Read Online Entrepreneurship A Small Business
Approach

Entrepreneurship A Small Business
Approach
This new edition of the market-leading textbook by Paul
Burns offers an unrivalled holistic introduction to the field
of entrepreneurship and valuable guidance for budding
entrepreneurs looking to launch their own small
business. Drawing on his decades of academic and
entrepreneurial experience, the author takes you on a
journey through the business life-cycle, from the early
stages of start-up, through progressive growth, to the
confident strides of a mature business. Combining
cutting-edge theory with fresh global examples and
lessons from real-life business practice, this accessible
and explorative textbook will encourage you to develop
the knowledge and skills needed to navigate the
challenges faced by today's entrepreneurs.
Entrepreneurship and Small Business will help you to: Learn what makes entrepreneurs tick with brand new
Get into the Mindset video interviews and an exploration
of entrepreneuial character traits - Seamlessly
incorporate multimedia content into your learning with
the new Digital Links platform accessed via your smart
device - Understand how worldwide events can impact
small businesses through incisive analysis of the effects
of the COVID-19 pandemic - Grasp how
entrepreneurship differs around the globe, with over 100
Case Insights and new examples from a diverse range of
countries and industries - Ensure your understanding of
the entrepreneurial landscape is up-to-date, with new
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chapters on recruiting and managing people, and on lean
methodologies and business model frameworks. This is
the ideal textbook for students taking undergraduate and
postgraduate Entrepreneurship or Small Business
Management courses, as well as for MBA students.
The search for independence, economic survival and
creation of new ventures has not only brought
entrepreneurship and small business management into
prominent position, but has equally liberated a large
segment of the employable population of this country,
who were formerly totally dependent on the government
for survival to explore other profitable avenues for
personal success. This book therefore, offers a glimpse
into the concept of entrepreneurship which has emerged
to be positively contributory variable for development of
most countries. And for the fact that this is a period of
national socio-political and economic emergency
underscored by high rate of unemployment, political
cheating and social marginalization, the need to look for
solutions have become unavoidable decimals in the lives
of the masses. The book Entrepreneurship and Small
Business Management: A Basic Approach is written with
the aim of helping undergraduates and prospective
young independent minds to gain insight and eventually
try out their latent ideas on business by using small and
medium scale enterprises as the springboard for viable
career and development. This book has Seven Chapters
written in clear simple diction. Chapter One provides a
general description of entrepreneurship and innovation.
Chapter Two is dedicated to examining different forms of
business ownership which are available for the aspiring
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entrepreneur. In Chapter Three staff issues of
networking, recruitment, rewards and layoffs were
discussed. Finance, information needs and application of
ICT to new ventures were treated in Chapter Four.
Chapters Five and Six handled customer satisfaction,
relationship marketing and SMES. The book is
concluded with an outline of legal aspects of business
and common reasons for entrepreneurship failure in
Chapter seven. I strongly recommend this text as a
portable reference-hob and easy resource material for
the busy executive as well as the profound general
interest reader.
Entrepreneurship is a powerful attitude that, in such a
way, in the last few years, has become a discipline
increasingly transversal to different areas of knowledge.
Many times, we think about the things we want such as a
good house, a brand new car, a beautiful relationship, a
good friendship, and a good way to be in the world. Is
that possible that you convert into an entrepreneur? This
book shows some examples of that possibility, from
simple people to a big organization. In all cases, if you
become an entrepreneur, it will be for your taste and
pleasure, a means to survive and enjoy the uncertainty,
and rejoice that you have all these in your hands and
will. Can you find out the trends and overcome the
challenges? We would say yes. It all depends on
whether you want to develop and apply this attitude.
The drivers of globalization are removing the barriers
that segregated the competitive space of the small and
large firms in the past. It is becoming increasingly difficult
for independent small firms to thrive in their traditional
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markets unless they are globally competitive. Managing
an enterprise's commercial, industrial and political
relations well, regardless of size and location, is the
essence of the entrepreneurial challenge in this
competitive arena. Small and medium size enterprises
(SMEs) often face very different issues than large
multinational enterprises do when confronting
internationalization. This volume provides an in-depth
discussion of these challenges. The contributors to this
volume explore the emerging patterns of SME growth
and international expansion in response to the evolving
competitive environment, dynamics of competitive
behavior, entrepreneurial processes and formulation of
strategy. They examine the basis and requirements of
growth and expansion from three perspectives: the
rapidly-changing environment in which business is
conducted, entrepreneurial characteristics, and the
evolving strategic and competitive response to this
changing business environment. Business leaders,
scholars and students interested in international
business and entrepreneurship will welcome this volume.
For courses in Entrepreneurship, Small Business
Management, and Starting a Business. A
Comprehensive, Practical Approach to Starting a
Business For fledgling entrepreneurs and business
readers, Entrepreneurship: Starting and Operating A
Small Business untangles the complex economic,
financial, and professional considerations surrounding
business ownership and operations. In its Fourth Edition,
Entrepreneurship takes a critical look at contemporary
entrepreneurial successes, allowing readers with a range
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of business interests to engage with and draw insight
from the text. Balancing real-world case studies with
thoughtful instruction, Entrepreneurship leads readers to
develop their business plans step by step, at the end of
each chapter. This approach allows readers to
internalize different aspects of business ownership at a
self-guided pace. Also Available with
MyEntrepreneurshipLabTM This title is available with
MyEntrepreneurshipLab—an online homework, tutorial,
and assessment program designed to work with this text
to engage students and improve results. Within its
structured environment, students practice what they
learn, test their understanding, and pursue a
personalized study plan that helps them better absorb
course material and understand difficult concepts.
NOTE: You are purchasing a standalone product;
MyEntrepreneurshipLab does not come packaged with
this content. If you would like to purchase both the
physical text and MyEntrepreneurshipLab search for:
0134422562 / 9780134422565 Entrepreneurship:
Starting and Operating a Small Business Plus
MyEntrepreneurshipLab with Pearson eText -- Access
Card Package, 4/e Package consists of: 0133934454 /
9780133934458 Entrepreneurship: Starting and
Operating a Small Business 0133935876 /
9780133935875 MyEntrepreneurshipLab with Pearson
eText -- access Card -- for Entrepreneurship: Starting
and Operating a Small Business
Realize your dream for small business success with this
market-leading book. SMALL BUSINESS
MANAGEMENT: LAUNCHING AND GROWING
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ENTREPRENEURIAL VENTURES, 17E provides the
practical concepts, entrepreneurial insights, and
comprehensive resources you'll find essential both now
and throughout your management future. SMALL
BUSINESS MANAGEMENT delivers solid coverage of
the fundamentals of business management as it teaches
you not only how to start a business, but also how to
manage, grow, and harvest a business. This market
leading text places you in the role of decision maker,
allowing you to immediately apply what you've learned to
current challenges in today's small businesses. The
book's thorough emphasis on building business plans
ensures that you can effectively create, manage, and
analyze a plan for your own venture. Unforgettable
examples, exciting video cases, and coverage of the
most current developments in business management
today keep this engaging text as current and practical
now as it was when it led the market in its first edition 50
years ago. Each edition builds upon past strengths with
new innovations and breakthrough developments.
SMALL BUSINESS MANAGEMENT: LAUNCHING AND
GROWING ENTREPRENEURIAL VENTURES, 17E
offers the insights and practical principles that you'll
reference again and again throughout your business
career. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media
content referenced within the product description or the
product text may not be available in the ebook version.
"This book got its start with a simple question from my
mother, "What is the difference between what you teach
and what your father did for a living?" We were sitting
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shiva (which is the ancient Jewish tradition of mourning),
in this case after the death of my father, a Polish
immigrant to the United States who had been a small
business owner for almost 50 years at the time of his
death in 2003"-This textbook provides a comprehensive overview of the
essential issues in effective entrepreneurial
management. It first introduces readers to the
fundamentals of entrepreneurial management, the nature
of entrepreneurial managers and business planning,
before exploring the specific topics of creativity and
innovation, risk management, entrepreneurial marketing
and organization as well as financing. The authors then
move to contemporary topics such as entrepreneurial
growth strategies, e-commerce challenges, ethical and
socially responsible entrepreneurial management,
franchising, and managing entrepreneurial family
ventures. Each chapter provides a case study and
several practice-based examples to help explain the
concepts. By providing a truly international approach,
this text offers ample theoretical and empirical insights
into entrepreneurship and small business management.
It is a valuable and up-to-date resource for teachers and
students of entrepreneurship.
The SAGE Handbook of Small Business and
Entrepreneurship offers state-of-the-art chapters on all
aspects of this rapidly-evolving discipline. Original
contributions from the best international scholars map the
development of Entrepreneurship as an academic field,
explore its key current debates and research methods, and
also consider its future directions. Part One: The People and
the Entrepreneurial Processes Part Two: Entrepreneurship
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and Small Business Management and Organization Part
Three: Entrepreneurial Milieu Part Four: Researching Small
Business Entrepreneurship This handbook will be the leading
reference book for Entrepreneurship academics and
researchers, as well as those from other associated
disciplines including business and management, psychology,
marketing, sociology and anthropology.
Never HIGHLIGHT a Book Again! Virtually all of the testable
terms, concepts, persons, places, and events from the
textbook are included. Cram101 Just the FACTS101
studyguides give all of the outlines, highlights, notes, and
quizzes for your textbook with optional online comprehensive
practice tests. Only Cram101 is Textbook Specific.
Accompanys: 9780073403113 .
This text focuses on business planning and the day-to-day
issues of running a small business. It presents an extensive
integration of developing a business plan and integrates
Business Plan Pro software.
Small Business Management: An Entrepreneur’s Guidebook,
by Mary Jane Byrd takes a practical and down-to-earth
approach to planning, organizing, and running a small
business. While employing current research and theory, its
pragmatic “how-to” perspective illustrates many practical
examples and applications from the business world. It
explains how to achieve optimum benefits from the limited
resources available to small firms, as well as how to plan for
growth and succession in a business. It also explores
arguments both for and against owning a small business.
The emergence of an enterprise culture and entrepreneurial
economy has led to the rapid development of theories,
policies and practices in the field of entrepreneurship.
Understanding Enterprise provides a critical introduction to
enterprise in its broadest context, particularly its application to
business through entrepreneurship and small business. The
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book is divided into three distinct parts, which examine
traditional approaches to entrepreneurship, new perspectives
on the subject, and the success or otherwise of government
policy. Key features: - Extensively revised to take into account
the latest thinking and research - Reassessment of traditional
views and a critique of conventional wisdom - Updated
coverage of the impact and failings of comparative
government policies - A good balance between theoretical
and practical perspectives Understanding Enterprise is an
essential companion for undergraduate and postgraduate
students of entrepreneurship. Policy makers and practitioners
will also benefit from this comprehensive guide.
Entrepreneurship and small business management are two
very close and often overlapping disciplines.
Entrepreneurship refers to the dynamic process of creating a
new business venture. Small business management
addresses various issues of organizing and operating a small
business. The goal of this textbook is to provide a package
covering all of the issues related to business start-up and
those arising from running a small business within the
Australasian and South-East Asian contexts. The geographic
markets for the book are Australasia (Australia and New
Zealand) and South-East Asia (Indonesia, Hong Kong,
Malaysia and Singapore). An increasing amount of goods,
capital and people are moving between these two regions
and this text provides the reader with a better regional
understanding of this environment. Features The 'What would
you do? feature presents a scenario in which an
entrepreneur/small business manager needs to respond to a
problem or situation. The "Entrepreneur profile' in every
chapter profiles Australian, New Zealand and Asia-Pacific
entrepreneurs and small business leaders. The end-ofchapter case study profiles an entrepreneurial approach
and/or small business management issue in the pacific Rim.
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For undergraduate and graduate courses in entrepreneurship
and/or small business management. Discover how to
successfully launch and manage a small business. Open your
students' minds to the possibilities, challenges, and rewards
of becoming a small business owner with Entrepreneurship
and Effective Small Business Management . This text
provides students with the tools they need in order to launch
and manage a small business. This Eleventh Edition
continues to provide students with a practical, hands-on
approach to launch a business that has the greatest chance
for success. This edition features ten new cases and the most
recent statistics, studies, surveys, and research about
entrepreneurship and small business management. This
program will provide a better teaching and learning
experience--for you and your students. Here's how: Get
Students to Think Critically about Concepts: Cases challenge
students to think critically about a variety of topics. Encourage
Students to Apply Concepts: Examples and exercises allow
students to see how entrepreneurs are putting into practice
the concepts that they are learning. Stay on the Cutting-Edge
with Today's Hottest Topics: Every chapter reflects the most
recent statistics, studies, surveys, and research about
entrepreneurship and small business management.
Exceptionally how-to, hands-on, and real-world in approach,
this guide to starting a small business walks readers step-bystep through a unique entrepreneurial model that fully
integrates and explains the interrelationships of the functional
areas of business with the human relationship elements.
Features profiles of real entrepreneurs engaged in the
challenges of starting and managing a variety of small
businesses. Covers such topics as: Entrepreneurial
Beginnings; Profiles in Entrepreneurship; Ethics a Foundation
You Can Build On; Financing Your Business; The SBA
Services and Loan Programs, Venture Capitalists, Owner
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Financing And Other Methods Of Creative Financing;
Franchise and Franchise Opportunities; A Finance
Supplement: Evaluating Financial Statements, Time Value of
Money and Capital Budgeting; Marketing More than a
Function, a Customer Information System; Opportunity Based
Marketing, and Marketing Research; Accounting For Small
Business; Federal and State Filing Forms; Management
Information Systems; and The Environment We Operate In.
For anyone interested in starting and/or managing a small
business.
Around the world there is increasing interest in issues of small
business and entrepreneurship. This book encapsulates the
knowledge that can be gained from the most significant
research contributions in this field. In addition it provides a
historical-doctrinal review of the development of
entrepreneurship and small business research, and presents
some of the key pioneers that have shaped the research field.
Entrepreneurship: A Small Business ApproachMcGrawHill/Irwin
Business competencies are very complex, and entrepreneurs'
beliefs, actions, and aspirations for their businesses are
widely influenced by their sense of values and beliefs. This
influences the actions they take, especially in challenging
situations. Successful entrepreneurs can accept challenges,
learn to make responsible choices, and make sure to weigh
all possible outcomes. Developing Entrepreneurial
Competencies for Start-Ups and Small Business is an
assortment of innovative research on the methods and
applications of strategic models for entrepreneurship
competency. While highlighting topics including intellectual
capital, risk management, and entrepreneurship education,
this book is ideally designed for entrepreneurs, business
executives, industry professionals, academicians, students,
and researchers seeking to reduce the level of failure of
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entrepreneurial activity within the global business community.
Entrepreneurs exist in every country but the nature and level
of entrepreneurial activity differs remarkably. Why is this?
What shapes the level of entrepreneurial activity in each
country? What defines entrepreneurial activity? As more and
more teaching and research into entrepreneurship reflects its
often international nature, the need for literature reflecting this
grows. This concise new textbook provides an introduction to
topics in entrepreneurship in a global context; focusing on
how enterprise works across the world. Important topics such
as financing, innovation and (anti) social enterprise are
discussed in detail throughout the text and examples and
case studies are used to illustrate the application of different
theoretical and conceptual approaches to entrepreneurship
and the role it plays in developed, emerging and transitional
economies. Entrepreneurship: A Global Perspective is
suitable for both final year undergraduate and postgraduate
courses in enterprise and is likely to appeal particularly to
student groups with a strong international element.
Fast methods and solutions to approach your small business
for entrepreneurs.
Entrepreneurship: A Small Business Approach takes a handson, problem-based learning approach that works through real
problems faced by entrepreneurs and small business owners.
Using real-world scenarios and exercises throughout, it puts
the student in the roles of financial analyst, marketer, and
business owner to find solutions. By drawing on the most
current environmental conditions and solid research,
Entrepreneurship provides students with the necessary
foundation to design, start, and manage a small business.
Never HIGHLIGHT a Book Again Virtually all testable terms,
concepts, persons, places, and events are included.
Cram101 Textbook Outlines gives all of the outlines,
highlights, notes for your textbook with optional online
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practice tests. Only Cram101 Outlines are Textbook Specific.
Cram101 is NOT the Textbook. Accompanys:
9780521673761
Are you one of the many women out there who needs a
brand-new model for your business career? Are you looking
for entrepreneurial alternatives to the world of big business,
but aren’t sure where to start? A transition into small
business is a natural progression for countless women who
have invested the first phase of their careers in large
companies. Many mid-career women dream of starting their
own businesses, but until now there hasn’t been a book that
gives them the sense of multiple choice that helps them find
the right entrepreneurial fit—options that go beyond starting a
venture to include buying an independent business or a
franchise, joining or consulting for small businesses, or
working with partners. There’s a confusing array of how-to
books out there with general advice about starting a
business, conducting a job search, or balancing work and
family. But what entrepreneurial women really need are the
strategic tools for choosing and growing a business that will
not only make them money, but make them happy as well.
Women need direct, gender-specific advice about succeeding
financially in their businesses; they also crave the feeling that
their work matters, and they want flexibility and control over
their professional lives in order to achieve a healthy work-life
balance. This book offers them the womenfriendly business
advice they need and numerous true-life role models to
identify with and emulate. Author Ginny Wilmerding opens
women’s eyes to the advantages of buying, joining, or
consulting for existing small businesses, fully explaining the
alternatives to starting from scratch. If you lack an original
business idea, this book will give you the confidence you
need to get excited about pursuing a business idea other than
your own. But if you do want to start a company from the
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ground up, there’s plenty of food for thought for you here,
too. Wilmerding not only shares her own stories and outside
experts’ advice but also includes insightful vignettes from
women who have found their niches and are succeeding
financially. If you’re wondering how to finance your small
business, Wilmerding steers you toward success in obtaining
SBA loans and other financing. Finally, if you’re considering
partnering with others to share the risk and the fun, she
prepares you for partnership success, and explains the
importance of good advisers and mentors. The goal of this
book is to get you started on the path to a successful career
in the small business world, a world that needs experienced,
smart, versatile women like you to join its ranks. Smart
Women and Small Business is the ultimate professional guide
for mid-career, business-minded women who want to achieve
the same independence and success as their entrepreneurial
male peers—but in their own way.
Entrepreneurship is the process of designing, launching and
managing a business. The concept of entrepreneurship may
be extended to encompass the capacity to identify a business
opportunity, acquire and deploy the necessary resources to
develop and manage a venture with the associated risks.
Most entrepreneurial ventures often start as a small business
with the owner alone managing operations, or involving a
small team of employees. These small businesses offer an
innovative service, process or product. An entrepreneurship is
successful if there are situations or opportunities for
combining resources to generate profit, and people and
resources are efficiently organized. Entrepreneurship can
extend in scope from for-profit businesses to social
entrepreneurship. It may also range in scale from solo and
part-time projects, to large-scale initiatives involving the
creation of many jobs. This book elucidates the innovative
models around prospective developments with respect to
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entrepreneurship. It is a compilation of chapters that discuss
the most vital concepts and emerging trends in the field of
small business management. This book, with its detailed
analyses and data, will prove immensely beneficial to
professionals and students involved in this area at various
levels.
"Entrepreneurship and small businesses are vital
determinants of sustainable economic growth, particularly in
emerging economies, and are acknowledged as engines
driving competitiveness and job creation. Countries that have
encouraged and nurtured both of these have stronger
economies and are more resilient. Entrepreneurship and
small business management focuses on developing the
important skills necessary for entrepreneurs to succeed at
doing business in emerging economies. Entrepreneurship
and small business management provides a balanced theory
and practical approach to help budding entrepreneurs
develop thriving businesses. Fundamental aspects such as
innovation and creativity are discussed as well as
entrepreneurial strategies. The concluding section covers the
essence of the business plan as well as relevant case
studies, which are presented as a way of ensuring
understanding."--Publisher's website
A landmark collection of original essays that explore the
dynamics of entrepreneurship in the U.S. and around the
world--from the "mindset" of the entrepreneur to the
challenges of establishing and sustaining new ventures to the
institutions and technologies that support new business
creation
For courses in small business management,
entrepreneurship, and new venture creation and/or
management. The foundation to building a successful small
business Taking a practical, hands-on approach to
entrepreneurship, this text equips students with the tools and
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critical-thinking skills needed for small business success. Now
in its 9th Edition, Essentials of Entrepreneurship and Small
Business Management teaches students how to successfully
launch and manage a business. By dissecting case studies,
examining successes and failures in the context of the
market, and observing the tactics used by today's most
successful small business ventures, students can develop the
skills that will give them a unique advantage in a hotly
competitive environment. Also available with MyLab
Entrepreneurship By combining trusted authors' content with
digital tools and a flexible platform, MyLab personalizes the
learning experience and improves results for each student.
Note: You are purchasing a standalone product; MyLab
Entrepreneurship does not come packaged with this content.
Students, if interested in purchasing this title with MyLab, ask
your instructor to confirm the correct package ISBN and
Course ID. Instructors, contact your Pearson representative
for more information. If you would like to purchase both the
physical text and MyLab Entrepreneurship, search for:
0134890434 / 9780134890432 Essentials of
Entrepreneurship and Small Business Management Plus
MyLab Entrepreneurship with Pearson eText -- Access Card
Package, 9/e Package consists of: 0134741080 /
9780134741086 Essentials of Entrepreneurship and Small
Business Management 0134743067 / 9780134743066 MyLab
Entrepreneurship with Pearson eText -- Access Card -- for
Essentials of Entrepreneurship and Small Business
Management
Exceptionally practical, this best-selling manual teaches
budding entrepreneurs the “hands-on” tools and techniques
for launching and managing a small business the right way —
and to imbue it with the staying power necessary to succeed
and grow in the hotly competitive environment of the 21st
century. The volume details the challenges and rewards of
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entrepreneurship, building the business plan, marketing
strategies, finding financing, location and layout, techniques
for enhancing profitability, managing people and the legal
aspects of entrepreneurship. For small business owners and
potential business owners.
In this holistic and practical introduction to Entrepreneurship &
Small Business, Paul Burns takes a life-cycle view of a
business, arming students with a comprehensive
understanding of the many stages and forms of
entrepreneurship. The book unpicks exactly what makes an
entrepreneur, what motivates them, how they manage and
lead, and how their characteristics help shape the businesses
they run. What's new for this edition? - Updated international
case studies from entrepreneurs and small businesses,
ranging from Oman to Australia (see list below for more
details) - First-hand, detailed stories from real-life
entrepreneurs in brand new Meet the Entrepreneur video
case studies - Exploration of the growing importance of social
and civic enterprise and hot topics such as effectuation and
lean entrepreneurship - Rich multimedia content in the form of
additional teaching and learning resources on the companion
website This market-leading book offers a truly global
selection of case studies: - 97 cases from across Europe - 22
cases from the U.S. - 9 cases from Far Asia - 7 cases from
the Middle East - 6 cases from Southern Asia - 6 cases from
Australia
Taking a practical, hands-on approach to entrepreneurship,
this text equips students with the tools and critical thinking
skills they need to position themselves for enduring small
business success. Now in its Eighth Edition, Essentials of
Entrepreneurship and Small Business Management teaches
students how to successfully launch and manage a small
business with staying power. By dissecting case studies,
examining successes and failures in the context of the
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market, and observing the tactics used by today's most
successful small business ventures, a diverse set of students
can develop potent business acumen in the classroom.
These skills give them a unique advantage in a hotly
competitive environment, transforming their passion,
creativity, and ambition into the force that drives the world's
economy. Essentials of Entrepreneurship and Small Business
Management contains a multitude of student- and instructorfriendly features, almost all of which have been updated in
this new edition.
In this engaging and practical book, authors Lisa K. Gundry
and Jill R. Kickul uniquely approach entrepreneurship across
the life cycle of business growth—offering entrepreneurial
strategies for the emerging venture, for the growing venture,
and for sustaining growth in the established venture. Written
from the point of view of the founder or the entrepreneurial
team, the book offers powerful and practical tools to increase
a venture's potential for success and growth.

Growing and Managing a Small Business provides
students with a comprehensive introduction to business
ownership and management from the start-up phase
through growth and harvest. Decidedly entrepreneurial in
focus, this book departs from the traditional small
business management text by incorporating themes and
principles appropriate to managing small companies in a
dynamic, global environment. In addition to up-to-date
coverage of risk management and strategies for
"harvesting the business," the Second Edition introduces
several new chapters that examine topics such as ethics
and social responsibility, family businesses, and
technology. New boxed features illustrate the author's
real-world approach through case studies and profiles of
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small businesses and entrepreneurs.
For courses in small business management,
entrepreneurship, and new venture creation and/or
management. The foundation to building a successful
business Taking a practical, hands-on approach to
entrepreneurship, this text equips students with the tools
and critical-thinking skills they need for business
success. Now in its 9th Edition, Essentials of
Entrepreneurship and Small Business Management
teaches students how to successfully launch and
manage a business. By dissecting case studies,
examining successes and failures in the context of the
market, and observing the tactics used by today's most
successful small business ventures, students can
develop the skills that will give them a unique advantage
in a hotly competitive environment.
"Entrepreneurship and Small Firms, Fifth Edition,
provides comprehensive and accessible coverage of
entrepreneurial and small firm theory, concepts,
evidence, policy and practice. Integrating academic
theory with the day-to-day realities that entrepreneurs
may encounter, it provides a comprehensive analysis of
entrepreneur-ship." --Book Jacket.
Begin your small business success today as you
transform your business idea into a powerful, functional
business plan with Hiduke/Ryan's SMALL BUSINESS:
AN ENTREPRENEUR'S BUSINESS PLAN, 9E. This
indispensable guide to small business takes a practical
action-step approach to help you sharpen your business
talents and focus your business ownership dreams. You
learn to identify business opportunities, market needs,
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and target customers as you develop an actual working
business plan from the ground up. Timely business tools
and ongoing links to the latest small business information
available on the Internet keep the information you're
using focused on the future. Throughout the book, you
gain firsthand glimpses into the challenges and
successes that other passionate entrepreneurs face.
Whether you plan to build your own business, pursue a
franchise, or purchase an existing business, in SMALL
BUSINESS: AN ENTREPRENEUR'S BUSINESS PLAN,
9E, you'll find the timely advice, powerful skills, and
effective plans you need for success. Make the grade
with CourseMate + LivePlan! This interactive website
helps you make the most of your study time by
accessing everything you need to succeed in one
convenient place. This version of CourseMate includes
LivePlan from Palo Alto Software; a proven web-based
business plan software that allows you to produce a
professional-grade business plan through software used
by real entrepreneurs. MANAGEMENT CourseMate also
provides an interactive eBook, dynamic flashcards,
interactive quizzes, videos, games, and more to help you
master today's management concepts. Available with
InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media
content referenced within the product description or the
product text may not be available in the ebook version.
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