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The sixth edition of Entrepreneurship and Small Firms has been fully revised and updated with contributions from leading academics in the
field. Retaining the popular style of the previous editions and offering a clear and accessible introduction to the topic, this book provides a
thorough coverage of entrepreneurial and small firm theory, concepts, evidence, policy and practice. Integrating academic theory with the dayto-day realities that entrepreneurs may encounter it furnishes the student with a comprehensive analysis of entrepreneurship.This well
established text is justly popular for its clear and accessible approach, presenting the key topics of an entrepreneurship module in an
engaging yet rigorous style. The book covers wide ranging topics from the economic influences on entrepreneurship and sources of finance,
to issues of diversity, family business and social entrepreneurship.New to this edition is a chapter on Corporate Entrepreneurship offering
students a unique insight into entrepreneurship activities in larger businesses and organizations. A reorganized chapter structure for the sixth
edition allows students to navigate the four parts of the text from introductory concepts, the domains of entrepreneurship, through to strategy
and to implementation. New part cases help to highlight the core themes and apply them to real business scenarios.
Entrepreneurship and Small Business
Topics covered include: business angels, Chinese clan entrepreneurship, criminal entrepreneurship, defining the entrepreneur, education,
employee start-ups, entrepreneurship policy, ethics, ethnic minority entrepreneurship, family business, global entrepreneurship and transnationalism, indigenous entrepreneurship, international entrepreneurship, internationalisation, involuntary entrepreneurship, Islam and
entrepreneurship, island entrepreneurship, mature-age entrepreneurs, pastoralism, religion as an explanatory variable for entrepreneurship,
rural entrepreneurship, selfefficacy, social entrepreneurship and venture capital. There are also entries on individuals including Conrad Hilton,
Howard Hughes and Joseph Schumpeter.
Developed for courses at both undergraduate and postgraduate level Innovation and Entrepreneurship is an accessible introductory text
written primarily for students of business and management studies. The book is also suitable for engineering students studying courses in
business and management. Contemporary issues in both innovation and entrepreneurship are used to engage and excite students, and lead
them to the relevant theory, models and lessons. The authors have created a new text which includes: Fully integrated contemporary themes
in innovation, such as sustainability, social entrepreneurship and creating new ventures. A focus on the role of individual entrepreneurship
and organizational innovation, in private and public services. Contemporary cases from areas including new media, computer gaming,
internet services, and public and social innovation cases.
. . . a very significant contribution made by the book is the thoughtful, but by no means negative, counterpoint to the omniscient vision of the
nascent Schumpeterian superhero. While it is well grounded theoretically, it remains a highly accessible and an engaging read. . . An
authoritative and informative account. Lorraine Warren, International Small Business Journal . . . a rich text for expert and non-expert alike.
Down makes a valuable addition to the field of enterprise research by highlighting the value of empirical studies of narrative-identity for
representing the quieter voices of entrepreneurial activity which he hopes challenge the naysayers . Andrew Greenman, Work, Employment
and Society Engagingly written, this sparkling account of the ebb and flow of workaday entrepreneurship injects real life into a field that is too
often cluttered by arid enumerators and profilers of irrelevancies. There is space for the accomplished storyteller to provide everyday
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entrepreneurs with their place in the sun. In this stimulating book, Simon Down marks out this territory in an exemplary fashion. Monder Ram,
De Montfort University, UK Writing about small firms all too often bores us with rather abstract survey-based data, irritates us with anecdotal
snippets or frustrates us with un-theorised and over-detailed descriptions. Simon Down not only avoids these problems, he delights us with a
rich, detailed and entertaining account of life in a small firm. Above all, though, his account is informative and revealing, especially about the
entrepreneurial aspects of small firm life and what this means for the people involved. Tony J. Watson, Nottingham University, UK Simon
Down s timely ethnographic study takes a philosophically reflective and empirically detailed look at the way in which enterprising people use
narrative resources to construct their identity as entrepreneurs. The book draws on a wide range of intellectual sources, from naturalistic
philosophy and social-psychology to sociology and organisational theory. Written in a strong narrative style, the book succeeds in making the
often complex and inaccessible theories on self-identity easy to understand and convincing in relation to other notions of individual agency.
Social aspects of self-identity are examined and elaborated on via the development of concepts such as clichés, generations, space and
relationships. These concepts are, in turn, drawn from the narrative, temporal, spatial and relational frameworks through which individuals
express self-identity. Neither super-heroes nor villains, the case-study entrepreneurs in Narratives of Enterprise emerge as normal people
who seek to make sense of the world through their enterprising activity. Providing a much needed and sophisticated empirical benchmark in a
range of debates current in enterprise and organisation studies, this highly accessible book is a must-read for anyone interested in the
intersection of self-identity and the character of the entrepreneur.
Informed by research and practical experience, Paul Burns' successful text synthesizes good management practice for students and
encourages and develops entrepreneurial skills. Clearly structured and accessibly presented, the comprehensive coverage includes
accounting control and decision-making as well as chapters on family businesses, corporate, international, and social entrepreneurship. Mini
case examples and new long case studies are used to illustrate how concepts are implemented in small, growing, and successful firms, and
the text is fully supported by structured teaching resources.
Around the world there is increasing interest in issues of small business and entrepreneurship. This book encapsulates the knowledge that
can be gained from the most significant research contributions in this field. In addition it provides a historical-doctrinal review of the
development of entrepreneurship and small business research, and presents some of the key pioneers that have shaped the research field.

Tired of the 9-to-5 grind and want a way to earn or tosupplement your income? Easy. The media has named the growing
trend towardmicro-entrepreneurship "the Rise of the Creative Class," "the GigLife," or "the freelance economy." All of
those refer to the nearly4 million workers who were self-employed this past year, andmillions of others who currently
supplement their income withfreelance work. While the trend has been spotted before, there'sone stark difference
between micro-entrepreneurs today and the"Free Agent Nation" citizens of the late '90s: technology.MicroEntrepreneurship For Dummies shows you how to navigatethis confusing technological landscape in order to make
acontributable profit. Micro-Entrepreneurship For Dummies aids you in making thebest use of micro-entrepreneurial
platforms, with helpful advicethat includes information on signing up for and selling products onwebsites such as Airbnb,
Craigslist, Taskrabbit, Uber, andEtsy. Micro-enterprise, using online platforms to sell products orservices,??is a proven
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way to earn extra money and supplementhousehold income In today's struggling economy, the importance of selfrunbusinesses and small enterprise is growing as more people takelower-paying jobs and need a little extra spending
money Shows you how to sign up for and sell products online Micro-Entrepreneurship For Dummies appeals to
anyonelooking to earn or supplement their income from home.
This book will show you how to turn your passion and enthusiasm into a viable commercial opportunity. It is packed full of
practical, down-to-earth advice based on the author's own, and other successful entrepreneurs', experience. You'll
discover how other people have started successful businesses with nothing else than a great idea, self-belief, and
determination. Discover how you can easily: - Research your ideas. - Start your own business at home, from little or
nothing. - Get funding for your new business. - Overcome your fears and sell anything to anyone. - Market your business
on a shoestring. - Create your own successful niche business in a world dominated by multi-retailers. Paul Power's own
successful philosophy is that if your ultimate dream is to run a global franchised network from home but all you can afford
is a second hand laptop, then start with the laptop and work your way up. As the entrepreneurs featured in this book will
testify, that's how many of today's successful businesses started.
The Routledge Companion to Family Business offers a definitive survey of a field that has seen rapid growth in research
in recent years. Edited by leading scholars with contributions from the top minds in family business from around the
world, this volume provides researchers and scholars with a comprehensive understanding of the state of the discipline.
Over 25 chapters address a wide variety of subjects, providing readers with a thorough review of the key research
themes in the modern family firm, such as corporate social responsibility and bank debt rationing. International examples
cover a wide range of economies including China, Europe, and Latin America. The book will appeal to undergraduates,
postgraduates and business instructors seeking a definitive view of the issues and solutions that affect and support family
business.
This 1999 collection examines the role of the entrepreneur in the development of the US economy.
Help your students realize their dreams of small business success with Longenecker’s market-leading text SMALL
BUSINESS MANAGEMENT: LAUNCHING AND GROWING ENTREPRENEURIAL VENTURES, 16e. This popular text
continues to lead with its comprehensive approach, precedent-setting coverage, innovative tools, engaging examples,
and integrated resource package. SMALL BUSINESS MANAGEMENT, 16E delves into the fundamentals of business
management with an emphasis on how to start a business as well as how to manage, grow, and harvest one--the full
business cycle. The book’s thorough emphasis on building the business plan offers a full complement of chapters plus a
full business plan that gives you flexibility in assignment options. All-new cases, proven exercises, and online activities
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place students in the role of decision makers to sharpen their understanding of concepts. Unforgettable examples,
exciting video cases, and coverage of the most current developments in business management today keep this engaging
text as current and practical now as it was when it led the market in its first edition 50 years ago. Each edition builds upon
past strengths with new innovations and breakthrough developments. This edition captures the excitement of small
business with multimedia resources; from popular video cases and Small Business and Entrepreneurship Resource
Center’s robust collection of business-related articles and resources to SMALL BUSINESS MANAGEMENT ONLINE
student learning tools. SMALL BUSINESS MANAGEMENT, 16E provides the valuable resources your students will
reference and rely upon throughout their entire business careers. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
"Entrepreneurship and Small Firms, Fifth Edition, provides comprehensive and accessible coverage of entrepreneurial
and small firm theory, concepts, evidence, policy and practice. Integrating academic theory with the day-to-day realities
that entrepreneurs may encounter, it provides a comprehensive analysis of entrepreneur-ship." --Book Jacket.
Entrepreneurship is a hot topic, yet there is no agreed definition of entrepreneurship. There is even debate about whether
entrepreneurship can be taught! This text and case study collection is designed to stimulate critical thinking and reflective
learning relating to entrepreneurship. This book enables you to focus on the key issues that need to be considered with
regard to new ventures and/or a businessplan module, as well as courses on theory and policy relating to
entrepreneurship and small businesses.
Corporate Entrepreneurship is about entrepreneurial transformation in larger organizations. Paul Burns shows how this can be
achieved by building an organizational architecture – leadership, culture, structure and strategies – that encourages creativity,
innovation and entrepreneurship. He synthesizes research from a number of business disciplines and draws on numerous
corporate examples. New to this edition: - Sections on corporate governance, ethics, sustainability and corporate social
responsibility - Greater emphasis on improving shareholder value through risk management and the generation of strategic
options, rather than just improving profitability - Expanded coverage of the management of disruptive innovation and market
paradigm change, as well as incremental innovation - Coverage of the financial crisis and recession, and their implications for
entrepreneurship - Fully updated case studies and new learning resources Corporate Entrepreneurship is an essential text for all
students of Entrepreneurship and Intrapreneurship, Strategy, Innovation and Leadership. Visit www.palgrave.com/business/burns
for extensive student and lecturer resources including case studies and questions, an individual and a corporate entrepreneurship
test, video commentaries and useful web links.
First published in 1952, the International Bibliography of the Social Sciences (anthropology, economics, political science, and
sociology) is well established as a major bibliographic reference for students, researchers and librarians in the social sciences
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worldwide. Key features * Authority: Rigorous standards are applied to make the IBSS the most authoritative selective bibliography
ever produced. Articles and books are selected on merit by some of the world's most expert librarians and academics. *Breadth:
today the IBSS covers over 2000 journals - more than any other comparable resource. The latest monograph publications are also
included. *International Coverage: the IBSS reviews scholarship published in over 30 languages, including publications from
Eastern Europe and the developing world. *User friendly organization: all non-English titles are word sections. Extensive author,
subject and place name indexes are provided in both English and French. Place your standing order now for the 2003 volumes of
the the IBSS Anthropology: 2002 Vol.48 December 2003: 234x156: Hb: 0-415-32634-6: £195.00 Economics: 2002 Vol.51
December 2003: 234x156: Hb: 0-415-32635-4: £195.00 Political Science: 2002 Vol.51 December 2003: 234x156: Hb:
0-415-32636-2: £195.00 Sociology: 2002 Vol.52 December 2003: 234x156: Hb: 0-415-32637-0: £195.00
Extensively revised for the second edition, this popular text deals with the problems and issues facing entrepreneurs and small
business in the modern era.
Emerging Paradigms in International Entrepreneurship consists of 15 articles organised into six broad themes of interest to
scholars. . . which are likely to remain of interest for some time. Ben Oviatt, Journal of International Business Studies International
entrepreneurship as a field of study is not necessarily confined to the internationalisation phenomenon, and recently advanced
definitions suggest significant scope for the development and establishment of, as yet, undetermined parameters. Emerging
Paradigms in International Entrepreneurship identifies key themes that collectively demonstrate the convergence of thinking at the
interface between the disciplines of international business and entrepreneurship. These are: development of the field and the
effects of international entrepreneurship on a new economy conceptual and paradigmatic developments international
entrepreneurship and the internet as a developing research agenda contacts links and networks as process driven
internationalisation cross-sectoral, cross-national and cross-cultural comparisons of entrepreneurship the experiential emphasis in
entrepreneurial internationalisation. Explaining the complexities of enterprise in an international and sometimes global
environment, this book is distinguished by the cross-disciplinary nature of its contributors and their efforts to develop new
paradigmatic approaches in an area characterised by theoretical diversity and convergence. Appealing to researchers, academics
and policymakers working in international business particularly the international growth and development of small firms and for
entrepreneurship and small firm scholars this book is a must-have. Lecturers and students on post-graduate programmes would
also be interested in the book as a reader.
`A thoughtful and reflective account of "enterprise", offering meaningful and contextualized knowledge to students at all levels,
written in a style that is as engaging as it is informative – and peppered with unobtrusive dry wit' - Professor Sara Carter, OBE,
Hunter Centre for Entrepreneurship, University of Strathclyde Enterprise, Entrepreneurship and Small Business is an exciting new
text for all students of business. Broad and inquisitive in its intellectual outlook, this provocative but accessible textbook covers
core themes and topics in the study of enterprise, as well as looking at subjects that are often ignored, from criminal entrepreneurs
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and the demise of Enron, to 'entre-tainment' and ethnic and indigenous entrepreneurship. Along the way, the reader will find an
interactive exploration not only of the processes of entrepreneuring, of managing small enterprises, or of the implications of
working in an entrepreneurial corporation - he or she will also be challenged to consider enterprise in its social, economic, political
and moral contexts. This textbook moves beyond the narrow, prescriptive focus on the 'how' employed by other textbooks, and
places equal emphasis on the 'why' - all the time considering the role of enterprise, entrepreneurship and small business in the
world we live in. Supported by lively case studies, real-life examples and a concept guide of key terms, this text is ideal for
undergraduate and postgraduate students on any course with an emphasis on enterprise and entrepreneurship.
In this holistic and practical introduction to Entrepreneurship & Small Business, Paul Burns takes a life-cycle view of a business,
arming students with a comprehensive understanding of the many stages and forms of entrepreneurship. The book unpicks
exactly what makes an entrepreneur, what motivates them, how they manage and lead, and how their characteristics help shape
the businesses they run. What's new for this edition? - Updated international case studies from entrepreneurs and small
businesses, ranging from Oman to Australia (see list below for more details) - First-hand, detailed stories from real-life
entrepreneurs in brand new Meet the Entrepreneur video case studies - Exploration of the growing importance of social and civic
enterprise and hot topics such as effectuation and lean entrepreneurship - Rich multimedia content in the form of additional
teaching and learning resources on the companion website This market-leading book offers a truly global selection of case
studies: - 97 cases from across Europe - 22 cases from the U.S. - 9 cases from Far Asia - 7 cases from the Middle East - 6 cases
from Southern Asia - 6 cases from Australia
The European Charter for Small Enterprises recognises that small firms are the backbone of the European economy. Yet books on
the topic are few. An author requires courage to cover such a large set of different views, perceptions and realities about
entrepreneurship, even within the limited area of the Euro-zone. Léo-Paul Dana, with a track record in researching and writing
about entrepreneurship, puts together an ambitious comparison of 12 European countries: an introduction with geographic,
demographic, and historical overviews, a focus on the economy, entrepreneurship and small business sector and a view on the
future. It serves as a valuable overview of self-employment in the Euro-zone, as well as a guide to entrepreneurship.
Contents:AustriaBelgiumFinlandFranceGermanyGreeceIrelandItalyLuxembourgThe NetherlandsPortugalSpainSymbiotic
Entrepreneurship in the Euro-zone Readership: Academics, graduate students and policy makers in the field of entrepreneurship.
Keywords:Austria;Belgium;Finland;France;Germany;Greece;Ireland;Italy;Luxembourg;The Netherlands;Portugal;SpainKey
Features:Beautifully illustrated with author's own photographic images of the 12 European countriesOver 300 references to
specialists and their works provided for further reading
This book represents a comprehensive state-of-the-art picture of entrepreneurship and small business management issues in the Balkans
region. It provides major theoretical and empirical evidence that offers a brighter view of these fields and aims to open up opportunities for
greater dialogue in public policy. The readers would be able to enhance their knowledge on small businesses and innovation issues in the
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Balkans. An outcome of a long lasting endeavour, this book includes contributions of highly reputed authors and experts from the Balkans’
countries. Features forewords by two well-known personalities of this field, Leo Paul Dana and Alain Fayolle.?
SMALL BUSINESS MANAGEMENT, 18e, provides the practical concepts, entrepreneurial insights, and comprehensive resources you’ll find
essential both now and throughout your management future. This market-leading text places you in the role of decision-maker, allowing you
to immediately apply what you’ve learned to current challenges in today’s small businesses. The book’s thorough emphasis on building
business plans ensures that you can effectively create, manage, and analyze a plan for your own venture. Unforgettable examples and
coverage of the most current developments in business management today keep this engaging text as current and practical now as it was
when it led the market in its first edition 52 years ago. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
The Handbook of Entrepreneurial Dynamics provides an important forum for scholars to generate new theory, identify promising research
directions, and present important insights to a very wide audience of scholars in entrepreneurship. The book is formed by empirical research
from the Panel Study of Entrepreneurial Dynamics (PSED), and is the first attempt to develop a comprehensive and thoroughly representative
portrait of entrepreneurial activity in the US. In order to study individuals as their businesses and organizations take shape, this study located
and studied nascent entrepreneurs while in the process of building their enterprises.
Follow the dream of owning a successful small business with the insights found in Longenecker/Petty/Palich/Hoy's market-leading SMALL
BUSINESS MANAGEMENT: LAUNCHING AND GROWING ENTREPRENEURIAL VENTURES, 19E. This market-leading book provides the
practical concepts, entrepreneurial insights, and comprehensive resources you'll find essential both now and throughout your management
future. The book places you in the role of decision-maker, allowing you to immediately apply what you've learned to current challenges in
today's small businesses. The authors provide the background you need to create, manage and analyze a business plan for your own
venture. Unforgettable examples, current cases and coverage of the most current developments in business management today keep this
engaging book as current and practical now as it was when it led the market with its first edition more than 50 years ago. Important Notice:
Media content referenced within the product description or the product text may not be available in the ebook version.
This text and case study collection is designed to stimulate critical thinking and reflective learning relating to entrepreneurship. This book
enables you to focus on the key issues that need to be considered with regard to new ventures and/or a business plan module, as well as
courses on theory and policy relating to entrepreneurship and small businesses. Entrepreneurship: Perspectives and Cases aims to provide
undergraduate and postgraduate students, as well as academics, policy-makers and practitioners, with deeper insights into the
entrepreneurial and wealth creating processes. This includes the processes relating to new and small business development and enterprising
behaviour in family firms and large organizations. This textbook is ideal for anybody studying entrepreneurship as part of a degree or
management course.
This book dispels the myth that entrepreneurship cannot be taught, by breaking down the business start-up process into a seven-stage New
Venture Creation Framework. Step-by-step, chapter-by-chapter, it guides you through the whole process of planning for a new venture - from
generating an idea, through developing the business model, and raising finance. It combines practical advice from entrepreneurs with
academic research and theory. Features include: • Quotes from entrepreneurs – provide both inspiration and practical tips on how to create a
new venture. • Case insights – over 70 cases from around the globe illustrate how a range of organizations have tackled issues in the real
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world. • Academic insights – these provide coverage of recent research and theoretical underpinning in a digestible form. • The New Venture
Framework Exercises featured at the end of each chapter progressively build a comprehensive business plan. New Venture Creation is both
inspirational and practical, and will equip budding entrepreneurs with all the tools they need to undertake a successful new venture. Paul
Burns is a Professor of Entrepreneurship and former Dean of the University of Bedfordshire Business School. He has previously held posts
as Professor of Small Business Development at Cranfield School of Management and at Warwick University Business School, where he set
up the first Small Business Unit. Over his forty year career, he has been an academic, an accountant and an entrepreneur, giving him
unrivalled academic and practical insight into the entrepreneurial practice. www.palgrave.com/companion/burns-new-venture-creation offers
video interviews with the author, New Venture Creation framework exercises, chapter quizzes and much more. 'Bound to become the go-toguide when it comes to new venture creation. For students and practitioners alike, this is a must read.' - Philip Kappen, Copenhagen
Business School 'Paul Burns has a distinguished track record in producing well-informed, practical and engaging texts on new ventures. His
success stems from an ability to capture the true essence of entrepreneurship.' - David Storey, University of Sussex 'This book provides a
detailed, in-depth overview of the new venture creation process through an approach which encompasses both practical and theoretical
issues. The range and depth of discussion on the challenges of starting up is bound to ensure that this book becomes a core text for new
venture creation modules.' - Richard Tunstall, University of Leeds
Realize your dream for small business success with this market-leading book. SMALL BUSINESS MANAGEMENT: LAUNCHING AND
GROWING ENTREPRENEURIAL VENTURES, 17E provides the practical concepts, entrepreneurial insights, and comprehensive resources
you'll find essential both now and throughout your management future. SMALL BUSINESS MANAGEMENT delivers solid coverage of the
fundamentals of business management as it teaches you not only how to start a business, but also how to manage, grow, and harvest a
business. This market leading text places you in the role of decision maker, allowing you to immediately apply what you've learned to current
challenges in today's small businesses. The book's thorough emphasis on building business plans ensures that you can effectively create,
manage, and analyze a plan for your own venture. Unforgettable examples, exciting video cases, and coverage of the most current
developments in business management today keep this engaging text as current and practical now as it was when it led the market in its first
edition 50 years ago. Each edition builds upon past strengths with new innovations and breakthrough developments. SMALL BUSINESS
MANAGEMENT: LAUNCHING AND GROWING ENTREPRENEURIAL VENTURES, 17E offers the insights and practical principles that you'll
reference again and again throughout your business career. Available with InfoTrac Student Collections http://gocengage.com/infotrac.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
This important book enhances understanding of entrepreneurial dynamics, providing the first analysis of changes in US entrepreneurial
activity. Based on the unprecedented Panel Study of Entrepreneurial Dynamics, it examines adult participation in new firm creation and
differences in regional firm creation activity. Shedding light on the importance of new firms for job growth, productivity enhancements,
innovation, and routes for social mobility, the author tracks the success or failure of entrepreneurs, including comparisons of different groups,
such as women and minorities, as well as across countries.
???4?17?,??????,?????,??????,????????????
The new edition of this successful text synthesizes good management practice for students and encourages and develops entrepreneurial
skills. Clearly structured and accessibly presented, this comprehensive textbook includes accounting control, decision-making and new
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coverage of gender and ethnicity; CSR, ethics and business failure.
A landmark collection of original essays that explore the dynamics of entrepreneurship in the U.S. and around the world--from the "mindset"
of the entrepreneur to the challenges of establishing and sustaining new ventures to the institutions and technologies that support new
business creation
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