreneurial management. It first introduces readers to the fundamentals of entrepreneurial
management, the nature of entrepreneurial managers and business planning, before exploring
the specific topics of creativity and innovation, risk management, entrepreneurial marketing
and organization as well as financing. The authors then move to contemporary topics such as
entrepreneurial growth strategies, e-commerce challenges, ethical and socially responsible
entrepreneurial management, franchising, and managing entrepreneurial family ventures. Each
chapter provides a case study and several practice-based examples to help explain the
concepts. By providing a truly international approach, this text offers ample theoretical and
empirical insights into entrepreneurship and small business management. It is a valuable and
up-to-date resource for teachers and students of entrepreneurship.
This book presents a wide range of issues involved in entrepreneurship and small industry.
The book has 12 chapters divided in two parts. Part A: Entrepreneurship Consisting of Concept
of Entrepreneurship, Entrepreneur, Entrepreneurial Competency and Development of
Entrepreneurial Competency. Part B: Small Business: Consisting of Introduction to Small Scale
Industries, Enterprise Creation, Business Plan, Support Agencies for Implementation of the
Project and Sickness in Small Scale Industries. This book will serve as a textbook for various
courses like B.Com. B.B.M. B.E. M.B.A. of all Indian universities. Key Features: * Charts are
provided for easy understanding of the concepts. * Proformas * Profiles of Successful
Entrepreneurs * Questionnaires * Skill Development Exercises * Exercises for self evaluation
and objective type and application type questions
The first book to look at innovation/entrepreneurship from an international perspective,
Managing Innovation and Entrepreneurship: A Global Perspective provides a step-by-step
process for managing innovation and entrepreneurship in an organization in both turbulent and
stable economic times. Authors Robert D. Hisrich and Claudine Kearney demonstrate how to
manage innovation on a day-to-day basis—using a wide range of real world scenarios, theories,
principles, best practices, case studies, and modern examples. The book provides detailed
coverage of each aspect of the process of innovation required to achieve success, including
what it takes to build an innovative and entrepreneurial organization, how to develop innovation
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and entrepreneurship in both individuals and teams, how to manage and operationalize
innovation and entrepreneurship, how to develop a global business plan, and more.
Recognizing the unique needs of the technology startup, Duening focuses on intellectual
property development, funding, and marketing/selling more than other texts in this market.
Extensive use of technology examples, case studies, and assignments keeps the book
relevant and motivating for engineering students. Rich in case studies, examples, and inchapter elements that focus on the challenges of launching and operating a technology venture
In-depth examination of intellectual property development, valuation, deal structuring, and
equity preservation, issues of most relevance to technology start-ups Extensive discussion of
technology management and continuous innovation as a competitive advantage Addresses the
issue of leading, managing, motivating, and compensating technical workers More time on the
fundamentals of marketing and selling, as these are elements of entrepreneurship commonly
most neglected by engineers and scientists
This book combines theoretical perspectives and empirical evidence on open innovation and
entrepreneurship as two essential ways to help entrepreneurial businesses grow and achieve a
competitive advantage. Discussing essential issues at the nexus of entrepreneurship and open
innovation, such as enterprise growth, creating competitive advantage, implementation of open
innovation, and the overall corporate strategy, the respective contributions demonstrate how
open innovation can provide a vital impetus to the growth of entrepreneurial businesses and
pave a new way to achieving a competitive edge.
Combining robust narrative with a wide variety of interesting cases, International
Entrepreneurship: Starting, Developing, and Managing a Global Venture focuses on the need
for every entrepreneur to at least consider entering the global market in today’s
hypercompetitive world. As an ever-growing number of countries become market oriented and
developed, the distinction between foreign and domestic markets is becoming less
pronounced, and entrepreneurs increasingly need to develop skills to identify opportunities and
then manage these opportunities on a global basis. International Entrepreneurship is an ideal
resource for students, professors, government officials, and practitioners throughout the world
who are interested in this vital, growing area. Key Features Includes chapter-opening
international scenarios that feature a global entrepreneur or a global entrepreneurial venture to
set the scene for the issues that follow Demonstrates global entrepreneurial issues through
real-life cases from countries throughout the world Draws content from a wide variety of
disciplines, including anthropology, economics, geography, history, jurisprudence, and
language Includes chapter-ending class exercises, discussion questions, and suggestions for
additional reading to provide readers with hands-on learning opportunities and avenues for
future research Helpful Teaching Ancillaries Instructor Resources are available on a passwordprotected website at http://www.sagepub.com/hisrichinstr. These resources include chapter
outlines, end of chapter discussions, chapter exercises, and teaching notes. International
Entrepreneurship is appropriate as a core text for courses such as Global Entrepreneurship or
International Entrepreneurship or as a supplement in upper-level undergraduate and MBA
courses in Entrepreneurship, New Venture Management, and Entrepreneurship Strategy. In
addition, it can be used as an ancillary text in International Business and International
Management courses.
Details the personality traits of four types of entrepreneurs, examines how they succeed and
fail, and shows would-be entrepreneurs how to apply these principles to achieve success
Entrepreneurship, by Robert Hisrich, Michael Peters and Dean Shepherd has been designed
to clearly instruct students on the process of formulating, planning, and implementing a new
venture. Students are exposed to detailed descriptions of 'how to' embark on a new venture in
a logical manner. Comprehensive cases at the end of the text have been hand-picked by the
authors to go hand-in-hand with chapter concepts.. . The superb author team of Hisrich,
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Peters, and Shepherd draw from their distinct backgrounds to create a book that addresses the
dynamics of today's entrepreneurial challenges. From Bob Hisrich's expertise in global
entrepreneurship to Mike Peter's background as a both a real-life entrepreneur and academic
to Dean Shepherd's current research on cognition and entrepreneurial mindset, this book
balances the crucial line between modern theory and practice. .
Elgar Advanced Introductions are stimulating and thoughtful introductions to major fields in the
social sciences and law, expertly written by the world’s leading scholars. Designed to be
accessible yet rigorous, they offer concise and lucid surveys of the substantive and policy
issues associated with discrete subject areas.
Tackling one of the hottest topics in business today, experts share practical insights about how
to finance, market, manage, and assess a social entrepreneurship venture to create a new
organization that can do well and do good. • Useful examples of how successful social
entrepreneurship enterprises develop marketing plans and promote themselves with integrity •
Models for exemplary performance measurement • A concluding chapter in each volume that
summarizes and focuses the insights offered • Contributions from the leading practitioners and
scholars in the field of social entrepreneurship • Graphics that illustrate and illuminate key
points, facilitating comprehension • A glossary of terms to assist students and lay readers
With the increasing interest in entrepreneurship, a wealth of new ideas and technologies, and a
need for new sources of revenue, the focus of this book is to provide insights on the process,
elements, and activities needed for a university to successfully create new entrepreneurial
ventures. The topics covered include: establishing the process itself, patents and copyrights,
the role of incubators and accelerators, and funding sources for starting and growing the new
ventures. This book provides the basics for a university to fulfill its third mission -- to positively
impact the well being of the surrounding area and the local, national, and world economies.
Brings together a range of empirical studies, which disclose and substantiate the so-called
experience economy with a particular focus on its entrepreneurial aspects. This book
elaborates and clarifies the entrepreneurial nature of the experience economy.
A comprehensive and practical guide to the rules and regulations that govern business--from
anti-trust to workplace health and safety.
The 21st Century brings all new rules. Entrepreneurs are challenging conventional wisdom and
thinking outside the box. One of the first challenges involves challenging the assumption that a
business has to be big to be successful. While most of the 20th century heralded big
businesses, it is clear that businesses no longer have to be big to do big business. Now it is
possible for a handful of people to operate a global business from virtually any place on the
planet. Today, the keyboard has overtaken the boardroom. Financial markets, alliances, and
joint ventures have eliminated the need for entrepreneurs to put up substantial capital
investments. Today's businesses are driven by ideas, innovation, and execution. This book will
show entrepreneurs and business leaders will provide CEOs and entrepreneurs with the tools
that they will need to become leaders in their market.

This book focuses on how to promote innovation and an entrepreneurial mindset within
organizations in the context of structural changes. It highlights the importance of
internal marketing of innovation and ideas among employees, of creating collaborative
spaces, and of company leaders promoting collaboration. The key aspect in all
contributions gathered here is to understand the co-creation paths of structural change
and innovation, and how they contribute to competitive advantage. The respective
chapters address topics such as intrapreneurship, organizational mindset, creating an
entrepreneurial orientation, strategic leadership, and internal & external organizational
networking. All contributions are based on the latest empirical and theoretical research,
and provide key findings and concrete recommendations for organizations.
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Starting A Craft Business is a fresh and innovative inspirational business guidebook for
individuals who love to make handcrafted or art items and want to make money while
enjoying their talent. Whether the craft artisan is a retired school teacher, vacation bible
school craft teacher, disabled professional, or simply a lover of any form of art or craft,
this book will help to make their dreams and aspirations of business ownership become
a reality.
Responding to what they see as an "entrepreneurial black hole" in the church today,
Richard Goossen and R. Paul Stevens present a theologically robust vision of Christian
entrepreneurship that seeks to enfranchise a strategic class of parishioners on behalf of
their congregations.
One key for success for an entrepreneur is to obtain sales (revenue) and profits as
quickly as possible upon launching the venture. Entrepreneurial Marketing focuses on
this and the essential elements of success in order to achieve these needed sales and
revenues and then grow the company. The authors build a comprehensive, state-of-theart picture of entrepreneurial marketing issues, providing major theoretical and
empirical evidence that offers a clear, concise view of the field.Through an international
approach that combines both theoretical and empirical knowledge on entrepreneurship
and marketing, this book informs and enhances an entrepreneurs' creativity, their ability
to bring innovations to the market and their willingness to face risk and change the
world. Key components addressed include: identifying and selecting the market,
determining the consumer needs cost-effectively, executing the basic elements of the
marketing mix (product, price, distribution, and promotion) and competing successfully
in the domestic and global markets by implementing a sound marketing plan.
Numerous illustrative examples bring the content to life. The mix of theoretical content,
examples, empirical analyses and case studies, make this book an excellent resource
for students, professors, researchers, practitioners, and policymakers all over the world.
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