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In the new economy SMEs face new challenges in their B2C transactions, such as the use of new Information and Communication
Technologies (ICT). Electronic commerce may represent a com-petitive advantage to make enterprises more visible to consumers.
The main barrier to the development of successful e-commerce business is represented by websites not meeting basic
accessibility and usability features. To tackle this issue, heuristic evaluation and the gap analysis approach has been adopted.
Website usability issues have been measured by a panel of consumers assessing a selected website each. Potential e-consumers
simulated an online purchase, thereby allowing them to acquire insights on the importance and prospective satisfaction on each of
the usability issues taken into considera-tion. The statistically significant usability issues mainly involve efficiency of navigations
(useful naviga-tion tools or sequence of navigation), accuracy in content and supplied information. Additional in-formation
underlining the link between wine production and its territory enhances consumers' iden-tification. Consumers are more keen to
purchase by easy structure of websites than design and style.
Electronic commerce, supply chain management, customer relationship management, and other forms of business networking will
fundamentally change the way business is conducted. This book proposes a process-oriented model of business and the concept
of networkability to develop realistic strategies for managing enterprise relationships in the Internet economy. 109 illus.
This fully updated new edition of Information Technology Law in Ireland will prove invaluable to practitioners and students who
specialise in IT law. It covers the law relating to electronic commerce, including the Electronic Commerce Act 2000, data protection
and privacy laws, including the Data Protection Acts 1988-2003, computer misuse, including the Criminal Justice (Theft and Fraud)
Offences Act 2001 and the Cybercrime Treaty, as well as the key intellectual property law issues that impact upon information
technology. Written by two of Ireland's leading experts, this book is both comprehensive and accessible.
The travel professional who wants to stay on the cutting edge will find this to be a great resource. Employing the concepts, ideas
and technologies discussed in this book will dramatically improve customer service and marketing in this age of technology.
Through the practical use of examples and case studies, the author provides an extensive review of the Internet as an agent of
change in hospitality and tourism information technology and commerce. "E-Commerce and Information Technology in Hospitality
and Tourism" contains essential information about business-to-business and business-to-consumer e-commerce models, and
about marketing schemes and strategies used by various sectors of the industry. A discussion of e-commerce answers questions
about reliability, privacy and security as they relate to Internet transactions. Travel professionals will benefit from a detailed review
of the Internet’s impact on various sectors of the industry including travel agencies, airlines, hotels, cruise lines, bed and
breakfasts, online travel stores and more. The author rounds out the book with a glossary of terms, chapter highlights and leads to
valuable resources available on related Web sites, as well as a discussion of the future use of technology in the industry.
The 15 essays were presented as papers at a conference called "Australia and Korea into the New Millennium" held at Griffith U.
in Brisbane in August 1999. Kwon and Shepherd (both teach at Griffith U.) have selected papers which investigate the causes of
the financial crisis of 1997 and the remedial measures and reforms which followed. Individual papers consider macroeconomic
policy, fiscal policy, corporate reforms, Korea's role in the regional and global economy, labor relations, and the effects of the crisis
on industry and the international business environment. The contributors are academics and independent researchers in Korea
and Australia. c. Book News Inc.
Information and communications technology (ICT) has become a key driver of economic growth in recent years, particularly with
developments in the internet, of mobile telephony and of broadband networks. Using available OECD data, this report considers
measures of e-commerce and ICT diffusion, the role and impact of ICT investment and the role of ICT-using and ICT-producing
sectors in overall economic performance; and contains nine case studies on the effects of ICT in individual countries, using
detailed firm-level data. The report highlights the impact of ICT on the success of individual firms, in particular when it is combined
with investment in skills, organisational change and innovation. It also examines why there is a gap in ICT impact between
performance of individual firms and aggregate performance and growth levels at the sectoral or economy-wide level.
The OECD Information Technology Outlook 2000 describes the rapid growth in the supply and demand for information technology
goods and services and their role in the expanding Internet economy and looks at emerging uses of information technology.
Although only a few years old, electronic commerce offers new ways of doing business that no business can afford to ignore. This
book is a collection of selected contributions from renowned researchers who specialize in the various facets of electronic
commerce, namely economics, finance, information technology, and education. The basic goal is to give an overview of some of
the most relevant topics in E-Commerce.
The evolving information society is creating new economic, cultural and political opportunities. However, it also brings with it new issues and
risks, which pose fresh challenges to every legal system. This collection contains articles, authored by leading scholars in pertinent legal
fields from all around the world, analyzing and attempting to meet these challenges. The articles contained in this collection present
multifaceted intersections of law, information and information technology in the following fields: The Emerging Legal Field of Information Law
Privacy Law Intellectual Property Law Internet Law and Regulation Stock Market Law Authentication of Electronic Messages and its Legal
Implications
In this seventh edition, Richard Daft continues the approach that has made Organization Theory and Design the best-selling text in the field.
Throughout the text, concepts and models from organization theory are combined with changing events in the real world to create reading
that is enjoyable and up-to-date. Organization Theory and Design includes case examples, recent research, and reviews of current books,
creating a complete and up-to-date presentation of organization design today.
A panoramic view of the Internet's impact on U.S. and global institutions, written from the perspective of the year 2000.
This study is about the impact of e-commerce and Information Technology on business management. It focuses on the uses of e-commerce
and its advantages. The purpose was to find how can managers use Information Technology in business management. The research was
conducted using Chevron Company as a case study and a questionnaire. The study focused on the Southern California Territory whose
offices are in Brea City, Orange County. The questions were about the company, its managerial style, and how it uses Information
Technology and e-commerce to run the business. The study found that since the company invested more on IT and e-commerce its net
income has improved by more than 100%. It also found that e-commerce has a positive significant impact on business management,
managers who use the technology make better and informed decisions than those who do not.
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Papers from a recent symposium present work in traditional areas of mineral exploration, geostatistics, production planning, and
scheduling, as well as the emerging areas of information technology, e-commerce, neural networks, and geological information
systems. Contributors reflect the efforts of i
Management Information Systemsis recognized for logical organization and clear descriptions. Focusing on the role of managers
within an organization, the volume emphasizes the development of computer-based Information Systems to support an
organization's objectives and strategic plans. Focusing on the Systems Concepts, the Systems Approach is implemented
throughout the text.The volume covers essential concepts such as using information technology to engage in electronic
commerce, and information resources such as database management systems, information security, ethical implications of
information technology and decision support systems with projects to challenge users at all levels of competence.For those
involved in Management Information Systems.
E-commerce & Information Technology in Hospitality & TourismCengage Learning
"This book offers insights into issues, challenges, and solutions related to the successful application and management aspects of
electronic business, providing a comprehensive framework for researchers and practitioners in understanding the growing demand
of e-business research"--Provided by publisher.
For one/two-semester courses in Business Law. Exceptionally comprehensive and praised for its writing style and accessibility this
texts offers longer edited cases, with more of the actual language of the court renderings. It includes numerous business-oriented
features that make the course relevant to future managers and integrates throughout ethics and social responsibility, international,
contemporary business issues, and e-commerce in every morsel of the text.
FIELD & STREAM, America’s largest outdoor sports magazine, celebrates the outdoor experience with great stories, compelling
photography, and sound advice while honoring the traditions hunters and fishermen have passed down for generations.
The Universe of Risk is an easy read guide to managing risk and corporate survival, with illuminating insights from top managers.
Principles & practice.
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