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Electronic Commerce
This groundbreaking book introduces the application of statistical methodologies
to e-Commerce data With the expanding presence of technology in today's
economic market, the use of the Internet for buying, selling, and investing is
growing more popular and public in nature. Statistical Methods in e-Commerce
Research is the first book of its kind to focus on the statistical models and
methods that are essential in order to analyze information from electroniccommerce (e-Commerce) transactions, identify the challenges that arise with
new e-Commerce data structures, and discover new knowledge about consumer
activity. This collection gathers over thirty researchers and practitioners from the
fields of statistics, computer science, information systems, and marketing to
discuss the growing use of statistical methods in e-Commerce research. From
privacy protection to economic impact, the book first identifies the many
obstacles that are encountered while collecting, cleaning, exploring, and
analyzing e-Commerce data. Solutions to these problems are then suggested
using established and newly developed statistical and data mining methods.
Finally, a look into the future of this evolving area of study is provided through an
in-depth discussion of the emerging methods for conducting e-Commerce
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research. Statistical Methods in e-Commerce Research successfully bridges the
gap between statistics and e-Commerce, introducing a statistical approach to
solving challenges that arise in the context of online transactions, while also
introducing a wide range of e-Commerce applications and problems where novel
statistical methodology is warranted. It is an ideal text for courses on eCommerce at the upper-undergraduate and graduate levels and also serves as a
valuable reference for researchers and analysts across a wide array of subject
areas, including economics, marketing, and information systems who would like
to gain a deeper understanding of the use of statistics in their work.
The growth of the Internet continues to influence our lives and businesses.
Irrespective of their type and size, all firms and organizations are rethinking their
strategies and operations. An increasing number of businesses are using ecommerce to gain competitive advantage. However, doing e-commerce is
complex and requires understanding a vast array of topics. This book provides
coverage of essential topics in E-commerce i.e. technology infrastructure,
building blocks of e-commerce, online marketing, online payment systems, online
business models, online business environment issues, website usability, ecommerce strategy, mobile commerce, and e-CRM/e-SCM. Compared with
available texts on e-commerce, the perspective of this book is global ePage 2/19
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commerce. The book is written in simple language, provides up-to-date coverage
of material and associated research, and filled with examples to support material
presented. This book is useful for undergrad and graduate students,
professionals, and anyone looking to gain a solid foundation to continue their
learning of dynamic e-commerce environment.
This volume contains 18 thoroughly refereed and revised papers detailing recent
advances in research on designing trading agents and mechanisms for agentmediated e-commerce. They were originally presented at the 11th International
Workshop on Agent-Mediated Electronic Commerce (AMEC 2009) collocated
with AAMAS 2009 in Budapest, Hungary, or the 2009 Workshop on Trading
Agent Design and Analysis (TADA 2009) collocated with IJCAI 2009 in
Pasadena, CA, USA. The papers focus on topics such as individual agent
behavior and agent interaction, collective behavior, mechanism design, and
computational aspects, all in the context of e-commerce applications like trading,
auctions, or negotiations. They combine approaches from different fields of
mathematics, computer science, and economics such as artificial intelligence,
distributed systems, operations research, and game theory.
'Editor John Rothchild, who is himself a well-regarded author in the field of ecommerce, has gathered an impressive assembly of well-known authors for this
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fine Handbook of essays relating to many specific aspects of the ever-burgeoning
global e-commerce
Written by experienced authors who share academic as well as real-world
practices, this text features exceptionally comprehensive yet manageable
coverage of a broad spectrum of E-commerce essentials from a global point of
view. The new edition pays special attention to the most recent developments in
online behavior in our business, academic, and personal lives. Introduction to ECommerce and E-Marketplaces; Internet Consumer Retailing; Business-toBusiness E-Commerce; Other EC Models and Applications; EC Support
Services; EC Strategy and Implementation; Application Development Perfect for
anyone looking for a brief or supplemental text on EC. Ideal for busy executives.
Readers explore the latest developments in online business with cutting-edge
coverage, real examples, actual business cases, and hands-on applications
found in the market-leading ELECTRONIC COMMERCE, 12E. This edition
provides comprehensive coverage of emerging strategies, up-to-the-minute
technologies, and the latest market developments. Readers gain an appreciation
of the dynamics within this fast-paced industry as the book balances a
presentation of technological issues with the strategic business aspects of
successful e-commerce. The book addresses e-commerce growth in the rapidlyPage 4/19
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developing economies of China, India, and Brazil and examines social media and
online marketing strategies, technology-enabled outsourcing, and online payment
processing systems. New Learning From Failure features draw important lessons
from the experiences of actual companies while engaging cases feature real
company challenges and successes. Important Notice: Media content referenced
within the product description or the product text may not be available in the
ebook version.
Electronic Commerce is one of the most important aspects to emerge from the
Internet. It allows people to exchange goods and services immediately, with no
barriers of time or distance Initially, E-Commerce was primarily the domain of
large firms, due to its initial format of customized, complex, and expensive
transactions – essential barriers to entry by smaller competitors. Today, for a
nominal fee, anyone may become an online merchant, with the potential to reach
millions of consumers world-wide. In essence, the development of the Internet
has had the same effect on E-Commerce as Henry Ford’s assembly line on the
automotive industry. It has converted a luxury for the few into a relatively simple
and inexpensive device for the masses. In this book, we will explore these
impacts and innovations. The purpose of this book is to provide a preliminary
analytical foundation (knowledge base), which then may be used for further,
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more advanced study. It is not intended to be an exhaustive analysis—yet at the
same time provides as much information as possible to provide an accurate
depiction of the current state and likely future direction of E-Commerce.
Articles on electronic commerce include the following: the marketplace; the
Internet; business globalization; security and privacy; advanced electronic data
interchange; standardization; smart cards and other technology; and intelligent
agents, browsers, and spiders.
The steady growth of internet commerce over the past twenty years has given
rise to a host of new legal issues in a broad range of fields. This authoritative
Research Handbook comprises chapters by leading scholars which will provide a
solid foundation for newcomers to the subject and also offer exciting new insights
that will further the understanding of e-commerce experts. Key topics covered
include: contracting, payments, intellectual property, extraterritorial enforcement,
alternative dispute resolution, social media, consumer protection, network
neutrality, online gambling, domain name governance, and privacy.
Electronic CommerceCengage Learning
This is a complete introduction to the world of electronic commerce, including
balanced coverage of technical and business topics.
Throughout the book, theoretical foundations necessary for understanding
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Electronic Commerce (EC) are presented, ranging from consumer behavior to
the economic theory of competition. Furthermore, this book presents the most
current topics relating to EC as described by a diversified team of experts in a
variety of fields, including a senior vice president of an e-commerce-related
company. The authors provide website resources, numerous exercises, and
extensive references to supplement the theoretical presentations. At the end of
each chapter, a list of online resources with links to the websites is also provided.
Additionally, extensive, vivid examples from large corporations, small businesses
from different industries, and services, governments, and nonprofit agencies from
all over the world make concepts come alive in Electronic Commerce. These
examples, which were collected by both academicians and practitioners, show
the reader the capabilities of EC, its cost and justification, and the innovative
ways corporations are using EC in their operations. In this edition (previous
editions published by Pearson/Prentice Hall), the authors bring forth the latest
trends in e-commerce, including social businesses, social networking, social
collaboration, innovations, and mobility.
This volume presents a global perspective on the major areas of electronic
commerce, including (but not limited to) those related to the World Wide Web. It
does not focus on technical issues, but instead examines the commercial, social
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and cultural aspects of electronic commerce, including buyer-seller relationships,
consumer decision making, information strategy, EDI, electronic banking,
information systems for electronic banking, and channel integration.
"The rapid commercialization of the Internet and success of online direct
marketing led to the burgeoning field of business-to-business e-commerce, a
growing industry analyzed with the most recent research developments and
successful implementation strategies in this business volume. E-commerce
environments, supply chain management issues, and value chain networks are
explored with respect to process, research, and electronic tendering. More
complex discussions of classification schemes, manufacturing connectedness,
and structuration theory provide the academic dimension of the practical
business challenges presented."
In Electronic Business Communications, Mike Chesher and Ricky Kaura tell you
all that you need to know about electronic commerce over the Internet. All the
major topics are covered: - How electronic business communications can give
you the edge over your competitors; - How you can develop effective business
strategies for electronic commerce; - All you need to know about EDI/Ecommerce Security concerns? What security concerns ? the Internet is open for
business! - What are the E-commerce standards and why do they matter? Page 8/19
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Making the most of trading via the Internet and value added networks; Breakthroughs in Web-based EDI and Internet applications Information highway
initiatives; - Lots of case studies are included. Anyone working in or coming into
contact with the exciting world of business electronic communications will find
something to interest them here.
E-Commerce: Concepts and issues provides an overview of the current and next
generations of e-commerce. The Encyclopedia emphasized on the three major
driving forces behind e-commerce: technology changes, business development,
and social controversies. According the market forecasts, e-commerce will attain
growing importance in the near future; the nature of business transactions is
changing.
Electronic Commerce Management for Business Activities and Global Enterprises: Competitive
Advantages is written as an e-commerce textbook for undergraduate and graduate students in
various business programs, including information systems, marketing, computer science, and
MBA. In addition to serving as a textbook in e-commerce, this book also provides an excellent
repository for instructors, researchers, and industry practitioners for their research ideas,
theories, and practical experiences. In addition to regular topics traditionally taught in the
classroom, this textbook addresses the many new emerging ideas and applications and
presents tools and techniques in all aspects of e-commerce development and management in
the global economy.
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Inhaltsangabe:Abstract: The object of research is electronic commerce as an instrument of
new economy which has gained a foothold in the western business practice and is developing
in Ukraine at a furious pace. The subject of the research is organizational, structural and
functional development of e-commerce. The purpose of the thesis is, basing on the analysis of
current state of electronic commerce in the world and Ukraine, to estimate the its prospects for
doing business internationally and to develop recommendations for a Ukrainian company X
which considers the possibility of introducing e-commerce business models into its business
practice. The information data of the thesis are based on official statistical reports, current webarchives of research and statistical Internet-companies, national Boards of Statistics,
Organization of Economic Cooperation and Development, publications on e-business and ecommerce issues, economic literature from the funds of the scientific library of Otto-vonGuericke University (Magdeburg, Germany). The thesis applies the method of scientific
abstractions, cause-effect and functional analysis to understand the mechanism of electronic
commerce and its place within the electronic business framework; comparative statistical
analysis to study the state of the art in the electronic commerce in the world and in Ukraine,
SWOT-analysis to define the strategic potential of electronic commerce; economicmathematical simulation to estimate the efficiency of the Internet shop for the business activity
of the company «?». The thesis describes the Internet as an environment for doing business,
defines the concept of e-commerce, its components, advantages, costs and challenges. It
considers the peculiarities of studying international e-commerce, its dynamics in the world and
in Ukraine, analyses factors that influence its development in transitional economies. The
thesis gives classification of business-models for electronic commerce and provides
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calculations proving the efficiency of the Internet shop as the simplest and most available
business model for a Ukrainian company that considers a possibility to launch e-commerce
initiative including the international business activity. Calculations prove that introduction of the
Internet shop contributes to increasing the efficiency of the business activity, to improving
customer service quality and strengthening the company competitiveness in the home and
foreign [...]
Some analysts predict that electronic commerce will grow to more than $300 billion in the next
five years. With electronic commerce growing in exponentially, staying competitive through an
effect e-business strategy is a tough challenge. Electronic commerce represents one of the
most promising directions for generating competitive advantage at the micro level of the
organization and for increasing productivity at the macro level of the economy. Electronic
Commerce: Opportunity and Challenges looks at the critical fundamental elements that could
impact a user's perception of business-to-business and business-to-consumer electronic
commerce. It presents a study of key components and concepts of e-commerce, evaluating the
critical success factors for global e-commerce, the economics of e-commerce and the practical
issues involved with e-commerce in various applications.
Intended for the first course any student will take on e-commerce. The comprehensive
coverage of this text provides the latest information in e-commerce to teach students how to
build a successful e-business. This text brings students through the entire process of ecommerce from strategic planning to actual fulfillment using a student-friendly writing style to
explain the technology of the Internet. Manageable for the undergraduate student, Electronic
Commerce provides the technical, operational, and managerial details necessary for student
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success.
This book is essentially for students pursuing MBA programs. It will also be very useful for the
other specialized courses like diploma in electronic commerce or information technology etc.
The following features make this book an indispensable text.
ECWAC2012 is an integrated conference devoted to Electronic Commerce, Web Application
and Communication. In the this proceedings you can find the carefully reviewed scientific
outcome of the second International Conference on Electronic Commerce, Web Application
and Communication (ECWAC 2012) held at March 17-18,2012 in Wuhan, China, bringing
together researchers from all around the world in the field.
Advances in automation for electronic commerce require improved understanding and
formalization of the objects, processes, and policies of commerce itself. These include
business objects such as bills of lading and contracts; processes such as workflows and trade
procedures; and policies covering such problems as contract or procedure validation and
strategic behaviour. This book is about theory, formalization, and proof-of-concept
implementation of these and related matters. In addition to presenting state-of-the-art results,
the book places this work in the context of nearly twenty years of developments in formal
modelling for electronic commerce. A comprehensive bibliography and index are provided.
The U.S. and other developed nations are undergoing a transition from a paper econ omy to a
digital economy, not unlike the transition from an oral exchange economy to a physically
recorded (clay, papyrus) exchange economy that took place several millennia ago. As with the
earlier transition, a change in the medium for recording and reporting transactions (i.e., from
oral to written, from written to electronic) is bringing about a significant change in the economic
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and social system in which they are imbedded. The oral-to-written transition eventually gave us
the concepts of property rights, commercial law, accounting standards, and financial
transparency. What will the written-to-electronic transition give us? The answer is not clear, but
we can expect that the economic system that follows this transition will differ substantially from
the current system to which we are accustomed. In this book we examine the electronic
exchange mechanisms of the emerging digital economy. We do so by examining eight salient
topics in electronic commerce (EC). Each of these topics is examined in detail in a separate
section of this book.

This is a complete update of the best-selling undergraduate textbook on Electronic
Commerce (EC). New to this 4th Edition is the addition of material on Social Commerce
(two chapters); a new tutorial on the major EC support technologies, including cloud
computing, RFID, and EDI; ten new learning outcomes; and video exercises added to
most chapters. Wherever appropriate, material on Social Commerce has been added to
existing chapters. Supplementary material includes an Instructor’s Manual; Test Bank
questions for each chapter; Powerpoint Lecture Notes; and a Companion Website that
includes EC support technologies as well as online files. The book is organized into 12
chapters grouped into 6 parts. Part 1 is an Introduction to E-Commerce and EMarketplaces. Part 2 focuses on EC Applications, while Part 3 looks at Emerging EC
Platforms, with two new chapters on Social Commerce and Enterprise Social Networks.
Part 4 examines EC Support Services, and Part 5 looks at E-Commerce Strategy and
Implementation. Part 6 is a collection of online tutorials on Launching Online
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Businesses and EC Projects, with tutorials focusing on e-CRM; EC Technology;
Business Intelligence, including Data-, Text-, and Web Mining; E-Collaboration; and
Competition in Cyberspace. the following="" tutorials="" are="" not="" related="" to=""
any="" specific="" chapter.="" they="" cover="" the="" essentials="" ec=""
technologies="" and="" provide="" a="" guide="" relevant="" resources.="" p
This four-part overview of electronic commerce offers a more thorough and technical
view of the subject than many recent books on the subject. The book provides a
balance of theories, applications, and hands-on material. Electronic Commerce is
divided into four parts: Electronic Commerce Basics, Electronic Commerce Supporting
Activities, Implementation and Management Issues in Electronic Commerce, and
Appendix and Glossary. The book's chapters begin with introductions of leading
companies with significant e-commerce expertise and at least two small case studies.
They include 10 or more hands-on exercises, encouraging readers to explore and
analyze sites, and a list of key terms and bibliographic citations. They conclude with
25-30 review questions and 6-10 projects for further investigation. Offers a generalist's
overview of the field and its major players for people with little or no technical
background Every chapter starts with an industry profile and two information boxes,
which serve as case studies and point to practical applications Projects and hands-on
exercises conclude each chapter
The two-volume set CCIS 143 and CCIS 144 constitutes the refereed proceedings of
Page 14/19

Download File PDF Electronic Commerce
the International Conference on Electronic Commerce, Web Application, and
Communication, ECWAC 2011, held in Guangzhou, China, in April 2011. The 148
revised full papers presented in both volumes were carefully reviewed and selected
from a large number of submissions. Providing a forum for engineers, scientists,
researchers in electronic commerce, Web application, and communication fields, the
conference will put special focus also on aspects such as e-business, e-learning, and esecurity, intelligent information applications, database and system security, image and
video signal processing, pattern recognition, information science, industrial automation,
process control, user/machine systems, security, integrity, and protection, as well as
mobile and multimedia communications.
This book is the ideal starting point for business managers involved with electronic
commerce, as well as technical professionals who want to keep abreast of the latest
trends and issues in management practices affected by electronic commerce
technology. You will learn about firewalls, transaction security, electronic payment
methods, and the management issues facing Internet Service Providers. Also fully
covered are electronic commerce applications internal to the corporation-supply-chain
management, manufacturing, and finance.
This book covers recent advances in electronic commerce research activities. It aims to
encourage activities in this field, and to serve researchers with an interest in electronic
commerce. This book is edited from some aspects of e-commerce researches including
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theoretical mechanism design of trading based on auctions, allocation mechanism
based on negotiation among multi-agent, case-study and analysis of e-trading, data
engineering issues in e-commerce, and so on.
Presents an overview of electronic commerce and how it has allowed companies to
conduct business globally through the Internet.
As an astonishing array of new electronic technologies is introduced to the
marketplace, the foundations of global commerce are beginning to change in dozens of
subtle and profound ways. Drawing on the expertise of 29 leading academics, business
strategists, entrepreneurs, software makers, investors, journalists, and public
policymakers, this book examines the communications and information technologies
that are redefining the fundamental conditions and relationships of commercial
transactions, and the implications of the new electronic commerce for individuals,
businesses, and society.
??E-Commerce Strategy: Text and Cases provides the fundamental literature required
for graduate students and practitioners to understand electronic commerce. Each
chapter provides clearly designed learning objectives and review questions to highlight
the major topics and goals. This book covers many of the new innovations and
technologies that have been established for e-commerce site development. Unlike
similar books, topics such as e-channel adoption, factors affecting e-commerce
adoption, and strategy design are reviewed in greater depth. Additionally, the book
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examines areas not normally covered like open source, online research, and peer-topeer systems. E-Commerce Strategy: Text and Cases is divided into two parts. Part 1
examines the evolution of e-commerce, analyzes different sectors such as B2B and mCommerce, and explores the challenges they face. Case studies of well known
companies reinforce the concepts learned to demonstrate both successes and failures
in the field. Part 2 deals with developing strategies in e-Commerce and looks at future
trends including Web 2.0. Overall, the useful guidelines provided should prove valuable
to students and researchers in the field.
This volume provides a comprehensive guide to the status of the OECD-led international work
on taxation and electronic commerce, and hence to emerging conclusions and
recommendations across a wide span of tax policy and tax administration issues.
With contributions from prestigious lawyers, economists,accountants, and consultants from
around the world, IntellectualProperty in the International Marketplace presents a highly
complexsubject in a user-friendly, organized manner. The two-volumes serveas an intellectual
property compendium to business professionalsand their counsel, helping them explore and
answer intellectualproperty questions in business transactions in global settings.Volume I
covers the methods for dealing with intellectual propertyin every type of business transaction,
while Volume II covers theunderlying general principles of international intellectualproperty law.
This core volume (ISBN 0471-351059) is supplemented annually. The 2002 Supplement (ISBN
0471-390313) includes: * New chapters on such topics as Patent Strategies in the Era ofthe
Internet, Parallel Imports into and within the European Union,and Copyright and E-Commerce.
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* Updates to International Laws and Developments on SecurityInterests in Intangible Assets
that have taken place in Australia,Canada, France, Hong Kong, and Korea. This supplement
updates the 2 Volume set, Simensky/IntellectualProperty in the Global Marketplace Second
Edition (ISBN0471-351059).
Effective electronic commerce requires integrating resources and extracting the critical
information from across Web sites. From the recent efforts to develop tools for interoperability
and warehousing between scattered information on the web emerged the new discipline of
web data management, and this book, Web Data Management and Electronic Commerce. The
first of its kind, it combines data management and mining, object technology, electronic
commerce, Java, and the Internet into a complete overview of the concepts and developments
in this new field. It details technologies in security, multimedia data management techniques,
and real-time processing and discusses the emerging standards of Java Database
Connectivity, XML, metadata, and middleware. A simple Web site isn't good enough anymore
To remain competitive, you need Internet capabilities that allow you and your customers to
buy, sell, and advertise. Even if you are unfamiliar with e-commerce, this self-contained
volume provides the background you need to understand it through appendices that explain
data management, Internet, security, and object technology. Approachable enough for the
beginner and complete enough for the expert, Web Data Management and Electronic
Commerce helps you to manage information effectively and efficiently.
This is a complete introduction to many facets of electronic commerce such as global
networking and other broadband technologies which are being used as competitive weapons in
today's businesses.
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This work addresses eCommerce issues in small to medium-sized enterprises (SMEs) in a
global setting. It covers issues that are of importance to researchers, students, and
professionals interested in the eCommerce field in SMEs.
I am pleased to introduce this publication based on one of the deliverables of the NO
PROBLEMS project. This is one of the projects co-financed by the European Commission in
the framework of the TEN-Telecom programme. Electronic commerce is high up on the
agenda of the European Commission and is one of the priorities of the TEN-Telecom
programme. Electronic commerce requires a reliable and secure communications environment.
But in order to attract the large number of Europe's SMEs and the European citizens,
electronic commerce support services must be widely accessible at low cost. The NO
PROBLEMS project has addressed these challenging requirements by combining two
complementary technologies: X.400 messaging for the reliability and the security framework,
Internet for the low cost accessibility. NO PROBLEMS is in many regards illustrative of the
TEN-Telecom objectives: it combines available technology to provide innovative services to
Europe's SMEs. This publication provides an in-depth insight into some of the key technologies
expected to playa major role in the support of electronic commerce. Robert Verrue Director
General DG XIII European Commission This publication is based on documents of the NO
PROBLEMS project, which has been founded by the European Commission DG XIII. The
project partners have been INFONOVA GmbH and DATAKOM Austria from Austria as well as
ITK Telekommunikation from Germany and ATLANTIDE from France.
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